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Motown Under 
Umbrella Of New 
Mercury Group 

■ BY MELINDA NEWMAN 

NEW YORK— Danny Goldberg, who 
was named chairman of the newly 
formed Mercury Group on Sept. 15, 
says the uniting of Motown Records, 
Mercury Records, and PolyGram 
Classics & Jazz (PC&.II under one 
umbrella should lead to "a type of 
access to marketing and creative 
opportunities that will strengthen the 
company. The idea of a laliel group is 
clearly one of the things that labels are 
doing now as a way of oi-ganizing com- 
panies." 

<('<>i/iii/i'i ii on goflg I'Ki 

Sony Classical 
Expands Reach 
With O'Connor 

■ BY TERRI HORAK 

NEW YORK — Following up on the 
^^^^ highly successful 
^^^B^^ Americana-themed 
"Appalachia Waltz" 
I B album — which this 

^Bfr **■ W issue is Xo. on 
m the Tnp Classical 

Hfcr C year a f te r its 
O'Connor release — violinist 
composer Mark 
O'Connor makes his official debit as a 
Sony Classical artist with the Oct, 28 
release of "Liberty! The American 
(Cittit 'tuitt <! on ))ii(/< I /iS'j 




Anthony Adds Epic Stripes 

New Prez Is Part Of Exec Shifting 



m BY ED CHRISTMAN 

XKW YORK— Although Polly 
Anthony, president of 530 Music, lias 
now also added the presidency of 
Epic Records to her title as part "fa 
management 
realignment 
within the Epic 
Records Group. 

senior company 

executives say 
the shifts do not 
mean that a label 
consolidation is 
coming. ANTHONY 

Tommy Motto- 
la. president. COO of Sony Music 
Entertainment, and David Glew, 
chairman of Epic Records Group, 
say that the two labels will remain 
autonomous, with rosters intact, ami 
keep their separate staffs. 

Hut the ascension of Anthony, who 
replaces Richard Griffiths, did pre- 




cipitate .i seiies of personnel moves 
at both labels. David Massey, for- 
merly senior VP at Epic-, is now ele- 
vated to executive VP GM at the 
label, while John Doelp adds the title 

ot'GM to his current reapcasibilftiea 

as executive VP 
at ."mO Music. 

According to 
Mottola, Griffiths 
will lie reassigned 
to a still-unspeci- 
fied role within 
the Sony Music 
Group. Sources 
say that Griffiths 
has three years remaining on his 
contract, although industry singula- 
tion has connected his name with 
other |mssihle Ialtel homes. 

In other moves within the label 
group, Ron Sweeney, executive VP 
of black music at Epic Records, has 
been upped to president of black 
iCni'liii'lnl nil imtK lll.'i) 



Virgin's Restructuring To 
Herald New Retail Concept 



SFF PACE 37 



■ BY JEFF CLARK-MEADS 

LON DON— The Virgin Group is aim- 
ing to bring a new concept to music re- 
tailing through the combination of its 
record stores and cinemas under one 
roof. The strategy conies in 
tandem with a corporate 
restructuring that consoli- 
dates ownership of the com- 
pany into fewer hands under 
the new umbrella of the Vir- 
gin Entertainment Group. 

A 150 million pound ($240 
million) investment prop-am 
is being put into place to create what 
Simon Burke, chief executive of the 
new Virgin Entertainment Group, 
describes as something "that has not 
been seen before-" He says the group 




is adopting a strategy of putting a cin- 
ema and record Store in the same build- 
ing and using cross-promotion "to 
make two plus tw o equal five." 

The shareholders in the Virgin En- 
tertainment Group are Richard Bran- 
son's Virgin ( Iroup. with : 
U.S. investment organiza- 
tions the Texas Pacific Group 
and Colony Capital Inc., with 
14.IW and I (W. respectively; 
and Singapore-based Hotel 
Properties Ltd.. with 5.7 r i. 

Singapore entrepreneur 
Ong Beng Seng's Hotel Prop- 
crties Ltd. was a silent partner in Vir- 
gin's first U.S. Megastore. opened in 
little in Los Angeles. Hotel Properties, 
which holds various Pacific Rim fran- 
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McCartney's 'Standing 
Stone' On EMI Classics 



Polymer Suppliers 
Are Called On To 
Help Curb Piracy 

■ BY JEFF CLARK-MEADS 

LONDON— The international record 
industry is aiming to establish a new 
partnership with polymer suppliers to 
tackle the rising global CO piracy 
problem. 

Figures released Sept. 18 show gloiv 
al pirate sales were worth .$o billion in 
1996, more than the legitimate retail 
value of the world's third-largest 
record market, Germany. Within that 
total, unlicensed CDs rose by "< in 
volume terms, according to the Inter- 
national Federation of the Phono- 
graphic Industry (IFP1 1 
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HEATSEEKERS 



Trio's 'Da Da Da' Motors 
Up To Top Of The Chart 



$5.95 US 16.95 CANADA 
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The new album, 
street date September 30 

featuring 
"Anybody Seen My Baby?" 



North American tour 
starts September 23 




Executive Producers: Don Was and The Glimmer Twins 



urii under exclusive license to Virgin Retards Amenta. Inc. 
Vounne mud Up t>tn/tu art Iradcmarks «/ Mustdor B.V. 
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PAUL: 'STANDING' IN THE SHADOW OF LOVE 



Many a worried father has wanted his children to find a timely route 
around life's mournful obstacles and mortal limitations, particularly 
if such a dad once longed to solve that dilemma for himself. Jim 
McCartney was no exception, the former jazz-band leader raising two 
young boys alone in Liverpool, England, after the untimely 1956 death 
from breast cancer of his 47-year-old wife, Mary. 

"My musical tastes go back to George Gershwin and Paul Whiteman 
because of my dad," says Sir James Paul McCartney, recalling the 
diverse formative influences that found unique expression in his mov- 
ing new symphonic poem, "Standing Stone" (EMI Classics, due Thurs- 
day [25] in the U.S., Sept. 29 internationally). "My dad [who died in 
1976] was a sweetheart, and due to him my own musical tastes are 
very wide, and I can relate to people like Monteverdi and Mozart as 
if they were living. He used to play (Gershwin's] Til Build A Stair- 
way To Paradise' on piano, the old Paul Whiteman [scoring]. I was 
talking to George Harrison the other day, and we were having a laugh, 
him saying, 'Ah, I remember your dad used to play us that 'Stairway 
To Paradise.' He tried to get the Beatles to record itl I said, 'Dad, come 
off it! It's a bit old-fashioned, and we're writing our own stuff these 
days.' ** 

McCartney's "own stuff" for the Beatles at that 
point was pop of a distinctively eclectic bent. But more 
recently, much of the former Beatle's composing has 
taken a classical form. Intriguingly, Whiteman, a 
favorite in Paul's father's day who recorded for EMI, 
was the bandleader/arranger/composer who commis- 
sioned George Gershwin's "Rhapsody In Blue" and 
also a pioneer of symphonic jazz, bringing his orches- 
trated sound to London's Royal Albert Hall in 1926, 
when Jim McCartney was just 24 years old. 

Meanwhile, the multifarious musical "path" Paul 
McCartney's parent inspired him to pursue will come 
full circle Oct. 14 at the Royal Albert Hall, when Paul 
and the T^ondon Symphony Orchestra offer the world 
premiere of "Standing Stone" (a work commissioned 
to mark the centenary of EMI) as well as four other 
classical pieces by McCartney. Tickets for the event, 
to be repeated Nov. 19 at New York's Carnegie Hall, 
are expected to be the most sought-after such prize on 
the planet, but those unable to secure a seat can com- 
pensate by obtaining a copy of the London Sympho- 
ny's recording of "Standing Stone," conducted by Lawrence Foster. 
The slipeased 76-minute CD package comes complete with a booklet 
featuring paintings by McCartney and photographs by daughter Mary 
and wife Linda of the recording sessions and the Scottish "standing 
stone" megaliths Paul employs "as a symbol of longevity" in his four- 
movement piece for orchestra and chorus, their mysterious archeo- 
logical legacy perceived by some as an ancient stairway to paradise. 
The libretto also has the text of a companion poem McCartney wrote 
as a conceptual "framework" for the project 

As McCartney explains, "What happened was, when I knew I was 
gonna write this big orchestral piece, the last time I did anything sim- 
ilar, with 'The Liverpool Oratorio' (1991], I had a guy to work with 
who was going to conduct it, Carl Davis. And I didn't really have to 
think about things like the orchestrations; I could give him enough 
ideas, themes, words, and melodies, and Carl was always there as a 
backup. What I felt this time is that I'd like to actually do it myself. 

"I had been hanging out with Allen Ginsberg, backing him on gui- 
tar for a [1996J recording and an Albert Hall concert he did of a poem 
called 'The Ballad Of The Skeletons.' So I thought it'd be a nice thing 
for me to condense the images for the symphony into a poem. And it 
felt kinda handy in such a big piece, because if I was wondering where 




I was going in the music, I'd just refer to the poem and say, 'Right, 
that next bit is this bit.' And as a practice for working in this new 
world, I started to compose smaller pieces." 

Those works include "Stately Horn," a nine-minute work for a 
French horn quartet that McCartney recorded Sept, 16 at Abbey Road 
Studios, as well as "a crazy 10-minute string quartet called 'Inebria- 
tion,' wacky and very modem," and 'A leaf," which was originally writ- 
ten and recorded for solo piano but is scheduled to be the third selec- 
tion in the upcoming concerts in a new orchestral setting by frequent 
Stephen Sondheim arranger Jonathan Tunick. Lastly, says McCartney, 
"in working out whether I'd be able to have a good working partner- 
ship with [British composer] Richard Rodney Bennett, I asked him 
to orchestrate 'Spiral,* another chamber piece that was gonna be for 
piano, and we had such a good time I asked if he'd supervise the score 
on 'Standing Stone.' " 

Many who've heard "Standing Stone" discern diverse touches rem- 
iniscent of Benjamin Britten and Charles Ives, but the absorbing mood 
of its mythic evolutionary story line — from the primordial spark of 
Celtic culture and its clashes with interlopers to its celebration in rus- 
tic ceremonial rites — captures the imagination 
because of the lyrical imagery of the music, its large- 
ly diatonic melodic structure as songful in its contours 
as McCartney's pop songs are in their consistent musi- 
cality. McCartney is growing, with an ingratiating lack 
of pretense, as a symphonic storyteller. 

"Standing Stone's" touching cumulative effect owes 
to its underlying consideration of life's unending cycles 
of childhood, friendship, parenthood, and the losses 
that deepen such links across time. "I got into poetry 
and the type of thinking that kicked me toward 'Stand- 
ing Stone' about five years ago," says McCartney, 
"after the death from Parkinson's disease of Ivan 
Vaughan, one of my best friends at school in Liverpool 
and the guy who actually introduced me to John 
Lennon. Ivan and I were born on exactly the same day 
and year in the same town — the 18th of June, 1942, 
Liverpool — so that made us very close. When he died, 
it seemed fitting to put my thoughts down in a poem, 
and that led me, through my hooking up with Allen 
Ginsberg, to the writing accompanying 'Standing 
Stone.* " 

As an apprentice to classical structure, McCartney says, "I'd listen 
to Beethoven, to see how he did symphonic stuff, and he would take a lit- 
tle phrase or a melody, develop it throughout the whole movement, and 
then leave it completely, and in the next movement he does something 
else. I realized I work more episodically, more programmatically. 

"And, after seeing I'd got 72 minutes of orchestral music, I thought, 
well, maybe I can allow myself a song." Thus, "Standing Stone" ends 
with the London Symphony Chorus, whose hymn-like choral passages 
recur throughout, suddenly finding words for the finale. "We stop the 
orchestra completely," McCartney details, "and the choir has this 
a cappella song, a lullaby melody my kids have known for years. It's 
virtually like a wedding song: 'High above this overcrowded place/A 
distant blackbird glides through space/And all he does is search for 
love . . . /Now is all we ever really know/The past and future come and 
go/Because they do, I stay with you.' 

"I obviously value family very much," McCartney concludes, "and if 
you're lucky enough to have a good family and you put a little time in, 
it pays great rewards. Family is also a journey, particularly with music, 
looking backward and forward; you take your kids through it, then 
they take you. It should have no barriers — it's like religion when you 
start putting up barriers. There's one God, and it's music." 





LETTERS 









TALKING BACK TO THE NIGHT 

I just read Michael Harrison's commentary 
on why the music business, in its never-ending 
quest to get its product on the air, should turn 
to talk radio (Billboard, Aug. 9). At first, this 
idea seems contrary to logic. Why should a 
record company that has just committed a 
million bucks toward exploiting the new 
release from the next big musical thing waste 
its time trying to recoup its monumental gam- 
ble by allowing some narrow-minded Hillary- 
hating talk show host to stumble over the 
names of its artists in between taking calls 
from militiamen? 

However, a further analysis of his sugges- 
tion makes it clear that Mr. Harrison is on the 
right track. Talk radio has been making 
strides to grow beyond those right-wing 
stereotypes, and what's more narrow-mind- 
ed than most of today's music formats? How 



long before we hear "97Q, for the best oldies 
of March 1973!" or "FM101, nothing but 'pre- 
Sammy' Van Halen!" (I can make these com- 
ments, having been an opinionated music 
director, co-founder of WXRT Chicago's rock 
format, a major-label A&R director, and for- 
mer owner of a small record company.) 

Music radio has potty-trained its audience 
to believe that any interruption in the music 
is an act of the devil. In fact, variety — if done 
with intelligence — can enhance entertain- 
ment value. 

Robert J. Shulman 
Entertainment Law Attorney 
Santa Fe. N.M. 

COLLEGE OF MUSICAL KNOWLEDGE 

I read with enthusiasm the Aug. 9 Billboard 
front-page article by Chet Flippo on the 
emerging Murfreesboro, Tenn., music scene. 



Owning a small recording studio 30 miles 
southeast of Murfreesboro and Middle Ten- 
nessee State University (MTSU), I realize 
how the scene has flourished. 

But as a 1990 graduate of MTSU's Record- 
ing Industry program, I take issue with those 
in the article who were negative, having failed 
their recording industry courses and dropped 
out 

The experience 1 gained inside and outside 
the classroom allowed me many successes, 
and not just in business; some friendships I 
made while studying the music industry could 
last a lifetime. One should decide what one 
wants to do and go for it with abandon. 

After all, life is like a song: You only get out 
of it what you put into it! 

Michael Thomas Jr 
Owner/Engineer, GMT Recording Studio 
Wartrace, Tenn. 



Letters appearing on IhL* page serve as a forum for the expression of views of general interest The opinions offered here are not necessarily those of Billboard or ita management. 
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y 10036 
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Top Of The News 

8 Elton John's 'Candle In The 
Wind 1997' debuts at top ol 
charts in the U.K., France, Ger- 
many, and the Netherlands. 

Artists 6 Mule 

1 2 Executive Turntable: Wayne 
Halper upped to senior VP/GM at 
DreamWorks Records Nashville. 
1 4 G. Love's soulful third 
album. 'Yeah, irs That Easy,' is 
due Oct 28. 

1 4 The Beat: VH 1 may release 
"Storytellers' episodes on CD. 
1 8 Boxscore: Three sold-out 
dates tor James Taylor in N.Y. 
22 The Reel Thing: Thaller 




soundtrack "I Know What You Did 
Last Summer' tingles spines. 

25 Popular Uprisings: MTV 
adds Beth Orton's "She Cries Your 
Name" to active rotation. 

26 R&B: Will Downing s new 
'Invitation Only' lectures collabo- 
ration with jazz/R&B's finest. 

3 1 Dance Trax: Introducing 
Kinsey Sicks, the world's first 
drag barbershop quartet. 
33 Country: Neal McCoy's new 
set to ride "Shake" momentum. 

55 Latin Hotas: Julio Igleslas 



has o September to remember. 

57 Jazz/Blue Notes: Mercury 
jazz release "Hot Wired' features 
country guitarist Brent Mason. 

58 Higher Ground: Big names 
attend NQC anniversary bash. 

58 In The Spirit: Donald 
Lawrence spearheads holiday 
releoses with "Hello Christmas.' 

59 Classical/Keeping Score: 
"Bel Canto: The Tenors Ot The 78 
Era' video otters vintage views. 

60 Songwriters & Publishers: 
Solid success tor publisher Ham- 
steln Cumberland Music. 

61 Studio Action: Paul Winter 
records his first solo album in the 
Grand Canyon. 

International 

62 U.S. artist Trisha Yearwood 
triumphs in Taiwan. 

64 Hits Of The World: Puff 
Daddy holds top spot in Canada. 

65 Global Music Pulse: 
Indonesian singer Anggun Sasmi 
tackles English- ond French- 
speaking markets. 

66 Canada: "Let It Rain' single 



becomes album deal for Shirley 
Myers. 

66 Home ft Abroad: 

Kraftwerks Woltgong Flur returns 
with electro-pop act Yamo. 

Merchants & Marketing 

80 DG releases mood music 
CD for 'Tune Your Brain' book. 

82 Retail Track: Hot news from 
the convention circuit. 

83 Declarations Of Indepen- 
dents: Probable INDI closing still 
not official. 

86 Child's Play: Moving 
beyond 'The Elephant Show' with 
Sharon, Lois & Brom. 
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98 WebWaves: The Web site ot 
KIIS-FM Los Angeles. 

1 00 AirWaves: Peach Union 
bears fruit with first single. 

101 The Modem Age: The 
Sundays eye the dating game 
with new "Summertime' single. 
103 Music Video: R&B and 
country acts get exposure on two 
new music -TV shows. 

Features 

97 Update/Lifelines: Proud 
parents Jill and Harry Connick Jr. 
115 Hot 100 Singles Spot- 
light: Boyz II Men make highest 
debut to dole at No. 2. 
118 Between The Bullets: 
LeAnn Rimes nabs second No. 1 . 

95 Classified 

96 Real Estate 
120 Market Watch 

1 20 Chart Beat: Producers 
Sean "Puffy' Combs and Stevie J. 
hove o stellar summer. 
1 20 Homefront: Reserve your 
track on volume 28 of "A Little On 
The CD Side' by Oct. 8. 



87 Home Video: Mom-pro- 
duced videos see retail success. 

88 Shelf Talk: Court battles 
over employment future ot Fox 
exec Jeffrey Yapp. 

Reviews 6 Previews 

92 Elton John, Amy Grant, and 
Busta Rhymes step into spotlight. 

Prigrammiii 

98 Balancing the best ot old 
and new ot heritage rock sta- 
tions. 
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MPGA To Take Producers Into Next Century 



BY ED CHERNEY 



It's clearly time that music producers had 
a voice in matters that concern us as a 
group. Together, we can address issues that 
affect our livelihood today — and in the 
future. 

Toward that end, as reported in the July 
19 issue of Billboard, we are establishing the 
Music Producers Guild of the Americas 
(MPGA), an association of professional 
music industry producers and recording 
engineers. 

The initial response has been tre- 
mendous, and a bit overwhelming. 

The community of creative music pro- 
ducers and audio engineers truly needs a 
professional guild to assure the proper 
direction of our craft, founded upon specif- 
ic needs and mutual standards of excellence. 
Education is a primary goal of the MPGA, 
and we hope to establish a comprehensive 
program that disseminates timely informa- 
tion to the members. It's important that we 
clarify the unique role of the producer, that 
individual whose principal role is to direct 



and supervise the creative aspects involved 
in making records. The MPGA's objective is 
to represent and protect the interests of our 
profession through lobbying and affiliation 
with other domestic and international music 
industry associations and guilds, as well as 



"yl^JS^n The MPGA's objective is 
^•fcr, lo represent and protect 
jf f^^Vj the interests ol our pro- 
s' ' lession through lobbying 
■l and affiliation with other 
.jA M industry associations and 
— " governmental agencies' 

Id Ctmrney is a Grammy winning producer engineer mhnte 
credits include Bonnie Rattt titan John, tnc Clapton Hoy 
Ortnon, Lute Feat, Bob Dylan, Rtngo Starr, ana" Jann Arden 



applicable governmental agencies. 

As an example, England's Re-Pro is set 
up as a division of the APRS, a broad indus- 
try association that includes studios, dupli- 
cators, equipment manufacturers, and sup- 
pliers, as well as educational and training 
centers. Re-Pro members benefit from 
cross-fertilization with other organizations 



within the industry and participate in indus- 
trywide discussions that help set standards 
and practices through the support of knowl- 
edgeable professionals. 

We will maintain a strong affiliation with 
the European Sound Directors' Assn., 
which includes Re-Pro and similar associa- 
tions in Austria, Denmark, France, Ger- 
many, Greece, Italy, the Netherlands, Rus- 
sia, Spain, and Sweden. Our goal at the 
MPGA is to affiliate with the Audio Engi- 
neering Society (AES), the Society of Pro- 
fessional Audio Recording Services, and the 
National Academy of Recording Arts and 
Sciences, as well as the aforementioned 
overseas organizations, to address the needs 
here in the Americas, and to actively par- 
ticipate in global issues that affect our liveli- 
hood. 

So far we have endorsements and com- 
mitments from, among others, Ray Benson, 
Kenneth "Babyface" Edmonds, Joe Chic- 
carelli, the Dust Brothers (Mike Simpson 
and John King), Phil Ramone, Elliot Schein- 
er, Al Schmitt, Tony Visconti, Don Was, and 
(Continued on page 107) 
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In stores Thursday, September 25th. 
Executive Producer: Emilio Estefan Jr. 

Produced by Emilio Estefan Jr. & Kike Santander 
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U.S.' WIPO Bill Is Entwined 
With Online Liability Issue 



BY BILL HOLLAND 



WASHINGTON, D.C.— As officials 
of the Recording Industry Assn. of 
America (RIAA) and others with a 
stake in copyright ownership feared, 
legislation that would allow Congress 
to quickly ratify important new digi- 
tal-age international copyright 
treaties has become tangled up with 
an Internet-related bill dealing with 
the limits of liability of online service 
providers. 

Quick ratification of the two copy- 
right treaties of the World Intellec- 
tual Property Organization (WIPO), 
forged last December in Geneva, is 
necessary if the U.S. is to keep the 
lead in the digital era, they maintain. 

But telephone companies, other 
Internet and online service 
providers, and some electronics man- 



ufacturers are calling for changes in 
the implementation language that 
they feel is too restrictive. 

The treaties, one dealing with 
sound recordings and the other pri- 
marily with software and data, must 
be ratified by two-thirds of the Sen- 
ate after the enabling language is 
passed. 

RIAA officials, singer/songwriter 
Johnny Cash, and songwriters rep- 
resenting ASCAP and BMI appeared 
before the House Intellectual Prop- 
erty Subcommittee on the WIPO 
Copyright Treaties Implementation 
Act (H.R. 2180) and the On-Line 
Copyright Liability Limitation Act 
(H.R. 2281 ) over two days of hearings 
Sept. 16 and 17 to push for quick rat- 
ification of the treaty. 

They and representatives from the 
(Continued on page 1 10) 



'Candle' Lights A Fire In Stores Globally 

Advance Orders Around The World Overwhelm Labels 



Saudi Prince Links With MJJ 

Deal Ups Funds For Jackson's Label 



BY IRV LICHTMAN 




NEW YORK — In an effort to gain the 
added financial clout needed to woo 
superstars or hotly contested new acts 
to MJJ Music, Michael Jackson's joint 
venture with Sony 
Music, Jackson is 
expanding his show 
business relation- 
ship with Saudi 
Arabian entertain- 
ment mogul Prince 
Alwaleed Bin Talal 
Bin Abdulaziz 
Alsaud. 

The wealthy prince has become a 
partner with Jackson and Sony Music 
in MJJ Music, the 3-year-old label/ 
music publishing operation (Billboard 
Bulletin, Sept. 17). The prince has 
funded a variety of entertainment 
enterprises in recent years, including 
a previous venture with Jackson, King- 
dom Entertainment, which is focused 
on developing entertainment theme 
parks around the world. 

Although no parties to the new 
arrangement were available to com- 
ment on the pact, it is understood that 



an originally modest annual budget 
structure for MJJ Music — in compar- 
ison to the major-like status it hopes 
to attain — has been considerably 
boosted by the deal. "MJJ Music now 
has the financial capability to attract 
marquee artists on the same footing as 
a major," said Jerry Greenberg, MJJ 
Music president/CEO, in a prepared 
statement announcing the deal. 

"What was started as a small joint- 
venture label, with an annual budget 
hardly on the scale of a major, now has 
a new element — a prince who is will- 
ing to spend millions" to upgrade the 
company's competitive spirit, says a 
source close to the venture. The source 
further suggests that Jackson, eyeing 
with a competitive ego the landscape 
of other artist-owned enterprises such 
as Madonna's Maverick label, has 
decided to step out with a larger, glob- 
al vision for the label, which is handled 
by the Work Group. 

Since the exact nature of Sony 
Music's original investment in MJJ 
Music has not been specified — parties 
to both the original and new partner- 
ship arrangements refuse comment on 
(Continued on page 110) 



Shakur Estate's Suit Charges 
Anderson With Wrongful Death 



BY CHRIS MORRIS 



LOS ANGELES— In the latest twist 
in an increasingly tangled tale of 
murder and litigation, the estate of 
Tupac Shakur has lodged a wrongful- 
death suit against the man police 
have named a prime suspect in the 
rapper's murder — and who himself 
filed suit against the musician's 
estate this month. 

On Sept. 12, Shakur's mother, 
Afeni Shakur, and New York attor- 
ney Richard Fischbein, the adminis- 
trators of the rapper's estate, sued 
Orlando Anderson in California 
Superior Court here, alleging that 
Anderson, a reputed member of L.A 
gang the Southside Crips, was the 
triggerman who mortally wounded 



Shakur Sept. 7, 1996, in Las Vegas 
(Billboard Bulletin, Sept 15). 

Anderson filed his own action 
against the Shakur estate, Death 
Row Records, and imprisoned Death 
Row owner Marion "Suge" Knight 
Sept. 8 of this year. Anderson 
claimed that he suffered physical 
injury and emotional distress from a 
beating administered by Shakur, 
Knight, and others in the lobby of the 
MGM Grand Hotel in Vegas on the 
night of the fatal shooting (Billboard, 
Sept 20). 

The Shakur estate suit also names 
another reputed Southside Crips 
member, Jerry Bonds, as a defen- 
dant; the action claims that Bonds 
drove the white Cadillac that carried 
(Continued on page 108) 



A Billboard worldwide staff report. 

History is being made by Elton John 
and Bernie Taupin's reworked "Can- 
dle In The Wind 1997" as the record 
industry across the world struggles to 
cope with the level of demand. 

The Rocket/Mercury single, record- 
ed by John as a tribute to Diana, 
Princess of Wales (Billboard, Sept. 
20), went to No. 1 on the U.K singles 
chart on the strength of just one day's 
sales and topped the listings in France 
after having been on sale for only two 



days of the seven-day monitoring peri- 
od. In Australia, estimated advance 
orders of 400,000 made it quadruple- 
platinum before release, while Poly- 
Gram Germany reports more than 2 
million advance orders ahead of its 
Sept 13 issue. 

In the U.K., the release date meant 
that sales of the single, released as a 
double A-side with the track "Some- 
thing About The Way You Look 
Tonight," rung up only on Sept. 13 
would count for the chart for the week 
of Saturday (20). However, a 
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A Developing Story. U.K.-based Hugely Music, the music publishing partner- 
ship between producer Hugh Padgham and manager Dennis Muirhead, has 
formed a joint venture with Famous Music, the publishing wing of Paramount 
Pictures, with a goal to develop new talent among artists, artist/writers, and pro- 
ducer/writers (Billboard Bulletin, Sept. 10). Shown in London, from left, are 
Padgham; Ira Jaffe, president of Famous Music: and Muirhead. 



Sergio George Forms Label 
Venture With WEA Latina 



BY JOHN LANNERT 




WEA Latina and prominent Latino 
producer Sergio George have entered 
into an agreement to form a joint-ven- 
ture label called Sir George Records. 

The imprint will 
be majority-owned 
and wholly distrib- 
uted by WEA Lati- 
na. While the new 
venture shares a 
name with George's 
former label dis- 
tributed by Sony 
Discos, no acts will 
carry over in the 

start-up. 

Under terms of the deal, which 
takes immediate effect WEA Latina 
VP/GM Sergio Rozenblat will serve as 
chairman. George, 
named executive 
VP of the label, and 
George Zamora, 
appointed label 
GM, will report to 
Rozenblat 
As executive VP, 
George will handle the artistic chores 
of the label; Zamora, who heads WEA 
Latina's tropical record company 
Weacaribe, will oversee the label's mar- 
keting and promotion. 

Rozenblat says that the accord with 
George underscores WEA Latina's 
commitment to the tropical-rooted, 
urban contemporary sounds for which 



spokesman for the British Phono- 
graphic Industry says 650,000 copies 
were bought on that day, and he con- 
firms that this is the first time in U.K. 
chart history a single has topped the 
listing on the strength of such a short 
sales period. 

In France, the single was released 
Sept 1 1 and achieved platinum status 
the following day with 500,000 sales. 
The single topped the chart both there 
and in Germany for the week of Sat- 
urday (20). 

Yvan Sellier, international manager 
at Mercury France, comments, "Re- 
tailers' orders were far over our capac- 
ity to press the record." He describes 
the level of activity as "historic. M 

That view is echoed in Germany. 
Hartmut Peine, managing director of 
(Continued on page 11$) 

Virgin Acquires 
Narada Label 

■ BY DON JEFFREY 

NEW YORK — Virgin Records' acqui- 
sition of Narada Productions, a leading 
independent new age label, marks a 
deepening commitment to the genre on 
the part of the major. 

The purchase follows Virgin's sign- 
ing of Yanni, the 



NARADA 





George is famous. 

Rozenblat points out, as well, that 
George brings a regal list of achieve- 
ments to the table. His innovative pro- 
ductions helped launch such top-shelf 
tropical-based artists as RMM's salsa 
stars India and Marc Anthony and hot 
Sony Tropical trio DLG. He also re- 
cently produced No. 1 tropical tracks 
for Weacaribe's upstart salsero 
Frankie Negron and Sony Tropical 
salsa notable Victor Manuelle. 

Says Rozenblat, "Sergio has made 
(Continued on page 105) 

Tool, Freeworld 
Over Validity Of 

■ BY CRAIG ROSEN 

LOS ANGELES— If platinum-selling 
hard rock act Tool were to win its legal 
battle with Freeworld Entertainment, 
it would be a major blow to the new 
label entity, which was created with the 
merger of Volcano Entertainment (for- 
merly Zoo Entertainment) and Rowdy 
Records (Billboard, Aug. 23). 

The hard-rock quartet, one of the 
headliners on the recently wrapped 
Lollapalooza tour, is the label's best- 
selling contemporary act (Freeworld's 
roster also includes Matthew Sweet, 
Size 14, Lysette Tlti, Derrick Dimitry, 
Joi, the O'Jays, and the Interpreters.) 



best-selling artist 
of the category, in 
February and its 
formation of a U.S. distribution deal 
with new age label Higher Octave 
Music in May. Yanni had the top two 
albums on Billboard's Top New Age 
Albums chart last 
issue, both on his 
former label, Pri- 
vate Music/Wind- 
ham Hill. He will 
release his first 
album for Virgin in 
November. 

Virgin purchased 100% of Narada 
for an undisclosed price last month, 
taking control of the label, four pub- 
lishing companies, and a distributor, 
Music Design, that mainly services an 
alternative retail market of about 4,000 
book and gift shops with recordings 
from about 300 labels. 

Narada's annual sales are between 
$25 million and $30 million. 

The company was begun in 1979 by 
John Morey as a mail-order concern 
(Continued on page 111) 

In Legal Battle 
Act's Contract 

Tool's last album, "Aenima," debuted 
at No. 2 on The Billboard 200 in the 
Oct. 19, 1996, issue. This issue, the 
album is at No. 95 in its 50th week on 
the chart and has sold more than 1.1 
million copies, according to SoundScan. 

"Undertow," the band's 1993 album, 
has sold more than 1.4 million copies, 
according to SoundScan. 

On Sept. 12, Tool and Freeworld 
exchanged lawsuits over the validity of 
its contract with the label (Billboard 
Bulletin, Sept 16). 

The dispute flared up while Tool was 
on the Lollapalooza tour after the 
band's manager, Ted Gardner, and 
(Continued on page 119) 
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The Village Voice's 
Circulation Keeps Growing! 

250,000 
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April, 1996 
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April, 1997 
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opinionated, outspoken, outrageous 
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Island Has All-Star 'Grace' 

Compilation To Benefit Cancer Research 



BY PAULV ERNA 

NEW YORK— With acts ranging 
from rock superstars U2, Melissa 
Etheridge, and the Cranberries to 
reggae icon Bob 
Marley to Afro- 
pop chanteuse 
Angdliquc Kidjo, 
Island Records 
has been synony- 
mous with diver- 
sity. On Sept 30, 
the label will 
make a show of kidjo 
its eclectic roster 

by releasing "Amazing Grace," an all- 
star compilation of music with spiri- 
tual overtones. 

Net proceeds from the project will 
benefit the Multiple Myeloma Fund 
at the Memorial Sloan-Kettering 




Cancer Center here and the T.J. 
Martell Foundation for Leukemia. 
Cancer, and AIDS Research, two 
foundations dear to Island founder 
Chris Blackwell. 

He says, "I've gotten to know peo- 
ple involved with the Multiple Myelo- 



GOOD WORKS 



ma Fund personally — specifically Dr. 
Joseph Michaeli. So I'd learned that 
he was really on to something, and I 
wanted to help out by trying to raise 
some funds for the cause." 

Multiple myeloma, the medical 
name for bone marrow cancer, 
afflicts up to 15,000 people each year, 
of which 9,000 die, according to the 
album's liner notes. 

(Continued on page 110) 



Grifters Give Weight To Indie Rock Scene 

Sub Pop Act Exploits 'Full Blown 9 American Sound On 6th Set 



■ BY BRADLEY BAMBARGER 

NEW YORK— With electronica having 
evolved into the "in" sound and mod- 
ern rock radio attuned to major-label 
concerns, it's been said that indie rock 
is endangered, particularly the guitar- 
oriented species. But with an expres- 
sive new album and the live show to 
back it up, the Grifters prove that 
t here's life to lx' reaped yet from the 
rock'n'roll corpus. And it's fitting that 
a band adding some present tension to 
the tradition should hail from the 
music's cradle, Memphis. 

The Grifters are touring North 
America through Thanksgiving on 
behalf of "Full Blown Possession," the 
band's sixth album and second Sub Pop 
set, released Sept. 9. The new record 
spotlights the group's flair for aching 
melody and skewed rootsiness, al- 
though the Grifters' soulful din is more 
than Stax or Sun Studios redux. The 




THE GRIFTERS 

quartet channels bits of the blues and 
the British Invasion, punk and prog 
rock with equal aplomb. 

Indeed, rather than make a big deal 
out of their local legacy, the Grifters 
emanate it effortlessly yet warily, drop- 
ping such lines as "the King is dead" 
and penning songs like "Radio City 
Suicide" that reference doomed 
strivers from Big Star to Beale Street. 

"We don't mind the connection to 



Memphis," says Grifters bassist Tripp 
Lamkins, "but we can't stand it when 
other bands talk up all their Memphis- 
ness, whether it's the blues or Big Star 
or whatever. I mean, I grew* up listen- 
ing to art rock, so I'm always scared 
that if I don't watch out, the ghost of 
siime bluesman is gonna come Uick and 
kick my butt. 

"I suppose as we get older, the less 
we resist the idea that our music may 
reflect our living in Memphis," 
Lamkins continues. "We're not any 
more influenced by Memphis than any 
other rock band in the world — which is 
to say we're influenced by it a lot" 

With a sound that resides some- 
where between the backwoods and big 
city, the Grifters are as American as 
Oasis is English. And it's precisely that 
quality that gives the band its appeal, 
according bo Sub Pop chairman Jona- 
than Poneman. 

(Continued on pope 108) 



Uma Looking To 'Fare Well' For Refuge 

L.A.~Based Act Is 1st Signing For Producer Gehman 9 s Label 



BY DOUG REECE 



LOS ANGELES— After years of 
retreating into the twilight of east Los 
Angeles nights to record demos during 
off hours, the members of roots-rock 
act Uma are gearing up to step into the 
spotlight with the release of their 
Refuge/MCA debut album, "Fare 
Well," on Oct 7. 

Uma singer/guitarist Chris Hickey, 
who was a substitute P.E. teacher for 
the L.A. Unified School District prior 
to the signing, says he won't be miss- 
ing his former gig. 

"I guess it doesn't say a lot about 
L.A. Unified, but there are a lot of 
actors and musicians filling in," he says. 
"It's not something I'm sad to be leav- 
ing. Teaching is a fine thing, subbing is 
nut." 

Hickey, who was working with 
drummer Andy Kamman, eventually 




invited vocalist Sally Dworsky to con- 
tribute to the sessions, though she did 
not become a permanent member of 
the band until after it was signed. 

It was these early tapes, passed on 
to Don Gehman by his manager, that 
convinced the noted producer (R.E.M., 
Hootie & the Blowfish, John Mellen- 
camp) that the act would be the perfect 
first signing for Refuge, the new MCA 
joint-venture label he operates with 
Larry Frazin, manager of No Doubt 



Following "Fare Well," Refuge will 
release albums from Jonatha Brooke 
and DollsHead this fall and early next 
year, respectively. 

"I thought it w : as incredible and a 
great place for us to start," says 
Gehman of his early reaction to Uma. 
"It was moody, 
dark, lyrically dri- 
ven, and credible, 
the kind of thing 
you hope to find but 
never do. It appeals 
to anyone who enjoys folk artists with 
intelligent lyrics." 

Uma has long had a knack for culti- 
vating support. 

When the act couldn't afford studio 
time on the demos, the owner of Sono- 
ra Recorders came to the table to offer 
it time in exchange for a cut of any 
future proceeds. 

(Continued on page 106) 



Guardian's Curtis Makes A 
'Soulful' Transition To Pop 



BY LARRY FLICK 



NEW YORK— Although Catie Cur- 
tis has spent the last few years 
proudly waving the flag for the folk 
movement, she decided to incorpo- 
rate her mainstream pop influences 
into her eponymous second release 
for Guardian Records, due Oct 7. It's 
a move that is meeting with early 
praise from radio programmers as 
the label begins stomping in support 
of the first single, "Soulfully." 

Since starting airplay solicitation 
on Sept. 16, Guardian has secured 30 
triple-A stations for the track, which 
combines Curtis' signature acoustic 
strumming and storyteller lyrics with 
light jeep-flavored rhythms. 

"This single exemplifies how 




Catie's writing is always growing and 
how it can appeal to a much wider 
audience," says Kevin Welch, PD of 
KTHX Boise, Idaho, who actually 
started spinning an early copy of the 
record last month. He believes the 
station's audience is bonding with the 
cut's more pop-friendly texture 
(Continued on par/e 110) 
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regarded as the 
preeminent folk /blues 
label of the '60s & '70s, 
Vanguard Records has 
released this 4-CD set 
which chronicles the 
musical history of 
the label. 
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Produced by Grammy-award winning producer Samuel Charters. 
A 100-page booklet accompanies this prestigious collection which 
offers over HO tracks, including three previously unreleased cuts 
from Joan Baez and Huffy Sainte-Marie. This historic collection 
also features such musical icons as: Ian «fi Sylvia, The Weavers, 
Pete Seeger, Buddy Guy, Mississippi John Hurt and many others. 



To Get a FREE Catalog or Order by Phone Call 1-800-59-SONGS 
V im. our Web Site: VangunrdRecords.com or e-mail us at: info@VanguardKccords.com 
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Whiteheart Finds 'Redemption' On New Set 

Curb Release Shows Inspiration, Ends Breakup Rumors 



■ BY DEBORAH EVANS PRICE 

NASHVILLE — Often the best music 
is forged by tough times, and White- 
heart's Tuesday (23) Curb Records 
release, "Redemption," is a prime 
example. The band has survived per- 
sonal and professional upheaval to 
issue an emotionally charged album 
that lays to rest speculation that the 
veteran Christian rock outfit is dis- 
banding. 

"There were a lot of rumors that we 
had decided to call it quits," says vocal- 
ist Rick Florian, who has been with the 
band a dozen years. "They weren't ter- 
ribly inaccurate. We hadn't decided 
that, but we hadn't decided to contin- 
ue, either." 

Guitarist/vocalist Billy Smilev found- 



ed the band with keyboardist/vocalist 
Mark Gersmehl 15 years ago, and 
though some band members have come 
and gone, the core of Whiteheart has 
always been Gersmehl, Smiley, and 
Florian. 

After more than 12 years recording 
exclusively for Christian record com- 
panies, the group signed with Curb 
Records and released "Inside" in Octo- 
ber 1995. It was a rather dark collec- 
tion of tunes, which paralleled the tur- 
moil the band was going through: 
Florian was in the midst of a divorce, 
and band members Jon Knox, John 
Thorn, and Brian Wooten were on their 
way out. 

"By the end of September 1996, we 
stopped," says Gersmehl. "We halted 
the machinery- The 27th of September 





T-Shirt Pimps. Virgin act the Sneaker Pimps, shown here before a performance 
at New York's Roseland Ballroom, hold up their Heatseekers T-shirts honoring 
the rise of their debut album, "Becoming X." to the No. 1 spot on that chart. The 
band, which appears Monday (22) on "The Keenen Ivory Wayans Show," will 
venture to Australia, returning in October for more U.S. dates. The Pimps' new 
song. "Velvet Divorce." appears on the soundtrack to "A Life Less Ordinary," a 
new film by "Trainspotting" and "Shallow Grave" director Danny Boyle. (Photo: 
Chuck Pulin) 



last year was our last show. We parked 
it all, and it felt great to do that. I was 
exhausted." 

Though the band has endured 
rumors of a breakup previously due to 
changes in musicians, Florian admits 
this time there was more cause for con- 
cern. "After we were done doing the 
Inside tour, I was really ready not to 
be doing anything, at least not anything 
to do with music for a while," he says. 

What drew him back into commit- 
ting enthusiastically once again were 
the songs Smiley and Gersmehl were 
writing. "When I heard what they had 
brewing, that sucked me in," he says. 
"(The songs were] fresh and back to 
what we were about originally. It was 
melodic. It wasn't in your face." 

The band members credit Curb with 
letting them take time off to restore 
their creative energies before record- 
ing their 1 1th album, and they think lis- 
teners will be able to tell the difference. 

" 'Inside' was an album of anger and 
confusion, and I think 'Redemption 1 is 
an album of hope and encouragement," 
agrees Curb VP Claire Parr. " 'Inside' 
was a great record, but not necessari- 
ly an encouraging record ... I hope 
they would never apologize for making 
a record like that, because artists have 
the right to express human feelings in 
situations, but I think a lot of people 
were confused by it because they had 
never encountered that with White- 
heart. They always got these really 
great, encouraging, positive albums, 
(Continued on page 105) 



Canada's McNarland Aims To 
Rock U.S. With Universal Set 




■ BY LARRY LeBLANC 

TORONTO— While few female 
Canadian rock singers have made 
significant international break- 
throughs over the years, Universal 
Records expects that Holly 
McNarland will knock down some 
doors when her debut album, "Stuff," 
is released Oct. 28 in the U.S. 

Produced by Dale Penner, "Stuff" 
is a bruising rock 
album displaying 
the shimmering, 
soaring voice of _ 
this remarkable ( " 
23-year-old 
Canadian power- 
ing her way 
through such 
edgy originals as mcnarland 
"Numb," "Cow- 
ard," "Porno Mouth," "Elmo," "Just 
In Me," and 'Twisty Mirror." 

"I've nicknamed her Harley 
McNarley," says Tim Baker, buyer 
with the 31-store, Toronto-based Sun- 
rise Records chain. "It's about time 
we had a female rocker with cojones. 
Never mind this sensitive bullshit 
crap. I want to see a real [female-sup- 
ported] Lilith tour with Harley 
McNarley, Drain, and have Joan Jett 
head it up ... I really like Holly's 
record. It cracked our top 30 chart 
for the first time this week." 

Released June 24 in Canada, 
"Stuff" is No. 25 on SoundScan's 
album chart. The track "Numb," 
released June 12, is No. 6 on Broad- 
cast Data Systems' rock radio chart 

One of the first Canadian radio sta- 
tions to add "Numb," with its lyric 
about heroin addiction, was album 
rock outlet CFOX Vancouver. "Holly 
was our most-played artist last 
week," says the station's music direc- 
tor, Rob Robson. "In our [audience] 
testing, she's the No. 3 artist overall 
and No. 1 with men 29-35. When it 
comes to female artists, there aren't 
many ballsy rockers around. Most of 
the females fall into the pop vein." 



Says Debra Svicki, music director 
of album rock station CILQ Toronto, 
"It's a solid album with good songs, 
but 'Numb' hasn't yet generated a 
huge amount of phone requests. 
Holly's a newcomer, and on our sta- 
tion there aren't many female artists 
on the air." 

To stave off any preconceived ideas 
about McNarland, Universal Rec- 
ords' strategy has been to signifi- 
cantly downplay her striking tough- 
girl looks. Advances of the album sent 
to music industry sources this sum- 
mer came without a photo. 

"We wanted the record to be heard 
on its own without the hype of 'anoth- 
er angry, young female artist' type of 
thing," explains Derek Simon, direc- 
tor of marketing at Universal 
Records (U.S.). "We wanted the [ad- 
vance] packaging to be simple so peo- 
ple [would! put the record on on its 
own merits." 

On the album cover itself, Owen, 
McNarland's Jack Russell terrier, 
overshadows his master's much 
smaller photo. A backside photo of 
the pooch, on the back of the Canadi- 
an version of the album, has been 
tucked inside the U.S. release, in 
order to head off any complaints from 
U.S. rack accounts. 

"We want people to avoid making 
a judgment of who Holly is without 
[first] hearing the record " says Tom 
Lewis, director of A&R at Universal 
Records (U.S.), about McNarland's 
low profile on the jacket. "The record 
speaks volumes [about her]. She's an 
unbelievably poised, unbelievably tal- 
ented singer and lyricist. However, 
we recognize there might be compar- 
isons to Alanis Morissette because 
Holly's (also] a young female from 
Canada with a bit of angst But Holly 
is a pure rock'n'roller, more in line 
with Hole than Alanis." 

Says McNarland, "I'm not about 
my face. Everybody does that nice 
beautiful picture of the female artist 
on the cover. It's so boring. I don't 
(Continued on page 106) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Wayne Halper 

is appointed senior VP/GM at Dream- 
Works Records Nashville. He was 
CFO/VP of business development at 
Imprint Records. 

Virgin Records America in Los 
Angeles promotes Peter Holden to 
VP of international/commercial mar- 
keting and Vivian Gueler to director 
of international. They were, respec- 
tively, senior director of international 
and senior manager of international. 

Lynne Hoffman-Engel is promot- 
ed to executive VP of sales and mar- 
keting at Platinum Entertainment Inc. 
in Chicago. She was senior VP. 

Tom Baldrica is promoted to VP of 
national promotion at BNA Records in 
Nashville. He was Southeast regional 
promotion manager. 

Bob Anderson is appointed senior 
director of national sales at Jive Rec- 
ords and Silvertone Records in New 
York. He was Northeast/mid-Atlantic 
senior director of regional sales at 




RCA. 

Sue Naramore is promoted to 
domestic tour marketing director at 
Geffen Records in Los Angeles. She 
was adult alternative national director. 

Joe D'Ambrosio is named director 
of operations and Lesley Faulk direc- 
tor of new media at N2K Encoded Mu- 
sic in New York. They were, respec- 
tively, production manager at Phil 
Ramone Inc. and manager of produc- 
tion at Columbia Online & Emerging 
Technologies. 

Johnny DeMairo is promoted to 
director of crossover music and Keith 



GUELER HOFFMAN-ENGEL 

Lyle to manager of media services at 
Atlantic Records in New York. They 
were, respectively, assistant director 
of crossover music and staff writer. 

Arista Records in New York pro- 
motes Candi Shand to manager of 
artist development. She was urban 
marketing coordinator. 

Avatar/Polydor Records in Los 
Angeles names Jonathan Dixon 
director of video production. He was 
national coordinator of reggae music 
at MCA. 

Penalty Recordings in New York 
names Terry Ferguson director of 



BALDRICA ANDERSON 

marketing and Carolyn Williams ex- 
ecutive assistant to the CEO/presi- 
dent They were, respectively, manag- 
er of rap promotion at RCA and 
director of operations at Soul Brother 
Records. 

Green Hill Production in Nashville 
names Stewart Cusson manager of 
special sales and Amy Templeton 
coordinator of public relations. They 
were, respectively, national gift 
accounts manager at Provident Music 
Group and an intern at the National 
Assn. of Recording Merchandisers. 

Todd Pfifer is named national sales 



NARAMORE D'AMBROSIO 

and marketing director at Solid Discs 
in Hollywood, Calif. He was national 
marketing director at Domo Records. 

PUBLISHING. John Craighead is pro- 
moted to president at Buddy Killen 
Enterprises in Nashville. He was COO. 

RELATED FIELDS. Sami Valkonen is 

named GM of Expo '98 at Nice Man 
Merchandising Europe in New York. 
He will resume his duties as VP of 
business operations at BMG Enter- 
tainment North America when the 
Expo is concluded. 
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G. Love Spikes His Soul Cocktail 

R&B Blend Refined On Third Epic Album 



M BY STEVE KNOPPER 

When G. Love first hit MTV three 
years ago, he sounded a little like the 
Beastie Boys, only with a strange affin- 
ity for old Memphis blues. Then he 
altered the hip-hop groove, just slight- 
ly, so the drums marched like classic 
New Orleans R&B. 

And his third album, "Yeah, It's That 
Easy," due Oct. 28, slows everything 
down to smooth early 70s soul. Yet peo- 
ple still remember him for those few 
weeks in 1994 when he was a video star. 

"You can imagine how many versions 
of 'Cold Beverage' I've played," says 
Love, whose real name is Garrett Dut- 
ton, referring to his first major hit 

"I feel like we're on the road, still 
supporting our first record," he says. 
"We had hits off the second record, but 
many more hits from the first. That 
record did not get its fair share from 
anybody. If there's one thing I want to 
do before I die in the music business, I 
want that first record to go gold." 

Love's self-titled OKeh/Epic debut 
has sold 270,000 copies and continues 
to move between 1,000 and 1,500 units 
a week, according to the label. Since 
then, despite new songs with hip-hop 




overtones like "Recipe," Love has slow- 
ly moved away from his early rap-and- 
blues party-song experiments. 

And while Love's music has definite- 
ly become more sophisticated, new- 
songs like the 
catchy leadoff 
track, "Stepping 
Stones," still cling 
to a chanted-rap 
style. "I don't 
think it's really 
that different. The 
sound does fall 
into that Philly 
Gamble and Huff 
vibe," says Jock 
Elliott, Epic Records' West Coast asso- 
ciate director of product management. 
"If he went ahead and made a rock- 
'n'roll alternative record, that would be 
something problematic, I think." 

"Yeah, It's That Easy" opens with 
Love's strongest new melodies: "Step- 
ping Stones," a fast-paced rock song; 
"1-76," a bouncy anthem about the 
NBAs Philadelphia 76ers and the same- 
numbered freeway; and "Lay Down 
The Law," slow-moving soul with an 
instantly memorable chorus. The album 
quickly shifts moods, from the hard 



Red House Revs Up 'Slant' 
To Build Brown's Audience 



BY JIM BESSMAN 




NEW YORK— "In so many ways. Red 
House is the house that Greg Brown 
built," says Bob Feldman, president of 
the Minneapolis folk-based label, which 
is readying the Oct 28 release of "Slant 
6 Mind," Brown's 15th album for the la- 
bel, which Feldman launched 14 years 
ago expressly to advance Brown's 
career. 

"I saw him at a coffeehouse and was 
so blown away," says Feldman. then a 
high school teach- 
er who "couldn't 
believe anybody 
could be like that 
— blues and soul 
and folk and gos- 
pel." So, in 1983, 
Feidman and some 
friends booked a 
benefit concert brown 
featuring Brown, 

for which they called "everyone in 
town" and sold out the then 1,400-seat 
Guthrie Theater. Previously, Brown, an 
Iowan, had never played before more 
than couple hundred people in Min- 
neapolis. 

Feldman first met Brown at that 
show, and afterward, Brown became a 
regular on NPR's "A Prairie Home 
Companion," which originated in Min- 
neapolis. 

"I was teaching a class in how to 
start a small business with no money," 
Feldman says, "and Greg said he had 
two albums he'd put out himself, and he 
asked me to start a record company to 
put them back in print. So I took my 
own course, basically." 

Red House was off and running, 
thanks to the reissue of Brown's first 
two albums. Feldman notes that since 
then, Brown's steadily selling catalog 



has topped 400,000 units total, "not a 
lot by major standards, but it's a great 
niche cult audience, and his shows sell 
out almost everywhere he goes." 

Significant too is that Brown's audi- 
ence is getting younger and bigger. 
"With the last couple albums, we've 
been trying to break him out of the 
niche, and he got a lot of attention when 
he got a four-star review in Rolling 
Stone for [1906%] 'Further In,' " Feld- 
man says. 

He also notes the Brown's profile 
rOM through Shawn Colvin and Mary 
Chapin Carpenter's single and video of 
his "One Cool Remove" as well as the 
fact that Willie Nelson and Carlos San- 
tana had a hit in Europe with their duet 
of Brown's "They All Went To Mexico." 
Another of Brown's songs, "Sadness," 
was used in the soundtrack to the film 
"Dream With The Fishes," while a 
video for the song, which featured 
actors from the movie, aired on M2. "So 
a lot of things are leading up to 'Slant 6 
Mind,' which will help Greg break out 
more," says Feldman. 

Ironically, the new album (the title 
comes from a phrase from the lead 
track, "Whatever It Was," which uses 
the name of the durable '60s car engine 
to describe a woman's mind) was not in 
Brown's mind. 

"It came out of nowhere," says 
Brown, who hadn't planned on making 
an album when he took a winter break 
from touring to work on compiling a 
songbook to be published eventually by 
Red House. "I was working on it, but 
found myself writing new lyrics instead 
of going through old ones. So I called up 
some friends and went into the studio." 

Acoustic guitarist Brown produced 
"Slant 6 Mind" with longtime cohort Bo 
Ramsey, who also played electric guitar 
(Continued on page 20) 



funk "You Shall See" to the rapped 
"Recipe" to the folky closer, "When We 
Meet Again," but it all fits underneath 
the same relaxed groove. Love seems 
determined to show that hip-hop, jazz, 
soul, and blues all come from the same 
place. 

Though the original Special Sauce 
rhythm section, drummer Jeff Clemens 
and bassist Jim Prescott, rejoined Love 
for "Yeah, It's That Easy," about 20 
musicians, including Dr. John, actually 
contribute to the album. Because Love's 
musical vision is starting to cohere, 
along with his guitar and harmonica 
skills, it's more unified than the spotty, 
jittery "The Things That I Used To 
Do." And because of the many various 
lineups, it's more diverse than 1995's 
(Continued on page 22) 




Three Times Lucky. The members of Hanson are presented plaques for sales 
of more than 3 million units of the trio's Mercury debut, "Middle Of Nowhere," 
following a video taping of a show at New York's Beacon Theater. Shown, from 
left, are Isaac Hanson; Danny Goldberg, Mercury Records president/CEO; Taylor 
Hanson: David Silver, Mercury VP of A&R; Steve Greenberg. Mercury senior 
VP/head of A&R; and Zac Hanson. 



VH1's 'Storytellers' Due On Disc; 
Grammys Back At NYC's Radio City 



Storytellers' on cd: vhi is in discussions with 

artists and labels about releasing episodes of its acclaimed 
"Storytellers" series on CD. According to VHI president 
John Sykes, "We're now getting interest from a few of the 
artists who have participated in the series about the pos- 
sibility of releasing albums. I believe by the spring of 1998 
we will haw at least two releases. 

"These artists are coming away from these sessions [real- 
izing] how different the show is from 
a traditional, live performance. These 
are as much about the stories as they 
are about the songs," Sykes contin- 
ues. "This could be a whole new way 
for an artist to reintroduce reper- 
toire that they often would have rel- 
egated to best of 's or boxed sets." 

The series has featured a number 
of top-flight singer/songwriters, in- 
cluding Ray Darin, Elvis Coslcllo, 
Garth Brooks, Elton John, Billy 
Joel, and Willie Nelson and Johnny Cash. While it's 
unclear if "Storytellers" can turn into the franchise that 
"Unplugged" has become for VHl's sister station, MTV I 
know I'd certainly plunk down money for albums of some 
of the "Storytellers" I've seen. 

BaCK TO THEATERS: As we noted here last issue, the 
National Academy of Recording Arts and Sciences 
(NARAS) has announced that the 40th annual Grammy 
Awards will once again be in New York next year. However, 
the festivities will return to Radio City Music Hall btttmd 
of Madison Square Garden, the site of this year's awards. 

Does that mean that the grand experiment to move the 
show to an arena failed? No, says NARAS chief Michael 
Greene. "Madison Square Garden was a real success," he 
says. "We will go back to arenas, absolutely. We now know 
we can do it, even though some people would have liked to 
have it be a little more intimate. I think we'll go back and 
forth between a [theater] and an arena every year or every 
third year." In fact, Greene says, NARAS has even been 
consulted by the architects of the new Los Angeles arena 
under construction to make sure that the building can 
accommodate the Grammys' needs. 

The cost factor is another reason for the shift back to a 
theater for the 1998 awards. "It's very expensive to be at an 
arena when you look at the fact that we carpeted that place, 
we brought in theater seats. The set was three-quarters of 
a million dollars. When you weigh that with the fact we 
made less money on tickets — we had thousands of tickets 
that were $100, we've never had tickets for less than $250 
before — it's just not something we can do every year." 

ThLS AND THAT: Count me completely unsurprised that 
Mattel is suing MCA over Aqua's huge hit "Barbie Girl" 
(see story, page 106). It's perfectly OK for Mattel to dress 




by Melinda Newman 



Barbie up in leather biker outfits or skimpy bikinis, but no 
one else is going to get away with tarting up Barbie, by 
God. When I first moved to New York 10 years ago, one of 
my first assignments was a press conference where Mat- 
tel was trying to find a human representation for Barbie. 
It was a beauty contest of sorts. At one point, the official 
photographer posed one of the contestants on all fours. 
Representatives from Mattel and the company's publicity 
firm at the time, Solters, Roskin & 
Friedman, noticeably blanched, 
rushed up onstage, and grabbed the 
girl off her hands and knees, scream- 
ing that Barbie would never assume 
such a pose. I guess that's why I 
always preferred Skipper and Midge 
... A tribute to Marc Bolan will be 
held Oct. 3-4 at New York nightspot 
the Fez. Among the artists taking 
part in the event, which marks the 
20th anniversary of Bolan's death, 
will be Joey Ramone, Lloyd Cole, Patti Rothberg, 
Richard Lloyd, and Richard Barone . . . Paula Abdul will 
lead workouts in 40 markets starting Oct 4 as part of a pro- 
motion with Boost Nutritional Energy Drink . . . The Aver- 
age White Band is celebrating its 25th anniversary this 
year. As part of its silver jubilee, MCA is reissuing the 
band's label debut, "Show Your Hand," Wednesday (23). The 
band is also on tour in support of its first album in eight 
years, "Soul Tattoo" on Foundation Records. 

WHERE'S JUAN VALDEZ? Putumayo World Music and 
Barnes & Noble have linked to sell "A Putumayo Blend: 
Music From The Coffee I^ands." The CD features music by 
artists from coffee-growing countries like Brazil, Mexico, 
Colombia, and Kenya. The bookstore will feature the album 
in a special counter display at its more than 240 outlets with 
cafes. Purchasers will receive a free regular coffee bever- 
age. A portion of the proceeds will go to Coffee Kids, a new 
charity that helps families in coffee-producing countries. 

See YOU IN COURT: Leslie West and his group Moun- 
tain have filed suit against Joe Walsh in the Superior Court 
of New Jersey in Bergen County. The suit alleges breach of 
contract by Walsh, who, according to court papers, contracted 
West/Mountain as his opening act for a summer tour. Accord- 
ing to court documents, West/Mountain appeared on their 
first scheduled date with Walsh, July 9, at Fbxwoods Casino 
in Ledyard, Conn. On July 10, the papers state, "Joe Walsh 
maliciously and without cause breached the contracts made 
with plaintiff in that he fired plaintiff, leaving his audience 
to question his failure to appear at previously scheduled and 
advertised dates." West/Mountain is asking for a jury trial. 
West/Mountain is booked by Sammy Boyd Entertainment 
Walsh is booked by the William Morris Agency. Walsh's man- 
ager, David Spero, did not return calls by press time. 
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One Step Up / Two Steps Back 

The Songs of Bruce Springsteen 



Featuring: 

Dave Alvin, Aram, David Bowie, Sonny Burgess, Paul Cebar, Allan Clarke, 
Clarence Clemons & The Red Bank Rockers, Joe Cocker, 
Marshall Crenshaw, Gary U.S. Bonds, Joe Grushecky & The Houserockers , 

John Wesley Harding, Richie Havens, John Hiatt, Ben E. King, 
The Knack, Little Bob Story, Nils Lofgren, Mrs. Fun/Tina & The B-Side 
Movement, Elliott Murphy, Kurt Neumann, The Rocking Chairs, The Smithereens, 
Southside Johnny & The Asbury Jukes, Syd Straw, Donna Summer, 
Robbin Thompson, & Martin Zellar 
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North by Northwest includes three days of panels and workshops 
featuring industry experts from New York, L.A. and across the 
country, as well as an industry trade show. The three-night NXNW 
Music Festival showcases up-and-coming bands at 20 of Portland's 
best live music venues. 



Registration Rates and Deadlines: 

$175 by September 24, 1997 

$195 Walk-up Rate {don't mail after September 24} 

NXNW Headquarters: PO Box 4999. Austin. TX 78765 
tel: 512/467-7979; fax: 512/451-0754 
e-mail: nxnw@nxnw.com 
http:/ /www.nxnw.com 
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John P. Kee Shows His 'Strength' 

His Fourth Set Gets Label's Biggest Gospel Campaign 

■ BY LISA COLLINS 



LOS ANGELES — Four years after the 
landmark deal that brought former 
Tyscot Records artist .John P Kee and 
his New Life Community Choir to 
Jive/Zomba to mark the high-powered 
debut of their gospel division, Verity 
Records, Kee remains the label's top- 
selling gospel artist. 

It is a title Kee hopes to retain with 
the Oct. 28 release of "Strength," his 
fourth label release and a project that 
caps off an aggressive year of releases 
from Verity. Since signing Kee, Verity's 
roster has swelled to include other 
prominent gospel names like Fred 
Hammond, Hezekiah Walker, Daryl 
Coley, and the Canton Spirituals. 

"This is our biggest gospel campaign 
to date," says Verity Records GM/VP 

Interscope's 
Transister Rises 
Through Radio 

■ BY DOUG REECE 

LOS ANGELES — Not every unsigned 
band can get major-market radio play, 
ink with a major label, and see its debut 
album bow a mere year-and-a-half after 
forming. 

Still, for L.A.-based modern rock act 
Transister, whose self-titled Interscope 
debut will be released Oct. 28, this sce- 
nario has played out with uncanny flu- 
idity. 

Through a mutual friend at the 
band's management company, Los 
Angeles-based Platinum Music, Tran- 
sister bassist Eric Pressly passed along 
a six-song demo to public station 




TRANSISTER 



KCRW Los Angeles "Morning Be- 
comes Eclectic" host Chris Douridas. 

Douridas promptly began playing 
multiple cuts from the album, including 
"Head," "Look Who's Perfect Now," 
"Then I Walked Away" and "Stars Col- 
lide," eventually inviting the act to per- 
form in the station's studio. 

"The production was so of-the- 
moment and [lead singer Keely 
Hawkes'l voice was extremely accom- 
plished," says Douridas of his decision 
to play the early material. "That, and 
the songwriting was very hooky . . . 
Their music has the ability to break 
mainstream with those that have been 
primed by Garbage and Fbrtishead. It's 
a poppier-flavored twist to that." 

Several labels apparently agreed 
with Douridas' assessment of the act's 
potential, as the band began receiving 



Tara Griggs-Magee. "We're going to 
have a very aggressive advertising and 
print campaign, and for the first time, 
we're going to do a very aggressive TV 
campaign." 

As part of the 
initial rollout, a 
three-cut sampler 
containing the lead 
single (and title 
track) "Strength," 
"Come In," and 
"Lord, Help Me To 
Hold Out"— a re- kee 
make of the James 

Cleveland classic — shipped to gospel 
radio Sept. 8. A longform video of the 
album, which is said to contain some 
surprises from Kee, will be recorded 
the first week in October. 

Also designed to increase excitement 
in the project is a fete marking the suc- 
cess of Kee's 1906 release "Show Up," 
which was recently certified gold. (His 
19% release, "Stand," continues to be 




one of the label's top sellers.) 

All this comes despite a major shift 
to ministry that had — since January 
1996 — diverted the 15-year gospel vet- 
eran from touring and recording. Iron- 
ically, that change is what has endeared 
this project to Kee; it is the benchmark 
of his redirection to ministry. 

"Origi nally, the title of the album was 
'Thursday Love,' which talks about a 
Thursday evening performance when I 
was literally dogged and laughed at 
onstage," Kee recalls. "It hurt me to 
the point where I recognized that the 
enemy is not jealous of me, but he's 
afraid of me. It wasn't everybody — just 
a few people." 

What ensued was a painful process 
of self-examination. "I grew up," he 
says. "Pastoring a church made me 
really recognize what real ministry 
was. There were some folks who were 
really hurting in church who looked 
good . . . looked saved. I had to really 
(Continued on }>age 20) 



amusement 



business 



BCXSCORE 
TOP 10 CONCERT GROSSES 



(Continued on page 59) 



ARTIST! S> 


Venue Dahsls) 


Gross Attendance 

Ttchet Pt«c*(s) Capacity 


FT&noler 


JAMES DORM 


The Theatre al Sept. 
Madison Square 10. II. 13 

BMflu 

Newftrt 


SU0,aU 15.774 
1*0 three 

sethwts 


Oelsener/Slater 
Enterprises 


ALANUCKSON 
LEANN RIMCS 


Indiana State Fan Aug. 15 
Indianapolis 


13S9.157 15.117 


m -house 


MARY J BUGE 

BONE THUGS N HARWONT 

MU Ml I 

GIHUWHE 

MUM 


Palace ol Autum Sep! 5 

Ml 

Auburn HiHi, Mich 


$347,945 8.752 

$4750/135 10.000 


Cellar Door 


ALAN JACKSON 
LEANN RIMES 


Worcester i Centrum Sept II 
Centre 

Worcester Mass 


1323.1B2 14.002 

f?4 » uhoul 


VarneHI Enterprises 


BOO CAMS 
UTESCHMCK 


RoiDITMRt Th-Mln S*p4 

Rosemont. Ill IM3 


S713.7SD MM 

127 50 two 

MrflttJls 


Iwn Pmris 


VINCE GtU 

mm mm 


Ciumptatfi Valley Aug 31 

Exposition 

Esse* Junction, Vt 


1222.261 i3n 

128/125 8 900 


bj house 


PUJEIKST'97: 

ins. 

ECHO I THE BUKHYMEK. 
BETTER THAN EZRA 
PAULA COLE. 
MATCHBOX 20, 
MICHAEL PENN. 
COWBOY MOUTH, OTHERS 


Pine Knob Music Aat 23 
Theatre 

.-.l.i> .1 ■ - fell 


S717.045 14J74 

119% sellout 


Palace Sports 6 
Entertainment Inc 


CLAY WALKER 
L££ ANN NO MACK 


Cyrthia Woods Aug 29 
Mitchell Pavilion 
The Woodlands 
feus 


1215,740 11.464 

! - 50/175 50/ 11.000 
117 50 


,j. - 


PETER. PAUL I MARY 


Fifene Center Aug 17 19 
Wolf Trap Farm Park 
V«nna. Va 


1212.595 11.710 

mjtu mat 

Nn rim 




TIH MCCRAW 
MINDY MCCJtEADT 


HWmesola Stale Fan Aug 27 
SI Paul Miim 


1701,690 13.914 

U/M/V-50 22.117 


m house 


Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box- 
scores sfiould be submitted to: Marie Rathtt. Nashville. Phone: 615-321-4295, Fax: 615 371 
0878. Fof research information and pricing, call Marie Ratliff, 615-321-4295. 



Our readers 

love all kinds of music 




They buy over 14 CDs a year, from every conceivable 
music category. Music to your ears? Call 212 539 4495. 



18 



BILLBOARD SEPTEMBER 27. 1997 



Artists & Music 




Jazz Veteran Bob 
Dorough Makes 
Blue Note Debut 

■ BY DREW WHEELER 

NEW YORK— Recent Blue Note 
signee Bob Dorough differs from most 
artists new to the label in that the 
singer/songwriter's resume" encom- 
passes nearly 50 years of jazz. But 
while many of this 73-year-old's peers 
became oldsters, Dorough has re- 
mained a hipster. His label debut, 
"Right On My Way Home" (out Oct. 21), 
is a vibrant, swinging landmark in his 
idiosyncratic octtvre. 
Says Blue Note VP of marketing/GM 




BOB DOROUGH 



Tom Evered, "My boss, Bruce Lund- 
vall, walked into the room and said, 
'Bob Dorough has been offered,' and I 
said, 'I would do anything to work a Bob 
Dorough record.' I love the man. He's 
an American original.'' 

Much of Dorough's mystique em- 
anates from his vocal tone — somehow 
boyish, yet matched with a perspective 
that's borne witness to night life and 
lush life. Dorough's songcraft embraces 
multiple guises of jazzman, cabaret 
singer, balladeer, and pop vocalist 

"I think I may be an entertainer 
more than a jazz singer," says Dorough. 
"I definitely use the jazz timbres and 
the rhythm and all that. But, you know, 
if they throw down the gauntlet, 111 take 
a couple choruses of scat with anybody." 

Evered adds, "He has a distinctive 
style that many people love that is truly 
his own. And his style doesn't change 
for anyone. It's been consistent since he 
started. To see him live and to hear 
what he can do with a lyric and the way 
he plays is really quite beguiling." 

Half of "Right On My Way Home" 
was recorded in New York with Dor- 
ough accompanied by Joe Lovano on 
saxes. Christian McBride on bass, and 
Billy Hart on drums; the other half was 
cut in Saylorsburg, Pa., with the back- 
ing of bassist Bill Takas and drummer 
Grady Tate. The album's leadoff track 
is Dorough's kinetic, euphoric 4/4 
reworking of Henry Mancini's waltz- 
time classic "Moon River." With 
Lovano's vivid sax colorations, Dorough 
covers Frank Loesser and Jimmy 
McHugh's comic lament "I Get The 
Neck Of The Chicken" (which Dorough 
used to sing at age 4, or so he was told). 

An artist enchanted by the jazz tra- 
dition, Dorough included a trilogy of 
songs about saxophone greats, begin- 
ning with Sidney Bechet ("Something 
For Sidney"), then Johnny Hodges 
("Hodges"), and concluding with the 
serpentine melody line of his Charlie 
Parker ode "Up Jumped A Bird." 

Dorough also contributed a new ver- 
sion of his sardonic carol "Blue Xmas" 
to Blue Note's upcoming Christmas 
compilation "Yule Be Boppin'." The 
original recording of "Blue Xmas" was 
Miles Davis' only Christmas song, fea- 
(Continued on page 21) 
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JOHN R KEE SHOWS HIS STRENGTH' 



(Continued fnii/) puijv 7>y 

seek the Scriptures and get in to God's 
word. I had decided I didn't want to 
[make music] anymore, so 1 didn't 
write, I didn't sit at the piano. I had 
really stopped, and it was then that the 
songs began to come. 



"The songs are all encouraging, and 
what I found is that I have a prophetic 
message for today's youth, on- and off- 
stage. In the inner city, we're doing 
some real work, and that's where I see 
my destiny." 



For Kee, the album is special because 
it features a great deal of church 
singing. "I did a lot of traditional mate- 
rial — some of the old James Cleveland 
style of music," says Kee. The album 
also includes a duet ("We Made It") 



with Coley, as well as an appearance by 
Broderick Rice. 

"What was important to us, with so 
many things going on in the gospel 
community, is that John stay true to his 
core consumer," says Griggs-Magce. 
"We always want to reach as vast a 
market as possible, but what 'Show Up' 
taught us is that there is a huge buying 
market within the core base." 

Says Jazzy Jordan, VP of black music 
marketing for Jive and Verity, "Our 
interest is in keeping the ministry close 
to him, so we're taking a grass-roots 
approach. If something sells [R&B], 
than great, hut John is one of the artists 
that was at the forefront of the gospel 
explosion. All he has to do is to contin- 
ue what he does test, which is to turn in 
good records." 

Jordan reports that Kee's semi- 
retirement had n» effect on Verity. 
Indeed, despite Kee's absence from 
active touring and recording, his New- 
Life production offices fielded up to 
300 requests per week for appear- 
ances. To accommodate the requests 
(that will no doubt skyrocket with the 
release of "Strength"), Kee plans to 
launch a Back to the 'Hood tour this 
fall. 

"I've got Pepsi, Denny's, and Bojan- 
gles to sponsor the tour. I want it to be 
a free tour," says Kee. 

According to Kee, this may well be 
the last project for the New Life Com- 
munity Choir, which, in the 10 years 
since its inception, has undergone many 



key personnel changes, not the least of 
which was the 1995 defection of Isaac 
Carree and Lowell Pye, who went on to 
form Men Of Standard. 

"I think we'll always have a ministry, 
but I want my next album to be a great- 
est-hits album, and I don't just want to 
pull old masters," Kee says. "I want to 
actually record a concert of the old 
songs like 'Standing In The Need' and 
maybe even bring some of the old mem- 
bers back." 

Over the last year and a half, Kee has 
switched gears to producing records 
and expanding his Charlotte, N.C.- 
hased church of about 700 members. 

"We've built a real nice $2 million 
studio complex called Phat House, and 
I'm really producing a lot," says Kee. 
"I'm excited about my church choir 
now. I'll definitely do something with 
them." 

An active label deal with Verity 
grants the label a first option on any act 
Kee records, and thus far it has yield- 
ed two new talents — Eric Mattew p s and 
Shawn McLemore & New Image, both 
of whom have product in the market- 
place. 

Notes Jordan, "John is without a 
doubt one of the gospel industry's lead- 
ing producers, and w T e are depending 
on him as w r ell as Fred Hammond and 
Hezekiah to bring to us the talent to 
keep Verity on top in gospel music, to 
keep us fresh and on the cutting edge of 
gospel for a long time to come." 



RED HOUSE REVS UP SLANT' TO BUILD BROWN'S AUDIENCE 



(Continued from page 1U) 

and sang backup. Other past collabora- 
tors present were lap guitarist/vocalist 
Kelly Joe Phelps and acoustic bassist 
Gordy Johnson. "The only new guy was 
[percussionist J Paul Griffith, who played 
a garbage can on one song, a chair on 
another, and an Irish hand drum and an 
African drum between his legs simulta- 
neously on another," says Brown. 

Brown singles out "Vivid," which he 
wrote as an answer song to Ani 
DiFranco's "The Bouquet," which she 
wrote for him and sang on her album 
"Not A Pretty Girl." "My fans are old 
farts like me, but some of their kids 
who've heard my records around the 
house when they were growing up are 
now getting on their own and checking 
me out," says Brown of his younger 
fans, whom DiFranco represent*. 

Feldman also cites DiFranco, who 
regularly preaches Brown's merits to 
her audiences. "One of our main efforts 
now is to reach those 'Brownies,' so 
we're stickering the albums with tran- 
scendental hillbilly beatnick jive tent 
meeting' and 'wickedly sharp.' a quote 



from Rolling Stone," says Feldman. 
"We're also going with listening-post 
programs to reach that younger audi- 
ence at retail." 

Red House is "reaching out" to 
chains for "Slant 6 Mind," adds Feld- 
man. Noting that indie stores account 
for up to 70^ of Brown's sales, he says 
that Brown is a "too-well-kept secret" 
to be disclosed via listening-station pro- 
grams at Borders and Barnes & Noble. 
The label has also developed two-sided 
posters for larger in-store displays. 

A heavy advance CD campaign has 
also targeted retail and media, as has 
a postcard mailing. Not to leave out 
Brown's traditional mom-and-pop store 
base, Feldman is planning activities to 
be coordinated through the Coalition of 
Independent Music Stores. 

The album is already being worked 
at triple-A, roots music, college, and 
public radio formats, according to Feld- 
man, who feels that tracks "Whatever 
It Was" and "Billy From The Hills" are 
the prime candidates at these formats. 

"I love the new record, and there's 



nothing I low more than winning over 
new Greg Brown fans," says Rita Hous- 
ton, music director at New York non- 
commercial triple-A station WFUV 
"Everytime we play him we find new' 
ones, and what's interesting is that even 
though he's been doing it for so long, he 
continues tn build with remarkable 
albums like this one and 'Further In.' " 

Feldman expects additional radio sup- 
port from syndicated shows on which 
Brown is "pretty much a regular," like 
"A Prairie Home Companion," "Moun- 
tain Stage," "E-Town," and "West Coast 
Live." Feldman notes that Red House is 
undertaking its biggest national ad push 
yet with Brown. 

On the concert side, Red House is 
officially launching "Slant 6 Mind" with 
an appropriate Nov. 3 Guthrie Theater 
outing. Brown will hit other major 
cities this fall solo, with a band, or with 
Ramsey on guitar. 

But Brown pledges to resume work 
on his songbook this winter, and he 
vows he "won't get sidetracked" by 
writing new material again. 
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JAZZ VETERAN BOB DOROUGH MAKES BLUE NOTE DEBUT 



(Continued from page 19) 

tured on the Columbia holiday album 
"Jingle Bell Jazz." 

"Well, Miles called me up out of the 
clear blue sky — it's June or some- 
thing — 1962," recalls Dorough. "He 
said [in a Miles-like croak 1, 'Bob.' 'Hey 
Miles.' 'Write me a Christmas song.' 
'What!?' 'I want you to write a Christ- 
mas song, and you're going to sing it 
with me.' It was another bloodcurdling 
experience. I got chills up my spine. I 
started thinking: What would Miles 
think about Christmas? He'd say, not 
'Bah, humbug,' but something unprint- 
able, right?" 

Two other Dorough tunes, "Nothing 
Like You" and "Devil May Care," were 
recorded in those 1962 Davis sessions. 
"When we went into the studio, he said, 
'Let's do that other one, too, "Nothing 
Like You." ' He liked it So we recorded 
'Nothing Like You' and 'Blue Xmas.' 
Then, I felt 'Nothing Like You' wasn't 
very good — I thought, 'Gee, I didn't 
sing very good, and I didn't get much 
time, and he wouldn't let me play the 
piano ... I figured I was in good com- 
pany — he wouldn't let Monk play, 
either. I used to see him cut Monk out 
at Birdland. It would crack us up." 

Davis' three Dorough songs were 
included in last year's boxed set "Miles 
Davis & Gil Evans: The Complete 
Columbia Studio Recordings." "Gil 
arranged those little combo things," 
says Dorough. "So I scored, by getting 
on the Gil Evans/Miles Davis box." 

Much of Dorough's offbeat legend 



comes from his two early albums, 
which haw recently returned to print: 
the 1957 Bethlehem release "Devil May 
Care" and the 1966 Focus album "Just 
About Everything," which was reissued 
by Evidence Music. 

Additionally, Dorough and his some- 
time partner Stuart Scharf produced 
'60s hitmakers Spanky And Our Gang. 
Unfortunately, the group split after its 
guitarist/musical director Malcolm 
Hale died and Elaine "Spanky" McFar- 
lane left to have a baby. "I thought I 
had a goldmine," says Dorough, "but it 
became just another credit" 

Dorough has also released a number 
of albums on his own Laissez-Faire 
Records. "We've never had any distrib- 
ution," he says with a laugh. "We don't 
have bar codes." 

Dorough became known to a new 
generation through his role in ABC- 
TV's educational, interstitial program 
"School House Rock" (SHR), for which 
he wrote, played, sang, arranged, con- 
ducted, and served as musical director. 

His first SHR song was the easygo- 
ing, sweetly funky groo\ r e of "Three Is 
A Magic Number." "I told them why 
three is a magic number," says Dor- 
ough. "Mentioned the triangle and the 
tripod and things like that — thinking, 
'Oh. someday they'll be ready for Buck- 
minster Fuller if they get this.' " 

The multiplication song cycle led 
SHR to grammar, American history, 
science, and other subjects. 

Recognizing that Blue Note must 



introduce Dorough to a wider audience, 
Evened says, "We're trying to let every- 
body know that everybody that has 
appreciated Bob Dorough in the past 
can now step up and really understand 
what he's all about. From 'School House 
Rock' to the people that loved the Miles 
tunes." Blue Note plans Dorough mail- 
ings for retail. 

"We're looking for, obviously, jazz 
radio," continues Evered. "College 
radio. Letting the college music press 
know that Mr. Dorough has been doing 
a lot of things. Just tying together 
everybody that might know that voice. 
Maybe some of the stations we serviced 
the Sinatra record ['Frank Sinatra With 
The Red Norvo Quintet Live in Aus- 
tralia, 1 959*1 to, that have older vocal 
shows. It may be a little too swingy for 
some, but those arrangements are wry 
hip and quite listenable." 

Asked which has had the greatest 
effect on his career, Miles Davis or 
"School House Rock," Dorough replies, 
"I really have no idea. Each in its own 
way, I guess. Maybe my own work has 
had a big effect, too. Just staying out 
there and trying to get jobs and sing 
and appear. Radio stations have been 
very important to me. Playing the old 
records if there weren't any new ones. 
But I'd like to thank them all: 'School 
House Rock,' Miles, and the DJs." 

And does he expect his new Blue Note 
deal to alter his lifestyle appreciably? 
Answers Dorough with a laugh, "Oh, 
yeah, just when I was ready to retire." 
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G. LOVE 

(Continued from page U) 

"Coast To Coast Motel," to which long- 
time Memphis producer Jim Dickinson 
added a same-sounding soul feeling. 

"I went out with my acoustic guitar 
and he went out with an acoustic piano 
and I was just sitting in a room teach- 
ing my song to Dr. John," recalls Love, 
by phone from his parents' New Jersey 
home. "I just felt that warmth. Dr. 
John's like one of my idols, but 1 wasn't 
nervous at all. It was just two dudes 
playing music. 

"The first record was just a direct 
reflection of our Monday-night gig 
that we played for nine months at 
this corner bar," Love says. "The sec- 
ond record, we were in New Orleans 
and everyone in the band [Special 
Sauce] was having a lot of personal 
problems, and that came out in the 
music. And this next record— there's 
like three different bands on this 
record." 

Love elaborates on how Special 
Sauce, a trio that had been together 
almost four years, began growing 
apart after Love signed with Epic. It 
was the classic rock'n'roll band drama: 
The songwriter and bandleader, in- 
evitably, gets most of the money. His 
friends are reduced to role-playing 
sidemen — with lower salaries — and 
they don't like it. 

Love recounts how at a sparsely 
attended May 1996 concert, the band's 
tensions finally exploded in a public 
manner. Love tried to play a song, he 
says, while Clemens wanted to play 
another song. Clemens eventually 
walked offstage, only to return with 
tempers flaring. 

Eventually, after a heart-to-heart 
talk, the original Special Sauce broke 
up. 

The record deal, Love says, "put 
something between us. I couldn't deal 
with showing up at sound check and 
these guys [being] testy. They [were] 
pissed off. You know, like Bugs Bunny 
cartoons, when they're lost at sea [and 
starving] and they keep looking at each 
other and they see a chicken. I felt like 
these guys were looking at me and they 
see bags of money. 

Tin a pretty sensitive person, and 
how can I show you this song that I 
came up with in my room that's part of 
me? How can I fight you? I thought, 
'This isn't worth it I'll go play my songs 
in coffeehouses. Ill get my high school 
band together. I'll go hang with people 
who like me.' " 

Love, who was in the middle of re- 
lentless U.S., European, and Japanese 
tours, wound up going through three 
touring bands, including the All Fellas 
Band, the Philly Cartel, and the King's 
Court. (Combinations of all three, plus 
Special Sauce, show up on "Yeah, It's 
That Easy.") Then weirdness happened 
once again: "My guitar player's girl- 
friend would show up in Portland, Ore., 
with no money. Members of our group 
got divorces; members of our manage- 
ment had different chemical drug im- 
balances. We really dealt with the 
whole nine yards as far as rock'n'roll is 
concerned." 

But the story has a happy ending. 
After many months, Clemens and 
Prescott had cooled off and were will- 
ing to rejoin the band, Love was happy 
to rehire them — and, he says, "Every- 
one's paid well and I think everyone's 
comfortable and everyone's got some 
publishing ... All these people were 
complicating my life, and going back to 
Special Sauce was just right." 
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EDITED BY CATHERINE APPLEFELD OLSON 

In THE 'KNOW: Kiila Shaker is pounding new life into the Joe South com- 
position "Hush," originally made famous by Deep Purple in I96& The track 
is the lead single from the soundtrack to the Kevin Williamson camp thriller 
"I Know What You Did Last Summer," due Oct. 7 from Columbia Records, and 
is already burning up rock airwaves in the States. "Hush" was released in Feb- 
ruary in the U.K. and has become a favorite of fans. 

"We were playing the song live from the early days because people didn't 
know our songs," says Kula Shaker lead singer 
Crispian Mills. "And we just decided to record 
it as a thank you to our fans who supported us 
during the first year." Mills says the "Hush" 
cover represents "a side of the band we thought 
it would he good for people to see, and it seemed 
like a good thing to have out between albums." 

Green Apple Quickstep's "Kid," an anthemic 
ode to youth, will be the follow-up single. That 
track also is slated for inclusion on Green Apple 
Quickstep's own album, due the second week of 
January 1998 on (Columbia. Lead vocalist Tyler Willman says the soundtrack- 
to-band-album double-shot puts the Seattle act in an envious position. "It gives 
us a chance to do a little touring to support the soundtrack and set up our own 
album. It's a great situation," he says. Green Apple Quickstep began shooting 
a video for "Kid" the week of Sept 15 that will feature film star Jennifer Love 
Hewitt running through a haunted house and turning up famous icons from 
the horror genre. 

Also new and on the soundtrack are recordings from Type O Negative, the 
Offspring, Soul Asylum, Toad The Wet Sprocket, and Southern Culture 
On The Skids, plus Our Lady Peace's "Superman's Dead" and Hoover- 
phonic's "2Wicky." 

Glen Brunman, executive VP of Sony Music Soundtrax, says Columbia was 
looking for a film that would showcase some of the label's acts to young peo- 
ple. "This is an opportunity to break a couple of new bands," he says. "For 
Kula Shaker, this song ought to be the last piece of the puzzle on the road to 
establishing the band in America, so that when their second album comes out 
[in the first quarter of 1998] it is poised to take off." 

Brunman says Columbia Studios' commitment to "Hush" — the song is featur- 
ed in all television advertising and theatrical trailers — should increase the 
soundtrack's visibility. In turn, the soundtrack — out 10 days before the film's 
debut — should help generate ticket sales. "We try to do soundtracks that give 
us an opportunity to benefit from the movie and give benefit to the movie. No- 
body's after a situation where one of the elements wins and the other doesn't" 

MaMMOTH STEP: Mammoth Records is taking its first step into the sound- 
tracks arena and — surprise, surprise — it's not for a Disney movie. "Hurricane 
Streets," due from the label Sept 23, is the complement to the United Artists 
feature that puts love and hope in a crime-ridden neighborhood in New York's 
Lower East Side under a microscope. The film marks the directorial debut of 
actor Morgan Freeman, and it picked up several awards at this year's Sun- 
dance Film Festival. 

The first single, alternative-swaying "Sex And Candy" from former-EMI- 
Records-now-Capitol act Marcy Playground, shipped to radio the week of 
Sept 15 and will soon see a music video. But the soundtrack runs deeper than 
the typical alternative rock fare, with an infusion of hip-hop and street beats. 
Included on the roster is Shades Of Brooklyn, an indie act that "Hurricane" 
star Brendan Sexton discovered and brought to the project. 

Mammoth founder/president Jay Faires says he has been eyeing the sound- 
tracks market for some time. "We were waiting for a film we felt strongly 
about, and this one really fits with what Mammoth's all about" In fact, Faires 
was so committed to the movie that he initially planned to invest in it 

Mammoth will be stepping up its investment in films, he added, beginning 
with indie movie "100 Proof," which opens Wednesday (24) in New York. 

Faires says Mammoth's new role as a member of the Walt Disney Co. fam- 
ily (Billboard, Aug. 2) does not restrict the label from seeking out soundtracks 
to non-Disney fare. "I think our soundtracks projects will grow because of the 
relationship with Disney. They have such a large scope of movies, from Mira- 
max to the animated projects," he says, noting he anticipates Mammoth will 
release two to three soundtracks next year and eight to 10 the following year. 
"But we have no reins on what we can do. FWalt Disney Studios chairman] Joe 
Roth doesn't operate like that. He knows we can pick up great ideas from 
MGM/UA and other studios we'll work with that will pay off in spades in our 
work with Disney." 

PRODUCTION NOTES: "Gummo," the directorial debut for "Kids" writer 
Harmony Korine, also marks the soundtrack debut for new imprint Inde- 
pendent Records. Independent is the music arm of "Gummo" and "Kids" 
producer Cary Woods* Woods Entertainment. The album, which is slated 
to hit retail at the end of this month, features 22 original songs from a sta- 
ble of alternative up-and-comers, including Bethlehem, Niffleheim, Sleep, 
and Namanax. 
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TRIO CHRONICLES 53620&'MERCURY 110 98 EQ/16.981 


DA OA DA 




7 


6 


DAYS OF THE NEW outpost moo-vgeffen (8.9S/12.9B> 


DAYS OF THE NEW 


3 


1 


29 


SNEAKER PIMPS CLEAN UP ■12587/VIRGIN (10.98/15 98) 


BECOMING X 




5 


7 


98 DEGREES MOTOWN 530796* 16.98/10.98} 


98 DEGREES 




9 


23 


DAFT PUNK SOMA 42609*/VIRGIN (10.98/16.98) 


HOMEWORK 




2 


2 


TALK SHOW ATLANTIC 83040/AG (10.98/16.98) 


TALK SHOW 


■j 


6 


18 


LEE ANN WOMACK DECCA 1 1585/MCA NASHVILLE (10,98/15.98) 


LEE ANN WOMACK 


g 


8 


12 


ROBYN RCA 67477 (10.98/16.98) 


ROBYN IS HERE 




NEW ► 


LIFE OF AGONY ROADRUNNER 8816 (10.98/15 98) 


SOUL SEARCHING SUN 


10 


12 


16 


OUR LADY PEACE COLUMBIA 67940 (10.98 EQ/16.98) 


CLUMSY 


u 


11 


9 


MICHAEL PETERSON REPRISE 466 IEVWARNER BROS. (10.98/16. 9B) 


MICHAEL PETERSON 




NEW ► 


BOB & TOM BIG MOUTH 97 (10.98/16.98) 


FUN HOUSE 


13 


10 


58 


JACI VELASQUEZ MYRRH/WORD 67823/EPC (10.98 EQ/15.98) 


HEAVENLY PLACE 


14 


14 


3 


DIANA KRALL IMPULSE! 233/GRPU6 98CD) 


LOVE SCENES 


l 13 J 


15 


9 


CHARLIE ZAA SONOLUX 82136/SONY DISCOS (8.98 £0/14.98) 


SENTIMIENTOS 


V ivy 


NEW ► 


FOREST FOR THE TREES Dreamworks 5ooo2/geffen uo.98716.98) 


FOREST FOR THE TREES 


17 


4 


3 


CRU VIOLATOR/DEF JAM 53 7607 '/MERCURY 110.98 £0/16.98) 


DA DIRTY 30 


1! 


13 


19 


ALLURE TRACK MASTERS/CRAVE 67848VEPIC (10.98 EQ/16.98) 


ALLURE 


GD 


NEW ► 


FREDDY JONES BAND CAPRICORN 536192/MERCURY (10 98 EQ/16.98) 


LUCID 


CJQ) 


NEW ► 


TANYA DONELLY REPRISE 46495/WARNER BROS. (10.98/16.98) LOVESONGS FOR UNDERDOGS 


QD 


NEW ► 


CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) 


LET ME IN 


GD 


NEW ► 


DANCE HALL CRASHERS (510) U67&MCA (10.98/16.98) 


HONEY. I'M HOMELY! 


QD 


20 


13 


BLINK 182 CARGO 11624*/MCA(8 98/I2.9B) 


DUDE RANCH 


24 


16 


3? 


BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.96/16.98) 


ROCK SPECTACLE 


QD 


31 


3 


CREED WIND-UP 13049(10.98/15.98) 


MY OWN PRISON 
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26 


18 


16 


BONEY JAMES WARNER BROS. 46MB U0.9avi6.9B) 


SWEET THING 


27 


17 


15 


BUCK-O-NINE m 5760* 16 98/9 98) 


TWENTY-EIGHT TEETH 


21 


21 


15 


THE SUPERTONES BEC 17401 110.98/15.98) 


SUPERTONES STRIKE BACK 


29 


ZZ 


31 


LESS THAN JAKE CAPITOL 37235 (6.98/9.98) 


LOSING STREAK 


QD 


26 


4 


JIMMIE'S CHICKEN SHACK rocket H0724MU lawio.W) ...PUSHING THE SALMANILLA ENVELOPE 


31 


19 


24 


K'S CHOICE 550 MUSIC 67720/EPIC 110 98 EGV16.98) 


PARADISE IN ME 


CD 


NEW ► 


PIZZICATO FIVE MATADOR 59181 7CAPIT01 110.96715.98) 


HAPPY END OF THE WORLD 


QD 


Z7 


11 


LIMP BIZKIT FLIP 90124/INTERSCOPE (8.98/12.98) 


THREE DOLLAR BILL, Y'ALL 


34 


23 


5 


THE DANDY WARHOLS TIM KERR KsawiTrx (1098715 98] ...THE DANDY WARHOLS COME DOWN 


QD 


NEW ► 


SIX FEET UNDER METAL BLADE 14128(9.98/15.98) 


WARPATH 


QD 


NEW ► 


THE GAITHER VOCAL BAND spring hill 25407 LOVIN' GOD & LOVIN' EACH OTHER 


37 


25 




KEOKI MOONSHINE 80069* (10 98/15 98) 


EGO-TRIP 


QD 


NEW ► 


LOVE SPIT LOVE MAVERICK 46560/WARNER BROS. (10 98/16.98) 


TRYSOME EATONE 


39 


29 




NO MERCY ARISTA 18941 (10.98/15.98) 


NO MERCY 


QD 


NEW ► 


INDIA RMM 82157 19 98/14 981 


SOBRE EL FUEGO 


QD 


NEW ► 


SUPERCHUNK MERGE 129* (13.98 CD) 


INDOOR LIVING 


42 


45 


13 


CHRIS RICE ROCKET OWN 152&VWORD 110.98/15.981 


DEEP ENOUGH TO DREAM 


43 


44 


7 


PHILLIPS, CRAIG AND DEAN STAR SONG 2015&/SMRROW 110.98/15.98) 


WHERE STRENGTH BEGINS 


44 


24 


11 


GHETTO TWIINZ RAP A-LOTANOO TRYBE 44438/VlRGIN (10.98/15.98) 


IN THAT WATER 


45 


34 


11 


MONACO POLYDOR 537629/AAM (10.98/16.98) 


MUSIC FOR PLEASURE 


46 


39 


11 


CLAY CROSSE REUNION 10005/JIVE (10 98/15.98) 


STAINED GLASS 


47 


42 


21 


RAHSAAN PATTERSON MCA 1 1559 (9.98/12.98) 


RAHSAAN PATTERSON 


48 


46 


13 


LOS TIGRES DEL NORTE • fonovisa 8071 1 (13 98/18.98) 


JEFE DE JEFES 


49 


30 


26 


ROMAN HARDIMAN philips 533757 (10.99/17.981 MICHAEL FLATLETS LORD Of THE DANCE 


50 


40 


7 


KILO ALI ORGANIZED NOIZE 90128*/1NTERSCOPE (10.98/16.98) 


ORGANIZED BASS 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY DOUG REECE 



■FOLLOWING TRAILER: 
Beth Orton, the English 
singer/songwriter whose Ded- 
icated album "Trailer Park" 





Ready To Deliver. Priming 
the release of 22 Brides' 
forthcoming 1998 full- 
length "Demolition Day," 
Zero Hour issued the act's 
EP, "Blazes Of Light, " Sept. 
9. The act, made up of sis- 
ters Carrie and Libby John- 
son, breaks from a promo- 
tional tour Saturday (27) for 
a release party at CB's 
Gallery in New York. 
According to Libby John- 
son, the intimate style of 
the EP is an indicator of 
what fans can expect on 
the new album, "The more 
heavily produced sound 
didn't work well for us, 
especially in our situation, 
where our strong suit is our 
harmony and lyrics." she 
says. "We had felt like we 
lost that." The Johnsons, 
both pregnant and due in 
December, plan to tour next 
spring with children in tow. 



sparked the interest of critics 
when it was released here in 
May, is beginning to seep into 



the mainstream conscious- 
ness. 

The artist, who performed a 
handful of dates on the Lilith 
Fair tour this summer, is now 
gracing MTV with a clip for 
her single "She Cries Your 
Name," which was put into 
active rotation on the network 
Sept 16. 

Meanwhile, radio support 
has increased, as such modem 
rock stations as KTCL Denver, 
WNNX Atlanta, and KLYY 
Los Angeles begin to pick up 
the track. 

Triple-A outlets 
KMTT Seattle, 
WRLT Nashville, 
and KTSR Austin, 
Texas, are also play- 
ing the song. 

Orton has also 
appeared on the syn- 
dicated radio pro- 
gram "World Cafe" 
and recently shared 
billing with Jamiro- 
quai on "Modern 
Rock Live." 

The vocalist is now 
in England, where 
she performed as a 
nominee during the 
Mercury Awards, 
but will return for more live 
shows in the US. in mid- to late 
October. 

Among her supporters are 
the Chemical Brothers, who 
asked Orton to contribute 
vocals to "Alive Alone" on their 
"Exit Planet Dust" album, and 
more recently, she appeared on 
"Where Do I Begin?" from 
"Dig Your Own Hole." 




No More Confusion. Rap duo 

Organized Konfusion surfaces on 
Priority Records with its label 
debut, "The Equinox," on Tuesday 
(23). The Queens, N Y- based act, 
which was previously signed to 
Hollywood/Basic, will begin a West 
Coast promo tour with an Oct 2 
appearance on the "Vibe" TV pro- 
gram. The first single, "Somehow, 
Someway," is getting regular spins 
on BET and "Yo! MTV Raps." 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 
(tatntof Kick, Tim M Chaptw 



NORTHEAST 
Tonyo Dofwfly, HH W BB I for Tfit Undvdo^i 




EAST NORTH CENTRAL 
Sob i Tom, fun Nous* 



A 




WEST NORTH CENTRAL 
Trio, Do Da Do 



MIDDLE ATLANTIC 
lit* 01 Agony, Soul Searching Sun 



7 ^ T 



PACIFIC 
Dafl Punic, Homo-work 



SOUTH CENTRAL 



\ SOUTH ATLANTIC 

:entral M \ 

InTMWat* III \ 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


WEST NORTH CENTRAL 

1 , Tno Da Da Da 

2. Day* 01 Tin HM Days Of The New 
3 Michael Pttenon Micriad Petnrwn 

4. Lee A/in Warned*. Lee Ann Womack 

5. Rofcyn Robyn Is Here 

6. CMy Wr.ght Let Me In 

7. Our L»*f Peace CJurroy 

8. Sneaker Pimp*» i : . ■ ■ . X 

9. Creed My Own Prison 
10- Talk Show Talk Show 


MIDDLE ATLANTIC 

1. Life Ot AfiDfty Sol Searching Sun 

2. CBU Da Orty 30 

3. Tj* Show Talk Sho* 

4. InAa Sobre El Fuego 

5 Allure Wiure 

6 Dayi Of The New Days Of The New 

7. Trio Oa Da Da 

8. Sneaker Pimp* Becorrwig X 
9 Our Lady Peace Clumsy 
10. Diana KreB Lovt Scenes 



Going the distance: 

Three-time Grammy nominat- 
ed rock gospel act Geoff 
Moore & the Distance kick 
off a 100-city tour in support of 
their latest album, "Threads," 
Oct 11 in Easton, Pa., and will 
stay on the road until May 
1998. 

The first single from the act, 
which is being joined by the 
Smalltown Poets and Out Of 
Eden on the tour, is a cover of 
the Who's "I'm Free." 
"Threads" will be released by 
Forefront Records on 
Tuesday (23). 

Falling ur Irish 

singer/songwriter 
Mary Coughlan's 

eighth album and V2 
debut, "After The 
Fall," chronicles with 
stark beauty the 
artist's troubled past 
and inner battles. 

Coughlan, who 
shared the stage at 
this summer's Fleadh 
Festival with coun- 
trymen Van Morri- 
son and Sin*5ad 
O'Connor, is per- 
forming during a 
series of Borders Books & 
Music in-stores and club dates. 
The week of Monday (22), she 
visits Philadelpffia, New York, 
Detroit, and Chicago in sup- 
port of the album, which bowed 
Aug. 12. 

RoADWORK: Lookout acts 
the Groovie Ghoulies and the 
Mr. T Experience continue 



their tour of the US. and Cana- 
da the week of Monday (22) 
with stops in Florida, Georgia, 
and North Carolina. The 
Ghoulies' new album, "Re-Ani- 
mation Festival," and Mr. T's 
latest, "Revenge Is Sweet, And 




Getting In Gear. Since 
forming in high school five 
years ago, Columbia four- 
some Shift has steadily 
built a following, releasing 
an EP and later its full- 
length debut, "Spacesuit," 
on Equal Vision Records- 
According to representa- 
tives from Columbia, the 
group sold 10,000 units of 
the latter, most via sales on 
the road. In support of 
Shift's major-label bow. 
"Get In," which drops Tues- 
day (23), the band kicks off 
a headlining tour Thursday 
(25) at the Pontiac Grill in 
Philadelphia. The act's 
debut single, "In Honor Of 
Myself." will be worked at 
modern rock and main- 
stream rock radio Nov. 1 0 
and 24, respectively. 



So Are You," bowed Sept 9 and 
Aug. 26, respectively. 
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Mercury's Multi-Genre Will Downing Sends Musical Invitation' 



Tkis article was prepared by Janine 
Coveney, managing ed&orof R&B Air- 
play Monitor. 

LOS ANGELES— For vocalist/song- 
writer Will Downing's fifth album, the 
Brooklyn, N.Y.-born artist decided to 
cash in some music-pal favors and pay 
tribute to the lives and work of two 
artist friends who died prematurely. 
And thus "Invitation Only," the album 
due from Mercury Oct 28, features an 
array of jazi/R&B's top instrumental- 
ists, arrangers, producers, and back- 
ground singers. 

Among the artists invited to play on 
various tracks: the Yellowjackets, 
bassist Marcus Miller (also a longtime 
songwriting/production collaborator 
with Luther Vandross), guitarists 
Jonathan Butler and Norman Brown, 
saxophonists Gerald Albright and Kirk 
Whalum, drummer Harvey Mason, per- 
cussionist Bashiri Johnson, arranger 
Webster Lewis, keyboardist Alex 
Bugnon, and vocalists James "D-Train" 
Williams, Fonzi Thornton, Cindy 
Mizelle, Marva King, and Maxan 
Lewis. Fellow Brooklynites Peter Lord 
and Jeffrey Smith of the Family Stand 
produced a track with Avatar trio Good- 
fellaz on background vocals. Downing 
also co-wrote seven tracks. 



Downing dedicated the album to Art 
Porter, the charismatic saxophonist who 
was a close friend and touring partner 
before his untimely death by drowning 
earlier this year. "Invitation Only" con- 
tains the tune "Before We Say Good- 
bye," which Downing originally record- 
ed with Porter. And in his tradition of 
reinterpreting classic tunes, Downing 
includes a cover of "I Don't Want To 
Lose You" as a tribute to the late Phyl- 
lis Hyman, another friend for whom 
Downing once opened on tour. 

Downing, who has been recording for 
10 years, has carved out a strong fol- 
lowing in jazz, adult, and underground 
circles. He has also garnered solid sales 
outside the U.S. "In the U.K. his first 
two albums went gold [100,000 units], 
and he played several sold-out Ham- 
mersmith Ballroom shows in 1990," says 
Christine Kozler at Downing's manage- 
ment company, Avenue Management 
Group. His 1993 album, "Love's The 
Place To Be," went platinum in the U.K. 
with sales of 300,000 units, according to 
Kozler. "In South Africa, the last album 
did well," she notes, "and in Japan, 
every year they want him for New 
Year's, and album sales are solid there." 

But his full baritone and unique 
phrasing have not been a staple of con- 
temporary R&B radio. Mercury is 



Queen Pen Raps About Reality 
On Riley's Li'l Man Records 



This article was prepared by Janine 
Coveney, managing editor of R&B 
Airplay Monitor, 

LOS ANGELES— When the album 
"Situations" by Queen Pen is delivered 
to retail Nov. 11, the Brooklyn, N.Y.- 
bred rapper will be the first artist 
released on mega-producer Teddy 
Riley's Li'l Man Records, a co-venture 
with Interscope. Artist and producer 
make their creative connection clear on 
the first single. The Man Behind The 
Music," for which Interscope will seek 
radio adds Oct 2a 

The Lfl Man venture is one of sever- 
al new pacts Interscope has formed this 
year (Billboard, Sept- 13). Its other new 
label pacts include deals with R. Kelly, 
which excludes Kelly's own material, 
and Organized Noize, named for the 
hip-hop production team. 

Fans may remember Queen Pen 
from her brief but memorable rhyme 
appearance on BLACKstreet's plat- 
inum-selling single "No Diggity," but 
Riley and Interscope are looking to 
establish Queen Pen as a unique female 
artist with something to say. "This 
album is telling the consumer this is all 
the situations that make you either find 
yourself or go crazy. This is a realist's 
album," says Riley. 

"Situations — that's all life is," says 
Queen Pen, who named herself for her 
lyrical skills. "There's something there 
for everybody; it's a soundtrack for a 
female's life." Her album touches on a 
variety of situations, from relation- 
ships — "no gooey stuff" — to domestic 
violence to simple survival. And Queen 
Pen, a single mother who grew up in 
Crown Heights, N.Y., and has shuttled 
between New York and Virginia Beach, 



Va., for years while pursuing a record- 
ing career, says she has enough life 
experience for several albums. 

The album features contributions by 
Me'Shell Ndegeocello, who plays bass 
on "Girlfriend," Phil Collins and 
BLACKstreet on "Got To Get Away " 
and cameos by Ronald Isley and rap 
troupe the Lost Boyz. But Queen Pen 
isn't fazed: "I try to stay away from the 
hype," she says, 
^^fl^^ With years of 

-^^^ perfecting rhyme 
$r^Q? '\ j skills on her own, 
v j Queen Pen ap- 
™ proached Riley in 

^^^L _^^H where he's based. 
^^^■B He invited her to 
queen pen his studio to play 
her tape, and he 
was impressed. "I said, 'I like what 
you're dioing, but my deal is not in place 
yet to do anything for you ... If any- 
thing does come up and you don't have 
anything by the time I'm ready, I'd like 
to sign you,' " Riley recalls. It took four 
years, but Riley remembered Queen 
Pen when it came time to have a female 
rhymer guest on "No Diggity," and 
Riley immediately signed her. 

"Queen Pen's record has such a 
broad appeal, she's so relatable to 
young women growing up in the com- 
munities, and inner cities," says Inter- 
scope marketing director Michele 
Thomas. "She has a very melodic, 
funky flow that is appealing to a young 
hip-hop crowd, and Teddy's got such 
incredible tracks that no matter how 
old you are, you are going to groove." 

Thomas says that Queen Pen has 
been on the road with BLACKstreet 
(Continued on page 28) 
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looking to change that with the release 
of a leadoff single, the uptempo "Have I 
Told You (It's All About You)," which 
was produced by 
Darryl Simmons, 
best known for his 
work with Boyz II 
Men, Toni Brax- 
ton, and Aretha 
Franklin. 

"A lot of my 
band now is out of 
downing Atlanta, and the 
people I've been 
writing with are out of Atlanta. They 
have their little cliques — Babyface, Dar- 
ryl Simmons, Dallas Austin, L.A. 
[Reid] — if you're a musician, you're part 
of one of those camps," Downing says. 
"The guy that I had been working with 
was part of the Darryl Simmons camp. 
I was going down there once or twice a 
month to do some writing, and Darryl 
would come in and say, 'Hey man, that's 



a nice jam* . . . Myself and one of his 
writers, Ronnie Garrett, and Rex Ride- 
out, we wanted that kind of touch, and 
we asked Darryl to produce it for us." 

"Have I Told You (It's All About You)" 
is being delivered Sept. 29 to R&B and 
R&B adult outlets. A video is being 
lensed in Miami by director Arthur 
Jafa; the clip will be serviced to video 
outlets VH1, BET, and local shows the 
same week. In addition, the seasoned 
performer will make a live appearance 
Nov. 3 on the "Vibe" TV show. 

Hector Hannibal, PD of R&B adult 
WHUR Washington, D.C., says the sta- 
tion is already playing the single, which 
is featured on a pre-release best-of sam- 
pler that teases three additional tracks 
from "Invitation Only," as well as Down- 
ing favorites like "Free," "Wishing On 
A Star," "I Go Crazy," "Love's The Place 
To Be," and "Nothing Has Ever Felt 
Like This," his anthemic duet with 
Rachelle Ferrell. 



"The thing is that D.C. has a love 
affair with Will Downing. He can almost 
do no wrong in this market," says Han- 
nibal. "I like the smooth sound of his 
voice, whether it's a ballad or tempo. 
That's a texture that's so Will Down- 
ing — it always adds a nice dimension to 
the music mix. [The single] certainly 
has the makings of a great record. He's 
the kind of artists that when he releas- 
es something, people can't wait to get 
their hands on it, because they think the 
last album was so smooth and so roman- 
tic." 

Darryl Lindsey, Mercury senior 
director of product management, notes 
the sampler, "A Taste Of Will," is aimed 
at reintroducing Downing to radio. 

Downing's five previous albums have 
gained him "two different audiences, to 
a degree," says Lindsey. "He does have 
that jazz adult audience, but then again 
he has that uptempo R&B type of thing 
(Continued on page 28) 



Execs Named At Cybersonics/Fully Loaded; 
Def Jam Turns Artists Into Superheroes 



This weeks columnivas written by Janine Coveney, math- 
aging editor of R&B Airplay Monitor. 

FlRE POWER: Ernie Singleton, who last month an- 
nounced his partnership with Robert Johnson and Black 
Entertainment Television, which invested in his Cyberson- 
ics/Fully Loaded Records, has made several key appoint- 
ments to his growing enterprise. 

Virgil Roberts is named senior VP of business affairs, 
and Harold Lewis joins as CFQ/GM. Roberts is a long- 
time entertainment attorney who has represented Bill 
Cosby, Dionne Warwick, and Berry Gordy; he was also 
president and general counsel at Dick Griffey's Solar 
Records, where he helped foster the songwriting/produc- 
tion careers of Jimmy Jam 
and Terry Lewis, L.A. Reid 
and Kenneth "Babyface" 
Edmonds, Reggie and Vin- 
cent Calloway, and Joyce 
lrby. Lewis comes to Cyber- 
sonics after a career in bank- 
ing and finance and was most 
recently VP/manager of enter- 
tainment relations for First 
Interstate Bank, one of the 
West Coast's largest banks. 

Singleton also taps Sara 
Melendez as Cybersonics' pro- 
motion and marketing executive. Melendez, who was last 
at Silas Records and spent many years at Columbia, had 
been consulting outside projects. The three join Singleton 
at the company's Santa Monica, Calif., headquarters. 

"All record companies [need] quality power players in 
their mix," says Singleton of the appointments. "Virgil is 
a consummate record man. I was blessed to have met him 
in my MCA Klymaxx days. I also am of the opinion that 
you can build a company with people who have great skill 
in the financial area, and Harold is our GM and our comp- 
troller. What we're running is a business, and who knows 
more about business than people who manage money?" 

The Fully Loaded label has already been established 
through the initial success of rap outfit Ghetto Mafia; 
other artists on the slate include Deja, brother of H- 
Town's Shazam and Dino; R&B crooner Benito; and 
male-female duo Wataz, made up of Chris Stokes and 
Katrina Askew. Stokes is better known as manager/pro- 
ducer for teen trio Immature. 

BlGGER & DEFFER: Def Jam Recordings Music Group 
has launched an exciting new retail campaign promoting 



its current stable of artists, using artwork that casts them 
as comic-book superheroes. Under the tag "The Unstop- 
pable!! Def Jam coming Fall 1997 to save hip-hop," the 
comic-book package features LL Cool .1, Foxy Brown, 
Redman, Method Man, and EPMD, all rendered in eye- 
popping artwork that has been used in its trade ads as well. 
The piece also promotes distributed acts Jay-Z, Cru, 
Christidn, and Capleton and acts on the newer Def Soul 
division: Playa and Absoulute . . . Speaking of LL Cool J, 
I got a chance to read his tome with Karen Hunter, "I 
Make My Own Rules" (St. Martin's Press). It sounds 
cliched, but this book about the former James Todd 
Smith's path to stardom made me laugh, cry, and reflect. 
A nice effort from a star who seems to have really turned 
his life around to the positive 

. and makes us see the logic of 

the journey. His new album, 
A "Phenomenon," was led off by 

/\ the track "Candy Girl," which 

originally sported the track 
from the early New Edition 
£^^^\ bit. But a beef with the pub- 

jf^^f^ lishers had the music changed 

to the Jimmy Jam and Terry 

Lewis composition "Sunshine," 

with New Edition providing 
vocal embellishment; the label 
decided to serve radio with the 
title track, which mixes "Who Is He And What Is He To 
You" bass with "White Lines"-rhythmed rhymes. 



B 



EATS TV PIECES: Straight out of Hollywood comes the 
First Weekend Club, sponsored by the Black Hollywood 
Education and Resource Center (BHERC). Its mission is 
to get African-Americans out to support movies at their 
crucial Hollywood moment: the first weekend of release. 
Anyone looking at The Hollywood Reporter or other film 
mags knows that films are judged by opening-weekend box- 
office tallies, and the First Weekend Club is hoping to boost 
the profile of films featuring African-American actors, 
directors, producers, and/or story lines. Headed by Sandra 
Evers-Manly, formerly with the NAACR the BHERC 
launched a big initiative for the opening of "Hoodlum," star- 
ring Laurence Fishbume and Vanessa L. Williams, and 
will likely push the October opening of "Soul Food." And if 
the films get support, more of them get made and the more 
opportunities there are for those multi-artist soundtracks 
that consumers love so much. For info, call 213-857-4747 . . . 
Stanley Winslow exits MCA Records, where he was senior 
VP of promotion, black music. No word on a new gig yet. 
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OAlbums with me greatest sales gains this week. •Recording Industry /Assn. Of America {RIAA) certilrjcabon frx shipment at 500,000 album units. A RlAA certlli<ation for shipment of 1 million units, with mulliplatinum titles indicated by a numeral fotlowing the symbol. For boxed sets, and 
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number ol discs and/or tapes 'Asterisk indicates LP is available Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are 
equivalent prices, which are projected from wholesale paces. Greatest Gainer shows chart's largest unit increase . Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removed from Heatseekers this week. OH indicates past or present Heatseeker title. €1997, 
Billboard'BPI Communications, and SoundScan, Inc. 




Billboard's 1997 Record Retailing Directory 

Billboard's Record Retailing Directory provides the accurate 
information you need to reach record retailers and sell them your products 
and serv ices. 

Relied upon by the entire record and video industry. Billboard's 1997 
Record Retailing Directory contains over 7.(XK) listings of full-line 
record stores featuring chain stores, chain headquarters and independenls. 




MuslE/Vldei Dealers 
h Chain Headquarters 



Jam-packed with listings: 

■ phone and fax numbers ■ store names and addresses ■ chain store planners and 
buyers ■ store genre or music specialization ■ audio book retailers nationwide 
RRD packs all this essential information into one compact 6x9 directory — 
so it's easy lo handle and lake on the road. 

Industry leaders agree — this source of reliable information is too valuable to be 
without. To order your copy at $155 plus S6 shipping and handling (SI 3 for 
international orders) call (800) 344-7119. in NJ call (908) 363-4156. You can fax 
your order to (908) 363-0338. or mail this ad with check or money order to: 
Billboard Directories. Dept. BDRD3037. P.O. Box 2016. Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

Ftca** add apr-rophalo UK in NY. NJ. PA. CA. TN. MA. II. & DC (Men pay-Me in I! S. hmb only. 
Pli-iiM.- nuikc am ii.-. .-.-.its ii.niii- and address convclions ahovc \H saks arc final BDRD3027 
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DATU FAISONS 




IIRST ROUND: Usher's "You Make Me Wanna ..." (LaFace/Arista) 
easily fends off Boyz II Men's attempt at the top slot on Hot R&B Sin- 
gles, as the foursome settles for a No. 2 Hot Shot Debut with its latest 
title, "4 Seasons Of Loneliness." Usher's tune gained an additional 7% 
in airplay for a total of 47 million listener impressions, securing anoth- 
er week atop the Hot R&B Airplay list. Radio was the 18-year-old's 
greatest asset in maintaining pole position, as Boyz II Men's audience 
stands at 24. (i million listeners. However, since Usher's album "My Way" 
hit stores Sept. 16, sales for the single could drop off by next week, thus 
giving "4 Seasons" a chance at the throne during the next couple of 
weeks. Sales for the Usher song stand at 26,000 units among R&B core 
stores, while Boyz II Men scanned 24,500 units in that panel. That total, 
by the way, marks their largest first week at R&B core stores. 

NlCW AVENUES: "Avenues" by Refugee Camp All-Stars (Arista) 
marks the first solo attempt by Fugees member Pras and moves 44-29 
on Hot R&B Singles, landing the Greatest Gainer Rales trophy. He fol- 
lows his fellow Fugees: Lauryn Hill's "The Sweetest Thing" peaked at 
No. 2 on Hot R&B Airplay, while Wyclef Jean's "Guantanamera" (both 
Columbia) moves 44-30 on that list. "Avenues" is a rap remake of Eddie 
(■rant's 1983 hit "Electric Avenue," which peaked at No. 18 on Hot R&B 
Singles in March of that same year . . . Brian McKnight's "You Should 
Be Mine (Don't Waste Your Time)" (Mercury) rebounds 8-6 on Hot R&B 
Singles, thanks to strong increases in airplay. The song glides 26-16 on 
Hot R&B Airplay with a 45% listener increase. Airplay leaders include 
WPHI Philadelphia (40 plays), KKDA Dallas (36 plays), KNEK 
Lafayette, La. (36 plays), and WENN Birmingham, Ala. (33 plays). 



UISASTER STRIKES: There's high anticipation for Busta Rhymes' 
second album,"When Disaster Strikes" (Elektra), proved hy its week- 
early debut at No. 68 on Top R&B Albums. Busta's first radio single, 
"Put Your Hands Where My Eyes Could See," garners 32 million lis- 
teners and skips 8-5 on Hot R&B Airplay after a 17% audience increase. 
Three new stations came on board, bringing total supporters to 73. 



LIKE BUTTA: "ButU Love" by Next (Arista) skips 17-12 on Hot R&B 
Singles after a picking up another seven stations, lending an additional 
2 million listeners. "Butta Love" scales 46-37 on Hot R&B Airplay and 
shoots 10-8 on Hot R&B Singles Sales after picking up another 13% at 
R&B core stores . . . "Get Up" by Dallas-based rappers NX (Ruth- 
less/Epic) debuts at No. 90 as the first offering from Ruthless' newly 
pacted distribution deal through Epic/Sony. The label had gone through 
Sony-owned indie Relativity. The duo also enters Hot Rap Singles at No. 
31, with sales of 500 units at core stores. 
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ARTIST (LABEL/PROMOTION LABEL) 


1 


3 


6 


BABY, BABY 

KILO All (ORGANISED NOIZE/1NTERSCOPEI 


2 




1 


AINT NUTHIN' BUT A JAM Y'ALL 

GEORGE CIINTCM YAF* FHI 0A72 BAM) HAFEHSOJWi 


3 


1 


3 


PUT THE MONKEY IN IT 

DAT. AND SOOPATLY (TOMMY BOY) 


4 




5 


LET ME HOLLA AT CHA 

BLAC HAZE HIVE SHOT) 


i 




1 


SET YOU FREE 

OL'SKOOL (UNIVtRSALI 


S 


S 


2 


BUBBLIN' 

CRU IVWLATORTJEF JAM'MERCURY) 


7 


1 


5 


SO IN LOVE 

SAISON IKATS EYEjUNITY) 


3 




1 


CANT STOP NO PLAYER 

W DfiGfNIZATOS l(YX>E"5 (f iiViWLAiMIMISX.) 


9 


e 


S 


HELP WANTED IMHOES ABE III SHORT SUPPLfl 

THE CHI LITFS (COPPER SUN) 


10 


7 


s 


KEEP ME LIFTED 

SPEARHEAD ICAPIIOU 


11 


n 


6 


SUPERNATURAL 

WILD ORCHID (RCA) 


12 


8 


3 


WAIT A WHILE 

FRICKA YANCEY (RCA) 


13 


1! 


4 


THE HIATUS 

EXAMONl) IMEROJRYI 



i 




1 


TITLE 

ARTIST (LABEL/PROMOTION LABEL) 


14 




I 


MONKEY POP (RAISE THE ROOF) 

D) SPANKX (BABYLON) 


15 


13 


2 


SOMEHOW. SOMEWAY 

ORGANIZED RONFOSION (PRIORITY) 


li 


H 


s 


IT S ALRIGHT 

DAVE HOLL1STER (DEE SQUAEVEMII 


1! 


1? 


12 


PEOPLE GET READY 

71X7 MAf.El I T«F UilWr IF.IY7RAYF6I 


1! 


« 


7 


BURBAN & IMPALAS 

BIG MIKE (HARALOITNCX) lPYBbVIHGlN) 


19 




I 


BUMP'N IN YOUR TRUNK 

MAO DOG CLIQUE (CROSSTOWN) 


20 


21 


17 


SERENADE 

SHADES (MOTOWN) 


21 


25 


6 


IN THE COMPANY (OF KILLAZ) 

V.' SECU'ri ' 7L't7RE7IOER,'DCF (AV.'MEROJRYi 


22 


16 


9 


HOODLUM 

■KM HEP ETA! KNOntUUHiLOVCUKTERKEfD 


23 


2(1 


20 


COME ON EVERYBODY (GET DOWN) 

US 3 (BLUE NOTTjCAPnoil 


24 




4 


ITS ABOUT TIME 

L.A NASH FEATURING JEWELL (MENES) 


25 




I 


A CHILD IS BORN 

BRAND NUBIAN (LOUD) 



tt lists the top 25 s 
it yet charted. 



tgles under No. tOO 



WILL DOWNING 

(Continued ' from page 26) 

going on. With Will, you do have to tack- 
le it from both fronts — his musical vari- 
ety goes from one extreme to the other." 

Smooth jazz stations will receive a 
separate CD package featuring two 
other tracks, the Brazilian-flavored 
"Island" and the softer "Angel." 

"We understand where his base is, and 
we didn't necessarily make a record for 
the mainstream," says Waymon Jones, 
Mercury senior VP of black music. 

Retailers will also get a taste of 
Downing via a special promotion coor- 
dinated through PolyGram Group Dis- 
tribution branches with local indepen- 
dent retailers. Once retailers identify 
certain customers as being the prime 
audience fur Dnwning's music, they will 
receive specially printed invitations to 
a private wine-and-cheese listening 
reception for the new alhum. 

Royce Fortune, owner of the Los 
Angeles-b;ised Fortune Records store, 
expects good things from Downing's lat- 
est set. "I heard four songs [from the 
new album 1, and I like what I heard." 

Although at press time Fortune had 
not yet received full details of Mercury 's 
retail promotion, from what he's heard, 
he says, "it seems to be a great promo- 
tion, and whatever it. is, it's going to help 
sales. Bring it on, that's what I say. 
That's what makes the cash register 
ring, which is important to me!" 

Downing, managed by Bruce Gar- 
field, continues to tour extensively. And 
having established a tradition of cover- 
ing R&B classics and jazz standards on 
each album, Downing plans to take the 
concept further on his next project. 

"Me and Gerald Albright are talking 
about doing a duet album, a traditional 
jazz album trying to emulate the John- 
ny Hartman/John Coltrane kind of clas- 
sic album," says Downing. 

Assistance in prefmring this story was 
provided by Dylan Siegler uiNe w York, 



QUEEN PEN 

(Continued from, page 26) 

since the beginning of the year, appear- 
ing with the group at concerts, promo- 
tional dates, interviews, and awards 
shows. A flier and sticker campaign 
was completed before an early two- 
minute version of "The Man Behind 
The Music" was serviced to select radio 
stations over Labor Day weekend; it got 
95 mix-show spins its first week. A 
video was shot in early September by 
director Christopher Erskine. The rap- 
per will also debut her single with Riley 
Oct. 3 on the "Keenen Ivory Wayans" 
show. 

"Women are ready for another fe- 
male rapper to come to the forefront," 
says Heart Attack, assistant PD at 
WOWI/WSVY Norfolk, Va., who began 
playing "The Man Behind The Music" 
in its initial short version and says the 
response has been overwhelmingly pos- 
itive. "After 'No Diggity,' everybody 
was like, 'Who is this girl?' This first 
single is a good introduction to her 
skills ... If Teddy's putting anything 
behind it, he's going to make sure she's 
gonna be a hit" 

George Daniels, owner of George's 
Music Room in Chicago, says the store 
has the promo of "The Man Behind The 
Music," "and we like it." 

He adds, "The single will start in our 
market with in-store play, but it's a 
quality record and a quality artist with 
Teddy Riley behind her." 



SEPTEMBER 27, 1997 



Hot Rap Singles. 


THIS 
WEEK 
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2 WKS 
AGO 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMF1E OF RETA(L STORE SALES REPORTS 
COLLECTED. COMPILED, AND PROVIDED Br SpundScan * 
TITLE II III ARTIST 

.ABEl A NUMFiFR/DISTRIfiUTING IAFJH ■ 


1 


1 


1 


11 


* * * No. 1 * Tit * 

UP JUMPS DA BOOGIE • ♦ MAGOO AND TIMBALAND 

C' L'- iil./.CM.RO, INI.. •','[;•-)' . 'JBlDKAl: 4 *«ksa(N(;. 1 


2 


2 


2 


9 


NI0 MONEY M0 PROBLEMS A ♦ • 


3 


3 


4 


13 


»TTCNOT«TOKTlliriri» ♦Jl , »>FBlMB»3HKIIS»air4»Kllimie 

(Li (01 IM)(T] HQ UNDEAS/TOMMY BOY 9601SYAG 


CD 


5 


3 


4 


1 MISS MY HOMIES ♦ MASTER P FEAT PIMP C AND THE SHOCKER 

in K ' NO HM'l ! 7740 c<(ID»l"Y 


s 


4 


5 


16 


I'LL BE MISSING YOU A' ♦ PUFF DADDY £ FAITH EVANS (FEAT. 1121 


© 


9 




2 


* * * Greatest Gainer * * * 

jiTui <f c foil •uourv Tti ■ ci a sm t"f r "mo n. mix rr it ooic 'iimj ft uiuik 
SYtNUts IHUJW TKJNtT IAJJ\5I • ntrlHju LAMr ALL jIAIYi TtAl. rHAs '.YYIIH F.T-WKI! 


7 


6 


6 


6 


BACKYARD BOOGIE ♦ MACK 10 


GD 


8 


37 


3 


ME AND MY CRAZY WORLD ♦ LOST BOYZ 


9 


7 


1 


12 


TAKE IT TO THE STREETS ♦ RAMPAGE FEAT. BILLY LAWRENCE 

XI ID! IMUT) 00 VIOLATOR'ELEKTRA 641?1,E£G 


10 


11 


8 


18 


TALKIN' BOUT' BANK ♦ THE WHORIDAS 

L ID! H i iiJ.JI hi-A.V DtllLIULi. v Io'l 4D7'.' Rtl) 4\) 


11 


12 


10 




REMINDING ME (OF SEF1 ♦ COMMON FEAT. CHANTAY SAVAGE 

CI ID! T i RELATIVITY 1627 


(12) 


42 




2 


OFF THE BOOKS ♦ THE BEATNUTS 


(3D 


14 


14 


3 


v-s: : sie;.i-=ov yjai ♦ snACjuiaE 3 m=„ ce cuse. « real prrrj! gunz i krsone 


14 


10 


11 


8 


DOWN FOR YOURS ♦ NASTY BOY t L L - FEAT. ROGER TROUTMAN 

' - • i '. !( ' 'T7(iMEPCUP' 


IS 


15 




2 


SOMEBODY ELSE ♦ HURRICANE G 

'- ::>: 1iH,OLA34.02&')SLAND 


16 


13 


•3 


13 


C U WHEN U GET THERE (FROM "NOTHING TO LOSE") • ♦ I3OOU0 FEAT. 40 THEY7. 


© 


NEW ► 


1 


THE JOINT ♦ EPMD 

I DE/ JAM STlb.'D' (.■tkLLI)) 


(D 


50 


12 


16 


LISTEN (FIVE MINUTES) ♦ DFC 

;ci :d) it) big beatpenalty 7195T0MMY bc v 


19 


15 


12 


16 


LOOK INTO MY EYES (FROM "BATMAN 3. R0BINT] ♦ BONE THUGS-N HARMONY 


(D 


28 


22 


15 


HIP HOP DRUNKIES ♦ THA ALKAHOLIKS FEAT. OL' DIRTY BASTARD 

iHTiLOUD SJfii 


21 


20 


18 


10 


ICED DOWN MEDALLIONS ♦ ROYAL FLUSH 


(22) 


2.1 


15 


5 


1 GOT DAT FEELIN' DJ KOOL 

ICI iO) (Ml (T) CLRvAMLRICAK 1 732S(WARNER BROS. 


23 


18 


13 


16 


SMILE • ♦ SCARFACE FEATURING 2PAC 8. JOHNNY P 


24 


17 


24 


6 


CROOKED GREEN PAPERS ♦ KINFUSION 

ICI ID) ill BEFORE DAWN L09.TOUCHVY0O0 


® 


26 


30 


9 


HOWWECOMIN' ♦ RBL POSSE 

ICI ID' iTl 5iG BCAT'A'L-NT C W. Y'AG 


26 


19 


21 


8 


BE THE REALIST TRAPP, TUPAC & NOTORIOUS B.I.G. 

ICI OEF* TRAPP 92831NTERSOUND 


27 


22 


16 


22 


JUST ANOTHER CASE ♦ CRU FEATURING SLICK RICK 

ICI (0) iM! IT) iyi VIOLATOROEF JAM 573856'MERCLIRY 


2B 


21 


19 


11 


FAR FROM YOURS ♦ O C FEATURING WETTE MICHELE 

ICI ID) m PAYDAY(FFRR 6509I6/ISLAMD 


29 


24 


35 


5 


LET ME HOLLA AT CHA Bl AC HAZE 

a Y i LIVE SHOT 7001 


© 


48 


31 


21 


IF U STAY READY ♦ SUGA FREE 

i 3 Ht('-'AHD 




NEWlV 




GET UP ♦ NX 

ICI ID) i ! i RUTHLESS 3370 ('EPIC 


32 


31 


32 


15 


SMOKIN' ME OUT ♦ WARREN G FEAT. RONALD ISLEY 


33 


25 
44 


17 


8 


BIG «D MAMMA JPOV. 'OEF JAM'S HO* TO BE 1 PUtTJT) ♦ FOXY BH0VHI FEAT 0RU HILL 

FT) VIOLATOR'OEF JAM 57:441*,WERCURY 


© 


39 


26 


EMOTIONS ♦ TWISTA 

ICI 10) i)J IT'. Y. CREATOR'S WAY.ATLAITiC 33725'AG 


3b 


32 


3C 


27 


THAT'S RIGHT ♦ DJ TAZ FEAT. RAHEEM THE DREAM 

ICI IT) iYi BREAKAWAY i JCCE3S 532B9'PR-0RITY 


36 


33 


27 


52 


DA' DIP A ♦ FREAKNASTY 

. 1 7 '.HARD " C l 1 :':.'.: =' .. -9 


37 


30 


39 


21 


IF 1 COULD CHAH3E iTRO* 'I'M BOLT m ♦ H'S'LR > FEAT Era VtEEl U1A (, HO 1 [«31 1 HEL 

ICI ID) (Tl NO L MIT 55273 'PRIORITY 


36 


29 


26 


10 


WHO U WIT LIL JON AND THE EAST SIDE BOYZ 

ICI ITi 1(1 M RRDR IMAGE 4 '.OICH BAf, 


® 


38 


40 


33 


I'LL BE • 0 FOXY BROWN FEA'URING JAY-Z 

CI CD T . 7L7 r :'-' DEF 17'.' 574D2B'MERCGRY 


® 


39 


43 


3 


PUT THE MONKEY IN IT [FROM "NOTHING TO LOSE") ♦ D« AND SOOPAFLY 
1 TOVMI BOY 7403 


(Ii') 


NEWlV 


] 


KEEP ME LIFTED SPEARHEAD 

iCI 10) (VI CAPITOL MO'Ca 


42 


2! 


25 


10 


ON & POPPIN' ♦ YOUNG MC 

iCI ID. OVERALL 77001 


® 


NEWlV 


1 


MONKEY POP (RAISE THE ROOF) OJ SPANKX 


® 


46 48 


26 


JAZZY BELLE • OUTKAST 


® 


NEW ► 


> 

1 


SOMEHOW, SOMEWAY ♦ ORGANIZED KONFUSION 

IT) PRIORITY 53286" 


46 


40 


36 


59 


LET ME CLEAR MY THROAT • ♦ DJ KOOL 

■ (i .K'AUERICAN ] 744) 'A'ARMR BROS 


47 


35 


33 


23 


HYPNOTIZE A ♦ THE NOTORIOUS B.I.G. 

ICI 0) BAD 3DY 7^7 ARISTA 


48 


37 


31 


7 


A FRIEND ♦ KRS-ONE 

TnY I V 42471" 


49 


43 


38 


36 


CANT NOBODY HOLD ME DOWN A' ♦ PUFF DADDY (FEAT. MASE) 

iC I 10' Tl y; BAG BOi 79083 ARISTA 


50 


36 


23 


3 


BUBBLIN' ♦ CRU 



O Recwte with the greatest sales gams this week. ♦VttJeoclip avaiLaoility. • Recorting Industry Association 
of Amenca (RIAA) certification for sales of 500,000 units. A RIM c«rtit>cation for safes of 1 million units. Catalog 
no- Is for cassette Single. 'Asterisk indicates catalog numbe* *s for cassette maxi-single. cassette sngle unaoji 3:^. 
(CI Cassette single availability. (D) CD single availability. (Mi Cassette maxi-single availability <T) Vinyl mam single 
availability IV) Vinyl single availability. (X) CO mam- single availability. S 1997. Billboard/BPf Communications, 
and SounoScan. Inc. 
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 1 1 1 1 |j| 
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2 WKS 
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WKS ON 
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TITLE ARTIST 

PRODUCER (SONGWRITER! IAREF & NUMBER^ROWCTION LAPEL 


PEAK 

PDS TION 


CD 


1 


1 


6 


* * * No. 1 * * * 

YOU MAKE ME WANNA... • A wceki i»t No. I ♦ USHER 
J DUPfil IJ DUPRI.U.SEAL.USHER) LAFA,E ?1?'i'j'A~'ISi» 


1 


CJJ 


NEW ► 


1 


★ * * Hot Shot Debut * * ★ 

4 SEASONS OF LONELINESS ♦ BOYZ II MEN 

J JAM.T LEWS (J.HARRIS lll.T LEWIS, 1 £C> EES] MOTOWN tvti'&l 


2 


3 


2 


2 




HONEY ♦ MARLAH CARt Y 

iOWSM Ll»tH^lJtCW«aWSC3MBiUJ^ :.;tli;« rw > XUVtjiTftW 


2 


4 


3 


3 


9 


NEVER MAKE A PROMISE • ♦ DRU HILL 


I 


CD 


( 


9 


5 


MY LOVE IS THE SHHH! ♦ SOMETHIN' FOR THE PEOPLE FEATURING TRINA & TAMARA 


5 


CD 


8 


7 


4 


YOU SHOULD BE MINE [DON'T WASTE YOUR TIME) ♦ BRIAN MCKNIGHT FEAT. MASE 

v- - . j ' MEBIU!!' 5i47bfl 


6 


CD 


NEW ► 


1 


tvbKTinlNb ♦ MAKT J, BUUt 

JJAM.TlEWI; . HAHHlS ill i LEAiS.K -J.H 'lAhA.M UHA.T ^U.L.UKrt j.i ?iurV( ■ tVL^t.- Ji J. ! M 


7 


> 


4 


4 


9 


i»r\ uriurv un ddhdi cue a a tuc M/iTnDjni ic □ i r ^rrAT di icc r\Ar\rw ? tiAcrs 
MU MUNtr MU rKUBLtMb A ▼ 1 nt NU 1 UKlUUb D-l.tj. IrLA 1 . rUrr UAUUi & MAitJ 


2 


1 


7 


8 


5 


WHAT ARni IT 1 K (FROM *'<ini II FCtOrY'l A TDTAI 

T'UBALANO Will 11' T MOSLEY.M ELLIOTT) [CUD: LAW- fih r : U 


7 


10 


5 


5 


11 


Ur JUMrb UA bUCHilb • # MALiLHJ AINU 1 IMfcSALANU 

TlMBALAWJ '■' '•' i"lUELUOTT) (C) (L>l BLACKGROUND 9BO.&'ATLANTlC 


4 


11 


9 


6 


13 


NOT TONIGHT (FROM "NOTHING TO LOST) • ♦ uv KIM FEAT. DA 8RAT LEFT f i : MISS/ ElUOTT & AXlE MW?TiNL7 

• ;w'-.iai> ■.ov ) w^>H.a:Fj3hwr;>ijifW ■: : vi'i .Mi;iiTws"W:.n"_«": 


3 


© 


17 


19 


4 


BUTTALOVE ♦ NEX1 

»A" GEE D IKIHT'.L JtLiANCEfi.PTOf I 1 AJAANCEFv T TOiBEPT.F L "UjWfl.A C-CAEF6.[i iXH">l IC ■ : T; * tH1S"i 13*:^ 


12 


(3D 


16 


17 


5 


ALL CRIED OUT ♦ ALLURE FEATURING 1 12 

M CAREY y. AFANAi L : F M RODNEY ! FULL FQRCEl iCl ID 1 tsai> UA I i -^7S CRAVE 


13 


14 


11 


12 


10 


1 CAN LOVE YOU/LOVE IS ALL WE NEED ♦ MARY J. BLIGE 

Pj-lMiWiJ WUEWS M k i>;i '-• V • /i- , ;:i ■ 1 u>-i> iL ..v ; ||, ; ' MCA5S1W 


2 


IS 


IC 


11 


9 


DO YOU LIKE THIS ♦ROME 

L, BAiLLt'f'if-ALt.v.MERRin i. WOOOS.V.MtlWttT) ICI iD) IV! GRAND JURY MS-M.ULA 


10 


11 


12 


13 


8 


BIG BAD MAMMA (FROM "DEF JAM'S HOW TO BE A PLAYER"} ♦ FOXY BROWN FEAT DRU HILL 

F"OKl 4 TONE IS BARNES.) C OLIVILR.S CARTI R,L HAYWOOD) (T] VKJlATOft'DCI JAM b'144i"i'MERCUR* 


10 


17 


14 


14 


16 


I'LL BE MISSING YOU A 1 ♦ PUFF OADOY & FAITH EVANS (FEATURING 1 12) 

S COMBS sriVli J ISTING.T GAITHI R.F fcVANs; (Mi ITT (XI BAD BOY 79097* ARISTA 


1 


Q8J 


18 


18 


5 


1 CARE 'BOUT YOU (FROM "SOUL FOOD") ♦ MILESTONE 

HAFJYIACt IHAHYFAL't! ICI lAf At: I'il'f-j.i AKIL-TA 


1H 


11 


13 


15 


22 


b.H.t.l.l. U.U.I. m • LnAlNuliHu rAUto 

R.KELLY IR KELLY 1 L" 1 U < r fcn.i t:: Ai \'h.:-jb>VLAN! . 


! 


20 


15 


10 


10 


cnupnur a ciwu / re ati iPiNr pi iff nannvi 

(SCOMBS.WALr^K l.riAHAM H 1 '1: ril! 1 i - ti .V.1..A. ; .F.'-H 1 V. 1) *i RCA 6*926 




21 


21] 


20 


6 


AFTER 12. BEFORE 6 ♦ SAM SALTER 

TRCKY.S HAI.l IC A STEWART S KHAI L.TABP.l.STEWART S SALTERf (C! 10) (D iJC LAF ACE -'. ■. : ■■; 


20 


22 


21 


16 


4 


1 Mlbi MY HUMI ♦ MAbl tK r rLAl UHIiNLj rIMH L AINU 1 Ht anULrvtrf 

MOB COOELI MASTER P. PIMP C THE SHOCKER (C) (CI ~', f>3 LIMIT 5329Q'PR 3R T v 


16 


23 


10 
19 


Y3 


3 


I'M NOT A FOOL ♦ IMMATURE 

C.SIOKES,8.JAt/ti.'jl'L[ jY >. j*:>.L^.Ii lAMtS 1 L MAHKINGIDNI ICI IO- MCA 51367 


19 


24 


22 


22 


5 


WE CAN GET DOWN ♦ MYRON 

S BROWN EM DAVIS.A CANTREl I ,D ROPERI ICI iO'/ LT1 "SUNO 572064 


22 


QD 


25 


77 


5 


BACKYARD BOOGIE ♦ MACK 10 

BOBCAT (O ROtlSONI ICMDl ITj PR 0RIT- bitti 


25 


26 


24 


24 


39 


IN MY BED A ♦ DRU HILL 

13 SIMMONS IR BROWN. R B STACY, O SIMMONS) IC) ID) ISLAND 


1 


QD 


30 




2 


ME AND MY CRAZY WORLD ♦ LOST BOYZ 

D) RON G (T KEl IY,R BOWSFR; (CI <Oi IT) UNMSRSAI 56131 


27 


28 


23 


26 


27 


FOR YOU ♦ KENNY LATTIMORt 

B.J f-ASTMONO (K ITRUMI 3 IDI CCKUMBU 78456 


•: 


Cm) 


44 




2 


★ ★ ★ Greatest Gainer/Sales *★ + 

iUFNIIFS fFROM "MDNFY TAI KS"1 A Rf Fl IRFF PA.UP Al 1 ^TAB<; fFAT PRA1 (WITH KV UANh 
PRAKA/REL (£ GRANT} (C> tD) (T) (X) ARtSTA 1341 1 


29 


30 


28 


21 


11 


ffiTunu riTv fcunu "datuam b Dnniu"\ ad uti i v 
UU 1 riMBn LI 1 I IrnUM DM 1 mAN Bi nUDIN J ▼ r\. l\tLLI 

R. KELLY 1 R.KELLY 


9 


31 


26 


30 


30 


1 HtLUNb 1U YUU (tVtKY IIMt 1 btt YUUK rALDA ♦ KUMt 

G QAIUf RGI Ail V Ml RRiTT 1 J WD3DS G RAIll ERGfAUl i .. vi .i-'A'.l. 


2 


32 


27 


25 


11 


WHEN YOU TALK ABOUT LOVE ♦ PATTI LABELLE 

J JAM T.LEWISu HAIih i li T LtWiS.J WRIGHT. A NES&Y.A GREEN ',' HOD^ESi (CuDi ;T: MCA Sb36? 


12 


(D 


34 


40 


7 


HOW YA DO DAT (FROM "HOW BOUT IT") ♦ MASTER P FEAT VOUNG BS ED AND C-. OC 

MASTER P (MASTER Pi CO (Di (T; NO LIMIT •. k ! ('F-tir •» T • 


33 


® 


35 


36 


5 


DONT SAV ♦ JON B 

JON JOMN.M MLSON U ROBihSON.M HI LSON.O SPINCER) (C i (('■ *: - All -i.t.» MUSIC 7861 -i 1 ; " 


34 


35 


29 


23 


11 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY LAWRENCE 

S5»MH:PUCNAIRJUW«tNCMSUrt^^ (CI ID: [Ml IT: UiV.OLATWt.LKTMM: T.-'XZ 


11 


[W) 


54 


62 


7 


* * * Greatest Gainer/Airplay * * + 

lilt nH! IHAI FUU IUA w JHkHjtU LlAit r tM lUKII'lu UM DNAI & JU 

I CUl'H II i:'JI'H!.BCAStY,BCAiitrOABRATl (C) (D] CTI !X) SO SO DfF 78fj'l-l " 


36 


37 


39 


45 


15 


uiuxt'c CTnDDiur vm i a tut n iavc 
WMAI b b 1 UrrlNli TUU • [ nt 1 1 JAYb 

G.LEVWT (G LtvtRT! 1 GLOBAL SOUL ■ ■' 


21 


QD 


43 


56 


4 


YEAH! YEAH! YEAH! ♦ SIMONE HINES 

K JtRKIN^iH ItHhlNS) ICI (0) IT) |Xl r PIC ?B6?/ 


38 


(D 


49 


50 


7 


HAVE A LITTLE MERCY ♦ 4.0 

1 1AM Til WIS U HARRIS i T LEWS) ICI (0) SAWf.'PtRSPtCI.v'L SS'S*1 AAW 


39 


40 


40 


34 


37 


RETURN OF THE MACK A ♦ MARK MORRISON 

">.'::.■ .1:.:!. CHIU Ml.'ii .1'. '. ■ ATLANTIC 


4 


41 


36 


44 


20 


5 MILES TO EMPTY ♦ BROWNSTONE 
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3 


2 


DONT WANNA BE A PLAYER 

!. nvi 
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1! 


EVERY TIME 1 CLOSE MY EYES 

GADV r ACE DEPICT 
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10 


CRUSH ON YOU 

LIL KIM FEAT u CIAISE .ijNDfA^SC. BFAT> 
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30 


ASCENSION (DONT EVER WONDER) 

MA.FWELL ICOLUMBIA!' 




HI 


13 


SUMTHIN' SUMTHIN' 

viaaivfi i c:r I i.M-.. A 



14 
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31 


ONLY YOU 

: 12 FEAT TMENOTCWOUSaiG IWBOYtfASTA) 


15 
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YOU'RE MAKIN' ME HIGH 

TONI BRJLX T CN XAFACE. AR STA 


li 
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HOW DO U WANT IT 

.ka::-. j? >.: vj: i:i :; e=v ^ wv. ■ .v. . h 


17 


18 


17 


ONE IN A MILLION 

AALIVAH IBLACKGROUND'ATLANTICT 


18 


19 
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CANT NOBODY HOLD ME DOWN 

PLFE DACOT lEEAT MASEI (BAD BC> ARISTA 


M 


15 


5 


FOR YOU 1 WILL 

'.KIN ..A hf.'V.'.'i v.'.VAK^JEH E.jfif.L 1 iAI LAT. TID 


20 


20 


10 


1 BELIEVE 1 CAN FLY 

ft KEILVLWAFINCRSLINSETATULNTOJIVEI 


21 


1! 


6 


GET IT TOGETHER 

/n;? (Biv ic'MoiowN. 


2! 


16 


IS 


DONT LET GO (LOVE) 

Sr. v::i.u ; 1 A:i!.visl F.i. 


23 


23 


IS 


TEARS 

T.1E L.E> DRGT'lERS IT NECK'SLANDI 


24 
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LET'S GET DOWN 

TflNY I ON l:iM Mi K 


25 


21 


43 


TOUCH ME TEASE ME 

CA2FEAT. FUOTTESOANEFOUCRCTnDmFilM 



R&B SINGLES A-Z 

TITLE (Pubfciher licensine Ore I Sheet Music IMt 

2 i SEASONS OF LONELINESS (EMI April. ASCAP/f 1|1b Tyrre, 
ASCAP) 

41 S MILES 10 EMPTY M rw S e ht ASCAP*wwi f>l 
ASCAP/Milu!'!, Hap. BMIi HI 

21 ArTE»12.BIFC*E8iGrMmijSo(iwl«S«W^ 
ASCAP/Tabubus. ASCAP,'Hit Co. Sou*. ASCAP/Trtto flax. 
ASCAP/E2, ASCAPj'A Salt On The Charts, ASCAP/Mo Better 
Grorws. ASCAP^arrcus, ASCAP) HL 

13 ALL CRIED OUT (f-areervBMG, EWiVIo*d|uiti6i. BMlTomba, 
BMI) HL/NBM 

M ALL I WANT (FROM GOOD BURGER > tKharTjixxy, 

ASCAP/B Black. ASCAP/kMt. ASCAP/tH April. ASCAP) HL 
48 AS WE LAY CSaja BMLlastratta, HMD 
29 MHUES (FROM MONEYTILKS) {Inlcrsox ASCAPWamei 

Chapptfl. ASCAP) ML 
B BACKYARD BOOGIE MR ASCAPiflBal N Ruff ASCAP) WEM 
99 BE THE REALIST (S[*: 1 ■«(.*, ASCAP) 
IS iW<V»DMAM»«(ff^OEF)AM'SHCHrVTOB£APUYIR) 

(Slam U Wcl. ASCAPAjI LiAi. BML'Jim EiW. BMf?lZ Stone 

A« . SWt'TJV Stsik w>l E.V . I." i. Uridrr BMI lurrpne gear, 

LLC. BMVlely s lams LLC. ASCAP) HI 
72 BRING BACK YOUR LOVE (Poetry 1 '-Vr-.n f?M 
12 ^ALOVEIHonHlaRAnLjKapm.ASW^.Oh 

ASCAPiY* Yah. KOP./Da AM I Gotta, ASCAP) 
SO CATT LET GO fSor^'AlY Songs, BWYabYum. 

BMllViwiitDwi Sxn3 BMLUe'L. ASCAP/SaitorKlra. 

ASCAP/Almo, ASCAPAVarw Chappdl PRS/VYB. ASCAP) 

HLWBM 

55 CAN WE I FROM BOOTY CALL) IWass Confuson. 

ASW.Vrena Beach. ASCAP Y-H ASCAP! ABM 
97 CAN YOU FEEL IT C Ajn», E*H>^n Patrick, EMlFnf.pi, 

BTAIAas « ASCAP-F resh Fnh Hot f«ry Year ASCAp.&nt 

fealtwr ASCAP) 

74 CRAZY MM MiVZ RMVtiEMA) 

96 CROOKED GREEN PAPERS (Tojchwod. A5CAP/Chrysa(i5, 

ASCAP) WBM 
BS C«tlSH(3tMo*H,.f4SCAPflaL^ 

^ :A : ). .•.'.•i.,r, . fe:AP.V,'d A.. ,V W'iW 

42 CUPID.'.', .UA'MMIAin.l ,Vi,',|'H-.-.t' hit*- 
ASCAP/C Silt.. ASCAP.KtMn Wain. ASCAP/Justjn Canto, 
ASCAP) HL 

71 C U WHEN U GET THERE (FROM NOTHING TO LOSE) (Em 

[»Jy.AV.y-Li.i-/ii HMIU^.iC Pnobe 
IMM ASCAP) 

92 OANCEHALL QUEEN IFR0M DANCEHALL QUEEN) 

(Gunyrrte, MCWMmW ASCAP^Irfven Manden, 
BMl-Swei Of PolyGfitin Intl. BMtTwiy Kdly, tftt'Munklr*. 
ASCAP) HL 

52 DISTANT LOVER lOocgte Time, ASCAP;heep Me Humble, 
ASCAP/SmokiV Sorts, ASCAP) 

34 mnW9mllmm>Mlfo1mMKInm^ 

Sa«3. 9MLVCA. .ASW,'Unr.enal. ASCAP.'Persiinal 21. 

.«.'J,r';:t tW n,- rtr. I'- ■-. ..!■■ V,...>.. BMI 

HL/WBM 

53 DOWN FOR YOURS {Marco Cardenas, ASCAP) 
94 DO YOU KNOW r WHAT IT T*«3: um/, 

ASCAP/Chtiton, ASCAP-Meea, ASCAP) HL 
15 DO YOU UKE THIS Rap, BMI) 

93 BjBfTNOiiPl I— J Wi hill, JBBHQq^ 
UCAP.Ycuiv leeerxd ASCAP) WBM 

7 enmmffAAMAscAPrf^ 

•anfrtM MMi'iy:.'.,. i;M['1!-ii^. k | |Wi| 

78 FAR FROM YOURS lOr/.w.' PMIW.J Ai£A?MM p ffi r 
ASCAP/felana. AiCAP/Warw-Tameriarte. BfAtQdada. 

W IMI tidLt A-a:.: EMI.l-i: -1 s. i-'.:-irr t.Mi: "LV,'-jV 

50 FK (Dorrt, ASCAP/Zornba, ASCAP/OflLjrKey Blac*, 
J^/Smolw- Sound ASCAPMi-Tani; EtMlBar-Kay. 
BW^nw Tamertaw. BMHUfMLMfl NMI 

2> FOR YOl) (Colour d. ASCAP -I'v i.,.A- fflW 

91 [FREAK] ANO U KNOW IT Cwa. A5W,T5-B»1f,. ASCAPflie. 

» cn up .:i,, ,-.ii., ;:'.:,',) r„.n \.. 

ASCAP.'Chf ASCAFiMCA. ASW M r , Aljr.An 

19 GH.ET.T.0.U.T. CZorrba BMLTtKelli, BMII rtBM 

75 GIVE IT TO ME liiTf.ATi' lic^gs aMfTed-On, BMlVr .irrrr, 
ASCAP) 

X GOTHAM CITY (FROM BATMAN I ROBIN) i/nmtM, 

iiiVL'V Wl> BMII WBW 
39 H*YT » L ITTl F MERCY lF))tc Tjme. ASCAP.'EMJ Apnl. ASCATi 
Hi 

52 HEY AZ :Ule s A Brtdi. ASCAP.Slam U YW, ASCAP/leti s fams 
LLC, ASCAP..'12 & Lhder, EMt Jumpr^ Bean LLC . BMLEMI 
ASCAP,Stt!=.l.i.:.:.- Fi.lt. leu V . ;.i r.v>.:ih. iSCAP! ftBt^ 

96 HIP HOP OftUHKIES lESP. BfAWamer Tamertan* BMHrVu- 
Tan* PMt '-•, ,- I'M; HMIMv^M.iil .WAt' tr/ A . Ai 
HLYYBM 

3 HONEY '^cn f m ...y ?WM?/r ?ML'...-,liti Cwrcn. 
ASCAP/EMI Api. ASCAP,,2cMTioa, ASCAP.rJaa MorcharrL 
ASCAP,%ven A Ionian ASCAP,3ofjby Ftobnson. BMI) 

mmm 

33 HOW YA DO DAT ( FROM HOW BOUT IT) iBumn Ave . 

ASCAP/O'BO tecll. ASCAP/Bf P. ASCAP/Beals By The Pound. 

ASCAP/Bornb Sheter, ASCAP) 
31 I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) k; s 

Rap, BMII 

14 I CAN LOVE YOU/tOVT. IS ALL '« H£E0 Ml :i •'. . ~i v,-, , 
eiiff, ASCAP.W. Blatk-wod. BWItodney Jtrt<rts, 
BfAUrxteas BMt Warner- Tamerlane. BMtBttiOf Jut*. 

rv Tt.v.-r.'....>. .tr..'.)'i k :\?\\ 

15 I CARE BOUT YOU (FROM SOUL FOOD) (Snni.ATV Sonff, 
■WMM Hf/l.T ahhi Willi. WiM 

ss ran iwi jtiiiiTiMiiTin RiriionnMi 
natnft Las Bw eb mi y i p iiiM i AyrxTyNwij 

Coin, ASCAPAor^itufe, iiJWl WBM 
70 IF I HAD YOU :5oity/ATv Cm^ tier,. ASCflP.'Tdnlb yrort 

■ I ■■■ i.-i ■ r. ■'■'. ■. lAllRwJTBars.BVi'Caprni 
EMI ASCAP) 

« IF IT AWT LOVE (FROM SPRUNG) TSeuen Fjghteen BMLImn 

17 I flOT DAT FEEUN' (UR ASCAP, WB. ASCAP T Boy. ASCAP) 
WBM 

17 I'LL BE MISSING YOU ,.Ma£*tir. SWL'BLe I'jtle EfMlega 
HMI/Viilnntiri 'io. KV. Ai'.VMm -l..l:v Hl.tl Li, 
BfAtMl rjackMod. BMI) HL 

22 I MISS MY HOMIES (Burnn A.tjnue. BML'B« P. BMI) WBM 
Z3 l'MII0T*rmiJciTil*3,EW,'HL.:krrjr t ML%akBttSout. 

ASCAP/Go Speed Go, BMI^WBM 
2fi INMTBEOiHriu BM(.&:«n Lie. EMl'Lirertude. 

•M .' .-f.i : M|- : -y. HMI.V/.irrw '.,n«lvr 

BW'lto^.Lrjci BMI) WBM 

51 INVISIBLE MAN (Eanana Tunes BMl^tEnffinAKipner, 
ASC^VT^tKrvBVC-, IUnM SOCANi'On Boarc. BMt'^MI 
April, ASCAP) HL 

76 I SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S WEO- 
DING) i Vw tWdcn Valny. ASCAF/Casa David. ASCAP) 
HLW6M 

46 ITS ALRIGHT IFR0M NOTHING TO LOSE) iCftyna Baby 
Music. BMVIaniGeCivnb^ r'M ■■ .r BMl'™.:Lv ™i. 
ASCAP.tJuMli Ma>. ASCAP-Pert's. BMVMCA BMO HL 

83 I'VE BEEN HAVING AN AFFAIR KM Reft HMLW.m.x-i HMO 

53 THEJOINI :i', 3 ..k„, V;r/,I V«|vA5W,TCWtr3trth*iir. 
Al'iiAlMn,!:-,!.- i" -\. x- ■■■■ « ,.->.• .: 1. A 1 ' " i ,! 
Brothers ASCAP.CowtsW Conlroll 

47 KISS AMD TEU i the N tittl tl..tl'.1i';M GH 
ASCAP.'Milie's Rap. BM)MCK ASCAF.Trr Saty ASCAP) 

10O UKW10ATI0N (ESP, BMlYYanw- Tamerlane, BM'Bte Mo 
Easy. ASCAPiEMI Aprt. ASCAP) WBM 

64 LOOK INTO MY EYES (FROM BATMAN t ROBIN) (Keenu, 
SML'Mu 'l-i^ ASirAP'Tfuttilrn', iUr.*:k. ASW,tWl3r7 N- Sense 
BMO 

65 LOVE IS ALL AROUND (S«3Y lay. ASCAP) 

79 MAM BEHIND THE MUSIC (Dorrrt. ASCAP Zflnba. 
ASCAP.'Quwn Pen, ASW.'Septertter Sb, ASCAP, i T J canut 
Mil; ASCAP,>SjT»*in' Sounds. ASCAP-Opiatane. 
EWLUiichappel. BMII 

27 ME ANO MY CRAZY WORLD lift. ASCAPTMI Atrt, ASCAPiRdo 
G BMI) HI 

61 MEN OF STEEL (FROM STEED rShaqufc ONcal. ASCAP.WB. 
ASCAP/SIam U Wei. ASCAP/Wy's Jams LLC . ASCAP/Ttvefve 
And Uiaer, EM. .kj-nprtf; Ban . L C BMI ■Hits fum DaE-cn,^ 
RMl'BVG BMI) HL.WBM 
I M0 MONEY MO PROBLEMS I kg Poppa. ASCAP/Tushn Canto. 
ASCAP.IMI Apr*, ASCAf',.Stewn A Jwdan. ASCAP/Bernanj 5 
09*1. ASCAP/Soxry ASCAP W BcUTa, ASCAP.iTonxmy fymi, 
BMI) HL 

5 MY LOVE IS THE SHHH! lUntvajpefl. Wkrite Fur*. 
BWrTan-CaL BMI) HL 

43 NEED YOUR LOVE (Dawne Ravme. BMl/Tom Bomb. 
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TITLE 

ARTIST (LABELrfROMOTlON LABEL) 
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■* it NO. 1 * * 

YOU MAKE ME WANNA ^ ^ 


38 




22 


G H E TTOU.T 

CHANGING FACES (RIG BE ATiATlANTrC) 


35 


47 




MEN OF STEEL 

•aa.HL vtA-C -m. s it*, i T-r- in: i'R-i ji ■ a a.' 
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4 SEASONS OF LONELINESS 

BOY2 II MEN (MCTD'iVM- 








KISS ANO TELL 

BROWNSTONE IM)AV«3RH/EPiCI 
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2 
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HONEY 

MARlAH CAREY Jl 1MB A. 
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(6 
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SHOW ME 

BILLY Pi RTFRlOVaAAM 


X 


S 




MY LOVE IS THE SHHH! 

SOWTl*r Kfi ~H.FVy\l FEAT. TRT*.! 


u 

4 - 


54 


7 


THE WAY THAT YOU TALK 

JfcXtC fDtt f f V 3AEBA-1.C SOSuDttCaullflA, 


5 


5 
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YOU SHOULD BE MINE (DONT WASTE YOUR TIME) 

■M/.N Mi ■ -i i.HI 1 - 1 M/.:-.l iMf he isy.i 


43 
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10 


1 CAN LOVE YOU LOVE BALL WE NEED 

MARY J BLIGE et.iCA: 


1 
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[] 


UP JUMPS DA BOOGIE 

VAOX AT.L 'H.BMitD iBJ£tiOKI„rirjAliA(iI r, 


44 


45 




HOW YA DO DAT 

MASTER P FIAT YOUAGftFiDAWafJCiNO JWT. 
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NEVER MAKE A PROMISE 

DRU HILL | SLAMQ) 


45 


43 


15 


CAN'T LET GO 

LAURNEA (YAB YUWEPIC) 




10 
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BUTTA LOVE 

NEXT , AR STAI 


46 


33 


a 


DOWN FOR YOURS 

kj r>. ffst rtxirr t» j .id-w. ihasttWYi 


% 7 
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MO MONEY MO PROBLEMS 

FEAT I"JP V-LWIMZ: m&M 


47 


34 
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ITS ALRIGHT 

QI.FfN LATIFAH ■ Ti 


10 


5 
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WHAT ABOUT US 

rOTAI 'I hfM I A3IIUA 


48 


48 
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SOMEBODY ELSE 

HURRICANE G MOM ,SLAND 


11 


12 
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ALL CRIED OUT 

ALLURE FEAT 112 '-Ai k .1-- -.' -i.i ■ 


49 


42 
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YOU BRING ME UP 

K CI 1 JOJO IMCAl 


12 
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NOT TONIGHT 

HL' *HA H.MjFJAS.IOMM''' FO/, 1 ATLANTIC) 


to 






YEAH! YEAH! YEAH! 

SIMONE HINES (EPIC) 


13 
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EVERYTHING 

MARY J. BirGE MCA) 
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RETURN OF THE MACK 


14 
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1 MISS MY HOMIES 

MASIIRPFLAI PWF C AND Il*t SHOWEH NJ LWITI 


■24 


51 




IF 1 HAD YOU 

FRANKIE Chi. -ll-T. f ■ 


15 


13 


\\_, 


I'LL BE MISSING YOU 

PLfFDADCTi FAITH FVAffiiFFAT I l?l IftAD flCi.*RfiTAi 


53 


49 
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1 SAY A LITTLE PRAYER 

DIANA KING IWOHiUPK: 


16 

17 


16 
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1 CARE 'BOUT YOU 

MILESTONE ILAFACL'ARlSTA! 


54 


41 


1 1 


WHEN YOU TALK ABOUT LOVE 

PATTI lABf HE (MCA) 


11 


ID 


SOMEONE 

SWV 1 .. ■ "T. PUFF LJAPUYl !HCA1 


55 


64 




LOVE IS ALL AROUND 

ACWIANA EVANS (PMPAOUDi 


18 


14 
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DO YOU LIKE THIS 

ROME IGSAND JURYVHCA) 
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62 




FULL OF SMOKE 

:.Hhi:-.-ns :■,:.-> mi - i 
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AFTER 12, BEFORE 6 

'■j A 1." SALttR ILAFACH'AH STA; 
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44 




C U WHEN U GET THERE 

OOOLIOiTOUMY bcv; 


2_0 31 
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AVENUES 

smctT oj* ai. rjfls ffat fws wtw k» mm (ARSIA) 
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THE JOINT 

EPMD'ttF ,AM.'Mt«CU"'YI 


21 j 17 
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BACKYARD BOOGIE 

MACK ]tj IPRIORITYi 


59 


53 


15 


WHAT'S STOPPING YOU 

THE O'JAYS IGIOBAL SOOL VOLCANO: 


22 


18 
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I'M NOT A FOOL 

IMMATURE IMCAl 


60 


60 


20 


5 MILES TO EMPTY 

BROWNSTONE '.' 1 .V*ORK,TPlC:.' 


a 


24 
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ME ANO MY CRAZY WORLD 

LOST BOYZ (UNI'tTRSAl 1 


61 


39 
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NEVER. NEVER GONNA GIVE YOU UP 

LISA STANSF ElC: lAMSTA. 


24 


20 
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GOTHAM CITY 

R. KELLY (JIVE) 


U! 






LISTEN . FIVE MINUTES) 

DfC !! .. '. ■.".'■ ".'. ' 


25 


26 




HAVE A LITTLE MERCY 

4 O iSAWYi'PFF^PFCTlVF.iMM) 


Ci 
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1 1 


WHATEVER 

IN VOGUE IE.A5 TWIST itEGl 


26 
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THINGS JUST AINT THE SAME 

DEBORAH COX ARiv7a 


64 


57 
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FIX 

BIACKSTRFET (INTFRSCOPE) 


27 


29 




WE CAN GET DOWN 

MYRON 








DANCEHALL QUEEN 

HLNE <M>i nr. frCmiL FSAXH A iELAND jAMUTAi 


28 


22 
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TAKE IT TO THE STREETS 

►W.T.VI RAJ ■V.- WA'il Wtf, 'Mli^ji 


66 
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LOOK INTO MY EYES 

BONE IHUC&^HiHMLJNy IHLJTHlSS«tLArrVtTYl 


29 


25 




INVISIBLE MAN 

W DECREES (MOTOWIi 


67 






EVERYTHING YOU WANT 

RAVJ (EA$TWfEST/UBI 


30 


23 
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NEED YOUR LOVE 

BCFXeFW 3JE1N J-IWiifA.YDItlTAVJNVi^ALi 


6S 


69 
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DO YOU KNOW (WHAT IT TAKES) 

ROBl h 


a 


37 
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DON'T SAY 

JON B. (YAB YUM'550 MLJSiC'FPtCi 


E9 


65 


10 


[FREAK] AND U KNOW IT 

ADINAHOWAHD '.'! 


32 


30 
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ALL 1 WANT 

70? -- ; . i APiTil l.'uTn^N., 


70 
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HIP HOP DRUNKIES 

THA AlKAMXJKS FEAT L'L' [miv LUi'Wli LOUUi 


33 V 


5 


AS WE LAY 

DANA (TONY MERCEDES, 1 LA FACE.' ARISTA) 




71 


68 
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ICED DOWN MEDALLIONS 

ROYAL FLUSH I81UNT/TVT) 


34 35 
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TALKIN' BOUT BANK 

■ i ;:■ <!■:;.%■ n iv».iVAHI 1 )ir ; .'.iW„HI' VJh 


7? 
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AINT NUTHIN' BUT A JAM Y'ALL 

GEORGE QjWTON rtrw Tt QWZ - '."1 


35 


36 
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REMINDING ME (OF 5EFI 

COMMON FEAT, CHANTAY SAVAGE IRELATrVTTY; 
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1 GOT DAS FEELIN 1 

|:. -u; iK '.Ml !■ ■. ON'.VA).-.: H i i.'i • 


36 





1 


OFF THE BOOKS 

rkc btj.tm.ts "Eli KrTjwRioewuw .ir » 
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BRING BACK YOUR LOVE 

'. ROC-A-FtLlAWT JAHVLBCURY': 


91 


38 
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IF IT AIN'T LOVE 

■ jNt rjwfit.-.vAH'JtH HHU2 : 


75 


59 
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SMILE 

SOWAT FEAT fftfl X>W PTWAt JTACC "^Vflj; 
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-V.Y. v l.v, 31/1 r-i iv:!', ;>>, W Sim ATy ':■>■<:-■. 
Win- l,iti!<Tl;trif ■'l/'.>,(,.1i.«i' I i if- '•'.v. i- 

WL BMI) HLVIBM 
4 NEVER MAKE A PROMISE ONmr-TmtHA BML^ootw- 

LOO. 6MQWBM 
Sfi NEVER, NEVER GONNA GIVE YOU UP rjJrKtappel. 

BMtSavette. 6MU HL 
11 NOT TONIGHT (FROM NOTHING TO LOSE) I5«;*«J Drxa* 

fiWAVamw Tamerlane. BMIWB. ASCAP) WBM 
52 0FFTHEBO0ll5:lrk,]u IfiQMil Me Show You BMI) 
59 PIEtt OF f4Y HEART lA.'tiN ■ >■> ■ . BMLlUcfiapocl. 

BMO HL/WBM 

U RELAX 1 PARTY IStepten Grey. ASCAP f trtunaster Flex. 
ASCAP) 

68 REMINDING ME (OF SEE) (Sensetos BML'TwiMeTen*, 

BMVMena.BMD 
40 RETURN OF THE MACK TVt'-, I HMl'iP/ •■fAtitMA) 
57 SHOW ME UM hM ASCAP/TAimc Coiporator 01 Arntnca, 

ASCAP) 

45 SMILE lN--hc rtater ASCAP.'Sbll VThe Water, EML'toshua's 
DreaTi, BMllrtericope Pead BMI Warner Tarnertane 
BM/Musc Ccrporabon Of Arnenca, 6MIIMI Apr* ASCAI'/llyle 
Tyme, ASCAP) HL^SSM 

B6 SMOK1H' ME OUT iBwna, ASCAMMI And. ASCAP/Warroi G, 
ASCAP) HLWBM 

73 SOMEBODY ELSE (Micnael MxCy'; Unnene. BMt'JurrpnB 
Boon LLC. BfrtVhrTier-larnertane BMO 

21 SOMEONE (Jusbn Cembs. ASCAPiTMl Affi. ASCAftVub's 
tMi AS|-'AP,''Hi.,WA.'',U ! r.*rv 1 Tr HWUffrythin Blmrlr 
ASCAP/lmce Is Reft ASCAP/MCA. ASCAP) HL 

31 STRANGER IN MOSCOW (Mf*, EMlWatw-Tamertona. BMI) 
WBM 

35 TAKE rT TO THE STREETS (Rana, BWB.K.L . Bf*WB, 
Bf*Sadfyah's, BMV'Armacw, BMLfikje knajje. PfnJ.1u*y Or 
CAPAOUnMlisciWeM 

U TAUUN' BOUT' RANK I VI Li'.*!! 

44 THINGS JUST AINT THE SAME (FROM MONEY TALKS) (Mas', 



Aw . ASCAP,'Vi!lir<rt I.im- ASlV.PTtitfeiainWl, 

ASCAPANatrw - T**wlane. BMI) HLYfBM 
M TRUE TO MYSELF (FROM BATMAN I ROBYN) llndia B . 

BML'Putty lat BMlDtxriontBs BMLT^rattee Forww, BMI) 
10 UP JUMPS DA BOOGIE iVii^iiu.i w.it.h V . Mafe ai 

ASCAP.Vass Coriuson, ASCAP) 

36 THE WAY THAI YOU TALK (So So Del, ASCAfVfMt AfirA 
ASCAP/Them Damn Twns. ASCAP/Air Control, ASCAP.'Thnjwn' 
Tantnims. ASCAP) HL 

24 WE CAN GET DOWN CAAYy Gadfty . BMLM DouMe, BMl'Soin, 
ASCAP) 

67 WE TRYING TO STAY AUVE OH Brotliers, BML'CarMrs BMG, 
nWhRM Of PofyCram WI. BMLMusic Corp. Oi Arnenca, 
BM.T*st Pnoray, PM'Sony/AIV Tunes LLC ASCAP.'Ttts San 
Ks. ASCAPi'CcciynjJyi Control) HL 
9 WHAT ABOUT US (FROM SOUL FOOD) (V*pnia Beacb 

ASCAP/Mass Conluson, ASCAPiWamfr Oapool ASCAP! yYBM 

83 WMTEVER (Sarry.'ATVSorifs BMIECAF. BMl'fto Inlnj, 
ASCAP,!?, ASCAFVIMI Aprt, ASCAP.WxJt ASCAP) HL 

37 WHAT'S STOPPING YOU JJr.Hlwl BWfrnba. tm WBM 
32 WHEN YOU TALA ABOUT LOVE ,'Fiyto Tyme, ASCAP/tHew 

F*s«cbw. ASCAP.W BWIMI Acrt. ASCAP! HL4MM 
SO WHERE YOU ARE (Chr.'salfi .v.: -V I .1, , . i ASCAP,M 

KnH. ASCAP/Jamey Jaj. ASCAP) WBM 
95 WHO U WIT (Qiiloi G)ov«. PMllewis And Smth. BMII 
77 WHO YOU WTTIFRDM SPRUNG) IliUki, BMLE^je 

fMMotowrt. BMlrfUrCraiR BMITMI Bbdwocd. BMI) HL 
31 YEAH' YEAH! YEAH! !EW1 BLxkwood. BMlTtiDdnfy lerkra BHD 
58 YOU BRING ME UP (LMI Aprt, ASCAP.UN, ASCAP,.Ctrd Kayla. 

ASCAPiMita's Rap. BMI) HL 
1 YOU MAKE ME WANNA (EMI Am' ASCAP.So So Def. 

ASCAP/Slack AD , ASCAP,«t IV. ASCAP) HL 
6 YOU SHOULD BE MINE (DOHT WA5TE YOUR TIME) lEMi 

April. ASCAPAW) fcefl, ASCAP/lusiin Combs, ASCAP/Ausar 

BMLMascn Betha. ASCAf.MCA. imV* Puce Is FrtfA. 

mjtytutoK. BMTJ HL 
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Major-Label Club Compilations Mix It Up With Flair 



w. 



f INDIN" UP: The field of club com- 
pilations aimed at the masses is getting 
intensely competitive these days. 

Major labels are not just sifting 
through their own archives for tracks 
anymore. Instead, they're comple- 
menting in-house fodder with well- 
known jams licensed from indies — and 
even other simpatico majors. Mercury's 
new "Pure Dance 1998" is a fine exam- 
ple of this trend, as label acts that 
include Crystal Waters and the Cardi- 
gans are slotted alongside the likes of 
Robbins Entertainment duo Crush and 
Tommy Boy ingenue Amber. Even 



Twirl In' For Fun. Popular/Critique 
ingenue Alexia is working up a healthy 
sweat performing in clubs around the 
country in promotion of her first full- 
length album, "Fun Club," which was 
produced by red-hot Italo-disco star 
Robyx. She is starting to grab the 
attention of radio stations like WPOW 
(Power 96) Miami with the giddy hi- 
NRG single "Number One." Licensed 
for the States from Italy's DWA Rec- 
ords, "Fun Club" has already spawned 
several major European hits, including 
"Me & You," "Summer Is Crazy," and 
"Uh La La La." 



PolyGram-connected entities like 
Island's U2 are featured. Served in 
snugly edited form, the resulting disc 
is a filler-free package that actually 
sounds more like a radio aircheck sans 
DJs and station IDs than a nightclub. 

Although strident club activists are 
already dogging the validity of albums 
like "Pure Dance 1998" and Arista's 
similarly designed (and hugely suc- 
cessful) "Ultimate Dance Mix" collec- 
tion, we cannot applaud the efforts of 
the majors loudly enough. These pro- 
jects — including Epic's sterling 
"World's Greatest Dance Album," due 
in late October — will go miles toward 
affirming the mainstream sales muscle 
of the dance genre. Assembled by 
Michael Cohen and Franco Iemmel- 
lo, "Pure Dance 1998" is clearly not 
intended for the hardcore punter. It's 
directed at mall kids, Stairmaster reg- 
ulars, and adults who enjoy a taste of 
rhythm from time to time. 

The nifty trick is how an album that 
features items like Todd Terry's pop- 
ular remix of "Love Fool" by the Cardi- 
gans can be used to launch David 
Morales' highly credible new single, 
"Wind Up Your Body," or draw addi- 
tional attention to underground gems 




by Larry Flick 



like "Get Up" by Byron Stingily and 
"Encore Une Fois" by Sash. Exposure 
on a potential hot-seller like this will 
immeasurably broaden the audience of 
our community's artists. And Lsn't that 
the ultimate goal of everyone who 
spends time and money putting out 
records? 



W 



F HAT A DRAG: Well, kids, we have 
now officially seen it all. If you think 
RuPaul and Kevin Aviance are bold 
or wild, then you need to brace yourself 
for Kinsey Sicks (well leave greater 
sociological minds to dissect the crafty 
relevance of such a brilliant band 
name), which is arguably the world's 
first drag barbershop quartet — though 
the group actually prefers the term 
"beauty shop." 

The San Francisco-based act, made 
up of Ben "Rachel" Schatz, Maurice 
"Trixie" Kelly, Irwin "Winnie" 
Keller, and Jerry "Vaselina" Fried- 
man, is raising many an eyebrow with- 
in the West Coast club circuit with its 
current homemade disc, "Everything 
But The Kitsch N* Synch," which is an 
endlessly amusing chronicle of its live 
show. For a smoother representation of 
the group's music, seek out a copy of 
the studio set "Dragapella," available 
Oct 9. 

Kinsey Sicks was born three years 
ago when the four friends — along with 
one-time fifth member, Abatto Avilez, 
who died a year ago — went to see a per- 
formance by Bette Midler and were 
stunned to be the only drag queens in 
the audience. That evening inspired the 
lads to organize an effort to help spread 
"the love vibe" of drag to the main- 
stream world. 

"[Midler's] show is the best role 
model we could have," says Friedman. 
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CLUB PLAY 



1. DEEP DAY KATRINA VAUGHN MM 

2. RIP GROOVE DOUBLE 99 logic 

3. WORDS THAT YOU SAY WHITEBIRD 
FEAT VERONICA BROWN mail ohtku 

4. DONT GO LE CLICK LOGIC 

5. THE LOVE SCENE JOE jivc 



MAXI SINGLES SALES 

1. DONT SAY JON B. tabvum 

2. A CHILD IS BORN BRAND NUBIAN 

LOUD 

3. JAMES BOND THEME MOBY elfktra 

4. MOVE YOUR BODY DA HIP HOP 
JUNKIES avh 

5. TAILS FROM THE TRIPLE XXX STIK E 
AND THE HOODZ avb 



Breakouts Titles with future chart potential, 
based on dub play or sales reported thrs week. 



"She is music, she'd vaudeville, she's 
burlesque, and she's drag." 

He adds that the idea to harmonize 
came naturally, since "we all come from 
fairly musical backgrounds." Seeming- 
ly seconds later, they were gathering 
critical roses from nightclub audiences. 

At this point you can find music by 
Kinsey Sicks in gay specialty shops like 
A Different Light and in several Tower 
outlets in California. Everyone else can 
purchase CDs directly from the act. 
For more info, contact KSicks@ 
aol.com or visit the act's World Wide 
Web site at http://members.aol. 
com/ksicks. 

A LITTLE OF THIS: Is anyone out 
there bonding with this whole new 
speed-garage movement yet? We have 
not quite gone there yet, to be honest, 
but we're starting to warm up to the 
sound thanks to "Ripgroove" by Dou- 
ble 99, aka producers Tim Deluxe and 
DJ Omar. 

• For the less informed, speed-garage 
is essentially a U.K. club concoction 
that revs up a typical house groove to a 
frenetic, almost rare pace, while adding 
the reggae-like elements of jungle 
music sans the genre's standard break- 
beat subtext. If you're a died-in-the- 
wool househead like us with an affec- 
tion for the soulful nature of house 
music, speed-garage is a tad rattling at 
first However, "Ripgroove" manages to 
serve up an ample dose of funk and grit 
while remaining true to the reckless 
vibe of the movement Remixing team 
Karl "Tuff Enuff" Brown and Matt 
"Jam" Lamon enhance the track with 
a plethora of fun sound effects and 
infectious keyboard loops. Leave it to 
the smarties at Logic Records to snag 
this potential hit from small and bub- 
bling Ice Cream Records in the U.K. 
We're confident that Logic, as the label 
that helped trump up pop interest in 
Euro-NRG with La Bouche and Le 
Click, is among the best shots speed- 
garage has for busting out in the 
States. 

On a more traditional house tip, 
Michael Procter returns with "Fall 
Down," a stompin' anthem produced by 
Marc Pomcroy and Brian Tappert. 

This is a perfectly fitting follow-up to 
the glorious "Love Don't Live," with its 
jazzy keyboard flourishes and firmly 
muscular bassline. Pomeroy and Tap- 
pert have evolved into highly competent 
vocal producers, as evidenced in their 
handling of Procter's highly charged 
performance. In lesser hands, the 
singer would've gotten lost in the sauce 
of percussion breaks. 

Meanwhile, Procter illustrates 
tremendous growth in his own right, 
shading his vocals with sweet, subtle 
colors before rising to the full-throttle 
climax that peak-hour parties are made 
of. Factor in clever lyrics and a hook 
that is downright unshakable and you 
have a jam that will keep DJs hopping 
for months to come. 

Longtime loyalists of Sarah 
McLachlan know that she has always 
maintained a profile in dance music. 
Not a tremendous one, but one that 
keeps the children of the night smiling 
and engaged. To that end, it should 
come as no surprise that her next sin- 
gle, "Sweet Surrender," will be remixed 



ft 




Divas On Parade. Hanging out backstage at Beatstock at Floyd Bennett Field 
in Brooklyn, N.Y, from left, are Loleatta Holloway, Rochelle Fleming. Ultra Nate, 
and Sandy B. The singers were among the 40 acts appearing at the dance 
music festival, which was presented by Vito Bruno and WKTU New York. Hol- 
loway is promoting her new single, "Shout It To The Top," on Junior Boy's Own 
Records U.K., while former First Choice leader Fleming is recording her first solo 
album for Embassy Records. Nate is also working on an album, tentatively due 
later this year on Strictly Rhythm, while Sandy has begun gigging around the 
U.S. in support of her new Champion single, "Ain't No Need To Hide." 



with a decidedly electronic hand by the 
Crystal Method. Look for it to be a 
limited-edition vinyl item on Miss 
Sarah's Canadian home label, Nettwerk 
Records, in mid-October. There's no 
word yet on whether Arista will issue 
the mixes here in the U.S. 

Nettwerk is kicking it lovely with 
several notable new singles. The fre- 
netic "Duende" by Delerium is picking 
up a hefty amount of turntable inter- 
est, thanks in part to inventive remixes 
by rising star Emily and Dream logic, 
a hard-house act recently signed to 
Nettwerk. 

From the other end of the tempo 
spectrum, Nettwerk offers "Rational" 
by King Cobb Steelie, which could 
make the pop grade with its memorable 
hook and quirky, ear-grabbing instru- 
mentation. DJs requiring a faster pace 
will need to investigate Incarnate Per- 
spective's trend-sensitive remix. All of 
this should make for a fine sequel to the 
label's "Plastic" club compilation. 

A LITTLE OF THAT: Jason Nevins 

is on quite a roll at the moment In addi- 
tion to drawing raves for his work on 
the Run-D.M.C. chestnut "It's Like 
That," he is starting to generate 
deserved heat for contributing hearty 
beats to Zelma Davis' Mercury debut, 
"I'm Calling (Say It Loud)." Tastemak- 
ing spinner Glenn Friscia is already 
banging it like mad on his weekly mix 



show on WKTU New York. Very good 
news, indeed. It's about time this under- 
ground veteran started clocking time 
under cluhland's center-stage spotlight 

U.K. alterna-rock outfit Creation 
Records is expanding its scope by start- 
ing a dance subsidiary, Eurruption, 
helmed by Kris Needs. The enduring 
producer/artist says that the label will 
be aimed at intelligent listeners with 
interests beyond the realm of pop radio 
"cheese," Although he has yet to con- 
firm his first signings, we've got our 
fingers crossed that hell decide to issue 
some of his own music on the label — 
which, by the by, is in need of a state- 
side distributor. Any takers? 

Speaking of intriguing new labels, 
producer Stonebridge has inked a 
worldwide distribution deal with New 
York's Waako Records for his new ven- 
ture, Stoney Boy Records. At this point, 
the label will be a forum for his own 
songs and productions that have what 
he describes as "a distinctive 
club/crossover feel." 

The first signing to the label is 
Stockholm-rooted newcomer Antonia, 
whose single "Disco Dude" will likely 
be released next month. 

How much do we adore reporting on 
friends in clubland welcoming new life 
into the world? Please join us in extend- 
ing a hearty congrats to 95 North part- 
ner Richard Payton on the recent 
birth of his son, Cameron. 
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Bfeood. HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


2 

*S 

cm < 


WKS . ON 
CHART 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TIT! F ADTICT 
1 1 1 LC MR 1 19 1 

LABEL & NUMBER/PROMOTION LABEL 


181 


2 


4 


9 


* * * No. 1 * * * 

SHOW ME KING STREET 1067 ! m* * No. 1 URBAN SOUL 


[M] 


3 


g 


6 


SALVA MEA ARISTA 13397 ♦ FAITHLESS 


[«« 


6 


7 


9 


SHADOWS OF THE PAST JELLYBEAN 2525 PULSE FEAT. ANTOINETTE ROBERSON 


[O] 


8 


9 


8 


GET UP, STAND UP GROOV1UCIOUS 34/STRtCTLY RHYTHM PHUNKY PHANTOM 


u 
a 

[U] 


7 


> 


9 


DON'T SAY YOUR LOVE IS KILLING ME l/in.lMVlHILK 43?: 4VIARM R BK=S ERASURE 


5 


5 


10 


YOU'RE NOT ALONE RCA 64904 ♦ OLIVE 


12 


16 


6 


WHATEVER EASTWEST 63921/EEG ♦ EN VOGUE 


a 


11 


14 


8 


HOLD YOUR HEAD UP HIGH REAL TIME 204TSTRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM! 


[O] 


IE 


21 


6 


REMEMBER ME OM 0OMARPORT ♦ BLUE BOY 


m 


15 


20 


6 


1 SAY A LITTLE PRAYER MSA 7S59? ♦ DIANA KING 


El 


1 


2 


10 


WHEN YOU TALK ABOUT LOVE MCA 55358 ♦ PATTI LABELLE 


O 


4 


3 


11 


HOUSE ON FIRE KINETIC 4367RREPRISE 4> ARKARNA 




10 


13 


9 


OH LA LA LA EDEL AMERICA 6369 ♦ 2 EIVISSA 




17 


?? 


7 


MIGHTY HIGH POPULAR 2606SCRITIOUE GLORIA GAYNOR FEATURING THE TRAMMPS 


K»] 


25 


29 


4 


NEVER. NEVER GONNA GIVE YOU UP ARISTA PROMO ♦ LISA STANS FIELD 


[«>] 


22 


26 


5 


SO IN LOVE WITH YOU 4 PLAY 1008 DUKE 


[©] 


21 


23 


6 


irS LIKE THAT SM M SO69/PR0FILE RUN-D.M.C. VS. JASON NEVINS 


D 


9 


1 


10 


HELLO wcijfKNq-.sbfvAiiAMic POE 


a 


13 


10 


11 


THINGS JUST AINT THE SAME ARISTA 13381 ♦ DEBORAH COX 


EES 


26 


32 


5 


ALRIGHT WORK 'Kim. ♦ JAMIROQUAI 


a 


14 


12 


12 


MUSIC IS PUMPING NERVOUS 20265 PEOPLE UNDERGROUND FLAT. SHARON WILLIAMS 


18 


11 


10 


SONG FOR MY BROTHER GIANT STtP.mUE THUMB 3107A3RP GEORGE BENSON 


23 


24 


25 


6 


PEACE TRAIN F. P T 44CCGMK 21 ♦ DOI LY PARTON 


(24) 


28 


37 


4 


RUN TO YOU EIGHTBALL 45217/UGHTYEAR JOI CARDWELL 


25 


19 


17 


9 


COCO JAMBOO WARNER BROS. PROMO MR. PRESIDENT 




29 


34 


5 i TOP OF THE WORLD MCA 55384 DUDEARELLA 


(2T) 


35 






* ★ * Power Pick* * * 

BUENOS AIRES HMRMJR BRCS PROMO 


(28j 


34 


41 




WHY DON'T YOU DANCE WITH ME ULTRA OOAVMOTOR ♦ FUTURE BREEZE 


29 


36 


44 




AINT TALKIN' 'BOUT DUB 550 MUSIC 78643IEHC ♦ APOLLO FOUR FORTY 


(D 


NEW* 


1 


* * * Hot Shot Debut* * * 

HONEY COLUMBIA 78665 ♦ MARIAH CAREY 


31 


27 


28 


6 


FLYING HIGH NERVOUS 20074 BYRON STINGILY 


32 


23 


15 


12 


TIC TIC TACARIOLA 46230 ♦ CARRAPICHO 


33 


32 


39 


5 


FOOLING WITH MY LOVE WAAitO 1252 GISELE JACKSON 


(34' 


42 




2 


LEARN 2 LUV ' ♦ KIM ENGLISH 


35 


33 


38 


5 


NO ONE 8UTY0U HO'. A 34102; 151 AMI ♦ VERONICA [1 EATURING CRAIG MACK! 


L 36 


30 


27 


8 


LOVE'S HERE (AT LAST) MAXI 2C59 JUDY ALBANESE 


137) 


47 




2 


SOMEWHERE ATLANTIC PROMO PET SHOP BOYS 


31 


20 


19 


.15 ! THIS MAN MOONSHINE 88436 KELLEE 


(39: 


45 




1 j CELEBRATE SH NO PROMD'ATLANTIC RUPAUL 


40 


4G 




WHEN THE FUNK HITS THE FAN CWMRUF'HCUSE IKUCO.JUBIA KING EJRITT PRESENTS SYLK 13C 


41 


41 


48 


3 | YEAH RACING BUll 7008 i SM SAUNDERS 


© NMf> 


1 


BARBIE GIRL MCA 35393 ♦ AQUA 


(43) NEW* 


1 


JAMES BOND THEME • UKTRA 6390MEG ♦ MOBY 


44 39 


42 


4 


SAFE sr. IMT.RT JIMMY SOMERVILLE 


45 40 


45 


4 


DO WATCHA DO VINYL 4 60021 HYPER GO GO & ADEVA 


46 


44 


46 


3 


EVERYBODY JAM! LOGC50374 ♦ SCATMAN JOHN 


(47) 


NEW ► 


1 


THE END IS THE BEGINNING IS THE END WARNER SUNSET PR0MCWARNCR BROS * THE SMASHING PUMPKINS 


(48) 


NEW> 


1 


FEEL COOL MOONSHINE 88443 TOP KAT 


49 


31 


18 


16 


DIN DA DA WAVE 50020 ♦ KEVIN AV1ANCE 


50 


38 


36 


10 


TO BE LOVEO lOtl AMERICA «BC ♦ LUCE DRAYTON 



THIS 
WEEK 


LAST 
WEEK 


AGO 


WKS. ON 
CHART 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SUB-SAMPLE OF FOS {POINT OF SALE) EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SOUHdSCan* 

TITLE ■■■fill ARTIST 
LABEL A NUMBER/DISTRIBUTING LABEL ■■■■■■■ 


1 


1 


1 




* * * No. 1 * * * 

HONEY :M!(T X) COLOMBIA 78665 3«flewatNc 1 


♦ MARIAH CAREY 


2 


2 


5 


4 


BARBIE GIRL (Tl IX) MCA 55393 


♦ AQUA 


3 


3 


2 


16 


I'LL BE MISSING YOU IM) (Tl (XI BAD BOY 79097.ARISTA ♦ PUFF DADDY i FAITH EVANS (FEAT. 112) 




NEW ► 


1 


★ * ★ Hot Shot Debut* * * 

LOVE IS ALIVE 111 00 DVB 5S234»AIM 4> 3RD PARTY 


9 


NEW ► 


1 


THE JOINT (T) 0€F JAM 571679/MEflCURY 


♦ 1 PMD 


(6) 


7 


10 


13 


THINGS JUST AINT THE SAME IT) IX) ARISTA 13381 


♦ DF BORAH CC1X 


7 


5 


3 


9 


MO MONEY MO PROBLEMS 11 J ex; em moHffilA ♦ THE NOTORIOUS B 1 G. (FEAT PUFF DADDY* MASE) 


1 


6 


6 


13 


mmKffliaUW ON YOU K Tl X iJWJfiTtMfi SF »:"C ♦ UL KM FIAT DA BRAT. LEFT EYE, WSST EU OTT i ANFJE VMWC 


» 


4 


4 


16 


FREE <T) (X) STRICTLY RHYTHM 12513 


♦ ULTRA NATE 


_ 


11 


NEW» 




OFF THE BOOKS (Tl CO VIOLATOR 1646RELATIVITY THE BEATNUTS FEAT. BIG PUNISHER S CUBAN LINK 


11 


10 


8 


4 


YOU SHOULD BE MINE [DON'T WASTE YOUR TIME) - wkukswk ♦ . MCKNIGHT FEAT MASE 


12 


9 


18 


9 


YOU'RE NOT ALONE (T) (X) RCA 64904 


♦ OLIVE 


13 


11 


7 


8 


BIG BAD MAMMA -Tl VIOIATOR/DEF JAM 571441,«ERCURY ♦ FOXY BROWN FEATURING DRU HILL 


04) 


2? 


22 


9 


* * * Greatest Gainer * * * 

SOMEONE ;t: RCA 64927 ♦ SWV (FEATURING PUFF DADDY) 


(15) 


NE1 


*► 


1 


1 WANT LOVE IT] (X) MODERN VOICES 002 


♦ TONY MASCOLO 




16 


NEW* 


1 


DONT GO (T) (X) LOGIC 64974.HCA LE CLICK FEATURING KAYO 


17 


8 | 9 


11 


1 SAY A LITTLE PRAYER IT) (X) WORK 78597.EPIC 


* DIANA KING 


(18) 


NEW* 


1 


BEAT ME HARDER (Tl LX) EMPIRE statf.-i icrFiAl . ; ,4.> : f. L GHTYEAR 


VICTOR CALDERONE 


(19) 


NEW ► 


1 


SOMEHOW. SOMEWAY (T) PRIORITY 53286 ♦ ORGANIZED KONFUSION 




20 


20 


14 


8 


TAKE ITTOTHESTREETSlM: iTl«!W)LATORELE«TRAs«:4: EEC ♦ RAMPAGE F-fAT BILLY LAWRENCE 


21 


39 




2 


MAN BEHIND THE MUSIC IT) LI L* MAN 950 1 ilNTERSCOPE QUEEN PEN FEATURING TEDDY RILEY 


22 


21 


16 


9 


NEVER MAKE A PROMISE IT) ISLAND 572083 


• DRU HILL 


23 


19 


36 


12 


PEACE TRAIN IT m Hint M : 1 


♦ DOLLY PARTON 


24 


14 


17 


6 


GOTHAM CITY IT) EX) JIVE 42484 


♦ R. KELLY 


25 


16 


12 


5 


AROUND til WORLD ■ T 1 SOMA iSE.D5.ViRG"! 


♦ DAFT PUNK 


(26) 


NEW ► 


! 


AVENUES It) (XI ARIStA 13412 ♦ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI) 


27 


12 


11 


15 


SOMETHING COIN' ON it: :ii LOGIC 48213 ♦ I0DD TERRY PRESENTS MARTHA WASH 1 JCC'.t'J BROWN 


28 


18 


13 


4 


NEED YOUR LOVE IT: KEMS w :; '. UNIVERSAL ♦ BIG BUB FEAT. QUEEN LATIFAH 4 HEAVY D 


29 


23 


15 


9 


FIX m (X) INTERSCOPE 95012 ♦ BLACKSTREET WITH SPECIAL GUESTS OL DIRTY BASTARD & SLASH 


30 


32 




2 


ELEKTROBANK ■ ' A'-TRALWERKS 6204CAROLINE THE CHEMICAL BROTHERS 


(31) 




1 


CHOOZE ONE IT) AV8 30 


CROOKLYN CLAN 


32 


17 




2 


ME AND MY CRAZY WORLD 111 UNIVERSAL 56131 


♦ LOST BOYZ 


33 


26 


19 


17 


1 GOT DAT FEELIN' IM) (T) CLRAMERICAN 43B96WARNER BROS 


OJ KOCI 


34 


29 


29 


3 


LIKWIDATION (11 LOUO 6494SRCA 


♦ THA ALKAHOLIKS 


35 


24 


20 


5 


HEY AZ FT) NOD TRYBEtMl 5865SV1R61N 


♦ AZ FEATURING SWV 


36 


33 


44 


3 


LEARN 2 LUV IT) (X) NERVOUS 20248 


♦ KIM ENGLISH 


(37) 


NEW* 


1 


LIKE A STAR ED (X) TIMBER! 738YTOMMY BOY 


CYNTHIA 


38 


3D 


27 


4 


SALVA MEA ED ARISTA 13397 


4> FAITHLESS 


39 


40 


28 


4 


REMINDING ME (OF SEFI t RELATIVITY 1627 ♦ COMMON FEATURING CHANTAY SAVAGE 




40 


25 


23 


14 


QUIT PLAYING GAMES (WITH MY HEART) Tl Jtvt 42452 


♦ BOYS 


IT 


RE-ENTRY 


2 


IS IT REAL (Tl IX) CLASSIFIED/TIMBER- 21 1TOMMY BOY 


PINAY 


(42) 


REENTRY 


30 


CALL ME IT' 1X1 lOG'C A572&RCA 


4> LE CLICK 


43 


15 


46 


26 


A LITTLE BIT OF ECSTASY (Tl EX) CLASSIFIEDTIMBER' 019OTOMMY BOY 


♦ JOCELYN ENRIQUEZ 


44 
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♦ QUEEN LATIFAH 
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CD Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded tot the largest point increase among singles below the top 20. Greatest Gainer on Mam Singles Sales Is awarded for the largest sales increase among singles 
anywhere in the top 50- ♦Videodip availability. Catalog number is far vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. fe 1997, 
Billboard/GPI Communications. 
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Are Available For The First Time in 3 New Chart Packages! 



Number 1 Series 1976-1996: 
Chronological listings of every song 
that reached the top position on the 
Club Play and Sales charts. Lists 
Billboard issue date, title, artist, 
and label. - $50.00 



6 



Top Ten Series 1976-1996: Annual listings 
of every song that reached number 10 or 
higher on the Club Play and Sales charts, 
lists title, artist, and label. Titles are listed 
alphabetically within each year. Number 1 
records are indicated. - $50.00 



0 



Top Songs of the Year Series 1976-1996: 
The annual charts of the top songs of the 
year in rank order as published in Billboard's 
Year End Special issues. Lists title, artist, and 
label. - $50.00 



Send your check or money order to: Billboard Research, 1515 Broadway, NY, NY 10056-6986 Attn: Silvio Pietroluongo or call for credit card order: (212) 536-5054 
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Neal McCoy Getting 'Good At It' 

New Atlantic Set To Benefit From 'Shake, ' TV 



Collins Calls On Radio. New Career artist Jim Collins recently visited WIVK-FM 
Knoxville, Tenn., posing with station personnel and their froggy mascots, report- 
edly telling them that he'd "croak" if they didn't play his new single, "Helplessly 
Hopelessly Yours." Pictured, from left, are Career's Denise Nichols, WIVK PD Les 
Acree, WIVK music director Chris Huff. Collins, and Career's Rob Reid. 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— With new manage- 
ment, an increased television presence, 
and the momentum generated by his 
current single, "The Shake," Neal 
McCoy looks poised to take his career 
another rung up the ladder with the 
Oct. 28 release of his new Atlantic 
album, "Be Good At It" 

McCoy's previous set is a greatest- 
hits package that sits at No. 8 on the 
Top Country Albums chart this issue, 
propelled by the top 10 hit "The 
Shake," the only new cut 

"Right now, 'The Shake' is working 
so well for us that it is really the best 



Loveless Lets Listeners In On 'Long 
Stretch Of Lonesome'; BMG Buys AMR 



Nashville 



UN THE RECORD: One of the more striking albums of 
the year is arriving early. Patty Loveless' "Long Stretch 
Of Lonesome" was first planned for an early 1998 release, 
then for November '97. Response at her label, Epic, says 
Loveless, led to an even earlier release, and now the set will 
be out Sept 30. Loveless has always been one of country 
music's most passionate, involved, emotional interpreters 
and almost transcends herself on this work. Apart from the 
songs — encompassing stellar work from Gretchen Peters, 
Kim Richey, Jim Lauderdale, Stephen Bruton, Gary 
Scruggs, and Don Schlitz, among others — there was 
another reason she wanted to pour herself into it 

Thus is her fourth album produced by husband Emory 
Gordy Jr. (after Gordy and Tony Brown co-produced two 
Loveless albums at MCA 
Nashville), and along the 
way it became very special 
to her. Gordy became 
severely ill during the 
album's course, and there 
was doubt along the way 
that he would live. 

"That's why I thank so 
many doctors on this al- 
bum," Loveless tells Nash- 
ville Scene. "Out there on 
the road for the longest 
time last year, I felt like I 
was losing my heart to sing 

because there was so much I was going through. I had just 
lost my sister right before Emory went into the hospital. I 
was feeling that the thing that I had loved and love so 
much — which is the music — was taking me away from so 
many people that I loved. Out there on the road, I travel 
many, many days out of the year, and Emory and I are sep- 
arated many, many times." 

When "her sister died, Loveless says, the issue of sepa- 
ration weighed upon her. "She lived only two hours away, 
and I hadn't seen her in two years," she says, "so I was feel- 
ing guilty, and I blamed the thing that I loved, and 1 just 
really was losing heart. Then I had walking pneumonia out 
on the road and struggled with that Finally, when Emory 
survived, even though he's still struggling with pain, I was 
just so thankful. I was very, very grateful. So, I really took 
all these feelings into the studio with me." 

As she says, there is a lot of emotion in the songs, beyond 
their words. "I was doing a lot of beating on myself. Emory 
pulled me through this album. 1 call it 'Long Stretch Of 
Lonesome' because, aside from that title song, that's what 
it has been for me in my life. That song is about faith and 
hope and everything that I was feeling. It was so hard for 
me to sing that song; I was so critical of myself. The rea- 
son is that I was putting too much of myself into it. I final- 
ly needed to lighten up a little bit I'm very emotional, and 
songs have been the best of friends to me. When I've been 




by Chet Flippo 



lonely, I've had some very good friends in songs. That's what 
I want my songs to be to others." 

On THE ROW: BMG Songs, BMG Music Publishing 
Worldwide 's domestic division, picks up a major Nashville 
publisher with the acquisition of AMR/New Haven Music. 
AMR president Karen Conrad becomes VP for country 
operations of BMG Songs/Nashville. One of the big advan- 
tages in the deal, she says, was that she was able to take 
her staff and writers along with her to BMG Songs/Nash- 
ville. "That had always been a concern with selling," Con- 
rad tells Nashville Scene. "That made all the difference." 

AMR VP Ron Stuve becomes senior director, country 
division, and Chris Oglesby continues as senior director, 
creative. Writers making 
the move are Aimee 
Mayo, Bob Regan, Ed 
Hill, Mike Pyle, and Bill 
Luther. Now, Conrad 
says, "being with a multi- 
national corporation pre- 
sents wonderful opportu- 
nities for international 
cross-pollination and mov- 
ie and advertising mar- 
kets, which we had not 
been all that directly con- 
nected with in the past as 
a small company." BMG 
Songs president Danny Strick says that the acquisition 
bolsters BMG's Nashville presence. 

Meanwhile, BMG Entertainment North America's 
Nashville operations will move in late 1998 to 18th Avenue 
South into what is now the Home for the Aged. The 70,000- 
square-foot castle-like building was built in 1916 by the Lit- 
tle Sisters of the Poor. After renovation, the building will 
house the RCA Label Group, Arista Nashville, Career 
Records, BMG Distribution, BMG Music, and BMG Direct 
BMG, with all its operations now crammed into a building 
on Music Circle North, considered trying to shoehorn a 
new building on the edges of Music Row until the 18th 
Avenue site became available. 

PeOPLE: Wayne Halper is named head of label opera- 
tions at DreamWorks Records Nashville (the label uses no 
official titles). Halper was formerly CEO/ VP of business 
development at Imprint Records. Label head James 
Stroud says Halper will oversee day-to-day activities at 
the label and liaise between the Nashville operation and the 

home office in L.A At the Curb Group, John Curb is 

promoted to VP at Curb/ Universal Records, based in Los 
Angeles. Jeff Hackett is upped to VP of promotions at 
MCQCurb, based in Nashville. Eva Wood is named nation- 
al director at Curb Records . . . Keith Stegall is promoted 
to senior VP of A&R for Mercury. 



setup we could have going into this 
record," says Atlantic VP/GM Bryan 
Switzer. "There won't be a big time 
span between 'The Shake' and the new 
album . . . We're 
going to have such 
a head of steam 
coming from 'The 
Shake,' and the 
new single should 
be one that radio 
should look for- 
ward to playing. 
Mccov ' We've got so much 
momentum going 

on Neal right now." 

Some people were skeptical about 
"The Shake's" ability to be a hit, in- 
cluding Switzer. "Early on, what hap- 
pened was even with minimal airplay 
that record was generating a lot of 
phones. You hope to get records like 
that," he says. "I would never in a mil- 
lion years have bet that would have 
been the story on 'The Shake.' But I 
love being wrong on situations like that 

"What it tends to show is a lot of 
times we overthink what we do here. 
The general public wants to be enter- 
tained, whether it's an 'Achy Breaky 
Heart' or 'The Shake' or 'Elvira.' Those 
songs entertained the audience. When 
'The Shake' went out, there was such 
huge phone response, we knew we had 
something there . . . You take a chance 
sometimes and hit one out of the park." 

Atlantic VP of marketing Bob 
Heatherly says he knew the song would 
be a hit. "I was in the studio when Neal 
cut it, and I saw the magic," he says. 

In addition to the momentum the sin- 
gle is providing, McCoy's career re- 
cently got a boost from his appearance 
on CBS' televised "Country Fest" pro- 
gram Aug. 6, which originated from the 
Dallas festival. (TNN also plans to air 
the special Monday [22], and it will air 
internationally on the Armed Forces 
Network.) 

McCoy's co-hosting stint combined 
with his performance of "Hillbilly 
Rap," garnered a great deal of atten- 
tion. Heatherly says the exposure 
caused the artist's "Neal McCoy" set to 
re-enter the charts because consumers 
rushed out to purchase the album with 
"Hillbilly Rap" on it 

"TV is Neal's key," says Switzer. 



"The more TV we can get on him, the 
better. That's where he wins." 

Avalon Entertainment president 
Greg Janese and VP of artist manage- 
ment Karen Kane agree that TV is a 
prime vehicle for McCoy. "He's a nat- 
ural on camera," Kane says. "He's very 
at ease with the media. He can think 
very quickly, and he can ad-lib in every 
situation. There's not much that can 
throw him." 

McCoy signed with Avalon Enter- 
tainment for management last May. 
According to Janese, there are three 
divisions of Avalon Entertainment — 
artist management, corporate enter- 
tainment and Warner Avalon, which, 
according to Janese, "specializes in pro- 
ducing entertainment marketing pro- 
grams for corporate clients ranging 
from broadcast events to tour sponsor- 
ships to special music-retail promo- 
tions." 

"It covers an array of different kinds 
of projects, and because of our rela- 
tionship with Time Warner as a part- 
ner, there's just tremendous deal flow 
that comes through this company that 
are tremendous opportunities for our 
management clients," Janese says. 
"Our corporate entertainment division 
produces 200 shows a year . . . We're 
trying to funnel as many broadcast 
opportunities to Neal as possible. 
'Country Fest' was one of the first, and 
there are more coming down the line 
that we can't talk about yet, but that's 
certainly going to be an element in 
marketing Neal." 

McCoy is thankful for the opportu- 
nities and is excited about the plans 
Avalon has for his career. "Nothing 
against my old manager, but he wasn't 
in Nashville, wasn't in the loop — you 
know, that whole political circle they've 
got" McCoy says. "I had no one there, 
no one fighting for me in that circle 
... So therefore I was never a part of 
the loop. They just didn't know who [I 
was]. Now with Avalon Entertainment 
being our management they know a lot 
of people, and I think it's turning 
around." 

Avalon is putting together a country 
music festival on the Caribbean island 
of St. Lucia, for which McCoy is host 
and spokesman, and his next big 

(Continued on page 35) 




Clark Collects Platinum. Mercury Nashville executives recently presented Tern 
Clark with a platinum plaque for her million-selling debut disc. The Canadian 
songstress recently captured three Canadian Country Music Awards — including 
entertainer of the year — at recent ceremonies in Hamilton, Ontario. Pictured, 
from left, are VP of national promotion/artist development Norbert Nix, Mercury 
Nashville president Luke Lewis, Clark, senior VP of communications Sandy 
Neese, senior VP of sales John Grady, and VP of promotion Larry Hughes. 
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
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59 




73 


73 


3 


ONE SOLITARY TEAR 

L SEAY.W RAMBtAUX IS.AUSTIN.S.MANEXLEI 


♦ SHERRIE AUSTIN 

C ■[. >'i AR'£Tn NASKi LL- 130O9 


60 










* * * Hot Shot Debut * + * 




(IT) 


NEW* 




1 WANNA FALL IN LOVE 

M SPIRO IM. 5P1 HO. B BROCK) 


♦ LILA MCCANN 
v ■ 


61 




NEW ► 


1 


SMALL TOWN 

K STEGALL '!J. ANDERSON. G SCRUGGS) 


♦ JOHN ANDERSON 

MERCURY ALBUM CUT 


62 


63 


64 


64 


19 


LUCKY IN LOVE 

E SEAY.W R.'.M5tA.l M - . ; ,T '. e 'Jt.11 RAI.'BE''' 1 


♦ SHERRIE AUSTIN 

i.CMDl ',\ 1 ARISTA NASHVILLE 13083 


34 


® 


72 




2 


THE STONE 

9 J WALKER J- 1 EJlRR' & RtijA*. P VA'C 


♦ JOHN BERRY 

CAPlTOt \A=".' LLt ». BLM CUT 


64 


® 


N E W ► 


1 


GOOD OL' FASHIONED LOVE 


♦ TRACY BYRD 

MCA NASHVILLE ALBUM CUT 


65 


66 


ii 68 


6 


ANSWER TO MY PRAYER 

[l . W.M*'.h IV iiHAWSFW Mi 


♦ SKIP EWING 
■<. . i i ■. >a v :i.' 


66 




N E W ► 


1 


SEE ROCK CITY 

S BUCKINGHAM.DJOHNSON (M O SANDCRS.S.OIPICRO.J JARRADI 


RICK TREVINO 

. ■.[.. ,i :, ■.(. ;.■ 


67 


68 


65 


66 


18 


BUTTERFLY KISSES 

D COOK. T BROWN IB CARLISLE R THOMAS) 


♦ RAYBON BROS. 

ICIIO) CV) MCA NASHVILLE 72016 


37 


69 


69 


72 


6 


SHE KNOWS ME BY HEART 

M MILLER. M MCANAU* :P SK1RE R WEST D MYERS) 


SEMINOLE 

r . - . ;v.-U- r : ±. 


69 


70 


70 


69 


8 


JUST TO SEE YOU SMILE 

B GALL VORE T MCGRAW IM NESLER.T MARTIN) 


TIM MCGRAW 
UR6 ALBUM CUT 


69 


© 


74 




2 


THE CALL 

J SIROUDC DINAPOLI.DGRAL ll HUSHLCW.W ALORlDGE 


LITTLE TEXAS 

iVAHNER BROS ALBUM CUT 


71 


72 


56 


55 


8 


WICHITA LINEMAN 


♦ WADE HAYES 

(C) (Dl (V) COLUMBIA 78653 


55 


© 


NEW ► 


1 


WALKIN' THE COUNTRY 

M COPE LAND. k URBAN !K URBAN. V RUSTi 


♦ THE RANCH 

CAPITOL NASHVILLE ALBUM CUT 


73 


© 


RE-ENTRY 


16 


FLOWERS 


♦ BILLY YATES 

ALMO SOUNDS ALBUM CUT 


36 


75 


67 


53 


II 


RIDIN' OUT THE HEARTACHE 


TANYA TUCKER 

.■ T'jL -.-oh, LL_ . t 


45 



O Records showing an increase in ejections over ttie prevwus week, regard less of chart movement. Airpower awarded to those records which 
attain 3200 detections for the Tint time. ♦Videoclip availability Catalog number is tor cassette single, or vinyl it cassette « unavailable. (CI 
Cassette single availability. (D) CD single availability. (Ml Cassette maxi-srngle availability. fT) Vinyl maxi-singte availability. CV) Vinyl single avail- 
ability. (X) CD maKi-smgle availability. C 1997, Billboarct'BPI Communhcalons. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY §P£'j£ l l ?£\'l ' 
SEPTEMBER 27, 1997 IIIUIH 


THIS 
WEEK 


LAST 
WEEK 


Z WKS 
AGO 




TITLE LABEL & NUMB£RjDISTRIBUTlNG LABEL ARTIST 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


gi 


TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 










* * ★ No. 1 * * * 




(14) 


21 




2 


YOU WALKED IN BNA 6W2KCA LONESTAR 




1 


1 


15 


HC'.V DO 1 LIVL1 MKk 1 LEANN RIMES 




(15) 


NEW ► 


1 


A BROKEN WING bm 649M MARTINA MCBRIDE 




2 


3 


3 


YOU LIGHT UP MY LIFE CURB 71D2! LEANN RIMES 




16 


14 


13 


13 


SHE'S GOT IT ALL >ra«»iit-j KENN - CHESNEY 


3 


3 


2 


20 


ITS YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 




17 


17 


16 


6 


THANK GOD FOR BELIEVERS DCCCA 72014/mca nashvilie MARK CHESNUTT 


(4) 


6 


7 


5 


PLEASE EPIC 7865&S0MY THE KINLEYS 




(18) 


19 


25 


3 


WICHITA LIMEMAN COLUMBIA 78653/SONY WADL HAYES 


S 


.4 


4 


17 


BUTTERFLY KISSES • Mi a WHVItr r»lf RAYBON BROS. 




19 


15 


15 


7 


SOMEBODY SLAP ME MERCURY 574640 JOHN ANDERSON 


S 


7 


10 


8 


GO AWAY BNA 64M4/HC* LORRIE MORGAN 




20 


18 


17 


10 


HOLE IN MY HEART MSTA NASHVILLE 13092 BLACKHAWK 


7 


5 


5 


17 


DRINK, SWEAR. STEAL A UE REPRISE 17379YYIARNER BROS MICHAEL PETERSON 




(21) 


25 




2 


WARNING SIGNS »v- it . :.- B'LL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY 


8 


9 


8 


5 


LOVE IS THE RIGHT PLACE Asmju 64152EEG BRYAN WHITE 




22 


22 


19 


13 


HERE'S THE DEAlfBUTTERFLY KISSES curb 73023 JEFF CARSON 


9 


8 


6 


35 


HERE'S YOUR SIGN (GET THE PICTUREI • *«us ma :;«) BILL Et+GVAU. WITH SPECIAL GUEST TRAVIS TRITT 




23 


16 


20 


11 


PEACE TRAIN ai= 1' .nc.c.CtAR< 21 DOLLY PARTON 


10 


10 


9 


67 


THE LIGHT IN YOUR EYES/BLUE curb 76959 LEANN RIMES 




24 


20 


16 


15 


HOW DO 1 LIVE MCA Nashville 72015 TRISHA YEARWOOD 


11 


12 


14 


7 


SHUT UP AND DRIVE MCA Nashville 72012 CHELY WRIGHT 




25 


23 


24 


25 


BETTER MAN, BETTER OFF ATLANTIC 830047AG TRACY LAWRENCE 


12 


11 


11 


7 


WE WERE IN LOVE mercuri 57<636 TOBY KEITH 


O Records with lire greatest sales gams this week. •Recording Industry Assn. of America certification tor sales of 500.000 units. ARIAA 


13 


13 


12 


25 


THIS NIGHT '. •„•,. FOREVER/SIX DAYS ON THE ROAD Jht - ii SAWYER BROWN 


certification for sales of 1 million units, with multimillron titles Indicated by a numeral following the symbol. © 1997. Billboard/BP 
Communications and SoundScan. Inc 
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by Wade Jessen 

FlRST THINGS FIRST: Opening at No. 1 on three Billboard charts, teen 
phenomenon LeAnn Rimes' "You Light Up My Life/Inspirational Songs" 
sets several notable chart records. The album makes Rimes the first female 
artist to have three consecutive No. 1 debuts on Top Country Albums. She 
joins the exclusive company of Loretta Lynn as the only artist who has had 
three different albums top Top Country Albums within the same year, match- 
ing Lynn's 1973 feat. One of Lynn's sets was a duet package with Conway 
Twitty, "Louisiana Woman, Mississippi Man," and if we disqualify that title 
because it was a duet set. Rimes is the first solo female artist to have three 
consecutive No. 1 titles on the country chart 

With 186,000 units, the new set signals Rimes' biggest opening week. "Blue" 
entered at No. 1 on the country chart in the July 27, 1996, issue with 124,000 
pieces, and "Unchained Melody/The Early Years" — which wins the country 
chart's Greatest Gainer this issue at No. 7 — repeated that feat in the March 
1, 1997, Billboard, scanning 166,000 units. Rimes is the first female country 
act to have two consecutive No. I debuts on Top Country Albums within the 
same calendar year. Those two sets also opened at No. 1 on The Billboard 200 
(see Between the Bullets, page 118). 

Rimes' sales are no doubt buoyed by her fourth week at No. 1 on our Adult 
Contemporary list with "How Do I Live," which is also airing on 183 top 40 
stations, amounting to 44 million top 40 audience impressions for the week. 
That track rises 5-4 on Hot 100 Singles and moves 91,000 units. The track has 
been at No. 1 for eight weeks on Top Country Singles Sales, and "You Light 
Up My Life" is at No. 2 on that chart with 28,000 pieces. On Hot Country Sin- 
gles & Tracks, "How Do I Live" slides 53-54 with 369 spins, although it rose 
as high as No. 43 on that chart. 

The new Rimes set opens at No. 1 on the Top Contemporary Christian 
albums chart, making her the first country artist to debut at No. 1 there. 
Rimes becomes the ninth artist to enter that chart at No. 1 since we converted 
Top Contemporary Christian to SoundScan data in June 1995, but her new- 
album boasts the largest number of units of any of those titles. Previously, 
the record for number of units during a debut week was set in the Dec. 9, 
1995, issue, when dc Talk entered at the top with "Jesus Freak" (Forefront) 
at 86,000 pieces. Rimes becomes the first female in the SoundScan era to 
debut at No. 1 on that chart 

"This is the fulfillment of a lot of our vision for LeAnn," says Mike Curb, 
chairman of the Curb Music Group. "We wanted to take her to the widest 
audience possible, and this album prows that she's a multi-genre artist. As an 
avid record collector, I've overheard several conversations between retail con- 
sumers who were surprised to find inspirational songs on this record, and I 
believe that the spiritual selections are helping drive sales." 

To second Curb's assertion, I attended the 40th annual National Quartet 
Convention in Louisville, Ky., where "You Light Up My Life/ Inspirational 
Songs" appeared to be a popular purchase among the 20,000 Southern gospel 
fans who attended the conference (see Higher Ground, page 58). 

So YOU'LL KNOW: Chely Wright debuts at No. 29 on Top Country Albums. 
It is her third charting album, but her first for MCA. "Shut Up And Drive" 
jumps 25-23 on Hot Country Singles & Tracks . . . George Strait's "Strait Out 
Of The Box" (MCA) moves to our catalog database this issue but falls about 200 
units shy of Top Country Catalog Albums. Meanwhile, Travis Tritt's "Great- 
est Hits— From The Beginning (Warner Bros.) enters that list at No. 9. 



NEAL MCCOY GETTING GOOD AT IT' 



(('oi>ti/t>>f.'<J front page 33) 

opportunity for exposure will be his 
appearance on the Country Music 
Assn. (CMA) Awards show Wednes- 
day (24). McCoy has been asked to 
announce the winners in the broadcast 
personality and radio station of the 
year categories. 

He has opted to put his own unique 
spin on announcing the winners. "I 
haw it worked up already. I haw a rap 
down," he says. "Some of the people are 
going to freak out; some of the stuffed 
shirts fwill say], 'What is he doing?' But 
I wrote it all myself. I think it's pretty 
clever. I can rap and still get in every- 
body and everything in there. 

"This is my first time on the CMA 
Awards. Even though I'm not supposed 
to be performing . . . I'm going to turn 
it into a performance. I want people, 
when the CMA show is over, to know 
who I was. I don't want to do a two- 
minute reading. So when I'm through, 
it will be one of the mast talked-about 
things on the show. I'll leave a mark; 
whether the people will like it or not, 
they're going to remember I did this." 

McCoy is hoping that by providing 
CMA viewers with a lively presenta- 
tion, he'll catch their attention enough 
to make them want to investigate his 
upcoming album, which will include 1 0 
new songs and "The Shake" as a bonus 
cut After working with Barry Beckett 
on his last three albums, he decided his 
new release would be produced by Kyle 
Lehning. McCoy says he wasn't unhap- 
py with Beckett, but he just felt he 
needed a change. 

Lehning produced "The Shake" and 
all the other cuts. "I love his produc- 
tion," McCoy enthuses. "His production 
is wonderful, we just hit it off. He's got 
a great personality. He knows when to 
be serious and when vou don't haw to 
be." 

McCoy thinks the change in produc- 
ers resulted in a somewhat different 
kind of album. "It is a little different 
because our song selection was a little 
different on this album," McCoy says. 
"On the last album we were a little 
guilty of getting a little blues-ish, for 
lack of a better word — kinda groovish. 
We did too many songs that sounded 
alike, I think ... I told the boys on the 
bus I could [perform] this album 
onstage and be completely happy when 
I got through. There is just the balance, 
just the right amount of ballads, 
midtempos, and a lot of fun uptempo 
stuff . . . You know my live show is the 
most important thing to me." 



McCoy is also pleased with the cal- 
iber of the songs. "I think we got some 
great songs with "21 To 17' and 'You'll 
Always Be In My Life,' which are great 
ballads. We've just got a lot of strong 
stuff . . . 'Broken Record' is an uptem- 
po that's a lot of fun. [Atlantic Nashville 
president] Rick Blackburn absolutely 
loves it It's different, and when you're 
out here in competition with so many 
people, you want to be just different 
enough but not so different that radio 
won't play it. You don't want to sound 
like everybody out there." 

The first single, "Be Good At It," 
will be released Oct. 6. At press time, 
no one at radio had heard the song yet, 
but WYAY Atlanta music director 
Johnny Gray says he's looking for- 
ward to it. Gray thought "The Shake" 
was a fun record and says he can 
always count on McCoy to do some- 
thing different, 

"Neal has always been a pretty 
diverse artist in my mind," Gray says. 
"He does ballads extremely well, and 
he'll come out with a great ballad, then 
he'll turn around and do something fun 
like 'Wink,' which was a huge record, 
or 'The Shake.' You never know what to 
expect." 

Atlantic will debut the album on a 
world premiere radio special syndicat- 
ed by SJS Entertainment. Switzer says- 
Atlantic also plans "win it before you 
can buy it" contests at radio. 

"We're going out to the accounts and 
doing the basic setup of the price and 



positioning and what advertising must 
be done," says Heatherly. "We're going 
out door to door to let everybody know 
how great Neal is. It's a long-term plan 
to get the world to see Neal McCoy, and 
once you see Neal McCoy, you'll leave 
there a fan, and you'll go to his next 
show." 

McCoy is booked by William Morris 
and has always been known for putting 
on a strong live show that has steadily 
increased his fan base. Last June those 
fans spoke at the TNN/Music City 
News Awards, when McCoy won the 
video accolade for "Then You Can Tell 
Me Goodbye." It was his first aw f ard. "I 
loved the energy he showed when he 
won," says Heatherly. "Someone who 
show's that much appreciation definite- 
ly deserves it." 

Switzer says the fans have always 
"got" McCoy more than the industry 
seems to, and Kane and Janese agree 
that helping McCoy achieve more crit- 
ical appreciation is on their agenda. 
"With everything going on around him, 
he's ready to take that next step," says 
Heatherly. 

Switzer agrees. "Right now, every- 
body here feels like Neal's star is rising 
and has been rising for the last couple 
of years," he says. "But with the 
changes he has made in his manage- 
ment and with a new album coming out 
and a new producer, it's an opportune 
time for him. I think it may be the first 
time for Neal to finally taste the suc- 
cess he's deserved for so long." 




Love Rules. Husband/wife team Tim McGraw and Faith Hill were among the 
revelers congratulating songwriter Stephony Smith on the success of the hit "It's 
Your Love," which the duo took to the top of Billboard's Hot Country Singles & 
Tracks chart for six weeks. EMI Music Publishing and BMI hosted the event. Pic- 
tured, from left, are EMI's Gary Overton, BMI's Roger Sovine, McGraw, Hill, 
Smith, BMI's Joyce Rice, and producer Byron Gallimore. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Licensing Org ) Sheel Music Dtt 

28 ALL UT UP M LOVE (OH Desperados ASCAPflZ D. 
ASCAP) 

45 ANOTHER PERFECT DAY (Sony/ATV Tree, BMLSuffcr In 
Silence. BMlSmy/ATV Cross Keys, ASCAP) HL 

66 ANSWER TO Mt PRAYER IMinta. ASCAP/Mawnck. 
ASCAP/WB, ASCAP/AcuH tow, RMI) WBM 

50 wrinr [■■■■ R^wtwl pMHijpn 
BMVSMfStroch Angel. BMlflead Sohd Perfect. BMI) 
HL/WBM 

44 A BROKEN WING (Sony/ATV Tree BMtSam's Jammin', 

BMfS*rf1er In Silence. BMI) ML 
68 BUTTERFLY KISSES (FWygram Int'l, ASCAP/tXadem. 

SESAC) HL/WBM 
71 THE CALL (Square West. ASCAP/Tall Tale. ASCAP/Howlin 

Hits, ASCAP/Rn* Hall. ASCAP,. Watertowri, ASCAP) WBM 
4B THE COAST IS CLEAR (Alrrw. ASCAP/Bamatuck. 

ASCAP/lrving, BMLttybama. BMI) WBM 
7 DANCING SHAGGM' ON THE BOULEVARD (Maypop, 

BMI! WBM 

19 BAY IN. DAY OUT (Wamer-Ianwrlano, BMl/Guhtei Wheat 
BMVKduE Bint. BMVThomahawV BMI) WBM 

SB D0N7 LOVE MAKE A DIAMOND SHINE (AkTo. 
A5CAP/Daduy Rabtrt. ASCAP/Waytand. ASCAP) WBM 

51 DOWN CAME A BLACKBIRD (M. Sp.ro. BMl/tMden 
Worts. BMI/Hahomis, ASCAP) 

27 DRINK. SWEAR. STEAL 1 LIE Warner-Tamerlane. 

BMfBMG. ASCAP Above The Rim. ASCAP) HL/WBM 
10 EVERYWHERE (Aim ASCAP/DatWy Rabbit ASCAP/Bno 

Blues. ASCAP) WBM 



74 FLOWERS (Music Corp Ot America, 6MI/So Etoy. 

BMVHMon, BMR/Harmtein Cumberland. BMI) HL/WBM 
5 THE FOOL (Major Bob, ASCAP/St Myma, ASCAP/Castta 

Bound, SESAC/Mountain Thyme, SESAC) WBM 
38 FROM HERE TO ETERNITY (Warner -Tamerlane. BMVEMI 

April. ASCAP/JKid^, ASCAP) Kl/rtEM 
LI GO AWAY (FM Blackwood. BMI/Stsrstruck Angel. 

BMl5ony/ATV Cross Keys. ASCAP/AII AroureJ Tom. 

ASCAP) HL/WBM 
65 GOOD OL' FASHIONED LOVE I Muse Corp 04 America. 

BMVGHterfeh, BMI/Uarnstoin Cumberland. BMI/Baby 

Mae. BMI) 

46 HAND OF FATE fWB, ASCAP/Uinn, ASCAPAVamer lamer 

lane. BMVUnder Tho Bndge. BMI) WBM 
22 HELPING ME GET OVER YOU (Post Oak, BMI/laSongs. 

ASCAP/Almo. ASCAP) HL/WBM 

31 HOLE IN MY HEART (EMI April. ASCAP/DesmoNe. 
ASCAP/Joe David, ASCAP* Mi Blackwood, BMIAfee One, 
BMI) HI 

14 H0NXYT0HK TRUTH ( Sorry/ ATV Songs. BMI/5ho*Mly. 
BMlSony/ATV Tunes LLC. ASCAP/Km Williams. 
ASCAP/Znmba, ASCAP) HUWBM 

32 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys, 
ASCAP/SLL ASCAP/Scny/ATV Tree. BWTerriee. BMI) HL 

9 HOW DO I GET THERE (EMI Princeton Street ASCAP/Tull 

Keel, ASCAP/Tarrenuft, ASCAP) HL/WBM 
17 HOW DO I UVE (FROM TON UR) (Realms, ASCAP) 
WBM 

54 HOW DO I LIVE (Realsongs. ASCAP) WBM 



4 HOW WAS I TO KNOW IReyiKong. BMI/Bayou Boy, 

BM Kentucky Girt BMI) HL 
1 HOW YOUR LOVE MAKES ME FEEL (Island Bound. 
ASCAP/Tamous, ASCAP/WB, ASCAP/Pcc A Wheete. 
A ■ Sr lli. Ti.i.:tof, ASCAP) HL/WBM 
15 IF YOU LOVE SOMEBODY ..Fa/renufl. ASCAP/Tull Keel, 

A5CAP/Langrtude, BMLBhic Desert, BMI) WBM 
49 I HAVE TO SURRENDER (Pat Pnce, BMVSydney Erin 
BMI) 

37 I'M YOUR MAN (Slarstnick Writers Group. ASCAP/Maifc 

D„ ASCAP/Senwr Parmer, ASCAP) HL 
1G IN ANOTHER'S EYES (Mn t rx Bob ASCAP/No Fwicm. 

ASCAP/Re Braw. BMVCat's Eye. BMI) WBM 
30 ITS ALL THE SAME TO ME (EmUai, ASCAP/Texas Wedge, 

ASCAP/Oon't lei Mama. BMl/Jotm Juan. BMI) WBM 
61 I WANNA FALL IN LOVE <M Sp.ro, BMbHdden Wcrti , 

BMI/Acurl Rose, BMI) 
70 JUST TO SEE YOU SMILE (Music Corp OlAmenca. 

BMfGrrtBriish BMWamsrein Cumberland, BMI/Baby 

Mae. BM0 HL/WBM 
35 LAND Of THE LTVTHG (MCA, ASCAPrtXta Kappa Twang. 

ASCAP/Tom CcHins. BMI) HL/WBM 
43 LIVING IN A HOUSE FULL OF LOVE I EMI, HMl.'A! Gallicu. 

BMI) HL/WBM 

20 LOVE IS THE RIGHT PLACE (Cantri BWG BMtTtoyds 

Dream. BMfMCA. ASCAP/Bases Loaded. ASCAP/EMI 

Christian, ASCAP) HL 
42 LOVE TRAVELS (BMG. ASCAP/Wood Monkey. 

ASCAP/CarWfs-SMG BMllltymai. BMU HL 
63 LUCKY IN LOVE IRevrsont BML/Lucky Lady Bug. 

BMI/Bayou Boy. BML*cirtur>y Girl. BMI) HL 
41 NKXAIACK (Warner- ] an wrtane, BMl/Ranctio Bebla. 

BMI/Yalala. BMI) WBM 
39 N0THIN - LESS THAN LOVE (MCA. ASCAP/WB. 

ASCAP/Music Cabin. ASCAP/W avouch, ASCAP) HL/WBM 



60 ONE SOLITARY TEAR tReysong BML/Magnahjne. SESAC) 
29 PLEASE (We've Got The Musk, BMMstiwords, 

i!'/_ 0( PoryGram Int'l. BMI) HL 
33 THE REST OF MINE iWB ASCAP/Sawng Cumpny, 

ASCAP/Mdene. ASCAP/Loegy Bayou. ASCAP) WBM 
71 MDM' OUT THE HEARTACHE (Sengs For Oebin. 

ASCAP/Stamnick Angel. BML-tMl Blackwood, BMI/Sm 

gfes Only, Blfl) HL 
67 SEE ROCK CITY (Little Big Tom, BMI/Amencan Made. 

SMI/Alabama Band, ASCAP/Wildcounfty, ASCAP/Miss 

Blyss. ASCAPtf tarefTuc* Writers Group, ASCAP/Mark D , 

ASCAP) 

S THE SHAKE floe Rhythm BMVMtllhouse. BMI) 
69 SHE KNOWS ME BY HEART :Oub loo, BML-Kahe Walker, 

BMl/Dabi Lu. BMI) 
B SHE'S GOT IT ALL (Fmdar, ASCAP/Texas Wedge, 

ASCAP/WomactAate Conceptions. ASCAP/Almo. 

ASCAP/Daddy Rabbrt ASCAP) WBM 

23 SHUT UP AND DRIVE (Blue Wa'ar. BW I/Muse Corp 01 
Amenca. BMi) HL 

62 SMALL TOWN (Almo. ASCAP/Holmes Creek. ASCAP/lrv- 
11% BMLGary Scrubs, BMI/AJino Mk BMI! 

55 SOMEBODY SLAP ME (Songs 01 PoryGram Int'l. 
BML'Ranew Bob. ASCAP/Murrah. BMI) HL/WBM 

21 SOMETHING THAT WE DO (Blackened, BMVAcuit Rose. 
BMI) WBM 

52 STILL HOLDING ON (Blackened, BMVWedgewood 
Avenue. BM I/Great Broad. BMHonetude, BMI/Wamer 
Tamerlane BMl/Marty Party. BMI) WBM 

64 THE STONE (AMR. ASCAP/Swra Home. ASCAP/Songs 01 
Pcfyfram mt NKMMM BMI) WBM 

24 THANK GOD FOR BELIEVERS lEMI Blackwood 
BMl/Mark Alan Springer BMi/Bie Giant, BMI) HL 

59 THAT TRAIN DONT RUN IWeflgewcod Awnue. BMtion 
ptude BMWSreai Broad, BM I/Gary Hamsongs. BMI) 



WBM 

3 THERE GOES IWB ASCAP/fee Haw, ASCAP) WBM 
IS THIS NIGHT WON'T LAST FOREVER {Careers BMG. 
BM) HL 

34 TODAY MY WORLD SLIPPED AWAY (Songs Of PoryGram 
HI BMWoAem, BMI/Polygram Int'l. ASCAP) HI 

73 WALKIN THE COUNTRY (Galium. BMI/1 R S , BMl-Bugfe. 
ASCAP) 

28 WATCH THIS (Nabwrte. BMI/Wnrds fa Music BMLD 
to. BMI/Blind Sparrow. BML^Sony/ATV Cross Keys. 
ASCAP./Kim Williams. ASCAP) HL 

12 WE WERE IN LOVE BMntM Fbw*, BMI/CMI. RMJMM 

On Rock. ASCAP/CML ASCAP/Song Matters. 

ASCAP/Tanxxis. ASCAP) HI 
47 WHAT IF I DO (Starstmck Angel. BMl/Malloy s Toys. 

BMLTtew Haven, BML'StarstnxA Writers Group. 

ASCAP/Mark D.. ASCAP) WBM 
25 WHAT IF ITS YOU (Sony/ATV Cross Keys, ASCAP/AII 

Around Town. ASCAP/EMI Apri. ASCAP/JtWs. ASCAP) 

HL/WBM 

2 WHAT THE HEART WANTS (Moan Calcticr BMfSon 01 

Gila Monslcr, BMI) WBM 
72 WICHITA LINEMAN ■iPofrfram Int T. ASCAP) ML 

56 A WOMAN LIKE YOU Kicking K ASCAP/Wamer Chap 
pd. ASCAP/Lrtue Poncho s. BMl/LiUle Big Town, 
FiMI.'Kii|:,trs|- RMI-WHM 

13 YOU AND YOU ALONE (Benefit. BMI) WBM 

40 YOU CANT GET THERE FROM HERE (Little Tybee. 

ASCAP/Foreninner, ASCAP) 
53 YOUMNTSEEMTOMISSMElMigrrryNoe.BMLn.aud 

ersongs. BMI/Btue Water. BMI) 

57 YOU LIGHT UP MY LIFE (Curb. ASCAP/Porygram Int'l. 
ASCAP) WBM 

36 YOU WALKED IN (7nmba, ASCAP.Barlams, 
ASCAP/Sony/ATV Tunes LLC. ASCAP) HL/WBM 
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Billboard TOP COUNTRY ALBUMS 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND 
PROVIDED BY SpundScanz 



THIS WEEK 1 
1 


LAST WEEK i 


2 WKS AGO ! 


a: 

I 
o 

O 
I 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL ISUGGESTEO UST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


Z 

o 
p 

3 

2 

K 

3 

E 


CD 


NEW ► 


I I- 


* * * No. 1/Hot Shot Debut* * * 

LEANN RIMES YO u LIGHT UP MY LIFE - INSPIRATIONAL SONGS 

CURB 77885 I10 9B16.98) l«wekj!Nul 


1 


2 


j 


i 


3 


™ N**,T"^?f?0 > 9*16 98. ISONGBOOKI A COLLECTION OF H.TS 


1 


3 


2 


2 


15 


TIM MCGRAW CURB 77886 ;1098'16.98) EVERYWHERE 


1 


4 


3 


3 


62 


LEANN RIMESA'CURB77821 (1098715 98) BLUE 


1 


c 
3 


4 


5 


3 


£SH£L£!Z£ THE BEST OF COLLIN RAYE - DIRECT HITS 
IP . d i B9iS0NY 110.98Eftl6.98) 


4 


6 


5 


4 




GEORGE STRAIT A' - MCA NASHVILLE 1 15B4 (10.98/16 9BI CARRYING YOUR LOVE WITH ME 


1 


CD 


7 


6 


31 


* * ★ Greatest Gainer * * * 

l " n , n . s ime 5 », unchained melody/the early years 

CURB 7735* 110 98/15.981 


1 


8 


6 


7 




NEAL MCCOY ATLANTIC 8301 1/AG (10 98' 16 98] GREATEST HITS 


5 


9 


9 


10 


3 


MARTINA MCBRIDE RCA (10.98/16 98) EVOLUTION 


9 


10 


10 


9 


; 


CLINT BLACK HCA 67515 110 98/16 981 NOTHIN' BUT THE TAILLIGHTS 


4 


11 


g 


g 


54 


CA^i^™^ £ 14 (10 9^15.98. ffi DID 1 SHAVE MY LEGS F0R ™' S? 


2 


fir 


14 


15 


I 1 


PAM TILLIS ARISTA NASHVILLE 18836(10 98/16.98) GREATEST HITS 


6 


13 


13 


14 


46 


ALAN JACKSON A ARISTA NASHVILLE 18813 ItO 98/16.981 EVERYTHING 1 LOVE 


1 


14 


15 


13 


) 


DIAMOND RIO ARISTA NASHVILLE 18844 110 96/16.98) GREATEST HITS 


8 


15 


12 


11 


13 


LI LA MCCANN ASYLUM 62042<EEG III LILA 


8 


16 


11 


12 


5 


LORRIE MORGAN BNA 67499.-RCA (10.98/16 98) SHAKIN' THINGS UP 


9 


17 


17 


17 


23 


ALABAMA RCA 67426 (10 98/16 98) DANCIN' ON THE BOULEVARD 




11 


li 


20 


99 


ALAN JACKSON A' ARISTA. NASHVllLC 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 


1 


19 


19 


19 


18 


LEE ANN WOMACK OECCA 11585.VCA NASHVILLE 1 10 98/1 5.981 B LEE ANN WOMACK 


9 


20 


16 


16 


7 


BLACKHAWK ARISTA NASHVILLE 18837 (10 98/16 98) LOVE & GRAVITY 


8 


21 


22 


24 


23 


CLAY WALKER • GIANT 24674/WARNER BROS. (10.98/16.981 RUMOR HAS IT 


1 


22 


20 


18 


a 


MICHAEL PETERSON l J f PtviSt 4&618i"iVARNER BROS 110 90/16 961 ffll MICHAEL PETERSON 


18 


C23; 


24 


25 


22 


SAWYER BROWN CURB 77883 110. 98/16.98) SIX DAYS ON THE ROAD 


8 


24 


23 


21 


9 


KENNY CHESNEY BNA67496/RCA (1098/1698) 1 WILL STAND 


10 


25 


21 


22 


12 


TOBY KEITH MERCURY 534836(1098 EO/16 981 DREAM WALKIN* 


g 




25 


23 


64 


TRACE AD KINS • rA-iTCt NASHVULE 37222 (10 98/15 98) SB DREAMIN' OUT LOUD 


g 


27 


28 


31 


45 


REBA MCENT1RE A MCA NASHVILLE 11500(10 98/16.98) WHAT IF IT'S YOU 


] 


28 


2G 


26 


51 


JOHN MICHAEL MONTGOMERY • , ... , ,,,, , ,, ,,, . 
ATLANTIC 82947/AG aO.96'16 98) WHAT ' °° ™ E BEST 


S 




NEW ► 


1 


CHELY WRIGHT MCA nashvillE 70003 1 10 9&)d SBi LB LET ME IN 


29 


JO | 27 


27 


35 


BILL ENGVALL • WARNER BROS 46263 C 10.98,16. 9B)SB HERE'S YOUR SIGN 


5 


31 


29 


32 


74 


BROOKS & DUNN A" ARISTA NASHVILLE 18810 (10.98/15-98) BORDERLINE 


1 


CD 


33 


35 


68 


VINCE GILL A MCA NASHVILLE lU22ll0.9a i6.98) HIGH LONESOME SOUND 


3 


33 


31 


36 


51 


CLINT BLACK A RCA66671 iiowi6.9S> THE GREATEST HITS 


? 


34 


40 


41 


55 


TRAVIS TRITT • WARNER BROS 4630.i<109eV16.9B> THE RESTLESS KIND 


7 


35 


37 


37 


25 


ALISON KRAUSS & UNION STATION S£) L0NG w WR0NQ 

ROUNDER 0365 19.98/15.98) wrwreu 


4 


36 


36 


34 


•5 


GARTH BROOKSA*CAPITOLNASHV1LLE32080(]098/I5.9a) FRESH HORSES 


1 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS . ON CHART 


ADTICT TITl F 
MnilSI III LC 

LABEL i NUMB! FtWSTRIBUIING LABEL {SUGGESTED LISI PRICE OR EQUIVALENT) 


z 
o 
t 

5 

E 


it 


30 


23 


7 


JOHN ANDERSON MERCURY 536004 110 98 EQ/16 981 TAKIN' THE COUNTRY BACK 


19 


31 


34 


28 


9 


DWIGHT YOAKAM REPRISE 46690'WAftNER BROS (10 98716.98) UNDER THE COVERS 


8 


39 


39 


39 


48 


KEVIN SHARP • 141/AS1LUM6I93MEG 11096715 981 ■ MEASURE 01 A MAN 


4 


40 


32 


3(1 


12 


SJSJr'HSIJSTSS imu ~. THE BEST OF BILLY RAY CYRUS COVER TO COVER 


23 


41 


35 


33 


26 


TRACY LAWRENCE* ATLANTIC 82985/AG 110 9LV16 981 THE COAST IS CLEAR 


4 


42 


38 


38 


13 


CHRIS LEDOUX capitol Nashville 52775 clo.9B7l6.98l LIVE 


26 


43 


43 


43 


72 


MINDY MCCREADY A aU66B067RCA(99SJ159B)H TEN THOUSAND ANGELS 


5 


44 


41 


46 


77 


BRYAN WHITE A ASYLUM 61BBLVEEG (10.9B715.9S) BETWEEN NOW AND FOREVER 


7 


45 


46 


42 


23 


WYNONNA CURB 1 15B37MCA NASHVILLE (10.98716961 COLLECTION 


9 


46 


47 


45 


13 


LONESTAR BNA 67472/RCA 110 98/16,98) CRAZY NIGHTS 


i 6 


(JL> 


56 


55 


9 


* * * Pacesetter * * * 

KENNY ROGERS MAGNA lONL 116(10 Sltf 16 98] ACROSS MY HEART 


26 


48 


48 


47 


7 


VARIOUS ^"^'^^g^jg COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM 


44 


49 


44 


62 


7 


piycy ri IWF 

MCA NASIMLLE 11579 in 98/16 98) PATSY CLINE LIVE * T ™ E CIMARRON BALLROOM 


32 


SO 


45 


48 


95 


VINCE GILL A MCA NASHVILLE 11394 110 99/16-981 SOUVENIRS 


3 


51 


45 


40 


4 


^mmZmlmt,™., no 9a euu 9s:™ e smcs <* JIMMIE n***™ - atrioute 


31 


52 


50 


49 


73 


GEORGE STRAIT A' MCA Nashville 11428 (10.9B/169S) BLUE CLEAR SKY 


1 


S3 


54 


50 


104 


TIM MCGRAW A' CURB 77SOO (10.9B716.9SI ALL 1 WANT 


1 


54 


51 


51 


22 


AARON TIRRjN^ ^ GREATEST HITS . AND THEN SOME 


17 


SS 


55 


54 


64 


KENNY CHESNEY • BNA 6690L4IO no 98711 98) H ME AND YOU 


9 


56 


52 


53 


62 


CLEDUS T." JUDO RAZOR S TIE 2825 1)0 98716 98) ■ 1 STOLID THIS RECORD 


23 


57 


53 


- 


6 


JOHN DENVER LEGACY 651B3TS0NYI9.9SELV13.9S) THE BESI Of JOHN DENVER LIVE 


47 


58 


61 


52 


52 


in UN RPDRV r'APiTni Ai aclvl/ii i t J iLjj.i jin Quit & oa\ cArrt; 




59 


58 


56 


43 


MADk rUPCUl ITT A nirn 1 l e. -ia nm uaclsuii irnn aa/i t oui rDCIVTrCT UITC 
IVl HKn ^iiunu 1 1 W ULL1JA 1 IW^ljWJA IWSnVILLL llU.*flylo.n] liKLMI Lot nils 


18 


GO 


60 


64 


62 


ALABAMA rjij8"t8 (4 9&9 98i SUPER HITS 




61 


57 


60 


19 


cSmNASH^TS. .,« 1S 98, HOW BIG'A BOY ARE YA? VOLUME 1 


57 


62 


62 


57 


12 


JAMES BONAMY EPIC678787SONY(]0 98£OT16 98)B ROOTS AND WINGS 


25 


63 


64 


66 


15 


ROY D. MERCER HOW BIG'A BOY ARE YA? VOLUME 2 


63 


64 


63 


59 


52 


WAUMkllYaS^iaWU w THE BEST OF COUNTRY SING THE BEST OF DISNEY 


17 


65 


65 


63 


65 


LYLE LOVETT CURB 1 14097MCA 110 98716.98) THE ROAD TO ENSENADA 


4 


66 


fib 


M 


50 


RICK TREVINO COLUMBIA 674527SONY (10.98 ELV15.9B) LEARNING AS YOU GO 


17 


67 


70 


69 


15 


DAVID KERSH CURB 77848 (10 96715 98) SB GOODNIGHT SWEETHEART 


21 


68 


72 


73 


57 


TY HERNDON • EPIC 675647SONY 110 98 EOT15 98) LIVING IN A MOMENT 


6 


69 


69 


65 


47 


TOA\CVBVRO»MCANASHVILUII485110-9S716.981 BIG LOVE 


12 


70 


74 


75 


84 


PATTY LOVELESS • fPic 67I6MONY HO 9SEUT5 981 THE TROUBLE WITH THE TRUTH 


10 


71 


68 




- 


SHERRIE AUSTIN ARISIA NASHVILLE 18843 (10 98/16 98) SB WORDS 


41 


72 


71 


67 


25 


TANYA TUCKER CAPIlOt NASHVULE 36885 (10 98/16 98) COMPLICATED 


15 


73 


75 




14 


VARIOUS ARTISTS it ltl()22l (7 9R/11 98) HOT COUNTRY *97 


51 


04) 


NEW»> 


1 


VARIOUS ARTISTS MADACY 1326 (15 98 C01 BEST OF COUNTRY 


74 


75 


67 


68 


13 


RICOCHET COLUMBIA 677737SONY 110 98 EOT15 98: ■ BLINK Of AN EYE 


24 



C3 Albums with the greatest sales gains this week. •Recording Industry Assn. 01 America (RIAA) cerltfication for sales at 500,000 units. A RIAA certification lor sales of 1 million unite, with multimtllion sellers indicated by a numeral following the symbol. For boxed sets, and double albums 
with a running time that exceeds two hours, the RiAA multiplies shipments by the number of discs anoYo* tapes "Asterisk indicates LP is avarlaWe. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent 

' T indicales past or present Heatseeker title. B 1997. Billboard,BPl 



Billboard Top Country Catalog Albums 
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COMPILED FROM * NATIONAL SAMPLE OF RETAIL STORE AND 

-}'..} S COLLECTED. COMPILED, AND PROVIDED BY SoundScans 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER.DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT TOR CASSETTE/CD) 


& 

E 

II 




THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE Oft EQUIVALENT FOR CASSETTE/CD) 


Si 




1 


GARTH BROOKS A* CAPITOL NASHVILLE 29689 0098/15.98) 


!4«<««a(No, 1 THE HITS 


144 




14 


11 


GEORGE JONES A EPIC 407767SONY 15.98 EQ79.98) 


SUPER HITS 


338 




3 


SHANIA TWAIN A* MERCURY 522886 110 98 E0T16 98) D 


THI WOMAN IN Ml 


136 




15 


17 


COLLIN RAYE A EPIC67033/SONY(10 98EQ'15.981 


1 THINK ABOUT YOU 


108 




2 


WILLIE NELSON • COLUMBIA 64 ISATSONV (5.98 E0T9.98) 


SUPER HITS 


165 




18 


16 


GARTH BROOKS A" capitol Nashville 96330 (10.98715 * 


11 ROPIN' THE WIND 


190 


























5 


GARTH BROOKS A-' CAMOL NASHVULE 93866 (9.98/13.98) 


NO 1 ENCES 


337 




17 


21 


ALISON KRAUSS A 7 ROUNDER 0923* (9 9871 5 981 ■ 


NOW THAT IVE FOUND YOU: A COLLECTION 


136 






CHARLIE DANIELS • EPIC &4182750NV (5.96 E0T9.98] 


SUPER HITS 


148 










4 




18 


15 


THE CHARLIE DANIELS BAND A' epic 38795/sony 17.9 


8 EOTl 1 981 A DECADE Of HITS 


412 




6 


PATSY CLINE A' mca Nashville 12* (7 98/12 98) 


12 GREATEST HITS 


547 








19 


10 


ELVIS PRESLEY A 1 RCA 67462 (11.98/16 98) 


ELVIS' GOLDEN RECORDS 


5 




8 


TIM MCGRAW A 1 CURB 77659 (9 W15 9B) 


NOT A MOMENT TOO SOON 


182 








20 


24 


PATSY CLINE A MCA NASHVILLE 4038 (7. 98712.96) 


THE PATSY CLINE STORY 


163 




7 


HANK WILLIAMS, JR. A CURS 77638 (6 98/9 98) 


GREATEST HITS, VOL 1 


175 








TRAVIS TRITT A WARNER BROS. 46001 110.9B716.98) 


GREATEST HITS — FROM THE BEGINNING 


105 




21 


22 


ALABAMA A RCA 66410 (10.98/15 981 


GREATEST HITS VOL III 


154 








22 


20 










9 


GEORGE STRAIT A* MCA Nashville 10651 U0.9S/15.98) 


PURE COUNTRY (SOUNDTRACK) 


261 




HANK WILLIAMS A MERCURY 823293 (7.98 EOT 1.981 


24 OF HANK WILLIAMS GREATEST HITS 


160 




12 


VINCE GILL A ' mca Nashville 11047 iio.9BvT5.98i 


WHEN LOVE FINDS YOU 


171 




23 


18 


REBA MCENTIRE A' MCA NASHVILLE 10906(10.98/15 98) 


GREATEST HITS VOLUME TWO 


207 




13 


GARTH BROOKS A' Capitol Nashville 90897 19 98/13.98) 


GARTH BROOKS 


337 




24 


25 


TRACY BYRD A- MCA NASHVILLE 10991 (10.9ST15 98) 


NO ORDINARY MAN 


170 




14 


JOHNNY CASH Columbia ■ . t ■ 


SUPER HITS 


41 




29 




BROOKS & DUNN A' arista Nashville 18658 ■ <t 


BRAND NEW MAN 


313 



Cju.oc aict/TO *ie 2 f«anjW inies tnar rut* taiitn cm to* No too on The Bill board 2QQ o» r*.s*ues at oWi •Lburm ToUi Curl w**ki column nNk6 combined vvata MM fi» appealed on top O 
iion uniB. witn mjptifrrfl.ofi tellers rticMed by a numeral WkrannK ttw s-imtjoi 'Asterisk indcalH ft/ LP 4 available Most tape p"-«ei. and CD prices lot BMG and WIA latMn irr uoMttted « 
C 1997. Bilirjoartl'BFi OTminonltalWiii and SoundScan. Inc. 
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COUNTRY 




SPOTLIGHT 

FEATURING 





FCn THIS WEEK ONLY 

Y0MTO0ATG mmn 

THE CLASS OF '89 

WORKING* WOMEN 

BREAKING IT UP ABROAD 



;atenal 



One 



Drop 
Falls To 
The River 
Flows 
To The 
O c e a n 



Congratulations to The Buffalo Club 
for being named Billboard's Best New Duo or Group! 








THE GO-GO YEARS HAVE GOT IIP AND GONE, BUI SO HAVE THE HAY BALES AND "THE 
13-WEEK MENTALITY." AUDIENCE SOPHISTICATION AND THE LABELS' SELF-CORRECTIVE PRACTICES HAVE NASHVILLE 
LEADERS SEEING REASONS EOR OPTIMISM ON THE HORIZON, ce-x- =-x.u»»o 



For ihe second straight year, country music's growth 
has rested on a plateau, and there is every indication 
that the music's much-discussed period of correction 
is under way alter the go-go years of the early "90s. 
The RIAA reports that the format's market share is 
down slightly, from 14.7% of the market in the first half of 
19% to 12.49J for the tame peri.xl in 1997. It should be 
noted, however, that lor the market in general, shipments 
were down for all audio and video product across the board. 

As Atlantic Records Nashville president Rick Blackburn says, 
emphatically, "The years of automatic 309r growth are over." 
Kven so, Blackburn is quick to 
point out that the genre has been 
historically fail-safe. "I'm very opti- 
mistic lor the next five years," he 
says. I've seen the odes come and 
seen the cycles go. If country 
musk were a mutual fund, I'd U- 
buying it right now. Country 
music is very well defined to its fan 
base. Consumers may drift in and 
OUt, but they return. As long as we 
make music that keeps the identity 
of country music, we're fine." 

Reasons for optimism, many 
say. are on the horizon. The 
sameness that had begun mark- 
ing too many country releases is 
finally being addressed, industry 
leaders say. Such distinctive new 
artists as I.ee Ann Womack are mak- 
ing inroads at radio and retail. 

Songs now appear to be taking a 
normal lite at radio, says Blackburn. 
"One may be 22 weeks, one may be 
18. and One may Ik* 12," he notes, 
"but we're getting away from that 
13-week mentality, and 1 like that. 
Critics say, 'Well, that will slow down 
the chart?' Well, so what? Maybe hits 
will stay around longer, and that 
helps us all." 

Blackburn also says the current business and music climate 
encourages innovation and variety. For example, he has 
just — for the first time in his management career — signed an 
act he has never seen or even met. It's the critically acclaimed 
Australian group the Dead Ringer Band, and he says the 
music he heard convinced him that the group was worth a 
shot. Similarly, he signed a gToup of veteran country stars in 
an era when over-30 stars— let alone over-40 or over-50 
artists — are considered to Ik* poison on radio and at retail. 
The Old Dogs, made up of Bobby Bare, Waylon Jennings, 
Mel Tillis and Jerry Reed, have recorded an album of origi- 
nal Shel Silverstein songs, and Blackburn says it's a fun proj- 
ect that will be positioned to take advantage of the artists' 
appeal, regardless of country radio. 

FANS TWIST AND SHAKE 

Blackburn says country's future depends on its innovation, 
and he likes what he's seeing. "We've gotten better at micro- 
managing the markets." he says, "and better at getting rid of 



MCA's Bruff Htnton 



the myth that one size fits all." He says the industry is improv- 
ing at managing specific markets. "What works in Salt Lake 
may not work in Birmingham," he explains. "We've also got 
to provide more variety to radio. I'm running with a song 
right now that everybody hates called ' The Shake' [a Neal 
McCoy release], it's like saying you like 'The Peppermint 
Twist. 1 But your fan likes it. Dene I i. ilium [KKBQ Houston 
PD] called me the other day. and I asked him if he was doing 
'The Shake.' Fifty times [a week], he said. But he said he hales 
that song so much that he listens to [competing station] K1K.K 
every time he plays it, because he can't stand to hear it. But 
lie say* the fans want it." 

RCLA Label Croup chairman Joe 
Calante agrees. "For us to argue 
about what country music is is a 
moot point." he says. "The people 
decide what country music is." 

And, says Mercury Records 
president Luke Lewis, that audi- 
ence is increasingly more sophisti- 
cated. "The days of hay bales are 
long gone," he says. "Everybody's 
got satellite dishes in their back- 
yards now and home computers." 

"People are much more [inclu- 
sive] now." Calante says. "The 
previous audience was the 
Opry audience. Our audience 
now is also in some cases the 
Shcryl Crow or Jewel audience, 
and it's an audience that is 
drawn as much to cable or 
video as to just music. It is a dif- 
ferent marketplace out there, 
and we have to remember that 
we're in show business. We 
constantly have to entertain." 

Lewis points to what he sees 
is a glowing trend in Nashville. 
"Part of the correction that's 
under way." he says, "is that a 
lot of people here are saying 
that we have to make music that we like. We had gotten to the 
point that we weren't even fans of our own music. Now, you're 
seeing music that executives themselves love coming out of 
labels like Sony here, and I think that's very encouraging." 

FRESH-BREWED MUSIC 

"We have to trust our instincts more," says Sony Music 
Nashville president Allen Butler. "That's one reason I started 
Monument Records and Lucky Dog Records here. We need 
to put out music that we ourselves love and believe in." 

MCA Nashville chairman Bruce Hinton is largely optimistic 
about what he sees ahead. "Sure, we have hills and valleys as 
far as country sales go," he notes, "but I think the industry is 
correcting itself right now as far as the music goes. Music 
that's being recorded in the studios here right now is showing 
that. We had to make our music fresher and better, and that's 
happening. I think diere's no question in anyone's mind that 
country music by and large had gotten pretty stale. We had to 
address that, and I think we are addressing that." ■ 




Sony's Allen Butler 
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The recaps In this Spotlight offer a year-to-date preview of 
how The Year In Music standings look In the country cate- 
gories. The recap* are based on performance on the Hot 
Country Singles A Tracks, Top Country Albums and Top 
Country Catalog Albums charts for the period from Dec. 7, 
1996 (the beginning of the chart year), through the Aug. 30 
Issue. 

Singles categories are based on an accumulation of 
Broadcast Data Systems detections for each week a song 
appeared on Hot Country Singles A Tracks. Album categories 
are based on accumulated units sales as complied by 
SoundScan for each week a title appears on Top Country 



Because of the Inherent difficulty of combining airplay 
detections with album sales, a complex system of Inverse 
points Is used to determine the overall categories. This sys- 
tem fs based on chart performance for each week a true 
appears on either the album or singles chart. 

The Information In these recaps was prepared by Wade 
Jessen with assistance from Anthony Colombo, Michael 
Cusson, Mary DeCroce and Jan Marie Perry. 




LeAnn Rimes 



Top Country Artists 



Alan Jackson 



Pos. ARTIST (No. Of Charted Albums & Singles) 

1 LEANN RIMES (8) Curb 

2 ALAN JACKSON (7) Arista Nashville 

3 GEORGE STRAIT 111) MCA Nashville 

4 DEANA CARTER 15) Capitol Nashville 

5 REBA McENTIRE (7) MCA Nashville 
S TRACY LAWRENCE (6) Atlantic 

7 TRACE ADKINS (4) Capitol Nashville 

8 BROOKS A DUNN (6) Arista Nashville 

9 VINCE SILL (6) MCA Nashville 
10 KEVIN SHARP (3) 143 

11) 143/Asylum 



Tap Country Mali Artist 



ARTIST (No. Of Charted Albums a Singles) 
ALAN JACKSON (7) Arista Nashville 



Artist 



ARTIST (Ho. Of Charted Albums & Singles) 
LEANN RIMES (8) Curb 



Continued on page 40 
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The Buffalo Club 

Continued from page 39 

Yop Country Duo Or Group 



ARTIST (No. Or Charted Albums & Singles) Label 
BROOKS ft DUNN (6} Ansta Nashville 



Top Country Ne w Male Arilat 

ARTIST (Ne. Of Charted Albums & Singles) Label 
TRACE ADKINS 14) Capitol Nashville 



Top Country New Female Artist 



ARTIST (No. Or Charted Albums A Singles) Label 
DEANA CARTER (5) Capitol Nashville 



Top Country New Duo Or Group 



ARTIST (Ne. Of Charted Albums & Singles) Label 
THE BUFFALO CLUB 13) Rising Tide 



MCA. 

NASHVILLE 



Top Country Labels 



Pes. LABEL (Ne. Of Charted Albums A Singles) 

1 MCA NASHVILLE (50) 

2 CURB (50) 
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FemaSe arbiyib/S have a/$/serted them/seilve/i in a major wag, to the point 
that |ew knowJed^eabfle country observer/* couJd denj that women writer/* 
ana M\ 



Ain^erA h 
country 



ave provided the moAt exciting dynamic and innovative 
mu/sic ol the pa/St J[ew gear*, uJhab took ao ion^l 




hey used to tall them girl singers 
in country music, and not so long 
ago there used to be a cjuota sys- 
tem at ihr major Nashville coun- 
try labels: only so many girls were 
allowed in at one time. They didn't exactly batter dow n the 
clubhouse doors, but women country artists have quietU 
asserted themselves in a major wav to the point thai lew 
knowledgeable country observers could deny thai women 
writers and artists have provided the most exciting, dynamic 
and innovative country music of the past lew years. To estab- 
lish a cliche, you've come a long way, Ms. Country Star, since 
you had to wear a gingham 

dress on stage, drier lo nun 

and curtsy after even song. 

The women's revolution in 
country music has been grad- 
ual, from Mavbelle Carter's 
pioneering lead guitar work to 
I'atsv ('.line's decisive indepen- 
dence and DoDy Parton's and 
Loretta Lynn's don't-trcad-on- 
M if songwriting. Still, the 
image of woman as victim lin- 
gered and in fact lingers in 
country but is effectively being 
supplanted by songs of inde- 
pendence, from "Indepen- 
dence Day" itself to "Belter 
I luir_;s lii I > 1 1," ,i> \wll as snug* uf 1 1 1 1 1 lin - 
ing and love. 

SoundScan prows dial the movement is 
working: women artists' share of the coun- 
try album market has increased from 
almost 19% in 1094 to almost 4396 
through the first half of 1997. The cadre 
of strong women perlbrmers has grown 
appreciably in the '90s: to name a few w ho 
have established significant audience 
bases, there are Reba McEnlire, Shania 
Twain, Terri (Hark, Martina McBride, 
Kathy Mattea, Irisha Yearwood, Failli 
Hill, Pail) loveless, Pam Tillis, LeAnn 
Rimes, Deana Cartel, Wy norma. Tanya 
Tucker, Lome Morgan and such 
new comers as Lee Ann Womack and 
Sara Kvans. They are also significant- 
ly identifiable voices, a problem thai 
has wracked the dwindling surge of 
male hat acts who seem indistin- 
guishable from each other. 





TKtAd Iri-ini'fW 



him THUS 



lirfisively tndeftentirnt: ftitsy Clnte 



THE MARKET SENDS A 
MESSAGE 

The modern era of the woman 
COWItry artist has a complex history, 
with many artists and writers con- 
tributing. McEnlire. with her strong 
songs ol women's idenlitv, obvioush 
was the bridge between Parton and 
Lynn and the emerging women 
artists of today. The Judds were a significant addition. 

The artist rosier at Mercury Records in Nashville is an 
interesting case study. "Four years ago, when [A&K director] 
Keith Stegall came on board," savs Mercury presideni Luke 
Lewis, "Shania's big album was heing recorded, we signed 
Terri (Hark, we had Kim Richey and Kathy Mattea, and all of 
a sudden our roster was 4Qffc women. That went against 
Nashville's grain. We wondered: Are we crazy"' Four years 
later, it turns out they were all good calls, for different rea- 
sons. Every woman we signed had a more distinctive musical 




message than did the men we were looking at. It was not our 
wisdom. 

"Shania had a mm h better sense of her audience and a 
vision for her market — with her videos — than we did. And she 
was right on the mark. I think women like her and Terri 
(Hark opened the industry's eyes. I think we as an industry 
were mired in tradition and were a little loo comfortable and 
thought we understood the core 
audience a little better than we 
do. M 

HOLDING MIRRORS 

Women performers today see 
their influence firsthand. Pain 
"Tillis says, "Last weekend, I was 
running around with a Ian w ho 
has been to so many shows that 
I've gotten lo know her person - 
ally. And she said to me, 'I like 
music that moves me and I like 
music where your song puis my 
experience and my emotions 
into words better than I could.' 

That's my job: to hold up that 
mirror up to people so that they can see that they're not 
alone." 

Terri Clark lays she regularly hears from fans w ho say, "Oh, 
that song is me; that describes me!" 

Tillis, who is also beginning lo produce 
artists, says that record production is one fron- 
tier thai women still face. That's where their 
relative absence is really noticeable, she says, 
adding that "Women are leaned on for A&R 
purposes, but they're not in as many positions 
(if power as they could Ih\ I see it more on die 
business side than on the creative side. On the 
creative side, I think the glass ceiling's been 
shattered. Because it's a product-driven busi- 
M ness, and women artists have so much to offer 
today. That's a victory dial's been won." 

Clark says she sees the new revolution with 
l\ women slat ting with Shania Twain, but says it's 
*aflfl not limited to country. "It's going on every- 
where," she says. "You look at jewel and Sheryl 
Crow and Sarah McLachlan and this 
Lilith lour thing. I think we need lo do 
a country-music Lilith tour. It's every- 
where, but in country it stalled with 
Shania, and people just realized that 
women were doing some of die most 
innovative, fresh-sounding stuff. I've 
been in Nashville for 10 years banging 
on doors and I heard over and over that 
'We have our token female.' Now, we're 
writing for die times and we're singing 
for the limes and women are relating lo 
that, to that stronger point of view." 



REAL LIFE ISSUES 

The best thing about country, says 
IVisha Ycarwood, is that it's always ln - en 
about real life. " That's what I've always liked about country 
music," she explains. "When I started in 1990, Reba was the 
queen and paved the way and proved dial women could sell 
tickets and records. That independence hit Nashville last tor 
women, but w hen it hit, it really hit. Even song I sing doesn't 
have to say, 'Oh I'm invincible,' but music can be something 
that makes you feel stronger, or it can be something you can 
commiserate with. With all the changes country has gone 
Through, ii's still about life. I think it's gotten to where now it's 
not a male-female issue anymore." M 
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Na/shviMe Needs To Do 

H7w/ the potential for American country music around the 
world? Billboard posed the question to Cindy Wilson, who has 
over 12 years' experience in the international marketplace. A 
former VP of international Jar Capitol Nashville, she i\ now 
head of Wilton & Associates, an international music market- 
ing, management and tetmision -distribution company Imsed in 
Nashville. 



I he international market is ihe most obvious 
area of future growth for country music. 
Country sales outside the U.S. are slill small 
as a percentage of overall sales, hut there ate markets tltat are 
beginning to open up to country, However, the industry 
needs to go beyond what has been the typical strategy if it is 
to realize any substantial growth abroad. 

One of the markets opening up for American country 
music is Australia. LeAun Rimes, Garth Brooks, Shania 
Twain and Alan Jackson 
have all seen platinum 
(70.000 units) and multi- 
platinum sales success there 
recently. A growing local 
country-music industi \ in 
Australia has provided a 
natural base for U.S. coun- 
try music. Country Music 
Television (CM T) has estab- 
lished a foothold and is car- 
ried by Im>i1i of the major 
cable and satellite systems in 
Australia. .As pay television 
expands, the continued 
presence of CM T should go 
a long way to increase expo- 
sure for country, especially 
as a vehicle to reach the 
non-rural audience. LeAnn Rimes and Garth Brooks have 
both bad very successful lours in Australia, and plans are in 
place for several other country superstar artist to tour the 
market in 1998. 

BBC MEETS CMA 

In the U.K., country music is widely viewed by the industry 
as niche music. This year, country gave the first signs of 
expanding its media exposure into the mainstream. In 
|anuary. BBC 2 aired >i lull evening of country musk with 
"Country Night," which did 
very well in the ratings. I"he 
Country Music Association 
■k " " ■ (CMA) awards show hopes to 

^^■w n 3 0 11 3 I continue to increase its ratings 
s^s^n^^Jsl on BBC 2, witli Ron McGrath 

featured as a U.K. -based host 
this year. The year also saw die first performance by a coun- 
try artist on the "Lottery Show," with Wynnona securing this 
highly coveted TV opportunity. 

Ireland played host this year to one of the biggest live 
country events ever to take place outside the U.S. Garth 
Brooks' unprecedented success in Ireland (a country where 
he has sold more than 700,000 albums) was further galva- 
nized by three sold-out concerts at Dublin's Croke Park soc- 
cer stadium. Flans are also under way for a country festival 
to take place next spring in conjunction with a Pro-Am golf 
tournament in Galway, which is expected to attract some of 

Continued on fxtgr 50 
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WHAT h%CAJA% OF THi 
CLASS OF '8?? 

Most of the talents behind country's last big breakthrough are prospering almost a decade later. 
Does the current crop of contenders have what it takes to remain in it for the long haul? 



When the music history books are written, one thing 
everyone will agree on is dial 1989 was a great year 
for country music. Songs like "Better Man," 
"Country Club" and "If Tomorrow Never Comes" 
dominated the charts, and it was the year fans were 
introduced to such future stars as Garth Brooks, Alan 
Jackson, Mary Chapin Carpenter, Travis Tritl, Lorrie Morgan 
and Clint Black. So what is it that made the Class of '89 so spe- 
cial? Does the current crop of contenders have what it takes 
to remain in it for the long haul? Has the environment 
changed or is the game still the 
same? 

These are questions an ever- 
increasing number of Nashville 
labels are struggling with as they 
try to break and develop new 
artists. With the proliferation of 
labels, each with its own roster, 
exponentially raising the number 
of acts jockeying for chart posi- 
tion, it's no wonder new acts are 
finding ii difficult to gel a foot- 
hold. 

RCA Uabel Group chairman 
Joe Galante is among those on 
Music Row who've observed the 

w inds of change* "Our biggest problem 

is that there's t(H) much product going 
into the same pipeline." he says. "The 
reality is that probably at thai time our 
standards were higher. When you men- 
tion those names [Brooks. Jackson, 
Black, Tritl], they all have catalogs. 
Every one of them has a greatest-hits 
album that's sold in the millions. We 
were focused on careers and artists, not 
on songs." 




THE EDUCATION OF CUNT 

In Billboard's 1989 "Year In Music" 
wrap-up, Clint Black was lauded as the 
"year's miracle child," as his first two sin- 
gles — "Better Man" and "Killin' l ime" — 
went to No. 1 on the Billboard Top 
Country Singles chart. He made head- 
lines opening for K.T Oslin at Carnegie 
Mall, and his album was certified gold 
within five months of its release. Black 
has managed to continue his success with 
10 No. 1 singles, four platinum albums, a ctint Black 
double platinum disc and that auspicious 
debut album, "Killin' Time," which is triple platinum. 

"I went into it wide-eyed, thinking I'm just going to go in 
there and make hit records," Black recalls. "Once I did that, 1 
got an education in just how hard ii is to do that, even back 
then. But I think it's a lot tougher now than back then, because 
then we had six or eight headline acts (hat could go and head- 
line arenas, and now we're looking at 20 or 25 maybe. Now 
diere are a lot more record companies putting out a lot more 
records, and that makes it harder to be noticed." 

As to what he attributes his longevity, Black answers, "A lot 
of people have worked real hard on my l>ehalf, and I've 
worked real hard to keep myself in songs. I think songs are 
first. I also have a loi of good people around me that keep me 
in touch with the fans and with people in radio who've been 
so supportive.* 

ALWAYS THE SONG 

Building careers, not just having a hit record, was on the 
lop of the agenda in 1989, and everyone agrees songs are the 
cornerstone for building a successful career. Arista Nashville 



opened its doors in 1989 and released its first single in 
October 1989, Alan Jackson's "Blue Blooded Woman." Arista 
Nashville president Tim DuBois says it was a variety of factors 
that led him to sign Jackson, but it was his songwriting ability 
that was the biggest drawing card. "Alan had a wonderful 
pure country voice, but most importantly he was a great song- 
writer," DuBois explains. "Of course, his long blond hair and 
good looks didn't hurt, but it was really his remarkable abili- 
ty to communicate through songwriling that hooked me." 

Atlantic president Rick Blackburn agrees that great songs 
are key in an act's success. "It's always about a song," he says. 
"There's nothing prophetic about that. I don't know how else 
lo say it. It's about a song, and it's not going to change. But if 
you have 30 labels and 10 artists per label— and I'm just pick- 
ing numbers out of the air — that's 300 artists in the universe, 
and if they all provide one album a year, that's 3,000 songs. If 
you look at it by sheer numbers — and a lot of times some of 
those songs are put in hold for a long period of time — it has 
a way of drying up w hat's available when you go to cut. That's 
a big factor. It makes it much harder for people to get a career 
song." 

Blackburn also says career songs have "nothing to do with 
chart position" because the public isn't aware of chart posi- 
tions, just the impac t of the song. "'Time Marches On is a 
career song for Tracy Lawrence like *I Swear' was to John 
Michael Montgomery," he says. 
"Those songs don't come in the 
door every day, and there's a 
lot more competition for those 
songs today than there was in 
1989 or 1990." 

Blackburn says that's why he 
chooses to focus on a smaller 
rosier. Others agree that cut- 
ting back on the amount of 
product in (he pipeline would 
tie beneficial to all concerned. 
"We need to practice birth con- 
trol here, planned parent- 
hood," Galante says. "We have 
all these kids and we have no 
place lo put them. We all have 
to be careful." 

Galante also says one of the 
reasons artists from the Class of 
'89 have endured is liecause 
they came up "through the sys- 
tem." They prepared for a 
longterm career by gelling a 
good foundation working in 
clubs, singing demos and get- 
ting solid experience belbre they ever signed a contract. 
That's not the case with many of today's newcomers. 

BUDGETS AND BRANDING 

Everyone advocates a change, but it doesn't seem lo be 
happening in the industry any time soon. "I think when 
enough record companies have lost enough money putting 
out records that never go anywhere, or if they build up an 
artist only to find that they can't keep them going, I think 
over time they're going to pull back," Black says. "When 
you've got so many record companies and each of them has 
15 lo 25 artists, there's no way they can give the proper 
amount of attention to every one of those artists. If they don't 
find the success they're looking for, they're going to cut back 
on the number of records they put out and artists they sign. 
That's what I see as the big change that's got to be on the hori- 
zon." 

Blackburn says that Atlantic's focus is on building careers. 
"I look at artists as brand identification, and I mean that in an 

Continued <m fmge 52 




42 



BILLBOARD SPOTLIGHT 



BILLBOARD SEPTEMBER 27. 1997 



A^CAP 




Trace Adkins 





Eddie Bayers 



Bellamy Brothers 




Bryan White 



Lee Ann Womack 



Trisha Yearwood 



CONGRATULATES 



OUR 



CMA NOMINEES 



ENTERTAINER OF THE YEAR 

GARTH BROOKS. ALAN 
JACKSON. GEORGE STRAIT • 
MALE VOCALIST OF THE 
YEAR: ALAN IACKSON, 
GEORGE STRAIT. BRYAN 
WHITE ■ FEMALE VOCALIST 
OF THE YEAR: DEAN A 
CARTER. TRISHA YEARWOOD 
■ HORIZON AWARD: TRACE 
ADKINS. DEANA CARTER. 
TERR1 CLARK. LEE ANN 
WOMACK • VOCAL GROUP OF 
THE YEAR: DIAMOND RIO. 
THE MAVERICKS. RICOCHET. 
SAWYER BROWN • VOCAL DUO 
OF THE YEAR: BELLAMY 
BROTHERS • ALBUM OF THE 
YEAR: CARRYING YOUR LOVE 
WITH ME. GEORGE STRAIT 
DID I SHAVE MY LEGS FOR 
THIS?. DEANA CARTER: 
EVERYBODY KNOWS. TRISHA 
YEARWOOD; EVERYTHING I 
LOVE, ALAN JACKSON • 
MUSICIAN OF THE YEAR: 
EDDIE BAYERS (DRUMS). 
PAUL FRANKLIN (STEEL 
GUITAR). BRENT ROMAN 
(GUITAR) • SINGLE OF THE 
YEAR ALL THE GOOD ONES 
ARE GONE - . BILLY JOE 
WALKER. JR.: "CARRIED 
AWAY". GEORGE STRAIT: "ONE 
NIGHT AT A TIME". GEORGE 
STRAIT; "STRAWBERRY WINE", 
f DEANA CARTER. CHRIS 
FARREN • VOCAL EVENT OF 
THE YEAR "YOU'VE GOT A 
FRIEND IN ME". KATHY MATTEA 
■ SONG OF THE YEAR "ALL THE 

GOOD ONES ARE GONE". BOB 

MC DILL, "BUTTERFLY KISSES' 
RANDY THOMAS • MUSIC 
VIDEO OF THE YEAR: "455 
ROCKET'. KATHY MATTEA: 
"EVERY LIGHT IN THE HOUSE". 
TRACE ADKINS: "STRAWBERRY 
WINE". DEANA CARTER AS CAP 




Brent Rowan 




Billy Joe Walker Jr. 




Top Country Marketing Labels 

Pos. MARKETING LABEL (No. Of Charted 

1 MCA NASHVILLE (56) 

2 CURB (40) 

3 CAPITOL NASHVILLE 135) 

4 ARISTA NASHVILLE (35) 

5 RCA (36) 



Albums & Singles) 



Continued from pafle 40 

1 CAPITOL NASHVILLE (35) 

4 ARISTA NASHVILLE (33) 

5 MERCURY (31) 
• ATLANTIC (24) 
7 EPIC (29) 

S SNA (25) 

9 WARNER BROS. (27) 

10 RCA (25) 



Pos. TITLE — Artist — Label 

1 BLUE — LeAnn Rimes— Curb 

2 DID I SHAVE MY LEGS FOR THIS? Deana Carter— Capitol 
Nashville 

UNCHAINED MELODY/THE early YEARS— LeAnn Rimes— Curb 
CARRYING YOUR LOVE WITH ME — George Strait — MCA Nashville 
EVERYTHING I LOVE — Alan Jackson— Ansta Nashville 
EVERYWHERE— Tim McGraw— Curb 
WHAT IF ITS YOU— Reba McEntire— MCA Nashville 
THE GREATEST hits — Clint Black — RCA 



• A Wise Person Once Said • 

we D all be A BETTER MAN, SETTER OFF 
IF WE WERE IN LOVE 

AND NOT WORRIED ABOUT THE LITTLE THINGS 
except HOW YOUR LOVE MAKES ME FEEL 




FAMOUS 
MUSIC 



-KEN ALPHIN 
MICHAEL DULANEY 
BILLY HENDERSON 
BRETT (ONES 
JERRY Kl I GORE 
TONY LANE 
SUSAN LONGACRE 
DARRELL SCOTT 
TIA SILLERS 



NOW... MORE THAN EVER 



THE FAMOUS MUSIC PUBLISHING COMPANIES 

65 MUSIC SQUARE EAST • NASHVILLE, TN 37203 
PHONE: (615)329-0500 ■ FAX: (615)321-4121 



9 BORDERLINE — Brooks & Dunn— Arista Nashville 
10 BLUE CLEAR SKY — George Strait — MCA Nashville 



i Artl«t» 



Pes. ARTIST (No. Or Charted Album.) Label 

1 
2 
3 
4 
5 
6 
7 
8 
9 



(2) Curb 

GEORGE STRAIT (4) MCA Nashville 

DEANA CARTER (1) Capitol Nashville 

ALAN JACKSON (2) Arista Nashville 

TIM McSRAW (3) Curb 

REBA McENTIRE (3) MCA Nashville 

CUNT BLACK (2) RCA 

BROOKS & DUNN (2) Ansta Nashville 

KEVIN SHARP (1) 143/Asylum 



10 JOHN MICHAEL MONTGOMERY (2) Atlantic 



CURB 

s ■ o o » o s 



Pos. LABEL (No. Of Charted Albums) 

1 CURB (17) 

2 MCA NASHVILLE (17) 

3 CAPITOL NASHVILLE 

4 ARISTA NASHVILLE (13) 

5 MERCURY (13) 



Pos. DISTRIBUTING LABEL (No. Of Charted 

1 CURB (13) 

2 MCA NASHVILLE (22) 

3 CAPrrOL NASHVILLE 111) 

4 ARISTA NASHVILLE (15) 
8 RCA (19) 




Top Country Singles 



POS. TITLE — Artist — Label 

1 IT'S YOUR LOVE Tim McGraw (With Faith Hill)— Curb 
ONE NIGHT AT A TIME — George Strait— MCA Nashville 
ON THE VERGE— Collin i Epic 
RUMOR HAS IT — Clay Walker— Giant 

(THIS AINT) NO THINKIN' THING— Trace Adkins— Capitol Nashville 
BETTER MAN, BETTER OFF — Tracy Lawrence — Atlantic 
SAD LOOKIN' MOON — Alabama — RCA 
A LITTLE MORE I mi Gill— MCA Nashville 

I'D RATHER RIDE AROUND WITH YOU Reba McEntire — MCA 
Nashville 

10 I LEFT SOMETHING TURNED ON AT HOME Trace Adkins— CapitcJ 
Nashville 



Top Country Singles Artists 



Pos. ARTIST (No. Of Charted Singles) Label 
1 ALAN JACKSON (5) Ansta Nashville 
GEORGE STRAIT (7) MCA Nashville 
TRACY LAWRENCE (4) Atlantic 
REBA McENTIRE (4) MCA Nashville 
LEANN RIMES (6) Curb 
TRACE ADKINS (3) Capitol Nashville 
DEANA CARTER (4) Capitol Nashville 
JOHN MICHAEL MONTGOMERY (4) Atlantic 
(1) Warner Bros. 
9 VINCE GILL (3) MCA Nashville 
10 TRACY BYRD 13) MCA Nashville 



Continued on page 48 
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Wynonna 

the other side 



In stores October 21 




plus 

"Don't Throw That 
Mojo On-Me" 

with Naomi Judd and featuring Kenny Wayne Shep 

and 

"We Can't Unmake Love" 

(duet with John Berry) 




(sTb» entertainment 



Catch "Wvnonna: Live from Nashville at the Hard Rock Cafe* 

A. one-of-a-kind World Radio Premiere Broadcast 
Monday, October 20 at 10:00pm EST 

For further information contact: Jim Bligh <§ 2I2.(>7!).'{2(X) ext 210 




IAN I V E R SA-l 



WYN0 



£rpehlig 
aalmer 

MUSIC GROUP 



OUR FIRST iM 

OUR FIRST 

#1 

"We Were In Love" 

Written By: 
Allan Shomblin / Chuck Cannon 
sung by: Toby Keith 



on incredible music community, 

Austin Cunningham 
John Bunzow 

QUf Hunter Davis 

,. Trocie Lynn 

writers... „ * 

Charlie Kell ey 

Jess leory 

T i m Norton 

Allen Shomblin's 

'Built On Rock Music' 

Pot Terry 

Verlon Thompson 



James Bo n amy 
Melodic Crittenden 
Diamond Rio 
Faith Hill 
Former's Daughter 
Toby Keith 
The Kinleys 
Ruby Lovett 
Tim M cCrow 
Nitty Gritty Dirt Band 
Michael Peterson 
Jason Sellers 
Victoria Show 
Russ Toff 
Pom Tillis 
Rick Trevino 



the 

artists ... 



Wf 

nuMfc 

YOU! 



Froehug Palmer Music Group 

65 Music Square E„ Nashville, TN 37203 
Ph: (615) 329-0235 Fai: (615)321-4121 



country 



4 SONY/ATV TREE, BMI (30) 

5 MCA, ASCAP 

6 MAYPOP, BMI |6) 

7 EMI APRIL, ASCAP (15) 

8 SONY/ATV CROSS KEYS, ASCAP (21) 

9 IRVING, BMI (11) 
10 WB. ASCAP (18) 



Top Country Publishing Corporations 
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Po>. PUBLISHING CORPORATION (No. Of Charted 

1 EMI MUSIC (43) 

2 WARNER/CHAPPELL MUSIC (62) 

3 SONY/ATV MUSK (46) 

4 WINDSWEPT PACIFIC MUSIC (20) 

5 ALMO MUSIC (19) 



Pos LABEL (No. Of Charted Single.) 

1 MCA NASHVILLE (33) 

2 CAPITOL NASHVILLE (24) 

3 CURB (33) 

4 ARISTA NASHVILLE (20) 

5 EPIC (19) 

MCA. 

NASHVILLE 
Top Country Singles Promotion Labels 



Top Country Producers 



Pos. PROMOTION LABEL (No. Of Charted singles) 

1 MCA NASHVILLE (34) 

2 CAPITOL NASHVILLE (24: 

3 ARISTA NASHVILLE (20) 

4 CURB (27) 

5 EPIC (19) 



Pos. PRODUCER (No. Of Charted Singles) 
1 TONY BROWN (27) 
KEITH STEBALL (15) 
CHRIS FARREN (9) 
JAMES STROUD (25) 
DOUG JOHNSON 9 
DON COOK (18) 
SCOTT HENDRICKS 17) 

8 CHUCK HOWARD (12) 

9 BARRY BECKETT (11) 
10 CSABA PETOCZ (5) 




Tony Brown 



ngwriters 




EMM MUSIC PUBLISHING 



Pos. PUBLISHER (No. Of Chart.. Singles) 

1 EMI BLACKWOOD, BMI (21) 

2 WARNER-TAMERLANE, BMI (27) 

3 BENEFIT, BMI (4) 



Pos. SONGWRITER (No. Of Charted Singles) 

1 VINCE GILL (4) 

2 STEPHONY SMITH (5) 

3 RICK BOWLES (5) 

4 MARK D. SANDERS |7| 

5 MATRACA BERG (5) 
S CRAIG WISEMAN (6) 

7 HUGH PRESTWOOD (2) 

8 TOM T. HALL (2) 

9 ALAN JACKSON (2) 
10 TIM NICHOLS (4) 




tetter to the 
President** 



Ray Stevens has been making people laugh 
for years. But who makes Ray Stevens laugh? 
Well Ray says "Big Ed Johnson is one of the 
funniest guys I've heard in years; he is a true 
comic original". High praise from Stevens who 
by the way produced, arranged and played 
on this album. 



★ ★ ★ ★ ★ 



Will S D nO of the Year 



Produced by Ray Stevens for 




800-222-9332 




Distributed by: 



Select-O-Hits and Paulstarr Distributing 
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Tap the star power of 
TNN: The Nashville Network, 
home off the most popular 
music in America. 
TNN provides maximum 
exposure to an intensely 
loyal audience. TNN 
viewers don't just love 
country, they live it — its 
music, its lifestyles, its 
values. We link the stars 
with America's biggest 
advertisers, and when 
our viewers see and learn 
about their favorite artist, 
they buy their records. 
It's the power of country, 
and it's worth its weight 
in gold records on 
TNN: The Nashville Network. 





OTNN 

THE NASHVILLE NETWORK. 

1997 CBS Cable. All rmhl-s reserved. 



r 






Copyrighted material 



COWBOY JUNCTION RECORDS 

FLEA MARKET AND COUNTRY • COWBOY • BLUEGRASS MUSIC SHOWS 
VIDEOS • LP'S • CASSETTES • CD'S 

Cowboy Junction Flea Market 

SEE OUR HALL OF FAME STARS AND ENTERTAINERS! 





TUNE IN 
WKFL 1170 AM 
THE 
BUDDY MAX 

SHOW 
EVERY FRIDAY 
2 TO 4PM 
BUSHNELL 
LEESBURG 
CLERMONT 
LECANTO 
FLORIDA 
CABLE TV 
CHANNEL 7 

QPI 
WED. 5:30- 
6:30PM 




HEARD ON 
OTHER RADIO 

STATIONS 
AROUND THE 
WORLD 
EIRWYN 
EVANS 
COUNTRY SHOW 
RADIO 
CEREDIGION 
96.6 
103.3 

FM 
WALES 

UK 
EUROPE 



IE NORA GRAY 



FREDA 



BUDDY MAX MICHAEL SENKIW 



WALLY JONES 



Buddy Max, America's Singing Flea Market Cowboy, receiving World Hall Of Fame Award from International 
Biographical Centre Cambridge, England at Cowboy Junction Country Music Show, Sunday Feb. 2, 1997 as presented 

by Michael Senkiw, then read over Radio WLBE. Congratulated by Stephen J. Schurdell, President of WGUL-WINV, 
Inverness, FL on Friday Feb. 7, 1 997, announced over radio station WKFL Bushnell, FL. and read by Henry Furhmann, 
President and General Manager of WKFL. Wednesday July 23-30, 1 997 award shown over Cable TV, Channel 7 QPI 
Adephia, Inverness, Fla. Notice Buddy Max holding award and gold medallion while Professor Michael Senkiw reads the 
Proclamation with Blessings from the Queen. Great Hall Of Fame's - Cowboy Junction in Hollywood, Nashville, in every 
state. It was said, World Who's Who Hall Of Fame is the greatest in the whole world. International Biographical Centre, 

Cambridge, England. Buddy Max was inducted into the Hall Of Fame among five hundred participants for his songs, 
recordings and services to Country Western Bluegrass music. Other Cowboy Junction stars at the ceremony were Chuck 

Puckett, Maxine Griffis, Woody Faltinowski, Leo Vargason, Bill Gray, Troy Holliday, Doc Michael, Jay Bennet, Bruce 
Burrows, Evelyn Wydeck, Martha Dewesee, Barbara Holroyd, Annie Jane Oe-aga and hundreds of people who attended. 



In memory of 'JOHN PASTUCH* 3/2/60 - 8/18/96 
My Thought And My Love. 
Bass guitar player for Cowboy Junction Band helped record 1 3 albums. 



Be among the famous... 
visit Cowboy Junction Flea Market 
in Lecanto, Florida on Tuesdays 
and Fridays 



OUR LATEST RECORDINGS: 



OB CimitTET MUSIC SHOW: 

Cowboy Junction Opry 
Saturdays at 2:00PM 
(closed July & August - on music tour) 
• Reopens September 1 • 



Orange Blossom Special, My Thought And My Love, If It's Country Music It's For Me, 
That Old Fishing Hole, Lady From Chicago, Lonesome George, When The Whip-Poor-Will Calls, 
Lisa, Curve In Lecanto, Gypsy Girl, When Jesus Came To Our Home, 
Cheese Eating Flea Market Cowboy, Feel The Power, Take Me Back To The West Virginia Hills, 




Jessie's Prayer, etc. 

COWBOY JUNCTION • 3940 HWY. 44 & JCT. 490 
LECSNTO, FLORIDA 34491 



* 
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the bigger names in country music. 

BRAZILIAN COWBOYS 

Brazil is another growth market 
for country music. The major 
Brazilian country artists typically sell 
more than a million albums on each 
release. There is a lifestyle in Brazil 
that is compatible with country 
music. This includes an annual 
rodeo circuit in the state of Sao 
Paulo, culminating in the Barretos 
rodeo, which draws more than 1.2 
million people over a 10-day period. 
Brazilian rodeo fans, coming from a 
high socio-economic sector, have 
created a multi-million dollar local 
country-music industry. 

Some of the most popular U.S. 
country artists in Brazil include 
Garth Brooks. Shania IWain and 
Billy Ray Cyrus. Brooks has experi- 
enced the most success at radio, with 
a No. 1 song on the Radio Link Top 
40 chart, resulting in total album 
sales of more than 100.000 units. 
Twain has had the benefit of being 
included in a compilation that was 
released in conjunction with a very 
popular soap opera on TV Globo. 
Cyrus toured Brazil in July. A duet 
with the multi-platinum-selling 
Brazilian country duo Chitaozinbo & 
Xororo is included on the Brazilian 
release of Cyrus' new greatest-hits 
album. Gyrus sold more than 29,000 
units on a previous album, and 
PolyCram is hoping to well exceed 
those sales on the current release. 

The live scene in Brazil for 
Nashville artists is picking up, with 
an increasing number of U.S. coun- 
try acts touring this year. Country 
Music Television (CMT) in Brazil 
was established last year and has 
experienced enormous growth. Ilie 
service plays primarily U.S. country 
music but also includes both 
Brazilian country and rodeo pro- 
gramming. CMT Brasil's research 
has shown that the fans, while more 
familiar and comfortable with the 
local music, are very enthusiastic 
about the U.S. country artists. 

With all of the encouraging signs 
from these markets, country music 
still faces several obstacles to signifi- 
cant growth outside the U.S., most 
notably a lack of radio airplay. 

The fact is that much of Nash- 
ville's music is made for U.S. coun- 
try radio and therefore has instru- 
mentation and lyrics that limit it to 
this format. However, there are a 
number of artists and songs that fit 
very comfortably in the adult- 
contemporary format. International 
label executives have to keep an 
open mind and listen to their com- 
pany's country releases for songs 
that transcend the format. Often a 
limited perception of what country 
is becomes a self-fulfilling prophecy. 

AIRPLAY AND ALBUM 
GRAPHICS 

While much of Nashville's music 
is locked into (he country radio for- 
mat, there are tracks that have the 
potential for airplay outside the U.S. 
Nashville is home to some of the best 
songwriters in the world, which is 
Continued on page 52 
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Congratulations, 
Bill Mack, 
on your CMA 
Song of the Year 
nomination for 
^ "Blue" 

I ( J 

V We are very proud to 
represent one of the 
/ \ \ neatest Country songs 

oi all time. 




LEIBER & STOLLER MUSIC PUBLISHING 

Randy Poe, President 




C0UNT1Y 

Continued from page 50 

evidenced by the recent success of 
such pop hits as "Change The 
World" and "Butterfly Kisses." One 
recent example of a crossover track 
is the Martina McBride/Jim Brick- 
man duet "Valentine," which had 
significant success at AC radio in the 
U .S. BMG will be targeting this track 
on Martina's international release 
later this year. The right recording 
of the right song will be what moves 
Nashville's music to the next level of 
sales outside the U.S. 

Nashville artists need to look at 
other strategies that will increase 
their chance of airplay outside the 
U.S. These include remixes, the 
recording of additional tracks for 
international release and duets with 
local artists. The success of Shania 
Twain in Quebec can be traced to a 
remix of "I'm Outta Here." The 
coming year should see an increase 
in the number of artists recording 
duets with international artists. 

Soundtracks have provided other 
good opportunities, such as the 
release of the Trisha Yearwood sin- 
gle on the "Con Air" soundtrack. 

In addition to making some 
efforts to customize the music to the 
international market, Nashville also 
needs to look at its imaging. Album 
covers, photos and videos often 
need to be created specifically for 
the international market. Changing 
an often very outdated perception 
of country artists and their music is 
critical to its future international 



Continued from fxige 42 

affectionate way. 1 don't mean to 
imply thai artists are like a bar of 
soap," he says. "We are in the 
process of trying to develop a name 
for Neal McCoy, where it's a brand 
name, and that takes awhile. It 
doesn't happen overnight, and you 
need career songs." 

Galante says building another 
strong class of country artists die 
audience can identify with is essential 
to country's future. "We depend on 
12 releases a year to make 70% of the 
billing in this industry," he says. "We 
hope for the star to come along and 
save us, and it's not about a star. It's 
about having 'The Class." That's what 
made country music so strong in 
those following years: you had a class 
[of artists]. It was Vince. It was Alan. 
It was Garth. It was Travis Tritt. It 
was Clint Black. And there was a con- 
sistency of product that followed that. 
Each one of those guys is a unique 
singer and has a unique approach. 
When we get back to that, I think 
we're going to be just fine. But when 
we sit here and play three versions of 
'Butterfly Kisses' and jump on this 
song that nobody else has ever heard 
of just because it generates phones 
and there's no artist behind it... I 
don't have to name everything that's 
gone on where we've just jumped on 
cuts and nothing else has come out of 
it. We're not top 40. We're supposed 
to be a format that has artists people 
relate to." ■ 
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Curb Records thanks our artists 



and staff for making us BILLBOARD'S 

#1 TOP COUNTRY 
ALBUM LABEL, 1997 
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Hot Latin Tracks 



THIS 
WEEK 


LAST 
WEEK 


2WKS. 
AGO 


ii 


COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RAD 0 "RACK 8 RVJCf 10RIATIN MUSIC STATIONS ARE 
ELECTRONICALLY MONITORED ?4 HOURS A DAY, 7 DAYS A WEEK 

ARTIST TITLE 

LABELPR"MOT i ,\f,- i PRODUCER (SONGWRITERI 


CD 


1 


1 


9 


* * * No. 1 * * * 

LUIS MIGUEL ♦ POR DEBAJO DE LA MESA 

WCAUVMA v«e*satNa 1 L M QUE 1 (A AI/.N2ANERO: 


CD 


2 


3 


17 


JUAN GABRIEL TE SIGO AMANDO 


CD 


3 


24 


3 


CRISTIAN LO MEJOR LIE Ml 


CD 


4 


2 


9 


ENRIQUE IGLESIAS MIENTE 

IBM MU RPEREi&T - * i 


CD 


5 




2 


ALEJANDRO FERNANDEZ SI TU SUPIERAS 


CD 


6 


4 


13 


JORDI ♦ DESESPERADAMENTE ENAMORADO 

H-v.'i-- L-r-v,-.:. -i.'.vwi 


CD 


13 


S 


4 


DLG LA QUIERO A MORIR 

SONY TROPICAUSOW SGEORGE ITWBR El: 


8 


7 


7 


22 


JUAN GABRIEL ROCIO DURCAL EL DESTINO 

HMHAIRHB j GABRIEL E L«AUUPA U.GAfiR EL: 


CD 


9 


6 


13 


MARCO ANTONIO SOLIS Ml ULTIMO AOIOS 

fOVjviL- U A SOUS IM A SOUS! 


QPJ 


10 




2 


VICTOR MANUELLE HE TRATADO 


OD 


14 


15 


4 


LOS TUCANESDE TIJUANA ESVERDAD 

IM .AT !• G FEUX iM QUlMLROLAfMi 


12 


8 


5 


8 


FRANKIE NEGRON HOY ME HE VUELTO A ENAMORAR 

WtACARIBLWEA LATiNA LEM (J L PILOTO 


(D 


15 


13 


12 


BANDA EL RECODO QUE SOLO ESTOY SIN Tl 


14 


12 


11 


5 


CHICHI PERALTA + SON FAMILIA ♦ AMOR NARCOTICO 


QD 


ia 


23 




FEY LAS LAGRIMAS DE Ml ALMOHAOA 

SONY LATIN-SON* - h HL"L H H -LjHl.' 1 MARUGAN 


16 


ii 


9 


14 


GLORIA ESTEFAN NO PRETENDO 

L-- - SONY E iSTEIAN JH A SANTANOER iG ESTI 1 AN - SAN*ANI;|H 


QD 


IE 


11 


12 


LOS TEMERARIOS ACEPTA Ml ERROR 


QD 


19 


10 


8 


LOS TIGRES DEL NORTE jefe cr jrrrs 

in'. '.:: -'. TN INC. |T BELLDl 


19 


26 


IS 


25 


LOS TEMERARIOS ♦ YA ME VOY PARA SIEMPRE 

K'VL.LA AANCII -'-.liA , WFIOAJES 


QD 


28 


21 


6 


CHAYANNE TAL VLi ES AMOR 

- ---n - r \h ~ - -,AaE 


21 


17 


19 


8 


VICENTE FERNANDEZ ESTATUA DE MARFIL 

Lull' Lij ui'-r'l- PRAMIREZ M SIETJ 


QD 


NEW ► 


1 


GRUPO HEAVY ENAMORADO 

l.'f-E'lL.Oj AMU M GONZALEZ <- L LLN1LHO; 


23 

QD 
QD 


.-? ?s 


10 


JUAN GABRIEUROCIO DURCAL LA INCERTIDUM6RE 


BE -ENTRY 


12 


THALIA ♦ AMOR A LA MEXICANA 


25 


31 


3 


EDNITA NAZARIO NO TE PIDO MAS 

LM -AIN E NAJAI-ILA L ' ; OHlrll :M PUHON: 


QD 


29 




2 


TONO ROSARIO ♦ SEGUIRE 

: . A- :,A - A y, V, J :! ,L- r, - ;i; 


QD 


NEW ► 


1 


PRISCILA Y SUS BALAS DE PLATA NO SE SI ES AMOR 


QD 


33 28 


11 


BANDA EL LIMON QUE SE TE OLVIDO 


QD 


RE-ENTRY 


I 


LORENZO ANTONIO NO QUIEREN QUE TE QUIERA 


QD 


39 






BANDA MAGUEY CtKO IE AMO 


QD 


31 


30 


11 


INTOCABLE VIVIR SIN ELLAS 


32 


20 


12 


4 


BACKSTREET BOYS ♦ QUIT PLAYING GAMES (WITH MY HEART) 

JWE '-' MAPYlN ■ |i;'irHN MA--|N -- Am >-l A, 




NEW ► 


1 


GRUPO EXTERMINADOR SOLOTU 


34 


30 


29 


9 


VICTORIA ♦ QUISIERA 

l Vj.'ILA RLIVI IR UVI J MARCLLO; 


QD 


36 


26 


17 


MOJADO ♦ MOTIVOS 

VISA E LO/ANO (F.BARRIENTOS.E LOZANOI 


QD 


NEWt> 


1 


ALEJANDRO FERNANDEZ QUE BUENO 

' v PRAMIREZ IM E CASTROi 


QD 


38 




7 


LOSMISMOS AMAME 

LM LAT.N LOSMISl/JSlRDAIAIAN: 


38 


34 


40 


3 


SERGIO VARGAS ♦ QUE TE HAS CREIDO 

RCABMG M '-: (-'. - -1.' 


QD 


NEW ft* 


1 


LIBERACION FUI CULPABLE 

D SALMI LATIN . I-A, - / t: .h- \ » A L ANiS 


40 


21 | 16 


4 


LOS HURACANES DEL NORTE SUFRO POR AMARTE 

>■"'.' ,'::-,-'. G GARCA (M RUBAtCAYA) 



26 STATIONS 



1 LUIS MIGUEL wfA LATIN* 
POR DEBAJO DE LA MESA 

2 CRISTIAN ARIOLABMG 
LO MEJOR DE Ml 

3 JORDI rONOvlSA DESESPER- 
ADAMENTE ENAMORADO 

4 JUAN GABRIEL ARMXABMG 
TE SIGO AMANDO 

5 ALEJANDRO FERNANDEZ 
SONY OISCO&SONY SI TU... 

6 JUAN UABRitL ROCIO DUR- 
CAL ARIOLA/BMG EL DESTINO 

7 ENRIQUE IGLESIAS fONO- 
VtSA MIENTE 

8 GLORIA ESTEFAN EP10SONV 
NO PRETENDO 

9 FEY SONY LATINSONY LAS 
LAGRIMAS DE Ml ALMOHADA 

10 DLG SONY TROPtCAl/SONY 
LA QUIERO A MORIR 

1 1 CHAYANNE SONY latin/Sony 
TAL VEZ ES AMOR 

1 2 EDNITA NAZARIO tMl LATIN 
NO TE PIDO MAS 

13 VICTOR MANUELLE SONY 
TftOPCAUSONY HE TRARAOO 

14 BACKSTREET BOYS JIVL QUIT 
PLAYING GAMES (WITH... 

15 CHICHI PERALTA & SON 
FAMILIA a.'.ia-V AMOR... 



TROPICAL'SALSA 



23 STATIONS 



1 DLG SIR GEORGE/SONY 
LA QUIERO A MORIR 

2 VICTOR MANUELLE SOFVY 
TROPICAL/SONY HE TRARADO 

3 FRANKIE NEGRON 
WEACARIBEiWA IATINA HOY 

4 LUIS MIGUEL .VFAIATINA 
POR DEBAJO DE LA MESA 

5 CHICHI PERALTA + SON 
FAMILIA CAIMAN AMOR , 

6 GRUPO HEAVY ME RENGA- 
ZQ'RMM ENAMORADO 

7 TONO ROSARIO WLA LAI INA 
SEGUIRE 

8 CRISTIAN ARILXjVBMG 
LO MEJOR DE Ml 

9 SERGIO VARGAS RCABPM. 
QUE TE HAS CREIDO 

10 BACKSTREET ROYS JWE QUIT 
PLAYING GAMES (WITH.. . 

11 FUERA DE LIGA FONOVISA 
A QUE VINE 

12MICHAEL STUART RMM 
TE AMO 

13 ALEX BUENO JAN.SONY 
TE SIGO AMANDO 

14 JAILENE EMI LATIN 
REGRESAA Ml 

15 FEY sour latinsony LAS 
LAGHir/A^, ::j Ml 



REGIONAL MEXICAN 



69 STATIOKS 



1 MARCO ANTONIO SOLIS 

FONOvisa Ml ULTIMO ADtOS 

2 LOS TUCANES DE TIJUANA 
EMI LATIN ES VERDAD 

3 BANDA EL RECODO rONOviSA 
QUE SOLO ESTOY SIN Tl 

4 LOS TEMERARIOS FONOVISA 
ACEPTA Ml ERROR 

5 JUAN GABRIEL ahiiiuvbmu 
TE SIGO AMANDO 

6 ENRIQUE IGLESIAS FONO- 
visa MIENTE 

7 ALEJANDRO FERNANDEZ 
SONY DISCOS/SONY SI TU... 

8 LOS TIGRES DEL NORTE 
FONOvisa JEFE DE JEFES 

9 VICENTE FERNANDEZ W 
DISCOS-SONY ESTATUA DE... 

10 LOS TEMERARIOS FONOVISA 
YA ME VOY PARA SIEMPRE 

1 1 PRISCILA Y SUS BALAS DE 
PLATA fonovisa NOSE... 

12 BANDA EL LIMON FONOVISA 
QUE SE TE OLVIDO 

13 JORDI FDNOVSA DESESPER- 
ADAMENTE ENAMORADO 

14 BANDA MAGUEY FONOVISA 
PERO TE AMO 

15 INTOCABLE EMI LATIN 
VIVIR SIN ELLAS 



mcn> m»fi ?0 hmM *i* naf nv«n» 4 0.1IIM. fv*» >r (I i»gr«^ »i incvifW in dMKbom. GrMM Gttnn* indtCMn L 
•net frowtti H two recoxtt *« KM m MWiWt VU, IK record being ptayM on more itMKm* a |^*cerj Iml Rrwdi 
i Mw i g ilrWTi o> L'ld.i dfif 2b ■■ '.3-37 BllltjoanjVOT Cornmu^lkm. Inc. 
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As for Ijrlosias, he will top off the month on Tuesday (23) 
when he celebrates his 54th birthday. 



Mi 



by John Lannert 

J ULIO'S BIG SEPTEMBER: Viewed from both person- 
al and professional perspectives, September 1997 is one 
month Julio Iglesias is not likely to forget anytime soon. 

The month got off to a rousing start for the Colum- 
bia/Sony superstar Sept. 4 when he walked prominent 
Miami radio I). J Betty Pino down the aisle as the best man 
at her wedding. Pino was one of the first radio personali- 
ties in the U.S. to back Iglesias when he launched his 
career in the mid-70s. 

On Sept. 7, Iglesias' longtime companion Miranda 
Kijnsburger gave birth to their son. Michael Alexander. 
That same day, Iglesias received a special MIDEM Aw ard 
during a ceremony that kicked off MIDEM's Latin Amer- 
ica and Caribbean trade fair. 

On Sept. 8, Spanish authors' society SGAE honored the 
singer with the La Medalla De Oro De SGAE. given to 
Iglesias to commemorate his recording career. 

That same day, at ASCAP's fifth annual El Premio 
ASCAR the performance right society awarded its most 
prestigious trophy, the Pied Piper Award, to Iglesias. The 
Spanish crooner was the first Latino to receive the life- 
time achievement award. 

Hosted by EMI Latin actor/singer Carlos Ponce, El 
Premio ASCAP took place at Miami Beach's C'luh Tropi- 
gala. Sony Discos Tejano act La Mafia performed the 
song of the year, "tin Millon De Kosas." Famed Latino- 
influenced rock act War performed a Spanish rendition of 
its classic "Low Rider." 



I IDEM HITS LATINO JACKPOT: Trade fair specialist 
Reed MIDEM's initial foray into Latin America was a 
smashing success, as more than 3,300 delegates turned out 
Sept. 8-11 for MIDEM's Latin America and Caribbean 
Music Market, held at the Miami Beach Convention Center. 

According to Xavier Roy, executive director of Reed 
MIDEM, there were 526 exhibitors operating in 303 
booths that occupied 11,672 square feet of space. 

North America accounted for the largest contingent of 
companies (548), followed by Europe (418) and Latin 
America and the Caribbean (368). In addition, 160 acts 
l>erformed in 25 shows. 

"This first event far exceeded our expectations and real- 
ly underscored the need for this type of fair," says Roy, 
who adds that "we hope to increase the Latin American 
participation next year." 

He adds, "This years event broke even, which is good 
for the first year." The budget for the event was 13 million 
French francs, or about $2.2 million. 

Roy notes that the only "false note" sounded at the trade 
fair was the absence of Cuban artists and music industry 
figures. A Dade County, Fla., resolution prohibits compa- 
nies that organize events with the county from doing busi- 
ness with firms that have business ties to Cuba. 

Roy is hopeful that the Cuba issue can be resolved. 
Besides, he notes, Cuban product was l>eing displayed at 
the fair ami Cuban music industry professionals were in 
attendance. 

"The local authorities have been very helpful," says Roy. 
"They haw been a little bit flexible with those Cuban prod- 
ucts. Really, for me and my clients, Miami Beach is the 
right choice. Miami can be the hub of Latin and Caribbean 
music, and MIDEM confirmed the vitality of the industry 
in these regions." 

{Continued on next page) 
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ARTIST LABEL 4 NUMBER/DISTRIBUTING LABEL 


TITLE 


1 


! 


6 


★ ★ * No. 1 * 

LUIS MIGUEL - . vnMltol 


ROMANCES 


CD 


2 


5 


* ★ ★ Greatest Gainer * * ★ 

GIPSY KINGS rtttWESUCK'ATLANTIC 7946tVAG COMPAS 


CP 


3 


13 


CHARLIE ZAA SMOLUX&2]3frscw D 


SENTIMIENTOS 


Li) 


NEW ► 


* ★ ★ Hot Shot Debut * ★ ★ 

india ' ee sobre el fuego 


LL) 


5 


14 


LOS TIGRES DEL NORTE • fONOVtSA 80? 1 1 ■ 


jrrr at. .irrrs 


6 


4 


33 


ENRIQUE IGLESIAS A fONOV'SAOOOi 


V VIR 


7 


7 


21 


LOS TUCANES DE TIJUANA im latin mm: rjH 


TUCANES DE ORO 


1 


6 


43 


GRUPO UMITE POLYGRAM LATINO 533302 BB 


PARTIENDCME EL ALMA 


9 


9 


43 


JUUO IGLESIAS • COLUMBIA 67S99SONt 


TANGO 


10 


8 




JUAN GABRIEL ROCIO DURCAL ■M.oif. i i>-:,^ JUNTOS OTRA VEZ 


11 


10 


11 


THALIA EMI LATIN 57977 


AMOK A IA ME X1CA.NA 


QD 


NEW ► 


CARLOS VIVES EMI LATIN 594S2 


TENGO FE 


CD 


NEW ► 


GRUPO EXTERMINADOR FONOVISA 9590 


NARCO CORRIDOS 2 


14 


12 


33 


FEY SONY LATIN 82059^0Nt 


TIERNA LA NOCHI 


IS 


13 


19 


VARIOUS ARTISTS ARtOLA465?7^MG 


TE SIGO AMANDO 


16 


11 


80 


SHAKIRA • son* latin a: 79!vsony Qg 


-Its DISCALflJS 


CD 


17 


15 


VICTOR MANUELLE Sony tropical 82334,'SONt- 


A PESAR DE TODO 


it 


14 


5 


DLG SONY TROPICAL 823AO.SONY 


SWING ON 


19 


18 


4 


LAURA FLORES u-rv(fi-,Ai 40:04 


ME QUEDE VAC A 


20 




10 


VICENTE FERNANDEZ :<>m NSCOS B2354VSONY 


ESTATUA DE MAREIL 


21 


15 


5 


JENNIFER Y LOS JETZ EMI LATIN 59367 


JENNIFER 


22 


20 


38 


ALEJANDRO FERNANDEZ sew discos 82D8050NY MUY DENTRO DE Ml CORAZON 


23 


22 


98 


ENRIQUE IGLESIAS A fonovisa 0506 BB 


ENRIQUE IGLESIAS 


24 


16 


3 


MAZZ [Mi LATIN ?8B04 


AL FRENTE DE TODOS 


25 


21 


21 


LOS TUCANES DE TIJUANA -mii.m.n ... & 


TUCANES DE PLATA 


26 


25 


13 


INTOCABLE cm. latin 5669.*. Eg 


IV 


(JD 


35 


10 


ALABINA ASTOR PLACE 4004 


ALABINA 


28 


24 


13 


GRUPO BRYNDIS disa &7H4/EMI latin 


ASI ES EL AMOR 


29 


29 


20 


OLGA TANON wtA LATtnA 18?33 Eg 


LLEVAME CONTIGO 


30 


26 


29 


LOS ANGELES AZULES [MSA f.3?9l't"Mi LATiN 


INOLVIDABLES 


CD 


RE-ENTRY 


TONO ROSARIO wea latina 19530 


SEGUIRE 


32 


23 1 8 


BANDA EL RECODO ■ jnoh ?a smw DE PARRANDA CON LA BANDA 


CD 


NEWO 


CHICHI PERALTA + SON FAM ILIA caiman 2B81 


PA' OTRO LA'C 


34 


28 


17 


1 LEGAL ES ARMXA 47761,'BMG 


REBOTANDO 


35 


33 


15 


LA MAFIA SONY D-SCOS B2»7/SOtW EE 


EN TUS MANOS 


36 


30 


28 


BRONCO -::ni>v w, Eg 


LA ULTIMA HUELLA 




46 


10 


LOS HURACANES DEL NORTE fonovisa eo&s 


TOP NORTENO 


31 


31 


25 


SELENA EMI LATIN 19207 


EXITOS Y REGUEROOS 


39 


37 


42 


PEDRO FERNANDEZ polygram latino 534120 EH 


DESEOS Y DEJRIOS 


40 


35 


23 


VARIOUS ARTISTS -f-.- ■ 


DJ I AT IN MIX '97 


41 


31 


10 


FRANKIE NEGRON weacaribl ib730,wea latina 


CON AMOR SE GANA 


42 


36 


6 


JOSE JOSE FCA l?l'-3 SL'-j 


SERIE PLATINO VOL. 2 


43 


34 


30 


MICHAEL SALGADO iotv 8W0 


RECUERDO ESPECIAL 


44 


39 


2 


GRUPO EXTERMINADOR fONOVrSA 9591 


EL CHILE PELAIZ 


45 


40 


18 


VARIOUS ARTISTS sony iatin ap^sasoNY 


I:: '..11 •■■<■•< 1 . : ME.OF 


46 


27 


4 


MICHAEL SALGADO joey 


Ml PRIMER AMOR 


CD 


NEW* 


JORDI fonovisa 6069 DES ES PERADAM ENTE ENAMORADO 


41 


41 


2 


LOS REHENES disa 597?i,tmi latin 


15 EXITOS. VOL 1 


CD 


RE-ENTRY 


Dl BLASIO ARIOIA 480I1VBMG 


SOLO 


50 


47 


10 


BANDA MAGUEY fonovisa 5969 


EL MUNDOGIRA 






POP 


TROPICAL SALSA 


REGIONAL MEXICAN 



1 LUIS MIGUEL WFA iatin;, 
ROMANCES 

2 GIPSY KINGS NONESUCH' 
AT LAN TIC AG COMPAS 

3 ENRIQUE IGLESIAS fono 
VtSAVIVlR 

4 JULIO IGLESIAS COLUMBIA- 
SONY TANGO 

5 THALIA EMI LATIN 
AMOR A LA MEXiCANA 

6 CARLOS VIVES EMi latin 
TENGO F£ 

7 FEY SONY LATIN/SON* 
TIERNA LA NOCHE 

8 VARIOUS ARTISTS ariOla. 
Bmg TE SIGO AMANDO 

9 SHAKIRA SONY LATIIVSONY 
PIES DESCALZOS 

10 LAURA FLORES UNIVERSAL 
ME QUEDE VACIA 

1 1 ENRIQUE IGLESIAS FONO- 
VISA ENRIQUE IGLESIAS 

12 ALABINA ASTOR PLACE 
ALABINA 

13 I LE GALES aricovBMG 
REBOTANDO 

14 VARIOUS ARTISTS BEAST 
DJ LATIN MIX '97 

15 JOSE JOSE FtCA'BMG 
SERIE PLATINO VOL. 2 



1 CHARLIE ZAA SONOLUX-SONY 
SENTIMIENTOS 

2 INDIA nwvi SOBRE EL FUEGO 

3 VICTOR MANUELLE SONY TROP 
CALSONY A PESAR DE TODO 

4 DLG scwy TizpCHi'sctN SWING ON 

5 OLGA TANON WFA LATINA 
LLEVAME CONTIGO 

6 TONO ROSARIO WEA LATINA 
SEGUIRE 

7 CHICHI PERALTA + SON 

F AM ILIA WUm PA OTRO LAO 

8 FRANKIE NEGRON 
WEACARIBEAVEA LATINA 
CON AMOR SE GANA 

9 LDSHERMjAAiTCRCSARJO 
wtwwovis latnd y es bo. j 

10 GLORIA ESTEFAN EPIC/SONY 
ABRIENDO PUERTAS 

1 1 VARIOUS ARTISTS WEA LATINA 
MERENGON 

12 JUAN LUIS GUERRA 440 
KARE NrROL YGRAM LATINO 
GRANDES EXITOS 

13 VARIOUS ARTISTS PUTU- 
MAYO LATINO! LATINO! 

14 GRUPO HEAVY MtRENGWQ, 
RUU GRUPO HEAVY 

15 JA1LENE EMI LATIN 
AQUI ESTOY 



1 LOS TIGRES DEL NORTE 

FONOVISA JEFE OE JEFES 

2 LOS TUCANES DE TIJUANA 
EMI latin TUCANES DE ORO 

3 GRUPO UMITE wgpam [AH 
no PARTTENDOME EL ALMA 

4 JUAN GABRIEUTtOCIO DURCAL 
AfliOLA/BMG J U N TOS OTRA VEZ 

5 GRUPO EXTERMINADOR 
fonovisa NARCO CORRIDOS 2 

6 VICENTE FERNANDEZ SCNY LT5- 
C05K5NY ESTATUA DE MARFIL 

7 JENNIFER Y LOS JETZ EMi 
LATIN JENNIFER 

8 ALEJANDRO FERNANDEZ 
SONY DISCOS/SONY MUY DEN- 
TRO DE Ml CORAZON 

9 MAZZ f Ml LATIN AL FRENTE 
DE TODOS 

10 LOS TUCANES DE TUUANA 
EMi LATIN TUCANES DE PLATA 

11 INTOCABLE EMI LATIN IV 

12 GRUPO BRYNDIS D ISA/EM I 
LATIN ASI ES EL AMOR 

13 LOS ANGELES AZULES DGM M 
LATIN INOLVIDABLES 

1 4 BANDA a RECODO rONOVSA 
DE PARRANDA CON LA BANDA 

15 LA MAFIA SONY DISCOS/SONY 
EN TUS MANOS 



C") Albums wttn true greatest uit*> sains this weak. • Recording Industry Assn Of America (RiAAl certification (or sales erf 
500.000 units. A RIAA certification fw tala* of 1 million until, wilti m u II i million sellers Indicated try a numeral following the 
symbol. For boxM sets, and double alburn <*>tn a running time thai exceed* turn hours, the RIAA multiples snipments by Hit 
number ot discs and/or tapes. Greatest Gainer shows chart's largest unit increase BR ino>cartes pest and present Heaise*t*r 
tales. C 1997. B'llboerd.'BPI CornmunicatKint and SoundScan, inc. 



N0TAS 

(Continued from preceding page) 

Dade Count}' officials were unavail- 
able for comment by press time. 

SeSAC'S BIG TIME: SESAC Latina 
staged its first Latin Music Awards 
Sept. 10 at Big Time Studios in Miami 
Beach. Marco Antonio Solfs. Fono- 
visa's always sought-after singer/song- 
writer/producer, was named song- 
writer of the year. SESAC Latina 
awarded the publisher of the year 
honor to Fonomusic, a division of Fono- 
visa. Accepting the accolade was Fono- 
music GM Marvin Nolasco. 

Following is a list of other award 
winners: 

Regional Mexican song of the 
yean "Cuanda Fuiste Mia," written by 
Adolfo Angel Alba, published by Edi- 
tora Angel Musical. 

Tropical song of the year: "Hay 
Que Poner El Alma." written and pub- 
lished by Omar Alfanno. 

Pop song of the year: "Que Pena 
Me Das," written and published by 
Marco Antonio Soli's. 

Tejano song of the year: "No Te 
Vayas," written by Gilberto Abrego, 
published by Canciones Mexicanas. 

Alternative song of the year: 
"Melting Pot," written by Luis Blan- 
co, Jos*> Blanco, Martin Cunning- 
ham, and Glenda Lee; published by 
Los Ninos De Yemalla Music, Musicor 
Music. 

Gloria's unique top 40: 

Epic/Sony idol Gloria Estefan came 
in at No.*31 on Forbes' 1997 Top 40. 
Estefan was the lone Latino artist to 
crack the magazines annual list of the 
40 biggest-earning entertainers. 

According to Forbes, Estefan's 1997 
earnings were $30 million, compared 

LATIN TRACKS A-Z 

TITLE (Publish* - banning Org ) Sheet Musk L>st 
IT ACEPTA Ml ERROR (Edumnsa, ASCAP) 

37 AMAME fVander. ASCAP) 

24 AMOR A LA MEXICAN* IPeerrnuMC. 8MI) 

14 AMOR HARC0T1C0 {Copyrigrrt Control) 

G OESESPERADAMEHTE ENAMORADO (Latin laddy 

Songs, SESAC) 
S EL DESTIM0 (BMG Songs, ASCAP) 

22 ENAMORADO (ProdenHis) 

21 ESTATUA OE MARFIL (Fonomusic SESAC) 

11 ES VERDAD (Flamingo) 

39 FIJI CULPABLE (Edimonsa. ASCAP] 
10 HE TRATA00 (PMC. ASCAP) 

12 HOYMEHIVUELTOAfNAMORAR-.ut.ir . 
ASCAP) 

15 IEFE DE JEFES (TN Efeiones Mu&icales. BM0 

23 LA IHCERTIDUMBRE (BMG Songs, ASCAP) 
7 LA OUIERO A MORIR (Karon. ASCAP) 

15 LAS LAGRIMAS 0E Ml ALM0KADA (EMI Blackwood. 
BMI) 

3 LO MEJOR DE Ml (JKMC) 

4 Ml ENTE (Fonomusic. SESAC) 

9 Ml ULTIMO ADI0S (Marsosa, SESAC) 

35 M0TIV0S (FwDflKisJC, SESAC) 

16 NO PRETENOO (STEAL YOUR HEART) (FIPp BMI) 

29 NO QUI E RES QUE TE QUIERA IStrikunil BMI) 
27 NO SC SI ES AMOR (Copyr«rtl Control) 

25 NO TE PI DO MAS (Copyright Control) 

30 PERO TE AM0 (Ernesto Musical) 

1 POR DEBAJ0 DE LA MESA Millandua. ASCAP) 

36 QUE BUEN0 :Ca^*ri1 Cont.-nl) 

2B QUE SE TE OLVIDO (Unirmisica ASCAP) 

13 QUE SOLO ESTOY SIM Tl (Mas Labn SESAC) 

38 QUE TE HAS CREIDO (Peer. ASCAP) 
34 QUISIERA (2000 Amor) 

32 QUIT PLAYING GAMES (WITH MT HEART) (Zomba. 
ASCAP/CreaLvt, ASCAP/Uegasongs. ASCAP) 

26 SEGUIRE (UnimusKa. ASCAP) 

5 SITUSUPIERASCFIPPBMI) 

33 SOLO TU (lam Entertainment. BMI) 

40 SUFRO POR AMARTE (GamiesO 

20 TAL VEZ ES AMOR (TALVE2 SEJA AMOR) (Sony Dis- 
cos, ASCAP/EMI Apnl, ASCAP) 

2 TE S1G0 AMANDO (BMG Songs, ASCAP) 

31 VI VIR SIN ELLAS (Copyright Control) 

19 TA ME VOT PARA SI EM PRE (EMI Blackwood, BMI) 



with the $17 million she made in 1996. 
In addition, Estefan and her hus- 
band/producer/manager, V, mil i<). 
grace the magazine's cover as part of 
its article on the Estefans and the U.S. 
I>atino music industry. 

Complementing the Forbes piece on 
the Estefans was a mini-profile on 
Fonovisa and its CEO/president, 
Guillermo Santiso. 

Luis miguel romances 

ARGENTINA: "Romances," the cur- 
rent blockbuster disc by Warner 
megastar Luis Miguel, entered at the 
top of Argentina's sales charts in 
August, according to that country's 
trade group, CAPIF. 

Following is a list of the top 10 sell- 
ers in August in Argentina: 

1. "Romances," Luis Miguel (Warn- 
er). 

2. "Chiquititas Vol. 3," Chiquititus 

(Sony). 

3. "Sigue Siendo El Maestro," Anto- 
nio Rios (Leader). 

4. "Hit Container '97," various 
artists (Sony). 

6. "Poncho Al Viento," Soledad 
(Sony). 

(J. "Vivir," Enrique Iglesias (Fono- 
visa). 

7. "El Negro Pega Con 'To,' " Jean 
Carlos (BMG). 

8. "Lunas Rotas," Rosana (Univer- 
sal). 

9. "17 Grandes Exitos," Gilda (Uni- 
versal). 

10. "El Color De Tu Corazon," 
Grupo Red (Leader). 

ChART NOTES— RETAIL: After 
plunging almost 90% in the previous 
three weeks, sales of Luis Miguel's 
chart-topping "Romances" may be 
poised to stabilize. Sales this week of 
the No. 1 disc on The Billboard Latin 
50 slip only 9% to 18,500 units, about 
90*& higher than the Gipsy Kings' 
resurgent Nonesuch/Atlantic/AG disc 
"Compas" (9,500 units). 

Also continuing to rise strongly is 
Charlie Zaa's surprise Sonolux/Sony 
hit "Sentimientos," up 10% to 5,500 
units. 

RMM salsa princess India returns 
in a big way after a three-year absence 
with the No. 4 entry, "Sobre El Fuego." 
Also debuting strongly this issue are 
(>a#eHa*o/roek idol Carlos Vives with 
his EMI Latin debut, "Tengo Fe" (No. 
12), and Fonovisa's star irate no band 



Grupo Exterminador and its wicked- 
ly witty set of near "gangsta"-style 
tales titled "Narco Corridos 2" (No. 13). 

In a move pioneered by EMI Latin's 
Los Tucanes De Tijuana, Grupo 
Exterminador is simultaneously chart- 
ing this issue at No. 44 with another 
disc of a more romantic nature, "El 
Chile Pelaiz." 

Interestingly, however, Tucanes' 
album of love songs "Tucanes De Oro" 
is charting higher (No. 7) than its cor- 
rido entry "Tucanes De Plata" (No. 25). 

Among other acts making their Bill- 
board Latin 50 bows this issue is 
Caiman Records' Chichi Peralta + 
Son Familia with its excellent, 
Dominican-rooted "Pa' Otro La'o" (No. 
33). The album is the South Florida 
indie's first retail entry as well. 

Finally, Jordi, the handsome, 
smooth-singing son of PolyGram Lati- 
no's Dyango, bows this issue at No. 47 
on The Billboard I-atin 50 with his fine 
Fonovisa premiere, "Desesper- 
adamante Enamorado." 

Chart notes— radio.- Luis 

Miguel's smash hit "Por Debajo De La 
Mesa" (WEA Latina) continues to rule 
the roost on Hot Ijatin Tracks. Artists 
making their debut on Hot Latin 
Tracks this issue are fast-rising 
Merengazo/RMM act Grupo Heavy 
with the irresistibly catchy "Enam- 
orado" and Fonovisa's Grupo Lfmite- 
style band Priscila Y Sus Balas De 
Plata and its infectious Mexican 
v ft labia title "No Se Si Es El Amor." 

On the genre chart*. Luis Miguel's 
aforementioned "Por Debajo De La 
Mesa" is No. 1 at pop, DLG leaps 4-1 
on the tropical/salsa chart with its 
Sony Tropical/Sony title "I-a Quiero A 
Morir," and Marco Antonio Soli's tops 
the regional Mexican chart with his 
Fonovisa hit "Mi Ultimo Adios." 

Please note that this issue's chart 
includes the listeners of 10 simulcast 
stations. Although these stations are 
not monitored by Broadcast Data Sys- 
tems, their audience cumes as deter- 
mined by Arbitron are added to their 
sister stations. 

The 10 simulcast stations are 
WZCH-FM Chicago; KICI-FM and 
KTLR-FM Dallas; KJMN-FM Den- 
ver; KBNA-FM El Paso, Texas; 
KLTO-FM Houston; KBUA-FM Los 
Angeles; KGBT-FM and KTJX-FM 
McAllen/Brownsville, Texas; and 
KSOL-FM San Francisco. 




LA DISTRI BUI DORA MAS 
GRANDE Y MAS COM PLETA EN 
MUSICA LATINA 
EN EL MUNDO 
SIN DUDA. 
SIMPLEMENTE LA MEJOR! 

Discos Compjctos • Vldeolaser • Cassettes • Accesoilos 
Y MUCHO MAS! 

LLAMENOS HOY! 

1 -800-780-77 1 2 
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Mason Melds Country, Jazz; 
Berklee's Best At Monterey 




by Jim Macnie 



I WANG/SWANG: A lot of people are 
going country, but at least one country 
artist is going jazz. Guitarist Brent 
Mason has appeared on innumerable 
Nashville sessions; his polished twang 
helps define the sound of modern coun- 
try. But on Mercury's forthcoming 
"Hot Wired," it's Mason's polished 
glide that might turn heads outside the 
country charts. 

The instrumentals that make up the 
disc are kin to some of the era's con- 
temporary jazz sounds — sleek and 
lightly syncopat- 
ed. After hearing 
the music, it 
comes as little 
surprise that 
among those 
thanked by Ma- 
son in the rec- 
ord's notes are 
George Benson, 
Pat Martino, 
and Larry Carl* 

ton. Mason has previously recorded 
with contemporary jazz saxophonist 
Warren Hill. The label want* to make 
sure that the Oct. 7 release is appreci- 
ated by two audiences. 

"This is the first jazz release we've 
ever done," says Chris Stacey, Mer- 
cury's national director for promotion 
and artist development, "so we're 
learning as we go. But we're defi- 
nitely chasing NAC and smooth jazz 
formats, as well as country radio. 
We've brought in an independent pro- 
motion person to help out on this title 
because we don't know all the partic- 
ulars of the jazz format. But I know 
that if we can get them to listen, 'Hot 
Wired' will really go somewhere." 

The label did a late-in -the -game 
sequencing change to place the lead 
track, "Blue Water Girl," in its pri- 
mary spot. The former lead was the 
record's title cut. "That one is the 
only really twangy thing on the 
album," says Stacey. "We said, 'Let's 
not do that, we might scare off the 
jazz aficionados.' This record actual- 
ly shows off Brent's chops and diver- 
sity, which isn't hard to do." 

Ads will be taken out in guitar 
magazines and musician-oriented 
trade publications. Live dates will be 
planned according to how well "Hot 
Wired" does. "Because of his studio 



schedule. Brent's not going to be out 
there on the road a lot," says Stacey. 
"But if radio airplay demands it in 
certain markets, we're going to back 
it up with the promotional boogie — 
put players behind him to show the 
jazz community what this guy's all 
about." Country fans shouldn't fret 
too much: "Hot Wired" also has a blis- 
tering take on the traditional picking 
staple "Sugarfoot Rag." 



AST COAST, WEST COAST: 
Youngsters are 
getting breaks 
all over the jazz 
spectrum these 
days. Included on 
this year's Mon- 
terey Jazz Festi- 
val bill is a stu- 
dent group from 
Boston's Berklee 
College of Music. 
Dubbed the Ber- 
klee Monterey Quartet '97, the 
ensemble will play Sunday (21) on the 
festival's Garden Stage. The band 
members hail from all over the globe. 
Pianist Leo Blanco is from Venezuela, 
tenor sax player Anat Cohen from 
Israel, bassist Yoshi Waki is a Tokyo 
native, and drummer Steve Hass is a 
Brooklyn, N.Y., boy. 

This is the second year the school 
has sent a band to the festival. 
Berklee has also been documenting 
its talent in the studio. On Sept. 6, a 
compilation of collegiate musicians 
titled "Summa Cum Jazz" was re- 
leased through a relationship with the 
BMG record club. It carries a $6.98 
list. The club's World Wide Web 
address is www.bmgmusicservice. 
com. 

Speaking of Berklee, jazz guitarist 
John Scofield accepted an honorary 
doctor of music degree Sept. 5 at the 
school's convocation. The well-known 
improviser and Verve recording artist 
is a Berklee alumnus, class of 1973. 

This, the 40th edition of the Mon- 
terey bash, packs an immense 
amount of music into a three-day 
stretch, starting Sept. 19 and ending 
Sunday (21). Highlights include a pair 
of notable debuts. On opening night, 
Dave Grusin presents his update of 
(Continued on page 59) 
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CHART 


Compiled from a national sample ot retail store and rack sales SounaScan - 
reports collected compiled, and provided by 1 1 1 1 1 1 1 

LABEL & NUMBEh'.'DISTRIBUl ING LABEL ARTIST 


1 


l 


; 


* * NO. 1 * * 

LIVE AT CARNEGIE HALL STEV1E RAY VAUGHAN AND DOUBLE TROUBLE 

EPIC 68163 7 nwa at No 1 


2 


- 


33 


LIE TO M E • 

A&M 540640 m 


3 


3 


98 


GREATEST HITS A STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 


4 


4 


23 


COME ON HOME PO." 

VIRGIN 4299-4 


5 


5 


13 


SENOR BLUES TAJ MAHAL 

PRIVATE MUSIC 821 51 


5 




44 


HELP YOURSELF PEGGY SCOTT-ADAMS 

MISS 8UTCH 4003'MAR3 ! GRA5 CH 


CD 

s_L_/ 




19 


ROAD TO ZEN COREY STEVENS 

EUREKA 7 706 li' 01 SCO VERY H 


CD 




97 


LEDBETTER HEIGHTS • KENNY WAYNE SHEPHERD 

GIANT 24621/WARNER BSCS EE 


9 


< 


19 


SWEET POTATO PIE THE ROBERT CRAY BAND 

MERCURY 534483 


05) 


NEW* 


ROLL AWAY THE STONE KELLY JOE PHELPS 

RVKOOJSC 10393 


11 


10 


G5 


JUST LIKE YOU KEB MO' 

0KEH fi731eVFPIC HB 


12 


12 


17 


UVE FROM CHICAGO'S HOUSE OF BLUES BLUES BROTHERS AND FRIENDS 

HOUSE OF BLUES 161273 


(3D 


13 


68 


G0O0 LOVE! JOHNNIE TAYLOR 

MALAOO 7480 


14 


11 


2> 


DON'T LOOK BACK JOHN LEE HOOKER 

P9NTBLANK '277IVIRGIN 


IS 


14 


20 


LOVE'S BEEN ROUGH ON ME FTT* JAMES 

c~.VhT l,vj':IC e21-i:j 


TOP BEGGAE ALBUMS. 


i 1 1 


3 


* * NO. 1 * * 

MIDNIGHT LOVER SHAGGY 

;».,.k.,i:i., I 


2 


2 


" 


REGGAE GOLD 1997 

VP 1509* 


3 


3 


9 


FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS 

ELEKTRA 62032/EEG 


4 


4 


7 


REGGATTA MONOATTA VARIOUS ARTISTS 
ARK 21 61866 


5 


5 


11 


GUNS IN THE GHETTO UB40 


6 


6 


4 


RAGE. AND FUR*Y STEEL PULSE 


7 


7 


56 


THE BEST OF-VOLUME ONE UB40 

VIRGIN 41009 


8 


9 


97 


THE BEST OF-VOLUME TWO UB40 

VIRGIN 41010 


9 


8 


li 


YARDCORE BORN JAMERICANS 
DELICIOUS VINVL 5018*/RED ANT Bg 


CD 


13 


5 


APPOINTMENT WITH HIS MAJESTY BURNING SPEAR 
HEARTBEAT 211* 


n 


11 


13 


FIRE CIN THE MOUNTAIN 2.^ REGJjAEt^ElJJBRAJS VARIOUS ARTISTS 
POWWOW 7466 


(3D 


14 


4 


GHETTO GRAMMA' BOUNTY KILLER 
GREENSIEEVES 238" 


13 


10 


13 


PASSION LADY SAW 
VP 1493* 


14 


15 


2 


DANCEHALL QUEEN SOUNDTRACK 
ISLAND JAMAICA K-l 39f 'ISLAND 


15 


12 


23 


THE BEST OF ZIGGY MARLEY . . . (1968-1993) ZIGGY MARLEY AND THE MELODY MAKERS 


TOP WOBLO MUSIC ALBUMS,. 


CD 


1 


4 


* * NO. 1 * * 

COMPAS GIPSY KINGS 

NONESUCH ATLANTIC 7946'i AG •! -it No 1 


2 


2 


28 


MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN 
p.. rr. sr- 'S7 EE 


3 


3 


13 


RIVERDANCE BILL WHELAN 

CELTIC HEARTBEAT 53076AJNIVERSAL 


4 


4 


66 


RIVERDANCE • BILL WHELAN 
CELT C HEARTBEAT B2816/AG EE 


5 


5 


14 


CELTIC PRIDE COLUMN MACOIREACHTAIGH & IHE IRISH CEILI BAND 
pi nrj Dim 23 


6 


6 


30 


N DIS LIFE ISRAEL KAMAKAWIWO'OLE 

PIG pp., SPPP 


7 


? 


1! 


IN THE NAME OF LOVE HAPA 

COCONUT GROVE B197 


8 




13 


ANOKHA...SOUNDZ OF THE ASIAN UNDERGROUND TALVIN SINGH 


9 


9 


19 


CHANT OF INDIA RAVI SHANKAR 
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•Musselwhite's channingly 
laconic vocals and frequently 
astonishing harp work sparkle 
on an uncommonly diverse 
set. **★" 

Chicago Tribune 



"Harmonica wizardry, gin 
soaked vocals and guitar 
licks mark Musselwhite's 
latest ... a sound and tone 
all Musselwhite's own. 
Deep dish blues, ***★'' 

San Francisco Chronicle 
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'"Charlie Musselwbite plays 
some ot the most compelling 
blues on the planet, and his 
17th feature album is a gem. 
His stellar harmonica playing 
encompasses all emotioi 

Downbeat 



CHARLIE 
MUSSELWHITE 
ROUGH NEWS 



The new album available 
at your local record store 
or to order by phone call 
1-800-745-4477. 

Headlining San Francisco 
Blues Festival 9/20 
See Charlie live on tour 
this fall with Kcb'Mo 
and Dr. John 
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by Deborah Evans Price 

NqC CELEBRATES 40TH ANNIVERSARY: The 
Southern gospel community was out in full force and the 
mood definitely celebratory at the 40th annual National 
Quartet Convention (NQC) Sept. 8-13, held at the Ken- 
tucky Fair and Exposition Center in Louisville, Ky. The 
six-day event featured the top names in Southern gospel 
music, including the Florida Boys, the Bishops, the 
McKameys, the Isaacs, the Gaither Vocal Band, the 
Steeles, the Nelons, the Speers, and numerous other acts, 
not to mention seminars, showcases, and guest speakers, 
among them Dr. Jerry FaJwelL 

"The week has been sensational," NQC executive direc- 
tor Clarke Beasley reported on Saturday just before the 
final evening's performances began. "The show has per- 
formed beyond our expectations. On the nights we were 
able to grow, we grew substantially, and on the nights we 
were at capacity, we were at capacity again. The exhibit 
hall was completely full, 420 exhibitors, 150,000 square 
feet of exhibit space. And our afternoon packages were 
stunning and very well received. We had Jerry Falwell 
come in on Wednesday. It was his first time at the Quar- 
tet Convention, and everyone enjoyed that. 

"[Bill] Gaither did his class sing-along, much the same 
format he uses on his videos. That's always a favorite and 
was again this year. Something we added new on Thursday 
was Jacksonville's First Baptist Choir bringing in their 
230-voice choir and 60-piece orchestra. They performed, 
and it was almost breathtaking. It was overwhelming being 
in that room, and the sound that massive a choir can gen- 
erate. It was stunning. Then on the Songwriter Showcase, 
they paid a special and surprise tribute to Dottie Rambo, 



and the room was absolutely packed. There was so much 
emotion flowing out of that room." 

On Friday night, NQC once again sold out the 19,500- 
seat Freedom Hall at the exposition center. Saturday was 
a near sell-out, with only a few scattered single seats 
unsold. "Monday and Tuesday nights [attendance] were 
up between 14% and 18%," Beasley says. "So the nights 
we could grow, we sustained some pretty substantial 
growth." 

Overall attendance was up 25% thiB year. Beasley 
attributes some of that to the fact that they "hit the local 
community. The first three nights we really feel the local 
community is our target," he says. "We put some advert- 
isements in some Christian newspapers, and we blan- 
keted the Christian radio waves with advertisements. I 
don't think you could have listened to 30 minutes of Chris- 
tian radio in the past six weeks and not heard our ad 
twice." 

In May '96, the NQC held its first convention on the 
West Coast in Fresno, Calif. The second "Western" is slat- 
ed for Mother's Day weekend 1998. Plans call for it to be 
an annual event, and during the show, NQC executives 
announced plans to host the first Canadian convention 
July 15-17, 1999, in Red Deer, Alberta. "We think there's 
a large fan base in Canada, big supporters of our music, 
who aren't getting enough," Beasley says. "That was the 
motivational factor that took us to Fresno. So we're going 
to give it a try in Red Deer in 1999." 

Another exciting aspect of this year's NQC is that Grey- 
stone, a Los Angeles-based company that produces numer- 
ous programs, including TNN's "Life & Times" and A&E's 
"Biography" series, was filming the convention for a docu- 
mentary on Southern gospel. Greystone's Judy Blatchford 
is producing the program, which is slated to be released to 
the home video market in December. The Greys tone crew 
was working hard to capture NQC's unique flavor. I can't 
wait to see the results. 

From a musical standpoint, there were so many highlights 
during the week, it's hard to mention them all. One of my 
favorite moments was seeing Homeland recording act the 
Bishops perform at a Saturday-afternoon tea at the Brown 
(Continu-ed on page 97) 




by Lisa Collins 

Is IT CHRISTMAS ALREADY? Leading the holiday 
release schedule is Donald Lawrence's "Hello Christ- 
mas," due in stores Oct. 7 on the Crystal Rose Records 
label (EMI Christian). Lawrence, whose Tri-City 
Singers have not had an album release in more than 
two years, just wrapped work on Karen Clark's 
"Finally Karen" for Island Records, the label where 
he will not only do the next Tri-City record (sometime 
next year) but also take on executive duties this fall, 
as director of A&R for Island's inspirational arm. 

"I like being an artist, but I know the business," says 
Lawrence, who can hardly contain his excitement at 
the prospect of doing both. "Creatively, I will be able 
to go and do the album when I need to, then I can turn 
around and help to make the records work in the mar- 
ketplace." 

For the moment, however, he will concentrate on 
"Hello Christmas," which features Carman, Men Of 
Standard, and, of course, the Tri-City Singers. On the 
album, Lawrence offers a different twist to some clas- 
sic Christmas carols. 

"I took a D'Angelo/Al Green approach to 'The First 
Noel' for the cut 'Soulful Noel,' " he notes. "Then 'Hello 
Christmas' is a tune I wrote with a Nat 'King' Cole 
kind of feel, and 'I Can Hear The Angels' has an Isley 
Brothers feel. Of course, I did some real traditional 
things ... an arrangement of 'Sweet Little Jesus Boy' 
called 'We Didn't Know,' and there's a very interest- 
ing arrangement of 'Rudolph The Red-Nosed Rein- 
deer.' " 



Also getting in the holiday spirit are Yolanda 
Adams, Helen Baylor, Shirley Caesar, Karen Clark, 
Donnie McClurkin, Special Gift, Virtue, and the 
Winans, who are set to join Aaron Neville, Kenny 
Lattimore, and other secular stars for the "Holiday 
Gospel Music Event," a nationally televised concert 
scheduled to tape Oct. 11 at the Great Western Forum 
in Inglewood, Calif. The hourlong special will air on 
local stations across the country throughout Novem- 
ber and December and is being billed as a nonstop 
symphony of gospel music. 

LAUGHING ALL THE WAY: Comedian Johnathan 
Slocumb's Tuesday (23) release "Laugh Yo' Self 2 
Life" is no joke to Warner Alliance execs. They're bet- 
ting that his unique brand of comedy will appeal to 
gospel lovers and mainstream audiences alike. 

"We're setting up a mini-promo tour with press and 
radio as well as in-stores in major markets," reports 
Warner Alliance VP Demetrus Alexander. "Plus, 
we've created a sampler of 12 60-second comedy snip- 
pets to be serviced to both gospel and mainstream 
radio, and our mainstream black music promotions 
team has jumped on board. So we're looking for great 
things to happen." 

The release marks the recording debut of the Los 
Angeles-based comedian, whose talents have been 
showcased on HBO's "Def Comedy Jam," "The Steve 
Harvey Show," and most recently BET's "Planet 
Groove." The set — which will release in both markets 
concurrently — was recorded live in May before a 
crowd at the Rialto Theatre in Atlanta. 

BrIEFLY: Pre-release sales are swift for Shirley 
Caesar's newest longform "Miracle In Harlem" con- 
cert video, shot in July at the World Baptist Center in 
Nashville. Guesting on the video — slated for release 
Oct. 14— is Bishop T.D. Jakes. 
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BLUE NOTES 

(Cn-nthmcd from /tage 57) 

"West Side Story," due to be released 
in album form by N2K Tuesday (23). 
The next evening finds guitarist Jim 
Hall augmenting his quartet with a 
brass ensemble, addressing pieces 
from his latest Telarc disc, "Tex- 
tures." 

Warner Bros.' historical overview, 
the three-disc "Monterey Jazz Festi- 
val: 40 Legendary Years," was re- 
leased Sept 9. 

ReST IN PEACE: Jazz: Blue 
Notes is late with the news of gui- 



tarist Chuck Wayne's July 29 death. 
One of the first bop guitarists to 
work on 52nd Street during the hey- 
day of swing, he participated on sev- 
eral studio dates with Dizzy Gille- 
spie. He also helped Woody 
Herman's Orchestra with its fluid 
stomp during the mid-'40s. From 
there it was a gig with a bit more 
restraint: the George Shearing 
Quintet. During his later years, 
Wayne taught in the New York area. 
Emphysema was the cause of death. 
Wayne was 74. 




by Heidi Waleson 

ViNTAGE VOICES: EMI is giving us Maria Callas, 
repackaged and remastered (Billboard, Sept 6), and now 
Kultur Video is offering up some vintage tenors in a new 
series, "Bel Canto: The Tenors Of The 78 Era," scheduled 
for release on Tuesday (23). The 12-part series examines 
the great tenors of the first half of the 20th century, includ- 
ing Enrico Caruso, Beniamino Gigli, Lauritz Melchior, 
and Leo Slezak. The singers are analyzed artistically and 
historically; the programs include conversations with their 
family and friends as well as commentary by contemporary 
singers, teachers, and opera experts. Filmed in black and 
white to match the film clips, the 12 30-minute individual 
programs are available as a boxed set, retailing at $99.95, or 
in individual volumes, each including three programs, priced 
at $29.95. 

TODAY'S VOICES: The Metropolitan Opera has appoint- 
ed Valery Gergiev, director of the Marinsky Theatre in St 
Petersburg, Russia, to the post of principal guest conductor, 
the first in the company's history. Gergiev, whose record- 
ings with his Kirov Opera for Philips Classics haw placed 
the Russian repertoire and a bevy of exciting Russian 
singers squarely before Western listeners, made his Met 
debut in 199-1. He will be conducting "Boris Godunov" at the 
house in December and January and is bringing the Kirov 
companv to New York with four pi"oductions in April and 
May '98! 

James Levine (whose role as the Met's artistic director 
will not change with this appointment) is featured on a new 
Deutsche Grammophon release that should gladden the 



hearts of those who love Wagner but can do without all that 
singing — a sumptuous recording by the Met Orchestra of 
the composer's orchestral music ("Forest Murmurs" from 
"Siegfried," "Good Friday Spell" from "Parsifal," etc). A 
London disc of "I Lombardi," with June Anderson, 
Luciano Pavarotti, and Samuel Kamey, is due this fall; 
Levine says that given the state of the record business, the 
company's future opera recording commitments are still 
under discussion. He is, however, extremely enthusiastic 
about the prospect of making live opera recordings as 
opposed to studio ones, not merely for their economic 
advantages, but because of the greater excitement inher- 
ent in live performance. Announcements of firm plans, 
Levine says, are forthcoming. 

REMEMBERING DIANA: Maybe it won't make Elton 
John numbers, but the U.S.-based Vox Classics is putting 
out "A Tribute To Diana," subtitled "A Commemorative 
Album Of Her Chosen Music." While there is an "official" 
album of the Princess of Wales* funeral being put out by 
the BBC and PolyGram Classics (Billboard, Sept 20), Vox 
plans a newly recorded, all-music recording of the music 
from her funeral, including "Libera Me" from the Verdi 
"Requiem," "Nimrod" from 
Elgar's "Enigma Variations," 
the Pachabel Canon, an 
assortment of hymns and 
organ works, and a piano ver- 
sion of John's "Candle In The 
Wind." The disc will also 
include a cut not from the 
funeral, Ravel's "Pavanne 
Pour Une Infante Defunte," 
for obvious reasons. (OK, non- 
Francophiles, it means 

"Pavanne For A Dead Princess.") PVi-formers include Mary 
Jane Newman and her choir Voci Angeli, Musica Anti- 
qua New York, pianist Randall Atcheson, and soprano 
Gale Limansky. The disc, set for release Oct 3, will be 

(Continued on fxtye 97) 
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calls immediately after its music aired 
on the station. 

Transister guitarist Gary Clark says 
the band's schedule has been nothing 
less than frantic. In fact even before 
signing to Interscope, the three band- 
mates found themselves rushing to 
complete their demo tape in Clark and 
Hawkes' native U.K. homeland (he is 
Scottish, she is British) before Press- 
ly's visa expired. 

"It was incredible how fast every- 
thing happened," says Clark. "Eric 
went back (tol Los Angeles with the 
DAT tape, and for a while no one would 
return his calls. Two weeks later, he got 
a call from Chris [Douridas]. It was 
astonishing. Eric, especially, was 
spending a lot of time and energy get- 
ting the record deal together, so when 
he came back to record the rest of the 
songs there was kind of a gap " 

"Transister" is a wonderful and fluid 
collection of songs rife with some clev- 
erly turned lyrics. The album cuts "I 
Saw Red," "Head," "What You Are," 
"Day 1," and "Falling Off The World"— 
all recorded after the band's radio 
windfall — were committed to tape with 
a different philosophy. 

"We put a lot of thought into [how the 
album sounded] as a whole. It wasn't 
haphazard," says Pressly. "Sometimes 
we would have a great idea, but instead 
of following through, we would ask our- 
selves if that was what we needed on 
the record. 

"The first six were pretty inspired, 
but toward the end we were conscious 
of trying not to be too soft, for lack of a 
better word," he adds. "It wasn't as big 
of a consideration later on." 

With the imminent release of "Tran- 



sister" and Interscope's promotional 
activities in full swing, it may appear 
that the band is moving into phase tw r o 
of its harried schedule. 

Still, Interscope head of marketing 
and sales Steve Berman says the label 
will execute a metered, thoughtful pro- 
motion plan. 

"Our intention is not to force this 
record," says Berman. "Our intention 
is to build this record. 

"This is a group that we feel strong- 
ly about and we want to see it build nat- 
urally, so our approach is to be aggres- 
sive and make it a huge priority, but do 
it the right way. Our immediate goal is 
to let people hear it and get the music 
in everyone's hands." 

New-artist pricing and an active push 
at lifestyle accounts are part of this plan. 

After seeding radio, retail, and the 
press with advance copies of the album, 
Berman says early feedback is "fan- 
tastic." 

Interscope began working the band's 
first single, "Look Who's Perfect Now," 
Sept 9 at modern rock radio. Eventu- 
ally, top 40 radio will receive the single. 

The band also recently finished shoot- 
ing a clip for the single — lensed by Wal- 
ter Stern (Prodigy, Verve) — in the U.K. 

According to Hawkes, the clip cli- 
maxes with the singer falling from a 
four-story window and landing in a 
police chalk outline that is surrounded 
by onlookers. 

"It has a subplot that relates to the 
lyric and verse of the song," says 
Hawkes. "Basically, the song is 'Look 
Who's Perfect Now,' and my perfect 
state is in death or something." 

Interscope, which is releasing the 
album in North America, and Virgin, 



which holds rights to the album in other 
territories, snared costs on the video 
shoot and will coordinate future pro- 
motional efforts where appropriate. 

Ironically, Pressly and Clark, as for- 
mer members of now-defunct rock act 
King L, were let go by Virgin. 

"Sure, they dropped us, but it's a 
matter of business, isn't it?" says Press- 
ly. "When they came back to us, we still 
had a lot of respect for them, and they 
had respect for us. We knew them, and 
we liked them." 

In fact, it was Pressly and Clark's 
release from Virgin, says the latter, 
that spurred the duo to tap into its new 
sound. 

"[King L] was a more traditional 
band lineup," he says. "I had begun to 
experiment with loops, so basically, 
when we got dropped, I decided to 
spend our last bit of money on a really 
good sampler. Eric and I just retreat- 
ed into a room and went to work." 

Release dates for the album in terri- 
tories outside the U.S. have not yet 
l_H?en set. 

Tentative tour plans for the act will 
include promotional dates at radio sta- 
tions' Christmas shows. 

Though the band's members have all 
performed live for several years with 
other acts, they are still developing 
their own show. 

"Apart from our performance on 
['Morning Becomes Eclectic'!, which 
was an acoustic session, we haven't 
played for an audience, so it's going to 
be fascinating to see what people feel 
about us," says Clark. "It's not like we 
came out the same school together and 
have been playing together all our 
lives." 
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Hamstein Cumberland On Top 

Nashville Co. Boasts Strong Roster Of Writers 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Developing a solid 
group of songwriters and creating a 
strong synergy between Nashville 
and its Austin, Texas-based parent 
company are just two factors that 
have made Hamstein Cumberland 
Music one of the most successful pub- 
lishing ventures on Music Row. 

The company boasts an impressive 
roster of songwriters — Rick Giles, 
Chuck Jones, Chris Waters, Monty 
Criswell, Dino Harris, Tony Martin, 
Lee Thomas Miller, Stuart Mont- 
gomery, Sterling Whipple, Reese Wil- 
son, Gavin Reily, and Tom Shapiro, 
who tied for BMI's country song- 
writer of the year last year with Ron- 
nie Dunn. 

The Hamstein Cumberland catalog 
includes a diverse catalog of hits 
ranging from Peter Cetera's "Faith- 
fully" to Christian country artist Ken 
Holloway's "Daddy Whipped The 
Devil" to numerous country hits, 
including Reba McEntire's "Is There 
Life Out There," Tim McGraw's 
"Indian Outlaw," Collin Raye's "That 
Was A River," Trisha Yearwood's 
"ThinkhV About You," Rhett Akins' 
"That Ain't My Truck," and Billy 
Yates' "Flowers." 

Hamstein Cumberland i.s actually a 
combination of two successful pub- 
lishing companies. Bill Ham, well 
known as the producer/manager of ZZ 
Top, founded Hamstein Publishing in 
1969 primarily for ZZ Top's publish- 
ing, but it has grown to include such 
acclaimed writers as Stephen Allen 
Davis and Jerry Lynn Williams. The 
company's catalog includes hits by 
numerous artists, including Bonnie 
Raitt, B.B. King, Bob Seger, Rod 
Stewart, Wilson Pickett, and Ray 
Charles. The company is based in 
Austin and is headed by VP of creative 
affairs Richard Perna and VP of busi- 
ness affairs Dean Migchelbrink. 

Great Cumberland Music was 
started in 1989 by Ham, James 
Stroud, and Jimmy Bowen (who was 
later bought out of the company in 
1993). Stroud founded Stroudavarious 



Music in 1991. Hamstein Cumberland 
VP/GM Jeff Carlton was running 
Stroudavarious Music. The companies 
merged in 1995 to form Hamstein 
Cumberland. 

Says Carlton, "A lot of people real- 
ly contribute to the success of both 
companies. Bill Ham's vision and will- 
ingness to empower talented people" 
is a key ingredient in the company's 
success, which includes 78 top 10 sin- 
gles, 34 No. 1 singles, 56 ASCAP 
Awards, and 29 BMI Awards. 




JEFF CARLTON & RICHARD PERNA 

Besides Carlton, the staff includes 
VP of creative services Chip Hardy, 
director of office operations Janice 
Bane, director of creative marketing 
Jan Perry, creative manager Tim 
Hunze, manager of administration 
Jennifer Rainwater, and catalog man- 
ager Scott Parker. 

Hamstein Cumberland shares its 
Nashville offices with parent compa- 
ny Hamstein Music, whose Music 
City division is headed by creative 
director Kim Jones, who snares staff 
with Hamstein Cumberland. The 
Hamstein Music writers include 
Stephen Allen Davis, Del Gray, 
Porter Howell. Billy Kirsch, Ralph 
Murphy, Dwayne O'Brien, Caryl 
Mack Parker, Scott Parker, Tim 
Rushlow, and Jerry Lynn Williams. 

Chuck Jones, who writes for Ham- 
stein Cumberland, has been with the 
Great Cumberland since his career 
started. He's currently enjoying 
tremendous success, including co- 



writing Deana Carter's recent hit 
"Count Me In" as well as two other 
tunes on her multi-platinum debut 
album. 

Jones says Hamstein Cumberland's 
ties to the parent company in Austin 
are a plus. Hamstein Music has satel- 
lite offices in Paris and London that 
are scoring cuts in the European 
market. According to Hamstein Pub- 
lishing VP of creative affairs Richard 
Perna, the company recently placed 
five cuts on French artist Johnny 
Hallyday's current album. Hamstein 
Publishing also has subpublishing 
deals in other foreign countries to 
work the Hamstein and Hamstein 
Cumberland catalogs. 

Carlton and Perna both say the 
synergy between the Austin and 
Nashville offices is a big plus. "I trav- 
el to Nashville," Perna says, "and Jeff 
travels to Austin on a monthly basis, 
and we discuss how we can assist each 
other. Jeff also brings writers down, 
and we've started a showcase for the 
Austin community." 

Hamstein Publishing and Ham- 
stein Cumberland sponsor a big, five- 
day A&R conference each year to 
showcase their writers. The two com- 
panies invite producers, managers, 
writers, and other key people in the 
industry from all over the world to 
Austin each October. (This year the 
conference is Oct. 27-31.) 

From 9 a.m. to 6 p.m., Monday 
through Friday, they hold sessions 
exposing their writers, usually just by 
means of tapes and projectors, where 
they discuss each writer's history, 
style of writing, whom they've co- 
written with, and what kind of mate- 
rial they are pitching. They also have 
sessions called "Buried Treasures" 
where they bring out older songs in 
their catalog. People from their over- 
seas operations also spotlight their 
writers. 

Perna says they look for opportu- 
nities for their writers to be utilized, 
and "the remainder of the year, we 
follow up on situations that have been 
set up during the conference. It cre- 
ates great relationships." 




Good For Each Other. Writer/producer Malik Pendleton 
continues to make music for BMG Music Publishing under a 
new deal. His writing/producing credits are on major sellers 
by Mary J. Blige, Zhane, and 702, with future releases from 
Jody Watley and SWV On his own. he will soon debut with 
an album on Big Beat/Atlantic. Shown at BMG Music's New 
Vbrk offices, from left, are Derrick Thompson, director of 
urban music; Danny Strick, president of BMG Songs; Dave 
Nelson, Pendleton's manager; and Erskine Issac, Pendle- 
ton's co-manager. 



Jimmie s Cracked Peermuslc. Jimmies Chicken Shack 
has signed a global deal with peermusic. The group, cur- 
rently on tour in the U.S;, had its "Pushing The Salmonella 
Envelope" released this summer on Rocket Records and 
was at peermusic's New York offices recently. Shown there, 
from left, are Kathy Spanberger, COO; Richard Burgess, 
manager of the group; band members Jimi HAHA, Che' 
Lemon, Jim Chaney, and Jim McD; and attorney David R 
Fritz. 



MO.I SONG CREDITS 



THE HOT 100 

HONEY • Mariah Cray, Scan "Puffy" Combs, K. Fareau, Steven Jordan, S. Hague Bobby Robinson. 
R. LarVlna, L Price > Sony/ATV Song,, BMI, Ryo BMI. Justin Combs ASCAP. EMI April ASCAR 
Zomba ASCAR Jszz Merchant ASCAP Steven A. Jordan ASCAP. Bobby Robinson BMI 

HOT COUNTRY SINGLES 4 TRACKS 

HOW YOUR LOVE MAKES ME FEEL • Max T. Barnes, Tray Bruce > Island Bound. ASCAP. 
Famous. ASCAR WB ASCAP. Pop-A-Wheetie ASCAP, Big Tractor, ASCAP 

HOT R&B SINGLES 

YOU MAKE ME WANNA . . . ■ Jermatne Duprt, Manuel Seel. Usher • EMI April, ASCAP So So 
Del. ASCAP Slack A O ASCAR UR IV, ASCAP 

HOT RAP SINGLES 

UP JUMPS DA BOOGIE • T. Mosiey, M. Bardrff, Missy Elliott * Virginia Beach ASCAR 
Mag oo ASCAP Mess Contusion ASCAP 

HOT LATIN TRACKS 

POP DEBAJO DE LA MESA ■ Armando Manzanero • Tillandela/ASCAP 



Levine's Legacy Lives On; 
Harlem's Hotshots Onstage 



t: mm. 



I HE 'LYRICS* MAN: Although his 
success as the founder/artistic direc- 
tor of New York's "Lyrics & Lyricists" 
series at the 92nd St. Y built a repu- 
tation that qualified him as a major 
contributor to the New York cultural 
scene, Maurice Levine, who died 
Sept 8 at age 79, had made a career 
for himself as a musician more than 
two decades before his annua] salute 
to songwriters was born in 1970. 

He was a violinist who was among 
the first students, with Leonard 
Bernstein, at Tanglewood in 1940. 
And Irvine later conducted a number 
of Broadway shows. He was selected 
by composer Kurt Weill in 1949 to 
conduct "Lost In The Stars," Weill 
and Maxwell Anderson's adaptation 
of Alan Payton's "Cry The Beloved 
Country." 

Happily, Levine drew little distinc- 
tion between 
classical music 
and the classics 
of the Broadway 
stage. His own 
narratives, de- 
livered by him- 
self and others 
at each "Lyrics £gj jyy 

& Lyricists" 
event, drew 

from his vast experience and first- 
hand knowledge of the great Broad- 
way writers. Eager to tap other music 
genres for the Y, he even tested the 
idea of presenting a blues program at 
the Y last holiday season. 

"Lyrics & Lyricists" is truly a won- 
der of the New York scene, drawing 
more interest than its venue can 
accommodate, even with two added 
performances starting last season. It 
was especially comforting to see 
Levine walk to the lectern onstage — 
haltingly in recent years because of 
illness — to get things under way. 

Things won't be the same without 
Levine and his annual date with the 
greats of song. But the show must go 
on, right Maurice? 

Playing ball— onstage: The 

1951 cult movie "Go Man Go," based 
on the legendary Harlem (N.Y.) 
Globetrotters basketball team and its 
manager, Abe Saperstein, is coming 
to Broadway as a musical. John 
Scher's New York-based Metropoli- 
tan Entertainment Group has picked 
up rights to adapt the movie to the 
stage for a 1999 premiere. Scher made 
the deal with Alfred Palca, writer/ 



Words & Music 



producer of the movie, who was black- 
listed by Hollywood in the McCarthy 
era. The movie itself was a victim of 
racial segregation in the South. Palca 
and former Harlem Globetrotter 
Marcus Haynes are consultants to 
the show. Scher says that Ed Ecks- 
tine, serving as musical director, will 
assemble music of the era and per- 
haps have new songs commissioned 
for the show. One logical oldie Scher 
is shooting for is the team's signature 
song, Ben Bernie, Maceo Pinkard, 
and Ken Casey's "Sweet Georgia 
Brown," first published in 1925. No 
label deal has been made yet "There's 
no question about it, we'll be playing 
basketball onstage," says Scher. 

Setting the stage: "The 

Capeman," Paul Simon's first Broad- 
way score, is getting a concept album 
from Warner 
Bros. Records. 
Due Nov. 18, 
the album will 
feature Simon 
and three of the 
show's stars, 
Marc Anthony, 
Lichtman Ruben Blades, 

and Editna Na- 
zario. The mu- 
sical is based on the life of Salvador 
Agron, a Puerto Rican from New 
York who, at age 16, was sentenced to 
death for the murder of two youths, 
the youngest person ever to receive 
the death penalty in New York. Then 
Gov. Nelson Rockefeller commuted 
the sentence, and, following his 
release .wars later, Agron developed 
into one of the mast significant poets 
of Puerto Rican heritage. Agron died 
in the mid-'80s. Simon, a teenager 
himself at the time of the murder, 
recalls being terrified on hearing that 
Agron was identified as wearing a 
black cape at the crime scene. The 
show is'set to open Jan. 8, 1998, at 
New York's Marquis Theatre, follow- 
ing previews that begin Dec. 1. A full 
original-cast album is due from Warn- 
er Bros, after the New Year. 

PrINT ON PRINT: The following 
are the best-selling folios from Warn- 
er Bros. Publications: 

1. Hanson, "Middle Of Nowhere." 

2. Jewel, "Pieces Of You." 

3. Korn, "Life Is Peachy." 

4. Joni Mitchell, "Hits." 

5. "Stars Wars Trilogy, Special 
Edition." 
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Winter Takes His Studio Outside 

Cuts Solo Album In Grand Canyon 



BY PAUL VERNA 



Paul Winter is no stranger to record- 
ing in out-of-the-way locations. 
Throughout his lengthy and distin- 
guished career as the leader of the 
Paul Winter Consort and other ensem- 
bles, the soprano saxophonist/compos- 
er has made landmark location record- 
ings in such inspiring locales as the 
Grand Canyon and New York's Cathe- 
dral of St John the Divine. 

On his latest project — his first-ever 
solo album — -Winter and a small crew 
toted a solar-powered Tascam DA-88 
recording system to a remote part of 
the Grand Canyon, where the acoustics 
were perfect for his fluid, uplifting 
playing style. 

As Winter explains in the liner notes 
to the album, titled "Canyon Lullaby," 
the project was born of his desire to 
find "a sound-space so magnificent 
that when you closed your eyes and 
played, you would hear a majesty sim- 
ilar to that which you see when you 
view the awesome panorama from the 
South Rim." 

Enter Sam West, a friend of Win- 
ter's who had served as a National 
Park River Ranger at the Grand 
Canyon, rowing more than 150 expedi- 
tions, including journeys that Winter 
undertook in 1981 and 1983. West 
found a secluded side canyon that Win- 
ter describes as his "aural vision of this 
ultimate space." 

Because of its many irregular sur- 
faces, the side canyon Jias "myriad lit- 
tle echoes that all come together to cre- 
ate this reverb, but you don't hear 
anything coming back," says Winter. 
"You don't hear a sound being 
mimicked by the wall. In other places 
in the canyon I get echoes, two or 
three, but in this case the sound seems 
like it keeps going forever down 
canyon, reflected by this curving 
chamber that we're in." 

Winter says he stood on the floor of 
the side canyon and played against an 
800-foot wall of Navajo sandstone that 



curves around the space "like a tem- 
ple. In the middle of this sand floor, 
there's a 60-foot-long rock that comes 
up out of the sand that looks like the 
back of a humpback whale. The engi- 
neers sat with their gear in a tent atop 
a promontory 70 feet high, about 150 
feet diagonally from me." 

Winter compares the seven-second 
decay time in the canyon to the natur- 
al reverb of the cavernous Cathedral of 
St. John, where he and his Consort 
have held annual Winter Solstice shows 
for nearly 20 years and made several 
recordings. 

"The sound was sublime, with the 
same seven-second reverberation time 
as in the [cathedral]," says Winter in 
the notes. "From the first notes I 
played, I knew we had found our 
'sound-home.' We called it 'Bach's 
Canyon.' " 

Except for a subtle organ overdub, 
"Canyon Lullaby" is a true solo album, 
with Winter performing on the sax 
accompanied only by the sounds of 
canyon wrens, mourning doves, white 
throated swifts, house finches, bats, 
hummingbirds, ravens, rain, wind, and 
thunder. 

The album — which will be released 
Oct 7 on Winter's Living Music label — 
was produced by Winter, West, and 
longtime collaborator Les Kahn. The 
other three members of the canyon ex- 
pedition were recording engineer 
Steve Van Zandt, who also did post- 
production editing on the album; Jim 
Bufler, who designed and operated the 
location power system; and cook Kim- 
berley Sweet. 

Kahn recorded Winter using front-, 
side-, and rear-facing Sennheiser 
MKH series microphones in a 360- 
degree, M/S configuration, according 
to the album notes. Kahn fed the mike 
outputs to a Grace Design Model 801 
preamps, which went directly into a 
Tascam DA-88 digital 8- track recorder. 
The tape outputs were routed to a 
Mackie 1202 mixer, which was used for 
headphone monitoring during the ses- 




Electrlc Lady Land. The three producers of "South Saturn Delta," a Jimi Hen- 
drix solo album consisting of previously unavailable tracks, take a break from 
remastering the material at the legendary Electric Lady Studios in New York — the 
facility built by Hendrix just prior to his death. Shown, from left, are Eddie 
Kramer, Hendnx's original engineer; Janie Hendrix, the late artist's sister and 
president/CEO of Experience Hendrix; and John McDermott, a Hendrix biogra- 
pher who serves as catalog manager of Experience Hendrix. "South Saturn 
Delta" is due in October on the Experience Hendrix label, which is distributed by 
MCA Records. 



sions. 

The entire rig was powered by three 
55-pound, deep-cycle, 12-volt batteries, 
used one at a time in rotation, accord- 
ing to the notes. The battery in use fed 
into a 250-watt, Exel Tech low-distor- 
tion inverter, which delivered the AC 
power needed to drive the system. 
While one battery was in use, the oth- 
ers would be recharged using photo- 
voltaic solar panels and/or a small 
portable generator — the latter of 
which was positioned more than a mile 
away to avoid noise interference. 

Once the crew returned to the barn 
studio at Living Music's headquarters 
in Litchfield, Conn., Kahn mixed the 
album on a Yamaha 02r Digital Re- 
cording Console, preserving the front- 
to-rear audio information in a matrix 
that will be reproduced when the al- 
bum is played back on any of the com- 
mercially available surround-sound for- 
mats, according to the notes. Kahn 
notes that "Canyon Lullaby" is also 
compatible with standard stereo sys- 
tems. 

"It's one of the more unusual record- 
ing adventures that's been done," says 
Winter, reflecting on a mental image 
of Van Zandt hiking up the canyon 
"with a DA-88 on his back." 

Although Winter remembers his 
"Canyon Lullaby" mission fondly and 




Paul Winter and his daughter, Keetu, in the Grand Canyon. (Photo: Jennifer 
Almquist) 



is preparing to embark on another ex- 
pedition, he says that working in 
nature is not without its difficulties. 

"Wind was often a problem," he 
recalls. "Sometimes I'd stand for 
hours, waiting for the wind to die 
down. Also, airplanes overhead ruined 
a lot of takes, and on humid nights 
gnats were occasionally so bad I'd suck 
in a whole mouthful when I began to 
play. For that, Jim Butler had a bee- 
keeping hat and net, which I put over 
my head." 

Another challenge of canyon life — 
at least at the site that Winter used — 
was maintaining a steady water sup- 
ply. "It's a totally dry canyon," he 



explains, "so every day someone would 
have to hike down river and bring 
water." 

At press time, Winter and his team 
were preparing to depart on a canyon 
mission for an album Winter is re- 
cording with renowned Brazilian gui- 
tarist/pianist/composer Oscar Castro 
Neves. 

"The last time, we had two DA-88s," 
says Winter. "Now we'll have a third 
DA-88 backup that we'll leave by the 
river. We're taking the Grace preamps 
again, and we're debating whether to 
take Apogee converters. It's worth the 
effort, because it's one of the great 
places on earth." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (SEPTEMBER 20, 1997) 


CATEGORY 


HOT 100 


R&B COUNTRY 


MODERN ROCK 


MAINSTREAM ROCK 


TITLE 
Artist 
Producer 
(Label) 


HONEY 
Mariah Carey/ 
Sean "Puffy" Combs. 
The Ummah. Stevie J.. 
Mariah Carey 
CL.-hij; 


YOU MAKE ME 

WANNA... 

Usher/ 

Jermaine Dupri 
(LaFace Arista) 


THERE GOES 
Alan Jackson' 
K. Stegall 
(Arista) 


FLY 

Sugar Ray' 
David Kahne 
(Lava'Atlantic) 


PIN* 

Aerosmith' 
Kevin Shirley 
(Columbia) 


RECORDING 

STUOIO(S) 

Engineer's} 


THE 4 T FACTOR! 
(New York, NY) 
DJC, Rich Travali 


KR0SSWIRE STUDIO 
(Atlanta. GA) 
Phil Tan 


SOUNDSTAGE, CASTLE 
RECORDING 

(Nashville/Franklin, TN) 
John Kelton 


NRG STUDIOS 
(Studio City. CA) 
David Kahne 


AVATAR STUDIOS 
THE HIT FACTORY 
(New York, NY) 
Kevin Shirley 


RECORDING 
CONSOLEIS) 


NeveVRSP 72FF/ 
SSL 9096J 


DDAAMR 12 


SSL 4000/4056G 


Neve 8068 


Neve 8068/ 
NeveVRSP72FF 


RECORDER(S) 


Scny 3348 


Sony APR 24 


Mitsubisni X850 
Studer AB20 


Studer 827 


Studer A800 A827 


MASTER TAPE 


Ampex 467 


Ampei 499 


Ampex 467/456 


BASF 900 


Ampex 499 


MIX DO V.N 

STUDI0B1 
Engineers) 


THE HIT FACTORY 
(New York. NY) 
Tony Maserati 


STUDIO LA CO CO 

(Atlanta. GA) 

Phil Tan. Jermaine Dupri 


SOUNDSTAGE'CASTLE 
RECORDING 
(Nashville/Franklin. TN) 
John Kelton 


SCREAM STUDI0SQUAD 
RECORDING 
!Stu*ay,CANewYark.NYi 
David Kahne 


AVATAR STUDIOS 
(New York. NY) 
Kevin Shirley 


CONSOLEIS) 


Neve VR 60FF 


SSL4064G+ 
w/Ultimation 


SSL 4000/4056G 


SSL 4056G/SSL J9000 


Neve VRP 72 


RECORDER'S, 


Sony 334* 
Studer A820 


Studer A827 


Mitsubishi X850 
Studer A820 


Studer A820/A800 


AmpegATR 102 


MASTER TAPE 


Ampei 499 


Ampei 499 


Ampex 467/456 


BASF 900 


Ampei 499 


MASTERING 
Engineer 


POWERS HOUSE OF 

SOUND 

Herb Powers 


POWERS HOUSE OF 

SOUND 

Herb Powers 


MASTERMIX 
Hank Williams 


PRECISION SOUND 
Stephen Marcussen 


ABSOLUTE AUDIO 
LeonZervos 


CD/CASSETTE 
MANUFACTURER 


Sony 


BMG 


BMG 


WEA 


Sony 



£ 1997. Billboard/BPI Communications, Hot 100, R&B & Country appear in itiis feature each time: Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. 
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Is Taiwan Tuned For Country? 

U.S.' Trisha Yearwood Scores With 'How Do I Live' 



AROUND THE WORLD 




This story wan prepared by Victor 
Wong in Taipei Tauvan, and Geoff 
Burpee in Hong Kong. 

"How Do I Live" is a triumph in 
Taiwan, but Country Music Assn. 
executives in Nashville might want 
to keep their champagne forked for 
a while longer. 

Trisha Year wood's version of the 
theme from "Con Air" recently 
topped the International Federation 
of the Phonograph- 
ic Industry's Tai- 
wan chart, but la- 
bel executives are 
not sure it marks a 
country music 
breakthrough in 
this all-important 
Asian market. "This 
yearwood is most important- 
ly a love song, and 
not really country. And good love bal- 
lads always sell well in Taiwan," says 
Universal Music international label 
manager Justin Ao. 

MTV Taiwan programming man- 
ager Dennis Yang concurs. "It does- 
n't really sound like country music," 
he says. "Most people in Taiwan haw 
never heard of Trisha Yearwood, so 
even though she's popular in Ameri- 
ca, she's something different here." 
Consumers consider her a new 
artist, Yang adds. 

"How Do I Live" topped the local 
chart in August, stepped down, and 
then returned to the summit in Sep- 
tember, selling more than 10,000 
copies en route. "We were playing 
the song two or three times a day," 
says Yang, referring to his previous 
post as music programming director 
at the Voice of Taipei radio station. 

Yearwood's recording was promi- 
nently featured in "Con Air" as well 
as on the movie's soundtrack album 
and, of course, as a single. "The 
video driving the song contains 
extracts from the movie, or back- 
drops from the movie where she's 
looking really good." says Universal 
Music label manager Karen Jones. 
She says the melody is "very, very 
accessible for radio and doing very 
well in Singapore and the Philippines 
as well as Taiwan in terms of air- 
play." 

The movie tie-in may go some way 
in explaining how "How Do I Live" 
competitor LeAnn Rimes, whose 
Curb Records interpretation of the 
song is represented in the region by 
Hong Kong's Media Bank, has been 
at a disadvantage. Movie theme 
songs "usually have a great impact 
on the audience," says Universal's 
Ao, "and 'Con Air' was a hlockbuster 
in Taiwan." 

In addition, Ao notes that close 
cooperation with the film's distribu- 
tor, Buena Vista, greatly helped the 
marketing efforts. "We worked very 



closely with the movie company and 
tried to time our release schedule 
with their schedule." Also, he says, 
"I Buena Vista J was very helpful to us 
in providing promotional materials 
that we used to promote the single." 

Buena Vista executives agree that 
the close cooperation paid off. "The 
main segment of the CD market 
ranges in age from 15 to 35, which is 
exactly the people that we are tar- 
geting as well," says Kerwin Lo, the 
company's assistant CM. "We defi- 
nitely need the record companies 
prerelease-wise, hecause they can 
get into one place — record stores— 
where we can't reach." 

"Con Air" marks the second time 
Universal has worked with Buena 
Vista; previously, they collaborated 



for 1995's "Dangerous Minds." The 
cross-promotion works for others, 
too. "The 'Shine' soundtrack sold 
three or four times what it (other- 
wisel would have because of the 
movie," says Bernard Fu, production 
supervisor at PolyGram Taiwan's 
classical and jazz department. 

Yearwood's "How Do I Live" is 
included on a recent Universal com- 
pilation album, "Love Diary 2," 
which also contains tracks by the 
Backstreet Boys, Spice Girls, No 
Doubt, and George Benson, among 
others. "I thought the Trisha Year- 
wood track would have some im- 
pact," says Universal's Jones. "But 
for a Nashville artist to impact here 
regionally? I don't know." 




'Drag' Down Under. WEA Records Australia presents k.d. lang with a Tiffany 
crystal star to mark her national promotional tour supporting "Drag." Pictured, 
from left, are Robert Rigby, managing director of WEA Records Australia; lang; 
Bo Martin, GM of promotion and publicity at WEA Records Australia; and Brian 
Harris, senior VP of Warner Music Asia Pacific. 



Irish Group: ASCAP Int'l Program Is 'A Farce' 



■ BY KEN STEWART 

DUBLIN — The two-year row between 
Irish and American authors' rights bod- 
ies is showing no signs of abating. 

Brandan Graham, chairman of the 
Irish Music Rights Organisation 
(IMRO), says the ASCAP Internation- 
al Awards program intended to boost 



the U.S. earnings of non-American 
composers is "a farce." IMRO will not 
be participating in the program, Gra- 
ham states. 

Graham was speaking at IMRO's 
annual general meeting Sept 10, where 
it was reported that the organization's 
revenues, collected on behalf of its 1,800 
members in 199$ were 13 million Irish 
pounds ($19.3 million), compared with 
1 1 million pounds ($16.3 million) in 191)5. 
Revenues of 15 million pounds ($22.3 
million) are projected for 1997. 

Graham spoke of IMRO's rejection of 
ASCAP's International Awards Pro- 
gram. "Even though the program comes 
as a direct response to IMRO's two- 
year liattle with ASCAP, this is not the 
appropriate answer, and IMRO will not 
participate in this farce," he suited. 

"Arbitrary 'awards' in place of pay- 
ment for actual performances of our 
members* works in the U.S. is insulting 
ami patronizing. IMRO expects nothing 
less from ASCAP than that required by 
international copyright law and the type 
of service we extend to them for the use 
of their members' music in Ireland. 

"The popularity of Irish music in 
every genre. is growing, and it is up to 
the larger, older societies, like ASCAP, to 
change their practices to appropriately 
recognize and pay for the significant 



musical contribution of Irish songwrit- 
ers and composers in that territory." 

Graham added that, in the age of 
high-tech monitoring, using the argu- 
ment that better monitoring of IMRO 
members' works in the U.S. would 
increase costs was "just nonsense. This 
kind of talk is just a smoke screen for 
inefficiency. 

"It is no wonder collecting societies 
are under attack worldwide. They have 
only themselves to blame for not gear- 
ing up for the new millennium and for 
not providing the transparent services 
their members and the user market- 
place demands." 

In a reply by ASCAP from its New 
York headquarters, CEO John LoFru- 
mento says, "We treat members of affil- 



iated societies no differently than we 
treat our own domestic members — per- 
formances are paid in exactly the same 
manner. 

"The new International Awards are 
distinct from our distribution — they are 
an extension of our ongoing Special 
Awards for ASCAP members whose 
works don't fall within the survey and 
are substantially performed in general 
lice ruse venues. Over the past 35 years, 
ASCAP members have benefited to the 
tune of $36 million in Special Awards — 
a number that is hardly a farce. Despite 
IMRO's characterization, ASCAP is 
committed to distributing revenue from 
unsurveyed U.S. venues fairly and sufo- 
jectively. 

"ASCAP has in excess of 400,000 gen- 



Kung To Exit HMV In Asia 



HONG KONG— Philip Y.F. Kung, 
managing director of HMV in the 
Greater China and Southeast Asia 
region, is to leave the company at the 
end of October. Kung is to be senior 
VP of DFS, a duty-free goods compa- 
ny in Hong Kong. 

Based in Hong Kong, Kung has 
been HMV's regional managing 
director for more than three years, 
during which time he has been rec- 
ognized as a vocal champion of value- 
added, deep catalog music retailing 
in Asia. During his tenure, Kung has 
seen the chain's entry into the South- 
east Asian market, including the 
launch and successful development of 
four stores in Hong Kong and anoth- 
er in Singapore. 

The executive was also actively in- 
volved in lobbying government on the 
structure of Hong Kong's new copy- 
right legislation in the final days of 
the British administration. 

HMV's Tokyo-based Asia region 



president Chris Walker will oversee 
Kung's duties between the time of 
Kung's departure and the naming of 
his successor. 

HMV Group chairman/CEO Stuart 
McAllister says that he has no replace- 
ment in mind as Kung is leaving sooner 
than the company had expected. 
Of Kung, he adds, "I'm sorry to see 
him go. He's done a 
very good job in 
helping to launch 
HMV, and particu- 
larly HMV Hong 
Kong and Singa- 
pore. We'll always 
he indebted to him for what he has 
done. We say farewell with lots of 
thanks." 

Kung's replacement will have the 
title of managing director, Hong Kong 
and Singapore. Under the new struc- 
ture this represents, the managing 
directors of individual countries will 
report to Walker. GfiOPF BURPEE 



HMV 



eral [non-broadcast] licencees that are 
not directly surveyed. ASCAP's collec- 
tions from IMRO to date are far less 
than the 'several million dollars' re- 
ferred to in the IMRO statement." 

Graham also had harsh words for the 
Irish government, whose lax attitude 
toward intellectual property matters, 
he said, had "resulted in Ireland's dubi- 
ous distinction as the copyright black 
spot of Europe." 

Later, the meeting heard that IMRO 
has positioned itself for future expan- 
sion into new areas of copyright admin- 
istration. Graham said the organization 
"is now prepared to meet challenges 
within the rapidly changing landscape 
of intellectual property. The likely intro- 
duction of the one-stop shop offers an 
opportunity for us to more easily facili- 
tate user demand for copyright clear- 
ances in all areas covered in the new 
media — graphic design, art, writing, 
production, animation, and, of course, 
music. 

"This will allow IM RO to increase its 
income flow and spread its cost base, as 
well as being centrally placed to look 
after the rights of our members." 

Graham also announced IMRO's 
intention to expand into the adminis- 
tration of mechanical rights. 

"In every other country in Europe, 
societies such as IMRO administer both 
mechanical and performing rights. It 
makes sense to combine both activities, 
as common databases are used and the 
core activity is the same — collecting 
and distributing royalties. We can offer 
a competitive, effective service to our 
members,." 

New board memters Barbara Gala- 
van (McGuiness Whelan Publishing 
Ltd.) and Eddie Joyce (Jeeldaire Ltd., 
trading as Danceiine) were announced 
as publisher-directors at the annual 
general meeting. Writer-directors 
Jimmy MacCarthy and Mike Hanrahan 
were re-elected. 
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Norwegian Web Expanding Into Sweden 

Musikk Buen Buys Sony Store, Aims To Build Market Share 



■ BY KAI ROGER OTTESEN 

OSLO — Leading Norwegian retailer 
Musikk Buen is expanding its foothold 
in the Swedish market with the acqui- 
sition of the last of the four stores sold 
by Sony Music Entertainment Sweden. 

Musikk Buen, the holding company 
for Norway's 46-store Hysj! Hysj! 
chain, takes ownership Oct. 1 of the 
2,800-square-meter Mega Skivak- 
ademien at Sergels Torg in the Stock- 
holm city center. The price of the deal 
has not been disclosed. 

Musikk Buen/Hysj! Hysj! is already 
present in the Swedish market after 
buying the Mega Skivakademien store 
in Stockholm's Stureplan from Sony in 
1995. That store was subsequently con- 
verted to the Hysj! Hysj! brand. How- 
ever, Musikk Buen says it intends to 
keep the Mega name and profile for its 
latest acquisition. A company source 
says no layoffs or insertion of Norwe- 
gian personnel are expected. 

Sony was prepared to sell the store 
and three other retail outlets to allow 
the company to concentrate on its core 
label activities, it says in a statement. 
Its three other stores were sold in 1993, 
1994, and 1995. The stores were origi- 
nally bought by Sony Sweden under a 
previous management of the company. 

For Musikk Buen, the acquisition is 
part of a strategy to establish a number 
of stores in shopping malls across Swe- 
den within three to five years. 

That expansion builds on a platform 




of Hysj! Hysj! stores in Norway main- 
ly based in shopping malls, a concept 
the chain hopes can add more value to 
the Swedish market. 

Hysj! Hysj! managing director Are 
Pedersen, who is also one of the group's 
founders and major shareholders, com- 
ments, "There aren't really any [music 
retail] chains in Sweden, and [the 
country] lags be- 
hind many Euro- 
pean countries, in- 
cluding Norway. Our 
main goal, over a 
three- to five-year 
period, is to achieve 
the same market 
share in Sweden as we have in Norway." 
According to Pedersen, Hysj! Hysj! 
accounts for around 33% of Norway's 
music retail market 

The projected gross revenues in 1997 
for the Norwegian stores is 327 million 
kroner ($44 million). The two stores in 
Sweden are likely to gross 150 million 
kroner this year ($20 million). Next year, 
the chain hopes to exceed 500 million 
kroner ($67 million) in the two coun- 
tries. There are no plans for a public 
stock offering. 

Rolf Kjos-Hanssen and Pedersen 
launched the first Musikk Buen-store 
in Trondheim, Norway, 11 years ago. 
The 17-square-meter store grossed 1.4 
million kroner ($200,000) in its first 
year. The Hysj! Hysj! concept was 
established in 1993. 
"Wc consider the growth phase, in 



terms of expanding the number of 
stores in Norway, as being over," Ped- 
ersen says. The only major cities that 
are not served by the chain are Bergen 
and Tromso. 

In Sweden, Mega Skivakademien 
has made its mark especially in 
imports of vinyl maxi-singles. Peder- 
sen sees that as "not one of the most 
profitable parts of the store, but the 
single department as a whole is prof- 
itable and has a fantastic market share 
in Stockholm. That department will 
remain unchanged. We see that the 
market for singles is still growing." 

Pedersen argues that it is too early 
to say what cross-border synergies 
can be had from expanding into Swe- 
den. But, he notes, "we can't rule out 
the concept For instance, internation- 
al products are the same in Norway 
and Sweden." 

Such cross-border transshipments 
are "not our No. 1 priority, however. 
We have a very good relationship with 
the Norwegian record companies, and 
we want to continue that. I also know 
that Mega has an extremely strong 
position among the Swedish record 
companies. It's important to maintain 
that." 

Asked why the acquisition of the 
Mega store was attractive, he cites its 
market position, size, and trading vol- 
ume as crucial in the decision making. 
"It's still a store with growth poten- 
tial. That's very impressive to us," 
states Pedersen. 



Disc Tara Gains Dominance In Indonesia 



m BY DEBE CAMPBELL 



JAKARTA, Indonesia— Disc Tara, 
among the country's oldest audio out- 
lets, is now the fastest growing music 
retailer in Indonesia, with almost 50 
shops on five islands and outlets open- 
ing at the rate of three a month through 
the end of the year. 

In just 12 years, Disc Tara has sin- 
glehandedly created a demand for CDs 
in Indonesia, and the format now 
accounts for more than 10% of the tra- 
ditionally cassette-dominated market. 

Disc T^ra got its start in Jakarta in 
the 1950s with one LP shop. This grew 
to include cassette, audio, and video 
rental and retail over the years, ex- 
panding into the Musica Recording stu- 
dios. With a strong foothold in the 



□ISCfe||TARA 



industry, the group ojxmed a vinyl fac- 
tory and later moved into audio and 
videocassette production, prior to the 
crackdown on copyright laws in Indone- 
sia. 

Legitimizing the business, the orga- 
nization obtained licensing for videos 
and began subtitling and dunning 
imports. Now the company has a CD 
factory, a printing and packaging facil- 
ity, and an injection plant to support 
production. 

In 1985, Disc Tara opened the coun- 
try's first CD store, a 300-square-meter 
outlet carrying 15,000 titles. Operated 
by Wirawan Hartawan, now the orga- 
nization's president director, the shop 



averaged one CD sale a day in a mar- 
ket where the price of a disc was more 
than the average weekly income. 

Hartawan hung on for 3Vz years with 
the philosophy of "just wait and it will 
grow." 

Hartawan drew on connections and 
clients from former employment at 
CitiBank to create CD demand. Enter- 
ing into an agreement with Indomobil 
auto assemblers and Sony, Hartawan 
got 40 new luxury cars on the road each 
month with multi-disc changers 
installed. That soon grew to 400 cars a 
month, and he was finally selling CDs. 

Another tactic was signing with Sony 
Japan for a six-month exhibition across 
the island of Java, demonstrating CD 
sound quality. "The deal was they sold 
hardware and I sold the software," 
Hartawan recalls. 

Panasonic joined in for home system 
sales, and local music fan clubs were in- 
vited to listen to CDs. 

By 1989, Hartawan committed to 
open 10 shops, in collaboration with a 
national supermarket chain. The net- 
work grew to 25 outlets by 1995. Dur- 
ing the last two years, it has grown to 
46 stores, with 100% growth annually. 
All the shops are linked to the central 
marketing, merchandising, and distri- 
bution center by a barcode-based net- 
work, said to be the only one in Indone- 
sia. 

Other than mom-and-pop retailers, 
there are only two other small chains, 
the largest Duta Suara, having only a 
handful of shops in Jakarta. 

Hartawan says international suppli- 
ers are now looking to link up with Disc 
Tara to collaborate on campaigns and 
artist appearances. 



Recent cooperation with PolyGram 
brought Code Red to Disc Tara shops. 
The group drew 2,000 fans in one hour 
for an autograph session. 

Similar crowds turned out for Sim- 
ply Red, AU-4-One, and the Backstreet 
Boys. Local artist appearances have 
drawn up to 5,000. Hartawan says he 
has 10 local and eight international 
appearances scheduled for the remain- 
der of the year. 

The promotions are all part of his 
effort to create an entertainment 
atmosphere for customers. By refoc us- 
ing the organization, Hartawan has 
designed three store concepts to be 
implemented across Indonesia. The 
standard Disc Tara outlet, about 100 
square meters, is in smaller cities and 
serves as a secondary store in larger 
cities. It carries a basic music line. 
Music Megastores, with less than 500 
square meters, are in larger cities and 
include an upgraded product range 
along with imported CD-ROMs, im- 
ported lifestyle magazines, T-shirts, 
music- and youth-oriented products, 
children's computer software, video, 
and laserdiscs. 

Two exclusive 1,000-square-meter 
Tara Megastores in Jakarta are based 
on the HMV and Tower store concepts. 
Not only is the music departmentalized, 
but soundproofed rooms with classical 
and jazz collections have different 
atmospheres and separate in-house 
stereo systems along with listening sta- 
tions designed and built by Disc Tara. 
No other Indonesian music retailer is 
using listening stations. Displays and a 
50-unit TV wall make the stores appeal- 
ing and entertaining for families. 

(Continued on jxiye 66) 



newsline... 

TWO OPUS ONE RECORD STORES in Antwerp, Belgium, are closing after 
being officially declared bankrupt The recent arrival of a Virgin Megastore 
in the Century Center shopping mall in the center of the city is being blamed 
for contributing to the failure of the Opus One outlet there, which is to close 
next month. Further competition has come from two r Yench-owned FNAC 
stores in Antwerp, and the Century Center closure follows the shuttering 
Sept. 6 of an Opus One store in Brasschaat on the city's outskirts. The offi- 
cial receiver has ruled that the remaining Opus One stock of 45,000 CDs is 
to be sold at a 40% discount marc maes 

TOWER RECORDS has announced plans for a second store in Singapore. The 
11,000-square-foot outlet is expected to open in November on the second 
floor of the Suntec City Plaza shopping mall in the 
city center. It will stock about 140,000 CDs and fea- 
ture a permanent showcase stage for visiting artists, 
as well as a coffee bar to be operated in partnership 
with a local company. Tower's first Singapore store 
opened in the Pacific Plaza mall in 1993, its second 
in the region following the retailer's debut with a 
flagship store in Hong Kong the previous year. The 
company has suggested that further expansion in Singapore is under con- 
sideration. GEOFF BURPEE 

U.K. AUTHORS' BODY the Performing Right Society (PRS) received income 
of 192 million pounds ($307 million) last year, an increase of 8% over 1995, 
the organization's annual general meeting was told. It distributed 163 mil- 
lion pounds ($261 million) to its 30,000 composer, lyricist, and publisher 
members, 9% more than the previous year. The difference of 29 million 
pounds ($47 million) represents fees and administration costs and is 15% of 
total revenues, one percentage point lower than in 1995. Overseas income, 
at 64 million pounds ($102 million), was up 10%. The biggest foreign rev- 
enue sources were the U.S., providing 13.3 million pounds ($21.3 million); 
Germany, 9.7 million pounds ($15.5 million); and France, 7.4 million pounds 
($11.8 million). Announcing the figures at the Sept. 12 meeting, chairman 
Andrew Potter said that increased vigilance by the PRS over overseas col- 
lection societies had aided the boost in revenues. mark Solomons 

R0HI SIZE & REPRAZENT, which won the coveted Mercury Music Prize (Bill- 
board Bulletin, Aug. 29) for its album "New Forms" (Talkin' Ix)ud/Mercury) 
has sold an additional 20,000 copies of the set in the U.K. since the Aug. 28 
ceremony, according to Mercury Records U.K. More than 50,000 units of 
the album have been moved in total. Observers noted after the win that the 
prize's effect on sales of the drum'n'bass act's debut would be relatively easy 
to quantify compared with better-established acts such as Radiohead or 
Prodigy, which were also nominated for the award. dominic tride 

FORMER WHO GUITARIST PETE T0WNSHEND unveiled Sept. 14 a plaque from 
U.K. government agency English Heritage honoring Jimi Hendrix on the 
wall of Hendrix's former London home. More than 2,000 
fans attended the ceremony, as well as Jimi's father; his 
sister Janie; Noel Redding, erstwhile bass player with the 
Jimi Hendrix Experience; Led Zeppelin's John Paul 
Jones; and Robert Wyatt of Soft Machine. "It represents 
a cultural acceptance of the fact that popular music has 
proved itself to be long-lasting," said Kathy Etchingham, 
who lived with Hendrix in the house in 1969 and cam- 
paigned for six years for the plaque after city fathers in 
Seattle, the artist's birthplace, refused a memorial. Such hendrix 
English Heritage honors are normally reserved for for- 
mer prime ministers, diplomats, and members of the British establishment. 

NKJEL WILLIAMSON 

TOWER RECORDS in the U.K. says it will boycott the country's leading clas- 
sical honors, the Gramophone Awards, because of the awards' sponsorship 
by mail-order company the Britannia Music Club. Tower will not be pro- 
viding in-store marketing support to the winners, says U.K. managing direc- 
tor Andy Lown. "Music clubs are like supermarkets: They cream off profits 
from the most popular works and do nothing to encourage investment in a 
wider range of music," Lown says. Responding to a question from Billboard, 
a Tower spokesman says the company will not be extending this philosophy 
to the Brit Awards, w r hich are also sponsored by Britannia. No comment 
was forthcoming from the organizers of the Gramophone Awards. 

JEFF CLARK-MEADS 

VIRGIN MEGASTORES AND MTV U.K. are sponsoring a tour of British uni- 
versities by baby acts on Richard Branson's V2 Records and affiliated 
labels. Acts confirmed include Number 1 Cup, the hormones, Kings Of Infi- 
nite Space, Daytona, Tin Star. Addict, and Stony Sleep. The 20-date tour 
kicks off Oct. 15 at the University of London and runs through Nov. 7. 

PUBLIC PERFORMANCE LTD., the U.K. labels* collecting body, collected 
total revenues of 21.7 million pounds ($85 million) in the six months to 
November 1996. It has also reported revenues of 42.2 million pounds ($68 
million) in the 12 months to May 1996, 11.8% up from the previous year. 
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HITS OF THE CS* WORLD 



JAPAN 


(Dempa Publications Inc.) 09/15/97 
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ANDREA BOCELU ROMANZA polygram 

RAD*0t+EAD OK COMPUTER EMi 

BJORN AFZELIUS TANKER WD 50 afteuus 

BOB DYLAN BEST OF SOW 

BACKSTREET BOYS BACKSTREETS BACK vwgin 

AQUA AQUARIUM universal 

MtOMGY THE FAT OF THE LAND md 

SMURFENE SMURFEHITS 3 -WCADE 



SPAIN 



(AFYVE/ALEF MB) O9/0EV97 



SINGLES 

FREE ULTRA NATE erancoy negro 

BEACH BALL NALIN & KANE mm 

MR. DJ DR. ALBAN arcade 

VIRTUAL EXPERIENCE COCOOMA ginger 

CAFE DEL MAR ENERGY 52 MM 

MMMBOP HANSON MERCURY 

ATTACK VOL 1 PASTIS & BUERNI oisatw i 

ANON I M ANONIM VOL. 2 uu 

REMIXES EX 3 ginger 

MEN IN BLACK WILL SMITH coujuema 



ALEJANDRO SANZ MAS warmer 

BACKSTREET BOYS BACKSTREEFS BACK virgin 

LUIS MIGUEL ROMANCES warmer 

OASIS BE HERE NOW golumbja 

JARABE DE PALO LA FLACA VIRCM 

MONICA NARANJO PALABRA DE MUJER EPIC 

NEK NEK WCA 

ANA TOR RO J A PUNTOS CARDINALES ARKXA 
PRODIGY THE FAT OF THE LAND cartxine esrana 
DOVER DEVIL CAME TO ME SUBTLRfUGE 



PORTUGAL 



(PorlugalAFP) 09/16/97 



ALBUMS 

PAULO GONZO QUASE TUDO SONY 
DANIELA MERCURY FEIJAO COM ARROZ SONY 
THE KELLY FAMILY ALMOST HEAVEN EMI 
SAN TANA SUMMERDREAMS SOTO 
BACKSTREET BOYS BACKSTREETS BACK emi 
OASIS BE HERE NOW SONY 
GABRIEL 0 PENSAOOR QUEBRA CA8ECA SONY 
U2 POP polygram 

ELVIS PRESLEY FOREVER IN LOVE BMC 
02 UNDER A BLOOD RED SKY rolycram 



DENMARK 



IIFPI N ? sen Marketing Research! 09*' 11/97 



I'LL BE MISSING YOU PUFF DADDY 4 FAITH 
EVANS (FEAT. 112) bmg 
SUPER HERO DAZE SONY 

EVERYBODY (BACKSTREETS BACK) BACKSTREET 

BOYS VIRGIN 

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
■EDCLPITCH 
MEN IN BLACK WILL SMITH SONY 
LONELY NANA poltgrau 

(UN, DOS, TRES) MARIA RICKY MARTIN SONY 

YOU HAVE BEEN LOVED/STRANGEST THING '9? 

GEORGE MICHAEL virgin 

ECUADOR SASH! scanchnavhw 

HOW COME. HOW LONG BABYFACE & STEVlE 

WONDER SONY 

ALBUMS 

BACKSTREET BOYS BACKSTREETS BACK virgin 

MICHAEL JACKSON BLOOD ON THE DANCE FLOOR 

—HISTORY IN THE MIX sony 

OASIS BE HERE NOW SOW 

JUICE SOMETHING TO FEEL emi 

ANDREA 8 OCELLI ROMANZA polygram 

BILLY JOEL GREATEST HITS VOLUME III sony 

GARY BARLOW OPEN ROAD BMG 

AQUA AQUARIUM universal 

VARIOUS ARTISTS BURNING LOVE bug 

MOONJAM SAXOPHONESONGS VOL, 2 Wlay 



FINLAND 



(SeuratFPl Finland) 09/14/97 



SINGLES 

LIKAA APULANJA levy 

MITAVAAN APULANTA LEVY 

BARBIE GIRL AQUA bug 

MITAAAN MUUTA El 00 LEHTIVIHREAT levy 

THE AGE OF LOVE SCOOTER n-tti 

MEN IN BLACK WILL SMITH sony 

MATO APULANTA levy 

MR. DJ OR. ALBAN MEL 

I'LL BE MISSING YOU PUFF DADDY * FAITH 

EVANS (FEAT. 112) bmg 

IN MY MIND ANTILOOP polygram 

ALBUMS 

LED ZEPPELIN REMASTERS warmer 
OASIS BE HERE NOW sony 
CMX CLOACA MAXIMA CMi 
SCOOTER THE AGE OF LOVE n-TEi 
RASMUS PLAYBOYS warner 
AQUA AQUARIUM bmg 

MICHAEL JACKSON HISTORY — PAST, PRESENT 
AND FUTURE som 

BACKSTREET BOYS BACKSTREETS BACK EMi 
TOMMI LANTINEN PUNAINEN GRAN1ITTI sony 
MR. PRESIDENT NIGHT CLUB warmer 




GL@BAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

INDONESIA/FRANCE: Indonesian singer Anggun Sasmi has released her Latest album, "Au Nom 
De La Lune" (By The Moon), on Sony Columbia in France, with versions in English and French. 

For the Indonesian market, she has released a special edition comprising 
16 songs in English, French, and Indonesian. The French album sold 82,000 
copies in France in four weeks, while in Indonesia, sales have topped 
100,000, according to Sony Music Indonesia managing director Sutanto 
Hartono. An exotic mix of modern tunes, including a version of David 
Bowie's "Life On Mars," and traditional sounds, "Au Nom De La Lune" is 
a departure from Sasmi's previous pop/rock style. The album's musical 
director, with whom Sasmi co-wrote four of the songs, was French com- 
poser Erick Benzi, who has written arrangements in the past for Celine 
Dion and Marian Carey. The album will be released soon in India, Japan, 
Canada, the U.S., and Europe. Sasmi's first album, released in 1986, was 
"Dunia Aku Punya" (The World I Own), which included the song Tegang" 
(Tense), co-written with her father, Darto Singo, and arranged by Ian 
Antono, a notable figure on the Indonesian rock scene. Sasmi's last two albums, "Noc Turno" 
and "Anggung C. Sasmi . . . Lah!" were produced by her French husband and manager, Michael 
Georgea. DEBE CAMPBELL 

NETHERLANDS: The success in this country of such American R&B acts as Blacks tree t, Az Yet, 
and R. Kelly has had local A&R managers shifting into higher gear in their search for home- 
grown acts with a similar style. Having previously developed the Dutch-language R&B act Arn- 
hemsgewijs for Mercury, Hans Diener, now of indie label/distributor Dureco, has discovered 
Romeo, a male quartet from Rotterdam. The group comprises English twins Spencer and Julian 
Barry (26) with Dutchmen Milton Wijngaarde (19) and Clifton Giersthove (24). The group 
showcases its cool blend of harmony soul on the first single, a romantic ballad called "Always Fall 
For Love," which was co-written by Az Yet's Marc Nelson. The single is accompanied by a video 
shot on film that is expected to air soon on MTV Europe, VTVA, and MCM. Dureco has optioned 
worldwide rights for the song. thessa MOOLJ 

IRELAND: Dolores Keane, whom Nanci Griffith has called "the voice of Ireland," was born into 
one of the country's most celebrated musical families, in which, as she recalls, "learning songs 
and tunes was like learning to walk." She first came to widespread atten- 
tion as singer with De Danann, a group that has at various times included 
Mary Black, Maura O'Connell, and Eleanor Shanley, all of whom went 
on to solo careers. "The Best Of Dolores Keane" (Dara/RTE) is a 16-track 
compilation from albums including "Lion In A Cage," "Solid Ground," and 
"Dolores Keane." Keane is an artist who is at ease with both traditional 
and contemporary material, and the album features songs written by 
Kieran Halpin, Paul Brady, John Faulkner, Donagh Long, Van Mor- 
rison, and John Lennon and Paul McCartney. The performances include collaborations with 
Mick Hanly ("My Love Is In America"), Emmylou Harris ("Never Be The Sun," "Emigrant 
Eyes"), De Danann ("Let It Be"), and Liam Bradley ("Have I Told You Lately"), ken stewaht 

SOUTH AFRICA: The sound of township jive reaches far beyond the confines of Soweto with the 
international release of "Born To Jive" by the Soul Brothers (Sterns/Earthworks). In South 
Africa, the group's albums circulate mostly on cassette, many of them bootlegged, and this release 
for a wider market is made up of tracks from two recent South African hit albums and an 
acclaimed session recorded on the group's European tour for the BBC Radio One show hosted by 
U.K. radio's leading champion of world music, Andy Kershaw. With more than 20 years in the 
business but with a shifting lineup, the Soul Brothers are the finest exponents of the rhythms of 
nibaqatiga, the Zulu term meaning "home-made," originally applied as an insult but gleefully 
adopted as a term of endearment by performers and audiences alike. Strong vocal harmonies 
also inspired by Zimbabwean styles, driving saxophones, and the classic Hammond B-3 organ 
sound constitute an explosive mix. Onstage the group is dynamite, with the vocalists, led by David 
Masonsdo, performing outrageous steps that the old Motown vocal groups would never have 
imagined in their wildest dreams, and "Born To Jive" captures the excitement of the Brothers' 
live performances as well as any studio recording ever could. nigei, Williamson 

PHILIPPINES: What passes for jazz here is often little more than straightforward instrumental 
music, but pianist Bel Cruz Jr., 53, plays the real thing on his debut album, "Bugudoy" (Cruz's 
childhood nickname — no English translation), released on the Musiko Records label of BMG 
Records (Pilipinas) Inc. As well as featuring five Cruz compositions, "Bugudoy" contains five pas- 
sionate jazz treatments of well-known Filipino standards and folk songs, including "DahH Sa 'Yo" 
(Because Of You) composed by Mike Velarde, and "Ang Tangi Kong Pag-Ibig" (My Only Love) by 
Nicanor Abelardo. Arranged for a conventional lineup of piano, luiss, and drums, the .songs are 
also imbued with a Latin rhythmic pulse, thanks to the additional use of congas and timbales. 
According to Cruz, there is a treasure chest of Filipino standards waiting to be discovered. "Too 
many people overlook the Filipino traditional songs, and I wanted people to hear how fine they 
sound with a jazz approach," he says. "These are great songs by great composers." Cruz, whose 
fluent playing style resembles that of Oscar Peterson, mixes an accessible, melodic flow with 
thrilling improvisational passages often punctuated with dazzling, Art Tatum-like touches. "I 
never play a song the same way twice," he says. "The chord voicings and the improvisation come 
out of me differently each time." While the opportunities for jazz artists to record albums in this 
country remain limited, Cruz is helping to break down barriers. DAVID GONZALES 
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Yamo Offers Alternative To 
Cold Electronica On 'Pie' 



w 



HOME& 
ABROAD 




by Thorn Duffy 




ARMTH and whimsicality are 
not qualities usually associated with 
the technologically driven genre of 
electronic music. Yet they are found 
in abundance on "Time Pie," the 
noteworthy new album from Yamo, 
a collaborative electro-pop project led 
by Germany's Wolf- 
gang Flur, a former 
member of the pioneer- 
ing electronic music 
band Kraftwerk. 

Released Tuesday 
(23) on the independent 
Hypnotic Recordings 
in the U.S. and other 
labels in Europe and 
Japan, "Time Pie" is 
the result of a long per- 
sonal and musical jour- 
ney for Flur, who has 
built upon and moved 
beyond the legacy of 
the music he made with 
Kraftwerk from the 
70s onward. 

That legacy — the 
trance-inducing, coolly impersonal 
sounds of such albums as 1974's 
"Autobahn" or 
1977's "Trans- 
Europe Ex- 
press" — has had 
an influence on the 
development of 
styles including 
disco, rap, techno, 
electronica, and 
modern dance 
music. While he is 
aw r are of Kraftw p erk's substantial in- 
fluence, Flur is the first to admit 
that, for him, listening to contempo- 
rary pop is not a priority. 

"I ignore a lot of [what's on] radio 
because I have to have my eyes and 
ears free from other influences," he 
says, speaking from his home in Diis- 
seldorf, in Germany's Rhineland 
region. "There is enough sound in the 
air when you live in a big city. I get 
my ideas from that and what I listen 
to in nature." 

Early this month, Flur partici- 
pated in a panel on electronic music 
in the '90s at the CMJ convention in 
New York and acknowledged that 
Europe continues to embrace elec- 
tronic styles much more fervently 
than the U.S., the land of guitar 
rock. 

"It is so big here in Europe and has 
such radio play, and so little in Amer- 
ica," he says. "Since 1974, when a 
band like Kraftwerk brought elec- 
tronic music inside of pop to Ameri- 
ca, nothing has changed too much. 
Only special radio stations play this 
.music." 

It also takes a special record label 
to properly market electronic music. 
Flur says he learned that Hypnotic 
Recordings, based in California, had 
previously released albums by other 
electronic bands, including the early 
albums from Kraftwerk, licensed 
from Capitol Records. "I'm really 
happy with those guys," he says of 
Hypnotic. 

Germany's culture of technologi- 
cal precision certainly can be credit- 
ed, in part, for nurturing the rise of 



electronic music in the 70s and, more 
recently, for the market's success 
with dance music. But Flur today 
draws from another aspect of Ger- 
man culture. He describes the songs 
on "Time Pie" as an electronic pop 
fairy tale. Think of the Brothers 
Grimm with synthesiz- 
ers. 

A playful spirit runs 
through "Time Pie": in 
the metronomic lyrics 
and vocal delivery of 
the title track; in the 
buzzing bite of a song 
called "Mosquito"; in 
the kiss-and-giggle 
intro to "Awomana- 
man"; or in the driving 
highway pulse of 
"Guiding Ray" (subti- 
tled "Space Journey To 
Funny Faces From 
Foreign Towns"), an 
autobiographical tale of 
Fliir's search for new 
musical styles since 
leaving Kraftwerk in the '80s. 

Adding a touch of innocence, 
Flur's teenage niece, Jeannine Flur, 
makes her vocal debut on the single 
"Stereomatie," a retro-sounding 
paean to stereo recording, "this bril- 
liant technique from the '50s which 
allows us artists to be able to pack 
our musical stories so effectively," 
writes Flur in the liner notes for 
"Time Pie." 

For the recording of "Stereomat- 
ic," Flur even dusted off the original 
electronic drum pad that he and 
Kraftwerk's Florian Schneider cre- 
ated in the 70s. "That was just for 



1 he says. "We do everything for 



fun, 
fun. 

That attitude is a far cry from the 
cool and serious image of Kraftwerk, 
suggesting why Flur left the group 
in pursuit of more emotionally engag- 
ing music. 

"There was not enough warmth, in 
our being together personally or in 
our music. That was the reason to 
leave and to search for a new style. I 
like to tell stories," he says. 

"I'm a bit like an actor when I go 
inside the recording studio," he con- 
tinues. "I'm only interested in work- 
ing with people who have no prob- 
lems in showing their feelings. That 
was my goal, of course. And that was 
the reason I left Kraftwerk, with a 
heart full of pain, of course, because 
it's not easy to leave a band. I 
changed, I really have to tell you, not 
Kraftwerk, and we went different 
ways. 

"Sometimes, it's so healthy to let 
things go," adds Flur. "Now I only 
want to find something that makes 
me feel good. What brings me the 
most joy in life is the synthesizer 
music inside of me." 

Home & Abroad is a biweekly cohotm 
spotlighting the activity of the inter- 
national musk business and artists 
outside their home markets. Infor- 
mation may be sent to Thorn Duffy 
Billboard, 23 Ridgmount St., London, 
WC1E 7 AH, or faxed toU-171-323- 
2316. 
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Myers' 'Rain' Falls On Stony Plain 

Canadian Radio Hit Ignites Singer's Career 



BY LARRY LeBLANC 



TORONTO— "Let It Rain," the debut 
album by traditional-styled country 
singer Shirley Myers, to be released on 
Stony Plain Records in Canada Oct 14, 
came about only because of the un- 
expected popularity of its title track. 

Serviced to Canadian country radio 
on a Warner Music Canada promotion- 
al sampler April 14, the song "Let It 
Rain" peaked at No. 9 on Broadcast 
Data Systems' country chart here July 
7, a significant feat for a virtual un- 
known without a label deal. 

"Let It Rain" was also featured on 
the WEA compilation "New Country 4," 
released May 13. According to Alan 
Fletcher, director of strategic projects 
for Warner Music Canada, the album, 
which also contains tracks by Paul 
Brandt, Kevin Sharp, and Bryan White, 
has sold 147,000 units in Canada. 

Following the airplay success of the 
"Let It Rain" track, several executives 
at Warner Music Canada had wanted to 
sign the 29-year-old Myers directly to 
the company, but that didn't happen. 
However, Garry Newman, senior VP/ 
managing director of the company's 
domestic/international division, who had 
been enthusiastic about the "Let It 
Rain" single the first time he heard it, 
telephoned Holger Petersen, president 
of Stony Plain, based in Edmonton, 
Alberta, to suggest that that the roots- 
based indie sign the twangy-voiced, 
Canadian-born performer. 

"It all happened very quickly," recalls 
Petersen. "We made the [recording] 
deal before the album was completed (in 
mid-August], I heard eight songs 
Shirley had as demos, and the quality of 
the songwriting really impressed me. 
She's a great singer. I don't know how 
you would describe [her music J. It's 
more traditional than contemporary. It 
has a real simplicity that rings true." 

Produced by Myers, her boyfriend, 
steel guitarist Rod Nicholson, and engi- 
neer Troy Lancaster, the album was 
recorded at Fireside Studio in Nashville 
using mostly studio musicians. Of the 
song's 10 tracks, five were co-penned by 
Myers, including the title song, which 
she co-wrote with Nicholson. 

"Some of the tracks, [like] 'Long 



DISC TARA 

(Continued from page 63) 

Hartawan believes his company may 
have room to move in the megastore 
market for some time to come as, he 
feels, the Indonesian Music Assn. ban 
on foreign retailers will not be lifted for 
several years. "Because Tower Records 
usually targets tourist markets and tax- 
free countries in Asia, Indonesia may 
not be in the immediate plan anyway," 
he says, "especially since it is still a 90% 
cassette market here. 

"The market is not ready for CD- 
only-oriented retailers. Besides, Singa- 
pore and Hong Kong have bigger buy- 
ing power. But itwill happen eventually, 
and we have to be prepared." 

The competition will help the growth 
of CDs and the CD market share, 
Hartawan predicts. "The Singapore 
market has grown 40% since Tower 
came in," he adds. "We have five to 10 
years of growth to focus on to position 
ourselves as the market leader." 



Long Gone,' were recorded 2V4 years 
ago, while in the past year we recorded 
'Rillin' Out Of Love,' 'Let It Rain,' and 
'Lettin' Go,' " says Myers. "Every six or 
eight months, we'd go in the studio and 
track three songs. 'One Last Step' was 
the last song put on. Rod and I wrote it 
just the day before we tracked it three 
weeks ago along with 'Don't Say A 
Word,' the duet with Johnny Lee." 

For the follow-up to the "Let It Rain" 
single, Stony Plain released "Haven't 
You Heard" to Canadian country radio 
on Monday (22). "We're going to hit 
radio hard because [radio program- 
mers] have been waiting for a follow- 
up," says Petersen. " 'Let It Rain' was 
certainly a successful tune." 

" 'Let It Rain' is the most-requested 
song we've played this year," says Steve 
Jones, program manager of country 
CFQM in Myers' hometown, Moncton, 
New Brunswick. "We can't wait to start 
playing tracks from the album." 

Despite his initial disappointment at 
Warner Music Canada passing on 
Myers, her Nashville-based manager, 
Peter Leggett, says he was enthusias- 
tic about signing a deal with Stony Plain 
because recording rights were restrict- 
ed to Canada, making it possible for him 
to secure another deal in the U.S. 

"We had jump-started Shirley's 
career with 'Let It Rain,' and I didn't 
want to lose any momentum," says 
Leggett. "If the [contract] with Stony 
Plain had been such that it had tied my 
hands down in the U.S., I would have 
waited [for a U.S.-based deal]. Now, the 
minute I get a deal in the United States, 
Stony Plain steps aside and only keeps 
this first album in Canada." 

Leggett adds that he is "now talking 
seriously to several U.S. labels [about 
Myers' album], and there's been some 
interest in what's been happening [in 
Canada]. I will eventually get her a U.S. 
deal. Here's a 29-year-old girl who can 
sing, who writes, and who doesn't have 
to be taught the [music] business." 

Myers certainly knows country mu- 
sic from growing up in Moncton. Her 
father, singer/guitarist Gerry Myers, 
has been a well-known figure for 
decades throughout Canada's East 
Coast as a member of the Bunkhouse* 
Boys, which recorded for Apex Records 
of Canada (now Universal Music Cana- 
da) and Rodeo Records in the 1950s. 

The group's enormous regional pop- 
ularity was bolstered by its highly rated 
shows, both named "The Bunkhouse 
Boys," which ran on Moncton radio sta- 
tion CKCW from 1942 to 1951, and on 
affiliated CKCW-TV from 1952 to 1964. 
"The Bunkhouse Boys covered a lot of 
ground, [touring! New Brunswick, Nova 
Scotia, and Prince Edward Island," says 
Gerry Myers. "We also played in Mon- 
treal and Toronto." 

As a youngster, Shirley Myers was 
keenly aware of her father's celebrated 
status. "As kids, shopping with my 
mom, wherever we went, my two sisters 
and I always had people staring and 
pointing at us," she says. "There were 
always musicians coming over to the 
house, and we always had music playing 
at home. Dad used to play a lot of Hank 
Snow and Buck Owens. He used to buy 
me records when I was as young as 2 
years old. Marie Osmond was my 
biggest influence when I was little." 

Gerry avidly recalls his daughter's 
enthusiasm for music-making early on, 



"When Shirley was 8 or 9 years old, 
she'd take her mother's pots and pans 
into the backyard and use them as 
drums," he says. 

By the time she was 8, Gerry was 
inviting Shirley and her sister Debbie 
separately onstage to sing. In junior 
high school, the two sisters began per- 
forming together at weddings. As a 
teenager, Shirley played drums in the 
family's country & western band, Gerry 
Myers & the Myers Sisters, perform- 
ing locally with a repertoire of Snow, 
Loretta Lynn, Owens, and Conway 
Twitty hits. 

After graduating from high school, 
Myers immediately joined a Moncton- 
based band, touring 2V4 years national- 
ly as a drummer with the country group 
Southern Express. This was followed by 
a stint as a lead singer in another Monc- 
ton-based country act, Major Moves, for 
three years. 

In 1989, after winning $10,000 (Cana- 
dian) in the national Bud Country Tal- 
ent Search the year before, Myers 
decided to try her luck in Nashville. "I 
took the winnings from the talent con- 
test and paid for [plane] tickets, demos, 
and tried to push myself a little bit 
there," she says. "However, things didn't 
happen the way I wanted them to." 

After this abortive Nashville trip and 
following management problems in the 
same period, Myers mostly concentrat- 
ed on performing on Canada's country 
club circuit with her own band, Madi- 
son Avenue, for the next few years. 

"I had bad management experience, 
so I shied away from the [record] busi- 
ness," she says. "I got so involved with 
managing the band, booking the band, 
and repairing the bus on my days off, I 
was too busy to look after the business 
side. I knew I needed some guidance as 
far as getting into recording." 

Three years ago, on a recommenda- 
tion of a mutual friend, Myers tele- 
phoned Leggett looking for possible 
management. The day the two met in 
Nashville, Leggett was going to see 
Johnny Lee perform at Gilley's night- 
club and invited her along. At the club, 
he asked the Texas singer to let Myers 
perform one song. Lee asked her to 
come onstage, and after singing that 
one tune, audience response was so 
enthusiastic that Myers stayed onstage 
to perform five additional songs. 

"She grabbed hold of an audience in 
the middle of [that] show and owned it," 
recalls Leggett "I went, 'Holy smoke.' " 

After advising Myers to invest $3,000 
(U.S.) in four Nashville-recorded demos 
and after seeing her in a showcase in 
Moncton, Leggett promised the singer 
that if she left the Canadian club circuit 
and moved to Nashville, he would man- 
age and support her. Following four 28- 
hour drives from Moncton to Nashville 
for meetings and sessions that year, 
Myers moved to the city two years ago. 

"Rster thought moving to Nashville 
would be a good move for me because 
I'd be able to get out of the club scene 
and be able to focus on my songwrit- 
ing," says Myers. 

Booked by Buddy Lee Attractions in 
Nashville, Myers has since opened 
shows for George Jones, Tracy 
Lawrence, and John Michael Mont- 
gomery and appeared on TNN's "Prime 
Time Country" show, performing Lee's 
1984 No. 1 country hit "The Yellow 
Rose" with him. 
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The World Mines Australia For Golden 
Talent And Diamonds In The Rough 

Meanwhile, Oz Industry Minds Its Economy And Promotes Acts Abroad 



While Australia's domestic music market struggles 
out of a slump, the country's newest crop of suc- 
cessful artists continue to reach new heights 
around the globe. 

With its second album, "Freak Show," silverchair 
(Murmur/Sony) has racked up international sales of anoth- 
er 2 million units. After a top 5 hit in the U.S. with "I Want 
You," Savage Garden (Roadshow) toured Japan and Asia 
and broke in Europe. Peter Andre (Mushroom) notched 
his sixth top 5 hit in the U.K. Meanwhile, Deni Hines 
(Mushroom) and Human Nature (Sony) expanded their 
success in Asia to the U.K., the latter touring Europe with 
Michael Jackson and Celine Dion before audiences of 
2 million. Among other achievements: Regurgitator 
(Warner) undertook its fourth U.S. tour, opening for 
Helmet. Spiderbait (PolyGram) played Canada three times 
this year, to growing radio acceptance. David Helfgott 
(BMG) topped the Billboard classical charts and sold a 
half-million CDs worldwide. Hardcore act Frenzal Rhomb 
(Shock) toured the U.S. for the first time and, like label- 
mates Bodyjar and Big Heavy Stuff, continued to build a 
presence in Japan through touring. 

Australia has remained a hotbed ol A&R activity. Most 
labels are planning a renewed attack on the international 
market next year. 

UP WITH THE ROSTERS 

Sony Music Australia split into Epic and Columbia in 
order to better market acts and acquired local distribution 
of the Roadrunner, V2 and Harvestone labels. A much- 
publicized deal between Sony and Mushroom saw, within 
its first three months, the reunion of the multi-platinum 
'80s act Cold Chisel, a double-platinum Paul Kelly hits set 
and a gold single for newcomer Leonardo's Bride. 

"It's been my dream for 20 years to get Cold Chisel," 
says Mushroom CEO Michael Gudinski, who passed on 
the act first time around. "Getting them caps off the com- 
pany's 25th-anniversary celebrations." 

Denis Handlin, CEO and chairman of Sony Music 




Tina Arena and Sony's Denis Handlin 



Australia, says of his company's strong showing, "We've 
been at die front when it came to new talent. We've been 
aggressive, and, as market leaders for three years [with a 
22% share], we have the responsibility to excite and drive 
local business. We became closer to our partners at retail 
and media. Rather than whine about lack of airplay, we try 
to understand their concerns." 



BY CHRISTIE ELIEZER 



Adds Chris Hanlon, managing director of EastWest, 
"The A&R policy we put into place at Warner four years 
ago is paying off." R&B vocal group Kulcha, with 100,000- 
unil sales in Southeast Asia, remains Warner Australia's 
biggest overseas act of its 18 local signings. But the com- 
pany also is gearing up for U.S. releases next year for the 
Superjesus, a joint signing with Warner Bros.; the 
Earthmen, signed by Sire's Seymour Stein; pioneering 
dance producer Ollie Olsen's Primitive Ghost project; and 
U.S. -based country act Keith Urban & The Ranch, who is 
signed to Capitol. 

"There's never been such a diversity of talent before," 
declares Tim Prescott, MD at BMG. "But that doesn't 
mean every act is worth signing. It's still a case of finding 
a diamond in the rough." When Prescott took over at 
BMG in March, he stripped back the company's multi- 
media interests to refocus on music, a move that led to a 
3% rise in market share. Its biggest local act remains John 
Farnham, whose "Anthology 1," out next month, is expect- 
ed to shift 350,000 units and generate reinterest in 
European markets — particularly as a new track is a duet 
with Human Nature. BMG's buy-out of rooArt and 
Rubber landed acts with previous international success — 
Screaming Jets, Wendy Matthews, Even, Custard and 
Mark Of Cain. 

EMI's reported advance of 4 million Australian dollars 
for the Seekers — the highest for a local act — reflected its 
faith in the veteran adult-contemporary act's potential in 
the U.K., and the U.S. soul singer Rani has been released 
by EMI affiliates in New Zealand, South Africa and Asia. 
Suva Pacifica, a joint signing between Virgin Australia and 
France, went gold in France. EMI this year also inked AC 
acts Helena, Simone Hardy and Drew McAllister. 

FRESH EXPORTS 

"There's considerable interest in Australian acts from 
abroad," confirms EMI A&R executive Kathy McCabe. 
"Interestingly, I'm finding it difficult to get quality acts 
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The original independent 
music company in Australia 



Over 100 million albums worldwide, 
offices in Sydney and London 
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AUSTRALIA 

Critic's 

Choices 

Who are the best new artists coming up 
from Down Under? Billboard correspondent 
Christie Eliezer offers his selections. 



Artist: The Superjesus 
Album: The \bsoiuU huih" 
Label: East Wat 
Distributor: Warne\ Musk 
Publisher: Norn 
Manager: Aloha Management 
Booking Agent: Pmrtun 
ttarbma 

I he Superjesus is a joint sign- 
ing ol YVarnei Music Australia and 
Wai nei Bros, in the I r S. I he 
four-piece Adelaide band, fronted 
by extroverted ringer Sarah 
Mil. rod. lias aroused ennsider- 
able industry attention. First came 
a guitar-pop altai k llial avoids 
independent pretensions and 
then a sell linaiued YV, "Kight 
Su p Rail" (Aloha), which topped 
the alternative than lor five 

weeks. "We were completely 
naive," laughs guitarist Chris 
I ci it it'll) . u ho joined I he hand 
in 199 I temporarily while tak- 
ing a break from teaching 
music, lii April, the hand 
journeyed to Atlanta to make 
1 he Absolute Truth" with 
Malt Serlclic (Collective Soul, 
Cool For August). The album 
is due oul in Australia later 
this year and in the I S. in 
earl) *98. 





Clockwise from 
top left: 

The Superjesus, 
Diana Ah Naid, 
Jebediah, 
Leonardo's 
Bride, Grinspoon 



A rt i s t : Jebediah 
Album: "Slightly Odway" 
Label: Murmur 
Distributor: Sony Musk 
Publisher: Sony Musk 
Manager: Naked Ape 
Booking Agent: IMC 

Guitarist Chris Daymond is such a fan of "The 
Simpsons** that he vowed to name his first child after the 
town's founding father, Jebediah Springfield. Instead, he 
used it for a band he formed in Perth in 1995 with Kevin 
Mitchell (vocals, guitar), Kevin's drummer brother Brett 




and single-named Vanessa (bass). Kai l\ rehearsals saw the 
group playing punky covers of songs from Archers Of 
Loaf to the Muppets. At their 13th gig, they won a nation- 
al campus competition and signed to stlverchair's 
Australian label. Murmur. In August, the band's debut 
album. "Slightly Odway," was released, following an F.P, 
"Twitch," winch lopped the Wesl Australia state album 
chart, and an indie hit single, 'Jerks Of Attention." 
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The Australian Record Industry Association 
will present the 11th annual ARIA Awards 
Sept. 22 at the Capitol Theater in Sydney. Here 
is a look at the nominees in key categories. 

BEST AUSTRALIAN ALBUM 

Nick Cave & The Bad Seeds. "The Boatman's Call" 

(Mute/Liberation/Festival) 
Powderfinger, "Double Allergic" (Polydor) 
Savage Garden, "Savage Garden" (Roadshow/Warner) 
silverchair, "Freak Show" (Murmur/Epic/Sony) 
Spiderbait. "Ivy & The Big Apples" (Polydor) 

BEST AUSTRALIAN SINGLE 

Nick Cave & The Bad Seeds. "Into My Arms" 

(Mute/Liberation/ Festival) 
Leonardo's Bride. "Even When I'm Sleeping" (Mushroom/Sony) 
Powderfinger. "O.A.F." (Polydor) 
Savage Garden, "Truly Madly Deeply" (Roadshow/Warner) 
Spiderbait, "Buy Me A Pony" (Polydor) 

BEST AUSTRALIAN GROUP 

Crowded House (EMI) 
Powderfinger (Polydor) 
Savage Garden (Roadshow/Warner) 
silverchair (Murmur/Epic/Sony) 
Spiderbait (Polydor) 

BEST FEMALE ARTIST 

Monique Brumby, "Mary" (Columbia/Sony) 
Nikka Costa, "Get Off My Sunshine" (Mushroom/Sony) 
Annie Crummer. "Seventh Wave" (EastWest'Wamer) 
Deni Hines. "I'm Not In Love" (Mushroom'Festival) 
Wendy Matthews, "Then I Walked Away" (BMG) 

BEST MALE ARTIST 

Jimmy Barnes. "Lover Lover" (Mushroom/Festival) 

Dave Graney, "The Devil Drives" (Mercury) 

Paul Kelly. "How To Make Gravy" (White/Mushroom/Festival) 

Tex Perkins. "Far Be It From Me' (Slick/Polydor) 

Mark Seymour. "Last Ditch Cabaret" (Mushroom/Sony) 

BEST NEW ARTIST 

Frank Bennett, "Five O'Clock Shadow" (Mercury) 

Fini Scad, "CoppertoneTTestrider" (BanVMushroom/Festival) 

Jebediah, "Jerks Of Attention" (Murmur/Epic/Sony) 

Rani, "Always On My Mind" (Virgin) 

The Supenesus, "Eight Step Rail" (EastWest/Warner) 

BEST DEBUT ALBUM 

The Earthmen, "Love Walked In" (EastWest/Warner) 
Human Nature, "Telling Everybody" (Columbia/Sony) 
Leonardo's Bride, "Angel Blood" (MushroorrVSony) 
Rebecca's Empire, "Way Of All Things" (Eternity/Polydor) 
Savage Garden. "Savage Garden" (Roadshow/Warner) 

SONG OF THE YEAR 

Nick Cave, "Into My Arms." Nick Cave & The Bad Seeds 

(Mute/Liberation/Festival) 
Darren Hayes'Daniel Jones, "Truly Madly Deeply," Savage 

Garden (Roadshow/Warner) 
Darren Hayes/Daniel Jones. "To The Moon And Back," Savage 

Garden (Roadshow/Warner) 
Paul Kelly, "How To Make Gravy," Paul Kelly (White/ 

Mushroom'Festival) 
Powderfinger. "D.A.F.." Powderfinger (Polydor) 

BEST INDIGENOUS RELEASE 

Archie Roach, "Hold On Tight" (Auroroa/Mushroom/Sony) 

Telek, "Telek" (Origin) 

Tiddas, "Tiddas" (Id/Mercury) 

Warumpi Band. "Stompin' Ground" (CAAMA) 

Yothu Yindi. "Birrkuta — Wild Honey" (Mushroom'Festival) 
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AUSTRALIA 

What's Up 

Doum Under 

A Recap Of Significant Developments On The 
Australian Music Scene During The Past 12 Months 



O You Am 1, Regurgitator and Christine Anu 
dominated the nationally televised ARIA 
awards in September 1996. You Am 1, who won 
six of nine nominations, left I lie next (lav lor a 
European tour. Meanwhile, BMG had pur- 
chased the group's label, rooArt, for a reported 
$5 million, giving You Am 1, as well as acts 
Screaming Jets, Custard and Wendy Matthews, 
new international clout. 

O October saw the deaths of Australian Crawl 
guitarist Brad Robinson and dance pioneer 
Robert Racic. EMI parted with managing 
director Paul Martinovich. Alanis Morissette's 
"Jagged Little hit" (850,000 units) replaced 
Fleetwood Mac's "Rumours" alter 20 years as 
Warner Australia's biggest seller. 

© In November, the Australasian Performing 
Rights Association cited Nick Cave as Song- 
writer Of The Year and Tina Arena's "Wasn't It 
Good" as Song Of The Year. Crowded House's 
farewell performance on the steps of the 
Sydney Opera House was attended bv a crowd estimat- 
ed by KM I at 250.000. 

O Sony assumed distribution of Roadrunner in De- 
cember. Rupert Murdoch appointed his son, James, as 
VI*. music & new- media of News Ltd. moving further 
into the music industry and setting up TK News with 
Japanese producer Tetsuya Komusio to source talent in 
East Asia. Columbia Records in the U.S. signed Savage 
Garden lor North America. 

© In January 1997, influential ael-breaking festival Big 
Day Out staged its Final series of shows. Tim Read, 
managing director of PolyGram Australia was named 
executive VP for Asia-Pacific, while Polydor managing 
director Paul Dickson became group managing direc- 
tor (music operations) for Oz. Tne market leader 
Austereo radio network's joint venture with Malaysia's 
MEASAT saw the launch of I litz-FM in that country, to 
an audience of 1.1 million. 

O The February launch of the electronic point-of-sale 
chart information system ARIAnet saw such genres as 
country register higher sales. Tim Prescott became 
managing director of BMG. The Hoodoo Cuius 
announced their split. Channel V and MTV arrived in 
the market, taking over local Red and ARC-TV chan- 
nels, respectively. 

O Warner Music, whose A&R motto is "export or perish," 
signed four acts to North America: Regurgitator to 
Reprise, the Earthmen to Primary/Sire and Keith 
Urban & The Ranch to Capitol, while The Superjesus 
is a joint signing with Warner Bros. 

© In March, die Pacific Circle Music Convention was an- 
nounced for this September as a new international in- 
dustry meeting. Mushroom Records ended its distribu- 
tion relationship with Festival after 25 years in favor of 
a new deal with Sony. Mercury managing director Tim 
Delaney, who transferred to London as a VP of inter- 
national marketing, was replaced by Mike Allen — who 
previously held that London post. Savage Garden's 
album " Truly Madly Deeply," on Roadshow/Warner in 
Australia, sold 65,000 copies in its first three days. 




WORLD MINES AUSTRALIA 

Ctmtmiud from page 67 



You Am I and BMG's Tim Prescott 



O During April, retail was reeling from a soft first quar- 
ter. The Australian government contemplated relaxing 
parallel-import restrictions to bring down CD prices — 
leading to warnings of retaliation from trade bodies in 
the L'.S. and the Furopean Commission. ARIA an- 
nounced plans for an all-Australian Top 20 album 
chart. Sony split into Epic and Columbia labels, poach- 
ing Rtashs chain general manager Matt Campbell to 
head Epic. EMI signed the Seekers for a reported 4 
million Australian dollars, the largest deal for a local 
act. 

O PolyOram International Publishing bought out its 
remaining 50% share in MMA Music in May, acquiring 
the catalog of 1NXS, You Am 1 and Screaming Jets, 
among others. Shock opened its first U.S. ofTice. 
Australasian Performing Rights Association (APRA) ini- 
tiated a meeting for the first time in 10 years between 
radio and the record business, at which attendees 
learned new radio licenses would not be available until 
1999. 

© In June. BMG bought into indie Rubber Records. 
Mushroom, in the wake of overseas success for Dcni 
Hines, Peter Andre and Garbage, introduced a new 
senior-management team and expanded its A&R and 
promo teams. The Clouds split up. 

O In July, APRA claimed a world first with a new system 
of census-logging of commercial radio outlets here and 
in New Zealand, increasing the hours logged a year 
from 100,000 to 1.3 million. Country Music .Association 
signaled a push Down Under by appointing its first 
local representative, Trevor Smith. Longtime indie Hot 
split from TWA and set up its own Didgeridoo distrib- 
ution. V2 arrived Down Under, appointing Sony as its 
distributor. Shock undertook a big restructuring to 
strengthen its organization. 

O After a bidding war in which oilers surpassed I million 
Australian dollars, the reunited Cold Chisel, the coun- 
try's most popular act of the 1980s, signed with 
Mushroom Records in August. The deal promises the 
band a high degree of creative freedom. ■ 



from the con temporary- rock field. The fresh talent is 
mostly in pop and country." 

Paul Krige, managing director of Universal Music, is 
more forthright. "I'd put up my acts against anything com- 
ing from abroad," he says of his signings Grinspoon, Floyd 
Vincent 8c The Child Brides and Cactus Child. 

Poly Gram's platinum acts Spiderbait, Powderfmger and 
Dave Graney 'N' The Coral Snakes have toured extensive- 
ly through Canada and/or Europe. The company signed 
pop acts Magnet, ex-Girlfriend singer Rohyn Loau, Mercy 
Bell and New Zealand hard-rock act Sihad and bought 
Sydney indie label Redeye, originally home to The Cruel 



Human Nature 




Sea. "We're looking at one hell of a year in '98, especially 
with additional albums from The Cruel Sea and Tum- 
bleweed and a solo album from [The Cruel Sea's] Tex 
Perkins," says A&R chief Craig Kamber. 

One important sign of the renewed international inter- 
est in the Australian music scene is the Pacific Circle Music 
Convention, which will lake place in Sydney Sept. 21 to 25, 
organized by Michael Chugg, general manager of the 
Frontier Louring Company, a division of the Mushroom 

"There's never been such 
a diversity of talent before. 
But that doesn't mean every 
act is worth signing- It's still 
a case of finding a diamond 
in the rough." 

-Tim Prescott, BMG 



Group. Described by Chugg as "a five-day conference on 
initiatives and strategies to capitalize on the music world's 
last Shangri-la," the event will include showcase perfor- 
mances, expos, gala concerts, workshops, a fan fair, tech- 
nology and memorabilia displays, a massive CD sale, a 
musicians' golf tournament and closed-door industry 
meetings. It will coincide with the 1 1 tit annual ARIA 
awards in Sydney Sept. 22. 

In other developments, the country market was revital- 
ized af ter the launch in February of the electronic point-of- 
sale chart information system ARIAnet showed higher 
sales for the genre than previously expected. Festival 
signed country artists including Don Webley (grooming 
him for the teen market), Sydney's Stetsons and Adelaide 
blue^rass act Trevor & Kim Warner. Fiddle player Pixie 
Jenkins found a home at ABC and singer/songwriter 
Felicity at EMI. Country acts making a dent abroad 
include Capitol's Keith Urban & The Ranch and Arista's 
Sherri Austin. Sony's Tommy Emmanuel is working in 
Nashville on his second album with Chel Atkins. ABC is 
negotiating to showcase Gina Jeffreys in Asia. 

TROUBLE AT HOME 

And yet some of the momentum for new acts at home 
was lost when, after a boom year in 1996 (14% unit sales 
growth and sales volume rising from $500 million to $568 
million), the domestic market flattened out. Figures 
released by the Australian Record Industry Association 
(ARIA) registered an 8 c /< slump for the lirsl half of 1997. 
"The music industry had been forewarned. Reasons were 
several-fold. A flat economy, despite the lowest interest 

Ciiitliittutl nn /'%'' 77 



70 



BILLBOARD SPOTLIGHT 



BILLBOARD SEPTEMBER 27, 1997 



WARNER MUSIC 

AUSTRALIA 



GROUflDBRER 




l« ORBIT: 

REGURGITflTOR (ON REPRISEJ 
THE SUPER JESUS f 0 N UflRHER BROS J 



THE EHRTHI7E N CON SIR 
SINGLE GUN THEORy ton NE1 
THE RRNCH fON CRPITO 

in launching noo 

PRIMITIVE GHOST f F Ei? ZUJUJifi OL 

INSURGE 
^RNESSR CORISH 
HflRCIfl H/HES 
|T KfiyLflfl 

KULCHfl 



I k PW|pUE*illLSON 



nftRKEr|cVJfsTRieurfo el ub*her nusic aosrmifl O r washer nusic wnvf^MmJr ^^£ff -■ 

L Jk t ■ 'wi r * 



AUSTRALIA 



CRITIC'S CHOICES 

(UmhnuM jmm /wgr 69 

Artist: Gnnspoon 

Album: "Grinspoon's Guide To lletta Living" 
Label: drudge 
Distributor: Universal 
Publisher: None 

Manager: Apulia Artists 

Booking Agent: Trading Post Agency 

Aged between 19 and 24, the members of Grinspoon 
emerged from l.ismore, a laid-back hippie haunt in New 
South Wales, which singer Phil Jamieson says "is a place 



where you rehearse continually 
because there's not a lot to do." It 
paid off when a two-song demo, 
recorded in three hours, won 
radio network Triple J's Un- 
earthed contest National atten- 
tion for their hP, "Licker Bottle 
Crazy,* is followed this month by the 
debut album, a psychedelic pop extrav- 
aganza of continually moving textures. 
"We've a wider definition than most '90s 
band are allowed." says Jamieson. 

Artist: Monique Brumfry 
Album: "Thylacine" 
Label: Columbia 
Distributor: Sony Music 

Publisher: Mushroom Music 
Manager: /Hi Management 
Booking Agent: Premier Harbour 

"Thylacine" is the Latin word for 
Tasmanian Tiger, an apt term for 22- 




AND YOU THOUGHT ALL WE AUSSIES 
DID WAS MAY CRICKET! 

Of course we're good at cricket however we're far more successful in sending our 
music to the world and Festival Records is a part of that success story. 




The soundtrack to the 
new Polygram film 
featuring the vole* of 
Billy Connolly as PC 
the dog' and the music 
of Mario Millo. 



Hilarious vintage 
recordings of the 'Last 
Of the Hillbillies' and 
part of the Yesteryear's 
Australia series 
produced in association 
with the National Film 
& Sound Archive. 



An amazing 
contemporary 
harmonica recording 
from our Larrikin 
Walkabout series chat 
highlights innovative 
Australian 

contemporary music 
from )azz to world and 
back again. 



Johnny O'Keefe - 
Greatest Hits 

D9II06 

He was the original 
'wild one' and 
Australia's king of 60's 
rockabilly. Rare 
recordings now digitally 
remastered. 



Christine Sullivan - 
Her* & Now 

LRF482 

She has been hailed as 
one of the great voices 
and her breezy mix of 
pop and jazz has resulted 
in a truly enjoyable set of 
songs that cry out to be 
heard! 



LICENSEES AND DISTRIBUTORS WANTED 

If you would like to know more about our music, licensing and export then contact 
Warren Fahey, Festival Records, fax: 02.93958001 or email: larrikin@geko.net.au 




Waak Waak lung! - Crow Fire Music 

LWH87 

An extraordinary musical exploration of Aboriginal Australia 
combining ancient corroboree sounds with contemporary 
music This is Australia's 'Deep Forest' and 'Sacred Spirit' all 
wrapped up in the Dream urn*. 




■ Birth Of Brilliance 



Festival first recorded the Bee Gees in 1 963 and they have 
never stopped singing. This is the definitive collection from the 
heydays of the crazed seventies. 



?stivai Records. 



the world's best music 

FESTIVAL ALSO REPRESENTS some of the world's finest team players including Ryko.Almo. Rounder. ASY Collins Classics. MusiContacc 
Koch, Concord. Telarc, Nimbus, Denon. Celestial Harmonies. Fantasy. GNP Crescendo, Larrikin.Vanguard. EPfi Buda, ARC. Campion. 
General Overseas, Strictly Rhythm. Dome, 



year-old Moniijiie Brumby, who 
was born in Tasmania in the 
Chinese year of ihe tiger. Her 
semi-autobiographical debut al- 
bum is classy and, in cases like the 
song "Fallen Angel," quite mov- 
ing. Brumby began writing in 
high school and busked for a 
while before heading for Mel- 
bourne's acoustic circuit. "Thy- 
lacine" was produced by David 
Bridie of the group My Friend 
The Chocolate Cake, recently 
known for his production work 
with Christine Ami and PNC's 
Ceorge Telek. In August, Brum- 
by visited the U.S. for meetings 
with executives from Columbia 
Records, with an eye toward an 
American release. She intends to 




From top: 
Screaming 
Jets, Karma 
County, Big 
Heavy Stuff 



record again later this year. "I love performing my older 
songs," she says, "but they were written when I was 18." 

Artist: Spiderbatt 

Album: '7i<v And The Hig Apples" 
Label: Paly'dor 
Distributor: PolyGram 
Publisher: None 

Manager: l.oog Management 
Booking Agent: IMC 

Spiderbait's leaps between bursts of fuzzpop and acid- 
art metal anchored "Ivy And The Big Apples," which 
went to No. 3 on the national album chart. In the wake of 
that success, this fiercely alternative act received lucrative 
offers to expose its music, including a Coca-Cola ad and a 
show at a Super-League rugby game. The trio from the 
New South Wales town of Finley turned them down in 
favor of solo side projects to be issued this year under the 
unlikely moniker Hot Rollers And The Shits. Says drum- 
mer and singer Kram, "We don't want to put out a 
Spiderbait record for the sake of putting one out. We're 
keen not to repeat ourselves." Within 12 months, the act 
toured three times through Canada (where the album is 
issued through Polydor Canada), and European dates are 
expected soon- 
Artist: Diana Ah Xaid 
Album: "S/T 
Label: Origin 
Distributor: MDS 
Publisher: Leosongs 
Manager: None 
Booking Agent: None 

After her mother died when she was 1 , Diana All Naid's 
father took her and her two brothers around the country 
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AUSTRALIA 



Bidstrup, is lo be issued in Australia this month. 

Artist: Karma County 
Album: "Last Stop Heavenly Heights" 
Label a Distributor: TWA 
Publisher: None 



CRITIC'S CHOICES 

Continued f rom (tage 72 

seeking work. The journey ended 14 years later, when she 
settled in northern New South Wales. Two years later, she 
had a son. Stone. Now 21, Ah Naid is extremely confi- 
dent, and with every good reason. A friend's uncle saw 
her perform and gave her $10,000 to make an album. A 
track "I Go Off" was sent to the Triple J radio network 
and received enough high-rotation play to earn major 
labels' and management interest. But Ah Naid inked with 
Origin, a Sydney indie with a roster of acts that have long 
shelf lives. Her album, remixed by Gang Gajang's Buzz 



Manager: S/M 
Booking Agent: TWA 

Karma County fuses Middle Eastern musical influences 
with country blues, gaining an emotional effect inspired 
by Elvis Costello's 1986 album "King Of America." Says 
Brian Gallagher, singer and guitarist, "I apply two creeds 
to my music. One is composer Maurice Revell's belief that 
music is emotional first and intellectual second. In other 
words, get the idea out and tidy it up later. The second is 
from a 19th-century French pianist who observed that 
music and words should be a marriage of love and conve- 
nience. If you write something you don't believe in, it 
shouldn't be there." The debut album, "Last Stop 
Heavenly Heights," combines urban and country, native 
and immigrant. Not surprisingly, the act has aroused 
interest in the U.S. 
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For a complete catalogue contact Meryl Gross 

Tel 61-2-9950-3904 Fax 61-2-9950-3989 

e-mail: gross.meryl@a2.abc.net.au 



Artist: Screaming Jets 
Album: "World Gone Crazy" 
Label: rooArt 
Distributor: BMG 

Publisher: MMA/PolyGram 
Manager: Grant Thomas Management 
Booking Agent: Premier Harbour 

When Screaming Jets burst out of Newcastle over five 
years ago, critics hailed them as the next hard-rock band 
to follow AC/DC to international success. A powerhouse 
live act, the Jets toured regularly, driving earlier albums to 
platinum sales (70,000) at home while creating pockets of 
fan support in Europe. "Right from the very beginning, 
the agenda was to play with the big guys," acknowledges 
singer Dave Gleeson. The album, issued in Australia last 
month, boasts a selection of strong songs and dynamic 
production courtesy of British producer Steve James. 

Artist: Big Heavy Stuff 
Album: "Maximum Sincere" 
Label: Hypnotised 
Distributor: Shock 
Publisher: None 
Manager: iMngshot Management 
Booking Agent: IMC 

Unlike the "next big thing" tag of his earlier band Ups 
& Downs, guitarist Greg Atkinson describes Big Heavy 
Stuff as "quiet achievers. We've slugged on and put out 
records which captured what the band's about." The 
"Covered In Bruises" EP, one of the best-selling indie 
records of 1 995, displayed the band's rumbling bass and 
serrated guitar lines. Its debut album, "Maximum 
Sincere," widens the appeal, with four tracks featuring 
strings. It was released in Japan (The Quattro Label) and 
through Southeast Asia (Pony Canyon) in August, with 
ongoing negotiations for a U.S. release. 

Artist: Leonardo's Bride 
Album: "Angel Blood" 
Label: Mushroom 
Distributor: Sony 

Publisher: Mushroom Music 

Manager: Norman Parkliill 
Booking Agent: Premier Harbour 

When an acoustic duo teamed up with conservatorium- 
trained jazz players three years ago, the result was 
inevitably compelling. A further mix of street poetry and 
chic mysticism made Leonardo's Bride a hit with local 
audiences. The single "Even When I Sleep" peaked at No. 
4 nationally on the ARIA charts, while the album hit No. 
25. Following its chart presence in New Zealand, the band 
will tour through Southeast Asia in late September, when 
the album is released in a half-dozen territories through 
Mushroom's international partner, BMG. A Japanese 
release is set lor ( )ctober. ■ 
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BEST INDEPENDENT RELEASE 

Deadstar, "Don't Let It Get You Down" (Mushroom/Festival) 

Dirty Three. "Horse Stories" (Anchor & Hope/Shock) 

Even. "Less Is More" (Rubber/Shock) 

Ed Kuepper. "Frontierland" (Hot) 

Savage Garden. "Savage Garden" (Roadshow/Warner) 

BEST DANCE RELEASE 

Boo & Mace, "Flowers In The Sky" (Prozaac/Shock) 
The Lord's Garden. 'Journeys" (ACML/Sony) 
Our House, "Floorspace" (MDS) 
Pendulum, "Coma" (MDS) 

Wicked Beat Sound System. "Music From The Core" (MDS) 

BEST COUNTRY RELEASE 

Troy Cassar-Daley. "True Believer" (Columbia/Sony) 
Graeme Connors, "The Road Less Travelled" (ABC/EMI) 
Dead Ringer Band, "Living In The Circle" (Massive) 
Tina Martyn, "Lying In My Bed" (ABC/EMI) 
Keith Urban & The Ranch, "The Ranch" (WEA/Warner) 

BEST ADULT CONTEMPORARY RELEASE 

Annie Crummer, "Seventh Wave" (EastWest/Warner) 
Tommy Emmanuel, "Can't Get Enough" (Epic/Sony) 
Ed Kuepper, "Starstruck" (Hot) 
My Friend The Chocolate Cake, "Good Luck" 

(Mushroom/Festival) 
Vika & Linda. "Princess Tabu" (Mushroom/Festival) 
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SOMETHING*FOR EVERYBODY 
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BAZ LUHRMANN Executive Producer of the 

multi-million selling movie soundtracks 

ROMEO fc JULIET 1&2 and STRICTLY BALLROOM 

presents an eclectic collection of reinterprete* 
and re-mixed tracks from a &icade of innovative' 
>and dynamic film, theat»*^i3yfeiera producl 




RELEASED 
IN AUSTRALIAI 
.NOVEMBER 
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not only can we bring exceptional 
artists to the world... 



• ARCHIE ROACH • JIMMY BARNES • PAUL KELLY 

• MY FRIEND THE CHOCOLATE CAKE • HOODOO GURUS 

we can bring yours home 



LIBERATION 

exclusive licensees in Australia and New Zealand for 
ZOMBA GROUP - MUTE - ECHO LABEL 
TOMMY BOY • BIG LIFE • FRESH 
1 and artists including 

1 JANE JENSEN • PINK NOISE TEST • JOE COCKER 



MUSHROOM MUSIC 

the major independent publishers stay together 
under the careful representation of Australia's 
leading independent publisher, including 



MUTE SONGS • DUBPLATE MUSIC • JB MUSIC 



• we are now pleased to welcome V2 MUSIC 

MDS 

• 'LOW INPUT, HIGH OUTPUT' 
alternative marketing and distribution 

• developing and promoting the ground breakers... 

• labels include 

• ALIAS • WARP • SETANTA • WALL OF SOUND 

• SKINT • REACT • MOWAX • FLYING NUN 

• HOPELESS • FEARLESS • KUNG FU • AM REP 

• MINISTRY OF SOUND • HOOJ CHOONS • NOVAMUTE 

• artists include 

• BLINK 182 • SKELETON KEY • THE MELVINS 

• ORBITAL • FATBOYSLIM • JOSH WINK • BLUEBOY 
•CHICANE* ALEX PARTY 

THE MUSHROOM GROUP OF COMPANIES 

represent the best for Australia and New Zealand- 
fax 

Liberation and Mushroom Music @ (61-3) 9695 7819 
and MDS @ (61-3) 9645 2909 
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ECONOMIC WATCH 

Currency: Australian dollar 
Exchange rate: $1 = 1 .34 Australian dollars 
GDP in U.S. dollars (1994): $21,283 billion 
Inflation rate (1997): 0.5$ 
Unemployment rate (July 1997): S' t 

SALES WATCH 

Average wholesale album price (SI S.l: $15.70 

Average retail album [trit e (SI .S.): $2235 

Mechanical royalty rate: 9. :>()(">' ; 

Sales tax on sound recordings: 22' I 

Unit sales (First six months 1997): 19.2 million 

Change over previous war: -7..") !' < 

Per capita album sales: 2.7 

Piracy level: 4% of units 

CD-player household penetration: 6296 

Platinum album award: 70,000 units 

Gold album award: 35,000 units 



MEDIA WATCH (key promotional outlets) 

"Hey, Hey It's Saturday" (Channel 9): 5 million viewers 

Austereo radio network: 3.1 million listeners daily 

Triple M network: 2.9 million listeners daily 

Triple J network: 2 million listeners daily 

"Hit" (Melbourne Herald Sun): circulation 558,500 

" The Metro" (Sydney Morning Herald): circulation 240,400 

RETAIL WATCH (key retail outlets) 

ftrashs: 90 stores 
Sanity: 80 stores 
HMV: 21 stores 

Central Station Records: 7 stores 
Blockbuster: 5 stores 
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Papua New 
Guinea 




Alice Springs 

Australia 



Adelaide 
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World ranking (b) $U.s. u i.nl raluc> 8th 
Population: I s I million 
Pttpubtioa under iigc 25: .S79i 
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CHART WATCH 

Tqp-Sejlinj Al bums: January-June 1997 (Source: ARIA) 



"Savage Garden" (Roadshow/Warner)— Savage Garden 



10) 



"Romeo & Juliet" (EMI)— Original Soundtr ack 

"Tragic Kingdom" (Universal)— No Doubt 

"Secret Samadhi" (Radioactive/Universal) — Live 
"Spice" (Virgin/EMI) — Spice Girls 
"Freak Show" (Murmur/Sony) — silverchair 



"Ixnay On The Hombre" (Columbia/Sony) — Offspring 
"Falling Into You" (Epic/Sony) — Celine Dion 
"Forgiven Not Forgotten Tour Pack 1997" 
(EaslWest/Warn er)— The Corrs 



"Pop" (Island/PolyGram)— U2 



TINA ARENA 
RICK PRICE 
VERTIGO 

PURE AUSTRALIAN TALENT.. .CREATIVE GLOBAL DIRECTION 
Ralph Carr for RCM International 

Lenno* House. 229 Lennox Street. Richmond, Victoria, Australia 3121 Tel: 613 9429 4862 Fax: 613 9429 9137 
Email: rcmelba@alphalink.com.au 

Park Wellington' 1 131 Alta Loma Road, Suite* 524, West Hollywood. CA 90060 Tel: 310 854 0923 Fax: 310 854 0609 
Email: rcmla®tribeca.K>s.com 



PRO DJ INTERNATIONAL Eg 

FLYING THE FLAG FOR DANCE IN AUSTRALIA ft 



INTERNATIONAL HOME OF 



UNION STATE 
CINDY G 
LITTLE LOKI 



- ' THE ONE' 

- ' FREED FROM DESIRE' 

- ' CLEARLIGHT' 



AUSTRALIAN HOME OF 

STEVIE V ■ ' DIRTY CASH' 

ARMAND VAN HELOEN - ' WITCH DOKTOR' 

KELLY MARIE - ' FEELS LIKE I' M IN LOVE 97' 

and more... 



INTERNATIONAL LABELS REPRESENTED 

AVEX UK. MULTIPLY. STRICTLY RHYTHM. 
LABELLO. ZYX. ACTTV. MNW 
and the best of the rest... 



For licensing information or to submit samples contact us at: 

prodt@oremall.com au [Ph: .613 9809 0366 Fas: +613 9809 0388] * Pro DJ International Ptv. Ltd.. 23 Thai 
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Top-Selling Singles: January-June 1997 (Source: ARIA) 



1 1 "Truly. Madly, Deeply" (Roadshow/Warner) — Savage Garden 

2) "Don't Speak" (Universal)— No Doubt 

3) '"MMMBop" (Mercury/PolyGram)— Hanson 



4) "Breathe" (Sony) — Prodigy 



5) 



"I Finally Found Someone" (ASM) — Bryan Adams/Barbra 
Streisand 



"Don't Let Go (Love)" (EastWest Warner)— En Vogue 



"Last Night" (BMG) — Az Yet 



Break My St ride" (Sony)— Unique II 



9) "Freak" (Murmur/Sony) — silverchair 



10) "Sexy Eyes" (Transistor/BMG)— Whiglield 



REPERTOIRE BREAKDOWN 



Domestic: 12% 



lasslcal: 5% 



International: 83% 



TRADE CONTACTS 

IFPI national group: ARIA 
Mechanical -rights society: AMCOS 
Performing-rights society: APRA 
Music-publishers associations: AM PAL 
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WORLD MINES AUSTRALIA 
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rates in 17 years and an inflation rate of 0.5%, showed 
consumers were unwilling to spend. The unemployment 
rate was 8%, with youth joblessness at 169J. There was a 
dearth of blockbuster releases — although albums by 
Savage Garden, the Corrs, Celine Dion and Alanis 
Morissette broke the half-million-unit sales mark. 

The COmpUter-game sector siphoned teenage cash: 
Sony Playstation sold a hall-million software units and 
S00, 000 hardware units, while demand for Nintendo's 64 
was so extensive that supplies dried up for six weeks. The 
opening of casinos in Sydney and Melbourne diverted 
older entertainment spending. 

"There's considerable 
interest in Australian acts 
from abroad. Interestingly, I'm 
finding it difficult to get quali- 
ty acts from the contemporary 
rock field. The fresh talent is 

mostly in pop and country." 
-Kathy McCabc, EMI 

The claims of some government ministers and con- 
sumer groups that compact discs in Australia were over- 
priced may have confused consumers as to the value of a 
CD. Too many releases put added pressure on retail. 

Downsizing and catalog marketing (which accounts for 
40% of business for most majors here) were facts of life. 
PolyGram closed a state office, Mushroom shuttered its 
export division, and Festival pared down its operation 
after losing Mushroom's distribution to Sony. 

There were other issues to contend with. The Australian 
government's threat to relax parallel-imports restrictions 
lost steam due to lobbying and stern warnings from U.S. 
and European trade organizations. But the threat 



remains. "More and more ministers are appreciating it's a 
negative move," says ARIA CEO Emmanuel Candi. 

The Australasian Performance Rights Association 
(APRA), exasperated with mainstream radio's low expo- 
sure of new music, set up the first meeting in a decade 
between the radio and music industries. It was not good 
news for the music industry: radio refused to loosen up, 
and no new radio licenses are available until 1999. ARIA 
continued talks with what Candi describes as "the highest 
level of radio, and we've got to the point where we're 
reaching an understanding." 

Retail suffered a soft first half, with some months regis- 
tering an 18% drop. About 10 stores closed. There was, 
however, no panic discounting; many had learned a lesson 
from the Sanity chain, which maintained full price to fund 
its expansion and still maintained a strong market share. 

"Australian music retailers have been hit with a double 
whammy," observes Barry Bull, chairman of the Australian 
Music Retailers Association (AMRA) and owner of Toom- 
bul Music in Queensland. "Both were out of our control — 
a recession hit retail across the board, and too many major 
releases failed to sustain volume." 



Bull says retail rose to the challenge, with more creative 
marketing and branding, and expanded their customer 
database to increase target marketing and create loyalty 
programs. AMRA's convention in Sydney this month 
serves as a forum to address challenges and opportunities. 

ON THE BRIGHT SIDE 

/Ml was not doom and gloom on the domestic front. The 
Triple J radio network added 50 more outlets through 
regional Australia. The arrival of MTV and Channel V 
jump-started the pay-TV industry, with the "Tele- 
communications Strategies Report," released last month, 
forecasting market penetration would jump f rom the cur- 
rent 16% level (or 650.000 subscribers) to 20% or 25% by 
the end of '98. A new ABC-TV show "Recovery" proved, 
through an anarchic format, to break new acts. 

ARIA switched to electronic point-of-sale data collection 
for its charts with ARIAnet, launched 20 actions against 
alleged pirates, negotiated with pay-TV for a local quota 
and successfully argued for sell-regulation of die record 
industry instead of government-imposed censorship 
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Sony Music Entertainment 
Australia 





The Formula for the Future! 

Ammonia • Automatic • CDB • Endorphin • Human Nature • Jebediah • Midnight Oil 
Monique Brumby • Rick Price • silverchair • Skunkhour • Slava Grigoryan 
Something For Kate • Tina Arena • Tommy Emmanuel • Troy Cassar-Daley 
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1989 was a big year for music 
Shock Export sold their first CD 

1997... 

Since then Shock Export has sold over 4,000,000 CD's and is now Australia's largest and number 
one music exporter. Shock's aim has always been and continues to be, to provide Australia's most 
knowledgeable, informed, effective and professional music export service. ^ 



24 High Street Northcote Victoria Australia 3070 Phone: +61 3 9482 3666 ' y 

EXPORT 

Fax: +61 3 9482 3873 E-mail: shockexp@ozemail.com.au Internet: www.shock.com.au Australia 



Need some ■ 

entertaining 

financial advice 



Roseby and Rosner and Young has become the 
confidant and advisor to many renowned and 
top-rated international artists and technicians in 
both the entertainment and film industries during 
the past 22 years. 

Protect your interests while in Australia, New Zealand, 
and major countries throughout South East Asia • 
contact us we shall be pleased to assist you. 



ROSE BY 
ROSNER 
I YOUNG 

CBCnVKD PRACTISING AC'CT ) I JNT ANTS 



•Accountants • International Taxation Advisors •Tax Agents 

19« Toorak Road, (PO Box 131 ) 

South Yarra 3141. Melbourne. Australia 

'lelephone 03) 9827 3366, 61-3-9827 3366 
Facsimile (03) 9827 7888. 61-3-9827 7888 
E Mail ny{« rosroy.com.au 




the explosive debut album from australian 

™ im mp blonde 

iniliklE fir liNisiij now in all interoational territories 



TWA tlsi Kiilallt • iliirtiji • It) tnijtt • ireely's jsiplt* 
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the world's address http://www.twa.com.au 
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moves (which would have cost an estimated $1,500 per 
record released here). 

Emmanuel Candi at ARIA believes that the government 
next year will finally introduce the long-awaited transmis- 
sions right covering digitally delivered music. 

Major labels learned to break acts at home through 




showcase tours, with Warner accounting for 26 visits by 
international artists this year. "We've learned that, too 
often, a company is dictated to by outside influences. Faith 
and commitment to your gut instinct is important," says 
EastWest's Hanlon. He notes that excitement over 
American artist Jewel, after she appeared at a Warner 
Music conference in Australia, helped the company break 

The country market was 
revitalized after the launch 
in February of the electronic 
point-of-sale chart information 
system ARIAnet showed high- 
er sales for the genre than 
previously expected. 

radio's reluctance to program the singer. The label man- 
aged a top 10 single and platinum album (70.000-units) 
for the artist in her best-selling territory outside the U.S. 
and Canada. 

Sony's Dents Maudlin is characteristically exuberant. 
"We've just got to work harder and smarter, create some 
exciting music, encourage retail to become more like con- 
sumer magnets, and market more actively through new r 
technology like DVD and the Internet. That Savage 
Garden can sell half a million proves (hat you can't keep a 
bunch of good songs down. Somewhat dramatically, I'd say 
we're in the throes of a great revolution in the music 
industry, and I love a challenge like this." 

Independents restructured for a greater share of mar- 
ket. Shock and MDS in particular brought in personnel 
from sales and marketing divisions at the majors. "We're 
turning 10; it's about time to join the big boys," says Shock 
Records director David Williams. Shock had more signings 
in .Asia and Europe, opened an oflice in San Francisco and 
has plans for one in Japan. Myriad dance labels, such as 
Creative Vibes, Dirty House, Colossal, Sirins, Transistor, 
Prozaac and Vicious Vinyl, found new markets. 

With worldwide successes continuing to roll in and 
strong domestic sales expected from upcoming home- 
grown and international artists alike — Oasis, Janet 
Jackson, Mariah Carey, Midnight Oil, Tina Arena, Seal, 
Rod Stewart, Kylie Minogue, Green Day, Metallica and the 
Corrs — the Australian industry oullook for the second half 
of 1997 is decidedly upbeat ■ 



78 



BILLBOARD SPOTLIGHT 



BILLBOARD SEPTEMBER 27, 1997 



Merchants 

cVMarketina 



RETAILING • DISTRIBUTION • DIRECT SALES-HOME VIDEO«ENTER*ACTIVE«ACCESSORIES 



DG Compilation Helps 'Tune Brains' 



CD To Illustrate Book's Theories On Mood Music 



BYTERRI HORAK 



NEW YORK — In an unusual move for 
the venerable classical label, Deutsche 
Grammophon (DG) is releasing a com- 
pilation CD aimed squarely at main- 
stream audiences: the musical compan- 
ion to the new book "Tune Your Brain" 
by author/ethnomusicologist Elizabeth 
Miles. 

Out this month from Berkley Press, 
"Tune Your Brain" pulls together sci- 
entific research from a number of dif- 
ferent areas in an effort to teach read- 
ers how they can use music to alter 
moods and improve their health. 

For the companion "Tune Your 
Brain" CD, out Sept. 16, Miles culled 
materia] from DG's vast catalog to illus- 
trate her various points. In detailed 
liner notes, she helps listeners under- 
stand and apply the concept, and with 
complete citations of the original 
sources, the CD also serves as an effi- 
cient label sampler. 

DG VP and label director Albert 
Imperato acknowledges that this is a 
different type of marketing effort for 
DG and sees it as a celehration of clas- 
sical music. He also says it's a way to 
engage and educate new listeners that 
fits well with the label's overall image 
and philosophy. 

"We selected this project for a very 
specific reason," he says. "A lot of the 
flesh and real-life human issues in clas- 
sical music haw sort of been pushed out 
of the process. You're not supposed to 
talk about how the music strikes our 
emotions and spurs idealism, but you 
can't have a critical discussion of 
Beethoven's music that doesn't discuss 
the emotional impact. I think we serve 
this music by helping to promote the 
goals that all the composers have had." 

Miles offers extensive and diverse 
discographies in support of each chap- 
ter — or desired effect, such as relax- 
ation—and includes an 800 number 
through which readers can order any of 
the discs mentioned. She points out that 
classical music was the most logical 
choice for a companion CD. 

"Part of the intrigue for me is that a 



lot of the music that has been used in 
experiments is classical, so it's proven 
that it works. But it's also what I like to 
call super-potent, especially from the 
neurological standpoint, because it's 
more complex," Miles says. 

She adds that classical music has the 
added benefit of being a familiar entity 
to most listeners, even if they are not 
fans, and is less likely to turn off or dis- 
tract listeners than, say, rock or world 
music. 




Initially, DG is taking a regional 
approach to marketing "Tune Your 
Brain" that is centered around a unique 
opportunity with Los Angeles com- 
mercial classical station KKGO. The sta- 
tion, which has sister stations that carry 
its programming in San Francisco and 
San Diego, has begun running 90-see- 
ond "Bi^tuning Breaks" three times a 
day, hosted by Miles. During the first 
two weeks of the 16-week program, 
Miles is presenting general background 
information on the research she has 
gathered. Subsequent weeks will each 
focus on a specific application, such as 
relaxing, healing, uplifting, creating, or 
energizing. 

"Elizabeth came to us with the idea, 



and we said, 'Yeah, this is kind of neat,' " 
says Kimberly Theodore, assistant PD 
at KKGO. "It expands the concept of 
how music can fit into everyone's lives, 
and it's useful information. We've 
already had a lot of positive response 
from our listeners." 

To support the effort, DG is also 
advertising the "Tune Your Brain" CD 
on the station. October ads will carry 
tags for Tower Records, and, in Novem- 
ber, DG will key the spots to Borders 
Books & Music. The label is working on 
setting up in-store appearances for 
Miles and attempting to cross-mer- 
chandise the book and CD at each store. 
The book and CD have the same cover 
artwork, and each will carry an ad for 
the other. 

In November, "Tune Your Brain" will 
be featured as part of DG's "100 Rea- 
sons You Should Be Listening To Clas- 
sical Music" promotion with Borders 
(Billboard, Aug. 30). The overall pro- 
motion includes a DG-dedicated listen- 
ing station, as well as a range of value- 
added cross-promotions and contests. 

The campaign for "Tune Your Brain" 
will expand to the national level once the 
label is able to gauge initial consumer 
interest So far, Miles is slated to make 
in-store appearances in California, but 
DG and Berkley Press will be working 
toward gaining national publicity and 
television exposure for the author. 

"One reason we have such a tough 
time marketing classical music is 
because it appeals to people in all demo- 
graphics in every country. 'Tune Your 
Brain' targets Americans in particular 
because it captures the quintessential 
American experience of wanting the 
quickest way to self-improvement, and 
Elizabeth snares the same missionary 
zeal in terms of understanding that 
classical music is uniquely good and 
powerful," Imperato says. 

The "Tune Your Brain" CD is 
designed to be a "mood journey" 
through the various states explored in 
the book. Miles' liner notes provide brief 
examples of her research as well as how 
the selected music works for each 
(Continued on page 8&) 
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Recordmasters co-founder Mike Richman and his son Colin, right, show off the 
successful Classics outlet in the Rotunda mall. (Photo: Steve Traiman) 



At 25, Recordmasters Is 
Venerable Baltimore Indie 



BY STEVE TRAIMAN 



BALTIMORE— Mike Richman has 
survived as an independent record re- 
tailer for more than 37 years, current- 
ly operating three Recordmasters out- 
lets in one of the oldest, and newest, 
Baltimore-area malls. 

Success is due to an unusual set of 
factors: a focus on classical and jazz, as 
well as a broad mix of many other gen- 
res; an aggressive music tape ap- 
proach; a growing mail-order business; 
and video rentals. The formula earned 
Recordmasters the accolade "best 
eclectic music store" in Baltimore mag- 
azine's recent annual list. 

"My partner Bill Rush and I are still 
around because we've never stopped 
being listeners," he emphasizes. Rich- 
man has a classical background, and 
Rush is a jazz aficionado, but they both 
had an ear for what they first offered 
in a "cosmic music" section and now is 
found in the new-age rack. 

"There are a few vital keys for sur- 
vival as an indie today," Richman says. 
"You've got to remain fully stocked 
year-round, you've got be competitive 
on pricing, and you've got to be flexi- 
ble to anticipate your customers' con- 
tinuing, and changing, tastes. 

"If there's any one reason that 
stands out, it's that both Bill and I still 
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work the stores every day. You can't 
take away that many years of knowl- 
edge in this business," he adds. 

Richman cut his music teeth in the 
early '60s with Modern Music House, 
one of the first suburban Baltimore 
indie chains, with four stores. He then 
joined Nat Barnett with the Hi Fi Rec- 
ord Shop, which became Record & 
Tape Collectors, one of the area's first 
full-catalog stores, in the Roland Park 
section. 

By 1972 Richman, along with Rush, 
had put enough financing together to 
open two stores. They had one of the 
first retail outlets in the Roland Park 
Rotunda mall, which at the time had 
only anchor stores Giant Foods and 
Rite- Aid Drugs. The second store was 
located in the Cockeysville neighbor- 
hood. 

The main Rotunda outlet is about 
2,700 square feet, and is joined by a 
satellite 700-square-foot Classics out- 
let just across the mall. "Why listen to 
rock when you're buying Bach?" is a 
(Continued on next page) 



NOT ALL LISTENING SYSTEMS ARE CREATED EQUAL 




High Level Systems have been in continuous use in high volume 
retail stores for over five years. There are solid reasons why retail 
chains such as Tower Records. The Wherehouse, Harmony House. 
Streetside, EURPAC and hundreds of other retailers feature The 
High Level CD Listening Stations™. 

HEAR THE DIFFERENCE -Our high quality audio systems and 
durable, responsive headphones deliver sound second to none. 

SEE THE DIFFERENCE in our user-friendly Control Panels 
and full line of rugged, space-efficient fixtures that are 
designed as a point-of- purchase in order to maximize sales. 




EXPERIENCE THE DIFFERENCE that High Level Systems have on 
increased sales and consumer satisfaction. The original 
Listening Station™ company has a lot more to offer than 
the most reliable hardware on the market. When you choose 
High Level, you get the benefit of our years of experience 
and marketing expertise that will change the way you look 
at consumer-interactive systems. 

High Level Interactive -The finest systems available for 
Music, Audio Books, Software, Kids and Polnt-of- 
Purchase Consumer Information. Our two (2) year 
warranty is included in the purchase price. 




USA— 4400 Coldwater Canyon, Suite 100, Studio City. CA 91604. Tel: (818) 769-7700. Fax; {818) 769-7133 
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AT 25, RECORDMASTERS IS VENERABLE BALTIMORE INDIE 



(Continued from preceding page) 

slogan they still use effectively in print 
ads. The Cockeysville outlet was 
closed, and a new 2,800-square-foot 
store was opened in the new upscale 
Kenilworth Park Mall in suburban 
Towson, Md., which caters to more 
adult-oriented music tastes. 

Richman credits Recordmasters' 
longevity to what he calls the "person- 
al touch, with friendly customer ser- 
vice from a knowledgeable staff that 
has built up a nice 'neighborhood' busi- 
ness in both locations." 

Included are his son Colin, now 27 
and Rotunda Center manager, who 
started as a stock boy at age 13; Carl 
Lochte, manager of the Kenilworth 
store; Jim Bailey, manager of the clas- 
sical outlet; Jamie Hopkins, video and 
jazz buyer; and Victor Walters, jazz 
and R&B music expert 

Although Mark Richman says that 
radio was never that good an advertis- 
ing outlet for music in the Baltimore 
area, Recordmasters does support Bal- 
timore Junior College's WBJC. Rush 
hosts a bimonthly "new release" show 
that gets good listenership based on 
call-ias and store traffic following each 
program. 

"The eo-op situation has changed 
dramatically over the years, and now 
it's down to almost nothing," Richman 
observes. He does cite good coopera- 
tion from distributors, including Inde- 
pendent National Distributors Inc., 
Malverne, Select-O-Hits, and M.S. Dis- 




The main Recordmasters outlet in Baltimore's Rotunda mall opened 25 years 
ago. (Photo: Steve Traiman) 



tributing. This helps with monthly 
print ads in Baltimore alternative 
weekly Citypaper and a holiday mail- 
er. 

On the promotion side, the stores 
lend recordings for in-store play in 
other, non-music retail outlets in both 
malls, getting some nice referral busi- 
ness. Richman notes that they've done 
an ongoing series of soundtrack pro- 
motions with the Sony Twin Theaters 
in Rotunda Center, which features art- 
house movies. He cites success for 
films like "Fargo," "Shine," and 
"Brassed Off," among others. 

While CDs represent about 70% of 
overall music business, tapes are still a 





Colin Richman, center, manager of Recordmasters' Rotunda mall outlet, is 
flanked by Jamie Hopkins, left, video and jazz buyer, and Victor Walters, jazz 
and R&B music expert. (Photo: Steve Traiman) 



EXECUTIVE TURNTABLE 



MUSIC VIDEO. Brian Graden is 

named executive VP of television pro- 
gramming at MTV in New York. He 
was executive producer of the ani- 
mated series "South Park." 

Lorin W. Finkelstein is named 
music video commissioner at RCA 
Records in New York. He was direc- 
tor at RSA/USA Inc. 

HOME VIDEO. Trisha Robinson is 

named VP of theatrical and video dis- 
tribution at Showtime Networks Inc. 
in Los Angeles. She was co-founder 
of MEMGT. 

Columbia TriStar Home Video pro- 
motes John DeLeon to director of 
sales for national and direct accounts 
in Phoenix and names Diane Maggio 
director of special markets, Suzette 
Schaefer national accounts manager 
in Los Angeles, and Joe Barrett 
Northeast regional sales manager in 
Boston. They were, respectively, 
regional sales manager, executive 
director of business and legal affairs 
at Orion Pictures, national accounts 



FINKELSTEIN 



manager at Turner Home Video, and 
visual production manager at North- 
east Audio Visual. 

RETAIL The Good Guys Inc. in San 
Francisco promotes Dennis Carroll 
to senior VP of finance and adminis- 
tration and names Cathy Stauffer 

VP of quality. Carroll will continue 
his duties as CFO. Stauffer was an 
independent consultant for the Good 
Guys. 

Debbie Roberts is appointed 
senior product manager of music and 
video at Future Shop in Burnaby, 
B.C. She was director, purchasing at 
Trans-Canada/Archambault. 



strong 30%, much higher than the 
dwindling industry average. "We know 
it's a disappearing market," he says, 
"but with our eclectic mix of music and 
our faithful customers, they know 
where to come for tapes for their 
boomboxes, Walkmans, and car play- 
ers." 

There's also an interesting mix of 
what Richman calls "accessories and 
et cetera stuff." This includes CD and 
tape cases and stands, blank tapes, 
headphones and other audio acces- 
sories, rock ami rap posters and stick- 
ers, and a magazine rack with nearly 
100 music and general-interest titles. 

Mostly as an accommodation to cus- 
tomers, Recordmasters made an early 
commitment to video rental when the 
first 20th Century Fox movies came 
out on tape in the early '80s and 
Schwartz Bros, became one of the first 
area distributors to get into video. The 
stores offer a large selection of titles 
but keep a tight inventory due to space. 
The price is a competitive $2.99 rental 
for two days. The stores do some sell- 
through business and a good trade in 
used videos. 

Pricing is equally competitive on 
the music side, with at least three 
other major outlets close to the 
Rotunda stores and several near the 
Kenihvorth Park location. A sale wall 
offers about 140 titles at $11.99 for 
CDs and $8.99 for cassettes, with 
new releases offered at $12.99 and 
$13.99 for CDs, and $9.99 and $10.99 
for tapes when available. There's also 
an active buying and selling of used 
CDs. 

The mostly classical mail-order 
business, also handled by Bailey, has 
gotten a big boost since the retailer's 
World Wide Web site went up about 
two years ago. With new releases 
highlighted at http://www.recordmas- 
ters.com, the retailer has seen a grow- 
ing number of E-mail orders. Rich- 
man and Bailey will be doing more 
couponing on the Web in the future, 
as well as promotions, including an 
upcoming one with Angel Records for 
new fall releases. They both see a lot 
more mail-order sales potential via 
the Web site outside the Baltimore 
area. 

As for the future, "DVD is our next 
big commitment," Richman says. 
"We're actively trying to get into the 
business very soon, working with 
PolyGram on an introductory pro- 
gram. Music video business has 
always been just so-so for us, but DVD 
video movies and music releases could 
be really big. And when DVD Audio 
comes online in the next two years, 
Recordmasters will be ready." 




newsline... 

K-TEL INTERNATIONAL has terminated a deal to sell most of its music assets 
to Platinum Entertainment Inc. for $35 million in cash. Although K-tel says 
that the agreement allows it to keep a $1.75 million deposit held by a third- 
party bank, Platinum has indicated it plans to contest that K-tel says in a 
statement, "The assets included in the Platinum transaction continue to rep- 
resent significant value, which has not been adequately reflected in our com- 
pany's public-market capitalization. Our objectives now will be to further 
build these assets as well as our infomercial, video, consumer products, and 
direct-response businesses and to achieve a level of market valuation which 
is more reflective of our company's worth." The Plymouth, Minn.-hased mar- 
keter of music compilations also has authorized the repurchase of up to $2 
million worth of K-tel shares in the open market. 

HARVEY ENTERTAINMENT and Saban Entertainment say they plan to co-pro- 
duce a second full-length, live-action, direct-to-video film based on Casper the 
Friendly Ghost The movie, tentatively titled "Casper 
Meets Wendy," is slated for release in fall 1998 and fea- 
tures two of Harvey's licensed cartoon characters. Har- 
vey also says that first-week retail sales for the direct- 
to-video "Casper: A Spirited Beginning" approached 1.2 
million units. The video, released by 20th Century Fox 
Home Entertainment, is selling for between $12.95 and 
S19.98 at retail. 

ALL AMERICAN COMMUNICATIONS, the owner of the Scotti Bros, record label, 
announces that it is in preliminary discussions with other firms about a pos- 
sible sale of the company. All American has retained Goldman, Sachs and 
Media Finance as investment advisers. The company is also in the television 
production and syndication business, with shows like "Baywatch" and "The 
Price Is Right" 

TICKFTM ASTER GROUP rejwrU net profit of $2 million in the second fiscal 
quarter on $81.7 million in revenue, compared with a loss of $400,000 on rev- 
enue of $53.2 million in the same period last year. The Los Angeles-based 
company says it sold 16.3 million tickets in the quarter that ended July 31, 
up 7.69fc from the year before. In a statement, the company says, "We also 
took significant steps to consolidate our ticketing joint ventures and licensees 
and to expand our business internationally." Separately, the company 
announced that it had purchased an additional one-third interest in its Tick- 
etmaster-Southeast joint venture from Time Warner. It now owns two-thirds 
of the venture. 

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS (NARM) reports 
that more than 450 industry people — "more than expected," according to 
president Pamela Horovitz — attended its fall conference at the Laguna Cliffs 
Marriott Resort in Dana Point Calif. NARM says that its 40th annual con- 
vention will he held March 14-17, 1998, in San Francisco and that the con- 
ventions the following two years will be in Las Vegas and San Antonio, Texas. 

IMAGE ENTERTAINMENT, the laserdisc distributor, says it has signed an exclu- 
sive deal with Digital Theater Systems (DTS) to distribute DTS' music pro- 
gramming on CD and to encode DTS multichannel sound on laserdiscs and 
DVDs. DTS markets a G-track audio system used for feature films. This year 
Image began to release films on laserdisc featuring DTS sound. The music 
programs on Image laserdiscs encoded with DTS multichannel audio include 
"Hell Freezes Over" by the Eagles and "Tina Turner: Live From Amster- 
dam." 

8ARNES & NOBLE announces new deals to strengthen its online shopping 
service (barnesandnoble.com). It says it will be the exclusive bookseller on 
Internet search firm Excite's WebCrawier and enter a partnership with 
Internet directory company InfoSpace. Barnes & Noble is also unveiling its 
Affiliate Network, which will market books from thousands of other World 
Wide Web sites. 

RHINO RECORDS says it is releasing a new comedy title, "The 2000 Year Old 
Man In The Year 2000: The Album," by Carl Reiner and 
Mel Brooks, in conjunction with a 160-page hardbound 
book published by CHIT Street Books/HarperCollins, 
"The 2000 Year Old Man In The Year 2000: The Book 
(Including How To Not Die And Other Tips)." The street 
date for the book is Oct 7. The album, available at $16.98 
list for the CD and $10.98 for the cassette, will be out 
Oct. 14. This will be the fifth "2000 Year Old Man" recording from Rhino. 

PUTUMAY0 WORLD MUSIC has teamed with Barnes & Noble on a promotion 
for the album "A Putumayo Blend: Music From The Coffee Lands," to be 
released Oct. 7. The bookseller will place counter-display units in the 240 
stores that have cafes and offer customers a free coffee with each CD pur- 
chase. A portion of the proceeds from the album will go to Coffee Kids, a 
nonprofit organization that helps children and their families in coffee-pro- 
ducing countries. The artists on the album include Cafe Tacuba, Susana Baca, 
and Ernest Ranglin. 
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NARM Road Trip Yields Some Updates On Valley 

0 



N THE ROAD: Retail Track spent 
the week on the road, first at the Trans 
World Entertainment Corp. Convention 
and then onward to the National Assn. 
of Recording Merchandisers' (NARM) 
Fall Conference. 

The Trans World Convention was 
held Sept 6-10 at the Sheraton Hotel in 
Saratoga Springs, N.Y., and it was a 
wry upbeat affair. No doubt thanks to 
the chain's kick-aas performance over 



the last year, the troops were ready to 
celebrate. The labels helped them 
accomplish this by supplying perform- 
ers who excel at party music, including 
Buster Poindexter, Tower Of Power, 
and the Average White Band. 

From there I beaded out to Califor- 
nia for the NARM conference, or mini- 
NARM, which was held Sept. 11-14 at 
the Marriott Laguna Cliffs Resort in 
Dana Point. Mini-NARM was well 
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attended, and like all NARM conven- 
tions, attendees get out of it what they 
put into it. In other words, those offer- 
ing their opinions to Retail Track gave 
the affair mixed reviews. But whether 
they liked the conference or not, the 
hotel got an overwhelming thumbs 
down as a place considered not con- 
ducive for hosting a NARM event. On 
the other hand, the Dana Point/Laguna 
Beach locale got an overwhelming 
thumbs up as a splendid place to hold 
the event, ad infinitum. 

Anyway, while _ 
I was at mini- 
NAHM. I ran into 
Barney Cohen, 
CEO of Valley 
Record Distribu- 
tors, who brought 
me up to date on 
the latest events 
at his company. 

First off, he reported that he has 
hired Wall Street investment banking 
firm J.R Morgan to help the company 
raise equity, possibly through a public 
offering. 

"Our goal is to sell one-third of the 
company and raise $86 million or $40 
million, although we have yet to do a 
serious valuation of the company," 
Cohen stated. 

I pointed out that Alliance Enter- 
tainment Corp,'s Chapter 1 1 filing may 
make the possibility of selling a public 
offering a difficult proposition. Cohen 
conceded, "That's one of the challenges. 
We don't want to trash our competitors, 
but we will want to distance ourselves 
from the Alliance situation." 

But he pointed out that music retail 
has been reporting stronger numbers 
to Wall Street, which should help 
strengthen Valley's position. Also, he 
pointed out that Valley has a very dif- 
ferent account base than Alliance, with 
G5% of its volume coming from inde- 




pendent stores. Alliance is more reliant 
on chain business. 

In other Valley news, Cohen report- 
ed that the company just broke ground 
in Louisville, Ky., on a 330,000-square- 
foot distribution facility. "It's mezza- 
nine-able and can be expanded as well," 
Cohen said, meaning that in addition to 
putting in a second level, the property 
allows for the warehouse to be enlarged 
beyond the 330,0(Xksquare-foot ground- 
floor area. 

He said that both the Valley facility, 
^^^^^j^^^^-, which measures 
185,000 square 
feet, and the 
new one will be 
complete stock- 
ing branches. 
He said that af- 
ter studying the 
issue, Valley ex- 
ecutives decided 
to not split inventory between the two 
facilities. 

Also, as a result of the new facility, 
the company will implement numerous 
upgrades to its current system, which 
will be applied to the Valley warehouse 
as well. He adds, "And we think our cur- 
rent warehouse is pretty special 
already." 

In addition to recently launching a 
music label, Valley Entertainment, the 
company continues to digest its acqui- 
sition of Star Video, Cohen said. He said 
that the two companies are putting 
together their computer systems, 
adding that the process will take anoth- 
er six to nine months and "by this time 
next year, the integration of the two 
companies will be completed, and we 
will be running smoothly. We want to 
get it so any salesman can sell any prod- 
uct," meaning that those currently 
working as video salesmen will also be 
able to sell music and vice versa. 

(Continued on page 8U) 
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Shuttering Appears Imminent For INDI 

Closure Would Leave Labels In Lurch For 4th Quarter 



Endgame for indi? as this is 

written, there has been no official word 
on the fate of Alliance Entertainment 
C'orp.'s Independent National Distribu- 
tors Inc. (INDI). Ed Christman re- 
ported in these pages last issue that it is 
believed the firm will close its doors by 
the end of the year (Billboard, Sept 20). 

Demoralized INDI staffers contact- 
ed by Declarations of Independents 
were virtually certain that Alliance, 
which filed for Chapter 11 Itankruptcy 
protection in July (Billboard, July 2ft), 
would officially communicate a shut- 
down date to employees by the close of 
the week ending Sept. 20. One reliable 
INDI source confirmed that the com- 
pany has told its labels to seek other 
avenues to sell their fourth-quarter 
releases. 

A source at one INDI label says that 
the distributor has laid off a half-dozen 
New York-based label managers, essen- 
tially leaving vendors with no one with 
whom to communicate. 

Perhaps the best indicator of a prob- 
able imminent closure of INDI was the 
firm's diminished presence at the Na- 
tional Assn. of Recording Merchandis- 
ers (NAHM) Mid-Year Conference, held 
Sept 11-14 in Dana Point, Calif. The 
event is basically a retooled version of 
NAHM's Fall Wholesalers Conference, 
the annual indie label-distributor hud- 
dle held in previous years in October in 
Phoenix; this year, the renamed confab 
was moved up a month and wrapped in 
a retail component 

In past years, INDI dispatched an 
enormous platoon of sales personnel to 
the late-year NARM event; in fact, no 
ot her distributor came close to equal- 
ling the company's strength there. This 
year, INDI was represented by only 
three executives — president Larry 
Stessel, senior VP Joe Parker, and VP 
Todd Van (lorp. None of the company's 
senior salesmen were in attendance. 

An INDI source says that after some 
waffling that saw trips to Dana Point 
for the company's salespeople sched- 
uled, rescinded, and then reinstated, the 
staffers finally had their txtpe canceled 
Sept 5, six days before the start of the 
sit-down. 

INDPs salesmen had already noted 
with alarm the ongoing defection of la- 
bels from the distributor's ranks as the 
financial woes of the company's parent 
deepened, and that erosion has contin- 



DECLARATIONS ^ 
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INDEPENDENTS. , 



by Chris Mortis 

ued in the two months since Alliance's 
bankruptcy filing. 

Possibly the most catastrophic exit 
was that of American (Jramaphone, the 
Omaha, Neb.-based label that is home 
to founder Chip Davis* act Mannheim 
Steamroller, and possibly INDI's vol- 
ume leader. On Aug. 2i), the label — 
which has another potentially big-sell- 
ing Christmas album by Mannheim in 
the pipeline for October — sealed a new 
national distribution pact with Navarre 
Corp. in New Ho|x>, Minn. (Billboard, 
Sept 20). 

Other companies that have left the 
INDI fold in recent weeks include 
W.A.R.? (now with Select-O-Hits), 
Instinct (now going through Koch), 
JVC, Warlock, and Shadow. The most 
recent vendor list supplied to Declara- 
tions of lnde|K*ndents encompasses only 
some 55 labels, including proprietary 
operations Castle, Concord Jazz, and 
One Way; only 20 are exclusive deals. 
Before its major housecleaning early 
this year, INDI distributed hundreds of 
labels. 

An INDI source also notes the de- 
parture of one high-profile sales staffer, 
John Horn, who serviced Camelot 
Music and other Midwestern accounts 
out of Cleveland. Horn has reportedly 
taken a job with another national dis- 
tributor. 

"Stunning" may Ik* the only word 
that adequately describes the reversal 
of INDI's fortunes. One source notes 
with dismay that only four years ago, 
INDI was the exclusive national dis- 
tributor of one of the Uggest singles in 
history. Tag Team's " Whoomp! (There 
It Is)." Only a year ago. an Alliance ex- 
ecutive told us that INDI controlled 
20/# of the domestic independent dis- 
tribution business. 

And by December, it all may be . . . 
gone. 

Maybe "stunning" isn't a good 
enough word, at that 
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■ LAG WAVING: Fear not, Smith- 
ereens fans. The Oct. 7 arrival of Pat 
DiNizio's Velvel solo debut "Songs And 
Sounds," doesn't mean that the cher- 
ished pop/rock liand has gone the wav 
of all flesh. 

Explaining his decision to make an 
album apart from his longtime band- 
mates, singer/songwriter/guitarist 
DiNizio says, "I wanted to work with 
my favorite musicians of all time, peo- 
ple whose music meant a lot to me, and 
people whose work played a role in 
mine." 

So DiNizio assembled a band for the 
album that reflects his diverse inter- 
ests. Bassist JJ Burnel was enlisted 
from the Stranglers ("my favorite 
band," according to DiNizio); Tony 
Smith, most recently with Lou Reed's 
(Continued on next jxige) 
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(Continued from preceding page) 

group and a veteran of the Jeff Becky 
Jan Hammer unit, was drafted on 
drums; and a jazz-bred wild card, for- 
mer Miles Davis sideman Sonny For- 
tune, appears on saxophone. 

Of Fortune, whom DiNizio used to 
hear regularly at New York's Village 
Vanguard, the leader says, "I always 
thought he was heir to the Coltrane 
legacy. Sonny was my Coltrane." 

Had fate not intervened, another jazz 
player probably would have filled the 
drum chair on "Songs And Sounds." 
According to DiNizio, Tony Williams, 
another veteran of Miles' band and 
leader of the spectacular early fusion 
group Lifetime, hat! agreed to do the 
record; DiNizio was stunned to learn, 
just before sessions were scheduled to 
begin earlier this year, that Williams 
had died after undergoing what he 
thought would be minor surgery. 

As constituted on the Velwl release. 



the band supplies meaty backing for a 
punchy and powerful batch of new orig- 
inal songs, which DiNizio says were 
inspired by some dark hours in his life. 

"This record is a reflection of the 
demise of my marriage and the near- 
demise of my band," he says. 

Probably the most potent number on 
the album is the almost uncomfortably 
affecting "Liza," addressed to his young 
daughter. "I was concerned about that 
track," DiNizio confesses. "It was so 
personal to me, I was unsure about 
putting it on the record. But it stays." 

While one or two of the songs date 
back to 1994, when "A Date With The 
Smithereens" was issued by RCA, most 
were penned in a rush following a week 
of solo shows. 

"1 thought that if I booked some cof- 
feehouse dates and did it all myself, I'd 
get a breakthrough," DiNizio says. "All 
the material came out in a week. I did 



the demos in one night at my kitchen 
table at my house in New Jersey." 

When it came time to record the 
songs, DiNizio turned to Don Dixon, 
the crafty pop fabricator who had co- 
produced "A Date." 



"One bonus on this project was, every 
time I headed into Smithereens terri- 
tory, Don would censor me, he'd stop 
me," he says. "I think that was good." 

Having finished a run of gigs with 
the Smithereens this summer, DiNizio 



plans to support "Songs And Sounds" 
with dates featuring the band heard on 
the album. Hell be promoting the rec- 
ord in September with radio stops in 
Denver, San Francisco, L.A., and San 
Diego. 



DG COMPILATION HELPS TUNE BRAINS' 



(Continued from page ?'JJ 

desired state. It is designed to be lis- 
tened to either in its entirety or for a 
specific goal. 

For example, if a listener has had a 
rough day at work or an argument with 
a spouse, he or she may want to go right 
to the "cleanse" section to help vent 
"rage and detoxify." Along with becom- 
ing absorbed in the intensity in "Mars, 
The Bringcr Of War" from Gustav 
Hoist's "The Planets," a listener may 
take suggestions from Miles for accom- 
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panying physical releases, such as 
pounding a table in time to the music or 
using a yoga breathing technique. 

DG will also take advantage of the 
project's natural appeal to the new age 
market segment and plans to work 
closely at first with the largest special- 
ized book and music one-stops, as well 
as with larger chains that buy direct 
from the label. 

"One thing that's interesting with 
these stores is that they act very much 
like a publicity base and generate a lot of 
word-of-mouth f " says Christian Dalbavie, 
national director of alternative market- 
ing for PolyGram Classics & Jazz. 

Imperato points out that the project 
has the potential to expand greatly on 
the notoriety of the 1993 University of 
California study that found that listen- 
ing to a particular Mozart piece raised 



students' IQs. He adds that he thinks 
Miles has the potential to become some- 
thing of a media personality on the sub- 
ject of music in general and a spokes- 
woman for classical music in particular. 

"There are people in every field who 
get onto TV and in print and talk about 
their expertise. People learn about pol- 
itics from watching talking-head shows 
and movies from Siskel and Ebert, and 
I think classical music needs recogniz- 
able figures besides the artists them- 
selves to talk about it," Imperato says. 

"She has a perfect mix of brilliance 
and a tremendous sense of humor. This 
is not just another compilation; it has a 
real person behind it, and she has the 
same noble aspirations. We want more 
listeners, but the focus is on the music, 
and Elizabeth's details give it a new 
dimension." 



RETAIL TRACK 

(Continued from page 82) 

Speaking of alliance, last 

issue in a news story I reported that 
Richard Bernstein, who heads up 
RA.B. Holdings, is interested in acquir- 
ing the Alliance One-Stop Group. 

Bernstein, who was chairman of 
Western Publishing for 10 years, has an 
extensive background in distribution, 
having once owned Harris Wholesale 
Drug, and his R.A.B. Holdings owns 
Milbrook Distribution Services, based 
in Leicester, Mass., which sells health 



and beauty products and specialty foods 
to supermarkets. 

Bernstein and I spoke at length about 
distribution. For instance, in addition to 
the distribution companies he now owns 
or did own in the past, he points out that 
"to a great extent a lot of the strengths 
of Western Publishing was our distrib- 
ution capabilities. We serviced 124,000 
stores, including 75,000 racked ac- 
counts. We were a very distribution-ori- 
ented company." 

(Continued on page 86) 
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Sharon, Lois & Bram Return 
With Their 'Skinnamarink TV' 



O.L&B RETURN: Child's Play caught 
up with Sharon, Lois & Bram in a 
Toronto recording studio Sept. 9, where 
the venerable children's trio was in the 
midst of an intensive recording session. 
Sharon Hapson, Lois LHienst«in, and 
Bram Morrison were laying down 
vocal tracks for the many musical num- 
bers on their soon-to-debut television 
series "Skinnamarink TV* 

The program premieres at 1 1 :30 a.m. 
(EST) Oct. 27 on 
cable network the 

Learning Channel 
(TLC), where it 
will he shown 
Monday through 
Thursday during 
TLC's commercial- 
free preschool 
block "Ready, Set, 
Learn!" In .Janu- 
ary, it begins run- 
ning twice a day. In the trio's home base 
of Canada, the show will also air on Sat- 
urdays on the Canadian Broadcasting 
Co. (CBC) network. A soundtrack 
album from the show will be released 
approximately a year from now, as will 
the first "Skinnamarink TV" home 
video product, according to Steve 
McNie, president of the trio's Toronto- 
based label. Elephant Records (distrib- 
uted in the U.S. by Drive Entertain- 
ment). 

"Skinnamarink TV," produced by 
Twist Productions for Skinnamarink 
Entertainment in association with 
Craftsman & Scribes Creative Work- 
shop, TLC, and the CBC, is S.L&B's tri- 
umphant return to television after near- 
ly a decade. The trio's long-running 
program "The Elephant Show," which 
garnered it major followings in Ameri- 
ca and Canada alike, last aired new 
episodes in 1988. ("The Elephant Show" 



T pity 



by Moira McCormick 



is still in reruns stateside on cable.) 

Along with our 8-year-old, Lily, we 
had the opportunity to observe S,L& 
B's recording sessions at Toronto's 
Inception Sound Studio. Working their 
three-part-harmony magic on the 
bouncy old-timey tune "Everybody 
Happy," these seasoned pros nailed it 
in less than 30 minutes. (Ever the per- 
fectionists, though, they weren't 1 00% 
satisfied. "You know what 1 don't like?" 

said Hapson after 
the final take. 
"The descending 
run," offered 
Morrison. "That 
chord jars me ev- 
ery time," af- 
firmed Hapson. 
Of course, it 
sounded just 
grand from our 
vantage point.) 
The first 26-episode run of "Skinna- 
marink TV" requires the trio to cut a 
staggering 120 songs. Six full-length 
numbers are performed in each 
episode, as well as dozens of little theme 
songs and commercials. "Skinnamarink 
TV/' you see, is set up as a parody of a 
television network. "It's a humorous 
takeoff on TV" says Lilienstein, "with 
news, weather, sports, an exercise show; 
a cooking show, game shows, soap 
operas, etc." A pair of animal charac- 
ters (actually costumed humans), Ella 
Elephant and C.C. CopyCat, con- 
tributes to the fun. Segments last from 
one to three minutes and are centered 
around the music. "Usually in kids' TV" 
says McNie, "the script is written, and 
then appropriate songs are plugged in. 
With 'Skinnamarink TV,' the show's 16 
writers are writing scripts to the 
music." Producer Paul Mills, who 
(Continued on next page) 
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For the first time, the unauthorized, 
behind-the-scenes story of the making 
and marketing of one of Rock's 
original supergroups 
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* * NO. 1 

ELTON JOHN A 


* * 

GREATEST HITS 

2 a*/.-: at No. 1 


391 


2 


2 


FLEETWOOD MAC A" 


GREATEST HITS 


266 


3 


3 


METALLICAA 

ELEKTRA 6 11 1 .1 ' EEGaO.9ai6.9ei 


METALLICA 


lis 


4 


1 


JAMES TAYLOR A 

WARM* BROS 3113- (7.98/11.98) 


GREATEST HITS 


360 


5 


4 


SOUNDTRACK A 0 

: :•- 17.98) 


GREASE 


219 


6 


6 


BOB MARLEY AND THE WAILERS A 

TUFF GOTvli 846^1 7i" : AM 17 1 ' 7H 


LEGEND 


431 


7 


8 


FLEETWOOD MAC A" 

WARNER BROS 3010 :7 9&T5 98) 


RUMOURS 


141 


t 


5 


PINK FLOYD A" 

CAPITOL 46001 '19 981; 98< 


DARK SIDE OF THE MOON 


1069 


9 


7 


SUBLIME • 

GA50LINE AL1ET .1 - - Mi ' HH 


40 OZ. TO FREEDOM 


46 


10 


13 


VARIOUS ARTISTS A 

TOMMY BOY 1137 1 - 1. >- 


JOCK JAMS VOL. 1 


11 


11 


1' 


ALANIS MORISSETTEA" JAGGED LITTLE PILL 

V'T-VLK 7k 7- -111 7.7.7 V fi^i B0 


11; 


12 


11 


BEASTIE BOYS A 

defjam 5?735: v-:h':„ev 7.9s eiii 58 


LICENSED TO ILL 


315 


13 


12 


SARAH MCLACHLANA' FUMBLING TOWARDS ECSTASY 

NETTWERK 1 H 7,""i 7.RISU 1 ' 1 1. Hr- BB 


157 


14 


14 


BOB SEGER & THE SILVER BULLET BANDA' GREATEST HITS 

CAP»TOL 3033*' '1 . - 


151 


15 


16 


BEE GEES A 

poiYorw ■■ ■ -vim : i -. \ 


BEE GEES GREATEST 


48 


16 




JIMMY BUFFETT A 


SONGS YOU KNOW BY HEART 


346 


17 


19 


EAGLES A* 

GEFFEN 24725 f 1 1 981 7 98 1 


HELL FREEZES OVER 


149 


11 


;s 


BONE THUGS-N-HARMONY A' 

R.1H7-V. ■ .! 17.! ',:!> M M 11 


E. 1999 ETERNAL 


112 


19 


?? 


METALLICAA' 

ELEKTRA *->!7 EEG 17 ^ 


...AND JUSTICE FOR ALL 


391 


20 


17 


GARTH BROOKS A 

CAPITOL \ASHVILLL 29389 110.98715.98) 


THE HITS 


144 


21 


20 


TOM PETTY AND THE HEARTBREAKERS A GREATEST HITS 

MCA 10813(10.98/17.98) 


191 


22 


35 


2PACA 

■■") TO&rj9'.PRICRITY 110.9*16 981' 


ME AGAINST THE WORLD 


91 


23 




ELTON JOHN A' GOODBYE YELLOW BRICK ROAD 

ROCKET b.j 1.73. (.',.; 


104 


24 


21 


VAN MORRISON A 

POLVDOflWI'l'r.A.W 10 77.17.* 


THE BEST OF VAN MORRISON 


354 


25 


it 


JOURNEY A 

COLUMBIA 44493 (9.98 10,1 7, 98' 


JOURNEY'S GREATEST HITS 


419 


2t 


27 


JIMI HENDRIX A 

MCA 10629 110.98/17.98) 


THE ULTIMATE EXPERIENCE 


1% 


2) 


23 


WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS) 

LOUD" i i' ■ 1/17. (109816 98) 


60 


28 


28 


RAGE AGAINST THE MACHINE A 

i^Sl C/9C 


RAGE AGAINST THE MACHINE 


156 


29 


30 


BUSH A 

IHAJ'.IA '.I '..-1 MtH'jLul'l 1 j 7ri .- -• DJ1 


SIXTEEN STONE 


140 


30 


31 


SHANIA TWAIN A 

11099 eo;i3 ??: 


I HE WOMAN IN ME 


133 


31 


36 


ENIGMA A' 

-7-::7-i --.!.' 1 7|h7,lN 1 '/rt '/M 


MCMXC A D 


325 


32 


24 


DAVE MATTHEWS BANDA' UNDER THE TABLE AND DREAMING 

RCA 66449 10 77&I5 98 


153 


33 


33 


VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITES VOLUME 1 


40 


34 


46 


TRACY CHAPMAN A' 


TRACY CHAPMAN 


106 


35 


25 


JAN IS JOPLINA 

COLUMBIA 32168 (5.98 £09.981 


GREATEST HITS 


280 


36 




ABBA A 

POLYDOR 5170O7JMM 110 98 17 961 


GOLD 


143 


37 


29 


WILLIE NELSON • 

COLUMBIA 64184 15.98 E09 981 


SUPER HITS 


5 


3! 


42 


QUEEN A 

HOllYWOOD In 1 ?*3fl 1 7 9H 1 7 9R 


GREATEST HITS 


246 


39 


43 


BRUCE SPRINGSTEEN A 


GREATEST HITS 


59 


40 


32 


311 A 

CAPR1CDHN ■ 1 11 l/l (7 i 17, 1 9H . 7 - 


311 


80 


41 


39 


METALLICAA 

MEGAFCRCE 603%,'EEG 1 10 98.16.98) 


RIDE THE LIGHTNING 


345 


42 


45 


CELINE DION A' 

h-,u MUSIC BTSSSJCnC (10.98 EO/16.98) 


THE COLOUR OF MY LOVE 


186 


43 




ELTON JOHN A 

l.'„i 1.-1/7 id 1. 7/H' 


GREATEST HITS 1976-1986 


69 


44 


37 


BILLY JOLL A 

LHLUM3I7- 4.9121' 115 9S EOl'B 7iHi 


GREATEST HITS VOL. 1 & II 


209 


45 


49 


ENYA A 

REPRISE 26774/WARNCR BROS. 110 9815 981 


WATERMARK 


334 


46 


38 


CREEDENCE CLEARWATER REVIVAL A 

FANTASY 2' (12 98/17,981 


CHRONICLE VOL 1 


236 


47 




METALLICAA' 

ELEKTRA 60439L£G 110.96716.381 


MASTER OF PUPPETS 


362 


41 


26 


LINDA RONSTADT A 

ASYLUM 11 - ! [ il 7 ■-. , 1 


GREATEST HITS 


83 


49 


47 


SOUNDTRACKA 

IC'JMBI" T7 | 323 (7 98 E7V1 1 9111' 


TOP GUN 


244 


50 




KORNA 

l'.".IHi'-7.l • ->■,/■ : I'I'l 1 ■ -- K 


KORN 


80 



Catalog albums are 2 year-old titles that have fallen below No. 100 on The Billboard 200 or reissues ot 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Ot America (RIAA} certification for sales 
of 500.000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. "Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA. labels are suggested lists. Tape prices marked EO, and all other CO prices, are equiva- 
lent prices, which are projected from wholesale prices. DB indicates past or present Heatseeker title. 
'©1997, Billboard/BPI Communications, and SoundScan. Inc. 
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THE ESSENTIALS 
LIMITED-EDITION 1998 

If you've been spying this 
column regularly, you're now 
welt aware that we're kicking 

up a fuss for EMI-Capitot's 
1 00th birthday. 

But we're also offering up 
another sweet gift 
The Essentials 

Four limited-edition collectible 
CDs, each with an 8-page 
artist profile, unique photos, 

liner notes, slip case, 
a scratch & win game card for 
our $100,000 contest... 
and a heaping helping of 

rare ingredients you 
won't find anywhere else. 




The Essent.ai BEACH BOYS 

PERFECT HARMONY 
EMininet the band'i complex 
harmomei ind features two 
previoutljr-unreleaied track i from 
tho upcoming P.- ; Sound* • - • 

e ' cl - r 'J n,--. 




The Enwttnl ILE M. 
IN THE ATTIC 
ALTERNATIVE RECORDINGS 
1*85*1969 
A collection of th* only available live 
recording*. plu» unrelcaicd n 




The Ettcncul DAVID BOWIE 
BEST OF-69--74 
A comprehensive earljr greatest 
hiu package, including 
c takes and rarities 




The Essential BLONDIE 
PICTURETHIS UVE 
Their sole live album in existence, 
recorded m concert In 
1978 and I9B0, 

Al every party, the best slices of birthday 
cake are aHvjyi gobbled 

up the fait est 
And our celebration il 
no exception. 



i;m[.caimtoi. 



WANT TO LICK THE FROSTING? 
Fax thii strip, with yoor name and mailing 
address, by Wednesday, October 6. 1997. 

to2l3.69M 294. 
for entry in a random drawing for a set 
of limned-ediDon Essentials CDs 

©ISillWCilMl Imitmm Piapcittts 
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800-275-4799 

UNSURPASSED SERVICE! 

COMPUTERIZED CATALOG 

WEEKLY MAILER 

GREAT IMPORT SELECTION 

EXCELLENT FILLS 

OVER 170.000 SELECTIONS 

POSTERS & PROMOS 




Billboard 

BIG SEVEN 

ESSENTIAL REFERENCE GUIDES 

1 . International Buyer's Guide: The worldwide music & video 
business-to-business directory jam-packed with record & video co's. 
music publishers, distributors & more. S125 

2. International Talent & Touring Directory: The source 
for U.S. & International talent, booking agencies, facilities, services & 
products. S99 

3. Record Retailing Directory: Detailed information on thousands 
of independent music stores & chain operations across the USA. $155 

4. International Tape/Disc Directory: All the info on professional 
services & supplies for the audio/video tape/disc industry. S60 

5. Nashville 615/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the 
Nashville region & country music genre. $60 

6. The Radio Power Book: The ultimate guide to radio and 
record promotion. Lists Radio Stations (Country, Rock. R&B. Top 
40), Record Companies. Radio Syndicators and Top 100 
Arbitron Markets. $85. 

7. International Latin Music Buyer's Guide: The essential 
tool for finding business contacts in the latin music marketplace. $70 

To order your Directory today, call (800) 344-7119. 
Outside U.S. call (908) 363-4156. You can fax your order to 
(908) 363*0338, or mail this ad with check or money order to: 
Billboard Directories, P.O. Box 2016, Lake wood, NJ 08701. 

Please add S6 per directory for shipping (513 for international orders).Add applicable 
sales tax in NY. NJ. CA, TN, MA, IL. PA S DC. Orders payable in U.S. funds only. 

All sales are final. BDZZ3027 
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CHILD'S PLAY 

(Continued from preceding page) 

helmed five of S.L&B's previous al- 
bums, is co-producing the music with 
Bill Garrett. (The name "Skinna- 
marink TV" of course, comes from one 
of the trio's theme songs, "Skinna- 
marink," which closed every "Elephant 
Show:") 

"Ten percent of this repertoire we've 
done before," says Hapson, who notes 
that all songs are newly recorded. "The 
rest are new to us, encompassing the 
1920s to the 1960s." 

Long one of children's music's most 
eclectic musical archivists, the inter- 
pretive trio continues to put its distinc- 
tive stamp on the works of a wide array 
of songwriters. "I'd encouraged them 
to write songs themselves for the first 
time," says McNie, "but they declined — 
they understand their strength. Bram 
said to me, 'Just think of us as Frank 
Sinatra.' " Mills says the trio is draw- 
ing from a database of more than nOO 
songs — and all of the music, the trio 
proudly points out, is made with real 
instruments. "The only time we ever 
use a synthesizer," says Morrison, "is 
when a certain sound effect is called 
for." 

Each member is playing four or more 
regular roles on "Skinnamarink TV" 
Hapson is tongue-tied news anchor 
Lianna Rrianna Smith; exercise show 
host Patti Pert ("We do 'The Hokey 
Pokey,' 'Tennessee Wig Walk,' and so 



RETAIL TRACK 

(Continued from pnge $4) 

His current distribution endeavor is 
through Milbrook, which will do about 
$600 million this year. He adds that the 
company has a 1 million-square-foot 
facility in Harrison, Ark., with suffi- 
cient capacity to stock music product, 
should his company pursue an Alliance 
acquisition. 

He says that while the music business 
is clearly different than the businesses 
he has experience in, there is a funda- 
mental similarity to all forms of distri- 
bution. 

The problem that Alliance execu- 
tives had, according to Bernstein, is 
remembering what business they are 
in. "They are a service one-stop," he 
says. "It fills an important economic 
position of getting product to the peo- 
ple and stores." 

He says that his team has experi- 
ence in providing service to manufac- 
turers in helping them get product to 
retailers and in providing service to 
retailers, in helping them to effective- 
ly merchandise it 

In fact, he says, his company is effec- 
tive in bringing in product that mer- 
chants aren't familiar with. For exam- 
ple, Milbrook has relationships with 
nearly 15,000 supermarkets, which he 
sees as an area ripe for carrying music 
in some capacity. 

"We can provide product that is out- 
side a [merchant'sl norm," he states. 
"We can set it up, break it down, and get 
it off the floor. We have over 800 people 
who do nothing but service." 

He says that should he have the 
opportunity to acquire Alliance, his goal 
would be to turn around the company 
by "fixing the core distribution business 
and making sure it is working on all 
eight cylinders." 

He adds that the core business is 
servicing both the manufacturer and 
the retailer, and "that's the business we 
want to be in." 



forth"); the psychic Singing Sage, who 
"sees all, knows all, and tells a little"; 
and Grandma Griselda, who renders 
fairy tales her own way. "Jack And The 
Beanstalk," for instance, becomes "Jack 
And The Jeanstalk," and the hero ends 
up opening a store called Jack's Jean 
Shack. 

Morrison's alter egos include Shame- 
less OToole, a Bob Vila manqtte who 
hosts "Construction Site"; weatherman 
Percy P Tation, who sings a lot of cli- 
mate-related songs, like "It Ain't Gonna 
Rain No More"; science show host Pro- 
fessor Hmmmm; Crazy Jake, whose 
Joke Emporium is "a tip of the hat to 
*Laugh-In' "; and Inspector Gumshoe, 
"who never solves anything." 

Lilienstein becomes Cookie LaFra- 
no, whose cuisine-oriented show "Cook- 
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ie's Diner" includes "lots of food songs" 
on the menu; a male sportscaster, 
Kenny G. Whiz, who can't quite get with 
the program; fashion segment host Chi 
Chi Darling, who advises kids what to 
wear in all circumstances ("Forgot to 
bring a birthday present to the party? 
Keep your hat in front of your face"); 
and Cousin Henny Hayseed, who does 
the farm report She and Hapson also 
appear as extra-close twins Millie and 
Tillie. 

"This is a much more ambitious pro- 
gram than was 'The Elephant Show;' " 
notes Hapson. "We're being asked to 
stretch ourselves, and it feels great" 

Adds Morrison, "We haven't had time 
to look at our footage after we've shot 
it — when it does air, this show will be as 
much a surprise to us as to anyone." 
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89 


VARIOUS ARTISTS A ' DISNEY CHILDREN'S FAVORITE SONGS VOLUME I 
;-. v ■ . ■ 


2 


2 


8$ 


SING-ALONG • WINNIE THE POOH 

WALT DISNEY 60889 1 10.98 Cassette) 


3 


3 


108 


VARIOUS ARTISTS A CLASSIC DISNEY VOL. 1 - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/15.98) 


4 


4 


16 


READ-ALONG HERCULES 
WALT DISNEY 60287 (6.98 Cassette) 


5 


7 


44 


VARIOUS ARTISTS ?fi SIMPI Y <UIPFR SINGARI F SI! 1 Y ^DNG^ 
WALl DISNEY 60819 (9.98/13 98) 


6 


S 


108 


VARIOUS ARTISTS • CLASSIC DISNEY VOL. 11-60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60866 (10.98/15 98) 


7 


6 


86 


VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE WOOO 
WALT DISNEY 60863 (9.98/16.98) 


8 


8 


54 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 
WALl DISNEY 60606(9 98/13 98) 


9 


9 


10 


VARIOUS ARTISTS CLASSIC DISNEY VOL. IV - 60 YEARS OF MUSICAL MAGIC 
WALl DISNEY 60909 110 98/15 98) 


10 


14 


4 


KATHIE LEE GIEFORE) POOHS GRAND ADVOfTUTtL- MUSIC FROM AND INSPIRED BY THE MOVIE 

WALT DISNEY 6D619 16.98/13.98} 


11 


10 


108 


BARNEY A BARNEY'S FAVORITES VOLUME 1 

BARNEY MUSIC/SBK 27115/EMI (9 98/15.98} 


12 


11 


63 


VARIOUS ARTISTS CLASSIC DISNEY VOL. Ill - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60907 110 9815 981 


13 


12 


26 


THE SIMPSONS SONGS IN THE KEY OF SPRINGFIELD 

RHINO 72723 (10.98/15.98) 


14 


NEW ► 


SPACE GHOST SPACE GHOST'S MUSICAL BAR-B-QUE 
KID RHINO 72875/RHIN0 (9.98/15.98) 


15 


13 


85 


READ ALONG A THE LION KING 

WALT DISNEY 60254 (6.98 Cassette) 


16 


15 


95 


KENNY LOGGINS A RETURN TO POOH CORNER 
SONY WONDER 57674/COLUMBIA (9 98 EQ/13.98) 


17 


16 


91 


READ-ALONG A TOY STORY 
WALT DISNEY 60265 (6.98 Cassette) 


18 


17 


75 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 60897 (8.98/1 1 .98) 


19 


19 


11 


READ-ALONG WINNIE THE POOH & TIGGER TOO 
WALT DISNEY 60231 (6.98 Cassette) 


20 


20 


11 


READ-ALONG WINNIE THE POOH & THE HONEY TREE 

WALT DISNEY 60229 (6.98 Cassette) 


21 


23 


83 


BARNEY • BARNEY'S FAVORITES VOLUME 2 

BARNEY MUSIC/SBK 28338/EMI (9 98/16 98) 


22 


18 


89 


CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 217 (3.98/6.98) 


23 


RE-ENTRY 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 218 (3 98/6.98) 


24 


22 


47 


READ-ALONG 101 DALMATIANS (LIVE ACTION) 

WALl DISNEY 602/2 16 98 f.jw.ttf.) 


25 


RE-ENTRT 


CEDARMONT KIDS CLASSICS BIBLE SONGS 
BENSON 216 (3.98/6.98) 



Children's recordings: original motion pi 



ewhtrJed. • Recording Industry Asvi- Of America (RIAA) certification 



Idt sales & 5D0.00O uxrls A RIAA certrJication 1o« sales oi 1 milian units, with mJttnto s^ indfcaW t^ 
symbol. For boied sets, and double albums with a running time that exceeds two hours, the RIM multiply* shipments by the number 



a) discs andW tapes. Most albums available on cassette and CD 'Asterisk indicates vinyl LP is amiable. Most tape prices, and CO 
prices for BMG and WEA labels, ate si 
are protected Irom wholesale prices. I 



prices tor BMG and WEA labels, are wrested lists. Tape prices marked EQ. and all other CD prices, are equwaient pnees, which 
L « 1997, Bielboard/BP! Communications, and Soundscan, Inc. 
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Vid Market Makes Way For Moms 

Enterprising Producers Focus On Children 



This Is No Stunt. Daredevil cyclist Evel Knievel, seated on a conveyance he 
knows well, celebrates the North American launch of "Duke," the largest motor 
sports video line in the world, with 1 ,200 titles, according to distributor White 
Star. The scene is the Harley Davidson Cafe in New York. Knievel is joined, from 
left, by White Star president Dennis Hedlund; world champion motorcycle racer 
Geoff Duke; and his son, Peter Duke, managing director of Duke Marketing. 



■ BY MOIRA McCORMtCK 

CHICAGO — Dads inaugurated the last 
big trend in children's video three years 
ago when they wielded camcorders to 
tape real-life kiddie documentaries 
focusing on trucks, trains, road 
graders, and all manner of heavy 
machinery. Now it's mom's turn to be 
an independent producer. 

Inspired by the runaway success of 
"Babymugs!," the focus is entertain- 
ment that incorporates child develop- 
ment, based largely on mothers' own 
observations about their children. 

'There's a plethora of titles produced 
by educators, but parents want product 



Even With Some Studios Committed, 
Divx Faces A Lengthy Uphill Fight 



1 AVING THE GREEN: It's take the money and run for 
the studios supporting Divx, the DVD variant that threat- 
ens to rekindle a format war (Billboard, Sept. 20). 

By all accounts, Circuit City Stores and a major enter- 
tainment law firm struck their deals with the rulers of 
Disney, Paramount, Universal, and DreamWorks, not the 
home video executives who actually run that end of the 
business. Indeed, DreamWorks, which debuts its first the- 
atrical feature this fall, doesn't have a home video division 
to lead negotiations. So Ziffren, Brittenham, Branca & Fis- 
cher — especially partner 
John Branca — did what it 
does best: Start and finish 
at the top. 

Hollywood's chief con- 
cern, as always, was get- 
ting proper value for its 
product. In the case of a 
new technology, that usu- 
ally takes years, tears, and 
the expenditure of a few 
million dollars before the 
studios spend their first 
dime. Digital Video Express, the Circuit City/Ziffren, Brit- 
tenham joint venture, appears to have found an expensive 
shortcut. Reportedly it has paid Disney, et al., about $20 
million each to commit to Divx. 

For studio heads, even those inured to spending $100 
million on a movie, that's hardly chump change. You can 
be sure that the checks are not refundable, whether or not 
Divx succeeds, and that the studios will be fully indemni- 
fied for any copy-protection hassles (a subject likely to 
arise since Divx, like "open standard" DVD, makes per- 
fect copies). The studios' responsibility is, pure and simple, 
providing titles. Therein lies some difficulties. 

With home video divisions out of the loop, Digital Video 
has to assume it knows equally well how to reach retail. 
Circuit City is nonpareil selling consumer-electronics 
hardware, but that expertise doesn't necessarily translate 
to video software. Divx, in particular, is an odd breed, a 
mix of rental, sell-through, and pay-per-view. Emulating 
pay-per-view, which has never lived up to a fraction of its 
potential, may be indicative of a marketplace dysfunction. 

Divx, as a result, begs for comment. However, some pro- 
gramming executives normally willing to go on the record 
begged off instead. To us, it appears as if they're wearing 
corporate gags at least until the dealmaking ends. The Cir- 
cuit City/Ziffren, Brittenham conversations continue; more 
checks remain to be written. 

DVD's retail supporters are speaking up, though, and 
their comments indicate the width of the gap to be 
bridged. Tower Records* Russ Solomon is on record as 
saying Divx is a bad idea because it could hurt a good one. 
Best Buy's Joe Pagano says, "There's no interest on our 
part. It just doesn't make sense to us." 




by Seth Goldstein 



Even Blockbuster, which could be considered part of the 
Divx family because of Paramount 's involvement, is unen- 
thused. Consider these remarks from spokesman 
Jonathan Baskin: "We have some concerns regarding 
certain announced features of Divx, so we will closely mon- 
itor it to determine whether there would be mainstream 
consumer acceptance of a new playback machine, just as 
we're watching DVD." Blockbuster found out about Para- 
mount, we're told, when Digital Video's press release came 
over the fax. It's another clue, if one's needed, about the 
level of those negotiations. 

Digital Video and its 
detractors would agree on 
at least one point: Divx is 
best served if all the ma- 
jors are committed. Oth- 
erwise, Pagano points out, 
retailers lose the impact of 
"locomotive" titles exclu- 
sive to the hybrid. Con- 
sumers renting a Divx 
release for $5 would likely 
ignore open-standard cat- 
alog, and catalog sales are the key to profits. "If we take 
away that element, is that not bad for the industry?" 
Pagano asks. 

Video specialists, relying on rental, have a bigger prob- 
lem. Not only do they lose catalog sales, they also lose the 
return-trip action if the Divx borrower decides to convert 
the rental into a purchase or throws away the disc. Stores 
don't participate in anything except the first transaction. 
Retailers aren't talking DVD theory here. "It's one of the 
fastest-growing introductions in recent times," says 
Pagano. The 270 outlets he oversees are now averaging 
more than 60,000 units a month. "We are very pro DVD. 
We don't want any confusion." 

Divx's supporters are on the supply side of the street — 
a situation that won't change until Digital Video has a 
demonstration model. For replicators, Digital Video could 
be another high-volume customer. "I think the format is 
extremely good," says Nimbus CD International corporate 
VP John Town. "Instead of one VHS rented 50 times, 
there would be 50 discs. That's obviously attractive to us." 
Town doubts that Divx titles will be hard to manufacture. 
"The technical barriers are nothing like the barriers to 
DVD discs. It could be a couple of extra steps. I have great 
confidence it has been well thought out" he adds. Town 
says that Nimbus "can't confirm or deny" conversations 
with Digital Video, "but this hasn't been thought up 
overnight." 

Assuming they've talked. Nimbus is sure to have urged 
the joint venture not to trample a budding flower. Town 
claims to have replicated 400,000-500,000 DVDs, includ- 
ing 100,000 in the first two weeks in September. Let's hope 
Digital Video is listening. 



made by other parents," says Meredith 
Emmanuel, director of acquisitions and 
licensing for MVP Home Entertain- 
ment in Canoga Park, Calif., which 
picked up "Babymugs!" and has since 
acquired other mom-produced titles 
from entrepreneurs Carpool Produc- 
tions and Two-Can Enterprises. 

"The wonderful thing about these 
programs is that they have multiple 
functions — they address kids' social 
skills, giving parents a break," says 
Emmanuel. Moms are trying to break 
new ground, from crib-side education 
to advice to baby sitters. Like "Baby- 
mugs!" their success — if it happens — 
will bring out the clones. 

"Babymugs!" was produced by San 
Francisco-area mothers Linda War- 
wick and Shelley Frost. After observ- 
ing how fascinated their own babies 
were with other tots' faces, they shot 
closeup footage of infants' faces, set 
them to music, and put out a video. 

"We knew nothing of the business 
when we started," says Frost. "We'd 
looked through the Yellow Pages to find 
a cameraman; we learned as we went" 
Frost says much of the $10,000 needs for 
"Babymugs!" came from garage sales, 
walking neighborhood dogs, and the like. 

Following its release three years ago, 
Warwick and Frost sold the tape them- 
selves before signing with MVP in 
1995. "It didn't do well the first four or 
five months," says Emmanuel. "But we 
kept working on it — we had a staff of 
eight at the time. Then People maga- 
zine did a story on them." 

"We went from selling eight a month 
to 50,000 a month," says Warwick, a 
former art director for Hewlett- 
Packard. "There was a lot of spinoff 
publicity. Katie Couric got 'Dateline 



NBC to do a story. Not a dime was 
spent on advertising." Sales to retail- 
ers still average 1,000 units a month, at 
50% off the $9.99 suggested list for vol- 
ume orders. Emmanuel says "Baby- 
mugs!" helped MVP grow to 30 
employees and a $1.5 million net 

Warwick, now on her own, has 
launched a series called "Toddler Togs" 
on her Woodside, Calif.-based label, 
Warwick Publishing. The theme is early 
imagination, she says, inspired by the 
activities of her toddler daughter. 

"Toddler Togs" features kids in 12 
live-action fantasy segments, such as 
one in which her daughter is under a 
giant papier-mache mushroom. "She 
came up to me one day holding a real 
mushroom, saying, This is where I 
hide when it rains,* " says Warwick. 
"Three or four of the segments were 
directly based on [her daughter] and 
friends' play. Producing this video was 
really an exercise in imagination for 
me, having to think like they think." 

Warwick hired a composer to write 
music in samba, calypso, and classical 
styles; she worked with five different 
seamstresses to create the costumes 
and spared no expense on the set — the 
giant mushroom, for instance, cost 
$1,100. Toy retailer FAO Schwarz, she 
says, loaned thousands of dollars' worth 
of toys to use as props. 

The half-hour, $9.98 'Toddler Togs" 
came out June 12 and is being manu- 
factured and sold by Warwick her- 
self — she has chosen not to use a dis- 
tributor. She says the success of 
"Babymugs!" has opened doors at FAO 
Schwarz, Toys 'R' Us, and Imaginari- 
um, and video retailers such as Sun- 
coast Motion Picture Co. and Tower 
(Continued on page 91) 
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Fox, Hollywood In Legal 
Tug Of War Over Yapp 



SHELF 
TALK 



OEE YOU IN COURT: 20th Centu- 
ry Fox Home Entertainment and Hol- 
lywood Entertainment were slugging 
it out in court the week of Sept. 8 over 
who gets to employ Jeffrey Yapp. 

Yapp, worldwide president of Fox 
Home Entertainment, intends to 
leave to become president of the Pbrt- 
land, Ore.-based retailer. But the stu- 
dio isn't willing to let him out of his 
contract, which it says runs until Oct. 
16, 1999. 

A Fox spokesman confirmed that 
Fox has taken legal action against 
Yapp, claiming breach of contract. 
"We have filed suit and will vigorous- 
ly enforce our 
rights," he 
says. "The mat- 
ter is now in 
the hands of 
the court" 

When asked 
who will be 
running the 
video division 

during the dispute, the spokesman 
responded, "Mr. Yapp still works 
here." Yapp was named president of 
Fox Home Entertainment four 
months ago, succeeding longtime Fox 
president Bob DeLellis, who left to 
pursue a retail opportunity. 

While the departure seems abrupt, 
it has been in the works for some 
time, according to Hollywood CEO 
Mark Wattles. "He's moved here, but 
hasn't spent a single day in the office 
because he's been in a Los Angeles 
courtroom with a bunch of attor- 
neys." Wattles claims that Yapp is not 
under contract with Fox and "is cur- 
rently president of Hollywood." 

Hollywood, which is representing 
Yapp in court, announced the appoint- 
ment Sept. 9. But because a judge 
didn't render a decision at the hear- 
ing held earlier this month, Wattles 
says, Yapp remains in executive limbo. 

One reason Fox may be so eager to 
hold on to Yapp is that there is no one 
groomed to move into the top spot. 
The video unit has had several execu- 
tive shake-ups within the last couple 
of years, depleting its upper manage- 
ment ranks. In addition to DeLellis, 
top executives Bruce Pfander and 
Mike Dunn have also moved on. 

In place are senior VPs Brad Kirk, 
who's been running the marketing de- 
partment for about two years, and 
senior sales VP Vince Larinto, also 
GM for Canada. If either is promot- 
ed, another big hole has to be filled. 

Moreover, Yapp was in the middle 
of reorganizing Fox Home Entertain- 
ment's domestic and international 
units and starting a direct-to-video 
operation, which is sorely needed to 
compete with well-established play- 
ers like Disney and Universal Studios 
Home Video. Fox may want Yapp to 
finish what he started. 

' WeDDING' VIDEO: A few block- 
buster movies this summer have 
made Columbia TriStar Home Video 
the dominant player in this year's 
fourth -quarter sell-through race. 

On the heels of announcing "Men 
In Black" for a Nov. 25 release, 
Columbia confirmed "My Best 
Friend's Wedding" for Dec. 9. The 



by Eileen Fitzpatrick 



title carries no suggested price but 
will have a $14.95 minimum adver- 
tised price (MAP), $1 lower than the 
MAP for "Men In Black." 

"Retail clearly indicated to us that 
they really wanted 'Wedding' for the 
fourth quarter," says Columbia VP of 
marketing Nancy Harris. "Our con- 
cern was that we didn't want to get 
lost in the shuffle." Harris says the 
decision to price it for sale was made 
because there are no other romantic 
comedies in the schedule, which is 
heavy with action/adventure titles. 

"Wedding" will feature a $5 rebate 
with the additional purchase of "Jerry 
^— ^— m Maguire." No 
other con- 
sumer cross- 
promotions are 
scheduled. 

The lack of 
other con- 
sumer promo- 
tions is no sur- 
prise; most of 
Columbia's past sell-through titles 
have been unattached. The studio, 
though, is cross-promoting "Men In 
Black" with Ray Ban sunglasses, 
prominently displayed in the movie. 

However, Columbia won't say no to 
the right deal. "We're open to promo- 
tion and look for ones that are intrin- 
sic to the product and truly value 
added," says Harris. But, she cau- 
tions, the studio wants more than a 
"free-standing-insert drop. It's not 
significant exposure, and we don't get 
a whole lot out of them." 

Harris says that Columbia has 
shied away from promotions largely 
because it has lacked the hits that 
would hold up its end of the bargain. 
"The studio is doing well now, and 
they are much more open to promo- 
tional opportunities," she adds. 

Columbia has begun exploring 
"meaningful" cross-promotions for 
future sell-through candidates. Mean- 
while, the studio continues exploiting 
its catalog. Next up will be the 20th- 
anniversary edition of "Close En- 
counters Of The Third Kind," slated 
for early '98. Harris says the supplier 
has completed interviews that will be 
part of a 10- to 15-minute extra seg- 
ment. The project is under the watch- 
ful eye of director Steven Spielberg. 

Reliving the -hype': Repub- 
lic Pictures is teaming up with A&M 
Records and Sub Pop Records for 
"Hype!" The title, which chronicles 
Seattle's grunge music scene, arrived 
in stores Sept 16 priced at $19.98. 

People who purchase the video will 
receive a free Sub Pop CD sampler, a 
limited-edition poster for the movie, 
and a $3 rebate. When consumers buy 
"Hype!" and any one of five Sound- 
garden CDs, distributed by A&M, 
they can mail in for the $3 rebate. The 
offer expires March 31, 1998. 

Soundgarden titles in the A&M 
promotion include "Down On The 
Upside," "Alive In the Superun- 
known," "Badmotorfinger," "Louder 
Than Love," and "Superunknown." 
Seattle-based Sub Pop features 
Pigeonhed, Thornetta Davis, the 
Grifters, Murder City Devils, and 
Eric Matthews on the CD sampler. 
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TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


Year of 
Release 


Rating 


Suggested 

UstPrlce 


l 


1 


78 


STAR WARS TRILOGY-SPECIAL 

LUI 1 lUfi 


+ * + No* 1 * * * 

FoxVideo 0609 


Mark Ham ill 
Harrison Ford 


1997 


FG 


4938 


2 


2 


5 


SPAWN 


HBO Home Video 

Warner Home video 91425 


Animated 


1997 


NR 


22.97 


3 


3 


5 


FAR RAH FAWCETT: ALL OF ME 


Playboy Home Video 

Universal Music Video Dist. PBV0812 


Farrah Fawcett 


1997 


NR 


IS 98 


4 


7 


2 


THE FIRST WIVES CLUB 


Paramount Home video 326123 


Diane Keaton 
Goldie Hawn 


1996 


re 


It 35 


5 


4 


5 


POOH'S GRAND ADVENTURE 


Watt Disney Home Video 
Buena Vista Home Video 16030 


Animated 


1997 


G 


; 13 r. 


6 


5 


15 


JERRY MAGUIRE 


Columbia TriStar Home Video 82533 


Tom Cruise 
Cuba Gooding, Jr. 


1996 


R 


1495 


7 


6 


4 


WILLIAM SHAKESPEARE'S ROMEO 
& JULIET 


FoxVideo 8737 


Leonardo Dicaprio 


1996 


re-i3 


1438 


8 


10 


5 


ALL THE KING'S MEN: THE 
SECRET LIFE OF ELVIS 


Real Entertainment 3001 


Various Artists 


1997 


Mt 


19.99 


9 


15 


2 


FLEETWOD MAC: THE DANCE 


Warner Reprise Video 3-384 86 


Fleetwood Mac 


1997 


Ml 


19.98 


10 


8 


6 


JUNGLE 2 JUNGLE 


Walt Disney Home Video 
Buena Vista Home Video 60329 


Tim Allen 
Martin Short 


1997 


K 


22.99 


11 


11 


153 


MARY POPPINS ♦ 


Walt Disney Home Video 
Buena Vrsta Home Video 9871 


Julie Andrews 
Dick Van Dyke 


1964 


G 


2299 


12 


9 


8 


FUN AND FANCY FREE 


Walt Disney Home Video 9875 


Animated 


1947 


G 


26.99 


13 


24 


3 


CATS DON'T DANCE 


Warner Home Video 96473 


Animated 


1997 


NR 


1938 


14 


12 


= 5 


RIVEROANCE-THE SHOW 


VCI 

uoiumDia inotaf none vioeo oiuou 


Various Artists 


1996 


NR 


24.96 


15 


IE 


12 


DAS BOOT-THE DIRECTOR'S CUT 


Columbia TriStar Home Video 22203 


Jurgen Prochnow 


1991 


It 


24.95 


16 


13 


9 


PLAYBOY'S GIRLS IN UNIFORM 


Playboy Home Video 

llniuoKal ' 1 i,-, ~ ■■ t PRV/nfll 1 

universal iviuoiw viuev rDvuoi 1 


Various Artists 


1997 


NR 


19.98 


17 


NEW ► 


PHENOMENON 


Touchstone Home Video 

Riiann \Zicta t-irtrnj-. ViHrn-L 
CUtSIHI VHU PiLJTIIc YIUCU OljJ 


John Travolta 
Kyra Sedge wick 


1996 


re 


1939 


It 


22 


3 


DRAGON BALL Z: ARRIVAL 


FUNImation 

P«/vrvaar Fr torta inm-ant 1 

rTtjfji!cr r_r LLTtd iniTitf in iscy 


Animated 


1997 


NR 


1438 


19 


14 


30 


LORD OF THE DANCE A 7 


PolyGram Video 4400431893 


Michael Flatley 


1997 


NR 


24.95 


20 


20 


85 


GREASE A " 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton- John 


1978 


PG 


14.95 


21 


17 


10 


PINK FLAMINGOS 


New Line Home Video 
Warner Home Video N4043 




1972 


NC-17 


19.98 


22 


19 


2 


HALLOWEEN: ANNIVERSARY EDITION 


Video Treasures 10272 


Jamie Lee Curtis 
Donald Please nee 


1978 


R 


5 9! 


23 


33 


3 


COURAGE UNDER FIRE 


FoxVideo 1871 


Denzel Washington 
Meg Ryan 


1996 


R 


1498 


24 


25 


22 


101 DALMATIANS 


Walt Disney Home Video 
Buena Vista Home Video 8996 


Glenn Close 
Jeff Daniels 


1996 


G 


26.99 


25 


29 


94 


RESERVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


It 


14.98 


26 


21 


15 


I'M BOUT IT A' 


No Limit Video 

Priority Video 53423 


Master P 


1997 


R 


19.98 


27 


MEW ► 


MICROCOSMOS 


Walt Disney Home Video 
Buena Vista Home Video 10480 


Not Listed 


1997 


NR 


14.99 


28 


23 


2 


BETTER OFF DEAD 


FoxVideo 7083 


John Cusack 
Amanda Wyss 


1965 


re 


9.98 


29 


26 


27 


SPACE JAM 


Warner Home Video 16400 


Michael Jordan 


1996 


re 


2236 


30 


39 


12: 


STAR WARS: SPECIAL EDITION 


FoxVideo 60973 


Mark Hamill 
Harrison Ford 


1977 


PG 


1938 


31 


NEW ► 


SWAN PRINCESS: ESCAPE FROM 
CASTLE MOUNTAIN 


Warner Family Entertainment 
Warner Home Video 98033 


Animated 


1997 


G 


1936 


32 


28 


17 


THUG IMMORTAL-TUPAC SHAKUR 
STORY 


Xenon Entertainment 1085 


Tupac Stiakur 


1997 




2435 


33 


32 


82 


PRETTY WOMAN 


Touchstone Home Video 1027 


Richard Gere 
Julia Roberts 


1990 


R 


.',35 


34 


30 


64 


JURASSIC PARK 


Universal Studios Home Video 81409 


Sam Neill 
Laura Dem 


1993 


re-is 


5 35 


35 


NEW ► 


NOTORIOUS B.I.G.: BIGGA 
THAN LIFE 


Beast Vioeo 

Simitar Ent. Inc. 4719 


The Notorious B.I.G. 


1997 


NR 


12.95 


36 


NEW ► 


TUPAC SHAKUR: WORD NEVER DIES 


Beast Video 

Simitar Ent. Inc. 4719 


Tupac Shakur 


1997 


NR 


1295 


37 


36 


2 


MST 3000: THE UNEARTHLY 


Rhino Home Video 2335 


Joel Hodgson 
John Carradine 


1997 


NR 


19.95 


36 


35 


3 


SPICE GIRLS: GIRL POWERI-THE 
UNAUTHORIZED BIOGRAPHY 


MVP Home Entertainment 801 


Spice Girls 


1997 


NR 


19.98 


39 


NEW ► 


BARNEY'S ADVENTURE BUS 


Barney Home Video 
The Lyons Group 2020 


Barney 


1997 


NR 


14 53 


40 


NEW ► 


VOLTAGE FIGHTER: GOWCAIZER 


Central Par* Media 1 62B 


Animated 


1997 


NR 


1995 



# RIAA gold cert, tor sales c4 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert, tor sales of 100.000 units or $2 million in sales at suggested 
retail. ♦ ITA gold certification for a minimum of 125,000 units or a dollar volume of J9 million at retail for theatrically released programs, or or at least 25,000 units and $1 
million at suggested retail lor nonthealrical titles. " ITA platinum certification tor a minimum sale ot 250,000 units or a dollar volume of S18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nonthealrical titles, * 1997, Billboard/BPI Communications. 
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Top Video Rentals 
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TITLE (Rjhu) 
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* * * No. 1 ★ * * 




i 


3 


5 


THE DEVIL'S OWN 90 


Columbia TriStar Home Video 

- ■ - 


H.-" =/ir 

Bf« Pin 


2 


1 


t 


DONNIE BRASCO IB 


f '"ilijnr .-j T' --', ir - , in"** i"", 
82513 


Ai Pac 

Johnny Oeop 


3 


2 


8 


SUNG BLADE IR) 


Mir art' an Home EiMeflainment 
Bueru Vista Home Video 10487 


Billy Bob Thornton 


4 


4 


4 


DANTE'S PEAK CPG-13) 


Universal Studios Heme Video 
83389 


Pierce Brosnan 
Lmda Hamilton 


5 


6 


6 


MURDER AT 1600 « 


Warner Home Video 14915 


Wesley Snipes 
Diane Lane 


6 


5 


9 


ABSOLUTE POWER (Rl 


Warner Home Video 2508 


Clint Eastwood 
Gene Hackman 


7 


8 


11 


SCREAM gg 


Dimension Home Video 
eueru Vista Home video 10499 


NeveCampoefl 
Drew Barrymoni 


8 


7 


8 


PRIVATE PARTS (R) 


Paramount Home Video 33251 


Howard Stem 
Robin Quivers 


9 


9 


9 


METRO IR) 


Touchstone Home video 
Bueru vista Home Video 1036 


Eddie Murphy 


10 


17 


2 


ROSEWOOD (Rl 


Warner Home Video 14536 


Jon Voight 
Ving Rhames 


11 


11 


s 


CRASH (NC-171 


AJhu 1 l H LlrviWI i'irtin 

new Line riome vioeo 
Warner Home Video N4565 


Holly Hunter 
James Spader 


12 


21 


2 


INVENTING THE ABBOTTS (HI 


FoxVideo 6081 


Joaquin Phoenix 
Lv Tyler 


13 


19 


4 


EVERYONE SAYS 1 LOVE YOU IR) 


Miramax Home Enlerlajinnient 
Bueru Vista Home Video 10488 


Woody Allen 
Goldle Hawn 


14 


12 


4 


MOTHER (PG-13) 


Paramount Home Video 332473 


Albert Brwks 
Debbe Reynolds 


15 


23 


2 


LOVE JONES (R) 


New L<ne> Home Video 
Warner Hcne Video \ 4 3 1 3 


Lareru Tate 
Nia Lcng 


16 


16 


3 


THE BEAUTICIAN 
AND THE BEAST IPGI 


Paramount Home Video 334003 


Fran Drescher 
1 i.D:hy DalTon 


17 


13 


I 


THE RELIC IR) 


Paramount Home Video 331543 


Penelope Ann Miller 
Tom Sizemor? 


18 


10 


6 


EVITA IPG) 


Hollywood Pictures Home Video 
Bueru Vista Home Video 12096 


Madonna 
Antonio Banderas 


19 


14 


6 


JUNGLE 2 JUNGLE IPG) 


Walt Disney Home Video 

Bueru Vista Home Video 603295 


Tun Allen 
Martin Short 


20 


20 


9 


SHINE (PG-13) 


Warner Home Video N4546 


Geoflrty Rush 
Arm in Mueller-Star - 1 


21 


24 


9 


FOOLS RUSH IN (PG-13) 


Columbia TriStar Home Video 
94943 


Matthew Perry 
Salma Hayek 


22 


26 


4 


LOST HIGHWAY (Rl 


WyGram Video 440056567 


Bill Pullman 
Patncia Arquette 


23 


22 


5 


BOOTY CALL (R) 


Columbia TriStar Home Vrfeo 94953 


Jam>« Fow 
Tammy Davidson 


24 


18 


15 


JERRY MAGUIRE IR) 


Columbia TriStar Home Video 
82533 


Tom Cruise 
Cuba Gooding. Jr. 


25 


33 


2 


HARD EIGHT (R) 


Columbia TnSlar Home Video 
81033 


Phil £ tiakc- Hall 
Gwyneth Paltrow 


26 


27 


3 


KAMA SUTRA INR) 


Trimerk Home Video 6478 


Santa Choudhury 

Ni . :-iT- Andrew 


27 


35 


16 


SWINGERS (R) 


Vim -( u [ {[ r'li' L( '- ,r lj ,r| ni ,,h 

Buena Vista Home Video 10483 


Jon Favreau 
Vince Vaughn 


28 


29 


14 


MICHAEL IPG) 


Warner Home Video T6303 


John Travolta 
And« Mac&wrell 


29 


30 


IS 


THE PEOPLE VS. LARRY FLYNT (Rl 


Columbia TnSlar Home Vdeo 
82453 


Woody Hanetson 
Courtney Love 


30 


32 


9 


GHOSTS OF MISSISSIPPI (PG-13) 


CgIuhCi^ TriS*i T Home Video 
95103 


Alec Baldwin 
James Woods 


31 


28 


17 


RANSOM (R) 


Touchstone Home Video 
3L-:ra :ist3 Heme '.'laeo 8295 


Mel Gibson 
Rene Russo 


32 


15 


13 


MARS ATTACKS! (PG-13) 


Warner Home Video 14480 


Jack Nicholson 
Glenn Close 


33 


31 


2 


mountbatten: the last 
viceroy :nr: 


Bonneville Worldwide 
tntertainmer.10107 


Nicol Williamson 


34 


31 


1 


SMILLA'S SENSE OF SNOW (R) 


FoxVideo4180 


Julia Ormond 
Gabriel Byrne 


35 


25 


10 


VEGAS VACATION (PGI 


Warner Home Video 14906 


Chevy Chase 
Beverly D'Angelo 


36 


3G 


2 


HEAD ABOVE WATER (PG 13) 


New Line Home Video 
'.Vvnfr Hnnif '.'ii1«, 


Cameron Diaz 
Harvey Kertel 


37 


39 


3 


SUBURBIA (R) 


Warner Home Video 2509 


Not Listed 


38 


NEW* 


KEYS TO TULSA <R) 


PolyGram Video 400069 


Eric Sloltz 
James Spader 


39 


NEW*- 


THE ODYSSEY (PG-13) 


Hallmark Home Entertainment 
75303 


Armand Assante 
Greta S accl 


40 


58 


G 


ALBINO ALLIGATOR IR) 


Touchstone Home Video 
Buena Vista Home Video 10460 


Matt Dillon 
Faye Dunaway 



HomeVid^ 

MGM, Rykodisc Link For Soundtracks, Updated Vids 



A R K E T I N G 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— A joint venture 
between MGM and music catalog spe- 
cialist Rykodisc will bring new versions 
of cult and mainstream movies to 
retailers thus fall. 

Under the new partnership, Ryko- 
disc will release "The Deluxe MGM 
Soundtrack Series," which in some 
cases will include a companion video. 
The series will consist of MGM fea- 
tures released after 1986 and selections 
from the United Artists library. Rhino 
Records acquired audio distribution 
rights to the pre-1986 MGM inventory 
in an earlier deal with Turner Enter- 
tainment, now part of the Time-Warn- 
er empire. 

"This is probably one of the last 
unexplored soundtrack libraries on the 
planet," says Rykodisc president/CEO 
Don Rose. "None of the soundtracks 
have been released on CD, and new 
technology advances enable us to do a 
lot with the product." 

Many of the audio selections have 
been out of print for more than a 
decade. The drought ends Oct. 14 when 



Rykodisc releases "200 Motels," direct- 
ed by the late Frank Zappa; "Chitty 
Chitty Bang Bang"; and a James Bond 
entry, "Octopussy." Arriving Dec. 4 are 
"Carrie" and "It's A Mad, Mad, Mad, 
Mad World." 

Two soundtracks, "200 Motels" and 
"Chitty Chitty Bang Bang," eventually 
will be packaged with videos under the 
"Superlative Edition" banner. Release 
dates haven't been nailed down, but 
"Chitty Chitty Bang Bang" likely will 
arrive in time for its 30th aruiiversary 
next year, says an MGM spokesman. 
The price of this and other audio/video 
sets is expected to be in the $50 range. 
CDs will list for $16.98, except "200 
Motels," which will list at $34.98. 

Audio elements include alternative 
music tracks edited from the sound- 
track, movie dialogue, and enhanced 
CD interactive features. Extensive 
liner notes, archival photos, a repro- 
duction of the original movie poster, and 
original LP art further dress up the 
CD release. 

Rykodisc, MGM Music, and MGM 
Home Entertainment are jointly han- 
dling sales. "We'll be working hand-in- 



Billboard. 



♦ 1TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
non theatrical titles, o ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. ■£■ 1997, Billboard/BPI Communications. 



hand with MGM to make the editions 
little histories of each film," according 
to Rykodisc director of A&R and spe- 
cial projects Jeff Rougvie. "This is an 
opportunity to go outside of the music 
and make this a unique collector's 
item." 

Rougvie says additional releases will 
be selected based on the amount of 
added material available for the sound- 
track and movie. Editions may also 
include other merchandise elements, 
such as toys. "We can do a lot with a 
title like 'Chitty' to take it beyond just 
a soundtrack/video gift set," he adds. 

Although the United Artists catalog 
boasts some 300 titles, its most popu- 
lar — the James Bond series — is tied up 
in litigation. Rose says "Octopussy" is 
not part of that action. 

Ryko has 25-40 titles scheduled for 
1998 release, including "Across 110th 
Street" featuring Bobby Womack + 
Peach; "Lenny," with the Miles Davis 
track "It Never Entered My Mind"; 
"Ned Kelly" featuring Waylon Jennings 
and Kris Kristofferson; and "Rancho 
Deluxe" with a score composed by 
Jimmy Buffet 
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Top Special Interest Video Sales. 


| THIS WEEK 


o 

§ 


r* 

'_ ,_ 

il 


Compiled from a national sample ot retail 
stores sales reports. 

TITLE 

Program Supplier, Catalog Number 






| THIS WEEK 


| 2 WKS. AGO j 


1 WKS. ON 
I CHART 


Compiled from a national sample of retail 
stores sales reports 

TITLE 

Program Supplier, Catalog Number 


H 

Ii 


RECREATIONAL SPORTS- 






HEALTH AND FITNESS 










* ★ NO. 1 ★ ★ 












* * NO. 1 * * 




i 


I 


13 


TIGER WOODS: SON. HERO & CHAMPION 


14.98 




1 


2 


89 


THE GRIND WORKOUT: FITNESS WITH FLAVA* 

Sony Music Video 49796 


12 98 


2 


3 


71 


MICHAEL JORDAN: ABOVE & BEYOND 

FoxVideo (CBS/Foxl 8360 


149! 




2 


7 


33 


THE GRIND WORKOUT: STRENGTH AND FITNESS* 

Sony Music Video 49805 


12 18 


3 


2 


7 


THE OFFICIAL 1996-97 NBA CHAMPIONSHIP VIDEO 

FoxVideo (CBS/Fox) 8452 


19.98 




3 


> 


47 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12-3 


19.98 


4 


4 


13 


THIS WHX N USBILL 20 TEARS Of IJNFDSGLTTWIE PUIS 1 BLOOffRS 

Orion Home Video 96002 


.1 56 




4 


4 


107 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


12.98 


5 


6 


221 


MICHAEL JORDAN: AIR TIME 

FoxVideo (CBS/Fox) 5770 


19:98 




5 


1 


47 


THE FIRM: ABS, HIPS 8, THIGHS SCULPTING 

BMG Video 80114-3 


:3m S 


S 


14 


35 


THE OFFICIAL 1996 NBA FINALS VIDEO 

FoxVideo (CBS/Fox) 8345 


19.98 




6 


5 


21 


THE FIRM: FIRM CARDIO 

BMG Video 80314-3 


19.98 


7 


5 


390 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVideo ICRS Fox) 21 73 


15 33 




7 


3 


E5 


THE FIRM: 5 DAY ABS 

BMG Video 801 16-3 


14 98 


8 


12 


31 


NBA AT 50 

FoxVideo (CBS/Fox) 8450 


19.98 




8 


6 


21 


THE FIRM: FIRM STRENGTH 

BMG Video 80305-3 


19.91 


9 


8 


87 


MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


1998 




9 


11 


a 


THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 

BMG Video 801 15-3 


19.91 


10 


9 


13 


MUHAMMAD ALI: THE WHOLE STORY 

Waner Home Video D5586 






10 


14 


153 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


14 if 


11 




THE ULTIMATE FIGHTING CHAMPIONSHIP 4 

Vidmark Entertainment VM6372 


19.99 




11 


9 


23 


THE FIRM: THE HARE WORKOUT 

BMG Video 80124-3 


am 


12 


n 


71 


DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS 

PolyGram Video 8006353633 






12 


13 


K 


THE FIRM: BODY SCULPTING BASICS 

BMG Video 80110-3 


1998 


13 


IS 


295 


MICHAEL JORDAN'S PLAYGROUND 

FoxVideo (CBS/Fox) 2858 


19.98 




13 


12 


23 


THE FIRM: THE TORTOISE WORKOUT 

BMG Video 80123-3 


19 9! 


14 


13 


7 


THE OFFICIAL 1996-97 STANLEY CUP CHAMPIONSHIP «IDEC 

FoxVideo (CBS/Fox) 4090 


19.98 




14 


10 


135 


CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Home Video 05-7100 


19.99 


15 


13 


33 


SUPER SLUGGERS 

Orion Home Video 96001 


11)8 




15 


15 


43 


CRUNCH: FAT BLASTER PLUS 

Anchor Bay Entertainment SV10O92 


J 98 


16 


10 


33 


MUHAMMAD ALI: SKILL, BRAINS. 8. GUTS 

MPI Home Video MP7116 


19.98 




16 


fxE-DTTRY 


DIXIE CARTER'S YOGA FOR YOU 

Universal Studios Home V oeo 82096 


19 98 


17 


RE-ENTRY 


THE 1996 WORLD SERIES VIDEO 

Orion Home Video 91096 


19.98 




17 


20 


63 


THE FIRM: LOWER BODY SCULPTING 

BMG Video 50-.20 


14 98 


18 


18 


21 


IDOLS OF THE GAME 

Turner Home Entertainment 5426 


3938 




18 


18 


ai 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 80111-3 


IS 93 


19 


RE-EMiRY 


NHL POWER PLAYERS 

FoxVideo (CBS/Foxl 8427 


14.98 




19 


17 


67 


THE FIRM: UPPER BODY 

BMG Video 801 18-3 


14 if 


20 


20 


441 


DORF GOES FISHING 

Victory 


19.95 




20 


IS 


49 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 80113-3 


15 98 



♦ ITA gold certification (or sale of 125,000 units or a dollar volume ot $9 million at retail for theatrically released programs, 25,000 units and St million at sug- 
gested retail for nontheatrical titles. OlTA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail tor theatrically released pro- 
grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. CI 997. Billboard/BPl Communications. 
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Top Music Videos 



THIS WEEK 


LAST WEEK 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY SwntfSwwr* 

fliiiii 

TITLE, Label Principal 
Distributing Label, Catalog Number Performers 


Type 


If 
IS 


1 


1 


3 


* * NO. 1 * * 

THE DANCE 

Warner Kfc&ra* ViOer, 3-3B486 


Fleetwood Mac 


IF 


1991 


2 


2 


IS 


I'M BOUT IT A' 

No Limit Video Priority Video 53423 


Master P 


IF 


IIS 


3 


3 


SO 


LES MISERABLE* 10TH ANNIV. CONCERT 

VCI Columbia TnSIar Home video 88703 


Various Artists 


IF 


MM 


4 


4 


13 


WELCOME TO THE FREAK SHOW 

Forefront Video Cnordant Chst , Group 24504 


dcTalk 


IF 


■Ml 


5 


10 


98 


LIVE FROM AUSTIN, TEXAS • 

Epic Music Vrteo Sony Musk video 50130 


Stevie Ray Vaughan 
And Double Trouble 


IF 


14 ?S 


6 


6 


11 


JAGGED LITTLE PILL, LIVE 

wamer Reprise Video 38476 


Alams Morissette 


IF 


19 98 


7 


8 


26 


WHO THEN NOW? 

Epic Music Video Sony Musk Video 50) 53 


Kora 


IF 


DM 


S 


9 


24 


SELENA REMEMBERED 

EMI Latin Video 77826 


Selena 


IF 


19 9f 


9 


11 


17 


HISTORY ON FILM: VOLUME II 

Epic Music Video Sony MuSK Video 50138 


Micltael Jackson 


IF 


19 M 


10 


12 


15 


G3: LIVE IN CONCERT 

Ep : Music Video ', Music Video 50157 


Joe Satriani/Eric 
Jonnsoa'Sleve va. 


IF 


19 3 


11 


13 


45 


ENLARGED TO SHOW DETAIL • 

PnlyGram Video 44O0439253 


311 


if 


19* 


12 


7 


3 


LIVING THE DREAM: LIVE IN WASHINGTON, D C 

BMG Video 43021-3 


The Canton Spirituals 


IF 


WW 


13 


14 


118 


PULSE A' 

Columbia Musk video Sony Music video 5012 1 


Pink Floyd 


J 


H 91 


14 


IS 


193 


OUR FIRST VIDEO A' 

Dualster Video Warnervision Entertainment 53304 


Mary- Kate & 
Astiley Olsen 


SF 


I2J5 


15 


20 


2B 


JOY IN THE CAMP 

Sonne. Hill Video Cnordant Dist. Group 101 


Bil 4 Gloria Gartner And 
Their Homecoming Fnends 


If 


1991 


16 


17 


151 


THE BOB MARLEY STORY A 

Island Video PolyGram Video 4400823733 


Bob Marley 
And The Waiters 


V 


195 


17 


16 


43 


THE COMPLETE WOMAN IN ME • 

PolyGram Video 4400450893 


Shanla Twain 


IF 


Hi 


18 


19 


3 


DESTINATION ANYWHERE 
FvlyGram video 4400466913 


Jon Bon Jovi 


IF 


11". 


19 


IS 


134 


LIVE SHIT: BINGE t PURGE A 1 

Elektra Entertainment 5194 


Metallica 


IF 


IS 'it 


20 


26 


29 


WOMAN, THOU ART LOOSED! 

ImIy-:, Video 2394 


T.D. Jakes 


IF 


IMS 


21 


21 


15 


FEELIN' AT HOME 

Cnordant Dist Group 4956 


Gaither & Friends 


IF 


Z9JK 


22 


29 


86 


VULGAR VIDEO • panewa 
Warnervision Entertainment 50345-3 


LF 


IE Si 


23 


22 


:84 


LIVE AT THE ACROPOLIS A' 

Private Musk BMG Video 82163 


Yanni 


IF 


19.94 


24 


28 


45 


WOW 1997 

Sparrow Vkleo Cnordant Dial Group 1615 


Venous Artists 


,F 


19 « 


25 


34 


46 


VIDEO HITS: VOLUME 1 • 

Warner Reprise Video 3-38428 


VanHalen 


IF 


is « 


26 


27 


43 


NO BULL: LIVE AT PLAZA DE TOROS, MEXICO 

EJeklra Entertainment 40192 


AC/DC 


IF 


19.95 


27 


30 


14 


KEPPEL ROAD 

PolyGram Video 44005488 1 3 


Bee Gees 


LF 


IS 55 


28 


38 


110 


VIDEO GREATEST HITS-HISTORY A' 

Epk Musk Video Sony MuSK Video 50123 


Michael Jackson 


IF 


IS is 


29 


37 


4 


LIVE IN AMSTERDAM 

Winstar Home Entertainment Fon Lorber video 71032 


Tina Turner 


LF 


It Si 


30 


24 


8 


LIVE IN LONDON 


Hezetaah WMoh 1 Tin Love 
Feicwsup Crusade Cror 


IF 


IS 91 


31 


23 


18 


ELVIS-ALOHA FROM HAWAII 

LjghtYeaf Ent Warnervision Entertainment 5042 


Elvis Presley 


IF 


19.9) 


32 


33 


20 


OZZFEST l-LFVE! 

Red Ant Video 1 7000 


Ozzy Osbourne 


If 


IS =i 


33 


NEW ► 


ALWAYS AND FOREVER (DVD) 

M..-..L v.:k: <.o: 14 


Luther Vandross 


IF 


It Si 


34 


RE-ENTRY 


UNPLUGGEOA 

Wamer Reprise Video 3-3631 1 


Eric Clapton 


If 


I.|'-i 


35 


25 


41 


THE EVOLUTION TOUR: LIVE IN MIAMI 

Epic Music Video Sony Musk Video 50 1*49 


Gloria Estetan 


LF 


IS Si 


36 


36 


138 


HELL FREEZES OVER A 

Gotten Home Video Universal Music Video Dist. 39548 


Eagles 


IF 


14 M 


37 


NEWP 


WHAT'S UP MATADOR 

Matador Video 10163 


Various Artists 


LF 


ion 


38 


RE-ENTRY 


ZOO TV: LIVE FROM SYDNEY • 

Island Video PolyGram Video 8006313733 


U2 


IF 


IS Si 


39 


RE-ENTRY 


THE GIRLIE SHOW-LIVE DOWN UNDER • 

Wamer Repose Video 3-38391 


Madonna 


IF 


1491 


40 


32 


10 


GATLIN BROTHERS COME HOME 

Cnordant Oist- Group 4950 


The Gatlin Brothers 


LF 


IS Si 



Home Video 

taa 



E R C H A N T S 



Fox Lorber Moves Full Steam Ahead Into Foreign Rim Vid Market 

■ BY SETH GOLDSTEIN 



NEW YORK — Fox Lorber Home Video 
wEints to make a lot out of a little: for- 
eign movies, small by Hollywood stan- 
dards, that never went after big audi- 
ences on the theatrical circuit. "We're 
very much niche-oriented," says presi- 
dent Michael Olivieri. "And these are 
selective niches." 

In the past 18 months, New York- 
based Fox Lorber has acquired a num- 
ber of titles released from the 1960s to 
the present. More are in the offing. 
"There are many wonderful catalogs" 
wailing to be acquired, Olivieri adds. 

Fox Lorber, which has 175 active 
titles and is adding six to eight a month, 
wants to be the dominant independent 
in the sector. Olivieri claims "we're well 
on our way," striking long-term licens- 
ing deals with theatrical distributors 
like Zeitgeist Films. 

Zeitgeist's "The Umbrellas Of Cher- 
bourg," with Catherine Deneuve, is Fox 
Lorber's most prominent release to 
date. The 30-year-old title has received 



the full '90s treatment, including digital 
enhancement, which will qualify it for a 
higher sell-through price after the 
rental window closes. 

Olivieri acknowledges that it's a chal- 
lenge "finding the right folks," that 
licensing requires a serious capital 
investment, and that there's a danger of 
art-house supply exceeding demand. 
Nevertheless, he believes limits are 
nowhere in sight. In fact, Fox Lorber is 
sufficiently confident of what's ahead to 
have taken back distribution from Orion 
Home Video, since bought by MGM 
Entertainment "It enables us to be in 
control of our own future," Olivieri says. 

Although rental is still the first step 
for most releases, such as "Umbrellas" 
and the two-cassette "Ulysses* Gaze," 
starring Harvey Keitel, sell-through 
looms large. "We're getting confirma- 
tion at retail that people will buy these 
films," Olivieri says. Fox Lorber prices 
its digitally restored titles at $29.98 and 
the others at $19.98. 

The right people are stocking copies 
— Tbwer Video, Borders Books & Music, 



and Suncoast Motion Picture among 
them. Some questioned the pricing 
structure, Olivieri recalls, "but the [con- 
sumer] votes are in." The result, he sug- 
gests, are healthier margins all around. 

Fox Lorber plans to release more 
than 50 titles at sell-through this year 
and nearly as many in 1998, when 
"Umbrellas" will be re-priced. Olivieri 
says sales of his best under-$30 titles 
are "comfortably in the five figures/' 
Catalog is deep enough to take the next 
step — boxed sets of French director 
Eric Rohmer's series "Moral Tales" 
and three Lina Wertmuller features. 

Unquestionably, foreign-language ti- 
tles are getting a friendlier reception at 
retail these days, starting with rental. 
"We're finding a very nice buy-in," Oli- 
vieri says. Nearly 50% of video outlets, 
including some supermarkets, now 
stock art-house features, he estimates. 

Olivieri thinks one reason is baby 
boomers' never-ending quest for some- 
thing else to watch. And if just a few 
choose a Fox Lorber movie, the results 
can be "disproportionately profitable." 



0 RIAA gold cert tor sales of 25,000 units tor video singles, • RIAA gold cert, for sales ol 50,000 units for 
SF or LF videos; A RIAA platinum cert, for sales ol 50,000 units for video singles; A RIAA platinum cert, 
lor sales of 100,000 units for SF or LF videos; 0 RIAA gold cert, for 25.000 units for SF or LF videos certi- 
fied prior to April 1, 1991; ♦ RIAA platinum cert, tor 50.000 units for SF or LF videos certified prior to 
April 1. 1991. LF long-form. SF Short-form. VS Video single £1997. BillboaroVBPI Communications. 



VID MARKET MAKES WAY FOR MOMS 

(Continued from page 87) 

Video are also paying attention. War- 
wick is currently working out terms 
with mass merchants. "Toddler Togs" 
got a plug on "The Leeza Show" and 
will appear on "Real TV" 

Former partner Frost has put 
together "KidStuff!" co-produced and 
hosted by Dick Clark. Due Oct. 21 , "it's 
a logical follow-up to 'Baby mugs!' " says 
Emmanuel. MVP is releasing the title. 

"Kidstuff." is targeted at ages 3-7, 
the age group of Frost's son. It show- 
cases children talking about their lives. 
"The project was conceptualized to cel- 
ebrate our kids," says Emmanuel. "The 
whole family can enjoy it — and kids can 
see how other kids are thinking today." 

Next up is a video that Frost says 
encourages adolescent girls to "get into 
sports. It focuses on healthy, fun, enjoy- 
able team sports — and 1 think it has 
the most importance of anything I've 
done. There's a need for this sort of pro- 
gramming for girls." She says the 
media attention paid to professional 
women's sports, such as the WNBA, 
indicates a high level of public interest. 

"I was at the MVP booth at the most 
recent Video Software Dealers Assn. 
Convention," says Frost, "and there 
were all these mom producers coming 
out of nowhere. I thought, 'Look at 
this — all the results of 'Babymugs!' " 

Two of those newcomers were Marci 
DeClaris and Amy Potter in San Ansel- 
mo, Calif., whose Carpool Productions 
has released the 30-minute title, "Baby- 
sitting 101: The Basics And Beyond," at 
$14.95. "I had cut out an article about 
'Babymugs!' and put it on my bulletin 
hoard for inspiration," says Potter. 

"Babysitting 101" is meant to be 
viewed by the baby-sitter direct ly prior 
to his or her job. "You usually have a 
new baby-sitter come over in advance 
of your departure, to go over every- 
thing," Potter says. "We thought, 
'Wouldn't it be a great idea to create a 
30-minute video about the basics of 
care, safety, and hygiene for the sitter 
to watch when she arrives, which gives 
you more time to get ready.' 

"We wanted to make the video hu- 
morous so it would appeal to teens as well 
as to moms with babies. We got an Ali- 
cia SOverstone lookalike to play the Fairy 
Godsitter and a 'Matilda' type as the 
baby-sitter. We wrote the script in be- 




"1st 




"Baby's 1st Video" is one of several 
child-rearing programs that moms 
have made and distributed following 
the success of MVP's "Babymugs!" 

tween carpooling our kids, which is how 
we came up with the company name." 

The production cost $40,000, raised 
mostly from family members. Potter 
has a background in television and 
movies. The partners are trying to nar- 
row their choices for distribution. In 
the meantime, they're sending out 



screeners and approaching bookstores, 
video outlets, and school home-eco- 
nomics departments. 

One of the most innovative of the new 
crop is the half-hour "Baby's 1st Video," 
priced at $9.95. Produced by C.C. 
Pulitzer and Helene Shapiro's Two-Can 
Enterprises, it is distributed by MVP 
"Moms do the most reading about child 
care and development," says Pulitzer. 
"They do the research — and they need 
the down time fthat video provides]." 

For the crib resident, "Baby's 1st 
Video" is in black and wiiite rather than 
color, because up until three months of 
age, infants cannot tell the difference. 
Pulitzer and Shapiro's infants were 
their inspiration. "My son Tripp was 
riveted by black-and-white toys and 
shirts," says Pulitzer. "Helene and I 
said, 'There should be a video in black 
and white with images that move slow- 
ly so babies can track them.' " Music 
couldn't hurt and probably would help, 
according to studies. 

Pulitzer and Shapiro's program cap- 
tivated their audience. Familiar objects 
like a train, triangle, and star move at a 
leisurely pace across the screen to the 
strains of composer John Axelrod's 
variations on Mozart, Beethoven, and 
Bach. "Every other sound effect is a 
baby toy," Pulitzer notes. 

Even when babies begin to perceive 
color after three months, says Pulitzer, 
they're still captivated by the tape's 
shapes and sounds. 

Assistance in preparing this article 
■was provided by LomUa Garza. 



MVD 



Available Soon! 

LYNYRD SKYNYRD 
FREEBIRD! 

Largest Assortment of C&W, 
much more! 



MUSIC VIDEO DISTRIBUTORS 



N-1410 E. Circle Dr. 422 Bus.Ctr.Oaks Pa 



CALL onn qqq n/ioc vhs- laserdiscs 

N0W 0UU-OOO-U400 OVER 6000 TITLES 
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► AQUA 
Aquarium 

PRODUCERS: Johnny Jam. DeJgado. S. Rasted. C. Nor- 
reen, others 
MCA 11705 

With the smash pop single "Barbie Girl" 
under its belt, Danish quartet Aqua would 
seem to be destined for the dubious dis- 
tinction of one-hit novelty act. However, 
one listen to the group's debut album 
reveals songcraft that could translate into 
a broad and lasting appeal. In fact, virtual- 
ly every cut here is a potential single, 
from peppy opener "Happy Boys & Girls" 
to the Caribbean mood of "Good Morning 
Sunshine," from the relentless techno 
groove of "Doctor Jones" to the pre- 
dictably sugary "Lollipop (Candy man.)." It 
doesn't get more gloriously, unabashedly 
pop than this. 

CAttLY SIMON 
Rim Moir 

PRODUCERS: Jimmy Webb. Cam/ Simon, additional pro- 
duction by Aril Hardin 
Arista 8984 

Pop diva Carly Simon's latest effort is an 
exploration into music associated with a 
glorious and bygone era of filmmaking, 
including such pieces as "Ev'rytime We 
Say Goodbye," "Lili Marlene," "Don't 
Smoke In Bed," "Spring Will Be A Little 
Late This Year," and the title track. Like 
other pop and rock singers who have 
dared stray into pop standard territory — 
notably Sinead O'Connor — Simon is likely 
to receive her share of flak for her adven- 
turism. However, on purely musical terms, 
she acquits herself extremely well with 
the material, as do her duet partners, 
Jimmy Webb and John Travolta. A heart- 
felt tribute to a fertile period in American 
pop music. 

VERBENA 
Souls For Sate 

PRODUCERS; Dave frirjmann. Verbena. Jim Jones 
SetarWMetge 35 

From the sultry shred of "Hot Blood" to ■ 
the pissy shuffle of "Kiss Yourself," Verbe- 
na boasts the charms of a Southern-fried 
X — all dirty guitar and indolent, off-kilter 
male/female harmonies. With "Souls For 
Sale," the Birmingham, Ala., quartet has 
crafted a soulful indie swan song (the 
band is bound for Capitol with the next 
set), as well as a keen statement about the 
continued creative (and thereby commer- 
cial) health of indie rock. Distributed in 
the U.S. by Touch and Go. 



C O U INTRY 



l> LeANN RIMES 
You Light Up My Life 

PRODUCER: Wilbur C. Rimes 
Curb 77885 

Just over a year into her spectacular 
career, Rimes can release whatever she 
wants to and apparently has done so with 
her third album. This collection of "inspi- 
rational songs" wrapped around a remix 
of the hit "How Do I Live" is either an 
awkward transition to pop music or a puz- 
zling attempt at staking out territory. 
Rimes possesses one of the best set of 
pipes in contemporary music but is still 



SPOTLIGHT 



ELTON JOHN 




THE BIG PICTURE 

ELTON JOHN 
The Big Picture 

PRODUCER: Chrri Thomas 
Rocket 31453 6266 

Superstar Elton John's latest outing 
i finds him in fine form, delivering a 
characteristically strong blend of 
midtempo pop tunes and ballads uni- 
fied by his unmistakable voice, his 
facile tunes and piano-rich arrange- 
ments, and longtime collaborator 
Bernie Taupin's grand lyrics. High- 
lights of a set that will appeal to 
John's massive following at AC and 
pop radio are the sultry ballad 
"Something About The Way You 
Look Tonight," sentimental tune 
"Love's Got A Lot To Answer For," 
the breezy "Recover Your Soul," the 
funky "If The River Can Bend," and 
the epic title track. Dedicated to 
John's late friend Gianni Versace, 
another sad irony of "The Big Pic- 
ture" is that it appears at a time 
when the artist's visibility is at a new 
peak because of his globally televised 
performance at the funeral of anoth- 
er friend, Diana, Princess of Wales. 



using them at full bore here on tunes 
ranging from the title cut to "The Rose" 
to "God Bless America." 

•k MARK CHESNUTT 
Thank God For Believers 

PROOUCER: Mart Wnght 
Decca 70006 

Seven years into his career, Mark Ches- 
nutt stubbornly cb'ngs to his rawboned 
Texas honky-tonk strains, and the results 
are paying off. His robust voice, intelligent 
song selection, and careful production 
yield his best work to date. Ballads such 
as "Wherever You Are" can support vio- 



VARIOUS ARTISTS 
Jazz Piano Anthology 

COMPILATION PRODUCER none listed 
Laserltght Digital 17 168 172 

Laserlight's newest budget-priced five- 
CD boxed set seems haphazard at times 
but still makes a worthwhile introduc- 
tion to jazz piano. With variable but 
never inadequate sound quality, its "In 
The Beginning" disc features archival 
recordings from early practitioners 
James H Johnson, Jelly Roll Morton, 
and Fat* Waller (although its Earl 
Hines and Teddy Wilson tracks were 
cut as late as the '70s and '80s). The 
"Bop" disc includes only Bud Powell, 
Thelonious Monk, and Art Tatum — and 
Tatnm's bebop status is a bit shaky. The 
"Magic Touch" disc of dazzling stylists 
rightly features Erroll Gamer, Bill 



SPOTLIGHT 




BUSTA RHYMES 
When Disaster Strikes 

PRODUCERS: Various 
Violator/Elektra 62064 

You know Busta Rhymes as the color- 
fully dressed, constantly moving 
human cartoon from numerous MTV 
power rotations. In the ingratiating 
clips for "Wooh Hah!!! (Got You All 
In Check)" from previous album 
"The Coming" and "Put Your Hands 
Where My Eyes Could See" from the 
current set, he resembles a man 
who's just gulped a handful of pep 
pills. Throughout his new release, 
which features progressive, quaking 
beats (thumping tracks of simple 
electro-funk; sweet, sticky soul; or 
intricate jazz), the hip-hop dynamo's 
raw, liquid voice sounds by turns ten- 
der and forceful. Identifying himself 
by such lofty labels as the "eighth 
j wonder of the world," he gives listen- 
ers what they need to get the party 
I started and keep it going. Lava lyrics 
, flow from his mouth, and the catchy 
tracks burn themselves into the lis- 
tener's mind. 



lins as well as fiddles and still manage the 
difficult trick of sounding traditional with- 
out being retro. The same applies to 
honky-tonkers like "Numbers On The 
Jukebox," which maintain the weeper tra- 
dition without coming across as maudlin. 



JAZZ 



■k LAURENT DE WILDE 
Spoon -a- Rhythm 

PRODUCER; Sony Jwz France 
EXECUTIVE PRODUCER: Francois Zalacain 
Columbia 68635 

The second release for American-born, 



Evans, and George Shearing but should 
have slotted Tatum in place of Roland 
Hanna or George Cables. The generic 
"Swingers" disc is a grab-bag, but its an 
interesting one that includes Duke 
Ellington, Count Basie, Horace Silver, 
Hank Jones, Cedar Walton, and others. 
The "Modern Evolutions" set features 
such progressives as I^ennie Tristano, 
McCoy Tyner, Chick Corea, and Paul 
Bley. The overall set's whatever-we- 
could-get nature is not always a draw- 
back, although it begs the question, 
Shouldn't Roger Kellaway, Eliane Elias, 
and Hill Mays have been replaced by 
Oscar Peterson, Herbie Hancock, and 
Cecil Taylor? Simultaneously released 
with a five-CD box of saxophone greats 
and a three-CD set of Village Vanguard 
recordings. Contact: 310-26M205. 



SPOTLIGHT 




AMY GRANT 
Behind The Eyes 

PRODUCERS: Wayne KirkpMrick. Keith Thomas 
MyrnVAAM 7017008618 

Amy Grant strips away layers of pop 
production for a more acoustic 
approach, but what makes this album 
brilliant is that she also strips away 
more than a few layers emotionally to 
create a collection of painfully vulnera- 
ble songs that will often take the lis- 
tener back with their emotional punch. 
Such tunes as "I Will Be Your Friend" 
and "Somewhere Down The Road" 
offer the encouragement people associ- 
ate with her music, but the best songs 
are the introspective cuts that reveal 
the myriad emotions a wife, mother, 
and career woman in her mid- '30s 
faces. Among the highlights are "Cry 
A River," "Like I Love You," "The 
Feeling I Had," and "Every Road." 
These gutsy, heartfelt songs are from 
an artist who opted not to travel, the 
same musical path but to explore her 
own road less traveled instead. She 
j leaves listeners richer for having 
shared the journey. 



French-based pianist/composer Laurent 
de Wilde is a cleverly progressive set 
with a traditional acoustic trio (plus 
some additional percussion). De Wilde's 
restless solo style is sure-footed and 
sharp, whether on fluid runs or jagged 
chord-clusters. His originals include trib- 
utes to jazz greats, like the percussive 
blizzard of "Edward K." (for Ellington), 
the spare, nutty harmonies of "Tune For 
T." (for Monk), and the antic, mercurial 
theme of "Fathers" (for Ornette Cole- 
man). The Ornette-styled title cut is split 
between avant-garde march and expan- 
sive swing, and the set concludes with 
the sweet, Bill Evans-like rhapsody "So 
Long Barney." Standards include an 
edgy, recklessly swinging version of 
"Relaxin" At Camariilo" and a spectrally 
graceful " 'Round Midnight." 



LATIN 



★ LORENNA 
Contigo Ei Amar 

PRODUCER: Marco Antonio Soils 
Fonovisa 9544 

Guided by Fonovisa's renowned produe- ' 
er/songwriter/artist Marco Antonio 
Solfs, this gorgeous newcomer from 
Sinaloa, Mexico, deftly applies her rich, 
rangy mezzo to a variety of styles, 
including uptempo pop ("Soy Otra"), 
percolating cumbta ("Contigo Es 
Amar"), and climactic balladry ("Mi 
Dulce Razon"). Her fine maiden disc 
has a chance to score big not only at 
regional Mexican radio, but also at pop 
outlets. 



LAS CHICAS DEL CAN 
Las Chican 

PRODUCERS; WilfnrJo Vargas. Chery Jimenez 
Palma/BMG 50571 

The latest incarnation of this female 
merengue outfit acquits itself nicely with a 
pleasant crop of breezy merengue num- 
bers led by "Chico Bello, Chico Malo," "Es 
Duro," and "Ahi Jose, As! Jose." 



CLASSICAL 



* INGRAM MARSHALL 
Evensongs 

PRODUCER: Ingram Marshall 
New Albion 92 

With its effortless melding of art and 
accessibility, tins lovely album of hymnal 
chamber pieces by American composer 
Ingram Marshall has the crossover poten- 
tial of Arvo Part's "Te Deum" or Henryk 
Gdrecki's Symphony No. 3 — only more so, 
since the works are more epigrammatic in 
nature and seem to echo melodies com- 
mon to all It would be a real shame if 
New Albion's recent distribution shift 
from Harmonia Mundi to Koch Interna- 
tional led to "Evensongs" getting lost in 
the shuffle. Public radio and retail would 
do well to feature this sure erowd-pleaser, 
the finest album yet from a quality label. 



CONTEMPORARY CHRISTIAN 



THE ALTERED 
Yours Truly 

PRODUCER; Bob Parr 
Curb 7712 

Musical maturity can sometimes masquer- 
ade with a boyish disguise, and such is the 
case with the debut by the Altered, a disc 
that's both deep and buoyant, filled with 
intense emotion wrapped in catchy pop 
rock hooks. Composed of brothers Chuck 
and Jeremy Ash, cousin Buck Weiss, and 
friend Justin Bickers, this young group 
hails from Bridgeport, 111. They bring to 
Christian rock a freshness and energy that 
listeners should find appealing. Highlights 
of an album written entirely by the group 
include "Low," "John's Lament," "You Are 
All I Want," "Two Different Things," and 
the title cut The performances are strong 
and the songs stirring, adding up to an 
impressive debut by a talented new group 
with a strong musical personality. 



GOSPEL 



fcV REV. JAMES MOORE 

It Ain't Over mi God Says rfs Over) 

PRODUCERS Rudolph Starfiefd. Rrw. James Moon 
Malaco 6026 

After topping the chart with his Last solo 
album, as well as his best-seUing collabora- 
tion with the Mississippi Mass Choir, Moore 
returns with his most personal and heart- 
rending effort to date. Recently struck with 
total renal failure, as well as retinal deterio- 
ration that has left him blind, Moore crafts 
a statement — as indicated by the title — of 
the triumph of the spirit over the frailties of 
the body; it is intense and powerful beyond 
words. Strong singles candidates are 
abound (the title song, "Bread Of Heaven," 
"I Can Do All Things"), but it's Moore's 
utter commitment to his material and its 
message, and his determination to perse- 
vere, that make this a landmark recording. 



FOR THE RECORD 



Contrary to a statement in a Sept- 13 Vital 
Reissues review, no tracks by Sam Cooke 
appear on Rhino Records' compilation 
"Beg, Scream & Shout! The Big OT Box 
Of '60s Soul." 



VITAL REISSUES 9 



J| I Ql IBJIO* SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the oasis of musical merit and/or Billboard chart potential. VITAL REISSUES Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec- 
HLDUIVIO ■ twns of works by one or more artrsls. PICKS ( ^ ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES {* 1: New releases, regardless of chart potential, highly recommended because of their musical 
merrt.MUSIC TO MY EARSIJ3): New releases deemed Picks which were featured in the "Music To My Ears' column as being among the most signrficant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Vema, Billboard. 1515 
Broadway. New York, N Y 10036. Send country albums to Chet Hippo, Billboard, 49 Music Square W., Nashville. TN 37Z03.Send Latin albums to John Unnert. 1814 Fern Valley Road, Louisville. hOM0219. Other Irv Uchtman (Broad- 

way/cabaret/N.Y), Brad Bambarger (classical^ .Y); Drew Wheeler \\3Z2jN Y). Deborah Evans Price (contemporary Christian/Nashville); Gordon Ety (gospel); John Diliberto (new age). 
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POP 



► MARIAH CAREY Butterfly u u\ 

PRODUCERS: Manah Carey. Walter Atanasieff 
WRITERS: M, Carey, W. Afanasieff 
PUBLISHERS: Sony/ATV Songs/Rye Songs. br.11, 
Sony/ATV Tunes/Wallyworld/Musie Square west, 
ASCAP 

REMIXER: David Morales 

Columbia 67835 Ic'o Sony) (cassette single) 

"Honey" may still be lingering in the 
hearts of many, but Columbia is wisely 
beginning to stoke the flames of early- 
interest in the title cut from La C's 
fine new collection. While "Honey" had 
a natural edge of adventure, the lovely 
"Butterfly" is classic Carey, from its 
gospel-kissed ballad instrumentation 
and choir chants to the diva's soaring, 
glass-shattering performance. This 
should not imply, however, that she is 
covering crusty old ground. The 
notable maturity in her lyrics and 
worldly warmth of her vocal reflect the 
growth that she has continually strived 
to attain. The fact that it's placed in a 
mildly familiar package that Carey's 
faithful followers will be quick to 
embrace is only a bonus. 

»> XSCAPE Let's Do It Again a l« 

PRODUCERS: Jermame Dupn. Manuel Seal 

WRITERS: J. Dupn. M. Seal 

PUBLISHERS: So So Def/EMl-Aptll/Slack A O./TCF. 

ASCAP 

LaFace 4283 too Arrsta) (cassette single) 
The soundtrack to "Soul Food" spawns 
what will likely be the first of many hit 
pop and K&B singles. The budding 
divas that make up Xscape continue to 
mine harmonic ground with the finesse 
and confidence that's lacking in many 
of their competitors. Producers Jer- 
maine Dupri and Manual Seal give 'em 
a kickin' jeep groove to ride that is 
enhanced by jiggly funk guitars and 
plucky keyboards. Kinda leaves ya 
hankering for a new album from this 
ever-evolving act. 

► JON B Don't Sly 13.43) 
PRODUCERS: Jon-John. Marc Nelson 
WRITERS: Jon- John, M. Nelson. 0. Spence'. J. 
Root n son 

PUBLISHERS: Sony/ATV Songs/Vats Yum/Brownlown 
Sound, BMI; MCA/Personal 2 1/WJi/Stepping Into the 
Blue. ASCAP 

550 Music 78615 (c/oSony) ttWMlll singlel 

Jon B.'s sophomore outing, "Cool 
Relax," is off to an excellent start with 
this smooth jeep slow jam. In recent 
times, he's been sharing his songs and 
production skills with other acts. It's 
nice to see that he saved a few good 
tunes for himself. "Don't Say" has a 
laid-back sing-along chorus that firmly 
supports Jon's fluid vocal. Kids will 
also dig the quietly bumpin' beat, 
which deftly straddles the line 
between pop accessibility and street 
purity. 

A ALEXIA Number One (3:4Si 

PRODUCER: Rooy* 
WRITERS: A. Aquilani, R. Zanetti 
PUBLISHER: Extravaganza. ASCAP 
REMIXER: Robyx 

Popular/Critique 12163 <c/o BMG) (cassette single! 
Import enthusiasts are already big 
fans of this fast-paced Italo-diseo ditty. 
Alexia is a charming ingenue with the 
potential for great things, as evidenced 
in a performance that has more natur- 
al flair and earthy grit than is normal- 
ly found on records like these. Produc- 
er Robyx surrounds her with a 
strobing dance beat and fluttering fla- 
menco guitars, a la No Mercy's 
"Where Do You Go." One of several 
festive, hit-worthy jams on Alexia's 
forthcoming debut album, "Fun Club." 



* CAT IE CURTIS Soulfully (431) 

PRODUCER: Roy Blltan 
WRITER: C. Curtis 
PUBLISHER: Water Tower. ASCAP 
Guardian 11831 

If you're expecting introspective folk- 
pop similar to Curtis' 1995 critical dar- 
ling, "Truth From Lies," think again. 
She previews her fine self-titled second 
set with a rhythm-savvy pop gem that 
has "top 40 sleeper smash" stamped all 
over it. Diehards, don't fret. Curtis is 
still mining the sensitive and intelli- 
gent lyrical ground that's earned her 
an army of cultists. With "Soulfully," 
she's merely broadening her musical 
scope and revealing a far more confi- 
dent (and, yes, notably more soulful) 
vocal delivery. Popsters need to care 
about this record, which is already win- 
ning ardent praise at triple-A and AC 
radio, and make it snappy! 



R & B 



UNCLE SAM Can You Feel It o 58> 

PRODUCERS: Wanya Morris. Popa Chif) 
WRITERS: W. Motns, S. Stockman. Mas-PD. Popa 
CAM 

PUBLISHERS: Aynaw/Shawn Patrick/Ensign (6MI) ; 
Mas-PD. Fresh Fish Here Every Year/Bent Feather 
(ASCAP) 

REMIXER: Chris 'Kfingle* Liggio, Clay Bogar, III 
Stonecreek 9957 (l/o Epic) I promo CO) 

Uncle Sam, the debut artist on Boyz II 
Men's Stonecreek Recordings label, 
capitalizes on his stellar affiliation to 
propel his first single. Driven mostly by 
the production and its chorus (sung by 
the Boyz), Sam's solo verse gels lost in 
the midst of his high-powered progeni- 
tors. A promising artist nonetheless, 
Sam brings life back to the quartet lost 
in its pop'ballad stardom. Look for 
upcoming singles to give Sam the 
chance to shine. 

EARTH, WIND t FIRE When Love Goes 
Wrong <4 20i 

PRODUCER: not listed 

WRITERS: P Bailey, A. Glass, A, Klippel 

PUBLISHER: not listed 

Pyramid 7258 (CD tingle) 

There's only one Philip Bailey, and he 
flexes his signature falsetto to maxi- 
mum effect all over the first new EWF 
album in eons. "When Love Goes 
Wrong" is a glossy pop/soul ballad that 
will remind some of the band's classic 
"After The Love Is Gone." Such com- 
parisons will be helpful in opening 
doors at youth-driven R&B stations 
with a spotty sense of history. However, 
one fair listen will prove to the kiddies 
what most adults already know: EWF 
continues to be a vital, forward-moving 
act that requires the attention of the 
masses. 



COUNTRY 



► CLINT BLACK Something That We Do i , . 

PRODUCERS: Clint Black. James Stroud 
WRITERS: C. Black, S Ewing 
PUBLISHERS: Blackened/ Acutf- Rose, BMI 
RCA 64960 Ice BMG I (7-incfi single) 

This song has a powerful and poignant 
poetic tone that illuminates more about 
the nature of love and relationships in a 
few minutes than several books on the 
subject ever could. Black and co-writer 
Skip Ewing explore the complexities of 
romantic relationships and offer the 
simple truth that "We're on a road that 
has no end/ And each day we begin 
again/Love isn't something that we're 
in/It's something that we do." This is a 
sweet, moving ballad that could prove to 
be one of Black's biggest hits. 

► MARTINA McBRIDE Broken Win| i3,mi 

PRODUCERS: Martina MtBride, Paol Worley 
WRITERS: J. Mouse, S. Hogin, P Barnhart 
PUBLISHERS: Sony/ATV/Tret/Sam's Jammin' 
Songs/Sutler in Silence, BMI 
RCA 64962 Ic/o SMGI (7-Inch single) 

In the tradition of McBride's hit "Inde- 
pendence Day," this song relates the 
story of a woman trapped in an abusive 



relationship and how she chooses to deal 
with it. Written by James House, Sam 
Hogin, and Phil Barnhart, the well-writ- 
ten lyric will haunt listeners. McBride 
turns in a powerful performance on this 
stunning tune that should fuel sales of 
her new "Evolution" album and resolidi- 
fy her reputation as one of country 
music's most talented risk-takers. 

* LILA VcCANN I Wanna Fall In Love (3:44) 

PROOUCER: Mark Spiro 
WRITERS M Sp>ro, 8 Brock 

PUBLISHERS: M. Spirn/HiOden Wofds/Acut'-Rose. BMI 
Asylum 9912 (CO prcmo) 

McCann follows up her sales-driving 
debut single, "Down Came A Blackbird," 
with this absolutely infectious uptempo 
number. This high school sophomore has 
a distinctive edge to her voice and a defi- 
nite talent for taking command of a lyric 
that should serve her well at country 
radio. When she breaks into the sweep- 
ing, soaring chorus, the listener can't 
help but get caught up in the experience. 

* BIG HOUSE Love Ain't Easy (3«i 

PRODUCERS: Peter Bunetta, Monty Byrom. David 
Neuhauser 

WRITERS: M. Byrom. D. Neuhauser. S. Hulchinson. P 
Hutchinson 

PUBLISHERS: MCA/Shmin' Stone ColcVBik Haus/BMG 
Songs^Secret Pond/Pnde Hutch, ASCAP 
MCA 72020 (t/o Utf (CD promol 

Monty Byrom and his compadres deliver 
a beautiful ballad on this outing that 
should be more palatable to country 
radio than their more high-octane tunes. 
It's a lyric everyone can relate to, deliv- 
ered via a smoldering vocal performance 
and tasteful guitar flourishes. The gen- 
eral consensus seems to be that this is a 
great band, albeit one that definitely 
stretches the boundaries of country 
radio. With this tune, country program- 
mers should find just what they need to 
introduce these talented guys to their 
listeners. 



DANCE 



t> SANDY B. Ain't No Need To Hide <no timing m. 

PRODUCERS: Brmsiey Evans. Thomas Del Grosso 
WRITERS: B Evans. T Del Grosso 
PUBLISHERS: Jelly's Jams/Class Clown/Champion, 
ASCAP 

REMIXERS: the Maddlads. Deep Drsh. Underground Dis- 
tortion, Sol Brat hers 
Champion 33 UT^nch smgte) 

It's high time that the diva who scored 
the No. 1 dance single of '96 serve her 
disciples a fresh recording. She makes up 
for lost time with a pop-smart, house- 
fueled anthem that perfectly showcases 
her limber range and deliriously sassy 
style of phrasing. Champion Records 
runs the risk of overwhelming the song 



NEW & NO 

DOUBLE 99 Ripgroove tiSffl 

PRODUCER: not listed 
WRITER, not listed 
PUBLISHER not Irtted 

REMIXERS: Karl -Tutl Cnufl' Brown. Matt 'Jam* 
Lamon 

Logic 02344 (c/o BMG) (cassette single) 

"Ripgroove" is among the leading 
tracks of the latest craze to hit dance- 
floors in the U.K. and Europe in a 
major way: Speed-garage. This 
exhausLingly fun single exemplifies 
the sound with its rewed-up house 

tilUfiic groove* mill line of jungle /reggiM' 

elements without breakbeats. The 
result is a racing anthem that has 
enough soul and techno intensity to 
possibly narrow the gap between 
urban and suburban club cultures. 
Will radio climb aboard? Once dance 
DJs embrace this jam — and they most 
certainly will very, very soon — look for 
popsters to discover the infectious 
hook tucked within the track's frenetic- 
percussion and herald it as rhythm 
radio's next big thing. 



and Sandy's fine performance by issuing 
a triple pack of remixes that provides 
every programmable sound short of 
country steel guitars. In the end, the 
original production by Brinsley Evans 
and Thomas Del Grosso is strong enough 
to slam this track home. Still, in 
approaching the various versions offered, 
start with the Deep Dish reconstruction, 
and let it weave its effective hard-edged 
house magic. Contact: 212-675-5240. 

»- CLUB 69 FEATURING SUZANNE PALMER 
Much Better (10:09) 

PRODUCER: Pete* Rauhrtw 

WRITERS; Stoneondge. N, Nice. L. John 

PUBLISHER: Netting Hill. PRS 

REMIXERS. Future Shock. Bons Dlugoscti. Pete'r 

Rauhofei. Phuzz 

Twisted America 12971 (c/o MCA) ILI-facK s»nglel 
The act's sterling new album, "Style," 
will enjoy a nifty boost from this lush 
house twirler. Group mastermind Peter 
Rauhofer wears his disco influences 
proudly, underlining the track's taut 
bassline with shimmering strings and 
twinkling keyboards. Guest vocalist 
Palmer is a highly effective centerpiece, 
vamping with the soulful ease of a baby 
Chaka Khan and leaving listeners salivat- 
ing for her own solo project. A barrel of 
remixes are available for immediate 
turntable action, with Future Shock's 
wriggling, song-sawy version likely to 
stand apart from the rest, 

* TERRY BURRUS FEATURING ADA DYER I 

Am For You |Ki2S) 
PRODUCER Terry Burrus 
WRITER: T. Sums 

PUBLISHERS Ooabe Songs, BMI, Burrus. ASCAP 
REMIXER; Terry Burrus 
Lowlight 2210 uz-irxn single) 

You may not yet know who Burrus is, but 
you certainly know his work as one of the 
top keyboardists in dance music. He's 
added his touch to recent remixes of hits 
by Toni Braxton, Mary J. Blige, and the 
Cardigans, among others. With "I Am For 
You," he is aiming to establish himself as a 
producer, composer, and artist in his own 
right. This single, which weaves a firm 
house beat with a candy-sweet melody and 
quasi-orchestral strings, demands instant 
D J approval for Burrus, while Dyer 
makes an effective bid for her own rise to 
stardom with a wonderfully romantic per- 
formance. Contact: 212-330-8365. 




* SARAH BRIGHTMAN Time To Say Good- 
bye 14.04) 

PRODUCER: not listed 

WRITER: not listed 

PUBLISHER: nol listed 

Angel 11829 -■ ng ■■ 

Brightman has one of the truly glori- 



TEWORTHY 

SHE MOVES Breaking All The Rules (3,28) 

PRODUCERS: The Berman Brothers 
WRITERS: C- Barman. F Berman, J. Coplan, M 
Dutei 

PUBLISHERS; Shark Media Songs/Warner -Tamer- 
lane/Hu massive, BMI 

REMIXERS: Ernie Lake. Bobby Giry. Peter Amato 
Grffen 1141 Ic/o Un.i (cassette single) 

She Moves is an engaging female trio 
cut from a dance/pop mold similar to 
that of Spice Girls and 3rd Party. 
"Breaking All The Rules** shows them 
floating light and airy harmonies over 
u thumping beat and blindingly bright 
keyboards. In the writing and produc- 
tion of the song, the Berman Brothers 
have wisely crafted faux-funk and 
giddy hi-NRG versions to accommo- 
date the fickle, varying needs of pop 
radio, while the red-hot remix team of 
Ernie Lake and Bobby Guy toughens 
the bassline, adding a bit of club credi- 
bility. In all, a solid, highly marketable 
package from an act that you will like- 
ly be hearing quite a bit of in the com- 
ing months. 



ous voices in musical theater, and it's 
always a treat when she chooses to 
step to center-stage with a concert 
recording. This title track from her 
latest album places her in front of the 
London Symphony Orchestra, and it 
has already become a favorite through- 
out Europe. Although such a lushly 
orchestral piece will struggle for air- 
play given the current state of AC 
radio, sophisticated adult stations and 
even classical outlets will find this a 
gem to behold. Others will simply find 
it a fitting opening to a fine, fine new 
album. 



ROCK TRACKS 



► PORTISHEAD All Mine (3 59) 

PROOUCERS Geoff Barrow. Adrian UUey, Beth 
Gibbons 

WRITERS: G. Barrow. A. Utley. B. Gibbons 

PUBLISHER: Chrysalis. ASCAP 

Go! Beat/London 7643 (cassette smgie) 

The first domestic release from the 
innovative act's long-awaited second 
album shows 'em in a typically melan- 
choly mood. Singer Beth Gibbons has 
perfected her Shirley Bassey vocal 
inflections, while partner Geoff Bar- 
row builds a richly textured groove 
that compresses snakey guitars and 
ominous horn fills into a dark trip-hop 
groove. Nourishment for the adven- 
turous at heart, but accessible to the 
mainstream at the same time. Look 
for club DJs, college kids, and modern 
rockers to be the first and most 
ardent champions of this winning 
effort. 

★ MANBREAK Kop Karma (Get Up] (Silt) 

PRODUCER. Stephen Hague 
WRITER: Swlndelli 
PUBLISHER; Rondor. PRS 
Almo 8031 (CO promo) 

On the second single by this slamming 
Liverpool, England, rock band, front 
man Swindelli rails against such soci- 
etal ills as police brutality and urban 
malaise over a relentless dance 
groove punctuated by such mantras as 
"these are the things that drive me 
crazy" and "get up." Like most of the 
tracks on the band's underappreciated 
debut album, "Come And See," "Kop 
Karma" is as politically charged as it 
is melodically inspired. A gem waiting 
to be discovered by club DJs and 
radio formats ranging from modern 
rock to college to pop. 

TREBLE CHARGER Red (4r06) 
PRODUCER: Lori Giordano 
WRITERS: Treble Charger 
PUBLISHER: Smohin' Worm. SOCAN 
RCA 64766 Ic/o BMG) Icauelte single) 

An opening slot on Foo Fighters' fall 
tour should prove to be an enticement 
for modern rockers to sample the gui- 
tar-anchored musings of this Canadi- 
an outfit. "Red" is an excellent calling 
card for the cool "Maybe It's Me" 
album with its fuzzy rhythm riffs and 
sullen and dreamy vocals. Given the 
right momentum, it's easy to envision 
this track making the transition into 
top 40 and even triple-A radio territo- 
ry. 



RAP 



L I L" 0 Can't Stop <3:<t9> 

PRODUCERS: Bilal Allah, Mathew Knowies, Derek 
"Gnz" Edwards 

WRITERS: O.M. Lawson, 0. Edwards, B. Knowies, J 
Eugene, SO Nichol. C.G Mcintosh 
PUBLISHER: Brampton. ASCAP 
MCA 4030 (c/o Unu (cassette single] 

Lil' 0 turns in an impressive first single 
that features upcoming act Destiny's 
Child. Another hustler-to-rapper type, 
Lil' 0 doesn't offer any new insights 
into shedding the drug game for the rap 
game. His use of Loose Ends' "Hangin' 
On A String (Contemplating)" sample 
will at least open programmers' ears to 
the track. 



QIMfM CQa PICKS (It*): New releases with the greatest chart potential. CRITICS CHOICE (*): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
WHvULEOti developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies iq Larry Fitch, Billboard, 1 51 5 Broadway, New York. N Y. 1 0036. Country singles should oe sent to Deborah Evan* Price, Billboard, 49 Music Square W.. Nashville, Tenn. 37203. CortfributoS: OcugRf^tLA.)., S*s«wne< Smith (N Y ) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



8REASTS: A DOCUMENTARY 

H60 Horn* Video 

SO minutes, $34.99 

It may sound like a Playboy video, 
but there are no glamour shots or 
fantasies played out here. What this 
Cinemax documentary focuses on is 
22 women and 41 breasts. At times 
this irreverent program is a tribute 
to the equally glorified and misunder- 
stood female breast, but it's also a 
series of candid commentaries by 
women and girls ages 6 to 84 talking 
about their own breasts, their idea of 
the perfect body, breast reduction 
and enlargement surgery, and more. 
Two mother-daughter teams, a 
woman who has undergone a mastec- 
tomy, and a 30-something transsexual 
offer insights, among others. All par- 
ticipants are interviewed either top- 
less or in some variation of brassiere. 
Spliced between the interview seg- 
ments are snippets from bra commer- 
cials that through the years have 
helped shape society's view of the 
breast. 

TINA TURNER IN AMSTERDAM: WILDEST 
DREAMS TOUR 

WinStar Home Entertainment 
22 minutes, $19.95 

Fans of the always-energetic diva are 
in for a real treat with this Showtime 
- Production, which features concert 
footage from her Amsterdam tour 
stop last September, rehearsal 
footage, and videociip snippets, as 
well as interviews with Turner, her 
backup singers and dancers, and 
some of her devotees. Turner stages a 
no-holds-barred production on an 
ark-shaped stage that complements 
her powerful style and presence. The 
repertoire is a mixture of songs that 
have been her trademark through the 
years, with a heavy emphasis on such 
hits as "Private Dancer," "What's 
Love Got To Do With It," "We Don't 
Need Another Hero (Thunderdome)," 
and "Proud Mary." 

THOMAS THE TANK ENGINE * FRIENDS: 
THOMAS MEETS THE QUEEN 

Anchor Bay Entertainment 
35 mmulev $12.98 

The Queen of England is a most glori- 
fied subject among Thomas the 
Tank's crowd in this delightful video 
that proves the franchise isn't run- 
ning out of steam. When Henry 
knocks over some paint, the friends 
must race to get the station spic and 
span before the Queen pays a visit. 
Among the five other new-to-video 
Thomas tales are "Mind The Bike," in 
which Percy does the town postman a 
favor by accident, literally. When the 
engine mistakenly runs over his bicy- 
cle, the postman winds up getting a 
brand-new van to help ease the 
weight of heavy mail bags. Also 
included are "Bulls Eye," "Special 
Funnel," "Four Little Engines," and 
"Train Stops Play," plus the exotic 
music videociip "Island Song." 

H.R. PUFNSTUF: LIVE AT THE HOLLY- 
WOOD BOWL 

Rhino Home Video 
50 minutes. $12.95 

It's a real blast from the past, Sid 
and Marty Krofft-style, in this live- 
action discovery from the vaults of 
'70s television classics. H.R. Pufnstuf 
lakes the role of master of cere- 
monies at this evening to remember, 
featuring fellow series stars Jimmy 
and his flute and Witchiepoo and even 
some of the diverse hats from the 



neighboring "Lidsville." As if the 
antics of these characters aren't 
enough, there's also an appearance by 
the Brady Bunch, who sing a rock- 
'n'roll medley that would've made 
Davey Jones proud. Also new from 
Rhino is a companion cassette/CD, 
complete with an eight-page booklet 
of extensive liner notes. 

THE GRIND WORKOUT: FAT BURNING 
GROOVES 

SMv/MTV Home Video 
50 minuttt. $12.98 

This lite-impact, heavy-duty fat burn- 
ing routine will be in stores in plenty 
of time for pre-holiday revelers to 
prepare for the onslaught of goodies 
that will tempt them later this year. 
Host Eric Nies and those indefatiga- 
ble Grind dancers are back to hip-hop 
their way to still better physiques in 
this fourth home video offering. The 
tape can also be used with free 
weights if viewers choose. The 
emphasis this time is on the lower 



body, with special segments aimed at 
"thigh-thinning" and "butt-blasting." 
The soundtrack includes thumping 
tunes from Max-A-Million, Jocelyn 
Enriquez, and Livin' Joy. 

BURGER TOWN 

Goldhil Home Media 
50 minutes, $19.95 

Los Angeles may be the entertain- 
ment capital of the world, but it's also 
the home of the great American fast- 
food hamburger. This meaty docu- 
mentary looks at the genesis of the 
fast-food burger chain, from coffee 
stops and carhops to the sprawling 
speed eateries of today. Interviews 
with a variety of burger experts 
include McDonald's founder Richard 
McDonald, the author of nostalgia 
tome "Hamburger Heaven," and the 
man who claims to have the largest 
collection of burger memorabilia in 
the world. The video is intertwined 
with a spectrum of commercials that 
have run through the years, vintage 



photos, and film footage of some of 
L.A.'s most sizzling burger joints.' 
There's no talk of E. coli bacteria 
here — just tasteful commentary. Con- 
tact: 805-495-0735. 

ECO-CHALLENGE 

Unapix Entertainment/Miramaf 
200 minutes, $39.98 

Discovery Channel aired this ode to 
the hyperactive athlete in late 
August, and complete coverage of the 
rugged event is now available in this 
three-video set. The 350 men and 
women who participated in the Eco- 
Challenge include military types to a 
74-year-old great- gran dm other. They 
find themselves high in the moun- 
tains over British Columbia. The 
event involves a rugged web of horse- 
back riding, canoeing, mountaineer- 
ing, Whitewater rafting, running, 
mountain biking, and other grueling 
events. The J.T. Walsh-narrated 
series is an engaging tribute to a 
group of people who pushed their 



STRAIGHT, NO CHASER: THE LIFE 
AND GENIUS OF THELONIOUS MONK 
By Leslie Course 

Schirmer Books, 400 pages 

It took Albert Einstein's unique 
view of the universe to produce 
his influential theory of relativi- 
ty, and it took Thelonious Monk's 
unique view of jazz to produce his 
similarly influential approach to 
composition and improvisation. 
Like a musical Mondrian, Monk 
reduced his melodies to their 
most basic geometries but at the 
same time opened people's ears to 
rich, unconventional harmonies. 
Many jazz fans, critics, and even 
other musicians found Monk's 
spare and angular music to be 
just shy of incomprehensible, but 
greats like Miles Davis and John 
Coltrane knew that the eccentric, 
often moody Monk was a vision- 
ary with much to teach. 

Leslie Gourse's "Straight, No 
Chaser: The Life And Genius Of 
Thelonious Monk" charts his 
influence on and contact with jazz 
legends like Charlie Parker and 
Dizzy Gillespie, with whom Monk 
is considered the third branch of 
the bebop trinity. 

"Straight, No Chaser" tells the 
story of Monk's upbringing in New 
York, his early struggles for pop- 
ular and critical recognition, his 
gradual acceptance by the listen- 
ing public that resulted in a Time 
magazine cover story, and the 
often hilarious anecdotes of his 
world travels, as well as his drug 
use and increasing mental illness 
that led to his complete withdraw- 
al from music and society. 

Gourse introduces a cast of sup- 
porting characters that includes 
his sister Marion Monk White and 
his son, drummer/bandleader 
Thelonious S. Monk Jr., who pro- 
vides the book's most humanizing 
portrait of Monk. 

Monk's music and personality 
are discussed by such fellow 
musicians as Johnny Griffin, 
Randy Weston, and Steve Lacy, as 
well as by his manager, Harry 
Colomby. 



PRINT 



Important to Monk's story is 
his friendship with aristocratic 
jazz fan Baroness Pannonica de 
Koenigswarter, who helped 
Monk's wife, Nellie, care for the 
increasingly ill and reclusive 
Monk. 

Although Gourse interviews as 
many relevant sources as she can, 
Monk remains enigmatic. Many 
recollections of past events are 
often hazy and not always agreed 
upon by all parties. 

What is truly missing in 
"Straight, No Chaser" is Monk's 
own voice. He was a man of few 
words who likewise kept no 
diaries, wrote no essays, and sent 
few letters. Even his responses to 
journalist's questions were as eco- 
nomical as his music, sounding a 
bit like haiku one-liners. 

One of Monk's most straight- 
forward assessments of his musi- 
cal role came in a 1961 interview: 
"Maybe I've turned jazz another 
way. Maybe I'm a major influence. 
I don't know." More often, he was 
cryptic. When told by a fan that 
he was wonderful, Monk's rejoin- 
der was, "I make a whole lot of 
noise, man, and everybody claps." 

The absence of solid informa- 
tion about Monk's personality 
makes it hard to arrive at a fully 




realized portrait. This is indeed a 
weakness, although Gourse 
shouldn't be faulted. 

Interviews with Monk's son 
suggest that Monk also led a 
sometimes normal family life. He 
routinely brought his children to 
his gigs and loved to play games 
like Yahtzee and ping-pong with 
them at the baroness* house. 

Monk's drug problems began 
with his abuse of alcohol, which is 
more than hinted at by this book's 
title, taken from one of his best- 
known compositions. His health 
may have been imperiled by mar- 
ijuana, cocaine, and other drugs, 
but they threatened his profes- 
sional life as well. His 1951 drug 
bust with Bud Powell led to the 
loss of his New York cabaret card, 
leaving him effectively unemploy- 
able for a long period. 

Monk's eccentricity started to 
cross over into deeper mental ill- 
ness in an episode Gourse traces 
back to 1956. He reportedly 
looked directly at his wife and 
professed not to know who she 
was. His son has recounted simi- 
lar experiences with his father. 

After his last performance in 
1976 until his death in 1982, Monk 
was increasingly bed-ridden, even 
though he was physically capable 
of walking. A doctor who 
observed him in the 1970s said 
that the oft-hospitalized Monk 
had been misdiagnosed and 
wrongly medicated for years. 

Gourse puts forth the theory 
that Monk's years of drug abuse 
resulted in irreversible brain 
damage. Unfortunately, his med- 
ical and psychiatric records are 
still guarded by his family, and 
the true story may never be 
revealed. 

No biography may ever paint a 
complete portrait of Thelonious 
Monk, but "Straight, No Chaser" 
provides good insights into his 
enduring mystery and why, when 
jazz fans of today and tomorrow 
hear the music of Thelonious 
Monk, "everybody claps." 

DREW WHEELER 



bodies, minds, and spirits to the 
limit, with mixed results on all three 
fronts. 



ENTER*ACTIVE 

BY BRETT ATWOOD 



HI-VAL DVD PC 
Hl-Vaf. $600 

The Hi-Val DVD PC kit is among the 
first generation of DVD-ROM upgrade 
kite for computer owners who want to 
experience the high-quality audio and 
video capabilities of DVD on both their 
home PC and TV The Hi-Val system 
outputs the DVD video signal direct to 
a TV set. In addition, the DVD PC is 
compatible with both CD-ROM and 
DVD-ROM titles. Six DVD-ROM 
titles— "Silent Steel," "Spyeraft," 
"Wing Commander IV," "The Daedulus 
Encounter," "Muppet Treasure Island," 
and " Electronics" — are bundled with 
the system. Hi-Val's kit compares 
favorably with other DVD upgrade 
kits, which do not contain direct output 
to TV seta. Installation is relatively 
simple, and the video and audio quality 
is excellent. Other upgrade kits that 
rival the stand-alone DVD video player 
are expected within the coming 
months. 



AUDIO BOOKS 

BY TRUOI MILLER ROSENBLUM 



UP ISLAND 

By Anne Rivers Siddons 
Read by Dana Ivey 

Harper Audio 

6 hours (abridged), $25.00 
ISBN 0-694-51843-3 

Best-selling novelist Anne Rivers 
Siddons has a gift foj creating memo- 
rable, living characters. In "Up 
Island," it's Molly Redwine, a gentle, 
middle-aged Southern woman who 
has always been taught to put her 
family's needs before her own. But 
suddenly, in a span of just a few 
months, her husband leaves her for 
another woman, her mother dies, and 
her college-age son leaves home. Left 
alone, she doesn't know what to make 
of her life. After visiting friends on 
Martha's Vineyard, Mass., for the 
summer, she decides to stay on 
through the winter and takes a job as 
caretaker to an elderly woman and 
her terminally ill, bitter son. Gradual- 
ly, Molly forms a new life and a new 
identity. Dana Ivey gives a warm, 
expressive reading, drawing readers 
into this satisfying story. 

SNOW IN AUGUST 
By Pete Hammill 
Read by Tom Merritt 

Soundclux Audio Publishing 
3 hours (abrldgtd). S17.9S 
ISBN 1-55935-250-7 

In his eighth novel, former newspa- 
per columnist and editor in chief of 
The Daily News Hammill vividly 
evokes 1940s Brooklyn, N.Y. The 
story tells of the unlikely friendship 
between Michael, a young Irish 
Catholic boy, and Rabbi Hirsch, an 
elderly Jewish immigrant from 
Prague in the Czech Republic. The 
first three-quarters of the story is 
realistic, but toward the end it takes 
a surprising flight of fantasy, as 
Michael succeeds in resurrecting a 
golem. The creature, a clay giant in 
Jewish mythology, takes revenge 
against a gang of violent youths. 
Unfortunately, Merritt is a very poor 
choice as reader, because he is unable 
to do accents. We are told that 
Michael's mother has an Irish accent, 
but there is no trace of it in Merritt's 
reading. Likewise, the dialogue of the 
Eastern European rabbi, who speaks 
in broken English sprinkled with Yid- 
dish phrases, sounds jarring in an 
American accent. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place. Alexandria. Va. 22302. ENTER "ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Witehire Blvd., Los 
Angeles. Calif. 90036- BOOKS: Send review copies to Eileen Fit/palnck. Billboard, 5055 Wilshire Blvd.. Los Angeles. CA 90036 AUDI0B0OKS: Send review copies to Trudi Millet Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218 
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$5.00 OFF WITH THIS AD 
46 PRODUCTIONS 
42W557 Hawk Circle. Si. Charles, 111. 60175 
Tel (SOO) 850-5423 Fax (800) 203-1725 
Contact Us On The Internet at info(nv46p.corn 
Visit our Web Page at http7Avww.46p.com 



Express CDs 

Next day CD-Rs I Order as few as 200 
as low as $16 retail ready CDs 
with labels I with color inserts 
■Via OB Plus DkfiTAl Services, Inc. 

lUa ITtll 212 Ytl 4099 IFiul 212 W7 2207 



EuropaDi 



IN-HOUSE FACILITH.S 

• C ompact Disc Replication 

• CD GfcM Mastering 
•7"& 12" Vinyl Records 
■ t aswUr Duplication 

• I'Apert Premastering 

• Graphics Design & Printing 

Hnx- Catalog or Quote: 800 455-8555 

M .1 ■ i' l .11 J- ucvcpceJ 

europAdisk.ltd. 

T5 Vfcrkk 9mm. Nn tafc, ny unit 

[U2t23M4Q1 FAXOI2l9Mt-u4S« 



• Compact Disc Pressing 
CD Audio Wt CO ROM 
• Pre-Mastering / Short-Run 
•Cassette Duplication 
•Vinyl Pressing 

•Design/Film/ Printing 



COMPL.FT6 PACKAGES R€ADY-TO-€01 



Wt Stay be the experts, 
but when it comes to 
your project, you're the bossl 

ESMaxDisk 

Free catalogue/custom quotal 

\l 8QO 681 Q7Q8, 



GUIDE TO 
MASTER TAPE 
PREPARATION 

Find out how to niepatr 
VOu' eOOiO master tor IfTOI 
tree manuTacturiitQ Am«si 
tor rocordwg artists ml 
studio engineers 

.DISC MAKERS 

J-468-9353 • hnp:/.'www. discmakers.com 




DIGITRL F8RCF 



T ^^B^P TOTAL CO. 

^IST*^ CD-ROM. E-CD. 
& CASSETTE PRODUCTION 



2 1 2-252-9300 

www.digitalforce.com 



Feel the 'Power of Excellence" 
call for POWER PLAY the 
DIGITAL FORCE Sampler & 

Studio Reference Disc 
149 MADISON AVENUE NT, NY 10016 



GUARANTEED BEST 
PRICES!! 



Y0UR#1 MUSIC SOURCE 

1000 CD PACKAGE PRICE $1,099 US 

Includes: 1 000 CD's, 2 Page Graphics 
(4+1), 4 Color Tray Card, Jewel Box 
and Shrink Wrap. (Shipping Extra) 
Quick Turn Around 

CALL (905) 67 1-DISC 

Fax (905) 672-2412 

RETAIL READY PACKAGE 
Customer Supplies: 1630 or CDR 
Master, Composite Negatives & Colour 
Keys, CO Label Film Positive 
2410 Luc know Dr. Unit #26. 
Mississauga, Ont., Canada L5S 1V1 

Vila - & Mastercard accepted. 



STORE MERCHANDISE 



iVflV.' 

MULTIMEDIA MERCHANDISERS 



Also complete line ot display fixtures 

• Factory Direct 

• Wholesale 
Prices 

» Same day 
Shipping 



PLASTIC WORKS 800.542.2302 



COMPUTERS 



|younc systems limited I 



COMPUTES SYSTEMS (01 
THE HUSK I VIDEO IN1ISTIY 

770-449-0338 




MORE THAN 30 YE*fiS OF EXP£RI£Ht£ 



mm 

jaj_3£U 



RecordTrak 



inventory Management 
For Record Stores 

800-942-3008 




/Husic 



% HA 



(omplete P0S I Inventory 
Control for ALL your record ar.d 
multimedia store needs! 
Available in Spanish too 1 



1-888-222-4P0S mm. 

FAX: (919)677-9194 
E-mail: P0S@unidial.com 
http://www.idcsof1.com 



FOR SALE 



Billboard Advertising 

212-536-5174 



BUY DIRECT AND SAVE! 

While other people are raising tneir prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50(. Your choice from the 
most extensive listings available. For tree 
catalog call (609) 8904000. 

Fax (609) 890-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



i 



Any Case $29.22 

ALBUMS. CD's & 45's CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
{In NY) 
(516) 563-0633 
Fax: (516) 563-1390 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 56rh Street - Dept. S 
Miami. Florida 33166 
PH: 305-591-2188 • FAX: 305-591-7210 
DEALERS ONLY 



ic • Hun Metal • Punt • jut • Bhm • MB • 

Campus Records i 

WholOMl* Distributor of Mpom • 

"Deletions Overstocks & 

87 4 Albany Shaker Road W 
Latham, NY 12110 

(518)783-6698 J 

(518) 783-6753 FAX * 



WANTED TO BUY 



WE BUY CD STORE ASSETS 

(Inventory. Futures Sensormatic. 
Mure We buy il ail!!) Eastern USA 
Call Dave 

(540) 885-8618 or Fai (540) 885-0456 

$$ CASH $$ 



Reducing your Stock? 

Selling your Collection? 
Going Out of Business? 



CASH for CDS, Tapes, LPS, 
Software, Videos, Laserdiscs 



Scott Henderson 520-881-1744x1 10 
e-mail: scotth@bookman.comm 



! Real Estate to * 
t the stars 

« Rate $80 * 

* 1 1nch by 1 column * 

* Kara DloCuardl » 
15 1-800-407-6874 • (212) 536-5008 * 

44444444444444444 



SANTA MONICA 
TOWNHOUSE 

$5500. per month for 
Oct.& Nov. - 2.5 bedrooms - 
elegant twnhse - secure environment 
gym, pool, tennis at sand. 

(310) 559-2161 



PROFESSIONAL HOME 
RECORDING STUDIO 

Sound proofed, Luxurious Penthouse 
condo. Great Views, Indoor Garage, 24 
Hour Security, Indoor/outdoor pool, 
gym, sauna, three minutes lo train. 
J217.5K, Westchester, New York. 
(914) 993-0489 
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Real Estate to the Stars: 

* Rate $80 * 

J 1 1nch by 1 column J 

« Kara DioGuardi & 

« 1-800-407-6874 • (212) 536-5008 * 



HELP WANTED 



HELP WANTED 




Bobbie Noreen 
CRS, GRI 



NASHVILLE BOUND?! 

The music business and a GREAT real estate 
market brought me to Nashville from California 
in 1991. If you are relocating, call me and I will 
show you why I fell in love with Middle Tennessee. 
With over 22 years of real estate experience and 
a personal knowledge of the relocation 
intricacies, I can make your transition a smooth 
one. 

Experience the Difference. 

LEGACY PROPERTIES LLC 

1-800-653-9848 ' (615) 371-0024 

WebSite: www.legacyprop.com Fax: 615-371-3235 



CD STORAGE CABINETS 



» + 




Modular cabinets for infinite T tt 
capacity. Call 800-387-9790 ^ A |W| A IUI 
or visit us at www.can-am.ca \# 3\ Mm m M\ IVI 



PROFESSIONAL SERVICES 



We're Here To Help! 

What's ii take to make it in (he music business? How do I sell my songs' 

How do I get them to the right people? Major or independent labels? 

What are A&R people really looking for* How do I make a Demo? 

How do I get financing? How do I protect my songs? 

Is this a good contract? Do I need an agent' A Lawyer? 

If you are looking for an answer to any of these or the myriad of other questions 
about success in the music business, you should call or send package to: 

MEDIA ENTERTAINMENT CONSULTANTS 
Artist Development, Protect Creation 
Financing Consulting Service to the Music Industry 
5353 Nobtc Avenue, Van Nuys, Ca. 9141 1 
Phone (818) 986-7431, Fax (818) 501-5243 



PROFESSIONAL 
SERVICES 



DJ SERVICES 



DEMOS 

Need a great demo at a great price? 

Specializing in hip-hop, R&B, reggae 
house, & freestyle. Hourly rates and 
packages available to meet your 
needs. Phone demos upon request 
Call: Rey at Gamma Rey Prod. 

(718) 846-4608 



DJ'S & COLLECTORS 
BROUHAHA MUSIC MARKETING 

2168 S. Atlantic Blvd. #260 
Montery Park, CA 91754 
For CD Singles (special trks, 
mixes. CD's, collectables etc) 

(213) 721 4003 Fax (213) 72 8 4373 
httpti'/www.b rouhahacd.com 



PUBLICATIONS 



Finally, An Industry Manual That Pulls No Punches! 

"A Common Sense Guide To The Music Industry" 

or "How Not To Get Ripped Off In The Business of Music" 

This manual is designed to serve the needs of the music industry by giving the reader an 
insight on subjects such as: The Business of Music, What it Takes To Make It, Publicity 
& Promotion - The Tools, How To Sell Yourself, Investors & Financing, Songwriting & 
Publishing, Making Demos, Management. Getting Signed, Entertainment Law and Con- 
tracts and much much more. Included is a list of Major & Independent Labels with con- 
tacts as well as an extensive collection of contracts and forms. All this information is 
passed along to you through The Common Sense Guide To The Music Business". 
Save $20.00 by ordering in advance, send $80.00+tax (CA residence) $5.00 shipping 
and handling lo: 

Syncronictty Publishing 

5353 Noble Ave., Van Nuys, CA. 91411 
Phone (818) 966-7431 Fax (818) 501-5243 



REACH YOUR AD COMMUNITY 

BILLBOARD MAGAZINE 



DYNAMIC SALES/ 
MARKETING PERSON 

Needed by new label with big-name pro- 
jects. Represent releases to record re- 
tailers and develop promotions. Act as 
liason with distributors. Special empha- 
sis on developing nontradibonal sales. 
Handle administrative details of co-op 
and other advertising. Assist in devel- 
opment of marketing campaigns. We're 
looking for an energetic, highly or- 
gantzed, creative self-starter to become 
part of a small team with big ideas. Posi- 
tion reports to label head. 
Send resume to: Box 8406, Billboard 
Classified, 1515 Broadway, New 
York, N.Y. 10036. 



PROJECT MANAGER 
WANTED 

LIFEbcat, the Music Industry Fights 
AIDS, a nonprofit ore. seeks a NY - 
based PROJECT MANAGER for 
fundraising. Working with the music 
industry. The PROJECT MANAGER is 
resp. for special events, corp. 
sponsorships and cause-related market- 
ing. Ideal candidate will understand 
fundraising, promo, and/or marketing 
in the music ind. Required: two yrs. re- 
lated exp, and desire to help people 
with HrV/AlDS. Women, People of 
Color and HIV + encouraged to apply. 
Mail/fax resume, cover letter and 
salary req. to B.C. <ffi LIFEbeat, 810 7th 
Ave., 4th flr., NY, NY 10019, Fax: (212) 
245-1532. 



INTERNATIONAL SALES 
& NEW ACCOUNT 
REPRESENTATIVES 

Southern California -Based Music Dis- 
tributor seeks international sales & ac- 
count development reps for rapidly ex- 
panding export sales department. Appli- 
cants should have minimum 5 yrs. expe- 
rience managing and developing interna- 
tional accounts. Send resume and cover 
letter to: 

Box 8405 
Billboard Classified 

1515 Broadway 
New York, N.Y. 10036 



ASSISTANT NEEDED 

Large magazine publishing company 
needs bright assistant for two senior 
level executives in rapidly expanding 
New Media area. Clerical duties, daily 
contact with other companies in the 
electronic field, strong computer and 
language skills. Only ambitious and In- 
novative types nead appiy.Please 

send your resume and salary require- 
ments to: 

BPI COMMUNICATIONS 
1515 Broadway 
New York, N.Y. 10036 
Attn: M. Hunco 

Fax: (212) 536-5310 



ROYALTY AUDITOR 

Top NYC Business Management firm 
seeks self-starter to assist and perform 
royalty audits for music and publishing 
clients. Royalty dept. contract adminis- 
tration or CPA a plus. Send resume 
and salary history in confidence to: 
Box 6 404. Billboard Classified 
1515 Broadway 
New York, N.Y. 10036 
or fax (212) 757-9821 



LABEL MANAGER NEEDED 

To work with GM of Soundtrack/New 
Ago tocord label In West Hollywood, 
CA. 3 years record label experi- 
ence. Bus. Affairs, international. Dis- 
tribution, Marketing, Cornpilations- 
Soundt racks. Salary: S36K 

Fax Resume: Label Mgr. at 
C«18) 680-1016 



MEDIA ASSISTANT 

Telarc International is seeking a Media Assistant in our Cleveland-based office. Primary 
responsibilities will include managing relationships with all advertising/media agen- 
cies, maintaining artist press kits, files and bio's and website management. 

Qualifications for this position are: 

• 2 - 3 years experience in public relations in the music industry 
s Interne t/website management experience 

• College degree 

• Proficient with MS Word, Excel & Powerpoint 

• Excellent verbal and written communication skills 

Qualified applicants may submit resumes & salary requirements to: 

Telarc International Corporation 
Attn: Human Resources Manager 
23307 Commerce Park Road 
Cleveland, Oh. 44122 

(NO PHONE CALLS PLEASE) Equal Opportunity Employer 



IF YOU CAN SELL ADS LIKE THIS 
(OR BIGGER) BILLBOARD WANTS YOU!! 

Billboard Classified, the music industry's most successful classified, is expanding its 
New York City telemarketing sales staff. You'll be cold calling to new prospects as 
well as upselling to current accounts. Although this is an entry-level position, you 
should have the articulation, poise and intelligence of a sales professional - we'll pro- 
vide the skills training. We offer a salary plus commission and benefits. 

FAX RESUME & COVER LETTER TO: 
HAROLD ITZKOWITZ AT (212) 536-8864 

Billboard is an equal opportunity employer 



ACCOUNT SERVICE REPRESENTATIVE 

Fast growing national independent music dis- 
tributor has an opening for a ASR in Manhat- 
tan. Job specifications are retail sates sup- 
port, in store marketing and merchandising, 
etc. We prefer a minimum of ihree years re- 
cord experience, knowledge of music market- 
ing methods, high energy and enthusiasm, 
We offer a competitive salary, comprehensive 
benefits and performance bonus. Fax resume 
to: ASR Position Fax: (503) 257-9061 



All applications kept confidential. No calls, 
plMse. We are a drug tree/equal opportunity 
employer. 



VIDEO SOFTWARE BUYER 

Report to: Director of Purchasing 
Position Requirements: BS + min 4 yrs 
experience Knowledge of Lotus and 
Excel Spreadsheet AS - 400 a plus. 
Responsibilities: Fully manage inven- 
tories of about 20 vendors - Place 
purchase orders - Return overstock & de- 
tects - Price protection - negatrve deals wv 
vendors - Arrange shipments to & from 
warehouse. Marl resume to: 

HR Dept., 550 Grand Street 
Jersey City, NJ 07302 
No phone calls please 



Billboard Advertising 
212-536-5174 



EXPERIENCED MUSIC 
PUBLICIST WANTED 

For busy PR firm with prestigious clients. 
Competitive compensation package. Send 
resume and salary requirements to: 
Box &404, Billboard Classified 
1515 Broadway 
New York, N.Y. 10036 



STORE FOR SALE 



MUSIC STORE FOR SALE 

In world renown South Beach's hottest street. 
3200 sq.ft. space, below market value, four year lease. 
Extensive and constantly expanding customer base. 
For further information feel free to contact us at 
your convenience. 
Tel. (305) 223-8012 



• BROWSER 1 DISPLAY SYSTEMS • 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 




Call or write today tot FREE sample Pa k 

Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 
401 W«s1 Superior - Chicago IL 60610 
Phonp 31J-M2 0822 ■ ToMree: 800-822 4410 
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HIGHER GROUND 

(Continued from page 58) 

Hotel hosted by Rob Patz of the syn- 
dicated show "Southern Styles." They 
performed selections from their cur- 
rent a cappella album, "The Front 
Porch Collection, Vol. 2," that were 
absolutely stunning. Kenny and Mark 
Bishop along with their father, Ken- 
neth, and vocalist Carl Williams Jr. 
delivered an incredible performance. 
The interplay of their vocals was 
engaging, and when they launched 
into their hit "You Can't Ask Too 
Much Of My God," I confess, I had 
teal's. It was beautiful. That song, by 
the way, didn't go unnoticed at NQC. 
Mark won the Southern Gospel Song- 
writers Assn.'s songwriter of the year 
accolade, and the Bishops won trio of 
the year at the Singing News maga- 
zine awards and album of the year at 
the Gospel Voice magazine awards. 
Their new Homeland album, "Reach 
The World," will be released next 
month, and it looks to be another out- 
standing collection. 

There were several memorable per- 
formances on Saturday evening, 
among them the McKameys (doesn't 
joy just radiate from Peg's face?), the 
Isaacs, the Hoppers, the Nelons, the 
Cathedrals, and the Palmetto State 
Quartet. It was an emotional perfor- 
mance from Palmetto State as mem- 
bers Jack Pittman and Jack Bag- 
well announced their retirement after 
56 years in Southern gospel music. 
Bass singer Harold Gilley is also 
leaving the group to preach. He intro- 
duced his replacement, Jeff Pearles, 
who closed the 40th NQC with a stir- 
ring rendition of "How Great Thou 
Art." 
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OT NEWS: After months of spec- 
ulation, it's official. Steve Taylor has 
launched a new company. Squint En- 
tertainment, which will be involved in 
music and film projects. The compa- 
ny is a partnership with Word/Gay- 
lord Entertainment. Stephen Pren- 
dergast has been named VP and will 
work out of the company's Los Ange- 
les office. Stay tuned for more details. 



KEEPING SCORE 

(Continued from page 59) 

available at Vox's usual budget price; 
the company will donate a portion of 
the proceeds to the Diana, Princess of 
Wales Memorial Fund. 

Newman and her group are also 
featured on a new Vox recording of 
traditional Jewish liturgical music, 
pitched toward Yom Kippur and titled 
"Thank God It's Friday," which Vox 
GM Todd Landor hopes will match 
the success of Vox's "Mystical 
Chants," which went platinum. 

Different strokes: Sony 

Classical is following up on its "Ap- 
palachia Waltz" quasi -crossover disc 
with "Uncommon Ritual," which fea- 
tures one member of the "Ap- 
palachia" trio, composer/bassist 
Kdgar Meyer, who this time is col- 
laborating with bluegrass and jazz 
instrumentalists Bela Fleck on 
banjo and guitar and Mike Marshall 
on mandolin, guitar, mandocello, and 
mandola. The disc is a mix of classi- 
cal, jazz, and bluegrass; it includes a 
selection from Bach's "Art Of The 
Fugue" and Pablo de Sarasate's 
"Zigeunerweissen" and compositions 
by each of the players as well as col- 
laborations among them. The trio will 
open the Chamber Music Society of 
Lincoln Center season Oct. 14, and 
WNYC-FM New York will broadcast 
the concert live. 



Update 



CALENDAR 



A weekly lifting of t rade shows, 
conventions, award shows, semi- 
nars, and otker events. Send infor- 
mation to Calendar, Billboard, 
1515 Broadway, New York. N.Y. 
100.16. 

SEPTEMBER 

Sept 17-20. National Assn. 01 Broadcast- 
ers Radio Show. New Orleans Convention Cen- 
ter, New Orleans. 202-775-4970. 

Sept. 18-20, Cutting Edge Music Business 
Conference. Music Business Institute, Con- 
temporary Arts Center, New Orleans. 504-945- 
1800. 

Sept. 20-21. Second Business Of The 
Music Conference, West Las Vegas Library 
Theater. Las Vegas, 702-647-7735. 

Sept. 20-25. The Australian Music Con- 
vention Seminar, Fair And Festival. Sydney 
011-612-9380-6864. 

Sept. 23. Rock On: The Art Of Producing, 
sponsored by WBAI-FM New York. 718-693- 
1280. 

Sept. 24, The Country Music Assn.'s 31st 
Annual Country Music Awards. Grand Ole 
Opry House. Nashville. 615-244-2840. 

Sept. 24, Second Celebrity Fashion Show, 
sponsored by the Sony Volunteer Group/Making 
a Difference, New York Hilton and Towers. New 
York. 212-833-5558. 

Sept. 25. SESAC Country Music Awards. 
SESAC headquarters. Nashville. 615-320- 
0055. 

Sept 25. How To Choose A Subpublisher. 

sponsored by Assn. of Independent Music Pub- 
lishers, Hotel Sofitel Ma Maison. Los Angeles. 
818-842-6257. 

Sept 25. Women In Music's Working The 
Industry series seminar — "Working Live 
Shows: The Ins S Outs of Touring," ASCAP 
Building, New York. 212-459-4580. 

Sept. 26-29, Audio Engineering Society's 
103rd Convention, Jacob K Javits Center. New 
York. 212-661-8528. 



Sept 27. Technical Excellence t Creativ- 
ity Awards. Marriott Marquis, New York. 510- 
939-6149. 

Sept. 27. How To Start I Run Your Own 
Record Label, New Yorker Hotel, New York. 
212-688-3504. 

Sept 28, Concert At The Point. Town Point 
Park, Norfolk. Va. 757-441-2345. 

Sept 29. Lauri Strauss Leukemia Foun- 
dation Eighth Annual Benefit Performance. 
"Melodies And Memories." Carnegie Hall. New 
York. 212-696-1033. 

Sept 29-0ct. 1, Wherehouse Entertainment 
Annual Conference, Los Angeles Marriott. Los 
Angeles. 310-538-2314, extension 1905. 

OCTOBER 

Oct 1, Program Director Seminar, spon- 
sored by Arbitron. Atlanta Airport Hilton and 
Towers, Atlanta. 410-312-8311. 

Oct. 4. Black Talent News Music Business 
Summit, Seavers Hall. Loyola Marymount Uni- 
versity, Los Angeles. 310-226-8497. 

Oct 5. Fifth Annual Michael Bolton Foun- 
dation Celebrity Softball Game I Black Tie 
Gala/Auction. Cubeta Stadium, Stamford. 
Conn., and Hyatt Regency Greenwich, Old 
Greenwich. Conn. 203-483-6463. 

Oct 6. Indie Label Forum, co-sponsored 
by the New York Chapter of the National Acad- 
emy ol Recording Arts and Sciences and B'nai 
B'rith. location to be announced. 212-245- 
5440. 

Oct. 6. New York NARAS lazzJam. Birdland, 
New York. 212-245-5440. 

Oct. 7-9. East Coast Video Show. New 
Atlantic City Convention Center. Atlantic City, 
NJ. 203-256-4700. 

Oct 9. Wizards At The Board: New Tech- 
nology For Engineers, presented by the New 
York Chapter of the National Academy of 
Recording Arts and Sciences, New York. 212- 
245-5440. 

Oct 13-19. World Of Bluegrass Conven- 
tion, presented by International Bluegrass 



GOOD WORKS 
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EALING MUSIC: Spearheaded 
by Nashville singer/songwriter 
Vanessa Hill and Warner/Reprise 
Nashville, the project Students 
Against Violence (SAVE) will bring 
live performances of healing music 
to children and the community of 
Nashville. In conjunction with 
SAVE, Hill has released a single, 
"Everything's Gonna Be Alright," 
which she will perform live at a local 
Blockbuster Music outlet. Contact: 
Warner/Reprise Nashville at 615- 
320-7525. 

PlAYING FOR SPACE: Acoustic 
duo Eric Tingstad and Nancy 
Rumbel will play a benefit concert 
Oct. 4 at the Music Center for the 
Performing Arts in Milwaukee to 
raise funds and public awareness 
for the Alliance to Save the County 
Grounds, a coalition of community 
groups trying to preserve the urban 
green space and historic buildings 
on the Milwaukee County Grounds. 
The duo has been active in using 
music to help boost public environ- 
mental awareness. Tingstad and 
Rumbel have released eight albums 
on the Narada label. Contact: Sue 
Schrader at 414-9(51-8350. 
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ROOKS HOSTS TOURNEY: 



Host Garth Brooks and other coun- 
try music personalities will partici- 
pate in the 15th annual Academy of 
Country Music Bill Boyd Golf Clas- 
sic Oct, 20 at the De Bell Golf 
Course in Burbank, Calif., to raise 
funds for the T.J. Marteil Founda- 
tion for Cancer, AIDS and 
Leukemia Research, including its 
West Coast division, the Neil Bogart 
Memorial Laboratory, and the Los 
Angeles Shriners Hospital for Crip- 
pled Children. More than $600,000 
from this annual event has been 
donated to various causes. Contact: 
213-462-2351. 

Concert fights leukemia.- 

Marvin Hamlisch and Skitch Hen- 
derson will co-host a concert Sept. 
29 at New York's Carnegie Hall to 
benefit the Lauri Strauss Leukemia 
Foundation, which has raised more 
than $1.5 million in grants for 
leukemia and allied cancer research 
at various hospitals in the U.S. 
Lauri Strauss' parents. Herb and 
Evelyn, established the foundation 
in memory of their daughter, who 
died at the age of 26. The event will 
also feature Maureen McGovern, 
Peter Yarrow, John Pizzarelli, and 
the Dallas Brass. Contact: Jim 
Murtha at 212-967-7350. 



Music Assn., Gait House Hotel, Louisville, Ky. 
502-684-9025 

Oct 14. National Academy Of Recording 
Arts And Sciences Fall Symposium Series, 
"Building Your Team," A&M Chaplin Sound- 
stage. Los Angeles. 310-392-3777. 

Oct 16-18. Billboard/Airplay Monitor 
Radio Seminar & Awards, Orlando Renais- 
sance Resort. Orlando, Fla. 212-536-5002. 

Oct 16-18. North By Northwest Music I 
Media Conference. Portland Hilton. Portland. 
Ore. 512-467-7979. 

Oct 17-19, MusicWomen International 
Fourth Annual Global Conference, Loews 
Vanderbilt Plaza. Nashville. 615-860-4084. 

Oct 20. 15th Annual Academy Of Country 
Music Bill Boyd Golf Classic. De Bell Golf 
Course, Burbank, Calif. 213-462-2351. 

Oct. 23, Women In Music's Working The 
Industry series seminar— "Working The Net: 
Using New Media to the Mat," ASCAP Build- 
ing. New York. 212-459-4580. 

Oct 23. Sixth Annual Salute To Excellence 
Dinner Honoring Tony Gray, New York Ball- 
room, Sheraton New York Hotel & Towers. 212- 
222-9400. 

Oct. 24-25, Fourth Annual Regional Coun- 
try Radio Seminar. Radisson Hotel. Sacra- 
mento, Calif. 615-327-4487. 

Oct 24-26. National Academy Of Song- 
writers Presents Songwriters Expo 20, Bur- 
bank Airport Hilton and Convention Center, Bur- 
bank, Calif 213-463-7178. 

Oct. 25. Fourth Annual Principal Health 
Care Jazz On The Run 5K Run. sponsored by 
WJCT Jacksonville. Fla.. Metropolitan Park, 
Jacksonville, Fla. 904-739-1917. 

Oct 27. The Museum Of Television And 
Radio's Third Annual Radio Festival. New 
York, 212-621-6735. 

Oct. 29. City Of Hope Spirit Award Cere- 
mony, honoring Antonio I.A." Reid and Ken- 
neth "Babyface" Edmonds, Century City Plaza 
Hotel backlot. Century City. Calif. 213-892- 
7268. 

Oct 29-Nov. 2. Black Entertainment I 
Sports Lawyers Assn.'s 17th Annual Confer- 
ence. Rio Del Mar Resorts Center. San Juan, 
Puerto Rico, 301-333-0003, 

NOVEMBER 

Nov I, Sixth Annual West River Jazz Fest. 

sponsored by the Chesapeake Cultural Arts Inc., 
Our Lady of Perpetual Help Hall. Edgewater. Md. 
410-867-0888. 

Nov 5. National Academy Of Recording 
Arts And Sciences Fall Symposium Series. 
"Raising Your Profile." A&M Chaplin Sound- 
stage, Los Angeles. 310-392-3777. 

Nov 13. Great American Jazz Piano Com- 
petition, sponsored by WJCT Jacksonville. Fla.. 
Florida Theatre. Jacksonville, Fla, 904-355- 
ARTS. 



FOR THE RECORD 

In the Sept. 13 issue of Latin 
Music Quarterly, some photos were 
misidentified. The artists pictured 
on page 12, from left, were Fey, 
Charlie Zaa, Shakira, and Frankie 
NegnSn. Artists on page 16, from 
left, were Marc Anthony and Car- 
los Vives. 

Ron Stuve, senior director of 
BMG Songs/Nashville, reports to 
Karen Conrad, VP of country oper- 
ations at the company. Last issue's 
Executive Turntable announcement 
of their respective appointments 
intimated otherwise. 



Nov. 14-15. Jacksonville Jazz Festival, 

sponsored by WJCT Jacksonville, Fla., Metro- 
politan Park, Jacksonville, Fla, 904-358-6336. 

Nov 15, How To Get A Record Deal From 
AToZ, New Yorker Hotel. New York. 212-688- 
3504. 

Nov. 18, SESAC New York Music Awards. 

Supper Club. New York. 212-586-3450. 

Nov 20, Studio Musicians: 
Instinct/Extinct?, presented by the New York 
Chapter of the National Academy of Recording 
Arts and Sciences. New York. 212-245-5440. 

Nov 20-22. Billboard Music Video Con- 
ference And Awards. Beverly Hilton. Beverly 
Hills. Calif. 212-536-5002 

DECEMBER 
Dec 3, Third Annual New York NARAS 
Heroes Awards. New York. 212-245-5440. 



LIFELINES 



BIRTHS 

Boy, Brian Thomas, to Cathy and 
Kevin Morgan, Aug. 26 in Ridgefield 
Park, N.J. Mother is copyright associ- 
ate at Famous Music Publishing. 

Girl, Emily Stephanie, to Dominic and 
Jilly Pride, Sept 12 in London. Father 
is international music editor at Bill- 
board. 

Girl, Sara Kate, to Harry and Jill Con- 
nick Jr., Sept. 12 in New York. Father 
is a recording artist and actor. 

MARRIAGES 

Karima Trotter to Joey Kibble, Aug. 
17 in New Orleans. Bride is a member 
of gospel group Virtue. Groom is a 
member of Take 6. 

Susan Wassenaar to Denis Kizzardi, 

Sept. 7 in Las Vegas. Bride is executive 
assistant/administration manager at 
Arista Records. Groom is Northeast 
branch sales representative at Poly- 
Gram Group Distribution. 

Amy Hill to Chris Keiss, Sept. 7 in 
San Diego. Bride and groom are direc- 
tors at Tony Kaye & r^rtners. 
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Wf//(. f&jfe MMtt, Billboard debuts a 
new feature within the Programming 
section, WebWaves. The monthly col- 
umn takes a look at the nation's most 
mnovative radio station World Wide 
Web sites. First up is KIISFM Los 
Angeles. 

As one of America's most-visit- 
ed radio station Web sites, top 40 
KIIS-FM Los Angeles knew it 
had to create as high profile a 
product as its daily uptempo 
offerings of pop music and morn- 
ing man Rick Dees. 

"We wanted to be the first 
radio station with a high-quality 
extension of its on-air image," 
says KIIS GM Roy Laughlin. 
"Our PD Dan Kieley is always 
looking for new ways to keep it 
fresh and mirror exactly what's 
on- air." 

It must be working. According 
to Web wrangler Chris Peaslee, 
who doubles as the station's traf- 
fic manager, KIISFM.com aver- 
ages 1 million hits per month. 
"Now, we're even more so mass- 
appeal," he says. 



The KIIS Web sites serves up 
the usual stuff like concert info 
and personality bios but takes its 
effort a step further with a guest 
book and Plug In, allowing visi- 
tors to share demographic details 
for KIIS' database, as well as fea- 
turing a Digital Dees screen 
saver with download instructions 
and the KIIS Closet, where sta- 
tion-logoed merchandise can eas- 
ily be ordered. 

As well, Peaslee lays claim to 
the first-ever live charity auction 
over the Internet. "It's just so 
KIIS," he enthuses. "When this 
project first started, we hooked up 
exclusively with Yahoo! L.A. Our 
banners are now seen by some 1.5 
million surfers each month." 

Add that to a full load of big- 
name banners like CompUSA, 
Lenscrafters, and Pennzoil atop 
the station's site, which Laughlin 
says brings in value-added oppor- 
tunities for on-air advertisers: 
"We use it to extend the on-air 
promotional [package] value of 
our advertisers, which, in the end, 
always results in added dollars." 



Rock Stations Keep Heritage Alive 

Longtime Listeners Lean Toward The Familiar 



This story was prepared by Rock Air- 
play Monitor managing editor Marc 
Schiffman 

For PDs of heritage rock stations, the 
million-<lollar challenge has become how 
to pilot their outlets successfully into 
the new millennium, especially when 
they're dealing with a format that's 
been seriously dented in recent years 
by the fragmentation of rock radio. 

That's just the question facing John 
Duncan, who recently inherited the PD 
seat at KLOS Los Angeles, which sat at 
a 2.2 in the spring Arbitron. Ultimate- 
ly, he says, the goal is to be true to the 
call letters. While KLOS made a much- 
publicized stab at redefining itself as an 
active rocker, "it's a mistake to keep the 
calls and clear the slate. If you have a 
shot at taking a heritage station back to 
where it's been in the past, the calls are 
the most valuable commodity you have." 

Duncan's first ally in reconciling the 
KLOS calls and its heritage was the 
"Mark And Brian Morning Show." 
"They are, in my view, the kingpins 
upon which the rest of the radio station 
must be built It was vital to get to know 
them and to hopefully earn their trust 
and respect" 

Beyond the morning show, Duncan 
has been re-evaluating the station's tal- 
ent needs. "The station had been 
changed dramatically and was an active 
rock station [with] very good active rock 
people, but not right for a heritage sta- 
tion," he says. "Heritage people can be 
a great strength or a great weakness, 
depending upon their attitude, their 
energy level, their willingness to work 
hard and long to win, and how much 
they were able to maintain their name 
and reputation among a target audi- 
ence." 

Duncan adds, "I'm in the enviable 
position of having lots of great talent 
available in this market, with lots of 
great heritage associated with them. So 
there's a lot of people I can choose from 
if we're going in that direction." 

Duncan says that heritage Isn't mere- 
ly in the audience's perception; it's 
something that can live in the halls of 



the station itself. When it comes to 
music, Duncan feels it's invaluable. He's 
been testing the library to see what's 
still viable, but "the harder part is to 
mix into that fabric the spice of the 
radio station that creates relief and that 
creates excitement and l 0h wow,' " he 
says. "You have to rely heavily on the 
collective experience of your staff. We're 
fortunate to have a lot of that heritage 
at our disposal. Music director Rita 
Wilde knows the market inside out and 
knows the music." 

With KLOS having "lost the trust of 
the audience" through its previous 
changes, he says, trust is key to bring- 
ing the core back. "You have to go back 
to them and admit that 'We screwed up, 
but we're OK now.' Then give it time. 
Wounds take time to heal, and this is a 
wound between the station and the audi- 
ence." 

Once the product is fixed, "market- 
ing is essentia] to the successful restora- 
tion," he adds. "Just fixing the product 
and making it what they like again 
doesn't tell them that you did that A lot 
of them are so disenfranchised that 
they don't even cume you anymore, so 
how would they know?" 

In January of this year, album WBAB 
Ixmg Island, N.Y., programming coor- 
dinator Eric Wellman was named oper- 
ations manager. WBAB was at a 2.6 12- 
plus in the spring. "The challenge is 
obvious," he says. "How do you keep the 
young end interested while keeping the 
old end from being pissed off?" 

Wellman says that before his arrival, 
"the station was going down the road of 
being [increasingly] tight on currents. 
We were probably headed in the direc- 
tion WNEW [New York] is in right 
now — if it's not an established artist 
with new product, we won't play it" And 
that, says Wellman, is a problem. 
"You're going to wind up becoming an 
oldies station, and you're going to have 
a niche segment that will listen because 
they grew up listening to you." 

Now, Wellman says, the goal is "to 
keep the same formula that was at AOR 
for 25 years: the best old stuff and the 
best new stuff that make sense. We 



haven't done extreme things on the air. 
A good example is Sugar Ray's 'Fly' It's 
hot and happening, but we felt that that 
was the kind of thing that was going to 
drive the 45-year-old guy away. On the 
other hand. Sublime was definitely new 
and quirky, and in 'What I Got,' you 
hear 'Lady Madonna,' and that lends 
familiarity to even an older listener." 

Wellman sees a paradox when comb- 
ing through new music for appropriate 
material. It's hard to tell from sales, 
because his core listeners, in their mid- 
30s, aren't an active record-buying audi- 
ence. "There are some situations where 
we look at a John Fogerty record and 
know it's not going to be five-times plat- 
inum," but the station will play it 
nonetheless. 

As for the younger end of his audi- 
ence, he believes some will become fans 
because "this has probably been the 
first time youth grew up listening to 
their parents' music. A 20-year-old can 
listen to Zeppelin and Floyd and also be 
open to the newer stuff. You go to the 
H.O.R.D.E. festival with Neil Young and 
see just as many 20-year-olds as 40- 
year-olds." 

With New York rock radio going 
through changes, Wellman sees an 
opportunity to funnel in new cume. 
"Once we get them, we want to provide 
everything they want to hear. We don't 
want to be just one thing to them." 

When album WRDU Raleigh, N.C., 
PD Bob Edwards took over a year ago, 
he knew his station's heritage was his 
best ally. "WRDU certainly meant 
something to that 30-plus audience that 
grew up with the station. The image 
was very much burned into the [listen- 
er] in the market We had the idea that 
if we did a better job with the music, we 
could increase the [time spent listen- 
ing]." 

He says heritage means that WRDU 
can still "feature a lot of the artists that 
were first exposed on the station 10-15 
years ago." And being able to play 
everything from Queensryche to Kenny 
Wayne Shepherd means that "right now 
is a great time to be doing mainstream 
(Continued on page 102) 
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On Its Own, Epic's Poppy Peach Union 
Feeds U.S. Listeners' Appetite For Pop 



In GOOD COMPANY: Despite the 
sing-along pop branding of newcomer 
Peach Union's fast-breaking "On My 
Own," this is hardly a band whose fan- 
cies have been flavored through time 
with bubble gum. 

Amid a backdrop of inspirations that 
range from Cole Porter and Kraftwerk 
to T. Rex and Isaac Hayes, accompa- 
nied by the melodic achievements of 
Burt Bacharach, Hal David, and 70s 
Motown, the trio that makes up the 
London-based ensemble stirs a melange 
of musical styles into its own credible 
pop pastry. 

"Every type of music has something 
to say that's valid. I think we try to 
merge all the critical elements of pop 
music into a sound that really repre- 
sents us," says group member Pascal 
Gabriel. "We're quite selective of those 
elements that we filter in, but 1 think 
it's obvious we like a wide range of 
music." 




PEACH UNION 



Peach Union's first single on Epic, 
free of hype or history, made a ripe 
entry onto the Hot 100 Singles chart 
last issue at No. 50, the Hot Shot Debut 
In this issue, it romps to No. 45, clear 
enough evidence of its ear-catching 
chug-along melody and instantly mem- 
orable mantra for independence. 

"On My Own" was inspired by a 
"relationship that was going very badly 
wrong, and you decide you have to do 
things on your own," says the Belgian- 
born Gabriel "You must stand by your- 
self and be counted by yourself, which is 
sometimes difficult to face. But then you 
realize that there's something good 
about that The song actually looks at 
the positive side of breaking up." 

For lead singer Lisa Lamb, the 
theme works on numerous levels. "It 
could be a romantic relationship or any 
situation that you're not really happy 
with. You're offering an olive branch 
to the person you're leaving, a fond 
farewell, which is bittersweet," she 



says. "Things are not working so well, 
but it's not because the person isn't 
important You just have to move on." 

Lamb adds that she's found the song 
reacts well with women. "So often, 
songs sung by women leave them as vic- 
tims, but this is very much, 'Look, babe, 
I love you, but I've got to go.' A lot of 
women haw related to that" 

Such an attempt to capture a slice of 
real life is a common thread throughout 




by Chuck Taylor 

the 10 tracks on Peach Union's self-pro- 
duced debut album, "Audiopeach," due 
Oct 28. Themes ranging from romance 
and lost love to death and desolation 
wrap themselves in accessible, cre- 
atively arranged melodies, such as the 
wistful, beat-bordered "From This 
Moment On," a no-brainer follow-up, or 
the equally enchanting, straight-ahead 
dance party-favor "Made In Vain." 

"It started out as a dancehall kind of 
album, then when we came up with 'On 
My Own' and 'Made In Vain,' it became 
more midtempo," Gabriel says. "It's a 
bit eclectic with some dancefloor stom- 
pers, some midtempo tracks, and some 
fairly hard, upfront house v numbers as 
weU." 

Regardless of how it's defined, the 
simple fact is, the Peach Union sound 
has captured the attention of American 
radio and the ears of the listening pub- 
lic 

"Our success in the U.S. is weird. It's 
a privilege, it's fantastic," admits an 
awed Gabriel. "It's just hard for that to 
sink in. The States are so huge, it's dif- 
ficult to imagine what having a hit there 
means." 

Adds Lamb, "Yes, we get bulletins 
from the record company, but do I 
believe them?" Fortunately, the London- 
bred singer has family in Washington, 
D.C., including her stepmother, who 
heard the song playing at the US. Trea- 
sury gym, and two sisters, 7 and 9, who 
have reported airplay of the song on top 
40 WWZZ there. "I've wanted to be a 
pop star ever since I was a little girl. I 
figured everyone at school would be nice 



to me and I'd never get in trouble," 
Lamb says. "That thrill that my sisters 
get from hearing it escalates my level 
of fascination. Everyone wants to be 
friends with them now." 

In case that still doesn't suffice in 
proving the group's burgeoning recog- 
nition. Epic Records senior director of 
A&R Lee Dannay assures, "There's 
been a tremendous amount of excite- 
ment from Epic on this act. They've 
been a favorite from the moment peo- 
ple started hearing it 

"I think Peach Union has a refresh- 
ing sound," she adds. "There's a lusti- 
ness about it; there are fuller sounds 
that don't seem to me to have an imme- 
diate burn the way a lot of pop records 
do. They have more body, more depth." 

Gabriel and Lamb, along with third 
Peach Paul Statham, will have the 
opportunity to check things out for 
themselves when they hit the States in 
late September, first at a radio station 
gig at WBZZ Pittsburgh, followed by a 
few days of promotional hoo-ha in New 
York. Remixes of "On My Own" will be 
released toward the beginning of Octo- 
ber, while a tour is likely next year, fol- 
lowing as much media, television, and 
video exposure as Epic can muster. 

■The band will also likely make rounds 
in Japan, where a buzz has begun, and 
in Europe, where "On My Own" is 
preparing for release. And maybe, too, 
a stop in Israel. "Believe it or not 'On 
My Own' went to No. 1 there. 'From 
This Moment On' got as much airplay 
as the Spice Girls," says Gabriel. 

In any case, public appearances are 
hardly uncharted territory for the 
members of Peach Union. Gabriel, with 
British record producers Mark Moore 
and Tim Simenon, masterminded 
three top five U.K. singles in the late 
"80s for dance outfit S'Expresa and four 
top 10 hits between 1988 and 1991 for 
Bomb The Bass. 

Statham has written and recorded 
with former Bauhaus vocalist Peter 
Murphy, including his 1990 U.S. single 
"Cuts You Up." Lamb, after graduating 
from London's Chelsea School of Art, 
moved to the U.S., joined a jazz band, 
made a jungle record, then hit the stage 
in Las Vegas as a showgirl. She's also 
had poetry published. 

The group came together in the early 
part of the decade when Statham, bored 
with his work after assisting on five 
Murphy albums, agreed to meet poten- 
tial co-collaborator Gabriel in Istanbul, 
Turkey. The two discussed their under- 
{Conthiucd on woe 10J) 



Consultant Constantine 
Takes On KINK PD Duties 



Dennis constantine is one of 

those names synonymous with triple- 
A. The 17-year veteran of triple-A 
KBCO Denver left the station as VP 
programming to open his own con- 
sulting firm. At the beginning of the 
month, though, his career took a new 
turn with the announcement that he 
was named PD at KINK Portland, 
Ore. While he'll still be keeping the 
consulting shingle out Constantine is 
focused on his new station and its 
American Radio Sys- 
tems (ARS) parent as 
he executes a move he 
feels is necessitated 
by the current owner- 
ship climate. 

Looking at the 
gathering phalanxes 
of stations in each 
market under one 
owner, Constantine 
says, "When you have 
four or five FMs, you 
don't need to have an 
outside vendor [con- 
sulting], you can have 
somebody in-house. 

"You can have may- 
be somebody from the 
corporate office who is 
a consultant and re- 
search person. You 
can actually hire 
somebody on your staff to be a pro- 
grammer or an overseer for the entire 
group. So, it's made being an inde- 
pendent vendor a lot more difficult in 
the new world of consolidation. For 
me, it made a lot of sense to go inside 
one of the companies and basically 
work my way up." 

And Constantine is assured of ARS' 
commitment to the station and the for- 
mat "KINK at one time was the No. 
1-billing radio station in Portland. Be- 
cause of the quality audience, the type 
of people that listen to KINK, it has 
the opportunity to charge a lot more 
for its commercials and therefore be 
very dominant in the marketplace," 
says Constantine. "ARS recognizes 
this and will give the station the 
opportunity to capitalize on the qual- 
ity audience it has." 

With nearly 30 years of history, 
KINK is not only one of the first triple- 
As but also one that stayed true to the 
format's broadest tenets. Constantine 
says it reminds him of KBCO's heyday, 
and he is mindful of the heritage. "I 
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definitely am going to be respectful of 
what KINK is and what they're about 
My job is not to go in and change what 
the station is about because there are 
those expectations and I strongly be- 
lieve that when listeners tune in to a 
radio station, they need to get what 
they expect to get If people tuned in 
to KINK and didn't get what they 
expect KINK to be, it would harm the 
radio station. 
"I can't go in there with an agenda 
and say, 'I'm going to 
make this into a rock 
station or a soft rock 
station or a classic- 
leaning [station] or 
whatever.' KINK has 
its own image and its 
own heritage, and I'm 
going to be very re- 
spectful of that and 
basically make the 
station fresh and 
exciting in what peo- 
ple expect it to be." 

At least one area, 
though, that Constan- 
tine is eyeing is pro- 
motions that will 
allow KINK to bond 
with listeners. "I def- 
initely think that the 
station could be more 
promotionally in- 
volved with the community. That's one 
of the things that we can do. The most 
powerful form of advertising for a 
radio station is word-of-mouth, be- 
cause it's a personal recommenda- 
tion. The more you can personally 
involve people with your radio station, 
the stronger an advocate they become 
for the station. They become your 
evangelists, and that's really what's 
going to [allow] KINK to dominate 
the market" 

After two dozen years in Colorado, 
Constantine admits there will be a 
learning curve to understanding his 
new market at anything close to the* 
level of intimacy he has with the Den- 
ver area. But he considers himself a 
quick study. While hell be out in the 
streets meeting people and listening 
to them, he's going to start with his 
air staff. "The air staff have all been 
there for a long time. I 'm going to talk 
with each person individually and 
really get to know their perceptions 
to put together a picture of what this 
market is like." marc schiffman 
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Back after a five-year lull, the Sundays have a 
hit single titled "Summertime." But rather 
than extol the season, the characteristically lilt- 
ing song examines the burdensome ideal of romantic 
bliss. Sundays principals Harriet Wheeler and David 
Gavurin were inspired after, a couple of their friends 
enrolled in a dating service. 

"As society offers fewer and fewer opportunities 
for people to meet, the idea of going to dating ser- 
vices, joining lonely hearts' clubs, and placing singles 
adverts has become increasingly 'respectable,' at 
least in the U.K.," Gavurin says. And, Wheeler adds, 
"the trend of busy people ordering everything over 
the phone or your computer seems to contribute to 
that sort of made-to-measure mentality. 
"But the idea that you have to crystallize every- 



thing that's attractive about yourself into a short ad 
is really so tragic and funny," Wheeler continues. 
Gavurin says, "And people can really oppress them- 
selves with that mythic picture of romance, so we just 
wanted to address in a tongue-in-cheek way that the 
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— David Gavurin of the Sundays 



easily gained perfect partnership is indeed a myth." 

No. 21 on Modern Rock Tracks, "Summertime" 
comes from the Sundays' third DGC album, "Static 
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YDUHSELf OH SOMEONE LIKE YOU 


♦ MATCHBOX 20 

LAVAA'L'M : 


CBD 


10 


9 


10 


LAZY EYE 

"BATMAN 1 ROBIN* SOUNDTRACK 


♦ GOO GOO DOLLS 
WARNER SUNSET/WARNER BROS 


(3D 


13 


13 


9 


1 CHOOSE 

IXNAY ON THE HOMBRE 


THE OFFSPRING 

COLUMP * 


QD 


16 


20 


6 


EVERLONG 

THE COLOUR AND THE SHAPE 


♦ FOO FIGHTERS 

ROSWELUCAPITOL 


(3D 


15 


19 


4 


HELLO HELLO 


♦ TALK SHOW 

ATLANTIC 


14 


11 


7 


19 


LISTEN 

DISCIPLINED BREAKDOWN 


♦ COLLECTIVE SOUL 
ATLAN1 ; 


IS 


12 


12 


16 


BLEEDING ME 

LOAD 


Mt TALLICA 

ELiKTRA'EEG 


QB 


14 


15 


14 


SUPERMAN'S DEAD 


♦ OUR LADY PEACE 

COLUMBIA 


CtT) 


24 




2 


★ * * AlRPOWER * * * 

HITCHIN' A RIDE ♦ GREEN DAY 
■ 


QD 


21 


23 


5 


MY OWN PRISON 


CREED 

V.'IND UP 


15 


19 


IB 


31 


GONE AWAY 

IXNAY ON THE HOMBRE 


♦ THE OFFSPRING 

COLUMBIA 


20 


18 


11 


15 


LAST CUP OF SORROW 


♦ FAITH NO MORE 

SLASHflE PRISE 


21 


17 


10 


20 


THE DIFFERENCE 


♦ THE WALLFLOWERS 

INTtRSCOPE 


22 


20 


16 


11 


SOUL OF LOVE 

NOW 


♦ PAUL RODGERS 

VELVEL 


23 


22 


22 


7 


SUGARCANE 

diamond:, ■ 


CRY OF LOVE 


QD 


27 


31 


6 


ONE ANGEL 

STIR 


STIR 

AWAREjCAPITOL 


25 


23 


17 


16 


CAROLINA BLUES 

:V^iL.- : J', k. Mi. 


♦ BLUES TRAVELER 


QD 


30 


30 


b 


HIGH 

f' ■!.!■. : M- „\l M,\M: ..\ : !..: f- ! 


♦ JIMMIE S CHICKEN SHACK 


QD 


33 


33 


3 


WALKIN' ON THE SUN 

FUE-F YJ MA'IG 


♦ SMASH MOUTH 

int.;p-,:::>'e 


28 


25 


27 


9 


AENEMA 

AENIMA 


♦ TOOL 

ZDO'VOLCANO 


® 


NEW ► 


1 


SLOW RIDE KENNY WAYNE SHEPHERD BAND 

TROUBLE IS m. HIT if. 


cm 


NEW ► 


1 


EVERYTHING TO EVERYONE 

SO MUCH FOR THE AFTERGLOW 


EVERCLEAR 

CAPITOL 


QD 


NEW ► 




BLAME 

DISCIPLINED BREAKDOWN 


♦ rni 1 r t vr s.-i 

ATLANTIC 


32 


2E 


26 


6 


CONGO 

CALLING Ali. MAT iUNJ, 


♦ GENESIS 

ATLANTIC 


33 


31 


28 


5 


HIT THE GROUND RUNNING 

LIE TO ME 


JONNY LANG 
AIM 


34 


29 


29 


5 


FLY 

>l,-:ip ; l 


♦ SUGAR RAY 

LAVA/ATLANTIC 


35 


28 


21 


11 


LOCKED L LOADED 

CUT THE CRAP 


JACKYL 

EPIC 


QD 


35 




2 


THE FALL 

rm Ntx ms 


THE NIXONS 

MCA 


QD 


37 




2 


BEAUTY 

GENERATION SWINE 


MOTl FY CRUE 

CIEKTRAEEG 


QD 


NEW* 


1 


TRIALS 

GRANL'WOHlL 


COOL FOR AUGUST 

A'AkNEH UhOS 


39 


35 


34 


4 


HAVE YOU SEEN ME LATELY' 


COUNTING CROWS 

Dr,:r-,i't-N 


40 


34 


25 


17 


BATON ROUGE 

THE NIXONS 


♦ THE NIXONS 

MCA 



& Silence" (the previous two, "Reading, Writing & 
Arithmetic," from 1990, and "Blind," from '92, are 
both certified gold in the U.S.). Wheeler and Gavurin 
met in '83 in their hometown of Bristol, England, 
moving to London a few years later to form the band 
with bassist Paul Brindley and drummer Patrick 
Hannan. Wheeler and Gavurin also eventually 
formed Billie, now a little girl of 2'A. 

The couple originally met through mutual 
friends, "back in the days when that was possible," 
Wheeler says. And they courted in the time-hon- 
ored tradition. "Oh, I'm sure we annoyed our neigh- 
bors, sitting on garden walls talking about all the 
absurd things you talk about when you're 20 and 
drinking too much and smoking an inordinate 
amount of rollups" 
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Modern Rock Tracks 




_i i 


S2 

CM 5 


1* 


TRACK TITLE 

ALBUM TITLE (IF ANY) 


ARTIST 

1 -.PILLFfiOMOTlfiN _;.y-\ 


CD 


2 


2 


11 


★ * * No. 1 * * * 

WALKIN' ON THE SUN i «*» ai No. 1 ♦ SMASH MOUTH 

INTERSCOPE 


L±J 


1 




11 


FLY 


♦ SUGAR RAY 








LAVA/ATLANTIC 




4 


B 


9 


EVERLONG 

THE ;0LCURAND THE SHAPE 


♦ I OC 1 IGHTERS 

ROSWtlLCAPITOI 


CD 


g 


3 


16 


WRONG WAY 

SUBLIME 


♦ SUBLIME 

GASOUNE ALLET MCA 


CD 


6 


9 


10 


CRIMINAL 

TIDAL 


♦ FIONA APPLE 

CLEAN SIA-|,\VOPK 




3 


4 


13 


BUILDING A MYSTERY 

SURFACING 


♦ SARAH MCLACHLAN 

KETTWEFKAR 


CD 


12 


26 


3 


HITCHIN' A RIDE 

r.'Mn iL 


♦ GREEN DAY 

REPRISE 


CD 


11 


11 




THE RASCAL KING ♦ THE MIGHTY MIGHTY BOSSTONES 

LETS FAQ 1 MMGJMKMN 


9 


8 


6 


22 


PUSH 

TOURSELF OR SOMEONE LIKE TOO 


» '.t.'. T ai-: 

LAVAATLANTIC 


(To) 


10 


12 


19 


SELL OUT 

rupr, T'lt RADtOOFT 


♦ REEL BIG FISH 

MOW.HNIVERSAt 


11 


7 


5 


11 


0 VOU KNOW V.'HAT 1 MCAN' 


♦ OASIS 

-rn 


(J2J 


14 


16 


9 


SUPERMAN'S DEAD 


♦ OUR LADY PEACE 


(13) 


21 


37 


3 


* ★ * AlRPOWER* * * 

EVERYTHING TO EVERYONE EVERCLEAR 


QD 


27 




2 


* * * AlRPOWER* * * 

TUBTHUMPING ♦ CHUMBAWAMBA 

TUBTMUMPER PEPUiJUOUNIYERSAL 


15 


9 


7 


16 


TURN MY HEAD 


♦ LIVE 
-..v .-. 


^Tc> 


16 


19 


8 


GRADUATE 


-H RD F''F r-,,".p 
ELEKTRAEEG 


17 


16 


lb 


9 


JACK-ASS 


♦ HI r. 

DC* SEFfl N 


(J8J 


20 


20 


4 


HELLO HELLO 


♦ TALK SHOW 

-TUT.'IL 


19 


1? 


14 


27 


SEMI-CHARMED LIFE 


♦ -HMil iH BL ND 

ELE--RA if ''j 


20 


13 


10 


23 


6 UNDERGROUND 


♦ SNEAKER PIMPS 

CLEAN UPMRGIN 


(ID 


25 


27 




* * * AlRPOWER * * * 

SUMMERTIME ♦ THE SUNDAYS 

DGCAjC'fE.N 


KMJ 


23 


23 


5 


DREAM 

FOREST FOR THE TREES 


♦ FOREST FOR THE TREES 
DRBUfttvORKSSEFFEN 


23 


22 


18 


12 


BREATHE 

THE FAT OF THE LAND 


♦ PRODIGY 

IL MUTEiVAVERICKArVARNEfl BROS 


® 


NEW ► 


1 


DON'T GO AWAY 

BtHCRf NOW 


OASIS 
EPIC 


cm 


29 


33 


4 


PRISONER 


♦ : 

,A......,\'.'Lh..--v 


Ob) 


37 




2 


THIS LONELY PLACE 


GOLDFINGFR 

MOJCMJNIVERSAL 


QD 


.6 


33 


5 


MOST PRECARIOUS 

r\ ' i '.!>-. -if; 


♦ BLUES TRAVELER 


28 


.'I 


24 


2S 


SONG 2 

BLUR 


♦ F! FIR 

FOOOPARLOPHONEYIRGIN 


® 


12 


30 


7 


(CANT YOU) TOP LIKE 1 DO ♦ FILTER AND THE CRYSTAL METHOD 

-SPAWN" SOUNDTRACK MMOPTA1.TPIC 


30 


24 


22 


8 


VILLAINS 


♦ THE VERVE PIPE 


31 


30 


39 


7 


LET DOWN 


RADIOHEAD 

W 101 


32 


34 


28 


20 


THE DIT 1 LRLNCE 


» ,','MI ■ |:.,.V 

INTERSCOPE 


CD 


40 


40 


3 


LONG LONG TIME 


♦ LOVE SPIT LOVE 

MAVERICKWABNtR BROS 


CD 


NEW ► 


1 


LUCKY 

- . r -■ .'. :. 


SEVEN MARY THREE 

MAMWUTHAFIANTIC 


35 


35 


21 


14 


SICK 1, BEAUTIFUL 


♦ ARTIFICIAL JOY CLUB 

RL.'F,!.. 'l"INT( RSCCF 


36 


'1. 


34 


5 


HAVE YOU SEEN ME LATELY? 

RECOVERING THE SATELLITES 


COUNTING CROWS 

hi: ;lf-l-i 


3! 


!9 


35 


8 


MY TOWN 


* hi . h -i %!nr 

m 


38 


38 


36 


7 


NOT IF YOU WERE THE LAST JUNKIE ON EARTH • H 

COME DOWN TIM aMBMItt 


© 


NEWp 


1 


TOUCH, PEEL AND STAND 


DAYS OF THE NEW 

OUTPOST GEFFEN 


40 


31 


25 


10 


LAZY EYE 

"BATMAN £ ROBlN* SOUNDTRACK 


♦ GOO GOO DOLLS 

WARNER SlJNSF 1 ",V= : -'!,r -■ R R-JS 



CompUM 

o 
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HITS! 
IN 
T0KI0 

Week of September 7, 1997 



CD D'You Know What I Moan V Oas-s 
<2> I'll 8e rVli»ing You I Puff Daddy S 

Faith Evans Featuring 1 12 
S) Honey /Miinah Carey 
® Happiness ( Vanessa Williams 
® MMMBop/ Hanson 
® Sunshine Dfty / Man Bianco 
©Men In Black /Win Smith 
<S> Self Confidence / Newtane 
® OaijObu / Touko Funmchi 

r. F-.l I. 31 ; , : |I II S0Ul 

O Just A Freak / Crystal Waters 

featuring Oemus Rodman 
& Snaw On The Sahara / Anggun 
0 Someone / SWV Featuring Puff Daddy 
O To Make You Feel My love / Billy Joel 
(9 Samba De Janeiro / Bellini 
& Smile / The Supernatural 
<Q> Star Fruits Surf Fbder / Cornelius 
& IKiMiwWherelfsAt/AnSemts 
(9 Koyotno Tsukmo Youni / Erefsntokashimashi 
6 J Should I Walk Away / Summer camp 
& Koma Itsumo Maborosino Youni / 

Holudiran 
® Tmema chine / Chars 
O Star /Primal Scream 
@ Let s Start Over Again Shakatak 
53 Waiting For You / The Trampolines 
® Mo Money Mo Problems / The Notorious 

B.I.G. Featuring Mate And Puff Daddy 
& Something About The Way You Look 

Tonight / Elton John 
& Not Where It's At / Del Arnitri 
d Dam Dam Deo / Felicidad 
® Bitch : Meredith Brooks 
& Touch And Go / Soul Bossa Trio 
® Drive Ni luretstte / Miki Imai 
3 Serial Thnlla ,' Prodigy 
& Feel That Natural / Jennifer Brown 
© Fly / Sugar Ray 

® Lave Love Mode / Oimitri From Pans 
© Endless Summer Nude / Magokoro 

Brothers 
® Stand By Me /Oasis 
® You Are The Universe / The Brand New 

Heavies 

® II Must Be Lov«/floui-i S 

& Gypsy Lady / Man Bianco 
© If I Hadnt Got You / Chris Bra, de 
©Don't Say /Jon 6 
© All My Love / Patricia 
© C U When U Get There / Cooteo 
© Taryouga Niaubasyo / Kouki Simuu 
© Best Days / Juke 
@ I Say A Little Prayer / Diana King 
© 01 Me«*ngor - Denshikyouno Uta - / 
Southern All Stars 

© Buddy / Kenji Ofewa 

Selections can be beard on 
"Sapporo Beer Tokio Hot 100" 
every Sunday 1 PM 5 PM on 
J-WAVE/ 813 FM in TOKYO 



B1.3Ffl1 J-UJfiUE 

Station information available at: 
http://www.inlojapan.com/JVVAVE/ 
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Billhead, 



SEPTEMBER 27, 1997 



Adult Contemporary 


-S 


JS 


•2 
™s 




TITLE 

LA6CL i NUWBtRPTOMOTKJN LABEL 


ARTIST 


1 


1 


1 


11 


* * * No 

HOW DO 1 LIVE 

CURfi 73022 


. 1 * * * 

♦ LEANN RIMES 


(J) 


3 


6 


4 


SOMETHING ABOUT THE WAY VOU LOOK TONIGHT ♦ ELTON JOHN 


CD 


; : 


4 


9 


QUIT PLAYING GAMES (WITH MY HEART) ♦ BACKSTREET BOYS 


4 


2 


2 


23 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


CD 


23 




2 


* * ★ AlRPOWER* * * 

CANDLE IN THE WIND 1997 ♦ ELTON JOHN 

fiOCKET 568I0&MM 


© 


- 


10 


7 


SILVER SPRINGS 


♦ FLEETWOOD MAC 


7 


-1 


3 


14 


FOR ONCE IN OUR UVES 

WK 21 NJJUM Oil 


PAUL CARRACK 


CD 


e 


9 


7 


FOOLISH GAMES 


♦ JEWEL 


9 


9 


11 


12 


A SMILE LIKE YOURS 


NATALIE COLE 


10 


7 


5 


21 


FOR YOU 1 WILL 

i >vi • y.'.'-v V 


♦ MONICA 




Jl 


13 


7 


TAKES A LITTLE TIME 


♦ AMY GRANT 


12 


10 


g 


19 


GO THE DISTANCE 


♦ MICHAEL BOLTON 


13 


12 


7 


16 


LITTLE MORE TIME WITH YOU 


♦ JAMES TAYLOR 


(14) 


17 


z: 


4 


PROMISE AIN'T ENOUGH 


DARYL HALL JOHN OATES 


lb 


13 




33 


YOU WERE MEANT FOR ME 


♦ JEWEL 


16 


14 


15 


19 


DO YOU LOVE ME THAT MUCH 


PETER CETERA 


1! 


.;■ 


16 


50 


UN-BREAK MY HEART 


♦ TONI BRAXTON 


18 


K 


IS 


67 


CHANGE THE WORLD 


♦ ERIC CLAPTON 


19 


19 


19 


38 


FOR THE FIRST TIME 


♦ KENNY LOGGINS 


@ 


24 


25 


4 


* * * AlRPOWER * * ★ 

2 BECOME 1 ♦ SPICE GIRLS 

VIRGIN 38604 


21 


16 


12 


8 


TO MAKE YOU FEEL MY LOVE 


BILLY JOEL 


22 


22 


23 


25 


1 DON'T WANT TO 

LAfACE 2422»ARLSTA 


♦ TONI BRAXTON 


23 


21 


17 


24 


HERE IN MY HEART 

REPRISE ALBUM CUT 


CHICAGO 


G£ 


25 


26 


7 


ALL FOR YOU 


♦ SISTER HAZEL 


GD 


NEW ► 


1 


* * * Hot Shot Debut* * * 

so help me girl gary barlow 

ARISTA ALBUM CUT 


Adlllt Top 40 


i 


1 


1 


22 


* * * No. 1 * * * 

ALL FOR YOU ♦ SISTER HAZEL 

_'l!\L-:^AL i^U: ? weeki at No. L 


CD 


2 


2 


11 


FOOLISH GAMES 

itlamic e:::i 


♦ JEWEL 


3 


3 


4 


21 


SEMI-CHARMED LIFE 

E'.EKTR* 'iA; 7SEEG 


♦ THIRD EYE BLIND 


CD 


6 


8 


10 


I DONT WANT TO WAIT 

MAGv ALE JM lU'VlAfiVrft BROS 


♦ PAULA COLE 


(D 


5 


5 


20 


HOW BIZARRE 

•'JM 1 alejv :dt MLRCUR" 


♦ OMC 


CD 


1 


6 


12 


BUILDING A MYSTERY 

NETTWER" 1 339SAR STA 


♦ SARAH MCLACHLAN 


7 


4 


1 


31 


SUNNY CAME HOME 

-II 1 1,'PIA 


♦ SHAWN COLVIN 


CD 


9 


12 


12 


PUSH 


♦ MATCHBOX 20 


9 


8 


7 


32 


ONE HEADLIGHT 


♦ THE WALLFLOWERS 


10 


10 


11 


48 


BARELY BREATHING 


♦ DUNCAN SHEIK 


u 


11 


9 


22 


THE FRESHMEN 


♦ THE VERVE PIPE 


© 


13 


13 


13 


IF YOU COULD ONLY SEE 

V : 1 -V.' 


♦ TONIC 


13 


i: 


10 


19 


A CHANGE WOULD DO YOU GOOD ♦ SHERYL CROW 

ASM ALBLM III 


14 




14 


11 


THE DIFFERENCE 

T£-KO ; E ALB'jM CUT 


♦ THE WALLFLOWERS 


QD 


17 


19 


6 


FLY 

LAVA ALEMU ' J" ATI A.'ifir 


♦ SUGAR RAY 


16 


15 


16 


31 


CRASH INTO ME 

AJJ3UMCUT 


♦ DAVE MATTHEWS BAND 


17 


18 


17 


45 


YOU WERE MEANT FOR ME 


♦ JEWEL 


18 


i-: 


15 


13 


MORE THAN THIS 


♦ 10.000 MANIACS 


QD 


20 


20 


9 


THE IMPRESSION THAT 1 GET ♦ THE MIGHTY MIGHTY BOSSTONES 

Bn3 RIG ALBUM CULMERCURT 


CD 


21 


22 




QUIT PLAYING GAMES (WITH MY HEART) ♦ BACKSTREET BOYS 


QD 


23 


27 


5 


* * * AlRPOWER* * * 

TAKES A LITTLE TIME ♦ AMY GRANT 

AAU ALBUM CUT 


QD 


NEW»- 


1 


* * * Hot Shot Debut* * * 

CANDLE IN THE WIND 1997 ♦ ELTON JOHN 

ROCKET 56B10EVAAM 


QD 


26 


28 


5 


CRIMINAL 

.t-'. .V.A1- ,-.. r '.l r - 1 ,\ -f 


♦ FIONA APPLE 


© 


30 


35 


4 


HOW DO 1 LIVE 

CURB 73022 


♦ LEANN RIMES 


25 


22 


21 


23 


BITCH 

CAPITOL SS634 


♦ MEREDITH BROOKS 
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P R O G R A 



ROCK STATIONS KEEP HERITAGE ALIVE 

(Continued from page 98) 



rock." 

WRDU was up 6.9-7.1 in the spring, 
vs. a 4.3 share a year ago. It got some 
help from the departure of classic rock 
competitor WZZU (the calls have since 
resurfaced on another frequency) and 
WZZU's former morning show, featur- 
ing the syndicated "John Boy And Billy 
Show." "Putting on a syndicated morn- 
ing show has advantages and disadvan- 
tages, and it's a decision you have to 
make pretty carefully," Edwards says. 
"It was a black-and-white ratings deci- 
sion that they could bring in more cume 
to the station as a whole." 

Edwards feels his first allies are 
those who have stuck with the station 
throughout most of its history. "The 
entire focus stays on that group. It's an 
easier sell on those people that grew up 
with the station. Everything we do is 
with 25-44 men in mind," he says. 
Despite this, Edwards shies away from 



new music from Genesis, Paul McCart- 
ney, and Fleetwood Mac. "We play 
AC/DC and don't daypart," he says. 
"We keep the station pretty tempo- 
driven, whereas for the next guy down 
the road, Fleetwood Mac makes a ton 
of sense." 

Promotions are equally aggressive. 
In the recent Sinners and Winners 
sweepstakes, the winner was offered a 
choice between taking his wife to the 
Bahamas for a week or bringing his 
buddy with him to a brothel for a week, 
all expenses paid. "The music is pretty 
mainstream, so we use the promotions 
to drive a lot of the image and attitude 
at the station," says Edwards. 

At album WCCC Hartford, Conn.; 
PD Ron Dresner's massive overhaul of 
the station, led by the addition of 
Howard Stern, has been accompanied 
by a 2.6-3.1 rise. (The station was at a 
2.3 in spring '96.) Stern's presence has 




. . . With The Light Brown Hair. Barbara Eden and Bill Daily board the WPU 
New York "I Dream Of Jeannie" Reunion Cruise, along with WPU staffers. Pic- 
tured in rear, from left, are morning-show producer Monkey Boy, executive pro- 
ducer John "Kato" Machay, traffic director Joe Nolan, co-host Todd Pettengill, 
news anchor Naomi DiClemente, and co-host Scott Shannon, In front, from left, 
are morning-show producer Lady Di, Dairy (Maj. Heary) and Eden (Jeannie). 



newsline... 



NAB CONVERGES. The year's largest gathering of radiophiles convenes Oct. 
16-18 in New Orleans for the National Assn. of Broadcasters Radio Show. Look 
for full coverage in the next issue of Billboard. 

OFFICER GREASEMAN? Doug "Greaseman" Tracht, the syndicated morning 
host based at Washington, D.C., classic rock WARW, has become a volunteer 
sheriff's deputy in suburban Falls Church, Va., according to The Washington 
Post The position doesn't sit well with the local NAACP, which remembers 
Tracht's comments on a rival station in January 1996, which marred the first 
Martin Luther King Day holiday. "Someone who is so insulting to African- 
Americans should not be carrying a gun and transporting prisoners, many [of 
whom] are African-Americans," asserts Fairfax County NAACP president 
Victor Dunbar. Tracht's response: "I don't think the radio persona gets in the 
way. As a police officer, you treat everybody equally." 

UP THE LADDER. Chancellor Media's Kurt Johnson, PD of WAXQ (Q104.3) 
New York, is named PD of WYXR (Star 104.5) Philadelphia. Star PD Dave 
Allan is named VP/regional urban PD for Chancellor Media, covering 
WUSL/WDAS Philadelphia and WEDR Miami. John Fullam is named GM of 
WHTZ (Z100) New York; he also serves as VP/GM for Chancellor crosstown 
sister WKTU. WPNT (the Point) Chicago hires Mark Hamlin as PD, suc- 
ceeding Lorrin Palagi, now at KHMX Houston. Former WRQX (Mix 107.3) 
Washington, D.C., OM/PD Randy James is tapped to fill the vacant PD chair 
at Jacor's AC WLTF Cleveland. 

EAST/WEST AS ONE. Emmis young-end outlets WQHT (Hot 97) New York 
and KPWR (Power 106) Los Angeles team up for a Monday-night talk show, 
"One Nation," co-hosted by rapper Ice-T, who will emanate from L.A., and 
Lisa Evers, host of WQHT's Sunday-night "Street Soldiers" program. Sean 
"Puffy" Combs will be the first guest on the show, which is meant to unite 
East and West Coast audiences. 



"created an awareness of the station," 
says Dresner. "We cannot be in the 
position to get out and feel good about 
the ratings without Howard Stern, 
period. He's in the paper. What other 
PD can say, 'My morning guy has a 
movie'? I can sit back only because I 
have Howard on the air." 

Musically, the station decided to fol- 
low Stern's lead. "Howard attracts 18- 
34 adults, and I made sure the music 
was in line with that, and that means 
being an active rocker," says Dresner. 
Even though WCCC has taken a very 
different musical route than WRDU, it's 
no less motivated by heritage. "In this 
market we're inundated by '70s and 
classic rock signals. There is no active 
[outlet]. The station was known for loud 
rock, and we decided to go where the 
roots are." 

Dresner contends that his previous 
morning show spent 6'/i years bad- 
mouthing WCCC on the air. "It didn't 
help our interest overall. We had to 
shake that and still do," says Dresner. 
"I've tried to overcome it with promo 
liners and other positive reinforcement 
messages." The station is pursuing 
events and trying to get out in front of 
the people as much as possible. "It takes 
time," Dresner notes. 

Although still No. 2 in the market, 
WDVE has also been fragmented in 
recent years by the market's four-way 
rock battle. Hart says he isn't too con- 
cerned. "The only change that may be 
necessary is to review all the systems 
and see how we're working with the 
fundamentals." 

Hart favors the musical flexibility 
that former operations manager Gene 
Romano set for WDVE. "The success 
of the station is that they didn't pick a 
specific sound and stay with it forever," 
he says. "Gene never said, 'This is good 
enough.' The market and audience 
changes, and you have to respond to 
how that works. That's going to be the 
challenge to me." 



PEACH UNION 

(Continued from page 100) 

lying penchant for pop and formed 
Peach Union (known simply as Peach 
elsewhere). Back in London, Gabriel 
and Statham attended an art exhibit, 
where Lamb overheard them talking 
about music. She joined in, with the 
three talking about Pulp and the 
"Grease" soundtrack. Later, they 
agreed to meet at a studio and try their 
hand at unifying. And, click. 

"Lisa's vocals can be very melan- 
cholic, which suited the lyrics I was 
writing at the time," Gabriel says. "She 
can give her vocals a real Dusty Spring- 
field kind of delivery at times." 

"I'm much more concerned about 
putting out an honest vocal than putting 
Olympic delivery behind it," Lamb adds. 
"What comes out is who I am and what 
I am." 

And being what they are seems to be 
quite a suitable fit for the airwaves of 
the late 1990s. "You know, many musi- 
cians have always kind of rebelled 
against pop. You can't play a simple 
melody, that's wrong. You've got to play 
your tricky beats," Gabriel says. *Tiut 
I've always been interested in fantastic 
simple songs. I don't find pop to be a 
dirty word, except when it's manufac- 
tured. Ours is not using the lowest com- 
mon denominator in the studio. It just 
stands as it is, genuine." 
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'R&B '98' Due In Jan.; 
CMT Goes 'Stone Country' 



n&B TV SERIES SET TO 
BOW: A new monthly one-hour 
music performance series, 
known as "R&B '98," is set to 
debut in January 1998 in the U.S. 
The program, which is being dis- 
tributed and co-developed by 
Warner Bros. Domestic Pay-TV, 
Cable & Network Features and 
Black Pearl Enter- 
tainment, will feature 
interviews, perfor- 
mances, and videos 
from developing and 
established acts in 
R&B, hip-hop, and 
soul. 

Two preview spe- 
cials for the series, 
which is produced by 
Tri-Crown Produc- 
tions, have already 
aired on some stations, 
including WWOR New 
York, KCAL Los Ange- 
les, and WXON De- 
troit. Two additional 
specials are scheduled 
to air throughout Sep- 
tember and December 
before the show enters monthly 
production. 

CmT GOES BACK TO BASICS: 
CMT is reinforcing its commit- 
ment to traditional country clip 
programming with the new show 
"Stone Country," which is set to 
debut Oct. 4. The program, which 
will air twice a week, will focus on 
current and classic clips in the tra- 
ditional country genre. Artists 
featured on the show include Alan 
Jackson, George Strait, and 
Mark Chesnutt. 

CMT is also seeking new pro- 
motional opportunities via the 
Internet. The channel is spon- 
soring a contest that offers view- 
ers the chance to win an appear- 
ance in a music video with 
Brooks & Dunn. World Wide 
Web users can enter the contest 
on CMT's site (http://www. 
country.com), the Brooks & Dunn 
Web page (http://www.brooks 
dunn.com), or Arista's country 
site (http://www.twangthis.com). 




by Brett 
Ativood 



The grand-prize winner will be 
flown to the video shoot and will 
receive $1,000 spending money, a 
VCR, a large-screen TV, and an 
autographed library of Brooks & 
Dunn CDs. 

On-air spots for the promotion 
are already airing on CMT and 
sister station TNN. 

Z GOES FOR GEN- 
ERATION X: Z Mu- 
sic Television re- 
cently debuted a 
new clip show, "Gen- 
eration 01," which 
targets the Genera- 
tion X audience with 
cutting-edge Christ- 
ian clips. The show 
airs each Friday and 
Saturday at 6 p.m. 
EST on the Christ- 
ian music video 
channel. 

In other Z Music 
news, the program- 
mer has been added 
to the Charter Com- 
munications cable 
system in Long Beach, Calif., 
which reaches about 45,000 sub- 
scribers. 

SlGNING OFF: New eyes will 
soon be covering the music video 
beat at Billboard. After five 
years at Billboard, I am heading 
to Seattle as editor of MusicNet, 
a new music netcast project in 
development at Progressive Net- 
works (maker of RealAudio, 
RealVideo, etc.). Effective Sept. 
24, you can reach me at 206-674- 
2700 or via E-mail at 
Atwoodfflireal.com. My new 
mailing address is 1111 Third 
Ave., Suite 2900, Seattle, Wash. 
98101. 

Billboard Music Video Confer- 
ence editorial content is being 
handled by Sharon Steinbach, 
who can be reached at 212-366- 
5285. For registration, sponsor- 
ship, and awards show informa- 
tion, contact Maureen Ryan at 
212-536-5002. 



PRODUCTION NOTES 



LOS ANGELES 

Kevin Kerslake directed "The 
Meaning Of Life," the latest clip by 
the Offspring, in which the band 
zooms around the desert in antique 
motorized wheelchairs. 

Jay Papke and Dante Ariola 
were the directorial eyes behind 
811*1 video for "Prisoner," which 
was produced for Bonfire Films. 

NEW YORK 

Director Dwayne Coles filmed a 
video for Bo-Shed's "Come On In" 
at the Tunnel nightclub. 

Director David Nelson helped 
bring a video concept by Treach to 
the small screen for Naughty By 
Nature's Tupac Shakur tribute 



song, "Mourn You Till I Join You." 
NASHVILLE 

Patty Loveless enlisted the help 
of director Gerry Wenner and pro- 
ducer Robin Beresford for her 

"Long Stretch Of Lonesome" 
video. Footage was also shot in 
Memphis. 

OTHER CITIES 

Death In Vegas chose Paris as 
the setting and Andrea Giacobbe 
as the director for its "Dirt" clip. 

Director Sherman Halsey jet- 
ted to Las Vegas to film the 
Brooks & Dunn video for "Honky 
Tonk Truth." Race car driver Dale 
Earnhardt was there for a cameo. 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

-NEW ONS" ARE REPORTED BV THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



-I 



14 hours daily 
1899 9th Stmt NE, 
Washington, D.C. 20018 

1 Bmb RhfWH. Sv, (du- ha-rJs Were Uy E,*i. 

2 Puff Daddy. Irs All Aixxit Tr* Benjamins 

3 Bcyz II Men, 4 Seasons 01 Loneliness 

4 Marian Caray, Honey 

5 Janet Jackson, Gat Til tt's Gone 

6 Brian HcKnifht, You Should Be Mine 

7 Lf Kim, Not Tonight 

8 Usher, You Make Me Wanna... 

9 The Noftnous I.Lfc, Uo Mjney Ma Prxiers 

10 Mary J. BUfe, I Can Love You 

11 Mary J. Blige. Everything 

12 SemeflW For Tht Plop*, My Love b The Shnti 1 

13 R. Kelly, Gotham City 

14 Aaliyah, Hot Like Fins 

15 Foxy Brown, Big Bad Mamma 

16 K-Ball. Do It On The Upside 

17 Blackstreet, Fix 

18 Maeoo And TrntaUnd, lip Jwrcs Da Boogie 

19 4.0, Have A Little Mercy 

20 Gkwwtne, When Doves Cry 

21 Vanessa Williams, Happiness 

22 Kurbs Blow, The Breaks 

23 Naughty By Nature, Mourn You Til I Join 

24 Laumea, Cant Let Go 

25 Wydef Jtan, We Trying To Stay Airve 

26 Jagged Edge, The Way That YOU Talk 

27 Next. Butta Love 

28 Myron, We Can Get Down 

29 Lost Beyz. Me And My Crazy World 

30 Milestone. I Care 'Bout You 

* * NEW ONS* * 

Queen Latrfah. li s Alright 
Satt-N-Pepa, R U Ready 
Jonathan Butter, Do You Love Me 



aran 



Continuous programming 
2806 Oprytand Dr., 
Nashville. TN 37214 

1 Kenny Chesney, She's Got It All 

2 Sawyer Brown, Thjs tagnt WrxiT Last Forever 

3 Trisha Yearwood, How Do I Live 

4 Lee Ann Womack, The Fool 

5 Neal McCoy, The Shake 

6 Alabama, Danan', Snaggn' On The Boulevard 

7 Lome Morgan, Go Away 

B Vince Gilt. You And You Alone 
9 Tim McGraw. Everywhere 

10 Bryan While, Love Is The Right Place 

1 1 Martina McBride, A Broken Wing 

12 Rtwtt Akins, More Than Everything 

13 Travis Tritt Feat. Lari White, Helping... 1 

14 iota ttchxt Montgomery, How Was I To Know 

15 Diamond loo. How Your Love Males Me Feel 



16 Big House, Love Ain't Easy 

17 Tracy Byrd, Good 01' Fashioned Love t 

18 Trace Adklns, The Rest Of Mine 

19 Reba McEntire, What If It's You t 

20 Buffalo Club, Nottwn' Less Than Love • 

21 Wade Hayes, Wichita Lineman t 

22 LeArtn Rimes, You Light Up My Life t 

23 Brooks & Dunn, Honky Tonk Truth t 

24 Ricochet. Blink Of An Eye 

25 Michael Prienon, From Here To EMrrtty t 

26 Patty Loveless. You Dent Seem to Miss Me t 

27 Clay Walker, Watch This 

28 George Strait, Carrying Tour Love Witti Me 

29 Toby Keith, We Were In Love 

30 Akson K/auss I Union Station, Looking k., * 

31 Sons Of The Desert, Hand Of Fate 1 

32 Asleep At Trc wheel, Boogie Back b texts 

33 Jason Sellers, I'm Your Man 

34 Lonestar, You Walked In 

35 Chns LeOoux, This Cowboy's Hat 

36 Ty Hcnvdon, I Have To Surrender 

37 Skip Evring, Answer To My Prayer 

38 John Fogerty, Southern Streamline 

39 Joe DrftV. Somethln' Like This 

40 Btackhawk, Hole In My Heart 

41 Chely Wrtght, Shut Up And Drrve 

42 John Anderson, Somebody Slap Me 

43 Davkd Lee Murphy, All lit Up In Love 

44 Dean Miller, Nowhere, USA 

45 Bryan Smith, Texas Twist Her 

46 Victoria Shaw, Don't Move 

47 Mark Chesnutt, Thank God For Believers 

48 Kinleys, Please 

49 Matt King, A Woman like You 

50 6411 EngvaN, Wam.ng S*gns 
t Indicates Hot Shots 

* * NEW ONS* * 

Clint Black, Something That We Do 
John Anderson, Small Town 
Lib McCarm, I Wanna fall In Love 
She me Austin, One Solitary Tear 
The Tractors, The last Tune 
Wynonna, When Love Starts Talkin' 

m 

mSiTmwmtnr 

Continuous programming 
1515 Broadway, NY. NY 10036 

1 Fiona Apple, Criminal 

2 Sugar Ray, Fly 

3 Jewel, Fool -sh Games 

4 tan foYnws, M »w havjs nhtreMjEya... 

5 Puff Daddy, It's All About The Ben)amins 

6 Mariah Carey, Honey 

7 Janet Jackson, Got til trs Gone 

8 Wye let Jean, We Trying To Stay Alive 

9 Boyi II Men, 4 Seasons Of Loneliness 

10 Smash Mouth, Walktn On The Sun 

11 Foo Fighters, Everiong 

12 Sarah Mclachlan, Building A Mystery 

13 Reel Big Fish, Sell Out 

14 Ul* Kkn. Not Tonight 

15 Adam Sandler, The Lonesome Kicker 

16 Matchbox 20, Push 

17 Live, Turn My Head 

18 Dandy Warhols, Not H You Were The Last 



20 311. Prisoner 

2 1 Forest For The Trees. Dream 

22 Fleetwood Mac, Silver Springs 

23 The Notorious B.I.G.. Ms Mxvy Mo Problems 

24 Verve, Bitter Sweet Symphony 

25 Beck. Jack-Ass 

26 Tool. Aenema 

27 Chris Rock, Champagne 

28 Fahr I Tke Crystal Method, (Cart Youl Tnp 

29 Oasis, D' You Know What I Mean? 

30 Wu-Tang Clan, Tnumph 

31 Foxy Brown. Big Bad Mamma 

32 Talk Show, Hello Hello 

33 Coolio, Ooh La La 

34 Mary J. Bug*, Everything 

35 Dru Hill, Never Make A Promise 

36 Our Lady Peace, Superman's Dead 

37 Spice Girts, 2 Become 1 

38 The Verve Pipe, Villains 

39 Usher, You Make Me Wanna 

40 Jimmie's Chicken Shack, High 

41 M Daddy I Farm E«ns (Feat 112). I Be. 

42 Lauren Christy, Breed 

43 Jamlroqual, Alright 

44 No Doubt. Just A G.rl 

45 Squirrel Nut Zippers, Put A Lid On It 

46 Ginuwtrw. When Doves Cry 

47 Sister Hazel. All For You 

48 Mum, Chick Magnet 

49 The Notorious B.I.G.. Hypnotiie 

50 Magoo And Tirnbatand. Up Jumps Da Boogie 

** Indicates MTV Exclusive 

*w NEW ONS * * 

Oasis, Don't Go Away 
LL Cool J, Phenomenon 
Radiohead. Karma Police 
Salt-N-Pepa, R U Ready 
WIN Srnfth, Just CrUlSM' 
Aaliyah, The One 1 Gave My Heart To 
Allure Feat. 1 12, All Cried Out 
Beth Orton, She Cries Your Name 
Sublime, Dom' Time 



OTNN 

THE NASHVILLE NETWOBK. 
The Mean of Country 

30 hours weekly 
2806 Oprytand Dr.. 
Nashville, TN 37214 



1 Diamond Rio. How Your Love Makes Me Fed 

2 Brooks t Dunn. Honky Tank Truth 

3 Chris LeDoui, This Cowboy's Hat 

4 John Michael Montgomery. rr» Wis 1 5j Km 

5 Lee Ann Womack, The Fool 

6 Clay Walker, Watch This 

7 Buffalo Club, Nolhin' Less Than Love 
B Sawyer Brown, This Night Won't Last Forever 
9 Neal McCoy, The Shake 

10 Vince Gill, You And You Alone 

11 lorrie Morgan, Go Away 

12 Bryan White. Love Is The Right Place 

13 Travis Tritt Feat. LariWhrte. Helping. 

14 Reba McEntire. What If It's You 

1 5 George Strait. Carrying Your Love With Me 

16 Blake l> Brian, Another Perfect Day 

17 Tim McGraw, Everywhere 



IB Alabama, Darcin . Shaggn' On The Boulevard 

19 Blackhawk. Hole In My Heart 

20 David Lee Murphy, All Lit Up In Love 

21 James Bona my. Naked To The Pain 

22 Mark Chesnutt. Thank God For Believers 

23 Kinleys. Please 

24 River Road, Nicnajack 

25 LeArm Rimes, You Light Up My Lite 

26 George Strait, The Chair 

27 Mark Chesnutt, Your Love Is A Miracle 

28 Lorrie Morgan, A Picture 04 Me 

29 Tnsta Yearwoad, Tfafs What I Lke Aooui You 

30 Mary Chapkn Carpenter, I Feel Lucky 

* * NCW ONS* * 

Trace Adkins, The Rest Of Mine 
Clint Black, Something That We Do 
Patty Loveless, You Don't Seem to Miss Me 



Continuous programming 
1515 Broadway. NY. NY 10036 

1 Sarah Mclachlan, Building A Mystery 

2 Jewel, Foolish Games 

3 Matchbox 20, Push 

4 Third Eye Blind, Semi -Charmed Life 

5 The Wallflowers, The Difference 

6 Spice Girls, 2 Become 1 

7 Mariah Carey, Honey 

8 Sister Hazel, All For You 

9 Ellon John. Candle In The Wind 

10 Shawn Cotvm, Sunny Came Home 

11 Elton John, Something About The Way You 

12 Hanson, Where's The Love 

13 Fleetwood Mac, Silver Springs 

14 Fiona Apple, Criminal 

15 Paula Cote, l Don't Want To Wait 

16 Sheryt Crow, Everyday Is A Winding Road 

17 OMC, How Bizarre 

18 No Doubt. Don't Speak 

19 The Wallflowers, One Headlight 

20 The Cardigans, Lovetool 

21 Savage Garden, I Want You 

22 Duncan Sheik, Barely Breathing 

23 En Vogue. Oon't Let Go 

24 Tonic, K You Could Only See 

25 Paula CefcYTheje Have AJ! The Cowboys Gone? 

26 The Verve Pipe, Trve Freshmen 

27 Duncan Sheik, She Runs Away 

28 Spice Girts, Say You'll Be There 

29 Meredith Brooks. I Need 

30 Testes. Say What You Want 

* * NEW ONS* * 

Shawn Cohrin, You And The Mona Lisa 

Supr Ray, Fly 

Kami Lyle. Polka Dots 

Robyn, Show Me Love 

Ron Seisrnrth, Strawberry Blonde 

Usher, You Make Me Wanna... 



THE CLIP LIST 



A SAMPLING OF PLAYLlSTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING SEPTEMBER 27. 1997. 



TWO CON 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 



BOX TOPS 

Insane Clown Posse, Halls Of Illusion 

Mariah Carey, Honey (Remix) 

Usher, You Make Me Wanna... 

Mary J Blige. Everything 

Master P. How You Do Dat 

Busla Rhymes, Put Your Hands Ymtre My Eyes „ 

SWV Feat. Puff Daddy, Someone 

Master P. I Miss My Homies 

Mack 10, Backyard Boogie 

God's Property, You Are The Only One 

Mia X, The Party Don't Stop 

Various Artists. The Jock Jam 

Mobb Deep. Hoodlum 

Robyn. Show Me Love 

Rome, Do You Like This 

K-Ci It JoJo, Last Night's Letter 

Puff Daddy, Ml About The Benwtfntns 

Scrnethin' For The People. My Love Is The Shhti! 

RBI Posse, How We Comln' 

NEW 

A-l, Represent 
Blink 182, Dammit 
Buck-O-Nlne, My Town 
D.EX, Be A Leader 

Elton John, Something About The Way You... 

Ericka Yancey, Wait A While 

FunMoobksst, Papi Cbuto 

Junkster. Mr. Blue 

Kilo AH, Baby, Baby 

MQ3. Everyday 

NX, Get Up 

Playa, Don't Stop The Music 

Pretenders, Goodbye 

R. Kelly, Gotham City (Remix) 

Rolling Stones. Anybody Seen My Baby 

Sheryl Crow, Home 




Continuous programming 
1515 Broadway 
Mew York. NY 10036 

NEW 

Chopper One, Touch My Fire 
Radiohead, Karma Police 
EPMD, Da Joint 

Shawn Cotvin, You And The Mona Lisa 

Duran Duran, Electric Barabarella 

Reef, Come Back Brighter 

Royal Crown Revue. Barfl.es At The Beacn 

KRS-One, A Fnend 

Sublime, Doin' Time 

Faith No More, Ashes To Ashes 

Holly McNarland. Numb 



C3 



Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

Boyz II Men, 4 Seasons 01 Lonehness (new) 

Boyzone, Picture Of You (new) 

Janet Jackson, Got Til It's Gone (new) 

Stephen Fearing, Anything You Want (new) 

Teriq. Not Just A Waiter (new) 

Bush, Bone Dnven (new) 

Manah Carey, Honey 

Sarah McLachlan. Building A Mystery 

Backstreet Boys, Everybody. . 

Oaort, D'You Know What I Mean? 

The Tea Party, Temptation 

Hanson, Where's The Love 

Ml Da*h 1 Fa* £*am (Feat 1 ]& m B> MrorgYou 

Live. Turn My Head 

Our Lady Peace, Automatic Flowers 

Bran Van 3000, Drinking In LA. 

Sugar Ray, Fly 



Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Control Machete, Andamos Armados 
Oasis. D'You Know What I Mean? 
Plasulina Mesh, Nino Bomba 
Savage Garden, I Want You 
Juliet* Venegas, De Mis Pesos 
Put) Daddy L Fa« Evans (Feet 1 171. n Be Uia^is, 
Molotov, Voto Latino 
The Chemical Brothers, Block Rockin' Beats 
Luis Miguel, Por Debap De La Mesa 
Paul* Cole, Where Have All The Cowboys Gone' 
Meredith Brooks. Bitch 
OUvt, You're Not Alone 
Daft Punk, Around The World 
10, 000 Maniacs, More Than This 
Jon Bon Jovi. Queen Of New Orleans 
Apollo 440. Ain't Talkin' 'bout Dub 
Ely Guerra, Angel de Fuego 
Monaco. What Do You Want From Me 
Smash Mouth, Walkln' On The Sun 
JJrts SnTtsks Y La Gtfltt Normal, Otrt Pmti Dt Mi 



KDMUSIC 



1 .'2-hour snow weekly 
Signal Hill Dr 
Waal, PA 15148 

dc Talk. In Ttve Light 

dc Talk, I Wish We'd All Been Ready 

dc Talk. The Hardway 

dc Tali. So Help Me God 

dc Talk. Just Between You And Me 

dc Talk. Walls/Time Is 




Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

U2. Last Night On Earth 

Primus, Over The Falls 

Lauren Hoffman, Rock Star 

Pretenders, Goodbye 

10, 000 Maniacs, More Than This 

KenWue, in Your Car 

Genesis, Congo 

Kara's Flowers, Soap Disco 

Room Service, Ain't Nuthm' Wrong 

Foxy Brown, Big Bad Mamma 

Foo Tighten, Everiong 

Savage Garden, To The Moon And Back 

Fat, Downtime 

Coobo, C U When You Get There 
The Mighty Mighty Bosstones, Rascal King 
Honeyrods, Love Bee 
Pat Benatar, Strawberry Wine 
Sarah McLachlan. Building A Mystery 
Wild Orchid. Supernatural 



CMC 



CALIFORNIA MUSIC CHANNEL 

Uncle Sam, Can You Feel It 
1 5 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Usher, You Make Me Wanna. .. 

Mariah Carey, Honey (Remix) 

Mary J. Blige, Everything 

Puff Daddy, All About The Benjamins 

Cooito. Ooh La La 

Aaliyah, Hot Like Fire 

Foxy Brown, Big Bad Mamma 

Busta Rhymes, Put Your Hands Where My Eyes... 

Magoo And T.mbaland. Up Jumps Da Booge 

The Notorious B.I.G., Mo Money Mo Problems 



BILLBOARD SEPTEMBER 27, 1997 



103 



4; ■ 



College Television il/eiorork 
preseois 

Billboard TX 




BILLBOARD 
LIVE 



on Sunset Blvd. 

WEBCAST LIVE 




\ 



7:00pm s p 
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Maureen Ryan 
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The awards show is the finale of 
BILLBOARD'S 19TH ANNUAL MUSIC VIDEO CONFERENCE & AWARDS. 
Due to limited seating the awards show is available ONLY to 
conference registrants. For information regarding registering 
please call, Maureen Ryan @ 212.536.5002 



WHITEHEART FINDS 'REDEMPTION' ON NEW SET 



(Continued from page 12) 

and here was a dark, disturbing, and 
edgy record." 

Gersmehl feels Whiteheart is now 
back on track. "I felt this sense with- 
in myself of God saying, 'I want to 
sanctify you again. I want to wash 
your dreams,' " he relates. "I felt 
myself writing songs again that were 
filled with yearning for the heart of 
God, to see the heart of God move in 
the world, to be in some small way 
part of that in whatever I could do." 

Mark Rider, developer of network 
image at Nashville's WAYM-FM, says 
he has been playing the single "Jesus" 
on the morning show and getting 
great phone response. "People are 
glad and excited that Whiteheart is 
still putting records out," he says. "I 
don't think people wanted Whiteheart 
to go away. This is certainly a great 
record. There's a lot of honesty in this 
album, which I really like." 

Parr says she saw emotional reac- 
tions from fans who thought the band 
was breaking up. "We were getting 
calls from people who were in tears," 
she says, "fans who were calling to ask 
if it was true that the band was broken 
up. The great thing we have in the 



Christian market is the loyalty of the 
fans." 

Gersmehl hopes the fans will be 
pleased with what they hear on 
"Redemption," noting that it offers 
more of what they expect of White- 
heart, in part because the vocals are 
also more out front on this album. "I 
felt we missed the voices on the last 
time out," he says. "We created a 
[place] for those voices to speak again. 
There aren't massive guitar overdubs 
on this album. There aren't walls and 
walls of sound coming from guitars. 
There are plenty of guitars, but you 
are able to move them so the vocals 
come through the heart of the song," 

To promote the album, Nashville 
residents Florian and Gersmehl, along 
with Smiley, who has moved to 
Phoenix to be closer to his family, have 
been traveling the country doing spe- 
cial acoustic performances at Christ- 
ian retail outlets. 

This Redemption Days promotion- 
al tour has hit numerous markets, 
including Los Angeles, Chicago, Dal- 
las, Minneapolis, Seattle, Indianapo- 
lis, and St. Louis and will wind up at 
Nashville's Baptist Bookstore on the 



set's street date. The album will be 
distributed to the Christian market 
through Warner Christian Distribu- 
tion and to the mainstream through 
WEA. 

Plans call for a radio special to pro- 
mote the album as well as "win it 
before you can buy it" contests at 
radio. Pan* says the label is also in dis- 
cussion with the Inteii'inc company 
about about initiating special promo- 
tions with church youth groups. 

"The guys are also planning on 
going out in late fall or early January 
to do a series of church dates that are 
going to be very acoustic, very per- 
sonality-driven, kind of like they did 
on the Salt Box tour last year," Parr 
adds. 

Parr says the label has planned a 
"multilevel marketing plan that uses 
every avenue, over the course of a six- 
month period, to give us a prolonged 
presence in the marketplace." 

The band plans to embark on the 
Redemption tour next spring. White- 
heart is managed by Cindy Dupree of 
the New York-based Dupree Manage- 
ment. At press time, the act was not 
signed to a booking agency. 



POLLY ANTHONY ADDS EPIC STRIPES 



(Continued from page 1) 

music for the label; Kaz Utsunomiya 
has joined Epic as a senior VP of 
A&R; and Michael Caplan, VP of 
A&R, has been promoted to senior 
VP of A&R. 

In addition to the reassignment of 
Griffiths, Craig Lambert, senior VP 
at Epic, is expected to leave the label 
as a result of the realignment. 

Mottola says the moves were made 
"to help refocus the two labels," 
adding that the changes also "allow- 
other key executives to be elevated 
and have a chance to grow." 

"There is no greater teacher than 
Dave Glew to groom these executives 
to reach the next level," he adds. 

Glew says he will now "get a little 
more hands-on with the two labels." 
He plans on assisting both newly 



named GMs as they become familiar 
with their new positions. 

Glew- adds that he is confident that 
Anthony can sustain "separate 
visions" for both labels that have now 
been put under her charge. But, he 
notes, "John Doelp has been a key 
player at 550, with a very distinct 
vision. He will be running 550 Music 
on a day-to-day basis." 

According to SoundScan, the Epic 
Records Group, as of Sept. 14, had a 
market share of 5.8%, of which 3.8% 
was from Epic. The label group finished 
last year with a market share of about 
6.1%, of which Epic contributed 4.3%. 

Among 550's strongest-selling 
albums so far this year are Celine 
Dion's "Falling Into You," which is 
the No. 4-selling album of the year so 



SERGIO GEORGE FORMS LABEL WITH WEA LATIN A 

(Continued from -page 8) 



careers, broken artists, and discov- 
ered musical styles. And that is what 
we are looking for with this deal — the 
next millennium of music." 

Zamora, who engineered the earlier 
Sir George distribution pact with Sony 
when he was Sony's VP/GM, says his 
relationship with George sealed the 
joint- venture deal. 

"Sergio and I have w orked together 
since the Sony days, and he has proved 
himself to be one of the best producers 
of Latin music," states Zamora. 
"Everything he touches hits No. 1." 

George echoes Zamora's comments, 
saying that his previous dealings with 
the executive were a key element to 
the accord. 

"1 was approached by most of the 
majors a month before the Sony deal 
ended," recalls George, "but, basically, 
I was comfortable with George and 
what WEA Latina was building. It is a 
true partnership." 

As for the upstart imprint's musi- 
cal direction, George reckons the 
sounds could be classified best as a 
"bilingual hip-hop, Latin tropical 
thing" that could cross over into the 
English market. 

Already, DLG, signed to George's 
production company, Sergio George 
I*roductions, is drawing interest from 



Columbia Records. 

Though no artists have yet been 
signed to Sir George Records, the 
label's initial product is expected to 
debut in January. Apart from his pro- 
duction duties related to the label, 
George is busy helming the projects of 
other artists. 

George recently produced four 
tracks on Charly Cardona's forthcom- 
ing salsa disc on WEA Latina. Mike 
and Eddie, a production team signed 
to Sir George Productions, are over- 
seeing the upcoming WEA Latina 
debut by merengue/pop duo Servando 
& Florentino. 

Further, George is producing demo 
tracks with Jennifer I,6pez,starof the 
biopic "Selena." A jingle he composed 
for a Japanese brandy firm based on 
the classic "Besame Mucho" has been 
released in Japan as a single by EMI 
Japan artist Anna. 

Despite his jxist success, George fig- 
ures that he has just struck the tip of 
the iceberg with his signature urban,' 
tropical sound. 

"I'm just scratching the surface." 
says George. "This music is the wave 
of the future. You are not going to real- 
ly see this music explode for a couple 
of years, and that is why I am making 
inroads now." 



far, with 2.7 million units, according 
to SoundScan; and Ginuwine's "Gin- 
uwine's . . . The Bachelor." Among 
Epic's successes this year are Baby- 
face's "The Day"; the "Jerry 
Maguire" soundtrack; Silverchair's 
"Freak Show"; and Indigo Girls* 
"Shaming Of The Sun." 

In addition, the label has just re- 
leased Oasis' "Be Here Now" and has 
a Pearl Jam album on tap for later 
this year. 

In addition to Epic and 550 Music, 
the Epic Records Group also encom- 
passes the Work Group. Among its 
strongest-selling records this year 
are Jamiroquai's 'Travelling Without 
Moving," the soundtrack to "My Best 
Friend's Wedding," and Fiona 
Apple's "Tidal." 

Anthony has been president of 550 
Music since November 1994 and had 
served as GM of the label since its in- 
ception in October 1993. 

Previously, she had been senior VP 
of promotion for Epic Records. In 
June of this year, she received the 
CEO Special Recognition Award from 
Sony chairman/CEO Norio Ohga. 



UNICEF Hooks Up With 
TNT For Benefit Concert 



BY CARRIE BELL 



LOS ANGELES — To celebrate the 
U.S. Committee for UNICEF's 50 
years of helping needy children, 
Turner Network Television (TNT) 
will host and broadcast a benefit con- 
cert Dec. 10 at New 7 York's Beacon 
Theatre. 

Artists slated to perform live at the 
Gift of Song event include Mary 
Chapin Carpenter, Shawn Colvin, 
Celine Dion, the Fugees, Steve Win- 
wood, and George Michael. Inter- 
spersed throughout the benefit will 
be creative pieces by a host of film 
and TV personalities that illustrate 
the goals and programs of UNICEF. 

"With this eclectic mix of perform- 
ers, this is destined to lie taken out of 
the realm of just another concert on 
TV," says producer Ken Ehrlich. 
'There will be new songs or covers. 
Different types of artists will proba- 
bly perform together. We'll shake 
things up enough that this will be a 
one-time-only event people won't 
want to miss." 

All the artists involved agreed to 
turn over copyrights of the songs per- 
formed to the U.S. Committee for 
UNICEF. 

"Of course, using a concert and 
celebrities to promote UNICEF's 
cause isn't a new idea," says Bob 
Brennan, chief of the public partici- 
pation section of UNICEF. "The 
1997 show follows in the footsteps of 
the first Gift of Song concert, held 
Jan. 10, 1979, at the United Nations. 
It included sets by 10 acts, among 
them the Bee Gees, Rod Stewart, and 
Donna Summer. 

"Since we used our first celebrity 
spokesperson, Danny Kaye, in 1953, 
we've acknowledged that the public 
pays more attention to the \iews and 
goals of UNICEF when they are 
delivered by famous people. It espe- 
cially works for younger people, who 
idolize these celebrities," he says. 

Ehrlich, who produced the first 
Gift of Song as well as "VHl Hon- 
ors," "Fame," and l(i Grammy tele- 
casts, agrees that using current stars 
is the best way to teach a new gener- 
ation how vital UNICEF's w*ork is. 

"There are so many worthy caus- 
es out there fighting for attention 



that the older ones seem to get lost in 
the shuffle," he says. "UNICEF is 
about more than Christmas cards, 
and if it takes a huge event to remind 
people of that, so be it." 

Both Brennan and Ehrlich say 
they have proposed a second show 
several times only to have artists, 
venues, or financial backing fall 
through. 

"The show in 1979 was one of the 
most exciting nights of my life. I've 
made several attempts to re-create it 
because it is worthwhile," Ehrlich says. 
"Luckily I didn't give up, because w r e 
found a real sup|X)rter in TNT." 

That support will include a full 
national print and electronic adver- 
tising campaign as well as in-house 
TNT sjwts and cross-channel promo- 
tions on other Turner channels, such 
as TBS and CNN. 

"TNT may seem like an unusual 
venue because we specialize in big- 
event movies or huge sporting events 
and not music," says Bradley J. Sie- 
gal, president of TNT and Turner 
Classic Movies. "But this is more 
than a concert. It is a major interna- 
tional charity event. Of all places, 
TNT is the one that can pull this off." 

TNT will air the concert live in the 
U.S. with an encore show immedi- 
ately following. It will also run live in 
as many countries as time zones and 
associated stations permit. There are 
no plans to repeat it. 

Tickets will also be made available to 
the public, although how many and how 
much they will cost has yet to be deter- 
mined. The 1979 performance was only 
open to U.N. delegates and VTPs. 

Although there are no specific 
plans for the release of an album 
from the concert, it is likely. "Music 
For The UNICEF Concert— A Gift 
Of Song," a double album of the first 
concert released in 1979, helped raise 
$10 million. 

"Whether one sees it on TV, is in 
the audience, or is involved with the 
production, we want them to walk 
away wishing it had never ended," 
Brennan says. 

"Whether one sees it on TV, is in 
the audience, or is involved with the 
production, we want them to walk 
away wishing it had never ended," 
Brennan says. 





Sony Soiree. The MTV Video Music Awards after-party thrown by Thomas D. Mottola. president/COO of Sony Music 
Entertainment, at the Spy Bar was the gala of choice for many music executives and artists in New York for the show. 
Attending the event, from left, are Mottola; Sean "Puffy" Combs, president of Bad Boy Entertainment; former E Street Band 
singer Patti Scialfa; and Bruce Springsteen, who played guitar for the Wallflowers dunng their performance. 
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CANADA'S HOLLY McNARLAND AIMS TO ROCK U.S. WITH UNIVERSAL SET 

(Coufiiau'd fniiu page 12) 



want to be pegged as a brand-new, off- 
the-street, hand-picked artist with no 
credibility. I've worked really hard 
for what I'm doing, and I think I 
deserve to get a fair shot." 

After Universal Records and Uni- 
versal Music Canada jointly signed 
McNarland last year, the two com- 
panies worked closely in supervising 
both the recording of the singer's 
first album and formulating an over- 
all marketing strategy for its release 
in North America. The agreed-upon 
game plan was to go ahead first with 
the Canadian release of "Stuff so 
McNarland could fully focus on 
developing a market in her own 
country. 

Universal Music Canada launched 
the album with a May showcase in 
Vancouver, followed by launch par- 
ties in Toronto and Montreal the fol- 
lowing month. "We had almost 700 
people at the Toronto launch alone," 
says Randy Lennox, senior VP/GM of 
Universal Music Canada. 

These showcase dates were fol- 
lowed by listening sessions for radio 
programmers, journalists, and 
retailers the same month in Vancou- 
ver; Calgary, Alberta; Edmonton, 
Alberta; Winnipeg, Manitoba; 
Toronto; Montreal; and Halifax, 
Nova Scotia. Throughout the sum- 
mer, there was "extensive advertis- 
ing" of the album in street papers 
and mainstream Canadian print 
media, notes Lennox. 



■ BY EILEEN F1TZPATRICK 



LOS ANGELES — In spite of a end- 
ing lawsuit that could pull product 
from stores, MCA Records' Danish 
pop sensation Aqua is enjoying a suc- 
cessful American debut with its new 
album, "Aquarium." 

MCA is being sued by Mattel Inc., 
which claims the group's hit single 
"Barbie Girl" is a trademark infringe- 
ment against the company's 37-year- 
old plastic icon — the Barbie doll. The 
"Barbie Girl" single is featured on 
"Aquarium." 

The lawsuit, filed Sept. 11 in U.S. 
District Court in L.A., also claims 
unfair competition, wrongful use of a 
registered mark, and six other counts. 

The toy maker Ls seeking prelimi- 
nary and permanent injunctions 
against further distribution, promo- 
tion, and advertising of the album 
and single. 

Also named in the suit are Univer- 
sal Music International, MCA Music 
Scandinavia. Universal Music and 
Video Distribution, and the Danish 
company Locomotion Kofod Schiller 
Film. 

Although the lawsuit has received 
a great deal of publicity, retailers say 
it is extensive radio airplay for "Bar- 
bie Girl." not publicity over the suit, 
that has spurred sales for the album. 

"MCA cut out the single so quick- 
ly that people are buying the album 
for that song." says Borders Books & 
Music buyer Andy Sibray. "Mattel is 
giving them publicity, but I don't 
know if it's the controversy that is 
sparking sales." 

The single, which was released 
Aug. \% has sold 4S.200 units, accord- 
ing to SoundScan, and is No. 11 on 
Billboard's Hot 100 Singles chart. 
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A video of "Numb," directed by 
Wade Sherman, has been in heavy 
rotation at MuchMusic here for 11 
weeks, says Denise Donlon, VP/GM 
of MuchMusic. "That video is really 
resonating with our audience. We're 
playing the hell out of it." 

According to I^ennox, the first step 
in Universale two-pronged strategy 
has worked according to plan. "After 
10 weeks we've sold 46,000 units, just 
a bit short of gold [50,000 units], and 
we're selling 5,000 to 6,000 units a 
week." Lennox attributes 
McNarland's healthy sales to "her 
performing so much in the market 
and having some terrific groundswell 
reaction from her 'Sour Pie' EP, 
which sold 10,000 units in Canada, 
allowing us to ship 20,000 units of this 
album day one." 

He adds, "Having Holly do 18 dates 
across Canada, some with Live and 
with Supergarage, and doing four 
EdgeFest (festival] dates just after 
the album was released, obviously 
really helped us, too." 

Universal Music Canada will ser- 
vice Canadian radio with the album's 
second focus track, "Elmo," Monday 
(22). A video of the track, directed by 
Lisa Mann, will be serviced to video 
outlets Oct. L "[Retail] account and 
radio feedback has indicated to us 
that 'Elmo' is the smash from this 
album," says Lennox. 

Simon is equally enthused by Cana- 
da's warm response to the album. 



"Aquarium" debuted at No. 15 on 
The Billboard 200 this issue and has 
sold 55,000 units since its Sept. 0 
release, according to SoundScan. 

Musicland reports that the album 
and single are No. 15 at the chain. 
"The biggest selling factor is the air- 
play for the single, not publicity over 
the lawsuit," says a Musicland 
spokesman. 

In the lawsuit, Mattel alleges that 
"the 'Barbie Girl* song contains lyrics 
that associate sexual and other unsa- 
vory themes with Mattel's Barbie." 

In the lawsuit, Mattel specifically 
lists the song's lyrics "I'm a blonde 
bimbo girl, in a fantasy world . . . kiss 
me here, touch there, hanky, panky," 
and other lyrics "that convey a mes- 
sage that is inconsistent with the 
image Mattel has striven to maintain 
for its Barbie products and disparage 
and devalue the Barbie brand." 

A spokesman for Mattel says the 
company holds no "ill will" toward 
the act. 

'This is a business issue, not a free- 
dom of speech issue," says the 
spokesman. "This is a $2 billion com- 
pany, and we don't want it messed 
around with, and situations like this 
gradually lead to brand erosion." 

MCA has printed a disclaimer on 
the album and single that says, "The 
song 'Barbie Girl* is a social comment 
and was not created or approved by 
the makers of the doll." 

In a statement, MCA Records 
president (U.S.) Jay Boberg says, 
"We believe Mattel's claims are base- 
less. 'Barbie Girl* is just a tenific pop 
song that's been embraced by the 
public." 

The Mattel spokesman says there 
has been no activity on the lawsuit 
since the filing. 



"It's great having the Canadian suc- 
cess story to tell [U.S. music indus- 
try] people about," he says. 

To create early interest in "Stuff" 
in the U.S., McNarland performed 
this summer at several Universal 
Music and Video Distribution branch 
presentations for the company's staff 
and local retailers. 

"Holly is a career artist; we want 
to make sure she becomes known as 
an artist more than whatever song 
breaks through for us," says Simon. 
"We're trying to ensure that people 
who would like to be with Holly for 
her career find out about her before 
[her success] becomes that song you 
hear on the radio all the time.'* 

Throughout July and August, an 
advance of the album was sent to 
Universal Music and Video Distrib- 
ution reps, national chain buyers 
and managers, and independent 
retailers. On Monday (22), through 
the Music Marketing Network, Uni- 
versal Records sent to music indus- 
try contacts 10,000 direct-mail 
pieces of a three-song McNarland 
sampler, featuring "Elmo" and "The 
Box" from "Stuff and "Mr. 5 Min- 
utes" from the "Sour Pie" EP, con- 
centrating on mid-Atlantic and 
Northeast U.S regions. 

Universal Records is following its 
Canadian affiliate's lead by having 
"Numb" as the album's first focus 
track in the U.S. "We're going out for 
radio adds Sept. 22 with the track," 
says Simon. "Out of the box we're 
emphasizing modern rock. We're also 
sending it to triple-A and modern AC. 
Rock radio will get the record two 
weeks later." 

EP BLAZES PATH 

Boding well for the new album is 
the warm reception given Mc- 
Narland's six-song "Sour Pie" EP, 
which brought her significant cult 
status in North America last year. 



Meanwhile, local artists Jon 
Brion, known for his work with 
Aimee Mann, and Patrick Warren, 
who is Michael Penn's partner and 
musical director for Fiona Apple, 
volunteered to guest on the album. 
Wallflowers keyboardist Rami Jaf- 
fee also lent a hand. 

The cumulative efforts of band 
members, guest musicians, and pro- 
ducer Gehman have wrought a 
striking collection of meditative 
lyrical portraits highlighted by 
Uma's pop sensibility. The music is 
published bv Work-Fire Songs, 
ASCAP. 

Still, the album was born out of 
healthy, in-studio friction, says the 
singer. 

"We didn't necessarily agree on 
everything, and no one went down 
easily," says Hickey. "Every time 
something came up, we went 
through it, and I sort of think we're 
better off for having to deal with 
each other." 

Gehman, too, admits that the 
recording process brought out some 
intense emotions. 

"I'll have to take responsibility 
for making their lives miserable," 
he quips. "I guess it was harder to 
run away because I signed this 
band, and that was a lesson of sorts. 

"My goal was to make an album 
with a little more rock energy," he 
adds. "Initially, the record was still, 
which is a quality that Chris really 



The set, also produced by Penner, hit 
a strong chord with such male-ego- 
bashing songs as "Mr. 5 Minutes" and 
"Sick Boy." 

In Canada, "Sour Pie" was first 
issued independently by Penner*s Par- 
adise Alley Productions, selling 500 
units, he says, before being released by 
Universal Music Canada in December 
1995. The EP was first released state- 
side by Laser Records, operated by 
McNarland's manager, David Ehrlich, 
in August 1995. It sold "about 1,000 
copies," says Ehrlich, before being 
reissued there in August 1996 by Uni- 
versal Records and selling 1,000 units, 
according to SoundScan. 

According to Ehrlich, the EP was 
released "to develop a grass-roots 
story for Holly at colleges." In fact, 
success of the EP enabled McNarland 
to tour Canada three times and per- 
form 30 dates in the U.S. last year, 
and impressed Universal Music 
Canada executives enough that they 
offered her a distribution deal for the 
EP and then the co-production deal 
in conjunction with the company's 
American affiliate. 

McNarland says the response to 
"Sour Pie" was unexpected. "I didn't 
go in [the studio] with the intention 
of making a CD. It was a demo with 
Dale and a band. I had worked with 
Dale previously doing acoustic 
demos. We jammed the songs a few 
times with the band. Everything just 
came together naturally." 

With a recording deadline looming 
for her all-important first album last 
November, McNarland sought space 
and time to concentrate on writing 
songs. She packed up her mini-studio, 
her terrier, and her mom's guitar and 
headed for two weeks to a cottage on 
British Columbia's Galliano Island to 
complete songs for the album. 

"I wasn't prepared for someone 
saying, 'You have to have these songs 
now,' " McNarland admits. "I just 



enjoys, and I think a large portion 
of the record embodies that. But I 
felt it had a little too much of that 
quality, and I wanted to bring a 
level of passion to that stillness and 
intensify what was already there." 

While the final product is impres- 
sive, the fact remains that the band 
as a unit has performed little out- 
side of the studio and is relatively 
unknown even in its home market. 

For this reason, says Gehman, 
the label will concentrate on break- 
ing Uma with a West Coast tour. 
The act, which is booked by 
Engaged and managed by Melanie 
Ciccone management in L.A., hits 
the road this fall. 

"The idea is to create a nurturing 
environment for the band to find its 
feet," says Gehman. "By focusing on 
the West Coast and taking them to 
San Francisco, San Diego, Seattle, 
Los Angeles, and Portland [Ore.], 
we're hoping to get people to the 
shows and create a story, so at the 
first of the year we can go to radio 
and say, 'This is what we've already 
got.' M 

According to MCA director of 
marketing (U.S.) Paul Orescan, the 
label will service public and triple- 
A radio with the album but will not 
begin working it until early next 
year. 

"The key to our setup is allowing 
people to discover the record," says 
Orescan. "We'll concentrate on 



cannot go ahead and write. The prob- 
lem I have with writing is that I have 
to be completely alone. It makes me 
super-nervous knowing that people 
can hear me. I finished some of the 
stuff I had been working on and then 
I came up with 'The Box' and 'Just In 
Me,' the more fun songs. I had 
'Numb' since 1995." 

The song was inspired by "a Cana- 
dian film I saw called 'H,' about a cou- 
ple trying to kick heroin," she contin- 
ues, "I can't understand how anyone 
could even try heroin, knowing what 
it can do. I would never try it." 

McNarland began her musical 
career at 17 when a boyfriend taught 
her a couple of guitar chords. When 
she was working at a local club, the 
owner would let her do a five-song set 
as people were being kicked out for 
the night. She began writing songs at 
18 and played acoustic sets in 1992 at 
the Blue Note, the Spectrum, and the 
Tom Tom Club. 

While the bulk of "Stuff" was 
recorded at Bruce Fairbairn's Ar- 
moury Studios in Vancouver, there 
were also sessions at O'Henry Sound 
Studio in Los Angeles and the Plant 
in San Francisco. 

While completing "Stuff," Mc- 
Narland decided to move from Van- 
couver to Toronto. "I needed a 
change. I was going through a weird 
thing because everything was chang- 
ing so quickly at once." 

But with a Canadian tour being 
planned for later in October, and 
with touring in the U.S. following, 
McNarland won't likely see much of 
her new home for some time. 

"We want Holly to be [in the U.S.] 
as much as possible, touring," says 
Simon. "She can perform in a live 
scenario and deliver to just about 
anyone. We're going to be aggres- 
sive about getting people out to see 
her, whether she's headlining or 
supporting." 



press and touring for driving early 
awareness until the end of Decem- 
ber. This is a very warm, intimate 
record. It's not the kind of project 
that we want to start out with a big 
campaign at radio." 

Wlien the new year begins, MCA 
will service the act's first single, 
"Friday Morn." 

Retailers will be featuring the 
album in listening stations, and 
indie stores may be tied into the 
band's fall tour. 

Sampler cassettes will be distrib- 
uted at shows and packaged with 
various tip sheets and trade papers. 

As for the importance of the title 
as Refuge's first release, Gehman 
approaches the project with cau- 
tious optimism and the knowledge 
that artistic merit is the greater 
half of a bigger formula. 

"We're trying to be realistic," 
says Gehman. "The statistics say 
that we would be lucky to get some- 
where, but we have a lot of faith 
that we signed a great band and a 
great songwriter in Uma. 

"As a producer, I always 
thought that I made good records, 
and in many cases an act would 
slip through the cracks," he adds. 
"A record company can only prior- 
itize so many different things. A 
lot of records I worked on didn't 
get the attention they deserved, 
and that's part of the reason we 
started this label." 
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'Barbie Girl' Driving Album Sales 



UMA LOOKING TO 'FARE WELL FOR REFUGE 

(Continued from /xu/e II) 



MPGA TO TAKE PRODUCERS INTO THE NEXT CENTURY 

(Continued from page 6) 



David Z. John Frankenheimer and 
David Byrnes of Loeb and Locb 
will serve as as our legal advisers, 
and Neil Levin and Associates, 
CPA, will provide accounting ser- 
vices. Chris Stone, president of the 
World Studio Group, will serve as 
our executive director and David 
Goggin as our director of commu- 
nications. We also have a tremen- 
dous amount of support and 
encouragement from prominent 
record company executives, manu- 
facturers, and producer/engineer 
managers. 

It's our hope that this organiza- 
tion be as inclusive and democrat- 
ic as possible. Regular membership 
will be limited to full-time creative 



contributors to the art of music 
production and audio engineering 
in North, Central, and South 
America. We want the guild to rep- 
resent a true cross section of the 
music production community, from 
hip-hop and R&B to rock, jazz, 
country, and classical. Without 
that diversity, we won't have a true 
voice. 

As to our our goals and ambi- 
tions, the MPGA mission statement 
includes the following: 

1. Define the creative role of pro- 
ducer and engineer in the record 
industry of today and tomorrow. 
The MPGA seeks representation in 
the World Intellectual Property 
Organization's development of the 



proposed "New Instrument On The 
Rights Of Phonogram Producers" 
and the practical implementation 
of copyright management that new 
digital technologies demand, such 
as distribution of music over the 
Internet. 

2. Provide benefits for our mem- 
bers, such as health insurance, ven- 
dor discounts, financial advice, and 
accounting assistance. 

3. Provide educational opportu- 
nities for our members, including 
workshops, seminars, and forums, 
to discuss current issues that 
affect us all. We'd like to set up 
regional conferences and invite 
experts in various fields to speak 
to us. 



MOTOWN UNDER UMBRELLA OF NEW MERCURY GROUP 

(Continued from page 1) 




In his new role, Goldberg will 
remain president/CEO of Mercury 
Records but will also assume 
responsibility for overseeing 
Motown and PC&J in the U.S. 
(Billboard Bulletin, Sept. 17). 

"My first mandate is to try not 
to screw things up," says Goldberg 
with a laugh. "Do no harm: I'm a 
big believer in that. 
"Most of my time I will contin- 
ue to run Mer- 
cury. I won't 
have the same 
kind of opera- 
tional involve- 
ment with Mo- 
town and Poly- 
Gram Classics & 
Jazz that I have 
with Mercury. 
Instead, I'll be 
sort of an adjunct to Roger Ames." 
Ames, to whom Goldberg reports, 
is president of PolyGram Musie 
Group, Mercury's parent compa- 
ny. 

Goldberg, who was named head 
of Mercury Records in 1995, says 
there are no plans to merge Mer- 
cury, Motown, and PC&J or to 
have a wholesale unifying of ser- 
vices. "They will remain distinct 
entities that stand alone," he says. 

Instead, he says, he wants to 
create a climate that promotes 
cooperation between the labels, 
rather than shared functions. He 
cites an example where Mercury 
Nashville and Mercury's pop divi- 
sion jointly worked a recent 
release by Mercury Nashville act 
Kim Richey. 

One of the first orders of busi- 
ness for Goldberg, in conjunction 
with Motown chairman Clarence 
Avant, will be to find a new presi- 
dent/CEO for Motown following 
the August departure of Andre 
Harrell. The sagging label is hop- 
ing to regain some of its luster 
from "Evolution," the new Boyz To 
Men album, which comes out 
Tuesday (23). 

Although a numher of names 
have been bandied about, includ- 
ing industry executives Ernie Sin- 
gleton, Kirk Burrows, and Benny 
Medina, Goldberg says he has not 
met with anyone yet about assum- 
ing the Motown presidency. 

"In all my years in the business, 
I've never seen the quantity of 
rumors and speculation that sur- 
rounds Motown," says Goldberg. 
"I can tell you, as God is my wit- 
ness, we're not close to making 
any decision about a new presi- 
dent. It's a great, great company, 



but I have not talked to or met 
with a single person about this." 
Goldberg says he hopes to name a 
new president by the end of the 
year. 

While the announcement about 
Motown was expected, Goldberg's 
role with PC&J came as more of a 
surprise. 

Chris Roberts, worldwide pres- 
ident of PC&J, wilt continue to 
report directly to Ames, but U.S. 

promotion and 
marketing for 
PC&J will now- 
come under Gold- 
berg's purview. 
That move mir- 
rors the operation of PC&J in other 
territories. 

Goldberg says his agenda 
includes finding a GM for PC&J in 
the U.S., a search Roberts had 
been conducting before Goldberg's 
promotion. 

Goldberg would not comment on 
any other staff changes that may 
come from his ascension. 

"I've taken over three compa- 
nies [Atlantic, Warner Bros., and 
Mercury), and I've learned that 




you can't do a good job if you come 
in with a preconceived set of 
notions," he says. "You have to 
learn the terrain and listen to peo- 
ple involved before you can advise 
the corporation on what to do." 

The formation of the Mercury 
Group is just the latest in Poly- 
Gram's ongoing restructuring. In 
an earlier move toward consolida- 
tion, PolyGram in January creat- 
ed A&M Associated Labels, which 
provides marketing, sales, and 
promotion for the Polydor and 
Rocket labels. A&M Associated 
Labels head John Barhis reports 
to A&M chairman/CEO Al Cafaro 
(Billboard, Feb. 1). 

Restructuring of the worldwide 
jazz and classical divisions has 
been ongoing (Billboard, April 5). 
In March, Costa Pilavachi was 
named head of Philips Music 
Group, which includes Philips 
Classics, Gimell, Imaginary Road, 
and Point Music. Additionally, 
Chuck Mitchell was promoted to 
president of Verve Records, which 
also includes Antilles and Verve 
Forecast. Both Pilavachi and 
Mitchell report to Roberts. 



4. Prepare written guides for 
our members, such as an A&R 
guide, producers legal guide 
(including template contracts), a 
resource list of qualified produc- 
tion assistants, and other informa- 
tional aids to better our profes- 
sion. We will also recommend 
production software, after testing, 
to help simplify the job of the pro- 
fessional music producer. 

5. Publicize our organization and 
profession through consumer and 
industry publications as we estab- 
lish public-service projects, intern- 
ships, regional talent showcases, 
and the awarding of scholarships. 
We hope to be involved in the 
design of progressive and more 
practical educational curriculums 
and to offer MPGA counsel to uni- 
versities and colleges. 

6. Produce a quarterly newslet- 
ter detailing trends and reporting 
vital music industry information to 
our members, the press, and affili- 
ated organizations. 

7. Encourage corporate partici- 
pation and financial support of our 
association's activities and events 
through music industry equipment 
suppliers, record companies, and 
other interested groups that pro- 
vide goods and services to our pro- 
fession. 

8. Establish an MPGA site on the 
Internet. 

9. Hold an annual picnic. 

A career path or job security is 
often overlooked in freelance pro- 
fessions, and there are many 
things we can do as a group to 
make life more secure. We are 
looking into the creation of a cred- 
it union and group health insur- 
ance at special rates. We will work 
to establish equipment compatibil- 
ity, pre-mastcring standards, 
labeling consistency, archiving 
guidelines, and the audio integrity 
of encrypted and embedded sig- 
nals. We are concerned with criti- 
cal issues that affect our work and 
its distribution. 

Are there aspects of a "produc- 



er's contract" that could be stan- 
dardized to save on legal bills? Do 
the current arrangements with 
record companies reflect the real- 
ity of the role we perform, or can 
we establish a more direct rela- 
tionship with record companies? 
Can we simplify the procedures 
for clearing samples so that there 
is consistency throughout the 
industry? 

The MPGA is absolutely against 
the standardization of remunera- 
tion. To do so would be against 
everything we stand for. The 
MPGA should represent the pro- 
fession, not the careers of the indi- 
vidual members. We are indepen- 
dent, creative contributors to the 
art of music and should only deter- 
mine for ourselves — individually — 
what compensation we should 
receive for our contributions. Our 
objective is to examine existing 
revenue and to boost new revenue 
sources. 

At this point, we have set up a 
nonprofit corporation and opened 
a bank account. Regular voting 
membership is $365 per year. Ini- 
tially, the revenue is being used to 
draft resource literature and incor- 
porate feedback from producers 
and engineers. The next steps will 
depend on the requests of the 
membership. I've been asked to 
spearhead MPGA activity, and we 
need the support, encouragement, 
and involvement of our entire com- 
munity. 

We have been separated for too 
long, and now is the time to come 
together and have a unified voice 
in the many common interests we 
share — and perhaps have the 
opportunity to make the music bet- 
ter. 

Those interested in learning 
more about this group are invited 
to stop by the organization's booth 
during the AES Convention, Fri- 
day (26)-Sept. 29 in New York; 
write to MPGA, 216 N. Lucerne 
Blvd., Los Angeles, Calif. 90004; or 
call 213-465-7697. 



GOODBYE STREET SNIPES, 
YOUR TIME HAS COME 




Roil over Beethoven and tell 
Tchaikovsky the news about 
VitalSigns™, one of the most 
effective forms of outdoor 
advertising to roll around in 
years. It's your message, and 
it's right at the pulse of what's 
happening. ..the street! 
Your message will be seen 
by 3.5 million pedestrians 

and motorists daily, at 
eye level and graffiti free! 

VitalSigns ™ 

At The Heart Of 
Every Street Promotion. 

Vital Visions Advertising, Inc. 
11 Penn Plaza 5th Floor, 
New York, New York 10001 

Tel: (212) 946-4900 
Fax: (212) 946-4901 
www.vitalvision.com 
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GRIFTERS GIVE WEIGHT TO INDIE ROCK SCENE 

(Continued f mm ptif/e II) 



"The term 'Americana' gets bandied 
about in radio circles a lot, referring to 
bluesy or country-rock bands," Poneman 
says. "But the drifters incorporate near- 
ly every strand of American music — 
they're a true American hybrid" 

With "Full Blown Possession," the 
Grifters — Lamkins joined by drummer 
Stan Gallimore, vocalist/guitarist Dave 
Shouse, and vocalist/guitarist Scott 
Taylor, each in their 30s — have pro- 
duced a rich, manifold album in which 
the dirges are never that depressing 
and the rave-ups not all that carefree. 
The album's calling card is the 
anthemic "Spaced Out," whose classic 
rock chorus should endear the band to 
many. "Full Blown Possession" also 
encompasses the opening grind of "Re- 
Entry Blues," the bummed-out beauty 
"Happy," and rhapsodic closer "Con- 
tact Me Now," as well as the funky 
"Centuries" and whistle-worthy 
"Wicked Thing," the latter issued as a 
7-inch single preceding the album. 

Produced by the Grifters with Doug 
Easley and Davis McCain, "Full Blown 
Possession" was recorded in Memphis 
in Easley Studios and the new Sun Stu- 
dios. The album was the first by the 
Grifters to feature a professional mix- 
ing engineer (Nick Sansano, who's 
worked with Sonic Youth). But long- 
time fans need not fear: "Full Blown 



Possession" still has the Hved-in feel of 
past Grifters records. 

The Grifters' full-length bow on Sub 
Pop, last year's "Ain't My Lookout," 
was auspicious artistically if not com- 
mercially, with the deep, diverse col- 
lection earning reams of critical praise 
and topping college radio playlists 
across the country (see ReDISCussion, 
this page). Before that album, the band 
put out a trio of releases via Memphis 
indie Shangri-La: the watershed 
"Eureka" EP in 1995 (standout track 
"X-Ray Hip"), the hard rockm' stunner 
"Crappin' You Negative" in *94 (with 
"Bronze Cast" and "Get Outta That 
Spaceship & Fight Like A Man"), and 
"One Sock Missing" from '93 (includ- 
ing "Corolla Hoist," one of the great lo- 
fi singles). The first Grifters album, the 
acid-tinged "So Happy Together," 
came out in '92 on Sonic Noise. 

As with many sectors of the industry, 
the indie-rock world has been in a val- 
ley of late, with Lamkins noting the 
lower-than-usua] guarantees for the 
band's sold-out spring tour and its cur- 
rent trek. Poneman acknowledges that 
Sub Pop has seen its share of dissension, 
dismissals, and disappointing sales, the 
latter due to both marketing miseues 
and the increasingly rigid state of radio. 
But high on the Grifters prospects for 
posterity, he says Sub Pop is working 



SHAKUR ESTATE FILES SUIT 

(Continued .from ggflg 8) 



Shakur's assailant on the night of the 
shooting. 

Recent press reports on Shakur's 
murder have said that the investigation 
is stalled. In February, a Las Vegas 
homicide detective told The Los Ange- 
les Times that Anderson was a suspect 
in the shooting, but that he is not 
charged with the crime. No other sus- 
pects have been named. 

The Shakur estate's suit seeks dam- 
ages to be determined at trial, plus the 
recovery of medical, funeral, and crema- 
tion expenses sustained by the family. 

In some ways this new wrinkle in the 
Shakur saga parallels developments in 
the infamous O.J. Simpson case. Last 
year, a jury in the superstar athlete's 
criminal case found him innocent of 
charges he murdered his ex-wife 
Nicole Brown Simpson and her friend 
Ronald Goldman. The Brown and Gold- 
man families later lodged a civil wrong- 
ful-death suit against Simpson and 
were awarded a $33.5 million judgment 
by a jury earlier this year. 

The Shakur estate's suit lays out the 
chain of events that purportedly led up 
to Shakur's shooting. 

According to the action, fate was set 
in motion by a July 1996 confrontation 
in a Foot Locker store in the Lakewood 
(Calif.) Mall between unidentified 
members of the Southside Crips and 
Travon "Tray" Lane, Kevin "K.W." 
Woods, and Maurice "I il Mo" Combs, 
alleged members of the Mob Pirus, a 
rival L.A. gang affiliated with the 
Bloods gang. In a scuffle between the 
gang members, the Crips allegedly 
stole a Death Row pendant Lane had 
received from Knight 

The suit says that on Sept 7, while 
Knight, Shakur, and their entourage 
(including Lane and others the action 
says were "believed to be affiliated with 
the Bloods street gang") were attending 
the Mike Tyson/Bruce Seldon heavy- 
weight fight at the MGM Grand, they 
spotted members of the Southside Crips, 
including Anderson, in the audience. 

"Anderson was observed in the lobby 
of the MGM Grand by Lane and iden- 
tified by Lane as the person who had 



taken his necklace at the shopping 
mall," the suit says. "[T]he members of 
the Death Row entourage then asked 
Anderson whether he had taken Lane's 
necklace, and a fight ensued. The fight 
was broken up by hotel security, and 
the Death Row entourage left" 

It was this brawl, captured on a hotel 
security videotape, that is the subject 
of Anderson's suit against Knight, 
Death Row, and the Shakur estate. The 
tape of the incident was used as evi- 
dence against Knight in his probation- 
violation hearing earlier this year; in 
February, he was sentenced to serve 
out a nine-year sentence for a 1992 
armed assault (Billboard, March 15). 

According to the suit, later on the 
evening of Sept. 7, Knight and Shakur, 
riding together in Knight's BMW, were 
leading a caravan of cars to Club 662, a 
night spot owned by the label operator, 
when a white Cadillac pulled next to 
Knight's vehicle. The suit claims that 
Bonds was behind the wheel and that 
Anderson "pulled a gun and started 
shooting at the BMW, willfully or neg- 
ligently striking both Tupac and Suge." 

Knight's head was grazed by a bul- 
let, but he was otherwise uninjured. 
Seriously wounded in the right chest 
right thigh, and right hand, Shakur 
was taken to the trauma unit of the 
University Medical Center of Southern 
Nevada. He died Sept 13. 

The action claims that Shakur's 
mother was "totally dependent on him 
for her support and maintenance," and 
that the estate "incurred medical bills 
for his hospitalization and lost earnings 
and loss of income [sic] from the date of 
his injury to the moment of his death." 

The suit also alleges that Anderson 
showed "willful, wanton, and conscious 
disregard" for Shakur's safety in the 
shooting and was responsible for his 
"severe and serious injuries and death 
several days thereafter." 

Anderson's attorney did not return 
calls seeking comment on the suit by 
press time. In an interview published 
Sept. 16 in The Los Angeles Times, 
Anderson proclaimed his innocence 
and disputed the scenario in the suit. 



"Full Blown Possession" with renewed 
vigor and a firm grasp of reality. 

"I could come out and say, 'The 
Grifters are the next big thing, and 
they've made the ultimate Grifters 
album. We're coming with a hit single 
and video, and they're going to be all 
over the radio and MTV — and we're 
going to sell millions of records,* " 
Poneman says. "But that would be 
horse shit. That's just not what our 
relationship with this band is all about. 

"It's been said before, and it sounds 
especially ironic coming out of my 
mouth, but Nirvana — the phenomenon, 
not the people — fucked everything up," 
Poneman adds. "The well got poisoned 
by all the overblown expectations. But 
'indie rock is dead' is a mantra being 
repeated by people at the corporate 
level — not by the bands making art or 
the people who have contact with them 
on a daily basis. A lot of these one-hit 
wonders around now are just distract- 
ing people from career bands like the 
Grifters. But the passage of time will 
show that the Grifters are making 
albums for the ages. 

" 'Full Blown Possession' is one of 
the best records this label has ever put 
out, and there is no reason why it 
couldn't sell a few hundred thousand 
copies. But we're going to go thousand 
by thousand with this and take a long- 
term approach. Sub Pop is a money- 
making concern, obviously, but we're 
here to put out records we believe in, 
first and foremost" 

Sub Pop's initial efforts on behalf of 
"Full Blown Possession" revolve 
around the Grifters' cross-country club 
tour. Arranged by Chicago's Flower 
Booking, the trek began in Birming- 
ham, Ala., earlier thus month and cours- 
es through the major markets and col- 
lege towns of the Northeast and 
Canada the rest of September. In Octo- 
ber, the band plays the Midwest and 
Texas before heading to the West for 
November and back through the Mid- 
west before the holidays. 

Like many Sub Pop acts, the 
Grifters sell a substantial number of 
discs at their shows, and the band will 
have a SoundScan apparatus in place 
to track those sales. Bobbi Miller, Sub 
Pop's director of marketing, says, "We 
don't want to take advantage of anyone 
in an inebriated state, of course, but 
this is an instant-gratification society, 
and we aim to please." She adds that 
for the benefit of those fans without 
funds at the clubs, there will be 
coupons handed out at most shows 
good for $1 off "Full Blown Possession" 
at area retailers. 

Sub Pop is distributed by the Alter- 
native Distribution Alliance (ADA), and 
according to ADA sales rep Dennis 
Breton, orders for "Full Blown Pos- 
session" have been "above average" 
from such chains as Tower Records 
and Harmony House and one-stops like 
Ark in Cincinnati, Angott in Detroit, 
and Campus in Columbus, Ohio. 

Indie shops have a particular bond 
with the Grifters, as the band has 
played in-stores at mom-and-pops in 
nearly every part of the country over 
the past few years. At one such outlet, 
Waterloo Records in Austin, Texas, 
"Full Blown Possession" "flew out of 
the store," reports manager Troy 
Peterson. "We had it on display, and a 
box [25 discs] went out in less than a 
week. Indie rock isn't dead here." 

"Full Blown Possession" has also 
been featured on the CDNow online 
buying service. And Sub Pop will mar- 
ket the album via the lifestyle angle 
this fall as well, trying to get the album 
heard everywhere from "tattoo parlors 
to laundromats," Miller says. 



The Grifters chscography extends be- 
yond its albums, including the elegiac 
"Empty Yard" on the "Red Hot + 
Bothered" charity compilation on 
Kinetic/Reprise as well as various 7- 
inch singles on Sub Pop, Shangri-La, 
Darla, Simple Machines, and Now 
Sound. The Grifters get significant air- 
play with their 7-inches, which regular- 
ly chart on college stations nationwide. 

The Grifters' side projects have also 
kept the band on the campus airwaves. 
Under the moniker Those Bastard 
Souls, Shouse put out the glam-mind- 
ed 'Twentieth Century Chemical" last 
year via the San Francisco indie Darla, 
and he toured the U.S. and Europe to 
great acclaim. Taylor's solo outlet is 
Hot Monkey, which often features 
early versions of his Grifters contribu- 
tions. His low-key, lo-fi collection 
"More Than Lazy" came out via 
Shangri-La last year, and Hot Monkey 
(including Lamkins) has played dates 
in the Midwest and South. Taylor is 
due to record a Hot Monkey 7-inch for 
Sub Pop next year. 

So even if commercial radio turns a 
deaf ear to "Spaced Out," the Grifters' 
loyal coastituency at college stations will 
help spread the word. On the Universi- 
ty of Missouri's KCOU in Columbia, 
"Ain't Mv Lookout" was a No. 1 record 



for more than a month. "We've played 
them so much that when people mention 
KCOU, the Grifters are probably the 
first band that comes to mind," says PD 
Korry Keeker. As Dan Mackta, head of 
indie promotion firm Autotonic, points 
out the Grifters "have slept on a lot of 
floors and made a lot of friends." 

The Grifters' songs arc published by 
Course It's Real Music (BMI), and the 
band manages itself, guided by an 
inner compass that values the friends 
it's made. In his traditional "letter to 
the listener" accompanying "Full 
Blown Possession," Lamkins makes 
three promises that give perhaps the 
best indication of the Grifters' dedica- 
tion to its art and audience: 

"We promise not to incorporate hip- 
hop beats in an attempt to reach a 
younger audience (there are still so 
many genres to pilfer); we promise to 
keep touring until we have a freakish 
yet devoted following of drug-addled 
suburbanites hanging out in the park- 
ing lot at all our shows; w r e promise to 
not clean up our act any more than we 
did on this record. Why, even now 
we're working on ways of screwing up 
our personal lives even more just to 
assure you, the listener, that the future 
holds even more songs about confusion, 
heartbreak, and dependency." 



REDISCUSSION. 



An occasional column highlighting 
albums of special artistic merit, thai 
Billboard regards an being underap- 
preciated at. the time of their initial 
release. 

"Not so much flirting with disas- 
ter as flirting with seduction" is 
Grifters vocalist/guitarist Scott 
Taylor's apt epigram for his band's 
"Ain't My Lookout," an album that 
shares the passionate desperation 
at the heart of the most potent 
rock'n'roll. 

On "Ain't My Lookout" — the 
Grifters' fourth full- 
length album and first for 
Sub Pop — the Memphis 
quartet leavened the 
Stonesy, basement-tape 
ambience of such previ- 
ous albums as "Crappin* 
You Negative" with some 
studio pop craft (and 
backwards Beatles riffs). 
But the Grifters clean up 
nice, and the disc lives up 
to the band's stated stan- 
dard of being a fitting 
soundtrack to the repro- 
ductive act 

The album teeters on 
poles of abstract melan- 
choly and aggressive invention, with 
the metallic roar of "Covered With 
Flies," dissipated noir of "Mysteri- 
ous Friends," Beach Boys-inflected 
pop of "Last Man Alive," and 
barbed wit of "Boho/Alt" stunning 
straightaway in their variety and 
visceral appeal. But the album is all 
killer and no filler as they say, and 
the cautionary epic "Radio City Sui- 
cide," wordplay drunk "Parting 
Shot," gorgeous instrumental 
"Fixed In The Sky" (with songful 
violin from the Dambuilders* Joan 
Wasser), and the rest rew r ard even 
the casually bent ear. 

"We like our records to have lots 
of mood swings, just like we do," 
explains bassist Tripp Lamkins. 




"Aim Mv Lookout' 
Produced by the Griflers. 
Davis McCain, and Doug 

Eastey 
Released February 1996 
Sub Pap 



Adds Taylor, " 'Ain't My Lookout" 
doesn't seem so much like a drink- 
ing record as maybe an after-you've- 
been-drinking record, the one for 
the ride home at the crack of dawn." 

Throughout "Ain't My Lookout," 
Lamkins and drummer Stan Gal- 
limore bob and weave with subtle 
strength as Taylor and fellow 
singer/guitarist Dave Shouse emote 
with the best of 'em. Even the jibe 
"Boho/Alt" almost sounds wistful at 
times, while the dark-hued "Myste- 
rious Friends" is downright moving. 
"The one thing we have in common 
with the Memphis blues 
greats is that the depress- 
ing parts of our songs 
come from actual depres- 
sion,*' Taylor says. 

"Anyway, that's what 
you do in Memphis: sit on 
the i»rch, drink beer, and 
sing sad songs," he adds. 
"Although I hope people 
don't think our lives are as 
depressing as some of our 
songs. I mean, they are, 
but I just don't want peo- 
ple to think that" 

What's truly depress- 
ing is the fact that 
despite critical acclaim, 
"Ain't My Lookout" was often 
passed over in the shops in favor of 
flavors of the moment. 'The album 
came out right about the time the 
bottom dropped out and we fucked 
up trying to get the world to think 
'Last Man Alive' was the Grifters' 
big hit song," says Sub Pop chair- 
man Jonathan Poneman. 'That was 
a mistake because the Grifters are 
bigger than that 

There's such a special chemistry 
that exists among the Grifters that 
really comes out on 'Ain't My Look- 
out' " Poneman adds. "Everybody 
has to make a living and get along, 
but you know, those guys are down 
there making art" 

BRADLEY BAMBARGKR 
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CATIE CURTIS MAKES A SOULFUL' TRANSITION TO POP 

(Continued from /xu/e 11) 



Hypnotic Werfc. Wolfgang Flur, a former member of electronic group Kraftwerk, 
has signed a deal with Hypnotic Recordings to record "Time Pie," his solo 
debut, under the name Yamo (see Home & Abroad, page 66). Fliir is on tour to 
promote the album, which will be released later this month. Attending a celebra- 
tory dinner, from left, are Flur; Brian McNelis, GM of Hypnotic; and Brian Perrera, 
president of Hypnotic. 



WIPO RATIFICATION BILL 

(Continued from page S) 

Motion Picture Assn. of America and 
other publishing and software con- 
tent-provider groups also proposed 
quick passage of H.R. 2180. 

As an example of why the new pro- 
tections are needed. Cash said that he 
recently found one of his biggest hits, 
"Ring Of Fire," on a World Wide Web 
site in Slovenia, a country in the 
northwest part of the former 
Yugoslavia. 

Cash told the lawmakers, "Maybe 
I should be flattered that someone in 
Slovenia likes my song, but when he 
or she makes it available to millions 
of people, this hardly seems fair." 

All the pro-treaty witnesses 
opposed H.R. 2281, the bill put for- 
ward by the telephone companies and 
others to deal with the complicated 
issues of liability before ratification, 
saying that treaty passage does not 
preclude separate and detailed later 
hearings on those and other issues, 
such as encryption and circumvention 
of copyright-protection systems. 

However, the opponents are con- 
cerned that language in several of the 
treaties' provisions might make them 
innocent victims. 

They say that many services are 
information "conduits" and cannot 
monitor information flowing through 
their pipelines. Equipment manufac- 
turers say that the law should outlaw 
behavior, not devices that may have 
both infringing and non-infringing 
uses (Billboard, Sept. 20). 

Administration spokesman Bruce 
Lehman, Assistant Secretary of Com- 
merce and Commissioner of Patents 
and Trademarks, testified at the Sept 
1 6 hearing that the U.S. must quickly 
ratify the treaty. He said that the U.S. 
has the most to gain and that if other 
nations are allowed to ratify the 
treaties ahead of the U.S., they may 
not offer this country the important 
level of same-as-at-home "national 
treatment" protections for U.S. copy- 
righted material. 

"Other countries are looking for a 
signal from us," Lehman said. "We 
don't want to give them a loophole so 
that they don't have to pay us, which 
they have historically done." 

Register of Copyright Marybeth 
Peters agreed, saying, "The treaties 
are extremely valuable for the Unit- 
ed States, as they will require other 
countries to adopt a copyright system 
that comports with the balance 
already struck in U.S. law and ensure 
that U.S. works are adequately pro- 
tected abroad in the digital age." 

Despite such pro-ratification posi- 
tions, and further muddying the 
waters for quick ratification, Rep. 
Rick Boucher, D-Va., said at the Sept. 



16 hearing that he plans to introduce 
another liability bill that would contain 
more limitations of online liability, 
including "clean network" exemptions 
and a mandatory notice-and-take- 
down system to further shield service 
providers from lawsuits. 

While it's too soon to tell if the 
subcommittee will vote to move for- 
ward either with the ratification- 
enabling bill alone or decide to deal 
with the time-consuming details of 
the separate legislation to modify 
the liability, circumvention, and 
encryption provisions, an informal 
head count indicates that more 
members would prefer to move 
ahead with ratification first and tidy 
up the details later. Some are unde- 
cided at this point. 



because "her integrity as an artist 
is not being compromised in the 
process." 

Susanne White, senior director of 
promotion at Guardian, views "Soul- 
fully" as the record that can "firm- 
ly establish Catie as a fully accessi- 
ble crossover artist. The response 
has been overwhelming and imme- 
diate." 

Other stations already actively 
playing the single include KTHX 
Reno, Nev.; KINK Portland, Ore.; 
WFUV New York; and WXRV 
Boston. 

The initial enthusiasm of radio 
programmers has Curtis excited, 
but guardedly so. 

"I try to invent a healthy dose of 
denial about such things," she says 
with a laugh. "I prefer to focus most 
of my energy on music and try not 
to get nervous about things like 
radio airplay and sales. At the same 
time, 1 wouldn't be truthful if I said 
I don't want a lot of people to dis- 
cover and enjoy my music." 

However, the singer/songw r riter 
asserts that her decision to enlist E 
Street Band member Roy Bittan for 
production of the album and to 
develop more rhythmic, radio- 
friendly song arrangements was not 
born out of a need to court a larger 
audience. Rather, it came from a 
desire to simply revisit "her roots." 

"I grew up listening to pop radio," 
she says. "And I've always liked a 
lush warmth in the production of 
music. It's been nice to indulge in 
that more." 

It's a creative indulgence that has 
some retailers grinning in anticipa- 
tion. Lisa Goren, manager of HMV 



in Cambridge, Mass., says it will be 
"a pleasure to sell an album that 
doesn't have a sad story attached to 
it. We've done extremely well with 
Catie in the past, and I expect this 
record will do even better given the 
areas she's exploring on this new 
record." 

As public awareness and interest 
in "Catie Curtis" builds, Guardian 
is examining touring options for the 
artist. Among them is landing an 
opening slot on a major fall tour. 

"It's a logical step," says 
Guardian president Steve Murphy. 
"She's spent much of the last two 
years on the road, playing clubs and 
winning fans at the grass-roots 
level. With this album, she's taken 
a major leap as an artist. It's time 
for her to play in larger venues." 

Murphy says he feels particular- 
ly close to this project since Curtis' 
1995 debut, "Truth From Lies," was 
among Guardian's first releases. "I 
remember hearing a tape of her 
songs as the label was being 
formed. She's grown along with us." 

For Curtis, it has been vital that 
such growth be organic. She says 
this album reflects a musical evolu- 
tion she experienced while on the 
road, and she credits musician 
Jimmy Ryan with helping her form 
the textural basis for this album. 
His acoustic and electric mandolin 
riffs waft throughout much of the 
set's material. "As someone who 
started in the folk scene, I like pay- 
ing tribute to organic instruments 
in a pop setting — and that's consis- 
tent from the last record to this 
one," she says. 

When it was time to get off the 



road and begin working on a new 
album, she met with Guardian 
A&R exec Jay Landers and began 
discussing the songs she'd felt 
strongly about at the time. "The 
first two I mentioned were 'Secret 
Garden* and 'Streets Of Philadel- 
phia' [by Bruce Springsteen]," she 
recalls. "I liked the intensity and 
intimacy of the vocal and the 
warmth of the groove that pro- 
pelled those songs." 

Enter Bittan, who played on both 
of those cuts. The chemistry between 
the two is undeniable, given the 
sparks that fly from "Soulfully," as 
well as cuts like the blues-drenched 
"Memphis" and the rock-edged "I 
Don't Cry Anymore." Curtis says 
that part of what made their collabo- 
ration work was the fact that they're 
both "quite opinionated and willing 
to fight for what w r e believe. If it was 
my first record, I might have been 
tempted to allow him to make a lot of 
the decisions. I had a good time 
sticking to my guns on the major 
decisions." 

In building the tracks, Curtis 
says, they developed the percussion 
first, adding musical elements along 
the way. "It was like a quilting 
process," she says. 

She says the hardest challenge of 
making the album was not record- 
ing her guitar parts simultaneously 
with her vocals. 

"It was first time I did that, and it 
was hard," she says, laughing. 
"They actually gave me an un- 
plugged guitar and muted the 
strings so I could play while I sang. 
I guess some habits are too hard to 
completely break." 



ISLAND HAS ALL-STAR 'GRACE' 

(Continued from page 11) 



"This album of songs, donated by the 
members and friends of the Island 
Records family, is dedicated to the pio- 
neering research of Dr. Joseph Mich- 
aeli and his colleagues . . . who are at 
the forefront of the fight to conquer 
multiple myeloma," says the "Amazing 
Grace" CD booklet. "Their discoveries 
may also help pave the way for new- 
treatments for many other forms of 
cancer and AIDS." 

Island Records VP of marketing 
Andrew Kronfeld says, "We wanted to 
do a compilation for charity that was 
different and more subtle than the 
massive amounts of charity projects 
that are done, so we chose unique 
tracks that have a very spiritual vibe. 
You might not see artists like this put 
together on a compilation, but the tie 
that binds them is a spiritual vibe." 

"Amazing Grace" was compiled by 
Bob Duskis, founder and partner of 
San Francisco-based independent label 
Six Degrees, which is distributed by 
Island. Additionally, Six Degrees acts 
as an exclusive independent marketing 
entity for Island, according to Duskis. 

"The whole idea was to put togeth- 
er an album that reflected the breadth 
of the Island label, with ambient 
music, rock, pop, etc.," says Duskis. 
"We wanted songs that imparted a 
sense of resiliency, strength, survival, 
and spirituality." 

The record is made up of tracks — 
many of them previously unreleased — 
by Ani DiFranco, Uman, P.M. Dawn, 
Jane Siberry, Djamel Ben Yelles, the 
Cranberries, Marley, Automatic Baby 
(a group comprising members of LT2 
and R.E.M.), Kidjo, Etheridge, Wally 
Badarou, and Daniel Lanois. 

Bookended by DiFranco's and 



Lanois' renditions of the title tune, the 
album also includes live versions of 
Siberry's "Calling All Angels," the 
Cranberries 1 "Dreaming My Dreams," 
and Etheridge's "I Will Never Be The 
Same"; Automatic Baby's recording of 
the U2 hit "One," which features U2's 
Adam Clayton and Larry Mullen Jr. as 
well as R.E.M.'s Michael Stipe and 
Mike Mills; and Kidjo's cover of the 
George Gershwin and De Bose Hey- 
ward's "Summertime." 

Kidjo says the "Amazing Grace" pro- 
ject had special resonance for her 
because her sister was diagnosed with 
breast cancer last year. Although 
Kidjo's sister, 45, is doing well, the 
event served as a wake-up call to the 
family to be extra vigilant about their 
health. 

Kidjo says she was drawn to "Sum- 
mertime" because she has ahvays loved 
the song, which is from the score of 
"Porgy And Bess," and wanted to 
record it in Beninese, her native tongue. 

"Originally, I recorded it for an al- 
bum that was going to be French 
artists singing jazz, but it wasn't re- 
leased," says Kidjo. Then, when 
Blackwell approached her about 
"Amazing Grace," Kidjo thought the 
track would be a natural fit. 

Among the compilation's other 
highlights, according to Duskis, are 
Automatic Baby's "One," which has 
never been commercially available in 
the U.S., and the Etheridge and 
Cranberries cuts, which are rare B- 
sides from promotional CD singles by 
those artists. 

To market "Amazing Grace," Is- 
land is creating TV spots targeted at 
MTV, VH1, and other national out- 
lets, according to Kronfeld. 



"We have a lot of support from the 
media, from a print and TV stand- 
point," says Kronfeld. "Retail has also 
been supportive, donating co-op space 
and placement in their stores." 

The MTV and VH1 campaign will 
launch in New York, Los Angeles, San 
Francisco, and Seattle, with possible 
subsequent rollouts in other markets, 
according to Kronfeld. The label will 
follow with print ads in the fourth 



quarter. 

Although no tracks from the album 
will be serviced to radio, the entire al- 
bum will go to rock, college, roots mu- 
sic, triple-A, and public radio outlets, 
according to Kronfeld. 

In addition, Island will try to coor- 
dinate appearances by some of the al- 
bum's participants on the talk-show 
circuit. However, to date, no such ap- 
pearances have been planned. 



SAUDI PRINCE LINKS WITH MJJ 

( Co n t i u ued fm m page 8) 



the financial terms of the deals — it is 
not clear how the original relationship 
between Jackson and Sony has 
evolved as a result of the prince mov- 
ing in as a third partner. 

Jackson and the prince, however, 
are assumed to have the dominant say 
now in aligning the company's fortunes 
and helping it to moving forward. But 
if MJJ Music evolves into the aggres- 
sive entity it seeks to become, Sony 
Music has a lot to gain by the prince's 
investment in the partnership. 

The prince, who owns investment 
company Kingdom Holding, formed 
Kingdom Entertainment in conjunc- 
tion with Jackson in 1996 and has 
played a major role in Jackson's cur- 
rent HIStory tour. Additionally, the 
prince's associate, Tark Ben Ammar, 
assumed personal management of 
Jackson a few months ago. 

Along with Greenberg, other exec- 
utives associated with the new devel- 
opment stress, in prepared state- 
ments, the global factors in making 
the deal. 

"This venture brings together the 



resources of a global music company, a 
global superstar, and a global 
investor," stated Tommy Mottola, 
Sony Music Entertainment presi- 
dentVCOO. Said Jackson, "We are com- 
mitted, along with my partners, to 
making MJJ Music a full-service label 
of international significance." 

"Michael's intensified involvement 
with MJJ Music will help focus the 
label on the next stage in its develop- 
ment," said Dave Glew, Epic Records 
Group chairman. 

In his statement, the prince per- 
haps signaled the length of the deal 
(or a time frame for growth) by stat- 
ing his belief that MJJ Music "will 
experience tremendous growth over 
the next five years." 

Whatever the future holds, MJJ 
Music has acquitted itself well since 
its launch in 1994, developing some 
marquee talent of its own. It has 
released seven albums, three of 
which have gone platinum: the sound- 
track to "Free Willy," Brownstone's 
"From The Bottom Up," and 3T's 
"Brotherhood." 
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VIRGIN RESTRUCTURING TO HERALD NEW RETAIL CONCEPT 

(Continued from page 1) 



chises for Hard Rock Cafe and Planet 
Hollywood, was also a 65% partner in 
Virgin Megastores Asia. This joint 
venture was created several years ago 
to open music stores in a number of 
Asian markets, but plans never came 
to fruition. 

The move effectively buys out a slew 
of minority shareholders in Virgin's 
non-U. K. global retailing operations, 
which comprise Virgin Retail Europe, 
Virgin Stores SA, Virgin Entertain- 
ment Group Inc., and Virgin Enter- 
tainment Asia Ltd. Outgoing Virgin 
France chairman Patrick Zelnik has 
already sold his 3.5% stake in the com- 
pany's French operation, and French 
broadcaster Canal + will divest its 10% 
holding in Virgin Retail Europe. Block- 
buster still owns 20% of Virgin Retail 
Europe, but Burke says that situation 
is "under review." 

Asked about the rationale behind the 
new structure. Burke says, "We were 
never going to be able to develop the 
strategy we want to with the corporate 
structure we had. Everything was done 
at arm's length, and it was a scattered 
and chaotic organization." 

The global and unified nature of the 
Virgin Entertainment Group means 
that the $240 million investment pack- 
age raised from U.S. investment bank 
Bankers Trust Co. can be used to de- 
velop the various arms of the group as 
a coordinated whole. 

"We're trying to put together cine- 
mas, retailing, and perhaps some other 
things as a combined entertainment 
offer, the kind of offer that has not 
been seen before," says Burke. "We 
want to reposition ourselves away from 
being a record store and be a purveyor 
of entertainment — both through loca- 
tions and via the Internet. We are 
exploring ways in which cinemas and 
retailing can work together." 

He says the location concept is in the 
mold of ideas successfully used by the 
Walt Disney Co. "For a ticket costing 
maybe 20 pounds [$32], you would 
come in and see a major feature film. 



have ice cream and popcorn while you 
watch it, and then a meal after. You 
would also, perhaps, use your ticket to 
get a discount on a CD." 

Burke notes that many cities in the 
world have leisure areas where, for 
instance, a bowling alley, fast-food 
restaurant, cinema, and a bar are all on 
the same site, but "there's no cross- 
promotion," he says. "There's no rea- 
son why people should go from one ele- 
ment to another. Nothing is done to 
make two plus two equal five. We're 
trying to develop something that's 
much more integrated and trying to 
make something that does make two 
plus two equal five." 

Virgin Retail already has a working 
relationship with Sony Cinemas in New- 
York's Times Square, where the two 
share a common entrance from the 
street, necessitating a walk through 
the record store to reach the theater. 

The newly established Virgin Enter- 
tainment Group now assumes owner- 
ship of 27 stores in continental Europe, 
19 in Japan, and 11 in the U.S. and has 
a 25% stake in Virgin Our Price, which 
runs 80 Megastores in the U.K. and 
Ireland. It also takes control of 27 cin- 
emas in the U.K. and Ireland, which 
operate under the Virgin Cinema 
moniker. According to the company, its 
combined elements have an expected 
revenue of 360 million pounds ($576 
million) for the current calendar year. 

Burke says the process of putting its 
cinemas and retail interests under one 
roof in each city will be "an evolution- 
ary one. Some will happen in terms of 
the developments we make next year." 

The company is expected to develop 
its own new cinema sites as part of the 
new developments. 

He cites the U.S. and Japan as the 
most propitious countries for the enter- 
tainment-complex process. Burke 
notes the American willingness to drive 
to out-of-town sites and feels that these 
could be fertile ground for new enter- 
tainment retailing developments. In 
Japan, the urbanization of most of soci- 



ety means the same effect could be 
achieved within city centers, he argues. 
The new U.K. government's en- 
thusiasm for revitalizing city centers 
might mean the same effect could be 
achieved here, Burke adds. 

The management structure for the 
Virgin Entertainment Group is some- 
thing that will take form as its operat- 
ing philosophy develops, Burke says. 
In the short term, the cinema and 
retailing operations will continue under 
existing and separate managements. 

However, changes are already in 
place. This month, Burke gave Virgin 
Retail Europe a more coherent man- 
agement structure by announcing the 
closure of its headquarters in Uxbridge 
near London and dividing responsibil- 
ity for Virgin Retail Europe's 27 conti- 
nental European stores between its 
Paris offices and the London-based 
Virgin Our Price (Billboard, Sept. 20). 



for new age music. The label w r as 
started in 1983. Its biggest album has 
been David Lanz's "Cristofori's 
Dream," which it says has sold more 
than 800,000 units worldwide since its 
1988 release. 

On last issue's new age chart, Nara- 
da has four of the top 25 titles, including 
albums by Oscar Lopez and Jesse Cook. 

According to the Recording Indus- 
try Assn. of America, sales of new age 
recordings rose to $87.5 million last 
year from $86.1 million the year before, 
representing about 0.7% of the U.S. 
music market for both years. 

Morey, who was chairman and prin- 
cipal owner of Narada, says of the Vir- 
gin deal, "I think it's nothing but a pos- 
itive move. We had interest from other 
companies. The deal with Virgin was 
not based on price but on a belief that 
Virgin offered the best prospects for 
the future; in the first place, that they 
really understood Narada and its busi- 



A major stumbling block to the Vir- 
gin Entertainment Group building on 
this to integrate cinemas and retailing, 
Burke says, is the W H Smith Group, 
which owns 75% of Virgin Our Price. 

Burke says that Smith declined the 
Virgin Groups $200 million offer for its 
stake in Virgin Our Price earlier this 
year and that the companies' relations 
have since deteriorated. "We just have 
to wait and see whether they are capa- 
ble of making up their minds about 
anything," Burke says. "We have not 
got a relationship either party is happy 
with. Evidence of that is the incapacity 
to agree on a managing director for 
Virgin Our Price for a year now." 

The managing director's chair at 
Virgin Our Price has been empty since 
Burke vacated it in November '96 to 
head the Virgin Group's retail and cin- 
ema business worldwide (Billboard, 
Sept. 21,1996). 



ness, and second, that they could ex- 
pand on that" 

Wesley Van Linda, president/CEO 
of Narada, says, "After meeting with 
them, we felt the people at Virgin and 
the corporate culture at Virgin were 
very compatible with Narada, and we 
felt strategically and personally this 
was the best move for us." 

Van Linda will remain with Narada 
under a five-year employment contract 
Morey, who resigned from active man- 
agement of the company in 1993, has 
set up a private foundation and plans to 
focus on noncommercial activities. 

Headquarters will remain in Mil- 
waukee. The company also has a sales 
office in California and warehouses in 
Wisconsin and California. There are 
about 70 employees. 

The Narada roster contains about 20 
artists, including Lanz, Michael Jones, 
Cook, Billy McLaughlin, Lopez, and 
John Whelan. Releases this fall include 



Burke is caustic about Smith, saying 
that "important strategic decisions 
have gone unaddressed. Profits at Vir- 
gin Our Price were down 4 million 
pounds in the last results [Billboard, 
Sept. 6], and they don't seem to care. 
They don't seem to realize that not hav- 
ing a managing director is causing the 
business to suffer." 

Executives at W H Smith did not 
return calls by press time. 

Regarding the Virgin Entertain- 
ment Group's plans, label executives 
surveyed by Billboard say that Burke's 
proposals are too radical and too far in 
the future for them to be able to ex- 
press an opinion at this stage. 

However, a rival retailer says that 
by divesting itself of a large number of 
outside investors. Virgin now has a 
clarity of purpose. "Your brand should 
always be sovereign," he states. "You 
dilute that when you do joint ventures." 



new work from Michael Gettel and 
Simon Wynberg; a Christmas record 
by the Irish group Dordan called "The 
Night Before A Celtic Christmas"; 
three compilations, "Masters Of 
Acoustic Guitar," "The Narada Smooth 
Jazz Collection," and "Heart Of The 
Celts"; and a Christmas release from 
David Arkenstone, who now records 
for Windham Hill. 

Narada is currently distributed by- 
Universal Music & Video Distribution 
in the U.S. and MCA Records Canada 
in that country but will switch to Vir- 
gin's distributor, EMI Music Distribu- 
tion, next year. Narada's contract with 
Universal expires in May '98. 

"They've been good partners for us 
for a long time," says Van Linda. "We 
like Universal a lot, and we're sorry to 
leave them." 

Virgin Records America president/ 
CEO Phil Quartararo was not available 
for comment. 



VIRGIN ACQUIRES NARADA LABEL 

(Continued from page 8) 
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•Y0r/*lirt>T,RJW8*lilL>- ■ !i-.,iL. i v,.i 


24 


11 


INVISIBLE MAN 

96 DEGREES iMGIisWNi 


(4 


52 


2S 


MMMBOP 

HANSON iMERCURV) 


27 


22 


25 


BITCH 

MEREDITH BROCWS 1 ' 


I 


67 


7 


NEVER MAKE A PROMISE 

MU HILL (ISLAND! 


28 


25 


3! 


RETURN OF THE MACK 

MARK MORRISON ATLANTIC 




66 


55 


3 


HITCHIN' A RIDE 

GREEN OAT ^r-"Rl'-r 


29 


5b 


5 


ALL CRIED OUT 

Al 1 URE FEAT UJ ITBACK MASTERUCftAVEl 




Si- 




1 


LEGEND OF A COWGIRL 

IMANI COPPOLA l.Xll UMHIA 


30 


30 


25 


THE IMPRESSION THAT 1 GET 

■H; U r >T> ui>'> !)';:: -ijt.-;', f :, Ojv-.fi; .fii 


ll 


74 


: 


DREAM 

FOREST FCR T~: 'PEES OaEAMrtCRvSGETFtNi 


31 


29 


7 


BARBIE GIRL 

■;. Mi a 


69 


61 


15 


TURN MY HEAD 

LIVE IRAOIOACTrvtAUCAl 


32 


V 


44 


YOU WERE MEANT FOR ME 


70 


51 


10 


BIG BAD MAMMA 

• Jt EFCWIFUI YOATI»CIJ_HllC':LF' 


33 


42 


s 


YOU MAKE ME WANNA... 


0 




1 


SUMMERTIME 

THE SJNDAYS IOGCYjEFFEN) 


34 


31 


17 


THE DIFFERENCE 

f H" AAII -"Ir.Vi I-"- Hf.l-iiSf..- r ■ 


s 


73 


2 


EVERYTHING TO EVERYONE 

EVERCLEAR (CAPITOLI 


35 


34 




OONT SPEAK 

NO DOUBT ( T RAUMA1 NTERSCO PE ) 


73 


56 


10 


WHERE'S THE LOVE 

■lAN:-./:r, (MERCURY 


it 


41 


3 


GOT TIL IT'S GONE 

m.i noscfuiA- own®)?* ukhell v=)it. 




a 




2 


THE RASCAL KING 

T»E LH>TY » GMT' BCSS'CNIS iBS RlS««li:jfl' 


37 


28 


30 


HARD TO SAY I'M SORRY 

A,' 'f 1 ■-.61 -=L TEH i Hf«* iLJ'AXARlSTAi 


75 


61 


6 


ITS ALL ABOUT THE BENJAMINS 

D4DP' i th; 'jvil> tA: - .'i- : 'j 



d) Records with the greatest airplay gains, c 1997 BiliLx>ard/BPI Commm 



HOT 100 





2 


7 


UN BREAK MY HEART 

TONI BRAKTCN (LAHLCE-'AH 5TAI 




4 


26 


1 LOVE YOU ALWAYS FOREVER 

OONNA LEWIS ATLANTIC! 




3 


12 


DON'T LET GO (LOVE) 

EN VOGUE 'lEASTWESTi'EEGl 




i 


3 


I 8O.0W TO TO (EVERT ( TI«E 1 SEX YOUR FACED 




5 


s 


1 BELIEVE 1 CAN FLY 

R KU1Y WARNER SUNSET, 1 ATLANTIC J VT 




10 


5 


CALL ME 

LE CLICK (LOGIGTTCAI 




6 


4 


WHERE HAVE ALL THE COWBOYS GONE? 

PAULA COLE IIMAGCYWARNER BROS ) 




8 


40 


BECAUSE YOU LOVED ME 

CEL'NE DION IMO MUSICI 






1 


1 WANNA BE THERE 

ni r --.ir L.r. :n ui hoj.:. r 1 .' cit toi 




0 


20 


NO DIGGITY 

H. ti> M f ► ■■ ' UH l.NI : Li.'IK>i"::KI 




12 


20 


CHANGE THE WORLD 

ERIC CLAPTON 1REPRISL1 




7 


5? 


MISSING 

EVERYTHING BUI ThE UIRL iATLANTICI 




15 


30 


COUNTING BLUE CARS 

DISHWALLA iaami 



REN1 


m 


IRPLAY 


14 


14 


13 


HEAD OVER FEET 

ALAN 5 «.«•: . • ! • i AlA'/ff. PRISE' 


15 


17 


32 


VOU LEARN 

■H-V, :■ >.'Or. ^-"E '-' '''.'E "i -I'.P.frni'M 


16 


;8 


45 


IRONIC 

Al AN • Ml if * "t .'.UVi - ■ h.Htl-'MIM 


17 


13 


7 


EVERYDAY IS A WINDING ROAD 

Vinil CROW f.AAM! 


18 


20 


26 


IF IT MAKES >OU HAPPY 

S'»E.R*I CfiOW iASM) 


15 


11 


4 


DON'T LEAVE ME 

(JLACKSl NELl (INTEHSCOPEI 


20 


16 


2E 


WHERE DO YOU GO 

H3 MERCY 1 ARISTA! 


21 




45 


NOBODY KNOWS 

THE TONY RICH PROJECT (LA FACE' ARISTA) 


22 




3 7 


WONDER 

NATALIE MERCHANT lELENTRAEEGI 


23 


24 


IE 


1 GO BLIND 

HIIOTIE 4 THE fllOWE SH i.HEPRISEi 


24 


21 


38 


DO YOU MISS ME 

mi^ENHiajt; L >S:l' liD-FUfllF -CWWY 0C. ' 


25 




6 


DREAMS 

THE CRANBERRIES (ISLANO) 



:rtles fttiich nave appeared on the Hot 100 chart 
Q weelu and Have dropped below the top 50 



TITLE (hjbhsher - License Ore ) Sheet Mu«c Dist 

8 2 BECOME 1 (Full Keel ASCAP/Windswcpt Pacitic, 

ASCAP.Polygram Irrt'l. ASCAP) HLWBM 
2 4 SEASONS OF LONELINESS (EMI April, ASCAP/Tryte 

Tyme. ASCAP) 

49 6 UNDERGROUND (BMG, ASCAP'EMi Unjrl BVIj Hl.YiRM 

51 AFTER 12. BEFORE 6 <&/nme Sixne Hot Sauce 
ASCAP/tabulnui. ASCAP/Hil Co South. ASCAP/ToUe 
Bqi_ ASCAP,.t2. ASCAP,'* Salt On The Charts, ASCAP/Mo 
Better &dows, ASCAP.Tamous. ASCAP) HL 

15 ALL CRIED OUT (Careers BMG. BMI/Mohoiumtx. 
!■:'.■! .-■ i , i-M HL/WBM 

13 ALL FOR YOU (Music Carp Of America BML'Cherry, 
BMI/Croohed Crurrmey. hie , BMI) HL 

52 ALL I WANT (FROM GOOD BURGER) <N\*atori. 
ASCAftB rJlack.ASW:Jooet( ASCAP,'tMI NfM, ASCAPl HL 

75 ALONE ICarwrs BMG BMiyG'Sb Brothers. BMt) HL 

66 AROUND THE WORLD (Zombi, ASCAP) WBM 
65 ASWEUY<S»)a.BMI/Lastra<]a.BMI) 

46 AVENUES [FROM MONEY TALKS) M ■. . 
ASCAP/Wamer Chappell. ASCAP) HL 

37 BACKYARD BOOGIE i'iVB ASCAP;Real N Huff. ASCAPl WBM 

11 BARBIE GIRL (MCA. ASCAP/ MCA Scandinavia AB 
ASCAP.WB. ASCAP/Wamn Chappell. ASCAPj'YVamet 
Cruppell Demnafh. ASCAPl HL/VV8M 

28 BARELY BREATHING 5!Di,-ican Sboik. BMl/Happ Dog 
BMI/Carnrs-BMG. BMI) KL 

64 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A PLAY- 
ER) (Slam U Hell ASCAPrlil Lriu BMI/Jm [dd. BMt/712 
Sbme Ave . BV.tMl BLaikwcod, BML'I? i Under. 
BMI/Jumpine Bean LLC BMI.'Wly j Jams LLC. ASCAP) W. 

24 BITCH iKissmg Booth, BMLWarner-Iamertane. 

BMI/Hidden Pun, BML'Sushi too. BMl/EMt Blackwood. 
BMI) HL/WBM 

14 BUILDING A MYSTERY (Sony/ATV Songs. BMLTyde. 
BM I/Stud » Nnmade. SOCAN) HL 

35 BUTTA LOVE (Honey Jars And Diapers. ASCAP^Uh. Oh. 
ASCAP/Yali Yah. ASCAP/Do What I Gotta. ASCAP) 

98 BUTTERFLY KISSES tPolypam Int l. ASCAP/Diadem, 
SISACI HLWBM 

97 CAMT GET YOU OUT OF MY MIND (Play The Music. 
ASCAP/Viper 7. ASCAP/Tony Cas*le. ASCAP) 

89 CAMT LET GO iSo-iy/ATY Soup. W»b Yum. eMLtjimntD-n 
Send, BMLtticl ASCAP.'SailwdiJ ASCAP>'Aima. ASCAP.Wa-rw 
Chappell raS-W.ASCAPjHLvYiBM 

99 CAM WE (FROM BOOTY CALL) (Man Contusion. 
ASCAP/Vii£ini8 Beach, ASCAP.WB ASCAP) WBM 

76 COCO JAMBOO (Hanseahc Musikveiiaij. 
Gf MA/Waxne* Tameriflrte. BMI) WBM 

40 C U WHEN U GET THERE (FROM NOTHING TO 
LOSE) (Boo Daddy, ASCAP/Du It All BML'Letv Rati 
ASCAP/Puokie Straughter ASCAP) 

78 DON'T GO (Edition Beam. BMI/Neue Welt. 
SMI/Warner- Tamerlane. BMI] 

70 DON'T SAY (Sony/ATV Songs SMfYab Yum, 

B\1 /Brcwntuwn Sound, BM^'MCA ASCAP,Umwrsal, 

ASCAP/Fefsonal 21 ASCAP ^teppmg Into The Blue, 

ASCAP/Warner Chappell. BUI) HLWBM 
76 DOWN FOR YOURS (Marco Cardenas, ASCAP) 
20 DO YOU KNOW (WHAT It TAKES! iHeasry Rotation. 

BMl/BMG, ASCAP.Oeiron. ASCAPylAega, ASCAPl HL 

36 DO YOU LIKE THIS (Mike s Rap BMI) 

44 ESPN PRESENTS THE JOCK JAM (Various Publishers) 

29 EVERYTHING IEV 4ijr I ASCAr, 1 ! We \,r«. ASCAP^amer- 
lamerrar*. BMlT-ynalune, &v ,Be?chwa3d, BMi; 

B4 FUt (Donnl. ASCAP.'Tomba. ASCAP/Chaurtcey Black. 

ASCAP/Smokm Sound. ASCApnMu-Tang BMl^r-Kay. 

BMI/Warner ■ Tamdtane BMt'Sugarriill. BMI) WBU 
10 FOOLISH GAMES YOU WERE MEANT FOR ME 

(W»jgty Tooth. ASCAPjPoho Boy BM IT hi id Story. 

BM1/WB. ASCAP) WBM 
33 FOR YOU I WILL (FROM SPACE JAM) (Realsongs. 

ASCAR'YrTJ, ASCAP) WBM 

94 FOUR LEAF CLOVER (iVB. ASCAP/ Maverick, 
ASCAP/ADra. ASCAP) WBM 

87 FREE lUrtia Blue, ASCAP/Conimrlrneril ASCAP/Jessica 

Mshael. ASCAP/Moodv Black Heys BM'.Canr*- Ryan 3Mi: 
27 THE FRESHMEN (Sal Flips. ASCAP^EMI April. ASCAP) HL 
32 G.H.E.T.T.O.U.T. Uomba. BWI R Kelly. BMI) WBM 
43 GOTHAM CITY (FROM BATMAN I ROBIN) (Zomba. 
BMI.U Kelly. BMI) WBM 

68 GO THE DISTANCE (FROM HERCULES) CWart Disney. 
ASCAP/Wonderland, BMI) HL 

95 HAPPY WITH YOU (Samanfta Cole. BMtEMI BlackviKd. 
BMI/Be Le E> BMIi'About Time, ASCAP^Ml AprU ASCAP) HL 

38 HARD TO SAY I'M SORRY (Double Virgo. 
ASCAP/Warrter- Tamerlane, BMI.ECAF, BMI) HL/WBM 

62 HAVE A UTILE MERCY (Flyte Tyme. ASCAP/EMI Apnl. 
ASCAPl HL 

71 HOLE IN MY SOUL (Swag. ASCAP/EMI April. 
ASCAP/Desrrwbile, ASCAP) HL 

1 HONEY I Son)/ A TV Soagi; BWItye, BML'lusw Ccmhs 
ASCAPitW AorJ. iSUWlmto. ASCAP/to MerchanL 
ASCAP-StewA Jorda* ASCAPj'Bot&j Rtttnion. BMfl HL1VBM 

4 HOWDOILIVE(RealsonES.ASCAP)WBM 

53 I CAN LOVE YOU (Ma, ASCAP/Mary J Bkge, 
ASCAP/TMl Blackwood, BMI/Rndney Jettunj. 
BMIAJndeas. BMl/Wamer Tamertane. BMI/6 th Of 
Jirfy, BMI/NASHMACK, ASCAP) HUWBM 

39 I CARE BOUT YOU (FROM SOUL FOOD) (Sony/ATV 
Songs. BMI/ECAf , BMI/To> Film, BMI) HL/WBM 

7 I'LL BE MISSING YOU (Magnetic. BMI/Blue Turtle. 
BMI/lllegal BMl'Scplembci Six, ASCAP/Chyna Baby. 
BMI/Janice Ccmtis BMt/EMI Blackwood. BMI) HI 

30 I MISS MY HOMIES (Btirnn Avenue. BMvig P, BMD WBM 

69 I'M MOT A FOOL (Zomba. BMI /Hook man. BML^aked 
Soul, ASCAP/Go Speed Go, BMI) WBM 

12 INVISIBLE MAN (Banana Tunes BMl^tepnen A 
Kipner. ASCAP/Canwrs-BMG. BMVBubalas. 
SOCAN/On Board. BMl/EMI Blackwood. BMI) HL 

42 I SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S 
WEDDING) (New Hidden Valley. ASCAP/Casa David, 
ASCAP) HbWBM 

100 IT'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna BaOf 
Mw«C, BM^Jamce Combs SMl'EiV Biaitymod HWI'EaD, 
B«. ASCAP.i'Buddha Max. AS CAP .Perk's. BM1MCA. BMI! HL 

93 ITS NO GOOD (EMI BMlTMl Blackwood. 8MII HL 

55 ITS YOUR LOVE (EMI Blackwood, BMI) HL 

48 I WANT YOU (Rough Cut/EMI Australia. A PRAT Ml 

Blackwood, BMI) HL 
73 IACK-ASS (Cyanide Breathmmt. ASCAP/BMG. 

ASCAP.'Dust Brothers, ASCAP/Special Rider. SESAC) HL 
58 LEGEND OF A COWGIRL iTsarwddrxis BMl/Fn-ugn 

BM^Avh Belle. ASCAP/Gee Streel. ASCAP/Tamous, 

ASCAP/Donovan, BMl'Peter International, BMI) HL 

67 LOOK INTO MY EYES (FROM BATMAN I ROBIN) 
(Keenu, BMI/Mo Thug. ASCAP/Ruthless Attack. 
ASCAP/Dollarc-N- Sense. BMI) 

90 LOVE IS ALIVE (MCA ASCAP, Universal ASCAP) 

54 ME AND MY CRAZY WORLD (LB, ASCAP.EMI Apni 
ASCAP/Won G, BMI) HL 

65 MEN OF STEEL (FROM STEEL) (Shaguiile O'Meal. 
ASCAP WB, ASCAP. -Slam U Well. ASCAP/Jelly s Jams 
LLC. ASCAP/Twelve And Under BMl'Jumpmg Bean 
LLC. BMI/Hits from Da'Bong. BMLBMC BMI) HUWBM 

50 MMMBOP Uam N' Bread. ASCAP/Heavy Harmony! WBM 
6 MO MONEY M0 PROBLEMS (Beg Poppa. 

ASCAP/Justin Combs, ASCAP/LAIl April, ASCAP/Steven 
A Jordan, ASCAP/Betnard s Other. ASCAP/Sorn. 
ASCAP/W Betha, ASCAP/Tommy Jymi BMI) HL 

56 MORE THAN THIS (EMI Virgin. BMI) HL 

22 MY LOVE IS THE SHHH! lUnichappell fcV . .•'!■<• 

Funk BMI/Tam-Cal. BMI) HL 
82 NEED YOUR LOVE (Davone Ravone. B Ml/Tom Bomb, 

BMIAoung Beggah. BMLBemard ■. Other BM(>'Sony.. ATV 

Songs, BMlWarner- Tamerlane BMI. 'Motown, BMI, 'Songs 

Of PolyGram Int l. BMI) HUWBM 



Billboard. 



SEPTEMBER 27, 1997 



Hot 100 Singles Sales 

Com pi4ed from a national sample of POS (pornt oF sale) equipped retail stores and rack outlets which report 
numbe rjl units sold to SoundScan, Inc. This data is used m the Hot ICO Singles chart. SounrtSc*n-K> 

mom 
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1 LLST WEEK 


I 


TITLE 

ARTIST UABELPFtOMOTION LABEL) 




i 

: ■ 

T 


I 
\ 


S 
I 


TITLE 

ARTIST ILABELTPROMOTim LABEL! 








* * NO. 1 * * 




IS 


34 


S3 


THINGS JUST AINT THE SAME 

DEBORAH COX lARISTAl 


1 


1 


3 


HONEY 

MARIAH CAREY [COLUMBIA; J *1 No 1 




M 


19 


6 


HAVE A LITTLE HERCV 

4.0 iSAWYrtf RSPECTIVFjAAMI 


2 


- 


1 


4 SEASONS OF LONELINESS 

BOYZ II MEN (MOTOWN) 




4o; 


44 


3 


ME AND MT CRAZY WORLD 

LOST BOYZ (UNIVERSAL! 


i 


2 


6 


VOU MAKE WE WANNA. . 

USHER i|Af A£E. AR'STA; 




41 


33 


10 


ALL FOR YOU 

SISTEH MWFl • .1 " 


4 


4 


15 


HOW DO 1 LIVE 

LLANN RIMES (CURBl 




42 


3-3 


11 


TAKE IT TO THE STREETS 

BWPFGHLA' BL.TlL<iT<:HCL ,LrfF ILL«lF.LU>i 


S 


3 


9 


MO MONEY MO PROBLEMS 

xicrao,;. . w 




49 


41 


5 


AS WE LAY 

| '. I '. ■ AIERCEDES'LAFACE'ARISTA! 


s 


b 


14 


QUrT PLAYING GAMES (WITH MY HEART) 

BACKSTREET BOYS UIVEI 




(S) 


52 


3 


I'M NOT A FOOL 

MMATL'RE !.':/■ 


7 


6 


16 


I'LL BE MISSING YOU 

m wcciifAir--.".' ■■>* :;. w.b:>i+:-- 




45 


37 


15 


LOOK INTO MY EYES 

aONETHdC&N HABMaw - ..l-.i:i=E.M ■ 


3 


7 


II 


UP JUMPS DA BOOGIE 

MACOO MUD TWBALAND B W-iROlK »T[Afl"i;, 




46 


43 


19 


SAY YOU'LL BE THERE 

SPICE GIRLS . '-[,. -1 


3 


! 


4 


BARBIE GIRL 

a.ji ia m;.J' 




47 


46 


6 


HOLE IN MY SOUL 

'v.--,.: I,M- i 


10 


ID 


12 


NOT TONIGHT 

1 11 KIM llJNOf AS/ATLANTIC/TOMMf BOYI 




« 


42 


31 


BITCH 

MFREDITH BROOKS I APIT3L 


11 


9 


i 


NEVER MAKE A PROMISE 

CHU hill HSLAf.rji 




43 


4S 


9 


1 SAY A LITTLE PRAYER 

DIANA RING WORK 


2 


12 


4 


YLXJ SHOULD BE VINE 'DOS I KITE >0ufl TIWE 

BRtATt MCKKIGHT FEAT. MASE <MERCURY) 




50 


47 


31 


RETURN OF THE MACK 

Uf,-, MLKHISOU 


13 


11 


7 


2 BECOME 1 

SP CE DWLS : : '. 




51 


45 


12 


WHEN 1 DIE 

NO MERCY i ARISTA 




16 


ID 


INVISIBLE MAN 

98 DEGREES ' Mr.TOWSi 




S3 


Si 


4 


DON'T SAY 

JON B [TAB ■ IM ; 50 MUSIC! 


15 


14 


5 


AU CRIED OUT 

A.LUHE "EAT 11? ' '"> " 




53 


49 


9 


TO THE MOON AND BACK 

SAVAGE GARDEN COLUMBIA) 


16 


1? 


5 


MVLOVEISTHESHHH!^ i 




54 


51 


4 


NEED YOUR LOVE 

!>IU!'Li J'HM*II>: K*:WLKr/|=y. 


17 


13 


13 


SEMI CHARMED LIFE 

FH rd rvr BLIND KUTKRAiCCQl 




S3 


57 


4 


NO TENGO DINERO 

LOS UMBftFl LOS (Fl FA'FMlYIRGlN 


18 


17 


5 


WHAT ABOUT US 

'..it". iLAItCLAHritfi 




5! 


62 


5 


AROUND THE WORLD 

C!,' ' RUN- SDLIA.V RG 1. 


s 


20 


4 


1 MISS MY HOMIES 

Luirr;jf[ii ;yi[n£M>iX«f WlN.TTOi.TV 




57 


13 


10 


1 CAN LOVE YOU 

MART 1 BLIGE IMCAi 


.'0 


31 


3 


YOU LIGHT UP MY LIFE 

LtnN'i fi WL5ICL RB 




58 


54 


16 


YOU BRING ME UP 

K ::i 4 JC!" " '- 


21 


IS 


10 


SOMEONE 

SWV ■►fATURING PUFF DADOVI (RCAl 




St 


63 


3 


MEN OF STEEL 

IML<>L,U 'ML 1 AI'W ^WH'AafiWB (KB 


32 


25 


4 


BUTTA LOVE 

NEXT i ARtSTAl 




60 


50 


31 


CUPID 

\\? BAC BQV ARISTA 


23 


B 


5 


DO YOU LIKE THIS 

ROME i(jH*NL) ,JWrRCAI 




sr 


64 


11 


WHATEVER 

EH YOGl/C IEASTV.EST EEG 


24 


34 


4 


1 CARE 'BOUT YOU 

'.' ; ! ; iM ;IA [ A; OKiSIi' 




62 


55 


75 


FOR YOU 1 WILL 

MONCA R^A.y.-AAWNERSUNSllFlLANIIl 


25 


u 


11 


GOTHAM CITY 




63 


67 


4 


WE CAN GET DOWN 

MTRQN 


26 


If 


13 


C U WHEN U GET THERE 

COOUD FEAT. 4D THEVZ ':. MM* b01> 




64 


58 


17 


ALONE 

BEEGE1SIKILVD0RA4MI 


27 


2? 


5 


BACKYARD BOOGIE 

yAi>. 10 ■ -:i -■ ■ - 




65 


60 


7 


DOWN FOR YOURS 

W!*rt.04A' . .'«('.. "<■-.>.■ v - 


21 


25 


17 


DO YOU KNOW (WHAT IT TAKES) 

ROBYN i.RCAi 




56 


61 


37 


OA DIP 

FREAKNASTY HARD HDOC POV.ER1RIAD 


2J 


33 4 


BUILDING A MYSTERY 

sAR/.-t MCAiXlAN :NFT~«r RH.7.fi ITtTA 




67 


59 


7 


NEVER. NEVER GONNA GIVE YOU UP 

I ISA STANSFIEI D LARISTAl 


30 




2 


AVENUES 




68 


Si. 


15 


SMILE ^ 


31 


31 


9 


COCO JAMBOO 

MR PRFSIDTNT •VifiHUfR RROS . 




59 


69 


27 


1 DON'T WANT TOT LOVE ME SOME HIM 

'. Hh/.i 1 I.M !■ • ;.h 


32 


29 


6 


AFTER 12, BEFORE 6 

SAP.1 SALTLH ILAFAULARI^Ifti 




70 


68 


9 


MORE THAN THIS 

10.000 MANIACS IGEFFENI 


31 




1 


EVERYTHING 

MARY J BUGC(MCA) 




71 


70 


11 


WHEN YOU TALK ABOUT LOVE 

PATn LArtLLE IMCAI 


34 


28 


7 


ALL 1 WANT 

70? I6IV IQ--MOTOWWCAPITOL) 




u 


— 


1 


PLEASE 

THE KINLETS IEP1CI 


35 


30 


23 


irS YOUR LOVE 

TIM MCGRAW (WITH FAITH HILL) (CURBl 




73 


71 


32 


MMMBOP 

HANSON IMERCURV! 


36 


35 


23 


ESPN PRESENTS THE JOCK JAM 

VARIOUS ARTISTS (TOMMY BOY) 




w 




I 


YOU'RE THE INSPIRATION 

PETER CETERA FEAT AZ VET IRTVER M ■ ' - 


37 


13 


21 


6.H.E.T.T.O.U.T. 

CHANGING FACES (B'G BEAI/AIlANTIC) 




75 




1 


THE WAY THAT YOU TALK 

.AWD. i III' i mi> L : i , •■':< ■- 



O Fteccjrds with the greatest sales gains. C 1997. Billtoard/FJPI Communications and SoundScan, Inc. 



IB 



25 



31 



NEVER MARE A PROMISE (Warner Tamerlane 
BMI/Boobie Loo. BMI) WBM 
91 NEVER, NEVER GONNA GIVE YOU UP (Uo.ctiappell 

BML'Savette. BMI) HL 
59 NO TENGO DINERO (EMI Sundmavia. BMIAIee 

BMl/EMI Unart. BMI) HL/WBM 
17 NOT TONIGHT (FROM NOTHING TO LOSE) (Second 

Decade. BMI/VVamer-Tanwilane BMl/YYB. ASCAP) WBM 
88 OFF THE BOOKS (Inkyju. ASCAP/Let Me Show You, BMI) 
45 ON MY OWN Warre Chang*-;. PR^'rtB ASCAP) WBM 
74 PIECE OF MY HEART (Wrli IV BML/T>lix>py II. 

BMLUn^tiappeil BMI) HLWBM 
5 QUIT PLAYING GAMES [WITH MY HEART) (2omba, 
ASCAP/Creative, ASCAP/Mega songs, ASCAP) WBM 
RETURN OF THE MACK ;P P rt«T BMfSP? BMv'GFMAl 
RHYTHM OF LOVE (Editor. Interaudia/Edrnon 5 th 
Floor BMG. GEMAAIfa/Careers-BMG, BMI) HL 
SAY YOU'LL BE THERE (Full Keel. ASCAP/Wmd swept 
PacitK, BWI.'Sony.'ATY Sc*igs BMVSony) HL/WBM 
SEMI-CHARMED LIFE Q IB, BMV1MI Blackivood BMI) HL 
SMILE (N-Tho Water, ASCAP.Still N-The Water. 
BMI/toshua's Dream. BML/lnterscope Peart, 
HMI Warr«r- Tamerlane, BM|/T*1usic Corp 01 America. 
BMI/tMl April, ASCAP/Tlyte Tyin*. ASCAP) HL/WBM 
SOMEONE Oustm Combs. ASCAP/EMI Apnl. ASCAP.'TJuti's 
World. ASCAP i'HGL, ASCAP.i'HflW Pierre. BMIi'ftrryitim 
Blunu, ASCAP.'Piice Is RijOL ASCAP/MCA ASCAh HL 
SUNNT CAME HOME (WB, ASCAP/Scred, 
ASCACP/Vev-A-Tunes ASCAP) WBM 
SUPERNATURAL (Sony, ATV Tunes LLC, ASCAP.WiltJ 
Orchid, ASCAP.'B.i.jin Rft.it BML'MCA, BMI) HL 
TAKE IT TO THE STREETS (Ramp, 8MLU KL . 
BMIWB. BMI/Sadiyan's, BMIyArmacien. BMI/Blue 
Image. PRO.'Heep On, CAPACAJiudisc) WBM 



61 THINGS JUST AIN'T THE SAME (FROM MONET TALKS) 

(Mass Ave , ASCAP.'Wototvn Tunes, ASCAP/PotygraiTi 
Intl, ASCAP/Wamer-Tarnerlane, BMI) HLWBM 

77 TO MAKE YOU FEEL MY LOVE (Special Rider, SESAC) 
57 TO THE MOON AND BACK (Rough CutEMI Australia, 

APRA/EMI Blackwood, BMI) HL 
47 TUBTHUMPING (Oumbawamba'Lrosong) 
16 UP JUMPS DA BOOGIE .'vn Beach. 

ASCAP/Mag/oo, ASCAP/Mass Corrtusion. ASCAP) 

78 THE WAY THAT YOU TALK ISo So Def ASCAP/EMI 
April, ASCAP/Therri Domn Twin*, ASCAP/Air Contra, 
ASCAP/Th/owin' Tantrums. ASCAP) HL 

86 WE CAN GET DOWN -!Al.e» Cadfty, BMI/M Double. 

BMI/Spin. ASCAP) 
23 WHAT ABOUT US (FROM SOUL FOOD) C^rginu BeKh. 

ASCAP. Vjss Contusion ASCAP/Hamer Chancel ASCAP) WBM 
81 WHATEVER (Sony/ATV Songs. BMI/ECAF, BMI/Ttn Intro. 

ASCAP/E2. ASCAP/EMI Apnl, ASCAP/Keiande. ASCAP) HL 
63 WHEN I DIE (Far M V , ASCAP/BMG. 

ASCAP/Realsongv ASCAP) HL/WBM 
96 WHEN YOU TALK ABOUT LOYE IT>yte Tyme. ASCAP/New 

Pstspeclrve. ASCAP/lrvmg, BMI/tMl April, ASCAP) HLWBM 
83 YOU BRING ME UP (EMI April. ASCAP/LBN, 

ASCAP/Cord Hayla. ASCAP/M.ke s Rap. BMI) HL 
34 TOU LIGHT UP MY LIFE (Curb. ASCAP/Polyiyam Int l. 

ASCAP) WBM 

3 YOU MAKE ME WANNA... (EMI April. ASCAP/So So 
Del, ASCAP/Slaclt A D , ASCAP/UR IV. ASCAP) HL 
21 YOU SHOULD BE MINE [DON'T WASTE YOUR TIME) 

(EMI April. ASCAP/O/U'O Itsert ASCAP/lushn Combs. 
ASCAP/Ausar BMlMasnn Bettia, ASCAP/MCA. 
BMIAhe Price Is R<sM. BMI/Dynatone BMI) HL 
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Bfeoad. HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODLAELR SONGWRITER LA.8EL & NUMBER PROMOTION LABEL 


PEAK 
POSITION 


CD 


1 


1 


3 


* * * No. 1 *• * * 

HONEY 3 vw*hs at No. 1 ♦ MARIAH CAREY 

E OCIIW'TA'.XCaUWA^I 


1 


CD 


NE\ 


»► 


1 


* * * Hot Shot Debut ★ * * 

4 SEASONS OF LONELINESS ♦ BOYZ II MEN 

J JAMT.LEWIS [J HARRIS T.LEWIS! ICl (Dl MOTOWN 860684 


2 


CD 




6 


6 


YOU MAKE ME WANNA... • ♦ US-ER 

JOUPRIUL"JE'R',ME,EAL J5KA: ICIID>LAFACEE4EC C AATE.TA 


3 


CD 


5 


4 


15 


HOW DO 1 LIVE A ♦ LEANN RIMES 

C E-EIWARC W C RIMES.M CURB 10 VYARRI N. ICl ID) IV! CURS 73022 


4 


5 


2 


3 


14 


QUIT PLAYING GAMES (WITH MY HEART) A ♦ BACKSTREET BOYS 

M MART IM LL WIN VI HURT '..)( CHCHUW) C! IT V: JIVE 42453 


? 


6 


4 


2 


9 


MO MONEY MO PROBLEMS A ♦ THE NOTORIOUS B I G. (FEAT. PUFF DADDY S MASE1 

STEVIE i eeeweie. tc/.Aii.vEi e ee3a',..' c(e-ea ■- le.varl;mocc.ea-v l: Lr.i'cx baoboy evioe arie--a 


1 


? 


6 


7 


16 


I'LL BE MISSING YOU A ♦ PUFF DADDY & FAITH EVANS (FEATURING 112) 

E : r iMRE>E.EEvE J 51 raT GAITtlEfi e EVANS) IMMTI |X1 BAD tOV 79087VARISTA 


1 


1 


7 


5 


7 


2 BECOME 1 • ♦ SPICE GIRLS 

R STANNAROM ROWE E ; EE E !■ SlAr.r.ARC M REM : ICl (Dl IX) VIRGIN 3860* 


4 


9 


8 


8 


13 


SEMI-CHARMED LIFE • ♦ THIRD EYE BLIND 

S JENKINS IS JENKINS: 'CI (Dl ElEKTRA 6417MI Q 


4 


CD 


13 


12 


44 


FOOLISH GAMES/YOU WERE MEANT FOR ME A ♦ IE WEI 

OLLINS (JEWEL.S. F Dl ATLANTIC 87021 


2 


u 


9 


9 


4 


BARBIE GIRL ♦ AQUA 

J JAM.OElGAra S PASTED E NC'RREF), S RAEvTFC E N0RREEN R CI I NYEETRCMi ICl !D) (T) |XI MCA 55392 


7 


12 


13 


15 


12 


INVISIBLE MAN ♦ 98 DEGREES 

D DEVILLFR 5 "EES! N 'II LEVI! IIP v 105: IN s KIRfvt R ICl (Dl IT) (VI MOTOWN 860650 


12 


13 


11 


11 


12 


ALL FOR YOU ♦ SISTER HAZEL 

P EBERSOLD c 8LCO SISTER RA2EL: IC) (XI UNIVERSAL 56135 


11 


OD 


16 


18 


4 


BUILDING A MYSTERY ♦ SARAH MCLACHUN 

P MARCMAND E M'ELA'E'<-A\ P MARCWANDI 1 'lEFTWERx 


14 


QD 


17 


20 


5 


ALL CRIED OUT ♦ ALLURE FEATURING 1 1 2 

M.CAREY W AFANASIEFF M ROONEY (FULL FORCFI Id iDl TRACK MASTERS 75673. CRAV! 


15 


16 


12 


14 


11 


UP JUMPS DA BOOGIE • ♦ MAGOO AND TIMBALAND 

TIMBALAND T.MOSLEY M.6ARCUFF M ELL OTT.' iCI 10) BLACKGROUND YEEEJ : B, ATLANTIC 


12 


17 


15 


13 


12 


NOT TONIGHT (FROM "NOTHING TO LOST! • ♦ I . MM f EAT OA BRAT LEFT :■: MISS' ELUD" S ANGIE LWR1IHE2 

'*'Hxcn?v:'.'^ESv£_ i ."..j ; E;:-'^:^v(-''iE:-EE.::E-:'*'.vv."wi':: • 1 .•ceaee'lee.'cer:. ''vu-ejE' 


6 


18 


14 


10 


8 


NEVER MAKE A PROMISE ■ ♦ DRU HILL 

1: : : ID SIMMONS) IC'EDl IT: ISLAND 572082 


7 


19 


18 


17 


12 


SUNNY CAME HOME ♦ SHAWN COLVIN 

J LEVENTHAl 15 COLYINJ LEVENTHALj (C) (Dl COLUMBIA 7B52E 


7 


20 


19 


IE 


18 


DO YOU KNOW (WHAT IT TAKES) • ♦ ROBYN 

D POP U MART 1, (ROBVN D POP.M MARTIN. H CRICHLOW) (CI ID) (Tl (V) RCA 64865 


7 


QD 


21 


28 


4 


Airplay * ★ * 

YOU SHOULD BE MINE (D0N7 WASTE YOUR TIME) ♦ BRIAN MCKNIGHT FEAT, MASE 

E-ECVRSA, LAWRSNEE.S'EVEJ • • " - j. " MERCUPY 574TEO 


21 


CD 


31 


39 


5 


MY LOVE IS THE SHHH! ♦. I.'EI HIN' 1 ' EE It "tEFLL E t.V . I ■■ ' V. 1 T AMA-ifE 

SEJMEmiN FOR K PEOPLE i. 3AFEA M L A". SEE, . VCI-RC- ' PEiWELE.SALCE - HE'.IEA' E j <~ WARNER EMOS 17327 


22 


CD 


23 


27 


5 


WHAT ABOUT US (FROM "SOUL FOOD") ♦ TOTAL 

T:M6ALA\D W ELLiOn ' T.MOSLEY.M ELLICTTl '.C 'Dl LAFACE 2*2 ' AR ETA 


23 


24 


20 


19 


23 


BITCH • ♦ MEREDITH BROOKS 

GEZAX :M ■•- .• - ic EE IF 'CAPITOL 58634 


2 


25 


22 


23 


31 


RETURN OF THE MACK A ♦ MARK MORRISON 

M. MORRISON. P.CHILL (M.MORRISON) (C) (Dl IT) (X) ATLANTIC 84668 


2 


26 


25 


21 


9 


COCO JAMBOO MR. PRESIDENT 

K MATTHIESEN (R GAFFREY ■ l.'AIFt- EjE\ 0 H ENNALLo MASTERS ICHDI IVl WARNER (JRC> )E?il 


21 


27 


24 


26 


32 


THE FRESHMEN • ♦ THE VERVE PIPE 

J J PUIG.J HARRISON (B VANDER ARK) ICl 10) IX) RCA 64734 


5 


21 


26 


29 


44 


BARELY BREATHING ♦ DUNCAN SHEIK 

R HINE 3 SHEIK) (0 ID) ATLANTIC 87027 


16 


CD 


NEV»> 


1 


EVERYTHING ♦ MARY J. BLIGE 

J -AM T.LEWIS :. HARRIS III T LE.Vis A El H TvAMUCRAT SELL . EAEEC. 1 BROWNE AESLE'i '0 IEEi iT. MCA 55353 


29 


30 


34 


25 


4 


1 MISS MY HOMIES ♦ MASTER P FEATURING PIMP C AND THE SHOCKER 

MO B. DKXKICODELL (MASTER P.Rimp C.THE SHCCAiRI (C) ID) (T; NO LIMIT 532E*EjvPRIORiTY 


?', 


11 


27 


24 


10 


SOMEONE ♦SWV (FEATURING PUFF DADDY) 

S COMBS,. DL3 IS DCAABS.WALKLR. GRAHAM ,H PORE, PRICE, WALLACE.MARIIN.SHAWl CI Dl 1 1 RCA 64926 


19 


32 


30 


30 


21 


G.H.E.T.T.O.U.T. A ♦ CHANGING FACES 

R. KELLY (R KELLY! ICl 10) (Tl BIG BEAT 98026.ATLANTtC 


8 


33 


28 


32 


29 


FOR YOU 1 WILL (FROM "SPACE JAM") A ♦ MONICA 

D FOSTER D WARREN C) (E RC ,VC ■' WARNER SUNSET B7Q03 AELAf.E E 


4 


© 


37 


55 


3 


YOU LIGHT UP MY LIFE • LEANN RIMES 

W C RIMES C HOA'ARP, M C JRR . BPOOFSi E EC .' ■ E RE'. E : E " 


34 




48 


60 


4 


BUTTA LOVE ♦ NEXT 

i.C'SEED.OITy.LAlEMJCERFffljF.F. IL ALE1AN3ER E TCA.BERT.A l R-GFiifi A E.EWERS [ LGH~(I .c Dl r; UOATHSTA 13407 


35 


36 


33 


34 


9 


DO YOU LIKE THIS ♦ ROME 

j . .[- ;::.■ V MERRITT (J..'. : . M- --~ ' ' (Q) (01 :V 1 GRAND JURY 64874 RCA 


3: 


QD 


40 


4! 


5 


BACKYARD BOOGIE ♦ MACK 10 

BOBCAT '" . :''. (C)(Dl F PRIORITY 53282 


37 


38 


32 


36 


32 


HARD TO SAY I'M SORRY A ♦ AZ YET FEATURING PETER CETERA 

BAB-eaci. j e;,S1EK IP ::L-E=A.j FDSltR (0ID)(TIIV)(XILAFACE24223'ARSTA 


8 


CD 


39 


45 


5 


1 CARE 'BOUT YOU (FROM "SOUL FOOD") ♦ MILESTONE 

BABYIACL (BABYFACE: (C) (Dl LAFACE ?A?Fi4'AR SEA 


39 


40 


29 


22 


13 


C U WHEN U GET THERE (FROM "NOTHING TO LOSE") • ♦ COOLIO FEAT. 40 THEVZ 

ROMEO '- iVCf ICl 10) III (XI TOMMY EVDY 77B5 


12 


41 


35 


33 


19 


SAY YOU'LL BE THERE • ♦ SPICE GIRLS 

ABSOLUTE (SPICE GIR .S.KENNEDY) i ::: D) (Tl V RG N 3BE - 


3 


42 


38 


42 


11 


1 SAY A LITTLE PRAYER (FROM "MY BEST FRIEND'S WEDDING") ♦ DIANA KING 

A.MARVEL B BACHARACH.H DAYlO) C) D' • WORK 7B596 


38 


43 


36 


31 


11 


GOTHAM CITY (FROM "BATMAN 4 ROBIN") « R. KELLY 

R KELLY IR. KELLY) C" Dl '•) lvl X JIVE 4?473 


9 


44 


11 


3? 


21 


ESPN PRESENTS THE JOCK JAM ♦ VARIOUS ARTISTS 


31 




50 




2 


ON MY OWN ♦ PEACH UNION 

PEACH UNION (P. GABRIEL P S1AIHAM.L LAMB) (CI (D) IT) EX! MUTE 78666AEPIC 


45 


CD 


68 




I 


* * * Greatest G :s * * * 

AVENUES (FROM "MONEY TALKS") ♦ REFUGEE CAMP ALL STARS FEAT PRAS (WITH KY-HANI) 
PRAKAZREE lE GRANT) ICl (Dl IT) (XI ARISTA 13411 


45 


CD 


63 


79 


3 


TUBTHUMPING ♦ CHUMBAWAMBA 

CHUMBAWAMBA l-JMEAWAMBA! E-l REPUBLIC SfilAE' UN VERSAL 


47 


41 


44 


43 


31 


1 WANT YOU • ♦ SAVAGE GARDEN 

1 ' ~ l i J"--:.. 'CI . ;Ci . 0 1 I') IX 1 COLUMBIA 78503 


4 



THIS 
WEEK 




2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER (SONGWRJTCRJ 


ARTIST 

LABEL & NUMBFR-'PROMOTION LABEL 


PEAK 
POSITION 


49 


45 


48 


22 


6 UNDERGROUND 

LINE OF FLIGHT I ARRISC l-ElYVE EElfiV R PICKER VE. RARR* 


♦ SNEAKER PIMPS 

.■El (D! 1' IV CLEANUP 38-AH..'V RG I. 


45 


50 


43 


40 


22 


MMMBOPA 

THE DUST' URONI ". HANSON. T HAN NSON 


♦ HANSON 

E'i ' i . -.: 


1 


QD 


51 


V. 


0 


AFTER 12, BEFORE 6 

TRICKY E l-ALL C A STEWA-T $ , HAL. TAR = I STEWART S SAJER. 


♦ : .--'.I SALTER 

' E. LAFACE 74253'ARISTA 


51 


52 


42 


35 


7 


ALL 1 WANT (FROM "GOOD BURGER") ♦ 702 

T (- ■ .EjE ( r -EE-- " *A»LEl" E : -PRAfi • FERRE 1 , 3 SCRD' - RCRARlE A UIEE.L E Z- ' E . lE.ME'E'AN EYC- *(.::;.('""•. 


35 


53 


47 


4/ 


10 


1 CAN LOVE YOU ♦ MARY J. BLIGE 

R.JERKIN5 '-' J E. E.[ - ELiSE DEE.iEEA.E i e. -, . . 0,' : - ... I. EIY- -. ' AIM! IC ) ID" (T) MCA 55362 


28 


© 


60 


- 


2 


ME AND MY CRAZY WORLD 

DJ RON G 1 1. KELLY. R BOlVE.ER 


♦ LOST BOYZ 

(C) (Dl IT) UNIVERSAL 56131 


54 


55 


52 


44 


20 


IT'S YOUR LOVE A ♦ TIM MCGRAW (WITH FAITH HILL) 

J.STROUD.B.GA.Li'.'E E- T MCGRAW C< 1 C . CURB 73019 


7 


58 


46 


33 


12 


MORE THAN THIS 


♦ 10, u .i .i MANIACS 

IC! ID) GEFFEN 1EM11 


25 


57 


54 


49 


10 


TO THE MOON AND BACK 

C.FISHER ID HAVES 0 JONES! 


♦ SAVAGE GARDEN 

(CI ID) (Tl IV) (X) COLUMBIA 78576 


37 


QD 


69 


86 


3 


LEGEND OF A COWGIRL 

M MANGINI II COPP0LA.M MANS Ni.E" .E 1CH. 


♦ IMANI COPPOLA 
(CI ID) (Tl (XI COLUMBIA 78651 


58 


QD 


62 


62 


5 


NO TENGO DINERO 

* EAGER M FFl.NCHEaER IV H.AC JICAFIS A ASAMI A RO.VORIAN.. RA.'. 


♦ LOS UMBRELLOS 

ORIAN) IC) IDl FLEXEMI 5B663.VIRGIN 


59 


60 


49 


46 


11 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY LAWRENCE 

A SIXTH - UCNAIF =j LAA'RENEE A EE' "H A EDLCN S UNE-ERFeECE E 


34 


61 


56 


66 


13 


THINGS JUST AIN'T THE SAME 'FROM "MONEY TALKS") ♦ DEBORAH COX 

6 ANTOINE A EVANS iA AN10INE N HARRISON. A EVANS TBELl L L-E :D 'E lD"ll IX ARtSTA 13380 


56 


QD 


64 


64 


6 


HAVE A LITTLE MERCY 

J JAM T.LEWIS . .HARRIS 1 ' T .EVVIS! 


♦ 4.0 

CI 10) SAVVY.'PEPSRECTIVE 567550 ASM 


62 


63 


55 


52 


17 


WHEN 1 DIE 

FMP'F FARIAN.O.KA'AOHL P B SCHOE EALLENSTEIN D WARREN 


♦ NO MERCY 

(C)IDliT) X ARISTA 13367 


41 


64 


53 


54 


7 


BIG BAD MAMMA (FROM "DEF JAM'S HOW TO BE A PLAYER" 

POKE t TONE I S BARNESJ C.0LIV1ER.S CARTER E MAYWCOD1 (1 


♦ FOXY BROWN FEAT. DRU HILL 

) VIOLATOROEF JAM 57M4 )• MERCLiRE 


53 


65 


55 


61 


5 


AS WE LAY DANA 

LALSMOOV B ACEE . IRD.JTMAN R BIO i.C) ID I TONY MERCEDES 1 AE ACE 7A,>SE AR'STA 


53 


CD 


66 


66 


5 


AROUND THE WORLD ♦DAFT PUNK 

TBANGALTER S DE HOMiM E" = IE" EBANGA, "■ '•' . ' ■' VIEI7 EHR SEE IE E: " ' ■ ,'EMA iRE.RR'Vlfi SIN 


66 


67 


57 


50 


15 


LOOK INTO MY EYES (FROM "BATMAN 8, ROBIN") 

OJUNEEKiUONi D 1 1. NEIFI 


♦ BONE THUGS-N-HARMONY 

(CI ID) (Tl ROTH 1 SS 6343/RELATFV1TY 


4 


68 


61 


53 


17 


GO THE DISTANCE (FROM "HERCULES") • 

W AFANASIEFF .M BOLTON (A MENKEN D JiPPELI 


♦ MICHAEL BOLTON 

ICl ID) COLUMBIA 78554 


24 


QD 


77 


62 


3 


I'M NOT A FOOL 

C STOKES B JAMES SI'EEO' C SlOxLS.S .At.'ES,.' . HARR NSTDN) 


♦ IMMATURE 

ICHO) MCA 55367 


65 


CD 


71 


71 


5 


DON'T SAY ♦ JON B. 

.ON JOHN M NELSON . . ROBINSON. M NELSON.D SPENL : " C L! 11) I XI YAB YUM ;B6!A E^D MJSIC 


70 


71 


67 


59 


6 


HOLE IN MY SOUL 

K.SHIRLEY S -r.ER PERfi-.OC'l ID 


♦ AEROSMITH 
ICl >0) (V! COLUMBIA 7B569 


51 


72 


73 


63 


15 


SMILE • ♦ SCARFACE FEATURING 2PAC & JOHNNY P 

SSAKFAEE L'SEANTCAPCNE E EEE.'-M,' : r.'.-i,! ...,l. |R "A=E S III T .EF-1S E E RAP A .D'NEO TRYBE E.EEAi V1RCIN 


12 


QD 


75 


75 


3 


JACK-ASS ♦ BECK 

B HANSEN THE OUST BROTHERS IB HANSEN M SlMRSON.I KING.B DYLANI IT) OGC 22303*/GEFFEN 


73 


CD 


74 


74 


5 


PIECE OF MY HEART ♦ SHAGGY (FEATURING MARSHA) 

R 1 iv'.OSTCN S PIE7CNIA J RAGOvOy B BERNSi ICHDI (Tl VIRGIN 38601 


74 


7b 


72 


67 


17 


ALONE 

R T TELMAN BG BB M G BEE R.GIBB IB GIBR.S G 8D M G BB 


♦ BEE GEES 

. (XI POLVDOR 57. R'.E' 


28 


76 


78 


69 


8 


DOWN FOR YOURS ♦ NASTYBOY KLICK FEATURING ROGER TROUTMAN 

M.C MAGIC . DEC, iU EAAD(NAS I I.IAPIR E SALAS.A ES r RACA I'E Dl l*i NASF'SDl i.E'EVE EEAEJEvVEAC.iR- 


69 


77 


65 


58 


7 


TO MAKE YOU FEEL MY LOVE 

P.ASHER (B.DYLAN) 


BILLY JOEL 

C E IV ■: COLUMBIA 7R64L 


50 


CD 


90 




2 


THE WAY THAT YOU TALK ♦ JAGGED EDGE FEATURING DA BRAT 8, JD 

JDUPRI :j EiLPPI B CASE' B CA5EY.0A BRAT) c iDmTi Aj SO SO DEE 7B63E*'COLLMBIA 


78 


CD 


NEW ► 


1 


DON'T GO 

BRENNER EARRE iG A SARAF.M S APPLEGATE1 


LE CLICK FEATURING KAYO 

ICl ID' iT) :XI LOGIC 6497SRCA 


79 


80 


81 


77 


16 


RHYTHM OF LOVE 

P STRAND SBEN2.L.EAI IPSIRANO. LA-SKY S BENE' 


♦ DJ COMPANY 


53 


81 


80 


65 


11 


WHATEVER • 

BABYFACE EtAE-EAEE S eRaneC K ANDES 


♦ EN VOGUE 

ICl Dl-lli.xi EASTWEST t.4; '4 IELV 


16 


82 


70 


70 


4 


NEED YOUR LOVE ♦ BIG BUB FEATURING Ji '1 ! N LATIFAH 8. HEAVY D 

TjE'FtHSE-NBiE BUB - C'EA.KE' -HL " .EIHE'EOS . SINSli'AR' i EEYiARES N ROLGtWS CI ID; (, KiUAR 56;23'JNN[ErSAl 


70 


83 


82 


72 


16 


YOU BRING ME UP 

G BAiLLERGEAU V.MERRITT IK HAILEY . HAILEYI 


^♦K-CI&JOJO 


26 


84 


79 


68 


9 


FIX ♦ BLACKSTREET WITH SPECIAL GUESTS OL DIRTY BASTARD 8, SLASH 

11 " ! ADAM; " - E' E '.'.'''■ I'E. V FILE' S R-DSDNA JE-NEEJ A-EMAiDER L E'EYijFjNA.ONE: El <l IN'ERSEOFE SSEIE' 


58 


QD 


85 


91 


3 


MEN OF STEEL (FROM "STEEL") ♦ SKAQUILLE C NEAL ICE 3JBE 8 SEAl, PETER GUNZ S KRS-ONE 

POKE 4 TONE S 0 NEAL ! E Ej.ll'S A S ! FADES . ' SEiSf 0 .AEFECN , EARviF F SEN.' E/'E"" ' * 'EAA ',"*'*' . ' ■''.•filfi* gflG6 


85 


QD 


87 


M 


4 


WE CAN GET DOWN 

S.BROWN 1 M.DAV S A.CANTftELL.O.ROPER) 


♦ MYRON 

T : ISLAND 577064 


86 


QD 


96 


33 


6 


FREE 

L SPRINGSTEEN. J CIAECNE 1 0 NATE L SPRINGSTEEN. J C AFONE 


♦ ULTRA NATE 

ICHT) (Xi STRICTLY RHYTHM 12512 


3'' 


QD 


NEW ► 


1 


OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER i CUBAN LINK 

THE BEATNUTS L FERNANDEZ J TNEO.C RIOSl ;Cl |T 1X1 VIOLATOR EbANRf LAUvrY 


88 


89 


83 


73 


14 


CAN'T LET GO 

JON-JOHN U HOBINSON.T ESTESA MARTIN,' MAT AS) 


♦ LAURNEA 

ICl ID) (Tl YAB YUM 78565'EPIC 


55 


QD 


NEW ► 


1 


LOVE IS ALIVE 

.'EE' 


♦ 3RD PARTY 

(Ci'DI IT) • DVB ' ■ EE' 


90 


91 


84 


78 


8 


NEVER. NEVER GONNA GIVE YOU UP 

DEVANE- 1,'JKHAN E 'AH !- 


♦ L SA STANSF EE 6' 

ICl id ARISTA 13346 


74 


92 


89 


81 


6 


SUPERNATURAL 

E ROGERS C STCRKEN RFA R E/FiLD ORCHID.C STURKEN.E ROGERS) 


♦ WILD ORCHID 

ICHO) (Tl (X) RCA 64918 


70 


93 


3. 


'96 


20 


irs NO GOOD 

T.SIMENON [M l GORE 


♦ DEPECHE MODE 

: ic ' . (XI MUTE 173E40ERERRI5E 


38 


94 


88 


33 


11 


FOUR LEAF CLOVER 

M.WATK1NS IA MOCR-E 


♦ ABRA MOORE 

(CI EE IVl ARISTA AUSTIN 13097/ARISTA 


63 


95 


86 


82 


5 


HAPPY WITH YOU 

R LAWRENCE'S COLE B COEGFAOvE K C-ARK 


SAMANTHA COLE 
ICl ID) UNIVERSAL 56122 


78 


96 


91 


80 


11 


WHEN YOU TALK ABOUT LOVE ♦ PAHI LABELLE 

J.AMTLEWIS J HARRIS II T LEWIS J -YROHl A NESBY A GREEN M HODGES) (C) (Dl E MCA 55357 


56 


97 


'11 


93 


9 


CAN'T GET YOU OUT OF MY MIND 

A.MARANO ' A MAAANO.S C/VJiALE] 


1 IL SUZY 

ICl I") IX) METROPOLITAN 0307 


79 


98 


05 


85 


16 


BUTTERFLY KISSES • 


♦ RAYBON BROS, 

Cl 01 VI MCA NASHVILLE 72016 


22 


99 


93 


89 


9 


CAN WE (FROM "BOOTY CALL") 

TIMBALAND (M EILIOTT T.MCSIEYI 


♦ SWV 

T . JIVE 42445" 


75 


100 


76 


76 


3 


IT'S ALRIGHT (FROM "NOTHING TO LOSE") 

D MCCLARY M Al ; EN F EVANS D MCC_ARY M ALLEN K MCCDRD 


♦ QUEEN LATIFAH 

IC) ID) (T) TOMMY BOY 7402 


76 



O Records with the greMesI airplay and sates, gams, this, week Grestal Gain*. /$»!"« and Gmlnt Gainer/Airplay are awarded, respectrvety. tor the largest sales and airplay incroawj among singltjs belcw the top 20 ♦Videochp availatudty •Reoor*ne Industry Assn (X America (RIAA) cediticalior. tor sales ot 500.000 
un-15. A RIAA certification for sates ot 1 million units, with additional million indicated by a numeral follcrwing the symbol Catalog ixjmoer is far assetie smgJe. "AsterrskirKleatescaMtag number ts Mi cassette maju single; regular cassette single urawiiabie. (C> Cassette sir*gle avaiiab-iit^ !Ol CD single a,-aiiaDihrv [M) Cassette 
mau-single availability. IT) Vinyl mau.sjngie availability (V> V.nyi single availability. IX) CD maw-smgle availability. 1 1997. BillbxoanlBPI Ciywrwnications and SoundScan. Inc. 
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SPOTLIGHT 




by Theda Sandiford-Waller 

BlG BOYZ: Boyz ll Men's "4 Seasons Of Loneliness," the band's 15th Hot 
100 Single, bows at No. 2, their highest debut to date. Well, actually that is 
not exactly true: "One Sweet Day" debuted at No. 1, but technically that was 
a Mariah Carey single on which the Boyz were featured performers. "4 Sea- 
sons Of Loneliness" scanned more than 125,000 pieces to enter the Hot 100 
Singles Sales list at No. 2, their largest first-week sales ever. Nearly 79% of 
the song's Hot 100 chart points are derived from singles sales. "4 Seasons Of 
Loneliness" has 30 million audience impressions from airplay at 135 Hot 100 
monitored stations. If you read the fine print on the Hot 100, youll see that 
Jimmy Jam and Terry Lewis have written two songs debuting on the chart, 
the Boyz single and No. 29 Mary J. Blige's "Everything" (MCA). 

BaRBIE'S KNOCKOFFS: Considering the rapid reaction to Aqua's "Bar- 
bie Girl" at top 40 radio, it should not come as a surprise that there are a cou- 
ple of cover versions and answer records getting airplay, too. This along with 
the fast-burning novelty aspect of "Barbie Girl" are the two most likely rea- 
sons why audience impressions have peaked on Hot 100 Airplay, shown by a 
29-31 slip on that chart. WPOW Miami's music director, Phil Jones, tells Hot 
100 Singles Spotlight that Miami-based Groove Records has pressed nine 
dance versions of "Barbie Girl" by Velva Blue. In addition, WHTZ New York 
is airing the parody "Bimbo Girl" by Dave Kolin. Radio syndicator United 
Stations Radio Networks says that 70 stations are airing Kolin's parody. Here's 
a taste of the lyrics: "I'm a bimbo girl in a bimbo world/My boobs are plastic, 
isn't that fantastic." Eddie V of WBBM Chicago's morning show created his 
own answer to "Barbie Girl" called "Ken Doll," which goes in part: "I'm a Ken 
doll, I'm no fun at all/You know IU fail ya, I got no genitalia." Need I say more? 

Will Mattel Inc.'s suit against MCA and Universal Music and Video Distri- 
bution for trademark infringement with "Barbie Girl" hamper the spread of 
other parodies? I doubt it 

OtHER CUSTOM EDITS: Rob Morris, PD at KDWB Minneapolis, tells 
Hot 100 Singles Spotlight that his station has created its own custom mix of 
Puff Daddy & Faith Evans* "111 Be Missing You." The difference between 
KDWB's version and WHTZ New York's version, which was previously spot- 
lighted here (Billboard, Aug. 2), is that the Minneapolis edit predominantly 
features the Police's "Every Breath You Take." 



HAT'S NEW: The following titles hit retail Sept. 16, which makes them 
eligible to chart on the Hot 100 next issue: Aaliyah's "The One I Gave My 
Heart To" (Blackground/Atlantic); Real McCoy's remake of Shania Twain's 
"If You're Not In It For Love (I'm Outta Here!)" (Arista); and K-Ci & JoJo's 
"Last Night's Letter" (MCA). 

FoR THE RECORD: In the Sept. 6 issue, Hot 100 Singles Spotlight incor- 
rectly stated that no singles from the "Star Wars" films had been released 
prior to RCA Victor's recent pressing of John Williams' "The Imperial March 
(Darth Vader's Theme)." Michael Plen from Virgin and Gary Del Mastro 
of Platters by Mail tell Hot 100 Singles Spotlight that a 45 of "Cantina Band" 
was commercially available in June 1977. RCA Victor's reissues mark the first 
time "Star Wars" singles are available on CD. 
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THE JOINT 

EPMO (DEF 


2 
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PLEASE 

THE KJNLEYS TEP1CI 
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9 


2 


YOU'RE THE INSPIRATION 

PETER CETERA FEAT A? VET iRrvER NORTHI 
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KISS AND TELL 

EJROWNSTONE (MJJWORIU 
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VOU'RE NOT ALONE 

0UVE IRCAI 
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LOVE SENSATION 

91 1 iSABANVIRGlNI 
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CRAZY 

TJIARK MORRrSON IATIANTIC) 
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REMINDING ME (OF SEF1 

COMUO* FEAT CHANtA* SAVAGE (fftWIIVIlYI 
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PUSHIN' INSIDE YOU 

SONS OF FUNK (NO LIMIT/PRIORITY) 


10 
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IF IT AIN'T LOVE 

KEYSTONE (QWEST/WARNER BROS ) 


11 
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GO AWAY 

LORRSE MORGAN IBNA'RCAI 


12 


13 
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YEAH! YEAH! YEAH! 

SIMONE HINES (EPIC) 


13 


11 
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LOVE IS THE RIGHT PLACE 

BRYAN WHITE (ASYLUM'EEGt 
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14 


10 
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SHOW ME 

BILLY PORTER (DV&'A&MI 


15 


15 
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IF 1 HAD YOU 

FRANKIE ICHUCKUFE/EPTCI 


16 


12 


11 


TALKIN' BOUT BANK 

THE AHMITMS ftUTNPAAmOOUS YTHYLREO ANT, 


1! 


14 
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1 GOT DAT FEELIN' 

DJ KOCl ICLHAMERICAN' WARNER BROS 1 
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DANCE HALL DAYS 

WANG CHUNG IGEFFEN) 


19 


21 


2 


SHUT UP AND DRIVE 

CHELY WRIGHT IMCA NASHVILLE! 


20 


19 


5 


WE WERE IN LOVE 

TOBY KEITH IMERCURYI 


n 


18 


11 


ALIVE 

PEARL JAM CEPTCI 


22 




1 


ELEKTROBANK 

TH- (MEMO. B^TKR: M'--^-^- ,.",L 


23 


17 
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GIVE IT TO ME 

TEDDY PENOCRGRASS ISUREFlRE/WINDUP) 


24 
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LOVE IS ALL AROUND 

ADRIANA EVANS (PMP/LCXJCVRCA) 


25 


16 


7 


FOREVER ALL OVER AGAIN 

NIGHT RANGER ILFGACT mi v i ' 



Swedish Music Mentor Anderson Dies 

Pioneering Songwriter, Publisher Discovered Abba 




This story was prepared by Mark 
Solomons hi London and Fred Bron- 
son m Los Angeles. 

The sudden death of Stig Anderson, 
who succumbed to a heart attack Sept. 
12 in Stockholm at age 66, has de- 
prived the Scandinavian music indus- 
try of one of its great mentors and 
taken from Sweden a cultural ambas- 
sador. Best known as the man who dis- 
covered and man- 
aged Abba, one of 
the biggest-selling 
acts of all time, 
Anderson was also 
a prolific lyricist 
and publisher with 
a career in music 
that spanned five 
decades. anderson 

"Stig meant a 
hell of a lot to me during the early 
years of my career," says Bjorn 
Ulvaeus, who, with Benny Anders- 
son, made up the creative pairing at 
the core of Abba. "He was a man of 
vision, of relentless energy and 
great driving force. He introduced 
me to the record business, and it is 
sad and tragic that his life should 
end so prematurely." 

Anderson published his first song 
in 1953 and soon discovered he had 
a talent for picking up songs he 
heard on Radio Luxembourg, writ- 
ing Swedish lyrics, and finding local 
artists to record his versions, many 
of which became Scandinavian hits. 
He is registered as a writer on some 
3,000 titles. 

In 1960, he formed Sweden Music, 



which was to become a Scandinavian 
publishing stronghold representing 
foreign catalog from Columbia, 
United Artists, MCA, Don Kirshner, 
Rondor, Lowery, MAM, ATV, and 
RAK, among others, as well as a raft 
of domestic talent. He set up Polar 
Records three years later with 
Bengt Berhag and in 1969 formed 
Union Songs with Ulvaeus and 
Andersson. Berhag's suicide after 
years of health problems in 1971 
prompted Anderson to formalize his 
relationship with Ulvaeus and 
Andersson, whom he employed as 
producers. 

It was the start of the Abba roller 
coaster. The band, formed in 1972, 
took off with its Eurovision Song 
Contest win in 1974 with "Water- 
loo" — a song whose lyrics were co- 
penned by Anderson — and was still 
selling millions of copies of greatest- 
hits packages in the early 1990s, 10 
years after the members quit re- 
cording together. 

"Stig was arguably the best and 
most well-known character in the 
music industry in Scandinavia, and his 
contribution is simply to have put Swe- 
den on the international map," says 
Peo Nylen, now creative manager for 
Scandinavia at publisher peermusic, 
who worked with Anderson at Sweden 
Music from 1989-91. 

"He made contacts all around the 
world with projects he knew had the 
potential before it happened here, even 
in the '60s, and this way of doing 
groundwork made him a pioneer in 
this field," Nylen continues. "He had 
very good ears for what people liked 



and didn't care about what the media 
said." 

Although PolyGram acquired Swe- 
den Music and Polar Records from 
Anderson in 1990, he maintained an 
active role as a consultant up until his 
death. He also founded the Polar 
Music Prize in 1992, an award recog- 
nizing artists making an outstanding 
contribution to global music. 

"Stig was a great music man and a 
gentleman to deal with, and I will miss 
him on both a professional and a per- 
sona) level," says David Hockman, 
chief executive of PolyGram Interna- 
tional Music Publishing. "That we will 
no longer be able to benefit from his 
experience and enthusiasm is a great 
loss to both PolyGram and the music 
industry." 



FOR THE RECORD 

The premiere party for Wynon- 
na's new album, "The Other Side," 
will take place Oct. 20 outside 
Nashville's Hard Rock Cafe. The 
date was incorrectly reported in 
the Sept. 6 issue of Billboard. 
Plans call for her performance to 
be on a specially built stage. 

An article on Interscope 
Records in the Sept. 13 issue did 
not fully explain the relationship 
between Trent Reznor's Nothing 
Records and TVT Records. Noth- 
ing is a joint venture between 
Interscope and TVT. 



Bubbling Under lists the top 25 singles under No. 100 
which have nol yet charted 



MoMA? No. 
But you're close. 




Just down the street from 
the MoMA you'll find 
another showcase of 
contemporary design. 
Chiaroscuro lighting, 
modern furnishings and 
linen draped windows have 
made this hotel one of the 
most stylish in Midtown. 
So if you want to stay 
somewhere that's at the 
center of attractions as 
well as at the center of 
attention, picture yourself 
in these stylish studios 
and suites from just $185- 
S350 a night. 




Ameritania 
Hotel 54 

An Amsleidam Hospitality Group Hotel 
230 WEST 54TH STREET 
NEW YORK. NY 10019 
(800) 922-0330 
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+ * * No 1 Hot Shot Dfriit + * * 

tJJMlW YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 
CURB77885ll09a'16.98> lweekMNo] 


1 


54 


49 


52 


79 


CELINE DION A' 550 MUSIC 67541-EPIC 110.98 ELV17 96) FALLING INTO YOU 


1 


NEW ► 


55 


34 


29 


6 


311 A CAPRICORN 536I81VMERCURY 18.98 E0/17.98) TRANSISTOR 
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2 




137 
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MASTER P NO LIMIT 50659*ffRIORnY (10.98/16 981 GHETTO D 


] 


56 


50 




21 


BOB CARLISLE A di ittcoci y Kici^rQ '^HflnF^ nr fLFjarn 
DIADEM ..1613/jkF. :10 9S<169B/H BUTTERFLY KISSES (SHADES OF GRACE) 




3 


2 


1 


8 


PUFF DADDY & THE FAMILY A ? BAD BO* 73012-.'ARISTA(]09S,'17 98) NO WAY OUT 


1 


57 


48 


49 


49 


GINUWINEA 550 MLtSJC 6768& I EPIC (10-98 EQ'16 98) H GINUWINE-. THE BACHELOR 


2E 


4 


3 


3 
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FLEETWOOD MAC reprise 46702/warner BROS. 110 9&17. 96) THE DANCE 


1 


58 


57 


40 


5 


LUIS MIGUEL wea latin a I979ai9 9&i5 98i ROMANCES 


14 




5 


8 


83 


JEWEL A' ATLANTIC B27O0*, f AG 110 98' lb .M] BB PIECES OF YOU 


4 


59 
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51 


17 


SISTER HAZEL • uwvtRSAL Sa03O<iO.wi/i5 m\ SB SOMEWHERE MORE FAMILIAR 


47 
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TR SHA YEARWOOD ie/\Mrr>A/M/i a r*r\i i r^Tv»i r\c liitc? 

(SONGF300K) A COLLECTION Or H lb 

MM NASHVILLE 70011 (10.9&T6 981 


1 


GD 


65 


59 


31 


LEANN RIMES UNCHAINED MELODY/THE EARLY YEARS 


1 


7 
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5 


32 


SPICE GIRLS A VIRGIN 42174* 00.98716. 98) SPICE 


1 


L 61 J 
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ELTON JOHN A MCA 11481 110 9S16 98) LOVE SONGS 


24 
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AMY GRANT asm S40760 1 10.5*16 98) BEHIND THE EYES 
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7 
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MATCHBOX 20 A LivA*TuwTlC9!72l«llL)9lnS9«: IB YOURSELF OR SOMEONE LIKE YOU 


5 


62 


L5 


47 
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BLUES TRAVELER A4M 540750 STRAIGHT ON TILL MORNING 


11 


10 
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12 


11 


PRODIGY A ALMUTEMAVERICK4660&WARNERBROS.I10 9ai698) THE FAT OF THE LAND 


1 


63 


58 
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11 


NEAL MCCOY ATLANTIC 8301 1AG (10 98/16 9BI GREATEST HITS 


58 


11 


8 
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11 


SOUNDTRACK A J Columbia 68169- (1098 EO/17.98) MEN IN BLACK — THE ALBUM 


1 


64 


59 


48 
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OMC • HUH! <i3343S.'MEftCURV 1 10 98 Eft 16 981 ■ HOW BIZARRE 


: 


65 
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53 
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VANESSA WILLIAMS MERCURY 536060 (10.98 EQ'16 98j NEXT 


53 


12 


12 


13 


12 


SUGAR RAY A LAVA, , ATLANTIC83OO6.AG(10.9&V!5 98) FLOORED 


12 


66 


64 


56 


30 


LIVE A RADIOACTIVE 11590\'MCA 110 9816.98) SECRET SAMADHI 


1 


13 


11 


9 


19 


HANSON A' MERCURY 534615 110 98 E0jl6 981 MIDDLE OF NOWHERE 


2 


67 


62 


58 


44 


SOUNDTRACK A* WARNER SUNSET.'ATLANTIC 62%l.'Afi (1 1.98 17 981 SPACE JAM 


2 


14 


13 


11 


9 


SARAH MCLACHLAN A NETTWERK I897LVARISTA (10.967169S) SURFACING 


2 


68 


68 


66 


26 


AEROSMITH A COLUMBIA 67547 110.98 EQ'16 .98) NINE LIVES 


1 


CS) 


NEW ► 


1 


A n 1 1 A ■ ■ lwr^'ircikiftiHi i n . ~J l'i 1 1 1 * ^ 
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69 


63 


63 


72 


ROME • GRAND JURr67441,'RCA (10 9815 98) ROME 


30 


CD 


15 


17 
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FIONA APPLE A CLEAN SLATE/WORK 67439/EPIC 110 98 ECt 1 6 M BB TIDAL 


15 


70 


70 


68 


17 


SOUNDTRACK NO LIMIT 50643^PRI0R1TV f 10 98/16 981 I'M BOUT IT 


4 


17 
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OASIS EPIC 68530 110.98 EOj'16.98) BE HERE NOW 


2 


18 
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10 
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BONE THUGS-N-HARMONY ruthless 6340-«elativity (19.98/23 98i THE ART OF WAR 


1 


71 


67 


64 


41 


DRU HILLA ISLAND 524^110 98 16 981 OB DRU HILL 


23 


19 


16 


14 
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BILLY JOEL co.umsia 67 347 lo»Eas'» GREATEST HITS VOLUME III 


9 


72 


79 


73 


17 


JOHN FOGERTY • WARNER BROS 45426 (10.98/16.98) BLUE MOON SWAMP 
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SUBLIME A GASOLINE ALLEY 1 14137MCA 1 10 98/I6.9B) SUBLIME 
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40 


THE VERVE PIPE A RU66B09 (10.99/15 98iB VILLAINS 


24 
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SAVE FERRIS srARPOOL6818JEPiC(798EQll.98) IT MEANS EVERYTHING 


75 


22 


18 


16 
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GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A GO n s PROPERTY 
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76 


71 


67 


32 


SQUIRREL NUT ZIPPERS • mammoth 0137* a098/15Sdiffi HOT 


27 
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NEW ► 
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VARIOUS ARTISTS ESPN PRESENTS- JOCK JAMS VOLUME 3 

lOMMvaay \2:n\?.9&\7 9Bi 


23 


77 
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GENESIS ATLANTIC 83037.AG (10 9&16.981 CALLING ALL STATIONS 


54 




29 


75 


35 


JAMIROQUAI • WORK 67»ltPtC (10.98 EQvl698) TRAVELING WITHOUT MOVING 


24 


78 


66 


55 
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MR. SERV-ON NOUMrT5O7I7',PRIORITYI1098'16.98)B LIFE INSURANCE 


2] 


25 
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20 


VARIOUS ARTISTS A viTCiN4?l)»i.09B/16,98J PURE MOODS 
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79 
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PAULA COLE • IMAGO 464247WARNCR BROS 110.98/15 .931 BB THIS FIRE 
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MARTINA MCBRIDE RCA 67516 (10 98/16 98) EVOLUTION 
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CLINT BLACK RCA 67515 (10 98/16 981 NOTHIN' BUT THE TAILUGHTS 
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29 


25 
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iyWCLEF JEAN FEAT REFUGEE ALLSTARS 4) t ,m -r<"r>.T-Tijrri:>iin,.i c-it nnrrr inniitr 

RUFfKlUi- 6797i-,COLUMBA 110.98 EQ'IG'IS) 
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MIA X NO LIMIT 5O705*;PRIORnY 110 98/16 981 UNLADY LIKE 
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JOE • jiVE 41603* (11 9B/16.98I ALL THAT 1 AM 
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JAMES TAYLOR • COLUMBIA 67912 (10 98 EO/17 981 HOURGLASS 
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26 
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BACKSTREET SOYS • jive 41589(10.98/16 98] BACKSTREET BOYS 
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NO DOUBT A' TRAUMA 92580' 1NTERSCOPE 110 9616 981 BJ TRAGIC KINGDOM 
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24 
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LLANri KIMtiA ■!-■ ■- ,921 i. l 0 9S 1 1 3 98! BLUE. 


3 


87 


77 


76 
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DEANA CARTER A' DID 1 SHAVE MY LEGS FOR THIS' 


10 


34 


32 


34 
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THE MIGHTY MIGHTY BOSSTONES A BIG RKJ 534472,'>MERCURV(10 96E(i'1698) LET'S FACE IT 


2? 


88 


75 


65 
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36 


31 
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90 
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VARIOUS ARTISTS SO SO DEF BASS ALL-STARS VOL II 

S0S0 0EF67998-.T0LUMBIA 110 M CQ 16 581 <«.a.oi~w. >ui-. 


71 


37 


44 
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31 


ERYKAH BADU A KEOAR63027'AJNIVCRSAI.<)0 98i'l&98) BADUIZM 


2 


91 


81 


69 


11 


RADIOHEAD Capitol 55229 uo.5W19.9ai OK COMPUTER 


21 


38 


30 


25 
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SOUNDTRACK immortal 6*4wepic no 98 EQ'l? 98'- SPAWN — THE ALBUM 


7 


32 


50 


95 


30 


TRUA NO LIMIT 506€O*i'PRI0RITY (12 98> , 18.99) TRU 2 DA GAME 


8 


39 


33 


38 


3 


COLLIN RAYE THE BEST OF COLLIN RAYE — DIRECT HITS 

LPiCeJB^iLO.SS EQ I6.98) 


33 


93 


87 


K 


51 


SHERYL CROWA'AtMSAOSaTuo.ga/lT.gei SHERYL CROW 




40 


38 


37 


4 


SOUNDTRACK ARISTA 18975 1 10 9&1698) MONEY TALKS — THE ALBUM 


V 


94 


91 


'1/ 


53 


BLACKSTREETA J iNTERSO0PE9O071'U0.98/1698l ANOTHER LEVEL 




4j 


42 


41 


24 


TONIC • POLYOO** 531042,'AiM (10 98.1G 98) IB LEMON PARADE 


28 


95 


96 


91 


50 


TOOL A 200 31087*MX.CANO(1098/16 981 AENIMA 


2 




61 


114 


3 


YANNI PRIVATE MUSIC 821 53VW1NOMAM MILL (10 981 DEVOTION: THE BEST OF YANNI 


42 


96 


86 


77 


7 


PANTERA EASIEST 62C^8*'E£C lie 9&I&9&) OFFICIAL LIVE: 101 PROOF 


j5 


43 


28 


19 




QDI INnTPArK A ret iiu iino'ivuf wiibv n i OA fftii J Qfti nFF IAM'^ HflW Ttl RF A PI AVFP 


7 


97 


106 


92 


3 


llltLIII3IAL Wit 1 FIUU UU1PUSI JULWilitFIEIl 112 98 LOI VtuHS 


92 


44 


45 


39 


23 


THIRD EYE BLIND 0 ElEktra62012i'EEG HO 9&16 93) HB THIRD EYE BLIND 


38 


98 


92 


93 


1 


STEVIE RAY VAUGHAN AND DOUBLE TROUBLE . .„r a T ^ nl ,r^,r , 

EPIC 68163 :i0 98 ECM6 981 UVE AT CWNEGIE HALL 


40 


45 


40 


42 


72 


DAVF MATTHFWS RAND A' art. uwi n,i qr ■ f. q?i PRA^M 


: 


99 


107 


105 


13 


EN VOGUE A EASTWEST 62057IEG (10.98.16 98) EV3 


8 


GD 


5/ 


96 




VARIOUS ARTISTS i timatf mip unp padtv i qqb 
ARISTA 18977 (10.98716 .» ULTIMATE HIP HOP PARTY 1998 


4% 


100 


95 


89 


12 


PATTI LABELLE MCA 1)642(10.98,16-981 FLAME 


39 


47 


35 


33 


13 


SOUNDTRACK • work 68,66Ipic 10 98E»77 9si MY BEST FRIEND'S WEDDING 


14 


101 


98 


101 


65 


TONI BRAXTON A* LAFACE 2602CVARISTA (10 9BT6.98) SECRETS 


2 


CD 


53 


61 


17 


FOO FIGHTERS • R0Swta55832-,CAPiTOHIO.98/16.98) THE COLOUR AND THE SHAPE 


10 


102 


88 


87 


13 


LOST BOYZ • UNIVERSAL 53072- (10 98716.981 LOVE. PEACE & NAPPINESS 


9 


49 


39 


43 


3 


COOLIO T0MMV BOY 1180" 111.98/16.98) MY SOUL 


39 


103 


97 


97 


13 


K-CI & JOJO MCA 11613* (10 98716.981 LOVE ALWAYS 


24 


50 


36 


32 


5 


SWV RCA 67525- (10 9& 16 96) RELEASE SOME TENSION 


24 


104 


108 


109 


9 


INSANE CLOWN POSSE island 52"«2 ;io 9S16 98: THE GREAT MILENKO 


63 


51 


37 


36 


15 


WU-TANG CLAN A- L0UD669O5-(RCA(199a24.9B) WU TANG FOREVER 


1 


a® 


127 


112 


5 


GIPSY KINGS NONESUCWATIANTIC 79A6Cv'AG (10.9EV16.98) COMPAS 


97 


52 


46 


44 


19 


MEREDITH BROOKS A Capitol 36919110 96715.96) BLURRING THE EDGES 


22 


106 


101 


94 


30 


VARIOUS ARTISTS • COLD FRONT 6242/K-TTL (12 9817.96) CLUB MIX '97 


36 


53 


43 


35 


21 


GEORGE STRAIT A' mca Nashville 1 1584 no 98/16 98) CARRYING YOUR LOVE WITH ME 


1 


107 


83 


74 


14 


SOUNDTRACK A WARNER SUNSET 46620WARNER BROS 111 98/17 98) BATMAN & ROBIN 


5 



CD Albums with the greatest sales gams this week. •Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 album units. A R1AA certification for shipment of 1 million units, with multlplatinum titles indicated by a numeral following the symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes *Astensk indicates LP is available. Most tape prices, and CO prices lor BMG and WEA labels, are suggested lists. Tape prices 
marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggesl percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week 
IB Indicates past or present Heatseeker title. C 1997. B<MboardV8PI Communications, and SoundScan. Inc. 
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108 


84 


57 


3 


TWA Al KAHm IKS im in Mawon nnaa/i*s oai 1 IKWinATIDN 


5/ 




154 


148 


155 


55 


AALIYAH A 1 BLACKGROUND/ATULNTIC 92716/AG 110 96716.98) 


ONE IN A MILLION 


18 


109 


103 


98 


13 


MEGADETH CAPTOL 33262 (10 98/16 381 CRYPTIC WRITINGS 


10 




195 


154 


154 


12 


ROBYN RCA 67477 (10.98/16.981 Rfl 


ROBYN IS HERE 


106 


110 


105 


103 


33 


JONNY LANG • --UUI 540640 (10.93/16 981 B LIE TO ME 


44 




QD 


172 


176 


23 


CLAY WALKER • GIANT 24674.WARNER BROS. (10.98/16.96) 


RUMOR HAS IT 


32 


111 


100 


100 


5 


SOUNDTRACK loud 90131 intihsccpe (io 9&T6 98) HOODLUM 


94 




(157) 


NEW> 


1 


LIFE OF AGONY ROAORUNNER88l6(10.9a)6 98)B 


SOUL SEARCHING SUN 


15/ 


112 


102 


88 


9 


MAXWELL COLUMBIA 68515 17 96EQ/13.9&) MTV UNPLUGGED EP 


53 




158 


IS 


182 


4 


OUR LADY PEACE Columbia 67940 0 0.98 EO/16 98) BB 


CLUMSY 


'.id 


(ffi) 


122 


121 


15 


PAM TILLIS ■VS'ISTA \ASHVILLE 18836 (10 98/16 981 GREATEST HITS 


47 




159 


14) 


126 


20 


INDIGO GIRLS • EPIC 67891 (10 93 EO/T6.98) 


SHAMING OF THE SUN 


7 


114 


120 


164 


27 


BLUR FOQDYPARLC* 7 -IQN 42S~'; Vi^G '4 :\~ Q & if' % BLUR 


61 




OD 


111 




6 


CHRIS ROCK DREAAIWORKS 5OO0B/GEFFEN [1096716338) 


ROLL WITH THE NEW 


93 


115 


118 


118 


46 




12 




161 


166 


139 


9 


MICHAEL PETERSON o-prise466:&warnerbros >!0 9ai*98lB 


MICHAEL PETERSON 


134 


116 


89 


79 


6 


KILLARMY WU-TANG 50633*/PRIORITY(10 9&'16 98) SILENT WEAPONS FOR QUIET WARS 


34 




(162) 


177 


188 


18 


SAWYER BROWN CURB 77883 110 98/16.98) 


SIX DAYS ON THE ROAD 


73 


117 


112 


123 


21 


CHICAGO REFfllSE 46554.WARNER BROS. {I09Q'16.9BI THE HEART OF CHICAGO 1967—1997 


55 




163 


162 


142 


32 


THE OFFSPRING A COLUMBIA 67810* (10.98 EQII6.98) 


XNAY ON THE HOMBRE 




118 


113 


111 


67 


METALLIC A A CLEKTRA 61923*^EG (10.9ft'16 981 LOAD 


1 




(164) 


NEV» 


1 


BOB 8. TOM BIG MOUTH 97 110 98-16 98) IB 


FUN HOUSE 


164 


119 


126 


117 


9 


DIAMOND RIO ARISTA NASHVILLE 18844 ( 10.98/' 16 981 GREATEST HITS 


li 




(165) 


NEW ► 


i 


SQUIRREL NUT ZIPPERS mammoth 0177 (9 98 CO) 


SOLD OUT 


165 


(3D 


132 


192 


45 


MARILYN MANSONA nothinG9008&interscof>E(10.9&16.98) ANTICHRIST SUPERSTAR 


3 




166 


156 


143 


48 


COUNTING CROWS A OGC 2497S-GEFFEN(1098,17.98) RECOVERING THE SATELLITES 


1 


121 


109 


108 


71 


MA* WFI 1 A mi iiuma ttiij. tin on mifioniBH MAXWFI 1 1 IP RAN HANf, < il IITF 


37 




167 


151 


146 


15 


BOSTON EPIC 67622 110.98 EO/17.981 


GKi.VLil Hill: 


47 


(122) 


12- 


125 


83 


2PAC A DFATH ROW. INT? RSCCPE :*l?*t?D4 '/ISLAND 1 19.98/24,98) ALL EYEZ ON ME 


: 




168 


165 


150 


13 


JACI VELASQUEZ MYRRHAV0RD67823ifPICIlO98Eai5 34lEKTi 


HEAVENLY PLACE 


142 


123 


125 


134 


38 


MASTER P • NO LIMIT S397B*iPRI0mT¥ I10.9&16.M) ICE CREAM MAN 


26 




169 


147 


179 


33 


KENNY LATTIMORE • Columbia 67125 (10 98 EO/16 98) BB 


KENNY LATTIMORE 


92 


(3D 


137 


124 


8 


TRIO CHRON!ClES5362O&'MERCURYH0 98EO.'!6.9aiEH DA DA DA 


118 




170 


150 


141 


46 


SOUNDTRACK A' Capitol 37715 (10 96/15 98) 


ROMEO + JULIET 


2 


125 


93 


50 


3 


THIRD DAY REUNIONSILYERTOTVL" ICOW/JIVE (10.96V16 98) CONSPIRACY NO. 5 


50 




171 


164 


171 


73 


RAGE AGAINST THE MACHINE A EPK 57523- (10.98 EQ'16.98 


EVIL EMPIRE 


1 


126 


115 


104 


7 


LISA STANSFIELD *RI5U 18738 CO 98.16981 LISA STANSFIELD 


55 




172 


159 


151 


55 


112A BAD BOY 73009.ARISTA (10 9&VI5.9B) 


112 


37 




153 


187 


3 


* * * Pacesetter * * * 

DAYS OF THE NEW outpost soomgeffen ia.98.12 981 US DAYS OF THE NEW 


127 




173 


161 




2 


y^?™"!,*?!'? 1 !? „. , . „.. MARVELLUS & MARCELLUS PRESENT HEAT 

BOSS TOO.ZSiVERVE 1 10 98 1,1.98) 


161 






174 


168 


181 


7 


SOUNDTRACK HOLLYWOOD 162091 (10 9&'16.96) 


SWINGERS 


168 


128 


lib 


131 


27 


SOUNDTRACK • COLUMBI". 67917 110.96 £016.981 LOVE JONES: THE MUSIC 








175 


174 


180 


46 


BABYFACE A EPIC 67793* (10 98 EQ' 16.98) 


TUT DAY 


6 




123 


115 


18 


SNEAKER PIMPS CLEAN UP *2687,VIRGIN (10.98/15.98) BB BECOMING X 


' ' 1 




130 


128 


122 


3 


U " «M 25184 ic WISM LIVE IN CONCERT - WELCOME TO THE FREAK SHOW 


122 




176 


173 


158 


17 


SAMMY HAGAR THE TRACK FACTORY I1627jWCA (10.98/16 981 


MARCHING TO MARS 


18 




1)7 


152 


147 


21 


HEAVY D • UPTOWN 53033'iUNIVERSAL 1 10 98/16.98) 


WATERBED HEV 


9 






























131 


117 


116 


44 


LIL KIM A UNDEASATLANTIC 92733*,AG 110 9B16.9B) HARD CORE 


11 




178 


176 


160 


9 


KENNY CHESNEY BNA67498VRCAI10.9B/16.98) 


1 WILL STAND 


95 


132 


104 


84 


11 


SOUNDTRACK • tomot Kir 1169 111 9&16 981 NOTHING TO LOSE 


12 




179 


155 


148 


9 


THE O'JAYS GLOBAL SOUL 31 149*.V0LCAN0 (10.98/15 981 


LOVE YOU TO TEARS 


75 










^1,°™! * R c T ^! 6 S « 8 , ULTIMATE NEW WAVE PARTY 1998 




















1JJ 


124 


ICC 

150 


a 


124 




180 


175 


167 


48 


KORN • IMMORTAL 67554,'EPIC 110.98 ELV16 981 


LIFE IS PEACHY 


3 


134 


121 


113 


44 


VARIOUS ARTISTS A *R STA 18943 (10.98/17.98) ULTIMATE DANCE PARTY 1997 


17 




181 


182 


166 


50 


KENNY G A 1 ARISTA 18935 (10.98/16.981 


THE MOMENT 


2 


135 


114 






LILA MCCANN ASTIUM 62042/EEG 110 98/16 981110 LILA 






112 


186 


177 


a 


DIANA KRALL MPULSE! 233,GRPI16.98C0)Bi 


LOVE SCENES 


177 


136 


134 


149 


23 


THE CHEMICAL BROTHERS • isiRMnms 6180-,«rolin[ i i i 9816 9»l DIG YOUR OWN HOLE 






183 


181 


170 


% 


VARIOUS ARTISTS A TOMMY BOY 1163 110 9816.98) 


JOCK JAMS VOL. 2 


10 


137 


139 


133 


45 


^^^-..nterscope ,1098.6 »> THE °° N KILLUMINATI: THE 7 DAY THEORY 


1 




184 


170 


162 


12 


TOBY KEITH MERCURY 534836 (10.98 EQ'16.98) 


DREAM WALKIN' 


107 


138 


110 


107 


5 


LORRIE MORGAN BNJ 67J99RCA no.WI6.98) SHAKIN' THINGS UP 


98 






200 




2 


CHARLIE ZAA SONOLUX B2136/50NY DISCOS (6.98 EO/14 981 BB 


SENTIMIENTOS 


185 


139 


135 


138 


25 


SE fJ! L -? a GG '„ N J * , „„, YESTERDAY. TODAY, TCWBRC* THE GREATEST HITS Of KEKNY LOGONS 


39 




OD 


192 


168 


50 


TRACE ADKINS • capttol Nashville 37222 (10.9B/15.98) ■ 


DREAMIN' OUT LOUD 


53 














187 


163 


144 


16 


PAUL MCCARTNEY • MPl 565O0*,CAPITOL (10.98.16 981 


FLAMING PIE 


2 


140 


133 


128 


12 


TWISTACREATOR'SWAY)ATLANTIC92757'/AG(10.9&T59a.BB ADRENALINE RUSH 


77 






188 


158 


129 


10 


ANT BANKS PRIORITY 50698* (10 98/16 981 


BIG THANGS 


20 


141 




85 


6 


lUDinilC AOTICTC c, , ii.c ,tc . ll ul ita/itv .1 A nt'.i AAi CI IAUP L4) 1 ! ICC 
VAHlUUo AN 1131 3 SJA.t HL'Jbt . bBiKtLAI HI* i . J.yttlS.TO) 3L)HVt DUUoL 


26 






189 


171 


174 


28 


U2 A ISLAND 524334* (11 98/17 98) 


POP 




142 




110 


4 


LORDS OF ACID amler subway 6036*i'REver (9.90)16.981 OUR LITTLE SECRET 


100 








(190) 


UFUI kv 


1 


FOREST FOR THE TREES Dreamworks 59CC2«FfEN |1O*0169I BB 


FOREST FOR THE TREES 


190 


143 


13'. 


127 


13 


10. OWL) MANIACS GEFFEN 25CC9 ,10 9416 981 LUVt AMUINu IMtnUINO 


104 












QD 






ii 


BROWNSTONE MUWORK 67524/EPtt (10.98 EQT6 981 


STILL CLIMBING 


51 


144 


141 


132 


23 


A 1 A O A AC A nr-> cm. ii n r\a , e -.a. T1 A Al^l Al 1 l"IM Tut DO II C\l A D n 

ALABAMA ij, 426 110 98T 6 981 UANCIN UIN 1 nt DUULLVAKU 


55 




Ht-cmm 






(192) 






28 


LL COOL J • 0EFJAM534125'/MERCURY(1198EaT7.98) 


ALL WORLD 


29 


145 


145 


152 


6 


98 OEGREES motown 630796" (6.98.10 98; BE) 98 DEGREES 


145 




Kt-LrllNI 




193 


187 


184 


4/ 


VAN HALEN A WARNER BROS 46332 (11.98/17 981 


BEST OF VOLUME 1 




146 




120 


46 


CU AlAfM mi Ulll #k NHIWIU C7I t A fl A AO CA.lt AM ACCLA)CMAII RL'PAIUQ 

SHAW PI LULVin • LL.UWBlAo/.iyilU.yo tlile9B; TLYY DrYIMLL nLrMir%3 


39 




1 






194 


167 


163 


43 


FOXY BROWN A VIOLATOR/OEF JAM 533684*)MERCURY (10 98 EQ/16 


981 1 . NA \A 




147 


130 


119 


14 


CHANGING FACES • big 3EATiatlantic92720*)AG (10 9ai6.98) ALL DAY, ALL NIGHT 


21 




7 






195 


185 






VARIOUS ARTISTS FFRR 553764/LONDON (10.98/17.981 


URBAL BEATS. 


184 


148 


146 


145 


99 


ALAN JACKSON A 1 ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 


5 






3 




196 


143 


102 




CRU VIOLATOROEF 1AM 537607' MERCURY 110.98 EQT6 98) B 


DA DIRTY 30 


102 


149 


142 


136 


14 


K.D. LANG WARNER BROS A6623 (10.98/16.98) DRAG 


29 




3 






19! 


15? 


135 




O.C. PAY0AY)FFRR 524399MSLAND (10.98/16.98) 


JEWELZ 


in 


150 


160 


172 


9 


DAFT PUNK SOMA 42609'MRGIN U0.9tvi6.98im HOMEWORK 


150 




4 








(ID 






41 


REBA MCENTIRE A MCA Nashville 11500 (10 98/16 9B) 


WHAT IF ITS YOU 


1'.. 


151 


131 




2 


TALK SHOW ATLANTIC 53(MG,AG (10 9&16 98) B TALK SHOW 


131 




KE-LrllKI 








199 


134 


194 


35 


DUNCAN SHEIK • Atlantic 82879/ag (10.9B/T5.9B) B 


DUNCAN SHEIK 


8.1 


152 


149 


140 


17 


LEE ANN WOMACK mm -m- V i-y UL..I H,: ■'-■■M Ltd ANN WOMACK 


106 






200 


193 


195 


40 


JOHN MICHAEL MONTGOMERY • 

ATLANTIC B2947AG (10.98)16.98) 


WHAT 1 DO THE BEST 


39 


153 


140 


130 


7 


BLACKHAWK arista Nashville 18837 110.9616.98! LOVE 4 GRAVITY 


79 





TOP ALBUMS A-Z (LISTED BY ARTISTS) 



112 172 
2Px 122 
311 55 

10.K>0 Maniacs 143 



98 0 



149 



A*Lry»H 154 
Trace AdMns 186 
AwosiTiith 68 
Alabama 144 
Fuma Apple 16 
Aqua IS 
Babyface 175 
B«Ks(rwt Boy* 32 
EryhJii Badu 37 
Ant Banks 188 
Beck 35 
Bee Gees 89 
aim Black 62 
Blockhawk 1 53 
BLACKstreet 94 
Mary J. Bilge 27 
Blufl-s Ira,-? si 62 
Blur 114 
BoO i Tom 164 
Bone Thu^N-Haftrony 
Boston 167 



Tom Braxton 101 
Meredith Brooks 52 
Brownstorw 191 
Foxy Brown 194 
Bc>o Carlisle 56 
Deana Carter 87 
Changing Faces 147 
The. Chemical Bfoltiers 1 36 
Kenny Cheaney 1 78 
Chicago 117 
Paula Cole 79 
Shawn Corvin 146 
Coolio 49 
Counting Crows 166 
Sheryl Crow 93 
CRU 196 

The C^stoi Method 97 
Daft Punk ISO 
Days Of The New 127 
dcTaik 130 
Diamond Rio 119 
Celine Dion 54 
Ou Hill 71 

Missy "Misdemeanor* EHott 36 
En Vogue 99 



Fleetwood Mac 4 
John Fogerty 72 
Foo Fighters 48 
Forest For The Trees 
1B1 



190 



Kenny G 
Genesis // 
Girtuwine 57 
Gipsy Kings 105 
God's Property From Kirk Franhhn s 
Nu Nation 22 
Galdftnge-r 85 
Amy Grant 8 



Alan Jackson 115, 148 

Jamiroquai 24 

Wytlet Jean Featuring Refugee 



KD4J0JO 103 
roby Keith ;84 
Killarmy 116 
Korn 180 
Diana Krall 182 

Pstti LaBelle 100 
Jenny long 1 10 
k.d. tang 149 
Kenny Lattimore 169 
LrleOt Agony 157 
UrKIm 131 
Live 66 
LLCoolJ 192 
Kenny Loggine 139 
Lords Of AciO 142 
Lost Boyz 102 

Makaveli 137 
Marilyn Manson 120 
Master P 2, 123 
Matchbox 20 9 
Dave Matthews Band 45 
Maxwell 112.121 
Martina McBnfle 81 
lilaMcCann 135 
Paul McCartney 187 
Hub. McCoy 63 



Reba Mcttntiie 198 
T.mMcGraw 26 
Sarah McLachkan 14 
Megaoeth 109 
Meta-HKa i . & 
MiaX 83 

Tne Mighty Mighty Bosstones 34 
Luis Miguel 58 

John Michael Montgomery 200 
Lome Morgan 138 
Mr. Servon 78 



TheOMays 179 

Oasis 17 

O.C, 197 

The Offspring 163 

OMC 64 

Oli/ Lady Peace 158 

Pante-a 96 

Michael Peterson 161 

Prod© 10 

Puff Daddy & The Family 3 
Radiohead 91 

Rage Against The Machine 171 



CoUm Raye 39 
Reel Big Fish 73 
LeAnn Rimes 1. 33, 60 
Robyn 155 
Ctiru Rock 160 
Rome 69 
Savage Garden 88 
Save Ferris 75 
Sawyer Brown 162 
Duncan Shew 199 
Sister Hotel 59 
Smash Mouth 31 
Sneaker Pimps 129 
SOUNDTRACK 

Batman & Rotwi 107 

Def Jam's Mow To Be A Player 43 

Hoodlum 111 

I'm Bout It 70 

Low Jonet The Music 128 

Men In Black-The Album 11 

Money Talks — The Wbum 40 

My Best Fnend's Wedding 47 

Nothtng To Lose 132 

Romeo + Juliet 170 

Space Jam 67 

Spawn — The Album 38 



Swingers 1 74 
Spice Girls 7 

Squirrel Nut Zippers 76, 165 
Lisa Stansfiekt 126 
George Strait 53 
Sublime 21 
Sugar Ray 12 
SWV 50 

Talk Show 151 
James Tayfor B4 
Iha Aikarwliks 108 
Third Day 125 
Third Eye Blind 44 
Pam TiHis 113 
Tonic 41 
Tool 95 
Trio 124 
Tru 92 
Twista 140 
U2 189 

Jaci Velasquez 168 
Van Helen 193 
VARIOUS ARTISTS 

Club Mix '97 106 

ESPN Presents: Jock Jams Volume 



3 23 

Jock Jams Vol. 2 183 

Marvef us & Marceiius Present Heat 

173 

Pure Moods 25 

So So Def Bass All-Stars Vol. II 90 

Southwest Riders 80 

Suave House 141 

Urn-mate Dance Party 1997 134 

UltHTiaie Hip Hop Party 1 998 46 

Ummate Ne* Wave Party 1998 

133 

Ureal Beats. 195 
Stevie Ray Vaugnan And Double 
Trouble 98 
The Verve Pipe 74 
Cloy Walker 156 
The Waiirtowers 20 
Vanessa Wiltiams 65 
LeeAnnWomack 152 
Wu-Tang dan 51 
Yawil 42 
Tnsha Yearwood 6 
Charlie Zaa 185 
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SONY CLASSICAL EXPANDS REACH WITH O'CONNOR SET 

(Continued from page I) 



Revolution." 

The album serves as the sound- 
track to the upcoming PBS documen- 
tary series of the same name, provid- 
ing the label with a number of 
valuable marketing opportunities that 
it intends to exploit fully. But "Liber- 
ty! The American Revolution" is also 
designed to stand on its own merits, 
and Sony Classical hopes that O'Con- 
nor, who is signed to a multi-album 
deal, will help broaden the consumer 
base for new classical music with his 
accessible sound. 

"Mark really fits into what our 
plans are in trying to expand the hori- 
zons of the classical record business 
in terms of artistic direction," says 
Sony Classical president Peter Gelb. 
"He did it with 'Appalachia Waltz,' 
and now we're hoping to stretch the 
boundaries with this recording. 

" 'Liberty!' is an example of what a 
great interpreter/composer can do," 
Gelb adds. "He's taken themes and 
ideas and transformed the ethnic mu- 
sic of America into modern, accessi- 
ble, and original contemporary classi- 
cal music, which is basically what a 
label like Sony Classical needs and 
what the public wants to hear. We 
think it will be very successful in 
reaching a broad audience." 

O'Connor's collaborators in "Ap- 
palachia Waltz" also have new Sony 
Classical releases due. Bassist Edgar 
Meyer's "Uncommon Ritual," with 
Bela Fleck and Mike Marshall, is due 
Sept 30. Next up for cellist Yo-Yo Ma 
is the Oct. 28 release "Soul Of The 
Tango," his tribute to bandoneon mas- 
ter Astor Piazzolla. 

Neither retailers nor Sony Classi- 
cal expect the three albums, with 
their entirely different themes and 
personalities, to compete directly for 
sales. 

"Yo-Yo's sales are always good, 
and all of those artists are popular 
enough that just t he name can consti- 
tute sales. Some of the cross-catego- 
ry stuff does very well, but generally 
not with the classical audience," says 
Chuck Buknel, a sales clerk at Tower 
Records in Boston. 

Indeed, classical retail staffers 
point out that despite the success of 
"Appalachia Waltz" in that sphere, 
many fans will seek out the O'Connor 
and Meyer titles in other depart- 
ments. 

Featuring two O'Connor composi- 
tions alongside his arrangements of 
period songs, "Liberty!" includes 
guest appearances by Ma, James Tay- 
lor, and Wynton Marsalis, along with 
the Nashville Symphony conducted 
by Kenneth Schermerhorn. In addi- 
tion, the set features the track "Free- 
dom," written by the composer 
Richard Einhorn, who also wrote the 
PBS series' score. 

For O'Connor, who has played and 
composed an eclectic array of music 
since he first established himself as 
an extraordinary fiddler and record- 
ing artist more than two decades ago, 
the project ties everything together. 

"It's a meeting of the past and pre- 
sent for me and a chance for me to 
bring the best of what I do to a single 
project," he says. "I've got something 
for everybody: Fiddle tunes, slow bal- 
lads, and some of my orchestral work 
that I'm doing now, and then there's 
also the incredible occasion to play 
with special guests." 

A live performance video of "John- 
ny Has Gone For A Soldier," sung by 
longtime O'Connor associate Taylor, 
has been created in 30-, 60-, and 90- 
second versions, as well as one for the 
full-length song. The latter is includ- 



ed on the enhanced CD, for access by 
consumers with computers. 

PBS has begun using the videoclip 
for on-air promotions, and the 90-sec- 
ond version will play under the end 
titles of each of the series segments, 
which will air in late November over 
three nights on more than 300 PBS 
stations. 

"The music is an enormously big 
part of our series, and we were lucky 
enough to have Sony and the per- 
formers embrace it from the begin- 
ning," says series executive producer 
Catherine Allan. 

Throughout the project, Sony Clas- 
sical has worked closely with the pro- 
gram's producer, KTCA, which 
worked in association with Middle- 
march Films and also with Norwest 
Bank, the underwriter of the pro- 
gram. Says Alex Miller, VP of mar- 
keting for Sony Classical, "We tried 
to find as many ways as possible to 
cooperate to create a successful pro- 
ject" 

Minneapolis-based Norwest has 
created a Liberty Poster Guide, which 
includes information about the sound- 
track. The guide will be placed in Nor- 
west branches and is also available to 
record stores for in-store use. Nor- 
west will play some of the album's 
selections on its telephone-hold tape, 
including "Johnny Has Gone For A 
Soldier," and the bank is also pur- 
chasing a quantity of CDs for use as 
customer premiums. 

Viking Penguin is publishing a 400- 
page illustrated companion book for 
the series, and the first 100,000 copies 
will have a postcard insert advertis- 
ing the soundtrack. The cards will 
also be available for in-store use at 
record stores and "lifestyle accounts," 
such as coffee shops, to which the 
album will be serviced. 

The full album and a promotional 
CD of "Johnny" will ship to roots 
music, triple- A, and NPR stations, 
and independent promoters will work 
the album at all three formats. 

"Liberty!" will also be serviced to 
classical stations. 

While Sony Classical's Miller does 
not anticipate much airplay on classi- 
cal radio stations, he says the NPR, 
roots music, and triple-A outlets will 
likely be more receptive, particularly 
those among the 300 stations that 
broadcast a live performance of 
"Appalachia Waltz" last year. 



Triple-A WFUV New York co-pro- 
duced the program, which was host- 
ed by music director Rita Houston 
(with CBS-TV reporter Paula Zahn), 
and Houston is looking forward to 
hearing "Liberty!" "We play so many 
records that Mark plays on, as well as 
his solo stuff — this definitely sounds 
like something we would play," she 
says. 

In addition, Houston says, "James 
Taylor is a core artist for us, and with 
the other guests, the album seems 
like it's building a bridge between dif- 
ferent musical worlds, and that 
speaks to the progressive spirit of 
WFUV's programming." 

Says Miller, "The album stands on 
its own, and it's important from the 
marketing standpoint to realize that 
it's more than a soundtrack. We are 
viewing this as a Mark O'Connor 
record and will do everything possi- 
ble to break it open the way 
'Appalachia Waltz' did. We believe it 
has a life way beyond the TV pro- 
gram." 

Listening-post placement will be a 
priority, and Sony Classical will ag- 
gressively pursue display opportuni- 
ties, including building light boxes for 
key accounts. The label is working 
closely with Viking Penguin and 
retailers that carry both books and 
music to cross-promote the titles, 
Miller says. 

The "Liberty!" album developed in 
an interesting manner, O'Connor 
says. "I have hardly ever sought out 
a project like this, and I've never done 
a movie soundtrack," says O'Connor, 
who was between management deals 
when he heard that the documentary 
was in the works. "I think part of the 
reason I pursued it is I personally 
know the impact of 'Ashokan 
Farewell' from the 'Civil War' series, 
since I perform it in concert and 
recorded it with Pinchas Zukerman" 
on O'Connor's 1993 "Heroes" album. 

O'Connor says he was getting tired 
of disappointing audiences when they 
learned that he was not the origina- 
tor of that series' instantly recogniz- 
able and popular fiddle theme, and he 
announced one night in concert that 
he was going to give it a rest. 

"People would always come up to 
me and say, 'So you're the one w r ho 
played it,' and I'd always have to say, 
'No, that was my friend Jay Unger.' 

(Continued on next page) 



CANDLE' LIGHTS A FIRE IN STORES GLOBALLY 

(Continued from page 8) 



PolyGram Sales there, says more 
than 500,000 copies of "Candle In 
The Wind 1997" were shipped to 
stores in time for release and a 
further 700,000 were delivered 
during the following week. 

He describes the 2 million 
advance orders and continuing 
intensity of demand as "the biggest 
logistical challenge in the history 
of the German record market." 

In Australia, where the single 
was slated for release Monday (22), 
observers estimate advance orders 
at 400,000, the equivalent of 
quadruple-platinum. Tom Enright, 
label manager at Mercury Aus- 
tralia, declines to give specific fig- 
ures but says, "It is by far Aus- 
tralia's biggest ship-out ever." 

Such was the level of advance de- 
mand that Mercury could provide 
only 40% of ordered stock in time 
for the Monday (22) bow, with the 
remainder being shipped on the 
following two days. 



Advance interest is also heavy in 
the U.S., where the single is due 
Tuesday (23), and advance retail 
shipments have been pegged by the 
label at more than 3.4 million. 

In Japan, where the single is not 
due until Saturday (27), "there has 
been a great deal of interest from 
the Japanese public in the single," 
says a spokeswoman for Mercury 
Music Entertainment. 

However, unlike in the U.K., 
where the government has agreed 
to turn over tax revenue from the 
single to the Diana, Princess of 
Wales Memorial Fund, the Japan- 
ese government says it will collect 
its 5% sales tax. 

This story was prepared by Jeff 
Clark-Meads in London from 
reports by Wolfgang Spahr in 
Hamburg, Remi Bouton in Paris, 
Christie Eliezer in Melbourne, 
Australia, and Steve McClure in 
Tokyo. 



BETWEEN THE 

BULLETS 




by Geoff May field 

ThIRD TIME'S A CHARM, although the first two were, too: She's how 
old? Still shy of her driver's license, 15-year-old LeAnn Rimes notches her 
second No. 1 on The Billboard 200 and her third top five album. "You Light 
Up My Life" rings up 186,000 units in its first week, 12% more than her 
"Unchained Melody/The Early Years" did when it debuted on top in this 
year's March 3 issue. In fact, this week's tally ranks as the fourth-biggest 
week in her fledgling career, eclipsed only by the marks her first set, "Blue," 
hit during the three fattest weeks of the 1996 Christmas season. 

The teen also rings the bell, naturally, on our Top Country Albums chart, 
her third No. 1 on that list (see Country Corner, page 35), and since the 
album contains a fair amount of inspirational songs, it also wears the crown 
on Top Contemporary' Christian, the first time she has appeared on that 
chart. 

No. 2 on Top Contemporary Christian, and the second-highest debut on 
the big chart (No. 8), belongs to Amy Grant, who started her recording 
career as a Christian artist when she was a year older than Rimes is today. 
This is Grant's first appearance in the top 10 since "Home For Christmas" 
peaked at No. 2 in the Dec. 26, 1992, issue. Grant's last album, 1994's "House 
Of Love," peaked at No. 13. 

The debut of her new "Behind The Eyes," assisted by a "Tonight Show" 
visit, also beats the peak earned by another big Grant album, 1991's "Heart 
In Motion," which only spent one week in the top 10 despite the presence of 
No. 1 Hot 100 Single "Baby Baby." This week's tally, 80,000 units, is about 
20% bigger than the 62,000 units "Heart" did the week it reached No. 10. 

Christian bookstores were a much bigger factor for Grant than they were 
for Rimes. That market sector only accounted for 2,200 "Light" units, about 
1.2% of Rimes* total, but represented a much larger chunk — 33,000 pieces, 
or 41% — of the sales rung for "Eyes." So, with or without the Christian mar- 
ketplace. Rimes would have been No. 1, but for Grant, those stores were the 
difference between a top 10 bow and one in the top 20. 



Hi 



ER SONG: Attention surrounding Elton John's performance during the 
widely watched funeral of Diana, Princess of Wales, continues to pack a 
wallop on his album sales. Following a week during which sales for his recent 
"Love Songs" anthology and "Greatest Hits" more than doubled those of 
the prior week, both albums continue to accelerate. The former scoots 99- 
61 on The Billboard 200 (17,500 units), where a 60% increase earns the Great- 
est Gainer trophy, while the other hikes 9-1 on Top Pop Catalog Albums 
(15,500 units) with a 68.5% gain. The latter title has resided in the top 10 for 
37 of the 287 weeks it has appeared on the catalog list, but this is only the 
second time it has topped the chart. 

The original version of "Candle In The Wind," which John's lyricist 
Bernie Taupin rewrote as a tribute to Diana for her funeral (Billboard, 
Sept. 20), and "Your Song," which was said to be the princess' favorite John 
tune, appear on both "Love Songs" and "Greatest Hits." Another compila- 
tion, "Greatest Hits 1976-1986" contains neither track, yet it curiously 
resurges, re-entering the catalog list at No. 43 with close to 5,000 units, while 
"Goodbye Yellow Brick Road," the original home for "Candle In The Wind," 
moves 6,500 units and makes its first-ever catalog chart appearance at No. 
23. 

A studio recording of "Candle In The Wind 1997" will appear on a single 
with John's new radio song, "Something About The Way You Look Tonight," 
but will not appear on his forthcoming 'The Big Picture" album, which hits 
store bins Tuesday (23); however, the live version will be included in the 
U.S. version of the BBC album of the funeral, which w r as released Sept. 15 
in the U.K. Due in U.S. stores Sept. 30 from London through PolyGram 
Classics and Jazz, it will also include hymns, prayers, and speeches that 
occurred during the funeral, including the tribute by Diana's brother, Earl 
Spencer. 

Finally, this issue's unpublished Top Classical Albums chart sees a re- 
entry at No. 13 by a year-old Sony Classical album from the Westminster 
Abbey Choir, which sang at the funeral. The album "Taverner: Innocence," 
includes "Song For Athene," which the choir sang at the funeral. 

CoMING ATTRACTIONS: Marian Carey is a slam-dunk to top next 
issue's Billboard 200, but new Busta Rhymes, Adam Sandler, Mack 10, 
and Brooks & Dunn albums will stand tall, too, with each having legitimate 
shots to enter in the top 10. Usher, No. 1 on Hot R&B Singles, also looks 
promising. 

Aside from Elton John, whose profile has obviously swelled, a mighty 
album slate on Tuesday (23) will include Boyz II Men, Jackson Browne, and 
promising rookie Chumbawamba. The lead Boyz II Men track, "4 Seasons 
Of Loneliness," debuts at No. 2 on both Hot 100 Singles and Hot R&B Singles, 
while Chumbawamba's "Tubthumping" advances 63-47 on the Hot 100. 

PhASE TWO: Several performers who rose in the wake of MTVs Video 
Music Awards squeeze more juice from that exposure, as Jewel (No. 5), 
Fiona Apple (No. 16), Jamiroquai (No. 24), Beck (No. 35), and Foo Fight- 
ers (No. 48) maintain Billboard 200 bullets, although one could argue that 
radio play for "Foolish Games" is the key behind Jewel's momentum. Awards 
show host Chris Rock also motors 191-160 with a 15% gain, but his visibil- 
ity has also been assisted by "Late Night With Conan O'Brien" and the 
return of his HBO series. His Emmy wins Sept. 14 could also help maintain 
his album's roll. 
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Manufacturing Capacity vs. Demand 



COUNTRY 


CURRENT ESTIMATED CAPACITY 

—ALL FORMATS— 
(CD-ROM. CO-iudio, CD-Video) 
(Million units) 


TOTAL LEGITIMATE DEMAND 
-WCOFMIUTS- 

(CO-ROM. CD-Audio. CD-Video) 
(million units) 


Bulgaria 


45 


0.1 


China 


200 


26 


Czech Republic 


45 


5 


Hong Kong 


330 


17 


Israel 


50 


6 


Malaysia 


90 


4 


Taiwan 


350 


32 


Macau 


100 


negligible 



POLYMER SUPPLIERS CALLED ON TO HELP CURB PIRACY 

(Continued from page 1) 

Now, says IFPI, the multinational 
companies that supply CD raw materi- 
als to the pirates must decide where 
their loyalties lie — with the legitimate 
business or with the pirate plants. 

IFPI director general Nic Garnett 
has long advocated the effectiveness of 
tackling piracy by targeting production 
rather than the distribution of discs. 

Making a keynote 

■ speech at the 

1 British Phono- 
• * graphic Industrv 

T|41 £BPD annual gen- 
■ mJ\* eral meeting earlier 
Jl this year (Billboard, 

I July 12), Garnett 

said, "It's better to 
spend .$1 million closing down a CD 
plant than $10 million chasing the discs 
it has produced." 

Addressing the issues raised now by 
the IFPI's new figures for the world 
piracy market, Garnett says the poly- 
carbonate manufacturers must help in 
that process of preventing pirate mate- 
rial from reaching the streets. 

'There are major, European, public 
corporations who are supplying poly- 
carbonate to pirates," Garnett says. 
"Those same companies rely for the 
bulk of their business on profits from 
legitimate producers. 

"We have started talking to those 
companies, and we have told them they 
have to make a choice. They can't have 
their cake and eat it." 

Garnett says he is not prepared to 
accept traditional defenses offered by 
the polymer companies. "I don't buy 
the arguments that if they don't supply 
the polycarbonate to the pirates, one of 
their competitors will. I don't buy the 
argument that the pirates will get the 



Source: International Feneration Of The Phonographic Industry 



polycarbonate anyway. I don't buy the 
argument that they don't know what's 
going on in the market — they know 
more about it than we do. I don't buy 
the argument that they don't know who 
the pirates are; we carry out the raids, 
and Billboard reports it" 

The IFPI has tried to bring the poly- 
carbonate companies into line with its 
so-called Materials Suppliers Agree- 
ment (Billboard, Dec. 21, 1996), where- 
by legitimate companies would boycott 
suppliers found to be trading with 
pirates. The agreement is not yet in 
force, however, as it is still being con- 
sidered by the U.S. Department of Jus- 
tice and the European Commission for 
antitrust implications. 

Though Garnett says both those bod- 
ies have expressed their satisfaction 
with it, he says he wants to go further 



to establish a worldwide partnership 
with the polymer companies. 

"The agreement is part of a bigger 
situation over how to get the Ipolymerl 
industry involved in this problem to 
work out how we can do thus legally and 
in a commercially viable manner. We 
may eventually take a different direc- 
tion from the Materials Suppliers 
Agreement" 

The pressing problem Garnett wants 
the record and polymer industries to 
address is the growth of CD manufac- 
turing capacity in countries where 
there is minimal local demand. The 
new IFPI figures show rises in such 
over-capacity stretching across the 
world from Bulgaria to Hong Kong 
(see table, this page), and the organi- 
zation has long argued that overcapac- 
ity is closely linked with the amount of 



TOOL, FREEW0RLD IN LEGAL BATTLE OVER VALIDITY OF ACT'S CONTRACT 

(( 'iiiitb/urd from juufv S) 



lawyer, Eric Greenspan, informed 
Freeworld that it had failed to exer- 
cise its option, in writing, to renew the 
band's contract 

The label says that it had verbally 
committed to the band and that there 
was no need to do so in writing. 

Representatives from the band and 
the label held a series of meetings 
attempting to hammer out an agree- 
ment, but when the negotiations 
stalled, Freeworld filed a formal com- 
plaint against the band Sept 12 in New 
York Supreme Court 

In its complaint, the label maintains 
that the group has received more than 



$1.5 million in advances and royalties 
and its attempts to leave the label arc 
"fueled by greed and (are] in total dis- 
regard of their contractual obligations." 

The complaint states that Gardner 
told the label the band would deliver its 
third album in late 1998 or early 1999, 
but that later the group acted as if it 
was free from contractual obligations 
to the label because Freeworld failed 
to provide written notice that it chose 
to exercise its option. 

Freeworld co-president Kevin 
Czinger says that the requirement 
about written notice is not in the label's 
contract with the band. 



O'CONNOR HAS 'LIBERTY!' SET AS SONY DEBUT 

(Continued from preceding page) 



Then, literally, like two weeks later, 
I got this tip, so I got fired up and 
thought maybe I could have a signa- 
ture piece of my own, and then I real- 
ized that if 1 didn't get on 'Liberty!,' 
we were running out of American 
wars with fiddle music." 

Unbeknownst to O'Connor, who 
composed the series' theme, "Song Of 
The Liberty Bell," with multiple 
arrangements for the producers on 
spec, Sony Classical was simultane- 
ously pursuing the soundtrack deal. 
Ma, Taylor, and Marsalis each offered 
to participate based on their interest 
in the project O'Connor says. 

In the case of Marsalis, "Liberty!" 
was nearly complete when the pair 
met for lunch to discuss a project of 
Marsalis.' With the trumpet so central 
an instrument in the music of the time, 
O'Connor says, he took a chance and 
created a duet, "Brave Wolfe," based 



on a period theme. "After we talked 
about his project, I gave him the music 
and said, 'Let me know if you'd be 
interested in playing if and he looked 
at it and said, 'Well, let's try it' 

"I said, 'Right here, in the restau- 
rant? 1 and Wynton said, 'Why not, 
we're professionals.' " 

On an album full of beautiful, evoca- 
tive melodies, the fierce violin and 
trumpet pas de deux of "Brave Wolfe" 
turns out to be one of the most com- 
pelling, but O'Connor is pleased with 
the whole experience. 

"The coming together of so many 
different elements has been a unique, 
amazing process and very rewarding. 
At this stage, it's important for people 
to know that I'm more than just some 
hotshot violin player who's played on 
a bunch of albums. Hopefully, now the 
musician in me is coming out for more 
and more people to see." 



"They're relying on a longform con- 
tract, which was never signed," he 
says. "They have no basis for their 
complaint. We love and respect the 
hand, but we are willing to fight for our 
legal rights under a valid contract." 

Czinger says the band still owes 
Freeworld up to seven albums — four 
more albums of new material and three 
compilations, two of which must con- 
tain new tracks. 

The label is seeking a court order 
that declares its contract with the band 
is still valid, an injunction preventing 
Tool from delivering recordings to any 
entity other than Freeworld, and more 
than $25 million in damages. 

Freeworld's complaint also alleges 
that Tool and its representatives have 
engaged in discussions with other 
record companies, a claim that Gard- 
ner denies. 

While Gardner admits that several 
major-label executives showed up at 
the L.A. and New York-area dates of 
Lollapalooza, it wasn't to court Tool, he 
says. "They came to see their own 
bands," he says. "No one came up to me 
and said, 'Let's sit down and talk.' 
That's totally incorrect and didn't 
occur." 

Tool's complaint, filed Sept 12 in 
L.A. Superior Court, seeks a court 
order to declare the band's contract 
with Freeworld is no longer valid. 

Gardner says he doesn't expect the 
legal battle to interrupt the band's 
career. Tool had scheduled time off fol- 
lowing the completion of Lollapalooza 
and has no plans to begin writing or 
recording a new album before the end 
of the year. 

"We still hope that this can be 
resolved," Gardner says. 



pirate product being produced. 

The latest figures put that problem 
into a new, sharper light as they are the 
first to be compiled using polycarbon- 
ate supplies as a basis. Garnett told the 
BPI annual general meeting that 
IFPI's research organization monitors 
how much polycarbonate is sold world- 
wide, subtracts how much is required 
by the legitimate industry, and calcu- 
lates how many discs can be made with 
the remainder. Previous IFPI piracy 
statistics w r ere based on the organiza- 
tion's own expertise and its affiliate 
l)odies* knowledge of their local market. 

As such, a statement accompanying 
the figures says data for 1996 cannot 
be compared with previous years' fig- 
ures. Nonetheless, the organization 
says that applying the same methodol- 
ogy to 1995 and 1996 shows a 6% 
increase in the value of the pirate mar- 
ket and a 25% rise in CD piracy. The 
IFPI data indicate 1.5 billion cassettes 
and 350 million CDs were put onto the 
pirate market in 1996. 

Says the statement, "Fuelled by an 
explosion in the number of CD plants, 
in particular in Asia and Eastern 
Europe, worldwide CD manufacturing 
cajjacity for optical discs has risen from 
around 2.5 billion in 1992 to 9 billion in 
1996. 

"This increase is far in excess of the 
growth in legitimate demand. With 
excess capacity levels of 4 billion units 
in 1996, worldwide capacity is now 
about double that of legitimate 
demand. This massive surplus has 
inevitably led to increased piracy." 

Such increased piracy has the poten- 
tial to "overrun" the legitimate busi- 
ness in some areas, Garnett says. 

Referring to Europe's piracy hot 
spot he comments, "What we are see- 
ing in Bulgaria could repeat itself in 
parts of the former USSR, meaning 
that those markets will remain closed 
to the legitimate industry for a long 
time to come." 

Garnett also notes the global nature 
of piracy and reiterates that a large 
proportion of pirate material produced 
in any country is often destined for 
export. In that way, Bulgarian- and 
Chinese-made pirate product can be 
found in many of the world's developed 
markets. 

NEW WEAPON 

The IFPI now has a new weapon to 
tackle this problem on a street level: its 
first director of anti-piracy, Iain Grant. 
Grant, a former anti-narcotics special- 
ist with the Hong Kong police, is cur- 
rently settling into his new office at 
IFPI headquarters in London and is 
putting together the strategies that, 
Garnett says, "will make him the 
scourge of the pirates." 

In addition to financing Grant's 
salary, Garnett says, IFPI's mem- 
bers — primarily the major record com- 
panies^ — have expressed their willing- 
ness to commit new resources to the 
anti-piracy initiative Grant will spear- 
head. 

"There's new funding to support his 



operation," says Garnett. "I can't 
reveal a figure, but it's a significant 
budget, over and above what we are 
already spending on anti-piracy." 

Part of Grant's responsibility, Gar- 
nett says, will be to work closely with 
other industry bodies sharing an inter- 
est in optical discs, such as the Motion 
Picture Assn. and the Business Soft- 
ware Alliance. Garnett explains that the 
increasing tendency of pirates to put 
feature films on disc has hrought IFPI 
and the other bodies into closer contact. 

"When the pirates put films on video, 
they tended to be made in a different 
place to their CDs. Now, one site will 
make audio discs, laserdiscs, and, 
increasingly, DVDs," he says. 

He adds that discussions are under 
way as to how the audio, film, and soft- 
ware industries can best make use of 
their resources "and avoid the night- 
mare scenario where we all turn up to 
raid a plant on the same day." 

In terms of local audio piracy, the 
IFPI figures rank Russia, Brazil, and 
China as priorities for the organization, 
with domestic piracy rates of, respec- 
tively, 70%, 45%, and 54%. Following 
those nations are Italy (22%), India 
(30%), Mexico (50%), Argentina (30%), 
Saudi Arabia (30%), Greece (25%), and 
Malaysia (20%). The IFPI ranks the 
nations in order of the total value of 
their pirate markets, which are esti- 
mated to range from $350 million in 
Russia to $18 million in Malaysia. 

Sixteen nations worldwide, eight of 
them in Latin America, are said to have 
domestic piracy rates of more than 
50% of all sales.* 

The world's cleanest markets, with 
rates under 10% , are Western Europe, 
North America, Japan, and Australia 
and New Zealand. 
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AN UPDATE ON lil'.NK . KVKNTS & 1 1 APPIiNINCiS 



Acts Sought For New 
Musician CD Sampler 



Track reservations are being 
accepted for Volume 28 of Musi- 
cian magazine's always-enter- 
taining sampler, '"A Little On The 
CD Side." 

In its seventh year, this new- 
music series aims to 



deliver an exciting 
mix of sounds to 
music lovers. The CDs are also 
an effective method for major 
labels to break new material 
from recently signed or estab- 
lished artists. 

"A Little On The CD Side," 
reaches over 2,000 record retail- 
ers, 500 radio programmers and 



more than 10,000 Musician read- 
ers. It is the industry's only pro- 
motional CD package that tar- 
gets both the trade and consumer 
audiences. The cost per track of 
$1,400 includes liner notes and 
— ■■ information on the 

IwIlftimWJI ;,r,ist ' s fui| - ien K th 

^^^^bJ recordings. 



If you are interested in expos- 
ing your artist to an audience of 
active music listeners, call Gary 
Krasner at 212-536-5208 or 
Gregg Hurvvitz at 213-525-2215. 
Reserve By: Oct. 8 
Material Due: Oct. 15 
Release Date: Nov. 26 



Hot New Acts Score Big 
In Fantasy Billboard Game 



It's time to announce another 
lucky seven winners of Fantasy 
Billboard, the online chart game 
presented exclusively on the In- 
ternet by Billboard Online 
(www.billboard.com). Fantasy 
Billboard lets players assemble 
their own record label rosters 
from albums on The Billboard 
200 and the Heatseekers Albums 
chart and compete for prizes 
against music fans around the 
world. 

Fantasy Billboard players earn 
points based on the 
chart performance 
of each album they 
choose; standings 
are posted each 
week on Billboard Online. A new 
four-week game starts every 
Thursday. 

Here is the latest crew of win- 
ners: 

Game 20: Derek C. Simon's 
Willy Records captured the 
crown for the game ending Aug. 
9 by choosing a roster heavy with 
new, high-scoring rock and pop 
acts such as Spice Girls, Sugar 
Ray, Matchbox 20, Sister Hazel, 
and Fiona Apple. 

Game 21: The "Men In Black" 
soundtrack was the heavy hitter 
for Elaine Marinari's Krisis Pro- 
ductions. Also scoring big for the 
Krisis crew: Third Eye Blind, 
Matchbox 20, Fiona Apple, and 
Sugar Ray. 




Game 22: Henderson "Triple 
H" Liu became our first three- 
time winner with his 3rd Degree 
Dyspnoea Inc. squad. Giving the 
3rd Degree gang its big boost 
were strong weeks from Sister 
Hazel, Savage Garden, OMC, 
Sugar Ray, and the much-valued 
Spice Girls. 

Game 23: Jason Fradin's 
Skipped Beats didn't miss a beat 
in drafting up-and-coming hit- 
makers Lila McCann and Smash 
Mouth to complement Matchbox 
20, Sugar Ray, and 
Sister Hazel. 

Game 24: It's no 
joke to say Winona 
Harowitz picked a 
gem when she signed up Jewel, 
who earned a sensational 943 
points to lead the Nocturnal Tit- 
tering team to victory. 

Game 25: Talk about stars! 
How about Puff Daddy & the 
Family? The hip-hoppers racked 
up 999 points for the Vanadium 
Vox crew assembled by Chua CW. 

Game 26: Jonathan Swift mod- 
estly named his squad The IT 
Boy — and came up with a winner 
by choosing the likes of Jewel, 
Fiona Apple, and Smash Mouth. 

Congratulations to all of our 
Fantasy Billboard players! And 
remember, it's never too late to 
join in the game and cheek out 
your own A&R skills. 



Billboard Music Awards 
Las Vegas • Dec. 8, 1997 
For more information* contact Susan Mazo at 212-536-5173 



1997 Billboard/Airplay Monitor Radio Seminar 
Orlando Renaissance Resort, Orlando, Fla. • Oct. 16-18, 1997 
19th Annual Billboard Music Video Conference & Awards 
The Beverly Hilton, Beverly Hills, Calif • Nov. 20-22, 1997 
Billboard's 1998 International Latin Music Conference & Awards 
Biscayne Bay Marriott, Miami, Fla. • April 5-7, 1998 
For more information, contact Maureen Ryan at 212-536-5002. 



Visit our Web site at http://www.billboard.com 
Contact Sam Bell at 212-536-1402/1-800-449-1402. 
E-mail: sbell(ttbillboard.com 




The Things Puffy Did Last Summer 



WlTH HONEY" REMAINING No. 1 on the Hot 100 for 
a third week, producers Sean "Puffy" Combs and Stevie 
J. have accomplished yet another first on the Hot 100. The 
pair moved to No. 1 the week of June 14 with "I'll He Miss- 
ing You" and have remained No. 1 ever since, through the 
reign of "Mo Money Mo Problems" and now **Honey." With 
that Mariah Carey single holding at No. 1 for the week end- 
ing Saturday (27), Puffy and Stevie have been the No. 1 pi*o- 
dueers for the whole summer. It is the first time in the his- 
tory of the chart that a producer has 
remained on top for an entire season. 
The closest anyone has come before is 
when Carey and Walter Afanasieff, 
the producers of "One Sweet Day" by 
Carey and Boy it II Men, were Nu. 1 
from the beginning of winter in 1996 
through March 16. 1996, just a few 
davs short of an entire season. 



U 



ART 



BEAT, 




OKASONAL: And sjieaking of sea- 
sons and Boyz II Men, the Motown quartet debuts at No. 
2 on the Hot 100 with "4 Seasons Of Loneliness." That 
means the one-time recording partners on "One Sweet 
Day" hold down the top two |>ositions on this chart. "4 Sea- 
sons" is the highest-debuting single for a recording by the 
group on its own ("One Sweet Day" entered at No. 1) and 
is the only serious contender to interrupt the No. 1 reign of 
"Honey" before Elton John's "Candle In The Wind 
19977"Something About The Way You Look Tonight" 
(Rocket) makes its highly expected, highly anticipated 
debut at No. 1. 

Al.L 'CHANGE': Eric Clapton has quietly amassed 67 
weeks on the Adult Contemporary chart with "Change The 
World" ( Reprise). That ties the AC longevity champ, "As I 
Lay Me Down" by Sophie B. Han kins, which completed 
a (i"-wcek run Aug. HI, 1996. 



by Fred. Bnmsom 



■ANDLE' ON TOP: Released in the U.K. 10 days ahead 
of the U.S., "Candle In The Wind 19977"Something About 



The Way You Look Tonight" is Elton John's fourth chart- 
topper in the U.K. The tribute to the late Diana, Princess 
of Wales is the fastest No. 1 single In the history of the 
British chart and is only the second solo No. 1 for Elton in 
his home country. The first was the two-sided "Sacri- 
fice" "Healing Hands" in 1990. .John has also been No. 1 
with two duets, "Don't Go Breaking My Heart" with Kiki 
Dee in 1976 and "Don't Let The Sun Go Down On Me" with 
George Michael in 1991. This latest single stretches 
Elton's span of No. 1 hits to 21 years 
and two months. The only artists with 
longer chart spans of No. 1 hits in the 
U.K. are Cliff Richard, Cher, the 
Righteous Brothers, the Hollies, 
and Diana Ross. 

BaHYLON I: "Anybody Seen My 
Baby" (Virgin) from the album 
"Bridges To Babylon" climbs to No. 3 
on Mainstream Rock Tracks, giving 
the Rolling Stones their highest-charting song since 
"Love Is Strong" and "You Got Me Rocking" both (>eaked 
at No. 2 in the summer of 1994. The Stones made their first 
appearance on the Hot 100 some 33 years and four months 
ago with a remake of the Crickets' "Not Fade Away." 

BRIGHTER 'LIGHT': What a week for LeAnn Rimes. 
Her third album. "You Light Up My Life" (Curb), enters 
The Billboard 200 at No. 1. besting the No. (! peak of Debby 
Boone's album of the same name in 1977. Rimes' album 
also debuts at No. 1 on Top Country Albums (where she 
has three titles in the top 10) and the Top Contemporary 
Christian chart. Meanwhile, "How Do I Live" rebounds 5- 
4 on the Hot 100 and holds at No. 1 on the AC chart 

ClEARLY CANADIAN: Thanks to chart columnist 
Nanda Lwin for reporting that "I'll Be Missing You" by 
Puff Daddy & Faith Evans (Featuring 112) is No. 1 for 
a 13th week in Canada, making it the longest-running No. 
1 single in the history of the Canadian charts. 
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OVERAI—I— 



TOTAL 474,943,000 503.098,000 (UP 5.9%) 
ALBUMS 391,722,000 41 1 ,282,000 (UP 5%) 
SINGLES 83,221,000 91 ,81 5,000 /UP 10.3%) 



■ S» WE 

12,456,000 
- - i we 

12.573,000 

'HANG 

DOWN 0.9% 



13,437,000 

Mario. 

DOWN 7.3% 



CD 280,012,000 313,043,000 (UP 11.8%) 

CASSETTE 110,722,000 97,251,000 (DN 12.2%) 
OTHER 988.000 988,000 - 



AB_Bun/i 

TM I ^» WEE 

10,176,000 

LAST WEE 

10,345,000 

CSt-IANCSE 

DOWN 1.6% 

THIS^WEE 

11,020,000 
DOWN 7.7% 



, Ml*. WE 

2,280,000 



2,228,000 

CHANOI 

UP 2.3% 

2,417,000 
DOWN 5.7% 



NORTHEAST 
MIDDLE ATLANTIC 
E. NORTH CENTRAL 



4,498,000 4,743,000 (UP 5,4%) 
13,873,000 14,918,000 (UP 7.5%) 
14,498,000 15,752,000 (UP 8.7%) 



iS EV QEOQRAPHIC REGION 

SOUTH ATLANTIC 17,777,000 19,227,000 (UP 8.2%) 
SOUTH CENTRAL 14,121,000 16,681.000 (UP 18.1%) 
MOUNTAIN 3,358,000 3,718,000 (UP 10.7%) 



W. NORTH CENTRAL 4,062,000 4.898,000 (UP 20.6%) PACIFIC 



11,035,000 11,878,000 (UP 7.6%) 



ROUNDED FIGURES 



FOR WEEK ENDING 9.1497 



COMPILED PROIS/I A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 
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WITH OVER 16 MILLION ALBUMS SOLD, 





NOW TIIIC 

GREATEST 
DUO 

in 

(Country 

Music 

history 
delivers 




V 



Bro oks 

TH fDUNN 

Great est Hits 
Collection 



3 NEW HITS: 

Hooky Tonk Truth 
lie's Got Vnu 

Dam Qf thunder 



16 CLASSICS: 

My Marin She's Not The Cheatin' Kind 

You're Gonna Miss Me When I'm Gone Brand New Man 

Bout Seootiii' Boogie We'll Kuril That Bridge 
Hard Workin' Man She Used To Be Mine- 
That Ain't No Way To Go Mania Don't Get Dressed Up ForNotliing 
Koek My World (Little Country Girl) My Next Broken Heart 

Neon Moon Whiskey Under The Bridge 

Lost And found Little Miss llonkv Tonk 



STORES NOW! 



a/so available: 



™ E GREATEST HITS VIDEO COLLECTION 

ARISTA. 

^ s „ v , . f; » l«! Amu. K««w*s toe, • '•> l»H i btaMmul Management: Tittoy/SpnlilinS & .Vwx-iiins Niulli ilk-. T.N »»u.l»anSthi«.e 



opyrighted material 
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The rigl 




t way. The best way. The o 



ly way. 





I MYWAi 1 

W Featuring tluAfcl Gold Single 

^K?m Ma^^^kWanna..." 




